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Maruti Suzuki was established with a dream to provide the ‘Joy of Mobility'. With a humble

start of manufacturing about 20,000 cars in a year, the Company has grown leaps and bounds,
manufacturing close to 2 million cars a year in FY 2022-23. Over the last four decades, the Company
has served over 27 million happy customers in India and around 100 countries of the world. It
maintained its market leadership in India throughout-reflecting the Company’s obsession with
creating customer delight and demonstrating its agility to adapt to the changing times. This was
possible by leveraging the unique ability of Suzuki Motor Corporation to design feature-rich, safer,
environment-friendly products, delivering world-class quality at an affordable price. The Company’s
value creation is based on equitable, inclusive, transparent, and collaborative stakeholder practices.

SCALING UP SUCCESS

The journey of 40 years can be divided into two distinct
phases. In the first phase, the emphasis was to build a
local component manufacturing ecosystem and spread
the network across the country to reach hundreds and
thousands of people and set into motion the big Indian
automobile revolution. In the second phase, the focus
was on consolidating the Company’s leadership position
by strengthening critical success factors including

the introduction of new-age products with advanced
technologies, new retail channel for providing enhanced
buying experience, strengthening local product development
capabilities, scaling up sales and service network, and

improving the capability and resilience of value chain partners.

While India’s passenger vehicle market has become the

third largest in the world, car penetration is only 3% of its
population. This serves as a constant reminder that the
Company's dream to deliver the ‘Joy of Mobility' to the people
still has a long way to go. However, led by the favourable
demographic dividend, India’s economic growth potential

is high. Besides, the Company is the largest exporter of
passenger vehicles in India. With the access to Suzuki Motor
Corporation vast distributor network across the globe, the
Company will work towards scaling up its exports.

ON A JOURNEY TO DECARBONISATION

MSIL is committed to fully support India’s ambition of Carbon
Net Zero by 2070 and has the least CO, emission fleet among
all car manufacturers in the country. To make the carbon
reduction efforts sustainable and positive for the country, it is
also important that the technologies deployed have maximum
local manufacturing and are affordable to the consumers.
With the strong technological support from Suzuki Motor
Corporation, in addition to Battery Electric Vehicles (BEV), the
Company will also offer vehicles equipped with Hybrid Electric
technology and powered by cleaner fuels such as CNG,
Compressed Biogas, Ethanol (Flex Fuel Vehicle) to maximise
its carbon reduction objective.

The Company has embarked on an

ambitious path in terms of manufacturing
scale, while simultaneously transiting towards
a low-carbon path. This marks the new phase
for the Company.

Welcome to the New and Bigger
Maruti Suzuki

PLAN FOR PRODUCTION CAPACITY (in million units)

(Domestic + Exports)

-4

MN UNITS
BY FY 2030-31

A
|

FY'26 (Plan) FY'31 (Vision)

Gurugram Facility, Haryana

Manesar Facility, Haryana

SMG Facility, Gujarat

UPCOMING MANUFACTURING FACILITIES IN INDIA

Kharkhoda Facility
Scalable up to 1 million vehicles per annum

Kharkhoda manufacturing facility construction in progress.
First plant to be commissioned in 2025.

POWERTRAIN MIX:
PLAN FOR INDIA FY 2030-31 (%)

® Battery Electric Vehicle
Hybrid Electric Vehicle
Highly Fuel Efficient Internal
Combustion Engines
(CNG, Biogas, Flex Fuel Vehicle,
Ethanol Blended Fuel, etc.)

NEW FACILITY

CAPACITY OF
1 MILLION VEHICLES
PER ANNUM

(Site Identification in Progress)

6 BEVs to be introduced in the Indian Market
across product segments by FY 2030-31
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Approach to Reporting

Maruti Suzuki India Limited (hereafter referred to as ‘MSIL or ‘the Company’) is pleased to
present its 42"d Annual Report for financial year 2022-23. This Report intends to serve as a
concise communication about the Company’s thoughts on business, governance, performance
(financial and non-financial) and prospects in the context of its external environment.

REPORTING FRAMEWORK

The Report is based on the Integrated Reporting Framework
(referred to as the framework) developed by the International
Integrated Reporting Council (IIRC).

The financial information presented in this Report
complies with financial and statutory data requirements
of the Companies Act, 2013 (including the rules made
thereunder), Indian Accounting Standards, the Securities
and Exchange Board of India (Listing Obligations and
Disclosure Requirements) Regulations, 2015, and the
Secretarial Standards.

The non-financial information presented in this Report is with
reference to the Global Reporting Initiative (GRI) standards.
Additionally, the Report aligns with the ‘Ten Principles of the
United Nations Global Compact (UNGC)’ and the National
Guidelines on Responsible Business Conduct (NGRBC)
issued by the Ministry of Corporate Affairs, Government

of India.

SCOPE AND BOUNDARY

The ‘reporting period’ is from 18t April 2022 to 315t March
2023. The Report covers the manufacturing facilities at
Gurugram and Manesar, Research & Development (R&D)
facilities at Gurugram and Rohtak, Head Office at New

Delhi, regional, zonal and area offices across India, sales

and distribution facilities and stockyards. There was no
significant change in scope and boundary of the non-financial

disclosures from the previous reporting period. Joint ventures,

Subsidiaries and Associates are excluded. The calculation
methodologies conform to globally accepted standards, while
assumptions, exclusions and restatements are clearly stated
wherever applicable.

INTRODUCING KEY ICONS

Financial Capital

)

Manufactured Capital

',
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fe & D Ds:

Intellectual Capital
Human Capital
Social and Relationship Capital

Natural Capital

APPROACH TO STAKEHOLDER
ENGAGEMENT

We engage with our stakeholders regularly and responding
to their concerns is important for us. Their concerns are
captured through our materiality assessment process and
various other channels. We present information on these
topics of interest for our stakeholders through this report.

INDEPENDENT ASSURANCE

The financial information in this report has undergone
independent assurance by Deloitte Haskins & Sells LLP.
Some of the key non-financial disclosures have been
independently verified by DNV Business Assurance India
Private Limited (‘DNV’).

DISCLAIMER

The Report may contain ‘forward-looking’ statements that
capture expectations or projections about the Company’s
future. These have to be understood in conjunction with

the uncertainty and the risk that the Company faces.

Actual results, performance or achievements may thus

differ substantially or materially from those expressed or
implied. The Company assumes no responsibility to publicly
amend, modify or revise any such statement, on the basis of
subsequent developments, information or events, except as
may be required by law.

ALIGNMENT TO UN SDGS

In this Report, you will find icons of the United
Nations Sustainable Development Goals (SDGs). We
have determined the SDGs where MSIL aligns with
its activities.

SUSTAINABLE ™ &
DEVELOPMENT =,.S'ALS
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Having ushered an automobile revolution in the country, Maruti Suzuki
continues to cater to the ever-evolving needs of customers, year after year,
with its expansive portfolio comprising passenger and commercial vehicles.
' - From fuel-g‘ﬂj;'cient hatchbacks, and versatile SUVs, to light commercial

~ vehicle, Maruti Suzuki's commitment to innovation and customer satisfaction
~remains unwavering, making it a trusted choice for car buyers across

the nation.
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Our Journey Since 1982

1 982-1 990 Good Beginnings

The Dream of putting India on wheels
became a reality in 1982

Joint venture with Suzuki Motor
Corporation, Japan

First car M800 rolled out in 1983
Launched Omni and Gypsy

Setup local component
manufacturing ecosystem

First lot of 500 cars exported
to Hungary

Launched 15t Sedan, M1000

Maruti Suzuki India Limited | Annual Integrated Report 2022-23

Company Overview Value Creation Approach Sustainability Performance

1 991 -2000 Accelerating Ahead

Accelerated efforts to increase the local
component manufacturing ecosystem

Suzuki Motor Corporation increased its
stake in the company to 50%

Launched Zen
Launched Esteem

1 millionth vehicle (a Gypsy ambulance)
donated to Mother Teresa

Launched round-the-clock, emergency
on-road vehicle service support

Gurgaon Plant-3 inaugurated

Launched website, customer care and
call centers

Launched WagonR

Institute of Driving and Traffic Research
(IDTR) launched in Delhi

Statutory Reports

Maruti Suzuki India Limited | Annual Integrated Report 2022-23

Financial Statements




Our Journey Since 1982

2001 -201 0 Cruising in Style

S-CING

GRAE ST CHONME GREFH

Launched Maruti Finance and
Maruti Insurance

Suzuki Motor Corporation increased its
stake to 54.2%

Listing on NSE and BSE
Launched iconic hatchback car, Swift

Padma Bhushan awarded to
Mr. Osamu Suzuki

New manufacturing facility setup
in Manesar, Haryana

Launched SX4

Achieved milestone of 1 million sales in a
financial year

Launched CNG cars
Exclusive focus on upcountry markets

Launched Dzire, Eeco

Maruti Suzuki India Limited | Annual Integrated Report 2022-23
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201 1 '2023 Gearing Up for Excellence

Value Creation Approach Sustainability Performance Statutory Reports

The Padma Bhushan awarded to
Mr. R.C. Bhargava

Emperor of Japan conferred the Japanese
Decoration-The Order of the Rising Sun,
Gold and Silver Star upon Mr. R.C. Bhargava

Launched Ertiga

Commissioned state-of-art R&D test track at
Rohtak, Haryana

Global debut of Celerio with revolutionary
Auto Gear Shift technology

Launched Comprehensive Vendor
Excellence Programme

Launched NEXA with the S-Cross
Launched Smart Hybrid Technology
Launched Ciaz, Brezza, Ignis, XL6, S-Presso

Launched Baleno-The 15t product to be
exclusively manufactured in India and
exported across the world

Suzuki Motor Gujarat commenced
operations

Launched 3 housing project for employees

Launched Commercial Channel with
Super Carry

Indian Railways and Maruti Suzuki flagged
off India’s first flexi-deck auto-wagon rake

Use of solar power for manufacturing cars

Achieved 2.5 million cumulative exports -g-‘II Celebrating Four Blecades of Farinership

milestone i &

Financial Statements

Started vehicle scrapping facility in Noida eaing #&greﬂuﬂyﬁ for Al

Maruti Suzuki clocked a cumulative sales of
25 million cars in India

Launched Invicto, Grand Vitara, Jimny
and Fronx

Introduced Intelligent Electric Hybrid Vehicle

Construction started at the new
manufacturing site at Kharkhoda in Haryana

50-bed multi-speciality hospital started in
Sitapur, Gujarat in partnership with Zydus
Group of Hospital

Skill Development-3 dedicated JIMs setup
and several ITls adopted across the country

Road Safety: Over 4.4 million people trained
through 8 IDTRs and 23 RSKCs

Maruti Suzuki India Limited | Annual Integrated Report 2022-23




Company Profile

The Company was established in 1981. A joint venture agreement was signed between

the Government of India and Suzuki Motor Corporation (SMC), Japan in 1982. The
Company became a subsidiary of SMC in 2002. In terms of production volume and

sales, the Company is now SMC's largest subsidiary. SMC currently holds 56.48% of
its equity stake. It is a public limited Company, and its shares are traded on the National

Stock Exchange (NSE) and the Bombay Stock Exchange (BSE). The Company is the

market leader of Passenger Vehicles in India and is also the largest exporter of Passenger
Vehicles in India. In FY 2022-23, the Company’s turnover exceeded 31 lakh crore, a feat
which is achieved only by a few manufacturing companies in India.

&

FACILITIES IN INDIA

&

&

&

Manufacturing Research & Head Sales & Distribution = Regional Parts
Sites Development Centre Office Facilities Distribution
Centers
Gurugram Rohtak New Delhi Gurugram Bengaluru
(Haryana) (Haryana) (Haryana) (Karnataka)
Manesar Gurugram Manesar Nagpur
(Haryana) (Haryana) (Haryana) (Maharashtra)
Hansalpur Siliguri
(Gujarat) (West Bengal)
Bengaluru
(Karnataka)

N E XA. | ARENA.

6 6

Zonal Offices

19119

Regional Offices

9 119

Area Offices

Maruti Suzuki India Limited | Annual Integrated Report 2022-23
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PRODUCTION CAPACITY TOTAL CUMULATIVE PRODUCTION’

The Company has two state-of-the-art manufacturing facilities (in million)

located in Gurugram and Manesar in Haryana, capable March 1994

of producing ~1.5 million units per annum. Highly efficient Aprii2005 (D
lean manufacturing processes, together with a skilled and March 2011 (D
motivated workforce, enables manufacturing of reliable and

quality products. Juy2o1e (N

duy2021
Suzuki Motor Gujarat Private Limited (SMG), a subsidiary March 2023
of SMC, was set up in Hansalpur, Gujarat to cater to the 2 . 28

increasing markgt demgnd for the Company’s products and *Figure include vehicles produced by SMG and supplied to the
has been operational since 2017. Company as per the contract manufacturing agreement

SMG has an annual production capacity of 0.75 million units.

The Company's combined production capability including The Company is the market leader in passenger
SMG is around 2.25 million units per annum. The Company is vehicles in India and is also the largest exporter of
responsible for the sales and distribution of units produced at passenger vehicles.

the SMG facility in Gujarat.

TOTAL SALES VOLUME (in units)

1,706,831 259,333
O 1,966,164
1,414,277 238,376
= 1,652,653
1,361,722 96,139
O 1,457,861
1,461,126 102,171
O 1,563,297

1,753,700 108,749
1,862,449

olume

Mar ti Suzuki India Limited | Annual Integrated Report 2022-23
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Company Overview Value Creation Approach Sustainability Performance Statutory Reports Financial Statements

SALES AND SERVICE CHANNELS IN INDIA

provides a dynamic,
trendy, social and

customer segments
offering global buying

Maruti Suzuki Arena NEXA Commercial True Value
A youthful and modern Premium sales channel Automobile retail Trusted destination for
destination that targeted at new channel for commercial buyers of
vehicles pre-owned cars at fair

and transparent prices

connected new-age experience, innovative

car-buying experience technology, and
enhanced hospitality

el el =l =1
2,801 460 379 556

Y Q Q Q
2,349 286 210 218

Outlets @ Cities

SERVICE CHANNEL

An extensive network across the country for vehicle servicing and repairs. This includes
offering services via the brick-and-mortar format as well as through mobile support, which
brings services to customers' doorstep. In addition, a dedicated quick response team provides
emergency on-road assistance across the country.

181 348 4,564 2,304

Vehicles deployed for Mobile workshops Touchpoints Cities

quick response

eMaruti Suzuki India Limited | Annual Integrated Report 2022-23 Maruti Suzuki India Limited | Annual Integrated Report 2022-23




Global Markets Served (by Geography)

Exports to nearly 100 countries

TOP 5 EXPORT DESTINATIONS

— Saudi Arabia

Chile ——e
Ivory Coast South Africa

Ethiopia

Note: Map shown above is only for illustration purpose.

TOP 5 EXPORT MODELS

Company Overview Value Creation Approach Sustainability Performance Statutory Reports Financial Statements

Largest Exporter
of Passenger Vehicles in India
with a share of nearly 40%

SALES VOLUME
South Africa Chile Ivory Coast
89,483 14,977 13,982

Saudi Arabia Ethiopia

13,171 12,303

~ Celerio
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Product Portfolio
NEXA

INVICTO . ' GRAND VITARA

Invicto is the premium 3-row Utility Vehicle. Grand Vitara is the flagship offering in the

Embodying a strong design language, the Invicto mid-SUV segment. The Grand Vitara is a

is a harmonious blend of modern aesthetics and multi-product offering with cutting-edge

unparalleled comfort. It features the revolutionary Intelligent Electric Hybrid powertrain, Progressive e
Intelligent Electric Hybrid system, which aids in Smart Hybrid technology and Suzuki ALLGRIP -

the transition towards cleaner, greener, and a SELECT technology is designed to appeal to a
sustainable society. Loaded with a host of new- varied customer base and will revolutionise the
age technologies offering the best of comfort, SUV space in India.

convenience and connected features, Invicto

offers an opulent experience. @ @

AWD-SUZUKI ALL GRIP SELECT

XL6

The Multipurpose Utility Vehicle is known for its
indulgent style and comfort and is also one of
the most-liked cars in the segment. The XL6, by
using Smart Hybrid technology, is committed to
providing sustainable mobility solutions.

JIMNY

The legendary off-roader, with a heritage spanning
50 years, was introduced in its latest 5-door
avatar. Inspired by the spirit to Never Turn Back,
this capable machine is engineered with 'Purity

of Function' as its central design, making an
unyielding commitment to conquer uncharted
territories. This exceptional SUV is the epitome

of adventure, ruggedness, and versatility in one
irresistible package.

4WD-SUZUKI ALL GRIP PRO

? Intelligent Electric Hybrid ‘ Petrol Smart Hybrid

Maruti Suzuki India Limited | Annual Integrated Report 2022-23 Maruti Suzuki India Limited | Annual Integrated Report 2022-23
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Product Portfolio

N E XA

FRONX BALENO

New Compact SUV with unique sporty design A car that redefined the premium hatchback
and Turbo Boosterjet Engine. The Fronx has been segment, the Baleno is the fastest-selling car
introduced with the positioning of 'The Shape of in India to reach the 1 million sales milestone.
New' for young trailblazers who want to stand The 2"d- generation New Age Baleno is a
apart with their choices. technologically advanced premium hatchback

offering many first-in-segment features.

©606 00

IGNIS

The hatchback with an urbane design and
SUV-like styling designed for the tough urban
roads with an imposing design and superior

driving capabilities.

CIAZ

The sedan, admired for its elegance, was the
fastest to reach the landmark sales figure of
100,000 in its segment. The Ciaz, by using Smart
Hybrid technology, is committed in providing
sustainable mobility solutions.

i

r IGNIS Wy </

(@ 1.0 L Turbo Boosterjet . Petrol Smart Hybrid

-.Iki India Limitedtnual Integrated Report 2022-23 Maruti Suzuki India Limited | Annual Integrated Report 2022-23



Product Portfolio

18

WAGON-R

Introduced in 1999 as a tall boy hatchback car, the
WagonR is one of the most popular cars in the country.
It has been ranked in the top 5 selling models in India
consecutively for last 16 years and is the highest-selling
CNG car in India. The 3'9-generation WagonR was also
India’s highest-selling car in FY 2022-23.

BREZZA

India’s favorite compact SUV, the Brezza, has taken
the segment by storm since its launch. Admired

for its bold design and imposing presence, the
Brezza has captured the hearts of auto experts and
customers alike. It has been the #1 selling compact
SUV for five consecutive years since its launch. The
2"d_generation Brezza is a technologically advanced
compact SUV with youthful and energetic design.

SWIFT

Introduced in 2005, Swift is one of the most-loved
hatchbacks in the country, and has created a
glorious legacy with unmatched driving experience,
great customer fan following, acceptance and
delight. The 3™-generation Swift is among the
highest selling cars in its segment and consistently
features in Top 5 best-selling cars in India.

Maruti Suzuki India Limited | Annual Integrated Report 2022-23

Company Overview

DZIRE

Introduced in 2008, the Dzire is the most admired
and the highest-selling entry-sedan in the
country. The 3'9-generation Dzire is one of the
most popular sedans in India and it continues to
excite customers.

Value Creation Approach Sustainability Performance

Statutory Reports Financial Statements

ERTIGA

Introduced in 2012, the Ertiga created a unique
segment and became India’s most loved
Multipurpose Utility Vehicle in no time.

The 2"d-generation Ertiga continues to be the
market leader in its segment.

Maruti Suzuki India Limited | Annual Integrated Report 2022-23
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Product Portfolio

ARENA

ALTO K10

Introduced in 2000, Alto is one of the most iconic
hatchbacks in the country. Alto has been the
highest-selling car for 16 consecutive years.

The 3"d-generation Alto is the car of choice for
over 4.5 million customers in India.

S-PRESSO

The hatchback with contemporary and
youthful design, and energy that resonates
with the ‘go-getters’ of India. S-Presso is the
second-highest-selling car in its segment.

20 Maruti Suzuki India Limited | Annual Integrated Report 2022-23
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CELERIO
Maruti Suzuki pioneered the Auto Gear Shift (AGS)

technology in the country with the Celerio. The 2nd-
generation Celerio is known for its convenience and
design, and is aptly positioned as ‘Drive your Style’.

® o

EECO

Eeco is the versatile van that has celebrated an
iconic decade of its legacy in India with more
than a million proud customers. It enjoys an
undisputed leadership in the van segment and

is also among the Top 10 best-selling cars in the
country. The new Eeco was launched in 2022
with more powerful engine, more style and higher
fuel efficiency.

() cNG
— h_ Maruti Suzuki India Limited | Annual Integrated Report 2022-23 21
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Product Portfolio
PRODUCT SUPPORT AND SERVICES OFFERED

In association with its subsidiaries and business partners, the Company also offers an array of supportive
products and services to its customers which has helped generate and retain customer loyalty.

Maruti Suzuki forayed into Light Commercial
segment with the launch of Super Carry, which
provides last mile delivery solution to the
customers. Within a short span, the brand has
created a niche for itself and has become the
second best-selling Mini Truck. With the launch
of New Super Carry with a new and powerful
1.2L K12N Engine, along with factory fitted
S-CNG powertrain technology, Super Carry
aims to provide affordable & sustainable mobility
solutions to customers.

The nice slick van that is suitable for many urban
applications. The variant is a part of the iconic
versatile Van Eeco, which is among the top 10
best-selling cars in the country. The Eeco Cargo
has proven to be perfect partner of growth for
smart, hard-working and business segment
customers. It is equipped with a new and
powerful 1.2L K12N engine along with increased
cargo space and improved fuel efficiency.

@ CNG

Maruti Suzuki India Limited | Annual Integrated Report 2022-23

Maruti Suzuki
Genuine Parts

Quality aftermarket parts
for ensuring longevity and
performance of vehicle, and safety

of passengers

Maruti Suzuki
Insurance Broking

Single window for cashless
accident repairs, hassle-free
services and easy claim settlement

£

Maruti Suzuki
Driving School

World-class driving training
including use of advanced
simulators

1
I\larut‘ Suzu

Maruti Suzuki
Genuine Accessories

High-quality accessories at
reasonable rates, approved and
certified by the Company for their
compatibility with the various
products

Maruti Suzuki Rewards
Unique loyalty reward programme

designed exclusively for the
Company’s customers

k'hlndia Limited | Annual Integrated Report 2022-28
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Maruti Suzuki
Finance

Partnering with banks and
Non-Banking Financial
Corporations to provide easy
financing options

2
Maruti Suzuki Subscribe

An innovative and convenient way
to bring a new car home
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g BATTERY ELECTRIC VEHICLE (BEV)
Global premiere of Concept Electric SUV eVX at the Delhi Motor show (Auto Expo), January 2023

Carbon Reduction Technologies

STRONG HYBRID-INTELLIGENT ELECTRIC HYBRID TECHNOLOGY

e Offers superior energy efficiency and lower CO, emissions
e This Hybrid technology has exclusive option of driving in PURE ELECTRIC powertrain mode (EV mode)

Company's first BEV to be launched in India by FY 2024-25

FLEX FUEL VEHICLE (FFV)

The Company unveiled India’s first mass-segment Flex Fuel prototype car in December 2022.
The WagonR FFV is capable of operating with ethanol blends ranging from 20% to 85% with gasoline.
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New Generation K-series engines T 101 Turbo Boosterjet Engine * -:_' it 9 R _ Company's first FFV to be launched in India by
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Comfort, Convenience and
Connected Technologies
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Performance

Highlights 2022-23

PN
T Financial Capital

The Company’s growth strategy, along with
disciplined allocation of capital, has led to

sustained financial returns.

@ Manufactured Capital

The Company utilises state-of-the-art
facilities and highly efficient green
manufacturing processes to manufacture
reliable and quality products.

Ay

}9\: Intellectual Capital

With the product and technology licences
received from SMC, the Company is able
to offer relevant products in the Indian
market.

6 Human Capital

N

The Company is focused on developing
the skills, competencies, health, safety
and well-being of its human resources, so
that they may be optimally leveraged for
value creation across other capitals.

FY 2022-23 FY 2021-22 Trend
Capital employed (% in million) 603,820 540,860 A
Net sales (Z in million) 1,125,008 837,981 A
PAT (% in million) 80,492 37,663 A
Book value per share (%) 1,999 1,790 A
FY 2022-23 FY 2021-22 Trend
Vehicles sold 1,966,164 1,652,653 A
FY 2022-23 FY 2021-22 Trend
R&D spend (X million) 7,650 4,233 A
Patents applied/granted 132/63 122/56 A
R&D engineers 2,176 1,920 A
FY 2022-23 FY 2021-22 Trend
Erpplo_ye_e benefit expenses 46,051 40,202 A
(% in million)
Voluntary employee attrition (%) 4.3% 3.9% A
Number of employees trained 13,122 12,650 A
Number of suggestions shared by
employees towards continuous 784,703 699717 A

improvement in systems and
processes
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Social and Relationship Capital

The Company strives to maintain mutually
respectful and beneficial relationships

with its stakeholders such as customers,
value chain partners, local communities
and the Government, creating a favourable
environment for business.

\Q, Natural Capital

The Company strives to reduce the
impact of its products and services on
the environment through the sustainable
use of natural resources and responsible
waste, wastewater, and emissions
management practices.

Sustainability Performance Statutory Reports

Financial Statements

FY 2022-23 FY 2021-22 Trend
Sales outlets 3,640 3,357 A
Service outlets 4,564 4,254 A
Number of dgaler sales 49,127 44,774 A
personnel trained
Nun_'nber of service pe_rsonnel of 64,378 57,642 A
business partners trained
Training facilities setup for
improving the capability of
suppliers' workforce 400 400 alg
(T-1 Suppliers)
Training facilities setup for
|mpro_vmgla the capability of 075 700 A
suppliers' workforce
(T-2 Suppliers)
CSR spend (% in million) 632 1,007 v
Road safety
(No. of drivers trained) 376,319 330667 A
People covered under automatic
evaluation of driving skills 219,644 168,291 A
(for issuing driver licenses)

FY 2022-23 FY 2021-22 Trend
Design for Recyclability — Average
recyclability of the products More than 90%  More than 90% <
manufactured by the Company (%)
Tier-1 supplier plants implemented
1ISO 14001 environmental 92% 92% <)
management systems (%)
Recycling of steel scrap (%) 100 100 <>
Renewable energy used in
manufacturing vehicles (total solar 26.3 26.3 <>
power generation capacity-MWp)
Cumulative CO, emissions
avoided by using alternative
fuel-driven vehicles since 2005-06 1.92 1.58 A
(Mn MT)
CO, emissions avoided by using
Railway for vehicle dispatches 1,855 1,035 A

(in MT)
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Message from the Chairman

Dean Ahaehdbers,

| take great pleasure in welcoming all shareholders to our 42" Annual General Meeting. Thanks to the
use of technology, participation in the AGM is now possible from anywhere in the world as well as from
all parts of the country. This is surely a big step in better corporate governance and SEBI needs to be
congratulated for being so forward looking.

Last year, we were rejoicing because we had completed 40 years of our partnership with Suzuki,
Japan, and also because our nation had completed 75 years of independence. In the last year, the
national economy has done well. We have controlled inflation better than most others. Infrastructure is
improving rapidly. The stock market is reflecting these events and is at record levels. India is now the
fastest-growing major economy in the world and the future outlook is bright. The reforms and policies
during the last nine years have imparted a new dynamism and made the economy far more resilient
than ever before. This is largely the outcome of the government recognising and encouraging private
enterprise and placing economic growth as the topmost priority for the nation. A just and equitable
society, and social harmony, requires that productive economic opportunities are available to all.
Democracy cannot, in a large and diverse country like ours, strengthen its roots merely on the basis of
doles and promises. Economic growth and wealth creation are needed. | sincerely hope that we continue
to strengthen the efforts that are now being made to promote growth and do not lose our focus on the
importance of creating wealth.

The people have placed their faith in the private sector for accelerating industrial development. All
entrepreneurs have to consider what more they can do to increase the competitiveness of manufacturing
activities in India. The nation will move forward faster if companies grow faster. This requires that
companies must find ways of reducing costs, increasing profits and investing these in technology
development and expansion. Frugal management practices can make a big difference to profit levels
and resource generation, as MSIL has demonstrated over the years. Frugal practices will also lead to the
personal wealth of entrepreneurs increasing much faster because higher growth of companies will result
in the value of equity holdings rising rapidly.

The experience of your Company has shown that workers have a huge untapped potential to make
substantial and sustained improvements to manufacturing systems and practices, resulting in increased
productivity and reduced costs. Manufacturing industries need to find ways to unlock this potential

as that will significantly increase their profitability and growth. To a large extent, the success that your
Company enjoys has been because our workers have understood and experienced the benefits of
helping MSIL grow.

Thanks to the efforts of employees, vendors, dealers and associates, your Company had an excellent

FY 2022-23. Production increased by 19% and was the highest ever. Our sales fell short of 2 million

by a whisker. Our turnover and profits were at record levels. Semiconductor shortages still impacted
production but to a lesser extent. | expect that during the current year, there will be further improvements,
though normalcy in supplies will still not be achieved. Your Company, with the active support of Suzuki
Japan, has been working to strengthen its portfolio of products to meet the changing market situation.
We now have four very well-accepted SUVs in the market and are on our way to assume leadership in
this segment. We will gradually keep increasing our market share that had declined in the last 2-3 years.
Since there are no prospects of demand for the smaller entry level car market recovering to the growth
rates of the past, we are restructuring our production facilities to conform to the realities and what we are
projecting for the future. Despite the slowdown in this category hatchbacks and small cars will remain

a very important part of our total portfolio. The rate of growth of these cars is expected to be less than
2% a year but the industry volume is almost a million cars a year with MSIL having a share of about 70%.
Accordingly, your Company intends to do whatever is necessary to meet customer needs in this segment
in the best possible manner.
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Your Board has recommended that the dividend for FY 2022-23 should be increased to 390 per
share-the highest ever. This is within the dividend payout policy. | look forward to your approval.

Your Company has been financing all investments from internal resources. This has enabled us to be a
strong and resilient Company. | believe our share price could never have crossed 310,000 if we had not
followed prudent financial practices. One of the very valuable lessons | learnt from Osamu San was that
the magic mantra for growth is to maximise earnings and to reinvest in growth. Your Company’s frugal
style of management and financial policies, practiced for 40 years, have created the ability to withstand
any kind of shocks from the market and make investments as necessary. As | am sure all of you are
aware, we are now planning to increase our manufacturing capacity by another 2 million cars a year by
FY 2030-31. The required investments will all come from internal resources.

While we do not expect the car industry to grow in double digits, like what happened in China in the past,
we do expect that a 6% growth rate will be maintained till FY 2030-31. In FY 2023-24, your Company
expects to grow at a slightly higher rate. Along with the rising domestic demand, the prospects for
exports are also expected to continue to improve. Our exports rose to 259,000 units last year. We expect
the demand for exports to continue to grow and export volumes are projected at 750,000-800,000 cars
by FY 2030-31. The domestic plus export requirements have made it necessary for your Company to
add another 2 million manufacturing capacity. Work is progressing at the first site in Kharkhoda, Haryana,
and it is expected that the first plant of 250,000 capacity will start production in the first half of 2025.
Thereafter, one similar plant will be added each year to reach a capacity of one million. At the same time,
we are in the process of selecting a second site for adding another one million capacity by FY 2030-31.

What is now being planned can be said to be the start of ‘Maruti 3.0". Our first phase was when we

were a public enterprise. The second phase ended with the Covid pandemic, and the Indian car market
became the third largest in the world. The challenges before the Company are unprecedented. It took

us 40 years to create a capacity of 2 million units and SMC helped in this process by establishing the
Guijarat facility. Your Company now has to add the next 2 million in a period of 9 years. The task of
managing all the issues relating to the production of 4 million units a year requires considerable thought
and possible reorganisation of the structure of the company keeping in view the best interests of all
shareholders as well as other stakeholders of the company. We will, as soon as possible, announce what
Wwe are proposing.

The challenge is not only to produce 4 million cars a year, and possibly higher volumes in the subsequent
years. We also have to sell this number of cars. By FY 2030-31, your Company could have about

28 different models. Clearly the organisation and systems for selling such a large variety of cars will
require changes from what exists at present.

One of the critical areas will be the development of human resources. Workers, supervisors, engineers
and managers will have to be recruited and trained to match the rapidly increasing production capacity.
It would be important to ensure that the Maruti culture, developed over the last 40 years, is maintained
and strengthened. Enhancing our engineering capabilities will be an important aspect of growth and we
are working with SMC to find the best answers.

The development of electric vehicles is proceeding well at the Gujarat facility. Your Company expects to
start the sale of the first model in 2024-25. By 2030-31 we expect to have 6 EV models. These models
are expected to comprise 15-20% of our total sales by that time. As | have said elsewhere, the conditions
in India require that the attainment of carbon neutrality in the transportation sector should be achieved
by a mix of technologies that are appropriate to our resource endowment and economic conditions.

We must use the enormous amount of animal waste that is generated in the country. Equally large is the
opportunity created by our agricultural and other waste as well as the potential to increase the output
from our land resources. The use of hybrid technology, ethanol, Compressed Bio-gas and CNG in cars
will all lead us faster to our goal of reducing the carbon footprint than relying only on any one technology.

Your Company continues to make its best efforts to reduce the carbon footprint in the production
processes, and also to conserve scarce resources. The Company’s solar power generation capacity
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will increase to 48.15 MWp, from the existing 26.3 MWp, by FY 2024-25. All the wastewater is recycled,
and over 65% of the water required for manufacturing cars is met through recycling. The Company
ensures zero waste to landfill through recycling and co-processing of industrial waste. We also promote
best practices among our Tier-1 supplier partners, and 92% of our Tier-1 suppliers have implemented
ISO 14001-based Environment Management Systems.

Another focus area is Occupational Health and Safety management. A three-tier safety committee
under the direct supervision of the MD and CEO monitors progress towards the improvement of safety
systems. Your Company is promoting safe working practices among the Tier-1 suppliers as well. About
89% of Tier-1 suppliers have adopted ISO 45001-based Occupational Health and Safety Management
System. A robust programme of fire safety is also carried out with all Tier-1 suppliers.

The CSR programme continues as approved by the Board. Funds allocated as per law are fully utilised.
There had been a reduction in CSR funds due to drop in profits, but the situation has started to change.
The allocation of funds for FY 2023-24 is about ¥900 million as compared to about ¥630 million for

FY 2022-283.

The areas approved for CSR work are road safety, skill development and community development.

By remaining dedicated to these areas, we aim to create a lasting impact and contribute to the
betterment of society. The multispeciality hospital set up in Sitapur, Gujarat has provided quality and
affordable healthcare services needs to over 60,000 patients so far. To further improve the specialty
services in the cardiology area, a Cath lab facility has been set up. Under our road safety initiatives,
through Automated Driving Test Tracks (ADTTs), we facilitated 100% computerised driving license testing
in Delhi. So far, over 5 lakh individuals have taken driving license tests through the ADTTs. This ensures
that only skilled drivers receive a driving license.

The growth of MSIL has been facilitated by the importance paid to the development of a strong supply
chain. The component industry and MSIL have been growing by supporting each other. My grateful
thanks to them. We now have several world class manufacturers. The future prospects of growth of
component manufacturing are huge and large investments will be needed in the near future. | am sure
the number of vendors who reach global scales will increase rapidly. We are working with vendors and
encouraging them to follow our management practices to the maximum extent possible.

The dealer community have always been our interface with the customer and without them our growth
would not have been possible. We look for their continued cooperation and support.

You, our valued shareholders, along with all our customers, who are the reason for our existence, have
been a pillar of support to us and we are duly grateful for that.

| cannot end without expressing my deep appreciation of the role that all our employees who have played
in bringing us to our present position. They deserve all the credit for what your Company has been able
to achieve.

Lastly, | would like to express my thanks and gratitude to Osamu Suzuki San, T. Suzuki San and all others
from SMC, whose continued support is essential for the growth your Company.

Jai Hind

R. C. Bhargava
Chairman
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Message from the
Managing Director and CEO

Weawr Jfpekolitra,

Thank you for your support during my first year in the office. It gives me immense pleasure to convey my
thoughts through this integrated report.

The year was a special year in the history of the Company. The year gave us many reasons for
celebration. We commemorated 40" anniversary this year. The Company recorded its highest-ever
annual sales volume of very close to 2 million units and highest ever exports of about 0.26 million units,
making the Company the largest exporter of passenger vehicles in the country for 2 years in a row. The
Company’s revenue crossed %1 lakh crore mark, making it one of the few Companies in manufacturing
sector in India to achieve this feat. The profit after tax was also at a historic high. As a result, the Board
has recommended a dividend to 90 per share, the highest ever. None of these could have been
achieved without a dedicated and motivated workforce, committed business partners and supportive
government policy environment. | want to express my gratitude to everyone who contributed and went
above and beyond the call of duty to make this happen.

It is not an easy task to produce such results at a time when the business environment has become
far more dynamic and far less predictable than before. Efforts that went in the background along with
the decisions taken in the past have produced these results. Besides, setting a culture of sustainable
business practices by the Company also played a crucial role.

While the semiconductor supply situation improved over the previous year, poor visibility on availability
of semiconductors continued to affect the planning of production and sales. Frequent changes in the
product mix put a huge strain on the entire supply chain. The agility of the Company and its supply
chain has helped achieve record production volume. Besides, to maximise the production volume
under constrained supply situation, lots of efforts in optimization of semiconductor usage, sourcing from
alternate suppliers etc. were made.

The Company kept the market excited by introducing new products and technologies throughout the
year. It introduced three new models, four product refreshers, and extended CNG powertrain to six more
models. Besides, the Company introduced one of the world’s best strong hybrid-electric technologies
with Grand Vitara. The Company strengthened its product line-up, especially in SUV segment, with the
launch of Grand Vitara and Brezza. As a result, the Company’s market share in SUV segment increased
to 17% by the end of financial year, from single digit at the start of the year. Both the models received

an overwhelming response from the market and continue to remain on the wait list. The Company also
introduced 2 more new SUVs, Fronx and Jimny, which are also witnessing a runaway success.

There were some doubts in the market about the Company’s ability to effectively sell the high price range
products. By making Grand Vitara and Invicto successful, the Company proved its ability and established
its brand in that segment. With the success of these products, the Company is confident of achieving
Number 1 position in the SUV segment in FY 2023-24.

Indian automobile industry continued to witness increasing preference towards SUVs. Though the
hatchback segment grew at a slower pace than the SUV segment, it continues to command a
sizeable volume and remains relevant in the Indian market. With fast-changing market preferences, the
Company’s efforts are focused towards making systems, processes and facilities more flexible.

The Company continued to expand the network to enhance customer convenience. In FY 2022-23,
263 sales outlets primarily in non-urban markets, and 310 service touchpoints at a rate of almost

1 service touchpoint per day were added. Digitalisation initiatives also helped enhance customer
convenience. Virtual reality initiative (Metaverse) helped us deliver showroom experience to customers
at the comfort of their homes, especially in non-urban markets that are still to be covered by the sales
outlets. Online car financing initiatives saw an overwhelming response with over 30% of customers
financing their cars through this mode.
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The Company continued its efforts towards Environment, Social and Governance (ESG) areas.

The Company announced its plan to enhance the use of power from renewable sources of energy for
manufacturing cars. Solar power generation capacity will expand to 48.15 MWp by FY 2024-25 from the
current capacity of 26.3 MWp.

The Company dispatched a record 335,000 cars through railmode, which is an environment friendly
mode of transport. With this, the share of rail mode stood at 18% in FY 2022-23. To further increase
the share of rail mode, the Company is building railway sidings at the production facilities in Manesar
and Guijarat.

For an automobile company, the carbon emissions from products contribute to nearly 80% of the

total carbon emissions. Therefore, reducing carbon footprints of the products makes a significant
difference. The Company continues to have the lowest CO, emitting fleet in the country. For the

benefit of customers, environment and the country, the Company has embraced multiple powertrain
technologies rather than depending on a single technology to reduce carbon footprint. Having multiple
powertrain technologies removes excessive reliance on a single technology and de-risks decarbonisation
achievements. Accordingly, the Company is adopting CNG, Flex fuel (Ethanol blending anywhere from
20% to 85% with petrol), hybrid-electric and Electric vehicles.

The share of models with CNG powertrain in our sales has been increasing and has exceeded an all-time
high of 20% in the year.

During the year, our parent company, Suzuki Motor Corporation (SMC) Japan announced a growth
strategy towards FY 2030-31 for the entire group. SMC has committed a huge investment, especially for
decarbonisation efforts. This includes launching of 6 EV models by 2030-31 in India. The Company will
be launching its first EV in FY 2024-25. A prototype of this EV was showcased in Delhi Motor show held
in January 2023. This is a mid-segment SUV with a range of 550 Kms and battery capacity of 60 KWH.
The EV will be manufactured in Suzuki Motor Gujarat, for which the production facility is being set-up. For
EV battery manufacturing, SMC is setting-up a facility in Gujarat.

Ensuring a safe working environment and supporting occupational health for our employees have always
been my top-most priorities. Besides continuously strengthening our safety systems, we encourage the
front-line leaders to provide as many suggestions as possible for continuously improving their respective
workplace safety. A dedicated team then implements all the actionable points in a time bound manner.
The Company also promotes safe working practices among the component suppliers as well. About
89% of Tier-1 suppliers have adopted ISO 45001-based Occupational Health and Safety Management
system. In addition, the Company engages with its Tier-1 suppliers to ensure their preparedness on fire
safety. The sustenance of the practices related to fire safety is also checked on a periodic basis.

With the CSR programme, the Company continues to make positive impact on the lives of the people in
the areas of road safety, skill development and community development.

We are continuing our community development works in our project villages in Haryana and Gujarat.
The multispecialty hospital in Sitapur, Gujarat has served over 60,000 patients so far with quality and
affordable healthcare services. The hospital offers tertiary healthcare service as well. | am happy to
share that recently, the Company has set-up a Cath lab facility in the hospital. The school in Sitapur is
helping children in and around the neighbourhood to have access to quality education, benefitting over
470 children.

Through road safety initiatives, the Company has trained over 4.4 million people so far. Total

12 Automated Driving Test Tracks (ADTTs) set-up by the Company have facilitated 100 percent
computerised driving license testing in Delhi. So far, over 5 lakh individuals have taken driving license
test through the ADTTs.
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In the area of skill development, the Company is working towards creating livelihood opportunities to
youth in India by imparting relevant skill training through the Japan India Institute for Manufacturing
(JIMs) set up by the Company as well as by adopting several Industrial Training Institutes across India.

The year also brought cheer to all of us as India became the 3™ largest automobile market in the world.
This gave a further boost to our confidence in India’s huge potential for automobile. The Company is
optimistic not only about India’s domestic automobile market, but also about its export potential. The
Company is planning to triple its export to ~750,000 units by 2030. To cater both domestic and overseas
markets, the Company will need huge capacity. With certain estimation of Indian market growth and
expected export volume, it can be projected that by 2030, we might need a production capacity of

over 4 million, which is close to double of our current capacity. That is quite a challenging task. We

need to construct 2 manufacturing facilities parallelly, each having an annual production capacity of

1 million units. Construction work on the first site (Kharkhoda, Haryana) has been started and a first
plant with annual production capacity of 250,000 units is expected to be operational in the year 2025 at
this location. Three more such plants will be constructed in a phased manner to take the overall annual
capacity to 1 million units at this location. For the second facility of 1 million annual capacity, a suitable
site is being identified. Such a large-scale capacity expansion, simultaneously at 2 locations, has never
been done so far. | am counting on my people, business partners and our parent company SMC, which
in the past accomplished many tasks that appeared impossible at the beginning. We might have to keep
thinking of the best possible ways to manage this scale of operations and make sure that we continue to
stay ahead.

With expanding capacity, offering multiple carbon reduction technologies, bringing many new products,
we are writing a new chapter in the history of the company; “Maruti Suzuki 3.0”. My mission is to provide
the Joy of mobility to as many people as possible while keeping the environment and society in harmony.
We welcome you to be a part of this journey.

Thank Youl!

H. Takeuchi
Managing Director and CEO
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Board of Directors
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1. Mr. H. Takeuchi, Managing Director & Chief Executive Officer 10. Mr. A. Seth, CFO (Finance & Internal Audit) 19. Mr. Y. Hirose, Executive Officer (International Marketing) 27. Mr. S. D. Chhabra, Executive Officer (Parts & Accessories, Logistics)
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9. Mr. R. Bharti, Executive Officer (Corporate Planning & Govt. Affairs)
and Chief Investor Relations Officer MEB: Member Executive Board
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Awards and Accolades

GRAND VITARA WINS MULTIPLE LAURELS
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India CSR Award 2022 FICCI recognised CSR Impact
Maruti Suzuki was conferred with two CSR Leadership !\t/lar(l;tltsrzucli('l for Awards 2022
iqi th Indi Its "Outstandin i i ici
B o (s R e S rels ZEE ‘Best of 2022’—AutoX Awards awards at the prestigious 11" India CSR Award 2022. Commitment ingRoad Maruti Suzuki was felicitated

as the ‘Company with Best
CSR Impact’ at the India CSR
‘CSR Leadership Award for Deploying Technology in CSR’ Summit, for its notable CSR
efforts in road safety, skill
development and community
development.

‘CSR Leadership Award for Employment Creation’ Safety by Corporates'.

The Economic Times Employee
Excellence 2022

The Economic Times recognised Maruti
' Suzuki with the Employee Excellence
. , Award for reinventing in constantly
)- 1) . changing times by not only successfully
[ ; building and sustaining High-Trust,
High-Performance Cultures in the

$. :
CIJ\ i e organisation but also establishing work

environments that foster innovation. Business World felicitates Maruti Suzuki as
India’s Most Sustainable Company in 2022-23
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Committed to innovation, sustainability, and customer centricity,
- Maruti Suzuki has constantly delivered exceptional quality, safety, and
seamless user experiences.




Value Creation
Process

The Company connects well with customers
and understands their needs. The strength of
the Company lies in its ability to offer relevant
‘Products, Technologies and Services’ that
customer needs. This is where the unique
capability of SMC in designing feature-rich,
environment-friendly, safer products with world-
class quality at an affordable price greatly
supports the Company in offering the product
that customers desire. The able and passionate
workforce committed to making things happen,
allows the Company to be agile in challenging
situations and emerge stronger.

The Company strives to provide the best value proposition
to customers not only during the purchase of a car, but also
throughout the ownership cycle. This leads to the creation
of customer delight, thus ensuring customers’ long-term
association with the Company.

The conscious and concerted efforts in expanding the
distribution network, pursuing a multi-channel strategy,
providing ease of maintenance through affordable and easily
available spare parts, and proximity of service workshops,
demonstrate the Company’s endless pursuit to serve
customers better with every passing day.

The blend of Japanese technology and Indian spirit makes
the Company distinct and unique in the way it creates

value. One of its fundamental elements of value creation is
‘optimum resource utilisation’. Since inception, the Company
has inculcated the 3R principle, Japanese practices, and
SMC’s basic philosophy of ‘Fewer, Smaller, Lighter, Neater
and Shorter’ across all its operating practices. These

not only make the operations efficient but also support
resource optimisation and conservation, thus supporting the
Company’s contribution towards circular economy. Moreover,
the environmentally friendly products of the Company greatly
help in reducing its carbon footprint.

Company Overview Value Creation Approach Sustainability Performance
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Inputs Business Model Outputs and Outcomes
Visi 603,820 million capital employed at the
P
T Financial Capital e end of year

354

0,860 million capital employed at the start of year

@

Manufactured Capital
2 manufacturing facilities in Haryana, and
1 manufacturing facility in Gujarat, managed by
Suzuki Motor Gujarat
Key raw materials—Steel coils (232,576 MT),
non-ferrous castings (39,933 MT) and paints (11,147 KL)

Intellectual Capital
% 7,650 million R&D spend
R&D facility at Rohtak, India supported by SMC, Japan
2,176 R&D engineers
Product licenses from SMC

Social and Relationship Capital
458 Tier-l suppliers
3,640 sales outlets
4,564 service outlets
Training and capacity building of value chain partners

Over 100,000 sales and service workforce of business
partners skilled up

%632 million spent on Corporate Social Responsibility

/{\
o
7N

Human Capital
16,875 regular employees
1,444 regular employees joined
486,137 training person-hours
%46,051 million employee benefit expenses

AN
N

~—< Natural Capital

Increased use of green power (solar and non-solar)
for manufacturing

Zero-use of ground water

The leader in the Indian automobile industry
Creating customer delight and shareholder wealth

A pride of India

How we are working towards our Vision

@ Offering relevant ‘products and technologies’
that India needs by leveraging the unique ability of Suzuki Motor Corporation to
design feature-rich, environment-friendly, safer products with world-class quality at
an affordable price

/‘/@\ Best Ownership

Higher Sales Higher Sales @ Experience and
Higher Lifetime Value

Volumes Volumes S=
/ﬁlﬁ\

Scale Benefits, Better Dealer
Localisation, Viability for Sales
Value Engineering and Service

Cost optimisation @ Sales and service network expansion
and multi-channel strategy

© ®

Increase the ability to offer

aspirational products at an @ Enhanced reach and customer

affordable price experience
(4) Attract more customers (7) Customers for life
Enablers
Optimum . . . Japanese Practices for
Attention to Detail Operational Excellence

Resource Utilisation Efficient Operations

The Foundation

Core Values

1,966,164 vehicles sold

e 132 patents filed and 63 granted
e Reduced product development time

e |mproved vehicle fuel economy, lower
emissions, and enhanced safety

e Timely compliance of regulatory
requirements for products

e Over 24 million customers engaged
through sales and service activities

e Reduction in customer complaints per
1,000 vehicles serviced by 28% over FY
2019-20

e Social development programmes in 26 villages

e 376,319 persons trained at Institutes of
Driving Training and Research (IDTR)

e Over 12,000 students benefitted through
various skill development programmes

e Cordial industrial relations

e 784,703 suggestions from employees
leading to %4,987 million savings

e 100% of metallic scrap generated
(108,910 MT) sent for recycling

e GHG intensity of Scope 1 and 2 emissions
(tCO,e/vehicle) reduced by 3.1% over
FY 2021-22

e About 3,770 million liters of water recycled

e 65% of water requirement met through recycling Customer Fast, Flexible Innovation and Openness Networking and
Obsession and First-Mover Creativity and Learning Partnership e 14,442 MT hazardous waste co-processed
e Cumulative 1.92 million tCO,e emissions
avoided since 2005-06 by using green
vehicles
Maruti Suzuki India Limited | Annual Integrated Report 2022-23 49
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Triple Bottom Line Performance

Economic Performance

The Company along with its stakeholders create a multiplier effect on the
economy, thereby generating millions of direct and indirect employment
opportunities. The Company distributes about 90% of the value it generates

to various stakeholders across its value chain.

Suppliers, Capital Goods Manufacturers,
In-bound Logistics and MSIL

Car manufacturing has significant interlinkages with
industries involved in the primary, secondary, and
tertiary economic activities, thus creating livelihood
opportunities for millions and making the sector one of
the biggest employment generators in the country. The
Company buys ~ 95% of its components (by value) from
suppliers with manufacturing plant in India, making MSIL
a significant contributor to local employment and the
‘Make in India’ initiative of the Government of India.

Outbound Transporters

Transporters form an important link in the value chain
by providing the outbound logistics. This generates
employment for drivers, cleaners, motels, transporters,
and their staff. Transportation of cars also generates
demand for commercial vehicles.

Supplier ecosystem to manufacture
passenger vehicles
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Commercial vehicle OEMs and customised
vehicle body makers
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8 oaiton Economic Performance
ad

Marketing and Sales

Car sales to customers are facilitated by a wide
range of professionals such as sales workforce of the
Company, dealer workforce, car insurance providers,
financiers, advertisement agencies, and market
researchers among others.

Aftermarket

Car parc generates employment in a unique way. Sizeable
proportion of all cars on the road is chauffeur-driven. The
taxi segment generates potential employment of at least
one driver per car. Every car sold needs to be serviced

or repaired, refuelled and so on, generating millions of
employment opportunities across these segments.

O
IIE

A
&

Finance company

DEALER

Sales team Ad agencies

Service workshop Fuel dispensing

stations

T

Aftermarket
parts distributors

Drivers for personal
cars and taxis
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‘. 5-YEAR PERFORMANCE SUMMARY
KEY FINANCI .
 in million)
NET SALES (? in mn) Particulars FY'19 FY'20 FY'21 FY'22 FY'23
FY'23 — 1 ,1 — 80,492 Net Sales 830,265 71 6,904 665,621 837,981 1 ,1 25,008
FY'22 ] 837,981 FY'22 ] 37,663 EBIT 79,804 37,769 23,138 29,147 81,844
2t 665,621 ot (. 42,297
Fyia P — 716,904 Fvion [ — 56,506 PBT 104,656 70,648 51,594 45,823 101,591
FY'19 ] 830,265 FY'19 ] 75,006 PAT 75,006 56,506 42,297 37,663 80,492
EPS (INR) 248 187 140 125 266
Dividend per Share (INR) 80 60 45 60 90
DIVIDEND PER SHARE Z per share) ROE (%)
Net Worth 461,415 484,370 513,668 540,860 603,820
FY:23 ] 20 FY'23 ] 141
FY'22 ] 60 FY'22 ] 71 Current Liabilities 141,503 112,948 162,001 170,137 200,993
FY'21 [ ] 45 FY'21 [ ] 8.5
Total Liabilities 167,903 141,151 187,940 193,083 227,967
Fy'20 L 60 FY'20 O 1.9
FY'19 ] 80 FY'19 ] 1741 Non-current Assets 505,702 541,247 520,803 566,131 715,788
. Current Assets 123,616 84,274 180,805 167,812 115,999
Total Assets 629,318 625,521 701,608 733,943 831,787
PERATING EBIT MARGIN 9 BOOK VALUE PER SHARE z per shar
o G G (%) 00 u S o) Operating Cash Flow 65,932 34,051 88,388 17,912 92,280
Fy'23 S 7.3 FY'23 | 1,999
Fr2 35 AN 1790
Fror 35 Fre (S 1700
FY'20 O 53 FY'20 ] 1,603
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Triple Bottom Line Performance

Environment Performance

@ CLIMATE CHANGE MANAGEMENT

Company Overview

Value Creation Approach Sustainability Performance
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UN SDGs Material Issue

Products and Process
Emissions Reduction

Reducing Carbon Emissions from Products:
Cumulative CO, Emissions Avoided
The Company deployed CNG, Smart Hybrid and Intelligent

Electric Hybrid (Strong Hybrid) technologies across its
products to minimise carbon emissions.

FY'14 s 285,594
FY'15 O 393,325
2,827
FY'16 .
— 521,656
25,722
FY'17 .
E— 671,034
FY'18 - 70,600
O 750,767
133,513
N
] 872,008
214,721
R
I 943,942
— 224,770
FY'21
O 1,066,270
E— 364,366
FY'22
O 1,214,362
rvos 481,203
OIS 1| 441,453

® Cumulative CO, emissions avoided using CNG/LPG vehicles (in MT)
® Cumulative CO, emissions avoided using Hybrids (in MT)

1,922,656 vt

Cumulative CO, emissions avoided by using
green vehicles

Contribution of sales from green vehicles (CNG
+ Smart Hybrids + Intelligent Electric Hybrid) in

overall sales (%)
Fy:23 ] 37
Fy:22 G 27

Efforts Towards Electrification of Powertrain

The Company introduced its 15t Strong Hybrid
Vehicle in India in FY 2022-23

15t Battery Electric Vehicle to be launched in
India by FY 2024-25

Parent company, Suzuki, will invest in Gujarat, India, for
constructing a plant for manufacturing of BEV batteries.

The Toshiba Denso Suzuki Lithium-ion Battery Gujarat
Private Limited (TDSG) is India’s first lithium-ion battery
manufacturing plant with cell level localisation. TDSG is a
collaboration between Toshiba, Denso and Suzuki. TDSG,
with cell level localisation will take India one step closer to
its electrification journey. The Company sources lithium-ion
battery packs used in Smart Hybrids vehicles from TDSG.

A view of TDSG Manufacturing facilities
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Grand Vitara

The Company's first Intelligent Electric Hybrid
Vehicle introduced in September 2022

Reducing Carbon Emissions in
Manufacturing Operations

The Company is increasing the use of solar power in
manufacturing vehicles. Additionally, solar power panels
used in parking areas shield cars from harsh weather
conditions. Besides, the Company is increasing the share

of green power sourced from the Haryana State Electricity
Board for its consumption. These initiatives in solar power
and green power will help the Company meaningfully shift its
dependence towards renewable energy.

Installed solar power capacity (MWp)
FY'23 L 26.3
Fre S 26.3
Fy'21 [ ] 10.4
FY'20 [ ] 6.3
FY'19 ] 13

Over 30% of the Company's power
requirement will be met through
renewable energy by FY 2024-25

26.3 Mwp

Solar power capacity

Maruti Suzuki India Limited | Annual Integrated Report 2022-23

Reducing Carbon Emission in

Vehicle Dispatches

The increasing use of rail transport over road transport
to dispatch vehicles to dealerships has helped avoid over

6,700 MT of CO, emissions in the past nine years as it saved
over 204,522 truck trips and over 227 million litres of fuel.

I«" &= )

Railway wagon carrying cars
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@Q CONTRIBUTION TO
CIRCULAR ECONOMY

»;’@Q OPTIMISING USE OF
\3%2/ NATURAL RESOURCES

Company Overview

Value Creation Approach Sustainability Performance
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@ WATER STEWARDSHIP

Material Issue

End-of-life Vehicle Management

UN SDGs Material Issue

Effective and Efficient Use of
Natural Resources

Designing for Recyclability and Recoverability
The Company uses the IMDS tool to measure the ‘RRR’
performance in 16 models.

Average recyclability and recoverability of the
materials from the products manufactured by

the Company (%)
Recoverable (NN >95
Recyclable (NN >90

Creating the Ecosystem for Managing
End-of-life Vehicles

Understanding that the country lacks in the vehicle
dismantling and recycling infrastructure for end-of-life
vehicles, the Company has collaborated with Toyota
Tsusho Group and established a joint venture named
Maruti Suzuki Toyotsu India Private Limited (MSTI) for
vehicle dismantling and recycling facility in India.

Since the inception of MSTI facility, about 850,000kg of
Steel and 85,000 kg of Aluminium were recovered from
the cars that were scrapped.

Through yield improvement projects, the Company as well
as its supplier, reduced the consumption of steel by over
5,000 MT in FY 2022-23.

30% of sand requirement for making sand cores (used in the
casting process) is met through recycling.

Steel scrap used as inputs (in MT)

26,878

65,429

® Scrap used as input by T-1 suppliers for making components
® Scrap used as input by other industries

100

Of waste generated in steel is
reused as inputs

Promoting 3R Practices in
Packaging Materials
The Company takes measures to continuously

optimise and reduce the use of packaging
materials.

Reduction in packaging material
used in new model compared

to outgoing model (%)
NewAto (D 24.8
New Brezza (NI 26.9

Reuse of Packaging Recycle of Packaging
Materials Materials

45y 1140 mr

of the packaging materials  of packaging material sold
used component (KD) to authorised recyclers in
exports is met through FY 2022-23

reuse in FY 2022-23

Material Issue

Water Use and Recycling

3,770 million litres

Water recycled and reused

1,880 miliion litres

Water saved through dry-wash technology for
cleaning cars at the workshop

233

Recharge wells used to rejuvenate the
groundwater table

ZERO

Use of ground water in
manufacturing facilities

A view of MSTI facility
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Dry-washing of cars
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Social Performance

0 O

ﬁﬁp COLLABORATION WITH BUSINESS PARTNERS
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UN SDGs Material Issue

¢ Quality Improvement

e People Development

¢ Industrial Labour Relations
e Business Continuity

e Economic Performance

¢ Occupational Health and Safety

Improving Overall Capability of
Business Partners

The Company extends support to business partners to help
improve their capabilities.

SUPPORT PROVIDED BY

COMPANY IN FY 2022-23 (in person-hours)
Supplier partners (D 1,272,520
Dealer partrers (D 911,250

MSIL's top leadership participating in the Digital Exhibition held in May 2023

Occupational Health and Safety

The Company collaborates with suppliers to improve
their occupational health and safety practices. 89% of
Tier-1 suppliers have implemented ISO 45001 based
Occupational Health and Safety Management Systems.
The Company encourages its Tier-1 suppliers to focus on
mapping and mitigating the safety risks at their suppliers.

Grooming Suppliers to be Future Ready

The Company organised a digital exhibition in which the
best practices was shared with the suppliers in the field of
Environment, Social, Governance (ESG), fast-tracking local
design and development capability, localisation of new
technology components, following a partnership approach
with workforce, de-risking among others. Tier-1 suppliers
participated in the exhibition.

The Company’s Top Leadership also participated in the
exhibition to guide suppliers.
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Creating a Talent Pool for Supplier
and Dealer Partners Through
Multi-Stakeholder Initiatives

As of 2022-23, 385 students were being trained under this
initiative and the Company has tied up with 7 institutions in
Gurgaon, Ahmedabad, Mumbai, Pune, Delhi, Bhubaneshwar.

The Company is working on putting necessary enablers to

Supplier Partners scale-up this initiative across the country.

The Company introduced a new academic course in Tool
and Die Engineering in Government Polytechnic Educational

Society (GPES), Manesar. Succession Planning

This initiative will improve the availability of skilled personnel To help the next generation of dealer owners run their
in the country in tool and die maintenance. In the first batch, dealerships successfully, the Company designed a holistic
60 students are being trained under this initiative. training programme called the Next Generation Dealer CEO

In May 2022, the Company set up a Tool & Die Training Orientation Programme.

Facility at Centre of Excellence Polytechnic, Manesar. The 18t edition of the programme was conducted in

Dealer Partners October 2022.

University tie-ups for an exclusive BBA degree programme in
Retail Management.

The Industry Integrated Degree Programme, a first-of-its-
kind initiative designed to impart industry specific skill sets.
The skilling programme has been based on ‘Earn while Learn’
models.

Inauguration of Tool & Die Training Facility at COE Polytechnic Manesar in May 2022
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@ CUSTOMER CENTRICITY

?%? EMPLOYER OF CHOICE

Company Overview Value Creation Approach Sustainability Performance Statutory Reports

Financial Statements

Material Issue

e Product Safety and Quality
¢ Innovation and Digitalisation

Material Issue

e Employment Practices

e Occupational Health
and Safety

Safety of Vehicles

The 5th-generation Heartect platform extensively uses ultra
and advanced high tensile steel, ensuring effective absorption
and dispersion of impact force.

Digitalisation
The Company has digitalised

24 out of 26

customer interaction points while buying
acar

Comprehensive Benefits

The Company provides remuneration and benefits to
employees that are higher than the industry benchmark.

Employee benefit expenses ( million)
Fy'23 ] 46,051
Free 40222

Safe Place to Work

Strong involvement of workforce to continuously improve
occupational safety.

90

Number of meetings conducted by the 3-tier safety
committee in FY 2022-23
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Number of suggestions provided by workforce to
improve occupational safety

Frs OIS 171,866
Free S 166,782

Number of near-miss incidents reported

: ]
FY'23 1,137
Fy:22 ] 1,004

For all the actionable near-miss incidents reported,
countermeasures have been implemented.

Health and Well-being

8,400.

Employees and their families (spouses, children and
dependent parents) availed the Company’s non-
occupational health scheme

16,000

Free medical consultations availed by employees and
their families

12,400

Employees and their spouses availed the Company’s
periodic health check-up scheme

LTy

Social Security and Welfare Measures

833

Superannuated employees, including their spouses were
benefitted from post-retirement medical benefit scheme.
The Company is the first in the industry to offer such
scheme to superannuated employees

397

Employees booked flats through the company’s Housing
Scheme in Dharuhera, Haryana

2,556

Employees benefitted by availing the Company’s low-
interest funding for buying houses

6,492

Employee children received rewards towards their
achievement in academics and sports
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@7 RESPONSIBLE CORPORATE CITIZEN
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Material Issue

e Community Development
e Skill Development
e Road Safety

School Infrastructure

The Company has set up a school in Sitapur, Gujarat,
in partnership with Podar Education Network. The
primary wing of the school was made operational in
April 2021. Till July 2023, 470 students were studying
in the school.

Availability of Potable Water Improving Waste Management

The Company has installed water ATMs ~ IN Local Communities
to provide safe and hygienic drinking
water to people in local communities.

3 5 4 0 0 0 + I—|8cm:eh50ldsoin9/1;ges benefitted

Households in 25 villages from the waste management
benefitted from the water ATMs programme implemented
62 Maruti Suzuki India Limited | Annual Integrated Report 2022-23

Health Infrastructure

A 50-bed, multi-speciality hospital has been set up

in Sitapur, Gujarat, in partnership with Ramanbhai
Foundation, the philanthropic arm of Zydus Hospitals,
Ahmedabad has been operational since 2021. Over
60,000 people from nearby villages have availed
healthcare services from this hospital since inception.
In FY 2022-23, the Company has also set up a

Cath lab facility.

Multi-speciality Hospital in Sitapur, Gujarat

Skill Development

The Company aligns with the Government of India’s flagship, 'Skill India' mission
to impart relevant skill training to create livelihood opportunities for the youth. Over
8,800 youth were trained in 22 ITls adopted by the Company and 31 Automobile
Skill Enhancement centres across India in FY 2022-23.

The Japan-India Institute of Manufacturing (JIM) is a flagship and state-of-art
training infrastructure imparting the relevant training on the technical and
behavioural skill sets, as required by the industry. Three JIMs have been set up
by the Company (one in Haryana and two in Gujarat). Over 1,678 students were
benefitted under this programme since inception.

Maruti Suzuki India Limited | Annual Integrated Report 2022-23

Financial Statements

63



Digitalisation and Innovation

MARUTI SUZUKI SMART FINANCE

To further digitise the car buying process, the Company
launched the Maruti Suzuki Smart Finance service and
became India’s first OEM to offer an online, end-to-end,
real-time car finance service facility.

O PN
% Online Finance 000
Market Place
Customers Banks

Till FY 2022-23, Maruti Suzuki Smart
Finance disbursed over X 34,000 crore
worth of loans to over 5 lakh customers.

N

Convenience

Option of choosing financiers
Seamless digital journey

Ease of use

A

O
A

Personalisation

Personalised Product and Services

Better transparency on
fees and charges

MS CHATBOX

e The MS Chatbox tool is bundled with video conferencing
technology along with centralised content management
systems to provide a live showroom experience to
customers.

e This tool offers an enhanced customer experience and
convenience by combining the digital and physical
journey of buying a car on a single platform. Thus,
providing customers an easy and engaging online
experience with the relationship manager.

e Some of the modules included in the tool are video
conferencing, product demo, feature images, online
booking, and document sharing, among others.

670,000+

Potential customers interacted with through
MS Chatbox

27,000+

Bookings generated
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MARUTI SUZUKI INNOVATION PROGRAMME

The Maruti Suzuki innovation programme aims to create an ecosystem that will provide the foundation for technology-
enabled solutions to contribute to the betterment of society and the mobility space while building on the pillars of innovation,

collaboration, and co-creation.

INNOVAT &N
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Nurture

Launched in 2023, this program in partnership with IIM
Calcutta Innovation Park, is to nurture and incubate idea-
stage startups/solutions in East and Northeast India. 100+
startups from West Bengal, Assam and Meghalaya applied in
state level idea hunts.

Incubation

Started in 2020 in partnership with [IM-Bangalore, the
Incubation programme is targeted towards technology-based
start-ups that are in the ideation to proof of concept stage.
The second cohort saw more than 280 start-up applications
from across the country. Of these, 9 start-ups made it to the
incubation phase to co-create innovative solutions.
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MAIL

Launched in 2019, in partnership with GHV Accelerator,

MAIL is targeted to accelerate the growth of technology-
based start-ups that are at the budding stage. More than
1400 such start-ups have been screened over 8 cohorts, and
51 start-ups have been engaged with. Paid Proof of Concepts
(POCs) have been conducted with 27 start-ups and 14 of
them have been on-boarded as business partners.

Intrapreneurship Challenge

Started in 2021, the Intrapreneurship Challenge is aimed
at crowdsourcing ideas from the internal talent pool of
MSIL. Over 600 employees participated in the competition.
Selected teams went through various workshops and
mentoring from T-Hub and IIM Calcutta for idea refinement
and concept building.

START-UPS ON-BOARDED AS PARTNERS UNDER THE MAIL PROGRAMME
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Experience Redefined
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ECONOMIC CONDITIONS

Financial year 2022-23 began amidst an uncertain
macroeconomic environment. The price pressure, which

was building up since the pandemic, was aggravated by
geopolitical conflict in Europe. Supply disruptions, as a fallout
of the conflict, surged inflation across the world, including
India. The Government of India and the Reserve Bank of
India undertook extraordinary measures, because of which
India’s economy grew by 7.2% in FY 2022-23 over a high
base of FY 2021-22.

In FY 2023-24, several renowned forecasting agencies and
banks have forecasted India’s domestic economic prospects
to remain healthy. However, driven by the slowdown in
global economy due to monetary policy tightening, India’s
economic growth in FY 2023-24 is likely to get moderated.
As the passenger vehicle sales volume has a good
correlation with the GDP, any moderation in economic
growth is likely to have a bearing on the growth prospects

of India’s passenger vehicle industry as well. Besides, the
threat of uneven monsoon rains and increase in lending rates
because of recent monetary policy tightening are some of
the risk factors that needs be closely monitored.

Our Efforts

Supported by the recent new model offerings, specially

in SUV space, the Company is likely to grow faster than

the industry in FY 2023-24. The Company will continue to
focus on both urban and non-urban markets to maximise
the demand potential. The Company is taking measures to
improve the availability of electronic components (For more
information on measures being taken, please refer to Risk
Management section in page 78). The Company’s Smart
Finance platform will aid the customers in securing finances
at attractive rates.

In FY 2022-23, supported by the pent-up demand, the
Passenger Vehicle (PV) industry sales posted strong growth.
However, with the pent-up demand gradually tapering off,

It is estimated that India's PV market is likely to grow by
5-7% in FY 2023-24. The Company’s export sales volume

is expected to remain stable in FY 2023-24. The supply

of electronic components continues to be dynamic and
uncertain and by far remains one of the major risks in

fully serving the potential demand in the short term. While
the prices of commodities have softened from the peak
witnessed in early 2022, the prices are still higher compared
with the long-term average.

The Government in its recent Union Budget has put
necessary enablers in place for delivering a sustainable
economic growth over the medium-term. Recently, India’s
passenger vehicle market has become the third largest in the
world. The growing economic prospects coupled with India’s
low car penetration of 3% augurs well for the Company.
Besides, the Company is optimistic on the growth potential
of its export market.

With regard to minimising the inflationary impact on the
cost of inputs, the Company is working on several cost
optimisation measures

The Company will work towards maximising the
opportunities over the medium to long term, with the strong
support from Suzuki Motor Corporation both in terms of
technology and access to Suzuki’s vast global distribution
network (For more information on measures being taken,
please refer to page 215). Besides, the Company would
focus on increasing export volumes by leveraging SMC's
partnership with the Toyota Motor Corporation.
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CLIMATE CHANGE

Driven by the climate change, the Indian automobile industry
is at the cusp of a major transition towards a low-carbon
mobility. This transition poses significant risks but at the
same time offers unique opportunities as well. The cost

of transition to low-carbon mobility is significantly higher.

Specially, for a developing country like India whose per
capita income (in PPP terms) is nearly 1/10™ of that of the
United States, the transition to low-carbon mobility offers
numerous challenges and affordability related issues

in particular.

Our Efforts

Maruti Suzuki has the lowest CO, emitting fleet among all
car manufacturers in India. The Company could achieve
this feat with the strong technological support from Suzuki
Motor Corporation. The share of sales from green vehicles
at 37% in FY 2022-23. These include Intelligent Electric
Hybrids, Smart Hybrids and S-CNG powertrain technology.
By deploying the green vehicles, the Company could avoid
over 1.92 million metric tonnes of CO, emissions since

FY 2005-06. Going ahead, with the support of Suzuki
Motor Corporation, the Company is pursuing multiple
powertrain technologies for maximising decarbonisation.
Some of the measures for reducing the carbon emissions
over the short to medium term, including carbon reduction
in manufacturing process and vehicle dispatches, are
given below:

e As disclosed in the Suzuki’s growth strategy, for its
operations in India, by FY 2030-31 it is estimated that in
the powertrain mix EVs to contribute 15% of sales volume,
Hybrids contribute 25% of sales volume, and CNG, Bio-
fuels and Internal Combustion Engines to contribute 60%
of sales volume.

e The Company will launch its first EV in the Indian market
by FY 2024-25 and would launch a total of 6 EVs by
FY 2030-31.

Statutory Reports Financial Statements

To overcome the challenges and at the same time for
maximise the decarbonisation efforts of the India’s
passenger vehicles industry, multiple technologies covering
each sub-segment of passenger vehicles such as entry, mid
and large vehicles, will be required. Therefore, in addition

to Electric Vehicles, multiple carbon reduction technologies
such as Hybrids, CNG, Biofuels (Ethanol, Bio-gas) will not
only maximise decarbonisation objective but also help
enhance India’s energy security.

e Qur parent company, Suzuki, will invest in Gujarat, India,
for constructing a plant for manufacturing of BEV batteries.

e Besides, the Toshiba Denso Suzuki Lithium-ion Battery
Gujarat Private Limited (TDSG) is India’s first lithium-ion
battery manufacturing plant with cell level localisation.
The Company sources lithium-ion battery packs used in
Smart Hybrids vehicles from TDSG facility.

e The Company’s vehicles are already compatible
with ethanol blending of up to 20% with gasoline.
By FY 2025-26, the company will launch flex fuel vehicle,
which is capable to run on an ethanol blend ranging from
20% to 85% with gasoline.

e Specially, the biofuels along with CNG offer a promising
carbon reduction solution in the entry to medium
segment vehicles.

* To reduce the carbon emissions in the manufacturing
processes, over 30% of the Company’s power
requirement will be met through renewable energy by
FY 2024-25

e The Company is setting-up a in-plant railway siding,
first-of-its-kind in India to maximise dispatches of
vehicles using railways.
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External Environment

2,

REGULATORY LANDSCAPE

The regulations in India on fuel economy, emissions and
safety are not only becoming increasingly stringent but also

being fast-tracked and will soon be at par with those of the
developed world.

Our Efforts

In order to meet these regulatory requirements, it is

imperative to have access to requisite technology. Continued

technological support from SMC will help the Company to
comply with the regulatory requirements as per stipulated
timelines.

The Company’s state-of-the-art testing facilities in Rohtak

will help reduce the product development time and achieve

timely compliance.

COMPETITIVE LANDSCAPE

With the expansion of the economy, India is becoming a

large market, where auto industry players can compete

to the best of their abilities. The competitive landscape is
expected to change in the time to come, due to the growth
potential of the Indian passenger vehicle market.

Our Efforts

The Company is an important subsidiary of its parent,
SMC. Therefore, SMC wants the Company to remain
highly competitive and agile in manufacturing, technology,
and market response. Going ahead, access to new-age
technologies is crucial for maintaining the Company’s
competitive position and Suzuki Motor Corporation will
enable the company with required technological access.

68

Considering the high price elasticity of demand, specially

for the for mass-market or the entry-segment cars, the
sudden and steep increase in prices of vehicles because

of regulations has adversely impacted the demand for
entry-segment cars. This is one of the risks for the Company.

Besides, the Company will work on multiple powertrain
technologies to ensure the carbon reduction technology

is affordable and relevant for the entry-segment vehicles.
(Refer to ‘Our Efforts’ in the Climate Change section on page
67 for more details).

The Company firmly believes that a changing competitive
landscape not only benefits customers but also forces the
industry players to innovate.

The Company’s experience of selling cars for over four
decades will greatly assist in making quick and informed
decisions. The competitive advantage that the Company
has created over this period will also aid in creating value
in future.
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CHANGING CUSTOMER PREFERENCES

The Company was established with a vision to put India
on wheels. Right from its inception, the Company’s
emphasis was on developing products that cater to the
needs of Indian customers.

The Company’s ability to understand the stated and
unstated needs of customers and its customer-centric
approach towards decision-making led to the
overwhelming acceptance of its products in the market.

The shift of consumer preference towards SUVs was
accentuated further in FY 2022-23 with the SUV
segments contributing to about 43% of PV sales.
Besides, in today’s highly connected and digital world,
customer preferences are changing rapidly. The new-age
customer, even when buying a low-price-segment

car, expects superior styling and technology, comfort,
convenience and connected features, which are usually
offered in the high-end cars, as well as a premium buying
experience. Besides, the number of customers preferring
large or high-end cars is continuously increasing and this
customer segment offers a sizeable demand as well.

Our Efforts

With the strong technological support from Suzuki Motor
Corporation, the Company has enhanced its offerings

in product, powertrain, and advanced technologies.
Since the start of FY 2022-23 till July 2023, the Company
has delivered on multiple fronts. Among other things,

it introduced 4 new SUVs, four product refreshers, one
of the world’s best Strong Hybrid Electric technologies,
six-speed automatic transmission technology, and a host
of new-age advanced technology features.

While the Company is the undisputed market leader

in mass-market segment, with the above interventions
on product and technologies, in Q1 FY 2023-24, the
Company emerged as the market leader vehicle segment
with prices ranging between X 1-2 million as well.

The Company offers factory-fitted S-CNG technology in
15 models. This coupled with the increase in the CNG
network across the country will help improve sales.

Statutory Reports Financial Statements

With the high fuel prices preference towards CNG is
increasing. The rapid increase in CNG network in the
recent past and the Government's efforts to further
increase the CNG network across the country will lead to
an increase in demand for vehicles fueled with CNG.

The auto industry is undergoing transformative changes
not only because of regulation, but also because of
emerging technologies. The developed automobile
markets are already witnessing changes such as
autonomous mobility, hybrid and electric vehicle
technologies. This is catching up rapidly in India as
well. However, the time and cost of developing such
technologies are so immense that it is difficult for

the Company to invest in all of them simultaneously.
Therefore, sourcing some of the technological solutions
through collaboration is the most practical approach.

The Company launched first-of-its kind premium
offering, ‘Invicto’ in the Indian market in Utility Vehicle
segment. Going ahead, the Company would immensely
benefit by getting access to new-age technologies
(Refer to Management Discussion and Analysis section:
Electrification of Powertrain on page 224).

In order to meet customers’ requirements in this

digital era, the Company increased its efforts of social
listening by investing in digital marketing. The Company
introduced online smart financing scheme. The Company
has become India’s first OEM to offer an online, end-
to-end, car finance service facility. The Company

is extensively using its flagship ‘Service on Wheels’
programme to provide such services at the customer’s
doorstep.
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Stakeholder Engagement

Our collaborative approach is a key contributor to our
prominence in the Indian automobile industry. We regularly
engage with internal and external stakeholder groups, which
are identified based on the nature of their association with the
Company and their influence on its value creation process.

Apart from this, the Company engages with its stakeholders
to identify material issues that are both operational
(short-term) as well as strategic (long-term) in nature. The
purpose of such engagement is to identify material issues
that could impact the economic, social and environmental
performance of the Company.

By continually engaging with the stakeholders on issues of
mutual interest, the Company ensures protection and creation
of value across all capitals. The feedback received through
various engagement channels help the Company gauge
stakeholders’ views and concerns, and subsequently devise
suitable action plans.

Company Overview

Value Creation Approach Sustainability Performance

Statutory Reports

Financial Statements

STAKEHOLDER ENGAGEMENT CHANNELS

Stakeholder Identification

Dependence

Stakeholders who are dependent on the Company’s
activities, products or services and on whom the
Company is dependent for its operations

Identified as

Responsibility

Stakeholders towards whom the Company has legal,
commercial and moral responsibilities

Influence

Stakeholders who can impact the Company’s
decision-making ability

STAKEHOLDER ENGAGEMENT CHANNELS

Identified as

Stakeholder Group Vul_ner_able and Engagement Activity E:iz%eensz;‘t
Marginalised Group

Employees No Managing Director"s communication meeting with mif:l-level managers Quarterly
and above on business performance, developments in external

O environment and business priorities

@ Divisional communication meetings on business performance and Monthly
developments
Managing Director’s meeting with union representatives Monthly
Plant and functional heads’ interactions with workers Monthly
‘Coffee with HR’ to engage employees on HR policies and initiatives Bimonthly
Employee engagement survey Annual
Suggestion schemes, quality circles and safety circles Ongoing
‘Family Connect’ activities (family meets, factory visits, sports events, Ongoing
children and parental counselling)
Safety Month — A month-long engagement activity, including the Annual
families of employees, to sensitise, educate and share best practices
related to occupational safety
Environment Month — A month-long engagement activity to sensitise, Annual
educate and reinforce ‘Reduce, Reuse, Recycle’ (3R) practices
National Road Safety month — A month-long engagement activity to Annual
sensitise, educate and reinforce responsible driving behaviour and
defensive driving
Compliance month — A month-long engagement activity to sensitise, Annual
educate and reinforce the belief that ‘Compliance is an integral part of
working at Maruti Suzuki’
Stay and exit interviews Ongoing
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Stakeholder Group Vullner_able and Engagement Activity E:i?qgueenr::;t
Marginalised Group
Customers No Gauging cu§t9mers’ perception on products and brands through Ongoing
) customer clinics and research
> o Social media listening and engagement Ongoing
F-ﬂ Initial quality survey to understand the customers’ perception on Ongoing
product quality
Customer meets and surveys to gauge customers’ satisfaction levels Ongoing
Mega service camps to understand and resolve customers’ concerns Ongoing
Customer care cell for 24 x 7 customer support Ongoing
Sl No Annual General Meeting. Anngal
Press releases and emails Ongoing
(@ Investor interactions Ongoing
()
Suppliers No Maruti Suzuki Suppliers’ Welfare Association (MSSWA), a forum for Ongoing
suppliers’ interaction with the Company’s top management
I_H Quality month to enhance quality consciousness among suppliers Annual
OJ% Quality communication meet Ongoing
M= Value Analysis & Value Engineering (VA-VE) programme to achieve Ongoing
cost competitiveness by collaborating with suppliers
Vendor conference — Strategy meet at the start of the year with Annual
Company’s top management
Comprehensive Excellence Programme to upgrade suppliers’ Ongoing
capability
Vendor HR Meet to sensitise suppliers’ CEOs on HR topics Ongoing
Compliance month — A month-long engagement activity to sensitise, Annual
educate and reinforce the belief that ‘Compliance is an integral part of
doing business with Maruti Suzuki’
Dealers No Dealer conference — Strategy meet at the start of the year with Annual
Company’s top management
| Lakshya — Dealer forum to understand the operational issues Annual
‘Udaan’ — Engagement platform at a Zonal level Annual
Guidance on business and financial matters Ongoing
‘Junoon’ — Engagement with 2"9 - generation dealer partners Annual
Compliance month — A month-long engagement activity to sensitise, Annual
educate and reinforce the belief that ‘Compliance is an integral part of
doing business with Maruti Suzuki’
. No Consultation with local residents around manufacturing locations on Ongoing
Local Community )
community development needs
00
M
Government No Participation in committees set up by Society of Indi'an. Automobil'e Ongoing
and Regulatory Manufactur.ers, the government and the trade associations on policy
Authorities and regulations
0 0 0
Mhh
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Stakeholder Engagement Materia| TOpiCS

IMPORTANT STAKEHOLDER QUERIES, NEEDS AND EXPECTATION IDENTIFIED DURING THE ENGAGEMENT

Company’s The Company has, through stakeholder engagement The identified material issues were analysed and prioritised
Stakeholder Important Stakeholder queries, needs and expectation identified stakl::gzgf: rt:;eds activities and from the changes in the external operating based on its importance for the organisation and its
and expectation environment, identified the topics that are material to its stakeholders. The material issues that are significant to the
Health and well bein Page no 61 business and stakeholders. During the reporting period, Company and its stakeholders were identified and suitably
Employees = 9 9 the list of material topics presented in the Annual Integrated incorporated in the Company’s plan. The material topics
@) Capability development Page no 121 Report 2021-22 was revalidated through internal stakeholder ~ presented here contain certain focus areas as well. These
@ Career Development and progression Page no 221 consultations, which took into account the views and opinions  focus areas are those topics that do not have any adverse
Maintaining cordial Industrial relations Page no 221 expressed by both internal and external stakeholders. impacts so far, Ibut as a responsible corporate, the Company
Digitalisation of busi Nirtual traini B o places utmost importance and allocates resources to
'gitalisation ot business processes/Virtual trainings age no contribute positively for all its stakeholders. The materiality
Social security measures Page no 61 map is given below.
Housing scheme and welfare measures Page no 221 Stakeholder Groups
Customers Superior products and technology at attractive prices Page no 49 - - - - - - - -
o) More digitalisation for convenient and hassle-free sales and service processes Page no 64 @ @ @ @ @ @ @
o o . K Government Customers Employees Suppliers Organisation Shareholders Dealers Local
m Increase product offerings in SUV segment Page no 223 and regulatory community
Easy vehicle financing options Page no 64 authorities
Expansion of product offerings in CNG powertrain Page no 222 _-57 Cybersecurity & @ Product and Process Emissions Reduction . .
Shareholders Measures to address supply shortages of electronic components Page no 226 é Personal Data Security ) @ @ & Product Safety and Quality & @ @ @
and Investors Choice of future powertrain strategy of the Company? Page no 223 % Sustainable Supply Chain (4 (5 Economic Performance ® ® @ @ @ @ 4
Strengthening the Company’s product offering in SUV segment Page no 69 E Skill Development (1) (5 4 Business Continuity ® & @ @ @
(@ Plan to use excess cash on the books of the Company Page no 34 Effective and Efficient Use of Natural Resources & @ @
(@R ° Innovation and Digitalisation 2 (3 (7
Suppliers Maintaining Business Continuity Page no 78 g People Development @ @ 7
—] Grooming the suppliers to be future ready — ESG practices, fast tracking local design and Page no 58 % Road Safety &) (1
Oﬁjg‘] development, Location of new-technology components, Risk Management, etc. i Water Use and Recycling © @ @
== Improving the capability of supply chain Safety practices, Quality management, managing Page no 110 ‘g
Industrial labour relations, etc. ] Respect for Human Rights (5 4 Occupational Health and Safety (5 3 4
Skill development for employees of supplier partners Page no 111 é Industrial Waste Management @ &
Dealers Strengthening product line up in UVs Page no 69 é. End-of-life Vehicle Management @ & @ @
Digitalisation of sales and service business processes Page no 64 - Employment Practices 3 (5
I
Skill development of dealer sales executive. Page no 59 Industrial Labour Relations (5 3/ 4
Grooming of 2"d-generation dealer partners. Page no 59 Corporate Governance & @ @
. e <, Community Development (& (8
Local Improve the health and sanitation facilities Page no 128 el R
Community Potable water facility Page no 62 High | t to the C Extremely High
00 Improve school infrastructure. Page no 130 mportance to the Gompany
m Economic ® Environment Social ® Governance
Government Reduce the CO, emissions of the fleet - CAFE Page no 24, 223
and Regulatory Improve safety of the vehicles Page no 98 As per the IIRC framework, on the basis of which this report ~ The United Nations’ SDGs are a part of an ambitious global
Authorities Improve cyber security Page no 79 has been prepared, the resources and relationships used plan to end poverty, protect the planet, promote prosperity
Improve road safety to prevent any fatalities in road accidents Page no 134 and affgcted by an orgamsatpn are cplleot!vely referred to an gnsure peace for gl]. The Company is commltlted to .
Make in India <1 ing the local valus add and : local 1B b 50 as capitals. They are categorised as financial, manufactured, align its business activities to the SDGs and contribute to its
{%\{%\(%] é e m. n |a—l nereasing the local value a én .genera © more focal Jobs — age no intellectual, human, social and relationship, and natural fulfilment. As a first step, the Company mapped the material
Skill India — Skill development to create better livelihood and employment opportunities. Page no 131 capitals. During the preparation of this report, each material topics to the SDGs to understand the goals it can best
Start-up India — Encourage entrepreneurship in India Page no 65 topic is mapped against the capitals in order to showcase a contribute to. During this exercise, careful consideration has
Water conservation Page no 57 cause-and-effect relationship. been given to align the Company's business activities with

the applicable goals.
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:/O\: Intellectual Capital

~ Human Capital
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Social and Relationship Capital
\g Natural Capital

Material Topics

Relevance to the Company

Boundary

Associated Capitals

Alignment with SDGs

Location in this Report

Product and

e Optimising energy use across the value chain and reducing

MSIL, Suppliers,

12 Borosa

CUNATE

Reducing carbon footprint of fleet, Page 223

N,
:O: m ACTION
@ Process emissions from the products Dealers M ‘Q“— Q0 | © Low Carbon Products, Page 94
Emlssu?ns e Complying with rapidly evolving regulatory landscape Energy and Emissions Management, Page 122
Reduction Environment Performance, Page 54
= Product Safety e Ensuring strong focus on designing and manufacturing MSIL, Suppliers, oy ot @ T— Vehicle Safety, Page 98
@ and Quality safe vehicles Dealers 0@' ) & Product Quality, Page 102
e Complying with evolving regulations on vehicle safety Sus?amable Supply Chain, Page 108
o o . ) Social Performance, Page 58
e |Institutionalising a ‘zero defect’ philosophy across the value chain,
in the face of increasing scale and complexity of business, to build
reliable and safer vehicles
Economic e Creating economic value in the short, medium and long term MSIL, Suppliers, 6 O § dumome, Management Discussion and Analysis, Page 210
/ﬂp_"\ Performance Y Deal xQ/ -@0 M E ic Perf P
\@j for all stakeholders ealers == ‘“ conomic Performance, Page 50
(A2 gusiqes_s e Mitigating risk of disruption in the value chain MSIL, Suppliers, Py S e Sustainable Supply Chain, Page 108
S5 ontinuity Dealers 1 @ = 9 .@. \Q Risk Management, Page 78

=
—

Management Discussion & Analysis, Page 210

Effective and
Efficient Use of
Natural Resources

R
@

e Improving 3R practices in manufacturing activities as well as
packaging across the value chain

e Optimising the consumption of raw materials
e Eliminating the use of non-biodegradable products in packaging

MSIL, Suppliers

=)

(o
3

Environment Performance, Page 54
Conservation of Natural Resources and Environment
Protection, Page 217

Innovation and
Digitalisation

i)
[

e Co-creating technological and process innovations with start-ups

e Increasing the use of digital technologies and digitalisation of
processes in line with evolving customer needs

MSIL, Dealers

3

o

DECENTWORKAND
ECONOMCGROWTH

Value Creation Process, Page 46, 47
Digitalisation and Innovation, Page 64, 65
Management Discussion & Analysis,
Page 211, 214, 216

People
Development

)

e Augmenting the competence and skills of employees
e Developing an industry-ready workforce and minimising the skill gap

MSIL, Suppliers,
Dealers

)D
%

5 4?.#:2‘.’.%_ 8
¢ | i ad

DECENTWORKAND
ECOIOMCGRONTH

People Practices, Page 112
Social Performance, Page 58
Capability Development, Page 124 or 221

Cy

S

(

Recycling

e Embracing water stewardship across the value chain to prevent
its degradation and to meet resource requirements in the face of
increasing water stress

(e

v

Road Safety e Contributing to the social issue relevant to the automobile sector MSIL @ B Road Safety, page 135
QO M/‘ Safety Campaigns, Page 114
Water Use and MSIL § G Environment Performance, page 54

Water and Wastewater Management, Page 124

/\ Occupational e Promoting safety culture, employee well-being and workplace MSIL, Suppliers, Dealers @ § Mo Occupational Health and Safety Management
@ Health and Safety ergonomics ~ ﬁ/i System, Page 112
. - . ) - Social Performance, Page 58
e |[nstitutionalising a ‘zero accident’ philosophy
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Material Topics

A

= . ) so- ) . . . )
I Financial Capital  Intellectual Capital £23 Social and Relationship Capital
@ Manufactured Capital /6\ Human Capital \g Natural Capital
Material Topics Relevance to the Company Boundary Associated Capitals Alignment with SDGs Location in this Report
Industrial Waste e Ensuring responsible management and disposal of hazardous MSIL 125 Waste Management, Page 125
\‘U Management wastes == ee)

e Ensuring optimum resource recovery from wastes by improving 3R
practices and promoting industry symbiosis

/\ End-of-life Vehicle « Continuing best practices on end-of-life vehicle management to MSIL, Suppliers \Q/ 4 End-of-life Vehicle Management, Page 100
@ Management contribute towards circular economy = (e'e)

e Employment e Striving to become employer of choice MSIL S = I = == People Practices, Page 112
A Practices ~ M/ g‘ ﬁ/l' =) Social Performance, Page 60, 61
v Industrial Labour  «  Striving to achieve a happy, harmonious and safe work culture to MSIL, Suppliers S FE= [ Industrial Relations, Page 118
Relations . P M
mj ensure operational continuity /‘\ —/\/\/v “|

@
D

Corporate e Promoting shareholder trust MSIL \Q/ e g Governance Mechanism, Page 88
Governance , ) ) , M N
Ensuring highest standards of business ethics transparency and - ﬂl i;

accountability

Community e Maintaining social license to operate MSIL @ = I Community Development, Page 128
Development 594 .
5 Contributing to national developmental priorities “We U' E

O

Cybersecurity e Ensuring security of the Company’s confidential information for MSIL 0= Risk Management, Page 78

business continuity

e

/AN Personal e Protecting personal information of employees, customers and other MSIL @ Risk Management, Page 78
Data Privacy stakeholders P
Sustainable e Mitigating operational and reputational risks from suppliers’ MSIL, Suppliers \Q} @ = Sustainable Supply Chain, Page 108
= Supply Chain - i QO <
PRly non-compliance == fl/‘ (e\e)
e Minimising the environmental and social footprint of products
B Skill »  Making youth employable by imparting skill sets required MSIL @ 4 88 Skill Development Projects, Page 131
@ Dl within the industry L (T]]
e Partnering with the Government in its ‘Skill India’” mission
Respect for e Continuing socially responsible business practices MSIL, Suppliers, Dealers 6 O ) Contribution to Sustainable Development Goals,
&3, Human Rights e P 2 & v Page 84
N e Mitigating risk of business disruptions a
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Risk Management

The Company understands that effective risk management is critical in meeting its strategic objectives
and achieving sustainable growth. It has a structured risk management process, which is overseen by

the Risk Management Committee. This Committee monitors and reviews the risk management plan
of the Company as per relevant provisions of the Companies Act, 2013 and Listing Regulations. The
accountability for the mitigation of each risk is assigned to the identified risk owners.

The Company applied the net risk principle to determine its risks. The mitigation measures to counter these risks are
monitored by the top management. The following risks have negative financial implication if the risk manifests.

Company Overview Value Creation Approach Sustainability Performance Statutory Reports Financial Statements

Safeguarding Consumer and Personal Data

@ Risk of Supply Disruption due to Natural and Man-made Disasters
(global semiconductor shortage, fire, etc)

e Policies, Governance structure and Technological solutions are strengthened to safeguard the
consumer and personal data

Related Material Topic

Personal Data Security

e Maintaining close communication with suppliers e Alternate suppliers

e Optimising the use of semiconductors in electronic e Enhanced focus on localisation
components e Temporary increase in the inventory of components.

* Use of alternate semiconductors in electronic ¢ Use of advance technologies for prevention and quick
components suppression of fire

Related Material Topic

Sustainable Supply Chain ™ Occupational Health and Safety

ﬁ%fTP Business Continuity M Industrial Labour Relations

{@5 Guarding confidential information and IT systems

e Establishment of Security Operations Centre (SOC) to e Use of Data Leak Prevention and Information Rights
detect IT security incidents Management

e |mplementation of sandboxing technology to ensure e Regular user awareness programmes to sensitise users
proactive malware detection and containment on phishing attacks

e Periodic vulnerability assessment and penetration testing

Related Material Topic

9

d Cyber security

Q Risk Related to Existing and Upcoming Regulations Resulting in any Liability or
=% Loss of Customer Confidence and Reputation (other than product regulations)

e The Company is compliant with all the applicable e Therefore, for effective compliance management,
statutory compliances. However, given the multi- the existing IT enabled controls are strengthened
dimensional and dynamic regulatory landscape by incorporating early warning systems and

coupled with increase in scale of business, it real-time tracking mechanisms to duly capture

is important for the Company to continuously the new compliance requirements for ensuring
strengthen its systems, processes in place for timely compliance.

remaining compliant.

Related Material Topic

)
&}  Corporate governance

\z@ Strengthening the capacity and capability for Future Product Development

e Skilling the employees on new and e Measures to motivate and retain talent
advanced technologies

Related Material Topic

% People Development ,Elg;l Employment Practices
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Way Forward

The following are the few measures taken by the Company for leveraging the opportunities and to

strengthen its position in the market for sustainable value creation.

@ Business Development

Key Measures

e Extending product portfolio by bringing in aspirational, environment-friendly, and safer products
with support from Suzuki Motor Corporation

e Increasing SUV product line-up

e Introducing Battery Electric Vehicle in the Indian market by FY 2024-25 and 6 EVs by FY 2030-31

¢ Introducing Ethanol Flex Fuel Vehicle by FY 2025-26 and explore use of Compressed
Bio-Gas (CBG) in vehicles

e Introducing products with strong hybrid powertrain technology

e Expanding CNG product line-up

e Enhancing the focus on digital marketing and targeted marketing techniques

e Expansion of warehouses and part distribution centres for quick availability of aftermarket parts

e Network expansion—Reaching closer to the customer and tapping new market opportunities

e Scaling up the pre-owned car business

e Contributing to the Government of India’s flagship ‘Make in India’ initiative, increasing exports

e Partnering with start-ups to co-create technological solutions to improve customer convenience

Material Topics

e Economic performance

e Product and process

e Emissions reduction

Product safety and

quality

e Innovation and
digitalisation

Financial benefit ()

o3P0

=~ Technology

D

Key Measures

e Powertrain strategy: pursuing multiple carbon reduction technologies for maximizing carbon
reduction of the fleet and enhancing the energy security of the country. With the strong
technology support from Suzuki Motor Corporation, the Company plans to achieve the following
powertrain mix by FY 2030-31.

e Share of annual sales from, Electric Vehicles — 15%, Hybrid Vehicles -25%, CNG, bio-fuels and
conventional engines — 60%

e Managing regulatory compliances with support from SMC

¢ Introducing new-age technologies with the support from SMC

e Pursuing Industry 4.0 to continuously improve the quality of products

e Use of data analytics for effective and efficient decision-making

Material Topics

e Product and process

e Emissions reduction

e  Product safety and
quality

e |nnovation and
digitalisation

Financial benefit ()

B

Cost Competitiveness

Key Measures

e Continued focus on cost optimisation programmes such as localisation, value analysis and value
engineering, among others

e Continue to focus on flagship employee suggestion scheme ‘Sujhav Sangrehika’ to optimise cost
and improve resource efficiency

e Partnering with start-ups to co-create technological solutions that improve productivity and
increase operational efficiency of business processes

Material Topics

e Economic performance

e Sustainable supply chain

e |nnovation and
digitalisation

Financial benefit ()
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@ Capability Building

Key Measures

Statutory Reports

Financial Statements

Material Topics

e Capability enhancement for designing, developing, and testing of new models
e People development—capability building and career progression

e Capability building of supplier and dealer workforce

e Increasing the use of digital training platforms across the value chain

e Creating a talent pool to meet increasing scale of business

¢ Developing an industry-ready workforce and minimising the skill gap

Economic performance
Product and process
emissions reduction
Product safety and
quality

Innovation and
digitalisation

Financial benefit ()

Q‘,@@

L9 Sustainable Practices (ESG measures)

Material Topics

Key Measures

e Adopting measures for energy conservation and emissions reduction

e Continuously increase the use of renewable energy for manufacturing cars to further boost the
capacity of captive solar power generation to 48.15 MWp by FY 2024-25 to reduce the scope-1
and scope-2 CO, emissions

¢ Design for recyclability — Ensure the materials used in the products are atleast 90% recyclable

e Monitoring and controlling the usage of Substances of Concern (SoC) through the IMDS

e Establishing additional vehicle recycling plant by Maruti Suzuki Toyotsu India Private Limited
(MSTI) by 2025

e Promoting the 3R principle and waste management techniques across the value chain for
effective and efficient use of natural resources

e Increasing the use of eco-friendly modes of vehicle dispatch: railway logistics

e Increasing water recycling and water conservation measures across the value chain

e Green supply chain

e Measures to continuously improve occupational and non-occupational health and safety

e Social security measures and welfare schemes for employees

e Maintaining cordial industrial labour relations

* Road safety initiatives

e Pursuing community development measures in the areas of water, health and hygiene,
education, etc.

e Contributing to the Government of India’s ‘Skill India’ mission to impart relevant skills training to

enable youth to seek gainful employment

e Strengthening internal control measures in the light of increasing complexity due to rising
scale of business

e Strong focus on business conduct and ethics

Product and process
emissions reduction
Effective and efficient
use of natural resources
End-of-life vehicle
management

Industrial waste
management

Water use and recycling
Employment practices
Occupational health and
safety

Road safety

Corporate governance
Community
development

Industrial labour
relations

Respecting human rights

Financial benefit ()

®

Risk Management

Key Measures

Material Topics

e Business continuity—Exclusive focus on managing supply disruption due to global semiconductor

shortages

e Comprehensive Excellence programme for suppliers in areas of safety, quality, HR, financial
health, compliance, etc.

e Talent acquisition and retention measures

e Managing risks related to cyber security and data security

Business continuity
Cyber security
Personal data security

Positive
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Alignment with Sustainable
Development Goals

GOAL 3 Aowel sovg
Ensure healthy lives and promote _/\,\f.
well-being for all at all ages

Initiatives to Improve Road Safety
Road Safety Education

e Imparting quality driving training and education

e Over 376,000 people were trained and evaluated across
8 Institutes of Driving and Traffic Research and 23 Road
Safety Knowledge Centres in association with 6 State
Governments. Over 4.4 million people have been trained
in the last 22 years.
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e QOver 64,000 individuals reached through safety
awareness activities during United Nations Global Road
Safety week

e The Company along with the Society of Indian Automobile
Manufacturers (industry body) observed UN Global Road
Safety week in which people were engaged with various
awareness activities on road safety. Employees of the
Company, other corporates, school children and college
students were reached out through 6 roadshows.

Automated Driving Test Track (ADTT)

In partnership with the Transport Departments of Delhi,
Uttarakhand and Bihar, the Company has set up 17
automated ADTTs until now, of which 14 are located in
Delhi, 2 in Bihar and 1 in Uttarakhand.

It uses computer vision systems and Al-based technology
to issue driving licences in a transparent and efficient
manner. Over 596,700 candidates have taken their tests in
these centres so far.

The Company in collaboration with Microsoft Research
India has developed a smartphone-based technology

for evaluating applicants seeking driving licences. The
technology—HAMS (Harnessing Auto Mobile for Safety) —
has been deployed at 2 ADTTs, Dehradun and Aurangabad,
in association with the Transport Departments of respective
Governments.
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Initiatives for Health and Well-being

For the Community

The Company in partnership with the philanthropic arm of
Zydus Group of hospitals, Ahmedabad has set up a 50-bed
multi-speciality hospital in Sitapur, Gujarat as a part of its
CSR programme. Over 60,000 people from 25 nearby
villages availed healthcare services from this hospital so far.
To further improve the specialty services in the cardiology
area, a Cath lab facility has been set up.

For Employees

e The Company takes care of its employees’ health
even after their superannuation through a flagship
post-retirement medical benefit scheme. We are the first
in the industry to provide such a healthcare scheme.
This social security measure also covers the spouse of the
employee. Over 830 employees including their spouses
have benefitted from this scheme.

e The medi-care benefit scheme provided to employees
during their employment covers, spouses, dependent
children, and parents. 8,400+ employees and their
families benefitted from the medi-care scheme in
2022-23. The Company also supported employees and
their families for COVID booster dose.

e QOver 12,500 employees and their spouses benefitted
under periodic health checkup scheme.

Company Overview Value Creation Approach Sustainability Performance

e The Company adopted 22 ITls across various states and
over 7,300 students were trained in 2022-23.

e The Company established Automotive Skill Enhancement
Centres in 31 ITls and over 1,400 students were trained in
2022-23.

e The Company also started three Japan-India Institutes
for Manufacturing (JIM)—two in Gujarat and the other in
Haryana. This is the result of a collaboration between
the Governments of Japan and India to create a pool of
skilled workforce for the Indian manufacturing industry.

Statutory Reports Financial Statements

Making Potable Water Available in Local
Communities

The Company has set up 27 water ATMs across

25 villages at an affordable price, as part of CSR.
Over 35,000 households within the local communities
are benefitting through this initiative.

Page 124

Improving Hygiene and Sanitation in Local
Communities

Managing door-to-door household waste collection in

Page 131 9 villages, benefitting more than 8,500 households.

The Comparjy supportgd S,OQO apprlentlces by PTOVIdIﬂg Page 129

a monthly stipend and improving their employability by

working on shop floors.
GOAL 5 FQUALY GOAL 7 é[ig'&":‘.‘.‘éfii”“
Achieve gender equality and g‘ Ensure access to affordable, reliable, ~0)-
empower all women and girls sustainable and modern energy for all

The Company promotes gender diversity and provides
equal opportunity to all. Various welfare measures are taken
to support and encourage our female employees.

Page 116

G OA L 4 QUALITY

EDUCATION

Ensure inclusive, equitable and quality :
education and promote lifelong |!ﬂ|
learning opportunities for all

GOAL 6 CLEAN WATER
Ensure availability and sustainable MO SN
management of water and
sanitation for all

v

Supporting Improvements in Primary Education
as a Part of CSR

The Company has set up a school in Sitapur, Gujarat, in
partnership with Podar Education Network. Its primary wing
has been made operational from April 2021. 330 children
from nearby local communities are studying in the school.
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Providing Vocational Training to the Youth
Through Skill Development Initiatives as a Part
of CSR

e The Company supports 53 Industrial Training Institutes
(ITls) across the country to impart vocational training.
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Water Stewardship Initiatives

e The Company’s manufacturing facilities employ zero liquid
discharge techniques to maximise water recycling and
reduce the uptake of freshwater in
manufacturing processes.

e Reducing dependence on groundwater and adopting
measures to harvest rainwater:

— Recharging the water table with 233 recharge wells
across manufacturing facilities in Haryana and Guijarat.

— Use of dry-wash technology to clean cars at the
workshops saved 1,800 million litres of water in
FY 2022-23.

— The Company promotes usage of Effluent Treatment
Plants among direct and indirect suppliers to increase
water reuse.

e The Company is increasing the use of solar energy in
manufacturing of vehicles. The installed capacity of solar
power will increase to 48.15 MWp by 2024-25 from the
existing capacity of 26.3 MWp.

Page 55

e Promoting the use of solar power in the supply chain

— Several Tier-1 suppliers °f the Company use solar
power. The combined installed capacity of solar power
generation available with Tier-1 suppliers increased to over
100 MWp in FY 2022-23, from ~72 MWp in FY 2021-22.

GOAL 8

Promote constant, inclusive and EENOME ROV
sustainable economic growth, full and ~
productive employment and decent "'
work for all

Promoting Inclusive, Equitable, Fair
Employment Practices, Providing a Safe
Work Environment and Creating
Employment Opportunities

e |mplementing fair employment practices as part of Code
of Business Conduct and Ethics policy.

* Ensuring fair and equitable remuneration practices with
best employee compensation scheme and welfare
measures in the industry.
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Alignment with Sustainable Development Goals

e Respect for the right to form unions, the right to freedom
of association and collective bargaining upheld through
cordial industrial relations and a regular two-way dialogue
between unions and the management.

e Robust Occupational Health and Safety Management
Systems implemented in conjunction with a multi-tiered
safety governance system.

e The Company promotes robust Occupational Health and
Safety Management Systems among Tier-1 suppliers.
As on 315t March 2023, 89% of Tier-1 suppliers have
implemented ISO 45001 (Occupational Health and Safety
Management Systems) at their manufacturing facilities.

e The Company not only takes measures to respect
human rights at the workplace, but also promotes fair
employment practices among suppliers. According to the
Company’s Basic Purchase Agreement with suppliers,
it is mandatory for suppliers to abide by the below rules
and regulations:

— No child labour should be engaged by the Supplier
for carrying out its operations.

— Supplier shall form and implement a suitable policy to
prevent the instances of sexual harassment
at workplace.

— Supplier shall ensure a safe and secure work
environment in all its workshops, showrooms and
office premises to prevent any loss to employees.

Page 112

Creating Livelihood Opportunities for the Youth
in the Country through Skill Development

The Company aligns with the Government of India’s
‘Skill India” mission for skill development in the country.

e The Company, in association with National Council
of Vocational Training under the Ministry of SkKill
Development and Entrepreneurship, offers a scheme
named ‘Learn and Earn’, specially designed to provide
on-the-job training and stipends to students during their
24-month training period. In order to increase the uptake
for this programme, the student trainees are deployed
to the manufacturing plants of supplier partners. On
successful completion of the 24-month training period,
a vocational training certificate is provided by the
Government, which can be used by the student trainees
to secure gainful employment. In 2022-23, ~3,000
student trainees benefitted, and since inception of this
scheme, ~16,000 students have benefitted.

Company Overview Value Creation Approach Sustainability Performance

GOAL 9 INDUSTRY, INNOVATION
. o . AND INFRASTRUCTURE

Build resilient infrastructure,

promote inclusive and sustainable &

industrialisation and foster innovation

GOAL 11 1 ety
Make cities and human settlements E
inclusive, safe, resilient and sustainable fi éﬁ

Passenger car manufacturing has a long supply chain
thereby creating significant employment opportunities
across the supply chain. The Company has played a key
role in setting up automobile manufacturing ecosystem in
the country. With a high level of localisation, the Company
continues to contribute to the growth of manufacturing
sector of the economy.

The Company has a Robust R&D infrastructure with
state-of- the-art testing facility situated in Rohtak.

The Company continues to work in generating Intellectual
Property. In FY 2022-23, 132 patents were filed and 63
were granted.

We align with the Government of India’s ‘Start-up India’

and ‘Digital India’ initiatives to promote entrepreneurship

in the country. Under our innovation programme, the
Company has 4 programmes: ‘Incubation’, ‘Mobility

and Automobile Innovation Lab (MAIL)’, ‘Nurture’ and
‘Intrapreneurship Challenge’ to engage with start-ups at
different levels of maturity. Under the MAIL programme, the
Company has screened more than 1,400 start-ups so far,
of which 51 start-ups were engaged, and 14 start-ups were
on-boarded as a supplier partner with the Company.

Housing Scheme for Employees

Since 1989, the Company has been supporting employees
in owning a house. Recently, the Company launched a
housing project in Dharuhera. This housing scheme is

also aligned with the Government of India’s affordable
housing project, Pradhan Mantri Awas Yojana. The project
was facilitated by the Company, and 357 employees have
benefitted from the project so far.

Home Loan Interest Subsidy for Employees
Buying Affordable Homes

In another employee-friendly initiative, the Company
extends home loans at a subsidised rate of interest to
employees for buying affordable homes. Over 2,500
employees have benefitted from this scheme.

Safe, Affordable, Accessible and Sustainable
Transport Systems

With technological support from Suzuki Motor Corporation
(SMC), the Company manufactures eco-friendly, innovative,
safe, and affordable products and technologies.

Statutory Reports Financial Statements

e Reduced dependence on fossil fuels for captive
power generation by progressively increasing the use of
solar power.

e Design for recyclability and recoverability: Nearly
in all the products manufactured by the Company
(including SMG), we have implemented the European
Union’s End-of-Life Vehicle (EU- ELV) directive norms
on recoverability and recyclability. In the products
manufactured by the Company, the average recyclability
of the materials is at least 90%. The Company, along
with Toyota Tsusho Group, set up one-of-its-kind vehicle
dismantling and recycling joint venture, Maruti Suzuki
Toyotsu India Private Limited (MSTI) in 2021.

Page 56

Promoting Environment-Friendly Measures

o ~92% of Tier-1 suppliers implemented ISO 14001
Environmental Management systems.

e \oluntarily controlled the usage of Substances of
Concern (SoC) in products sold in India as per the EU
ELV directive.

Zero Waste to Landfill with Maximum Utilisation
of Process Waste Through Recycling and
Co-Processing

GOAL 10 10 s

Reduce inequality within and (=)
among countries M

Page 125
Page 94
GOAL 12 12 GOAL 13 13
Ensure sustainable consumption (x) Take urgent action to combat @

and production patterns

climate change and its impacts

The Company is committed to respect and value diversity
in the workforce and provide equal opportunities to
employees, as mentioned in our Code of Business Conduct
and Ethics policy.

Page 118
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Optimising the Use of Finite Resources by
Promoting 3R Practices

e ~5,300 MT of steel was saved in FY 2022-23 through
yield improvement activities undertaken at the Company
and across its suppliers’ manufacturing facilities.

A dedicated expert team was put in place by the
Company to help improve the capability of suppliers to
optimise the use of raw materials.

e Suppliers and other recycling agents reused more than
98,260 MT of steel scrap and 5,650 MT of aluminium
scrap generated by the Company.

e Promoting industry symbiosis
— 100% of Lithium Carbonate extracted post the

recycling of lithium-ion batteries is reused by other
industries.

With SMC'’s support the Company is offering multiple
carbon reduction technologies such as intelligent electric
hybrid technology, S-CNG technology, smart Hybrids and
highly fuel-efficient internal combustion engines.

The Company has the least carbon emission fleet among
all the car manufacturers in India, thus providing affordable
and sustainable transport for all.

Page 100

In order to reduce carbon emissions during the dispatch
of finished vehicles to dealerships across the country, the
Company is increasingly using rail transport, consequently
avoiding ~6,700 MT of CO, release over the last 9 years.
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MSIL adopts a holistic approach to business and sustainability. The Company
showcases its commitment to environmental stewardship by optimising energy
consumption, adopting renewable energy, managing waste effectively and
conserving water. It also takes responsibility for the well-being of its employees
and customers. For community welfare, it makes active contribution in the areas of
education, healthcare, infrastructure development and skill development.




Governance Mechanism

The Company operates in a highly competitive
and regulated landscape that presents new
challenges. It is committed to creating value for
shareholders, employees, customers, suppliers,
and other stakeholders based on the principles
of good corporate governance. It fosters a culture
in which integrity, equity, transparency, fairness,
disclosure, accountability, and commitment to
values are ingrained in all business dealings.

It also believes that compliance is an integral

part of doing business and has instituted robust
systems and controls to ensure a sustained focus
on zero non-compliance with the law.

STRUCTURE OF THE BOARD
AND ITS COMMITTEES

The election, composition and functioning of the Board of
Directors are governed by the Companies Act, 2013 and the
Securities and Exchange Board of India (Listing Obligations
and Disclosure Requirements) Regulations, 2015. The Board,
along with its committees, carries out responsibilities toward
all stakeholders by ensuring transparency, fair play, and
independence in decision-making The Board comprises

12 members, including the Chairman as a Non-Executive and
Non-Independent Director, and the Managing Director (MD)
as an Executive Director. As on 315t March 2023, the average
tenure of the Board members was around 9.96 years. Further
details on the Board and its committees are given on page
191 of the Corporate Governance Report.

Shareholders

:

¢ ¢

Board of Directors Statutory Auditor
A ®
At O | Management  Renumeraton. Maneging | Secretarial g
Committee 1SUB S ommittee 9¢ i Director Auditor Audit Accounts
Committee Committee Committee
A
R R @
Company
Secretary
Interr?al Whistleblower D Compl_amt Chief Financial Officer
Audit System Committee
Verticals Finance
@ Appoints ® Reports @ Supervises @ Audit @ Instruction © Complaint
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BOARD COMPOSITION AS ON 315t MARCH, 2023

Non-Executive

No. of Directors Non-Independent Independent Executive
Board of Directors 12 5 4 3
Audit Committee 4 - 4 -
Nomination and Remuneration Committee 4 1 3 -
Corporate Social Responsibility Committee 3 1 1 1
Risk Management Committee 5 1 1 3
Stakeholders’ Relationship Committee 3 1 1 1

BOARD DIVERSITY

The Nomination and Remuneration Policy of the

Company provides a framework that ensures diversity of
the Board members based on factors such as gender,

age, qualifications, nationality, professional experience,
recognition, skills and ability to add value to the business.
As on 315t March 2023, there was one woman Independent
Director on the Board. The Board members possess
requisite qualifications, experience, expertise and attributes
commensurate with their positions and are as described on

page 198 of the Corporate Governance Report.

98.33%

Average attendance of
Directors

@

~©
Policy on
Materiality

5B
Code of Fair
Disclosure

CHNAY
Ve
Occupational Health
and Safety Policy

o

Policy Guidelines on
Green Procurement

5

Board meetings during
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7

Policy on Dividend
Distribution
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Whistle Blower
Policy
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Security Policy

BOARD INDEPENDENCE AND
EFFECTIVENESS

One-third of the Board of Directors are independent, and the
Company has received declarations of independence from all
the Independent Directors.

The Board of Directors ensures that the Company
protects the rights and interests of its shareholders and
creates maximum value for its stakeholders. The Board,
in compliance with the applicable regulations, undertakes

an annual evaluation to assess the effectiveness of its
performance, individual Directors and the committees.

Further details on the Board's independence and

Board's Report.
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Maruti Suzuki India Limited | Annual Integrated Report 2022-23

performance evaluation are given on page 151 of the

it

Corporate
Gifting Policy

5

Environmental and
Energy Policy

=

Policy on Prevention
of Sexual Harassment

Complaint
Management and
Disciplinary Policy

89



Governance Mechanism

COMPLIANCE MANAGEMENT

The Company places a high priority on adherence to
Compliance. It periodically reviews its Compliance
Management System to align it with the continuously
evolving regulatory environment. To further enhance
statutory governance and improve efficiency, the Company
in FY 2022-23, transitioned to an upgraded, smart and
interactive tool with enhanced digital features to provide
greater robustness to the Compliance Management System.

The Company is compliant with all applicable laws including
labour, environmental, industrial, financial, IT and corporate
laws and ensures compliances mandated for a listed
Company under the Companies Act, 2013 and the Securities
and Exchange Board of India (Listing Obligations and
Disclosure Requirements) Regulations, 2015. A compliance
certificate was submitted to the Board of Directors on a
quarterly basis. No significant non-compliance with applicable
laws and regulations was observed during the year.

'TONE FROM THE TOP' DURING THE COMPLIANCE MONTH

People play a vital role in ensuring compliance, and therefore,
need to be regularly trained and updated. To meet this
objective, the Company, amongst other initiatives, also
observes ‘Compliance Month’ in October every year to
reinforce and strengthen its commitment to compliance.
With the intent of driving compliance to the next level to
meet the Company’s growth plans, the theme of this year’s
Compliance Month was ‘Compliance 2.0 Embed. Ensure.
Extend’. The Chairman of the Company, Mr. R. C. Bhargava
and Managing Director and CEO, Mr. H. Takeuchi set the
‘Tone from the Top'.

During the year and Compliance Month, dedicated awareness
sessions were conducted for various stakeholders such as
business teams, supplier partners, dealers, and distributors.
The sessions covered topics ranging from ethics and
compliance, corporate governance, competition law, privacy
and confidentiality to advertising standards, environmental

and safety laws, and legal metrology standards.

Mr. R. C. Bhargava
Chairman

Emphasised that as the Company
sets to achieve new goals, greater
discipline in ensuring Compliance
in all systems is essential. He also
reiterated the need to extend the
Company’s Compliance efforts

to its supplier partners, dealers,
transporters and business
associates.

Mr. H. Takeuchi
MD and CEO

Shared his vision to bring ‘Joy

of Mobility for All’ in India and
emphasised that it can only be
realised with continued commitment
to integrity and compliance.

The Company must embed and
ensure compliances and extend
compliance to new businesses and
larger ecosystem of stakeholders.

Ms. Manjaree Chowdhary
Senior Executive Officer and
General Counsel

Reiterated that in 40 years of
Company’s journey, doing business
with Integrity and Compliance

has been its mainstay. In time of
fast changing regulations and
technology advancement, focus on
Compliance must remain a priority.
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Company Overview

CODE OF BUSINESS CONDUCT AND
CONFLICTS OF INTEREST

The Company’s Code of Business Conduct and Ethics
(COBCE) guides its employees to take the right decisions

in business dealings. COBCE is applicable to all employees
and addresses multiple facets relating to compliance with
laws, fair employment practices, working with stakeholders,
environment, health and safety, conflicts of interest, privacy,
and safeguarding assets. All employees are sensitised, on
the COBCE through a structured training programme on

an annual basis. In addition, all new employees are given
mandatory training on the COBCE during their induction. The
employees reiterate their commitment to compliance with the
COBCE by submitting annual declarations.

Apart from the COBCE, the Company has duly approved
Standing Orders to regulate the service conditions of
the workers.

To meet regulatory requirements, a Code of Conduct has
been laid down for the Board of Directors and the top
management personnel, covering topics such as regulatory
compliances, ethics and integrity, conflicts of interest, related
party transactions, confidentiality and insider trading. All
Board members and top management personnel affirmed
their compliance with the Code of Conduct for FY 2022-23.

At the time of on-boarding its business associates (suppliers
and dealers), the Company ensures that they commit to
compliance with all applicable regulatory requirements such
as labour laws, prohibition of child labour, prevention of sexual
harassment of women at the workplace, environment, human
rights etc.

PREVENTION OF SEXUAL HARASSMENT

The Company is committed to fair and equal opportunity and
to provide a safe and conducive work environment that is free
from any kind of harassment for employees. All employees
are trained and sensitised on the prevention of harassment at
the time of their joining and periodically thereafter.

An internal policy on the prevention of sexual harassment is
in place to provide a mechanism to make the workplace safe
for all employees. The policy has been designed to prohibit,
prevent, and redress the complaints of sexual harassment
under the COBCE and the Sexual Harassment of Women

at Workplace (Prevention, Prohibition and Redressal) Act,
2013 (POSH Act). The policy provides for confidentiality and
protection of affected parties.

As mandated by the POSH Act, there is an Internal
Committee for receiving, investigating, and resolving sexual
harassment complaints in a time-bound manner. During the
reporting period, the Internal Committee was reconstituted as
per the law.

Value Creation Approach Sustainability Performance

Statutory Reports Financial Statements

It comprises 18 members including 2 external members

and adequately represents distinct functions and locations.
Training sessions were conducted for the Internal Committee
members regularly. The Internal Committee filed an annual
return for its locations in compliance with the law. During

the reporting period, two complaints were received, and one
was closed.

WHISTLE BLOWER MECHANISM

The Company’s Whistle Blower Policy allows employees

to bring instances of unethical behaviour to the knowledge
of the Management. The complaints are received directly

by the Ombudsperson appointed for this purpose or by

the Company’s Complaint Committee. During the reported
period, one case was reported to the Complaint Committee.
The same was also brought to the attention of the Audit
Committee of the Board. The matter was duly investigated,
and appropriate disciplinary action was taken.

INTELLECTUAL PROPERTY

The Company acknowledges the significance of Intellectual
Property (IP) in today’s knowledge-driven economy. Hence,
as part of the overall business strategy and future growth,
it lays emphasis on protection of its innovations, products,
designs, technical know-how in the forms of patents,
trademarks, copyrights, industrial designs etc.

The Company carries out regular assessments to strengthen
its IP management and to explore opportunities in new
areas for IP protection. At the same time, the Company

also respects the IP rights of other companies and takes
preventive measures to avoid any infringement.

The Company strategises its patents, industrial designs,
trademarks, and copyrights to generate value for the
business. It lays continuous emphasis on making IP an
integral part of the business and nurtures IP culture at all
levels by holding an annual IP week, recognising innovators,
and conducting regular awareness sessions.

NO. OF PATENTS GRANTED (Y-O-Y)
FY'23* | 63
FY'22 . 56
FyY'21 [ ] 31
FY'20 [ ] i

942 179

Filed patent applications Granted patents

*Recorded highest number of patents grant
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Governance Mechanism

STATUS OF COMPLIANCES DURING FY 2022-23

Environmental laws and regulations

No non-compliance and significant sanctions (monetary or non-monetary) were imposed on the
Company by the regulatory authorities. Emissions and waste generation were within the limits
defined by the Pollution Control Board. As on 315t March 2023, satisfactory replies had been given
to all show-cause notices received from the Pollution Control Board.

Marketing communications

No incidents of non-compliance.

Advertising standards

No complaints were filed.

Competition law

The case related to after-market sale of spare parts: An investigation was initiated by the
Competition Commission of India (CCI) in 2011 against a few car manufacturing companies wherein
it was contended that these companies were not making genuine spare parts of automobiles freely
available in the open market. CCl later expanded the scope of investigation to the Company and
other car manufacturing companies. In the final order passed by the CCl on 25" August 2014,
certain directions were laid down against the automobile companies and penalties were imposed.
A penalty of ¥ 4,711.4 million was imposed on the Company.

The Company contested this matter before the Delhi High Court primarily on the grounds that

it was not a named party in the investigation and that the investigation ought not to have been
conducted against the Company. On the contrary, the Company was named in the information
given by the informant as a Company that made spare parts easily accessible in the open market.
The Delhi High Court, on 16t May 2019, disposed of the petition stating that the Company had
alternative remedies available. Thereafter, the Company filed a Special Leave Petition before the
Supreme Court of India, wherein a stay on the CClI’s order was granted and the stay is continuing.

The matter relating to discount control practices: An investigation was initiated suo-moto by the
CCl in February 2019 based on the information provided by a purported dealer of the Company.
The dealer alleged that the Company resorts to anti-competitive discount control practices. The
CCl passed its final order on 23 August 2021 and held that MSIL indulged in anti-competitive
discount control practices (re-sale price maintenance) and imposed a penalty of ¥ 2,000 million on
the Company. The Company filed an appeal against the CCl’s order before the National Company
Law Appellate Tribunal (NCLAT), wherein on 22"4 November 2021, a stay on the CCI’s order was
granted subject to the deposit of T 200 million. The stay is continuing.

Consumer protection laws

As on 315t March 2023, 1,932 consumer cases involving the Company were pending before various
forums.

DATA PROTECTION

The Company is committed to upholding stakeholders’ right

to privacy and as a responsible corporate, strives to protect
their personally identifiable information under the Information
Technology Act, 2000. In view of the proposed Digital Personal
Data Protection Bill, 2022, the Company is establishing a robust
data privacy framework for the organisation.

A dedicated Data Protection Office has been established and
a Data Protection Officer has been appointed for management
of data privacy and related concerns. The details of the Data
Protection Officer have been published on the Company’s

website to interface with external stakeholders as well as
government authorities for all queries or concerns pertaining to
data privacy. The Data Protection Office oversees compliances
related to personal data as defined under the Information
Technology Act, 2000 including review and revamping of the
privacy framework as per changing regulatory ecosystem.

Data privacy is embedded into the Company’s COBCE and risk
management system. The Company has formulated privacy
policies for the protection of stakeholders’ personally identifiable
information. All policies, governance structure and technological
solutions are strengthened to safeguard the personal data

of stakeholders. Employees are sensitised on data privacy
policies of the Company through e-learning and awareness
sessions, sessions with industry experts, new joiners’ induction
programmes and regular advisories to business functions. There
were no data privacy breaches during the reporting period.
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INFORMATION SECURITY

With increasing digitalisation, rise in corporate cyber-crimes,
high cost of data breaches and evolving regulations, businesses
are placing greater focus on detecting, preventing, and
combating information security threats. The Company identified
its information security risks and is committed to safeguarding
business information from internal and external threats. Guided
by the provisions of the Information Technology (IT) Act,

2000 and other applicable regulations as well as international
standards, the Company has established robust policies and
processes on information security.

The Company’s Information Security policy provides
management direction and guidance to ensure availability,
integrity and confidentiality of information and information
systems across locations. Management Information Security
Forum (MISF) has been constituted, which is chaired by
Managing Director and comprises Head of IT, Chief Information
Security Officer (CISO) and other senior management personnel.
The MISF facilitates internal communication of information
security programmes and implements processes for risk
assessment and security classification of information systems.
MISF meets on yearly basis and reports critical matters to the
Board of Directors.

An Information Security Management System (ISMS) has

been established as per ISO 27001, and the Head Office and
manufacturing facilities in Gurugram and Manesar and R&D
centre at Rohtak are certified by authorised external agencies.
As part of ISMS, vulnerability assessment of IT infrastructure
(servers and network devices) and applications is conducted at
least twice a year, under the supervision of the CISO. The ISMS
is audited annually, both internally and externally. Based on
vulnerability assessments and audits, corrective and preventive
actions are prepared for the ISMS.

Employees are sensitised on information security and cyber
security policies of the Company through e-learning modules,
new joiners’ induction programme and regular advisories.
Sessions with industry experts are conducted to further enhance
the awareness of employees as well as Tier-1 suppliers.

POLICY ADVOCACY PRACTICES

The Company actively engages with the government through
industry associations on future policies, regulations and
implementation plans in the areas of emissions, safety, vehicle
scrapping, trade, research and development, electric and
hybrid vehicles, and inclusive development.

Policy advocacy efforts are governed by the Code of Business
Conduct and Ethics and are directed towards creating a
sustainable business environment for the Company and
desirable outcomes for all concerned stakeholders.
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INDUSTRY BODY MEMBERSHIPS

Name of the committee/forum Position
The Confederation of Indian Industry (Cll) Haryana Member
State Council

Cll Regional Committee on HR and IR (Northern Chairman
region)

CIl National Committee on Regulatory Affairs Member
Cll National Manufacturing Council Member
CIl Northern Regional Council & Member
Chair, Regional Committee on Advance

Manufacturing

Cll Smart Manufacturing Council Member
Cll Taxation Committee Member
ClI National Skills Committee Member
Cll Regulatory Affairs Chairman
SIAM Group on International Relations and Trade Chairman
Policy

SIAM Group on Gas-based Mobility (CNG & LNG) Chairman
SIAM Aatmanirbhar Bharat / Sourcing Group Chairman
SIAM Group on Taxation Procedural and Ease of Chairman

Doing Business (Tax)

SIAM Group on Emissions and Conservation

Co-Chairman

SIAM Group on CMVR and Safety

Co-Chairman

SIAM Technical Council Chairman
/ Chief
Engagement
Officer
SIAM Engagement and Communication Group Co-Chairman
SIAM Group on Finance, Leasing and Insurance Chairman
Associated Chambers of Commerce (ASSOCHAM) Member
National Council on Auto and Auto Ancillaries
ASSOCHAM Direct Tax and International Tax Member
Council
ASSOCHAM Direct Tax and Indirect Tax Council Member
ASSOCHAM CSR Council Committee
Member
Federation of Indian Chambers of Commerce and Committee
Industry (FICCI) Manufacturing Committee Member
FICCI Electric Vehicle Committee Committee
Member
FICCI Public Procurement Committee Committee
Member
FICCI Manufacturing Excellence Taskforce Member
93
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Product Stewardship

and Innovation

The Company has maintained its leadership in the Indian passenger car market by providing
reliable, fuel-efficient, safe, and affordable products to customers. Introduction of innovative
technologies such as Smart Hybrid, Strong Hybrid, Smart-CNG (S-CNG), K-series engines,
HEARTECT platform, automatic transmission systems and idle start-stop feature, which have
not only made the vehicles safer and cleaner but has also improved the driving experience

and expectations of the customers.

The Company strives to continuously lower its environmental
footprint and improves the safety features of products,
therefore environmental, human health and safety Impacts
associated with products are managed responsibly at the
design and development stage itself. Processes and systems
for reduction of hazardous substances in products and end-
of-life (ELV) vehicle management are being strengthened with
support from value chain partners.

REGULATORY COMPLIANCES

In India, policies and regulations on vehicular emissions are
constantly evolving. After the successful adoption of BS-VI
in all its models ahead of regulatory timelines, during the
reporting period the Company completed adoption of BS-VI
Phase 2 in all its models. It made efforts towards powertrain
calibration and aftertreatment system to meet Real Drive
Emission requirements. In line with the Government’s Ethanol
Blending Programme, the Company has updated all its
products to be E20 fuel material compliant, which required
efforts towards upgrading rubber, plastic parts and ensuring
lifecycle durability with E20 fuel. To meet CAFE-2 (Corporate
Average Fuel Economy Phase 2) regulation target, the
Company upgraded its portfolio to reduce fuel consumption
and CO, emissions and expanded its offering of

greener products.

During FY 2021-22, MSILs Annual
Corporate Average CO, (g/km) performance
of 111.06 was lowest in the industry
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LOW-CARBON PRODUCTS

S-CNG technology plays an important part in the
low-carbon product strategy of the Company. The S-CNG
range of vehicles is specifically designed, developed, and
manufactured to suit Indian driving conditions. S-CNG
vehicles are equipped with an intelligent injection system that
maintains a perfect air-to-fuel ratio within the combustion
chamber, resulting in better fuel efficiency. A returned
suspension setup accommodates the added weight of
S-CNG components and delivers stable performance in every
terrain. The CNG vehicles can run on Compressed Bio-gas
without any modifications.

The S-CNG technology has been made available in

personal and commercial segments and is now available
with 14 models. During the year, the Company extended its
S-CNG offerings to S-Presso, Swift, Baleno, XL6, Brezza and
Grand Vitara.

The Company’s efforts to popularise the adoption of S-CNG
vehicles are aligned with the Government of India’s objective
of reduction in oil imports by enhancing the share of natural
gas in the energy basket of the country. Presently, there are
over 5,700 CNG stations across India and the Government’s
target is to reach over 17,500 CNG stations across the
country by 2030. The demand for CNG vehicles is expected
to remain high and the CNG technology will play a significant
role in lowering carbon emissions of passenger vehicles.

S-CNG
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During the year, the Company introduced Strong Hybrid
Technology in the Grand Vitara making it the India’s most
fuel-efficient SUV. Grand Vitara comes with a 1.5L engine and
an advanced Electric Hybrid system. The Intelligent Electric
Hybrid can seamlessly switch between pure electric, petrol
mode and harness the power of both, depending on the
driving situation.

The Government of India is promoting biofuels such as
ethanol and Compressed Bio-gas as an alternate low-
carbon fuels. To align with that and extend its efforts towards
greener technologies, the Company showcased its first Flex
Fuel vehicle prototype, the WagonR Flex Fuel at SIAM's
roadshow event and at Auto Expo 2023. Flex Fuel vehicles
are developed to run on 20%-85% ethanol blending and offer
a similar performance.

During FY 2022-23, the Company sold over 328,000 units
of S-CNG, 267,500 Smart Hybrid Vehicles and 10,000
units of Strong Hybrid vehicles. Cumulatively, the Company
has sold over 1,356,500 CNG vehicles and over 954,000
SHVS vehicles by 31t March 2023, thus demonstrating the
acceptance of low-carbon technologies among customers.

Sustainability Performance

Statutory Reports

CUMULATIVE CO, AVOIDANCE FROM THE USAGE OF ALTERNATE FUEL VEHICLES
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2,503,964
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® Cumulative CO, emissions avoided using CNG/LPG vehicles (in MT)
® Cumulative CO, emissions avoided using Hybrids (in MT)
-0- Cumulative sales of low-carbon products (No.)

Notes:
Vehicle running data used for calculation is based on internal estimates.
Cumulative sales are considered from base year 2005-06

Average vehicle life considered to be 10 years for calculation of cumulative CO, savings.
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Introduction of
S-CNG technology in
Grand Vitara

Lowest CO, emission
intensity with respect
to all CNG models

in industry

Largest portfolio of
S-CNG vehicles

~1.4 million tonnes of
CO, emissions saved
from the sale of
S-CNG vehicles till
31st March, 2023
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FUEL EFFICIENCY TECHNOLOGIES

Keeping its customers and environment at the core, the Company
has continuously endeavoured to set new benchmarks of fuel
efficiency in the entire range of cars. It is this pursuit that fuels the
drive to constantly innovate and push the boundaries of technology.

The Company’s K-Series engine realises the true spirit of the

global design trend of optimising engine performance through
innovative design techniques. It is currently offered in five different
options across the product line-up: K10B, K12M, K15B, and
next-gen Dual VVT dual injector Ki12N and K10C engines. With
continuous upgradation of the K-Series engine, the Company has
improved fuel efficiency by nearly 30% in the last decade to delight
value-conscious Indian consumers. The next-gen K-series engine is
equipped with state-of-the-art technologies such as cooled Exhaust
Gas Recirculation (EGR), auto tensioner, and integrated exhaust
manifold. Idle start-stop system has been made available in the
majority of the models, which saves fuel by cutting off the engine
when idling in traffic.

New Brezza

For All New Brezza, the overall design has been
improved thereby making the vehicle more robust and
optimised on weight. The next-gen K-series 1.5L Dual
Jet, Dual VVT engine offers superior mileage than the
previous version. The S-CNG-powered Brezza delivers
excellent fuel-efficiency of 25.51 km/kg.

New Generation K-series Engine

New XL6

The new XL6 powered by Next-Gen K-series 1.5L Dual
Jet, Dual VVT engine with progressive smart hybrid
technology with Li-ion battery gives up to 12% higher
mileage compared to its previous version and its CNG
version has a fuel efficiency of 26.32 km/kg.
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New Ertiga

The next-gen Ertiga powered by the all-new next-gen K-series

1.5L Dual Jet engine, Dual VVT engine with Progressive

Smart Hybrid Technology, offers improved fuel efficiency of

20.51 km/I with petrol and 26.11 km/kg with CNG.

N
Steering-Mounted Paddle Shifters

-
[
L

2

New S-Presso

Powered by the highly efficient Next-gen K-series
1.0L Dual Jet, Dual VVT engine with Idle Start-
Stop Technology. The new S-Presso offers 17%
higher fuel efficiency in the AGS variant and up
to 14% for manual transmission compared to its
previous version.

POWERTRAIN TECHNOLOGY
PROGRESSION

The Company offered path-breaking automatic
transmission technologies enabling clutch and
gear-free driving resulting in driving comfort and
superior drivability. New and aspiring India is
adopting automatic as its preferred powertrain and
the Company has been leading the change with

a range of automatic transmissions—AGS (Auto
Gear Shift), and AT. The Company’s revolutionary
two-pedal technology, AGS offers features such as
start assist and creep system to help in stop-go traffic
and parking manoeuvres, while kick down function
helps meet sudden acceleration demands. AGS
provides the same convenience as that of automatic
transmission with 50% lesser cost, 30% lighter
weight and improved fuel economy. The 6-speed AT
powertrain is offered with steering mounted paddle
shifters to make driving more exciting and engaging.
AGS technology is available in seven models and AT
in five models. The Company further introduced the
e-CVT powertrain with the Grand Vitara Intelligent
Electric Hybrid variants.
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VEHICLE SAFETY

Customer safety is a key focus area of the Company while
designing and developing the products. The entire vehicle
portfolio complies with all applicable safety regulations.
Advanced safety features, beyond regulatory requirements,
introduced in the recently launched models depict the
Company’s holistic approach towards vehicle safety. Some of
the key safety features are:

e To enhance side crash safety, front row side airbags and full
curtain airbags were introduced in the new Brezza, Grand
Vitara, Fronx and Jimny

e ESP and Hill Hold Assist features were added in new Brezza,
Grand Vitara, Fronx and Jimny to enhance the overall control,
drivability and safety of the cars

Head-Up Display (HUD) to view information such as speed,
RPM, fuel economy, without taking one's eyes off the road
Introduction of AWD-Suzuki All Grip Select Technology in the
Grand Vitara to give customers more control over the vehicle
in any terrain

Tyre Pressure Monitoring System is offered in Grand Vitara
and XL6 for enhanced safety on the road

S-CNG vehicles are offered with advanced safety features for
the customer's safety and the entire system is evaluated for
crashworthiness and durability

Tyre Pressure
Monitoring System
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RESEARCH AND DEVELOPMENT

The Company’s integrated Research and Development
(R&D) centre in Haryana has state-of-the-art facilities

for development, testing, and evaluation of products.
The facility has contributed in large to introduce new
technologies like ESP, ABS and Hill Hold control and
various homologation activities for domestic and export
models. During the reporting period, the R&D capabilities
were upgraded.

e |nstallation and commissioning of Multi-Axial Simulation

R&D Centre in Haryana

CONVENIENCE FEATURES

Improving customer experience is an ongoing journey for
the Company. The next-gen telematics system Suzuki
Connect, an in-built feature in the Company’s vehicles, now
includes climate control. Using this, customers can regulate
temperature or turn on defogger right from home by using
the Suzuki Connect app. The Company offers Automotive
Wireless Charger (AWC) in new Brezza, Fronx and Grand
Vitara, to meet the customers’ requirement of wire-free
charging. During the year, Smart Play Pro and Smart Play
Pro+ next-gen infotainment systems were introduced, which
included some additional features such as vehicle info like
range, average fuel economy, and alerts like foreign object
detection on wireless charger, etc.

Maruti Suzuki India Limited

Table (MAST) for accelerated durability evaluation.

e Introduction of brake noise dyno to cater to the new
model development and localised testing requirements.

e |Installation and commissioning of an e-motor facility for
EV testing.
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Product Stewardship and Innovation

MONITORING SUBSTANCES
OF CONCERN

The Company complies with the Substances of Concern (SOC)
related regulations of various regions or countries to which it
exports. These include the European Union's End-of Life Vehicle
(EU-ELV) Directive, EU Restriction of Hazardous Substances
Directive (RoHS), Registration Evaluation Authorisation and
Restriction of Chemicals (REACH) Regulations and the Japan
Automobile Manufacturers Association (JAMA) Guidelines.

The Company voluntarily restricts SOC usage in its

domestic products as per the international norms through
interventions at the design stage itself, and hence achieved
SOC and Reusability, Recyclability and Recoverability (RRR)
compliance for the manufactured models. It proactively
controls and monitors SOC in parts through the globally
acknowledged International Material Data System (IMDS) and
is used to calculate RRR. Also, it conducts sample inspection
of parts at in-house testing facilities to verify SOC compliance
by suppliers.

The Company’s Green Procurement Guidelines (GPG) set
requirements for all Tier-1 component suppliers to restrict

the use of SOC in vehicle parts and other constituents such
as accessories, raw materials and direct consumables.

For advance preparation, proactive supplier SOC surveys

are conducted for assessing upcoming material restriction
compliance. Digital mode is being adopted during these
surveys for reducing the lead time and for effective monitoring
and control. Periodic supplier audits are done to ensure
continuous improvement in the number of vendors with higher
SOC ranking.

END-OF-LIFE VEHICLE MANAGEMENT

End-of-Life Vehicle (ELV) management is of vital importance
for environmental conservation, human health, and circular
economy. Effective ELV management requires that products
are designed for maximum recoverability and recyclability. In
line with the government’s vision, the Company is reinforcing
principles of circular economy and promoting initiatives to
ensure treatment of end-of-life vehicles in an environmentally
friendly manner.
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DESIGNED TO RECYCLE

Measures to maximise recyclability and recoverability of the
vehicle are taken at the product design stage. Material coding
for polymer parts is carried out as per the requirements for
easy segregation during dismantling.

All running models being manufactured by the Company are a
minimum of 85% recyclable and 95% recoverable. The export
models are complying with the European Union End-of Life
Directive (EU-ELV) related to RRR in-line with calculations
specified in ISO 22628. The Company, since 2017, has
ensured that the domestic models meet EU-ELV norms for
RRR, ahead of regulations.

ELV DISMANTLING AND RECYCLING UNIT

The Company commenced ELV recycling through its joint
venture Company—Maruti Suzuki Toyotsu India Private Limited
(MSTI), Noida in FY 2021-22. The processes being followed
at MSTI comply with guidelines introduced by government
bodies for management of ELV. Since inception, about 1,100
tonnes of scrap, generated at MSTI sent for further recycling
at authorised recyclers. An MoU with the state of Gujarat has
been signed to set up a similar unit to promote the vision of
circular economy.
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LI-ION BATTERY RECYCLING

The use of lithium-ion batteries (LiBs) is increasing because
of the transition of the automobile sector towards electric
powertrain. However, the environmental concerns associated
with the end-of-life disposal of these batteries make it
necessary to ensure their scientific handling and disposal.

To achieve this, since the introduction of its first hybrid vehicle
in India in 2018, the Company has proactively established a
mechanism for recovery and recycling of LiBs from the market
and in-house sources. Customers can return end-of-life LiBs
at dealer workshops throughout India. All dealer workshops
have been asked to collect LiBs during service and return the
same to the Company for recycling.

The Company has recycled 12.8 tonnes of batteries through
a domestic recycler, achieving a high battery recycling rate.
It complies with the latest Battery Waste Management Rules,
2022 and is exploring possible technologies for repurposing
batteries, post completion of primary useful battery life.
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Product Stewardship and Innovation

PRODUCT QUALITY

Product quality is ensured right from the design stage by
front-loading of design inputs, even before the actual vehicles
are made. In addition, vehicles are thoroughly evaluated
through multiple static and dynamic quality checks at

Rohtak R&D centre and on actual roads, to identify and
address possible quality issues in advance. Various market
studies with respect to the upcoming new technologies are
conducted to understand the actual customer usage and to
derive insights. To make the products robust, stringent quality
checks based on market study are incorporated during
evaluations. The Company is consistently updating test and
design standards as per customer usage conditions, to avoid
recurrence of defects.

The Company works closely with the suppliers to achieve
desired quality levels by using the concept of first time right.
Vendor processes are improved by benchmarking best
practices across vendor plants. To ensure compliance with
regulatory requirements, Poka-Yoke and automations are
implemented at vendor plants. The Company also does
periodic verification of all regulatory markings on parts
using digital tools. Quality inspection parameters are also
being standardised for safety and regulatory parts across all
vendors by standardising inspection standards.

During new model development, advance inputs are given to
the suppliers through a quality Statement of Requirements
(SOR) based on past defects learnings. Supplier processes
are also thoroughly evaluated and improved through the Peak
Production Verification Trials.
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Initial flow controls are implemented across suppliers to
monitor and stabilise process quality at the start of mass
production.

Suppliers are guided to become self-reliant in maintaining
the condition of their tools (dies and moulds) for producing
superior quality parts by carrying out timely refurbishment
of tools.

PRODUCT RECALL MANAGEMENT

The Company always puts customers’ concerns as top
priority and takes immediate actions to resolve them. During
the reporting period, it announced 7 recalls and 1 service
campaign in the domestic market, where around 70,000
suspected vehicles were inspected, and possible defective
parts were replaced.

The Company does in-depth analysis of all recalls to identify
gaps in the processes and take necessary countermeasures.
Quality systems and processes have also been designed

and streamlined for accurate root cause analysis,
countermeasures, and recurrence prevention of defects.
These systems are reviewed periodically and upgraded based
on changing regulatory framework and market dynamics. The
Company will proactively seek customer feedback related to
product quality and will take necessary measures to delight
customers with superior quality products.

NVH Testing at Haryana R&D Centre
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Mr. Hisashi Takeuchi, MD & CEQ, delivering the keynote address:

OPEN INNOVATION

The Maruti Suzuki Innovation initiative to drive collaboration
with startups devised to bring forth cutting-edge technologies
and cost-effective solutions to the market. It is based on the
vision of Innovate, Collaborate and Co-create with disruptive
startups for the betterment of automobile industry as well

as society.

The Maruti Suzuki Mobility and Automobile Innovation Lab
(MAIL) programme, launched in 2019, focuses on the areas of
computer vision, Al, speech analytics, quantum computing,
smart parking, AR/VR/XR, Bluetooth mesh, industrial robotics
etc. More than 1,500 startups have been screened over seven
cohorts and 42 startups have been engaged for various
innovative projects. Proof of Concepts have been conducted
with 29 startups and startups have been on-boarded as
business partners with the Company since the programme’s
inception. Of these, two startups have participated in creating
engagement activities at Maruti Suzuki pavilion during

Auto Expo 2023. Startups from MAIL cohort-3 onwards

also participated in educational-cum-networking excursion

MARUTI SUZUKI

INTRAPRENEURSHIP

to Japan.
- Challenge
The Incubation Programme received more than

280 applications from over 20 states for the second cohort.
Post rigorous selection process, 24 startups underwent

a 3-month pre-incubation journey that had 100+ days of
mentoring. Finally, 9 startups made it to the incubation phase
to co-create innovative solutions with the Company’s
business teams.

The Company has expanded its innovation efforts to its
employees through ‘Intrapreneurship Challenge’ which
was launched in October 2021. The programme received

q a " MARUTI SUZUKI
375 applications from over 600 employees. |deas aimed e - maRU
at cost effectiveness, process and product improvement,
app development, EV etc. were received. Selected teams
underwent design thinking workshops, mentoring from
[IM Calcutta for idea refinement and concept building. The
three winners received cash prizes and an opportunity to take
the project live.

INTRAPRENEURSHIP
Ch &

The Maruti Suzuki Nurture programme was launched this year
in partnership with IIM Calcutta Innovation Park (IIMCIP), with
the objective to scout, select, nurture and incubate idea-stage
startups/solutions in East and Northeast India. The aim is to
promote social entrepreneurship, scout solutions in mobility
and find business solutions which can be implemented in 7
the Company’s ecosystem. State level idea hunts have been
completed, in which more than 100 startups applied and
47 were shortlisted. Of these,12 startups have been selected
to pitch at the Grand Idea Hunt.
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Customer Engagement

and Support

The Company strongly believes that brand value comes from loyal customers. With the
commitment to continuous customer satisfaction, it made every effort to ensure that
products quality, sales experience and service quality meet customer's expectations.
Customer engagement and relationship building are emphasised through value-added
services and new initiatives. Additionally, digitisation of customer interactions is being
improved to deliver a seamless and enhanced customer experience.

DIGITAL CUSTOMER CONNECT

Modern-day customers make use of various digital channels
to communicate with brands. Additionally, evolving consumer
preference of researching about brands online, experience
from e-commerce platforms and the pandemic, have made
customers increasingly reliant on digital touchpoints for
availing any service or buying a product.

The Company is focusing on establishing a strong

digital presence through year-round social and brand
campaigns. These platforms are being leveraged to improve
customer experience and engagement across various
customer touchpoints.

To provide round-the-clock facility of interaction to customers,
various Al-enabled virtual Agents have been deployed
across channels. For catering to customer queries on
buying, artificial intelligence (Al)-enabled voice bots, in eight
vernacular languages with conversational script, have been
rolled out on dealer centralised calling numbers, ensuring
response to every customer and nearly eliminating missed
calls. Additionally, dealer websites have been equipped with
chatbots. An Al-based bot in the form of an avatar has been
deployed on the Company’s corporate website starting with
select brands.

Customer engagement with our brands in the metaverse
has been made for Arena, NEXA and Auto Expo through
ARENAVerse, NEXAVerse and EXPOVerse, respectively.

The ‘Book a Test Drive’ feature on Arena and NEXA brand
websites allows customers to book a test drive for any new
car of their choice, at a place of convenience and a time of
their liking.

The Maruti Suzuki Smart Finance (MSSF) is India’s first
end-to-end Online Car Finance Platform. Customers can
view, compare and apply for finance offerings from 23 on-
board financiers, which include all major private banks and
public sector banks and NBFCS. Over 5 lakh customers
have availed loans and disbursals through MSSF platform
during FY 2022-23, a surge of over 60% in loan disbursals
compared to previous year.

-SSR
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~60%

Surge in loan disbursals from MSSF
platform

To improve customer convenience and offer Anytime
Anywhere digital engagement, MSIL Service released a
segment-first virtual car assistant powered by Al, available
24x7. The Al-backed system provided various features such
as scan, voice chat, and text-based search options to enable
customers to find answers to their vehicle-related queries in
case of any concern. Additionally, it provides the digital format
of the owner’s manual and can also be used to navigate to
the nearest Maruti Suzuki Workshop in the situation of any
distress.

The introduction of voice bot in the customer feedback

step guaranteed a consistent experience for customers by
capturing post service feedback 24x7 in different vernacular
languages. To further improve the customer convenience
and experience, a voice bot for service marketing has been
introduced to increase transparency and provide customised
customer engagement with minimal human intervention.

Value Creation Approach ‘ Sustainability Performance
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SUBSCRIPTION-BASED MOBILITY

The Company expanded ‘Maruti Suzuki Subscribe’ to

25 cities with the help of five subscription partners. The
all-inclusive subscription service enables customers to enjoy
the experience of owning a brand-new car inclusive of vehicle
cost, road tax, registration charges, insurance, maintenance,
road-side assistance and accessories by paying fixed
monthly rentals.

Key features of Subscribe are:

e Presence in 25 cities

* Available on 11 models

e Flexible tenure options

e Multiple annual-mileage options

e Multiple ends of tenure options viz. Return, Retain or Extend

SERVICE NETWORK

The Company expanded its service touch points in India

to 4,564 centres across 2,304 cities and catered to over
22.4 million customers in FY 2022-23. During the year,

the Company achieved a milestone of 7 lakh Periodic
Maintenance Load in a month, and added 310 workshops—
the highest number—to its network.
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Customer Engagement and Support

Doorstep service facility, with 335 specially designed
service-on-wheels workshops, has been made available in
163 cities across India. Additionally, more than 1,100 Maruti
Mobile Support (MMS) vehicles are providing servicing facility
at the doorstep of customers mostly in areas away from the
existing service infrastructure.

EXPANSION OF SERVICE WORKSHOP NETWORK
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Quick Response Teams (QRT) provide emergency support to
customers stranded due to vehicular breakdowns, comprising
781 support vehicles in 432 cities. They attended over 10,000
breakdown calls per month during the reporting period. The
quick response service staff is equipped with essential tools
and spares needed to quickly restore the vehicle in distress.
A web-based live tracking system helps the customer contact
and coordinate with the nearest service technician.

(NO)
:: 13 3z 4 54
SN vd 0e /
T Service workshops across
2,304 cities
1 63 cities
Provided with doorstep
service facility
Fy'2q Fy'22 Fy'23 Availability of quick

® Service Workshops ® Cities

Maruti Suzuki Bodyshop-on-Wheels

response teams
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CUSTOMER SATISFACTION

In line with the core value of customer obsession, the
Company regularly gauges customer satisfaction levels with
the sales processes experienced at dealerships.

Customer satisfaction levels associated with the buying
experience are measured through an internal Customer
Delight Index (CDI), which considers customers’ feedback
across various attributes collated monthly. The CDI is derived
using a rating scale ranging from -50 to +150 (Excellent: 150,
Very Good: 100, Good: 50, Fair: 0, Poor: -50). CDI results are
used by the Company to enhance and align sales processes
at dealerships in line with customer expectations.

During the reporting period, the Company overachieved its
target (121) with a customer satisfaction survey score of 126.8
(NEXA 127.9, Arena 125.8). For FY 2023-24, the Company
aims to maintain this level of customer satisfaction.

An essential parameter to evaluate customer satisfaction
related to service operations is customer complaints

per 1,000 vehicles serviced (CC/1,000). The Company
continuously monitors customer feedback and ensures timely
implementation of countermeasures by the workshops. It
constantly strives to reduce the number of complaints and the
resolution time by maintaining regular customer connect and
the introduction of digital tools.

There is a robust customer complaint management system
comprising channels such as the Company’s website, toll-free
helpline and social media. The complaint redressal process

is well structured with defined escalation mechanisms that
ensure time-bound resolution.

CUSTOMER DELIGHT INDEX

Actual FY  Actual FY  Actual FY  Target FY  Actual FY
2019-20 2020-21 2021-22 2022-23 2022-23
113 114 121 121 127

Sustainability Performance

Statutory Reports

CUSTOMER SERVICE COMPLAINTS

FY'23
FY'22
FY'21
FY'20
FY'19

FY'18
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(CC/1,000)
0.85

0.75
0.89
118
1.87
2.25
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Sustainable Supply Chain

The Company is dependent on its vast supply chain for the availability of necessary
materials and components required for the smooth operation of its business. Given the
size and complexity of its supply chain, the key focus is on incorporating sustainability
practices among vendors, along with ensuring timely development and delivery of
components of desired quality at competitive prices.

In recent times, the automobile industry has been witnessing ~ The Company has identified 80 Tier-1 suppliers that are
radical transformations in terms of technology, competition, critical to its business operations, which include suppliers
regulations and changing purchasing patterns of consumers,  of high-volume materials, critical components and those
among others. To overcome the challenging business with non-substitutable relationships. Of the Company’s total
scenarios and achieve ambitious growth targets, the procurement, 72% spent during FY 2022-23 was from these
Company is striving to develop a sustainable global supply suppliers. Additionally, 35 Tier-2 suppliers have also been
chain which is agile, responsive, and resilient to risks. identified as critical.

The Company undertakes de-risking activities, not only

at Tier-1 but also among Tier-2, Tier-38 and raw material
SUPPLY CHAIN STRUCTURE suppliers. Back-up supplier plants have been identified and
The Company’s upstream value chain consists of a complex are being on-boarded on an ongoing basis.
multi-tiered supply chain network providing components, raw
material and consumables. It consists of 458 Tier-1 suppliers
and over 1,542 Tier-2 suppliers. The Company has a policy of
prioritising local procurement to improve efficiency, mitigate
environmental and safety impacts and ensure business
continuity. Around 95% of Tier-1 suppliers are located in India,
and around 86% of supplier plants in the country are within
100km of the Company’s manufacturing facilities.

During the reporting period, there was an increase in the
localisation of imported parts by vendors to reduce foreign
exchange and other import-related risks. The Tier-1 suppliers
invested in new plants in India. New Tier-2 suppliers were
developed with the help of parent suppliers and parts quality
validation was done through special vehicle testing.

SHARE OF PROCUREMENT
SPEND BY GEOGRAPHY (%)

7

12 "

81

® India (local, within 100 km of manufacturing facilities)
® India (non-local)
® Outside India
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SUPPLY CHAIN EXCELLENCE FRAMEWORK

A multi-pronged approach is followed to ensure a sustainable
supply chain. The Company has implemented several
supplier monitoring and upgradation programmes in the

key areas of quality, safety, human resource management,
finance, and risk management, among others. Through these
programmes, awareness is spread, and partners are provided
with adequate guidance, support and training to help them
meet the standards. Performance against these standards is
monitored at periodic intervals.

The Company has implemented a Comprehensive Excellence
(CE) framework, under which the Tier-1 component

suppliers are holistically assessed on 9 sustainability pillars,
while meeting the growing business needs. Assessments

of supplier plants are carried out on all CE pillars in a

planned manner.

To promote the sustenance of good performance by
suppliers, the CE framework rating system has been made
dynamic. The suppliers are monitored at periodic intervals
and any dip in performance leads to temporary downgrading
of supplier ratings. Tier-2 suppliers system up-gradation
activities are also carried out, with the help of Tier-1 suppliers.

Manufacturing and testing
facilities

({on

Risk management
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for future investment |
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Sustainable Supply Chain

SAFETY PROGRAMME

The existence of any safety concerns at the suppliers’ plants
is a major risk to human life and property damage and can
also impact the Company in terms of business continuity.

Fire has been identified as a major risk. Hence, the Company
has implemented a fire safety programme to help Tier-1
suppliers reduce fire risks. The programme focuses on
preparedness and the ability of supplier plants to manage
routine fires and respond to emergency situations. The
Company is continuously working with its supplier partners to
implement and sustain appropriate fire safety practices and
maintenance of infrastructure at their plants. In spite of few fire
accidents at supplier plants during the reporting period, there
were no loss of lives or supply disruptions to the Company.

The Company also takes occupational health and

safety seriously and encourages its suppliers to adopt
safety management systems in line with the ISO 45001
standards. Currently, the majority of our Tier-1 suppliers are
ISO 45001 certified.

Furthermore, the Company encourages its Tier-1 suppliers to
focus on mapping and mitigating the associated safety risks
at their suppliers.

Fire Safety Training

110 Maruti Suzuki India Limited |

GREEN INITIATIVES IN SUPPLY CHAIN

The Company has in place Green Procurement Guidelines
(GPG), based on which it ensures that Tier-1 suppliers

are informed about the Substances of Concerns (SOC)
control requirements. Through GPG, the use of globally
recognised SOC in parts, accessories, raw material and direct
consumables is restricted to acceptable standards.

The Company monitors and encourages the adoption of the
Environmental Management System among Tier-1 suppliers.
Majority of local component suppliers having manufacturing
facilities in India are ISO 14001 certified. SOC Management
and EMS adoption is further enforced down the value chain to
the Tier-2 suppliers, through the Tier-1 suppliers.

Conservation of raw material is another key element towards
building a sustainable supply chain. Improvement of yield
across various component categories is done based upon
SMC’s philosophy of ‘smaller, fewer, lighter, shorter,

and neater.

The Company also promotes the use of renewable energy
and encourages its suppliers to expand the use of renewable
energy. Additionally, the Company supports its suppliers to
improve energy efficiency by engaging MACE (Maruti Suzuki
Centre for Excellence) for conducting energy audits.

,
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SUPPLIERS’ HUMAN RESOURCE
DEVELOPMENT

Industrial relations are key to business continuity in the
automobile and auto ancillary industries. The crucial areas
identified for improvement at suppliers’ end involved top
management focus, HR organisation structure, employee
connect and management of unions. The Company has
implemented a Vendor HR Excellence framework, which
includes a structured programme to assess and develop
the HR capability of supplier organisations. Various aspects
related to leadership, people management practices

and policies, industrial relations, shop-floor practices,
statutory compliances to labour laws, organisation, and
employee profile, and HSE and welfare are covered under
this framework.

Detailed audits comprising leadership meetings, plant visits,
focus group discussion with suppliers’ employees and
document reviews are carried out by the Company/third party.
Based on the assessments, each supplier is recommended
an action plan for improvement and is monitored accordingly.

Compliance with human rights by suppliers is given utmost
importance. All suppliers have signed agreements with the
Company containing clauses on compliance with statutory
norms related to human rights.

»

..

l‘ I \" ‘
i ' |

DOJO Training Centre
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All suppliers have signed agreements
containing clauses on compliance with
human rights norms.

BUSINESS CONTINUITY IN VIEW OF
SEMI-CONDUCTOR SHORTAGE

The global automotive industry has been impacted due to
semiconductor shortages due to higher demand of electronic
devices and production shortage. The Company, with the
support of supplier partners, is taking various measures for
chip availability to ensure business continuity, such as:

e Advance volume information sharing with
semiconductor suppliers

e Safeguard production volumes uncertainties with inventory
management at supplier end in line with the
Company guidelines

e For efficient semiconductor usage, the Company is working
with SMC for design optimisation of chips used in vehicles

e Semiconductor availability maximisation via market buying and
identification of alternative suppliers

ﬂ_
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People Practices

The Company relies fundamentally on human capital, its most valued asset, for the
execution of business activities and subsequent creation of value for customers, and
other internal and external stakeholders. It firmly believes in attracting, developing, and
retaining competent people, promoting safe work practices, equal opportunity, employee
welfare, continuous engagement, and harmonious industrial relations.

OCCUPATIONAL HEALTH AND SAFETY

The Company regards occupational health and safety as a
high-priority business objective and a fundamental value to
be always upheld by all people who work at its premises,

to ensure that they return home safely at the end of each
workday. Inspired by SMC’s philosophy ‘All incidents are
avoidable’, strong technical and administrative systems have
been developed to minimise risks and ensure safety and well-
being of the workforce.

Safety Governance

Plant-level safety committees, constituted as per statutory
requirements, promote cooperation and dialogue between
workers and the management on occupational health and
safety matters. Additionally, multi-tiered safety committees
serve to strengthen the Safety Management System and
oversee its implementation.

Safety Committees

Central Level
Chaired by MD and CEO

Vertical Level
Chaired by vertical heads

Divisional Level
Chaired by divisional heads

Occupational Health and Safety Management
System

Occupational Health and Safety Management System
(OHSMS), in line with requirements of ISO 45001, has

been implemented. More than 200 safety ambassadors

and departmental coordinators were involved in the
implementation of OHSMS. All employees are engaged to
create a culture of risk awareness and accident prevention
and are involved in identification and reporting of hazards and
potentially hazardous situations.

The Company’s manufacturing facilities in Manesar and
Gurugram, Rohtak R&D Centre at Rohtak and Corporate
Office in Delhi are ISO 45001 certified. To ensure efficient
functioning of internal processes and controls, the OHSMS is
subject to internal and external audits as per IS 14489.

Identification, assessment, elimination, and control of hazards
in the workplace are critical components of OHSMS. The
Company follows a comprehensive set of hazard identification
and risk assessment (HIRA) guidelines, which are aligned

to ISO 45001 as well as applicable legal requirements. For
non-routine activities, KY (Kiken Yochi) is used to determine
hazards and identify control measures before start of

work. Additionally, the KY process is also carried out at
scheduled intervals at shop floors where employees spend
time identifying hazards and controls measures at their
workstations.

Safety audits are carried out at a pre-determined schedule
as per ISO 45001 and IS 14489, besides safety patrolling and
inspections.
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Compliance
OHS policy .
°
Management review °
OHSMS
based on
1ISO 45001
Internal and {
external audits
°
Leadership °
and commitment
Training and
awareness

Safety Communication and Training

All employees, right from the shop floor up to the top
management, are trained to execute their work in a safe and
responsible manner. Employees are encouraged to follow
the principle of Ho-Ren-So (timely reporting, communication,
and consultation) to avert mishaps at work. The occupational
safety policy and basic safety principles are displayed across
all work locations. Safety ambassadors from all areas are
trained in the process of HIRA. Safety messages from top
management are circulated periodically to remind employees
of their responsibility to demonstrate safe working practices
and behaviours.

The safety policy encourages reporting of incidents, which
are investigated using root cause analysis techniques such as
5-why analysis, 3G and Ishikawa diagram. Post investigation
and analysis, information regarding incidents is circulated to
departmental managers and safety ambassadors, in the form
of causal factors, key learnings and action plans. Learnings
from incidents within the Suzuki group are translated into
safety alerts, work instruction sheets and training modules.

OCCUPATIONAL SAFETY TRAINING HOURS

Employee category Training person-hours

Regular employees 54,907

Non-regular employees 89,194

Safety Month

Statutory Reports Financial Statements

Identification of hazards,
risks and opportunities

° OHS objectives and targets

Performance monitoring

Continual improvement
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People Practices

Safety Performance

REGULAR EMPLOYEES

NON-REGULAR EMPLOYEES

FY 2019-20 FY2020-21 FY2021-22 FY 2022-23

FY 2019-20 FY2020-21 FY2021-22 FY 2022-23

Fatalities due to work-

Fatalities due to work-

0 0 0 0 0 0 1 2
related injuries related injuries
Record.at.)Ie.work— | 5 ] o Record.ak:‘)Ie‘work— 1 1 5 4
related injuries related injuries
Lost time injuries 0 1 0 0 Lost time injuries 0 0 3 2

(per million person hours worked)

0.053

(per million person hours worked)

0.092

FY’20 Fy’21 FY’22 FY’23

O Fatality rate O Recordable work-related injury rate O Lost-time injury rate

Safety Campaigns

To create awareness on road safety, employees were
sensitised on responsible driving behaviour through
engagement initiatives such as defensive driving training for
two-wheeler commuters, road safety quiz and sharing of
learnings from accidents.

Activities during 52" Safety Month

The 5219 National Safety Month was observed from

4t March 2023 to 3™ April 2023. During this month,

various safety awareness activities like safety coordinators
engagement, safety quiz, safety skit, Kaizen competitions and
knowledge-sharing sessions were conducted.
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HUMAN RESOURCES

The Company considers employees as its most valued asset
and a key contributor to its success in the last four decades.
With the aim to create the best place to work, maintain

an employee centric culture and prepare a future ready
workforce, the HR function constantly works on identifying
new possibilities for policy, and process improvements.

Despite the decline in spread of COVID-19, the HR function
continued to focus on well-being of the employees. The
Company tracked vaccinations of its employees and their
family members and achieved vaccinations for all regular and
non-regular employees across the Company.

Women'’s Day Celebration at MSIL

Diversity of Workforce

The Company’s diverse workforce, comprising different
age groups, genders, intellectual abilities, and professional
backgrounds, has played a key role in fostering innovation

and enhancing productivity, leading to competitive advantage

and sustained market leadership over the years. As of
318t March, 2023, the Company had 38,299 employees,
including 16,875 regular and 21,424 non-regular employees

Value Creation Approach Sustainability Performance

Statutory Reports Financial Statements

Employee Well-being

In the post-pandemic scenario, with the vision of “Sickness to
Wellness to Happiness”, the HR function implemented various
initiatives to ensure employees’ physical and mental
well-being. Surveys were done to ascertain the happiness
quotient of employees, followed by psychological/ mental
counselling sessions and classroom training. For physical
well-being, the HR function introduced quarterly mass
engagement activities, such as Stepathlon and Marathon
challenges. In addition, during the year, continuous efforts
have been made to improve the medical assistance for
employees. The Company reinvented its annual medical
health checkup programme to make it more creative

and engaging, which resulted in an increase in employee
participation.

38,299 16,875

Employees Regular employees

19 21,424

working at various offices and manufacturing facilities. Among  pifferently abled regular Non-regular
the regular employees, 19 were differently abled. employees employees
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People Practices

BREAK-UP OF REGULAR EMPLOYEES BY AGE GROUP AND GENDER

FY 2022-23 Total

Category 201?(_20 2058(_21 20g1Y—22 <30 years 30-50 years >50 years o
Male Female Male Female Male Female
Top and senior 214 230 226 0 0 125 3 114 2 244
management
Mid management 334 339 367 3 0 346 5 68 3 425
Junior management 6,285 6,446 6,481 1,930 191 4,346 261 217 5 6,950
Supervisors 3,367 3,259 3,414 1,877 106 1,210 28 363 1 3,585
Associates 5,745 5,751 5,771 143 0 5,073 2 444 9 5,671
Total 15,945 16,025 16,259 16,875
BREAK-UP OF NON-REGULAR EMPLOYEES

Category FY 2019-20 FY 2020-21 FY 2021-22 FY 2022-23
Apprentices 2,065 2,160 2,985 3,242
Temporary workers 4,137 7,249 7,989 5,720
Student trainees 3,088 3,370 3,564 3,708
Outsourced employees 8,047 8,352 8,490 8,754
Total 17,337 21,131 23,028 21,424

The Company, based on its commitment towards equity, is
working progressively towards implementation of initiatives
around gender diversity and inclusion. One such initiative

is the implementation of Women in Network, Growth

and Success (WINGS), a gender diversity and inclusion
programme for the empowerment of women at work and
promotion of an inclusive work environment. Such initiatives,
recognitions and advancement are helping the workplace
become more woman friendly.

Azadi Ka Amrit Mahotsav Celebration
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Digital Transformation

The Company continued its focus on the improvement
of human resource management systems using digital
technologies to bring in more innovation, agility and
operational excellence as well as to create value for
the employees.

Digital platforms are available to employees for grievance
redressal and asking queries on HR policies. HR Assist
mobile app, which helps employees to manage leaves,
employee lookup, payroll and visitor gate pass on the go,
was upgraded during the reporting period to improve
user experience.

A platform called SAP Success Factors Employee Central
Module NEEV (Nurturing Employee Experience and Value)
helps to centrally maintain and dissipate employee-related
information as well as provide self-service features for
employees. The platform is integrated with various human
resource processes of the organisation, such as hiring and
separation process, performance management, learning
management, rewards and recognition, succession
planning, hospitalisation system and will be integrated with
payroll thereby providing better experience over the entire
employee lifecycle.

Employee Remuneration

The Company is committed to equitable pay for work that
is of equal value, skill and responsibility. Pay scales are
developed as per industry remuneration practices and
constantly reviewed to provide maximum value to

the employees.

Sustainability Performance

Statutory Reports Financial Statements
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HR Assist Mobile App

All employees are being paid more than the minimum wages
stipulated by local authorities. Over the years, the gap
between remuneration of managing director and the median
remuneration of regular employees has reduced.

REMUNERATION RATIO FOR REGULAR EMPLOYEES (FEMALE TO MALE)

FY 2019-20 FY 2020-21

FY 2021-22 FY 2022-23

Fixed Fixed & bonus Fixed

Fixed & bonus

Fixed Fixed & bonus Fixed Fixed & bonus

1.03 1.04 1.07 1.03

1.01 1.02 0.99 1.00

RATIO OF COMPENSATION BETWEEN HIGHEST-PAID INDIVIDUAL AND EMPLOYEES

Ratio of the annual total compensation of Managing Director to the

median annual total compensation for all regular employees

FY 2019-20 FY 2020-21 FY 2021-22 FY 2022-23

39.07 34.11 31.17 29.39
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Employee Benefits
e Medical reimbursement policy for regular employees, their
dependents and non-dependent parents

e Coverage of contractual employees under the Government’s
Employees’ State Insurance Corporation’s social security and
health insurance schemes

e Life insurance, healthcare, disability coverage and
retirement benefits

e Post-retirement medical benefits for superannuating employees
and their spouses

e Superannuation planning workshops

e Provision to extend maternity leave up to six months beyond
the statutory entitlement

e Housing township for employees at Dharuhera, Haryana

e Creche facilities

To adapt to the changing aspirations and dynamics of a
modern workforce, during the year the Company introduced
new policies regarding work from home, flexible working
hours, and smart casual dressing. Additionally, the Company
also provides other social security provisions such as
employee deposit linked insurance scheme, death relief
fund, and compensation on compassionate grounds to the
affected employees.

42

Female employees who took maternity leave

34 out of 34

Women employees who returned to work after
maternity leave ended

33 out of 36

Women employees whose maternity leave ended
during FY 2021-22, and were still employed as on
318t March 2023

*As on 315t March, 2023

Maruti Suzuki group housing

Industrial Relations

The Company respects the right of employees to form

and join a union. MSIL officially recognises three employee
unions: One each at its Gurugram facility, Manesar vehicle
manufacturing facility and Manesar Powertrain facility. These
are internal and independent labour unions and elections are
held as per union by-laws. The unions’ representatives and
the management regularly engage with each other through
constructive dialogue and collective bargaining. Wage revision
is done once in every 3 years in accordance with a shared
charter. Nearly 100% of workers are represented by the
unions.

The cornerstones of the Company's connection with
employees are transparency and trust. Strong connections
have been established with employees across all levels,
through a continuous two-way communication process
coupled with a robust grievance redressal mechanism.
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ENGAGEMENT WITH UNIONS AND SHOP FLOOR EMPLOYEES

Engagement Channel Frequency
Meeting of Managing Director with union representatives
Meetings of Production and HR top management with union representatives Monthly

Meetings of Production and HR functions with union representatives

Interactions of Production and HR functions with shop floor employees

Ongoing basis

Dedicated grievance redressal helpdesk ‘Samadhan’ for shop floor employees Weekly
Talent Acquisition and Retention
During FY 2022-23, 1,444 regular employees were recruited, while 827 employees separated from the Company.
The attrition rate for regular employees stood at about 4.9% during the same period.
NEW HIRES BY AGE GROUP AND GENDER
FY 2022-23 Total
FY FY FY ota
Category 2019-20 2020-21 2021-22 <30 years 30-50 years > 50 years
Male Female Male Female Male Female
Top and senior management 4 1 6 0 0 0 0 1 0 1
Mid management 21 15 18 3 0 49 0 15 0 67
Junior management 463 351 499 751 83 97 15 0 0 946
Supervisors 112 115 439 393 25 11 0 0 0 429
Associates 2 27 42 1 0 0 0 0 0 1
TURNOVER* BY AGE GROUP AND GENDER
FY 2022-23
FY FY FY
Category 2019-20 2020-21 2021-22 <30 years 30-50 years > 50 years Total
Male Female Male Female Male Female
Top and senior management 19 16 23 0 0 5 0 13 0 18
Mid management 25 28 38 0 0 21 1 13 0 35
Junior management 436 325 641 312 38 278 41 41 1 711
Supervisors 42 39 46 28 2 6 2 7 0 45
Associates 27 21 22 1 0 5 0 11 1 18
*Employees who left the Company on account of resignation, retirement, death in service and others
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Performance Management

The Company follows a merit-based process for the

career progression of employees. Based on business
requirements, all employees are assigned clearly articulated
and documented goals for performance, through discussion
with respective reporting managers. All regular employees
at the level of supervisors and above, barring engineering
trainees and new recruits who joined outside the appraisal
period, received performance appraisal during the

reporting period.

LEARNING AND DEVELOPMENT

The Company constantly improves its learning and
development practices to meet the changing needs of the
business and its workforce. This equips the workforce

with appropriate knowledge and skill sets and prepares

them for future business needs and challenges. Support is
extended to suppliers and dealers in capacity building of their
workforce. Investment for training of value chain partners
plays a significant role in enhancing business outcomes and
customer experience.

Training Programmes for Employees

The learning and development strategy is aimed at creating a
dynamic talent pipeline, capable of supporting the Company
to meet evolving business challenges in the long run. With
significant hiring at the entry level, there is a strong focus on
nurturing young talent with requisite technical and behavioural
skills, along with culture building. This is coupled with their
involvement in cross-functional teams for challenging projects
and stretch role assignments, thereby preparing them for
future leadership roles.

Maruti Suzuki Training Academy (MSTA), the training arm

of the Company, implements a comprehensive learning

and development framework that enables the identification
of skill gaps and providing structured band-wise training
programmes, covering behavioural, technical, and functional
themes. Technical training is decided in consultation with
the departments. Training in Japanese language and culture
is also imparted on need basis. The Maruti Suzuki Finishing
School, the Centre of Excellence, and the Technical Training
Centre provide shop floor personnel and trainees with hands-
on technical and multi-skilled training.

To ensure the development of its employees, the Company
identifies learning gaps through an online development centre
and designs capacity-building interventions accordingly.

Technical

e Advance DFMEA

e Deep Analysis and Statistical Techniques
e  NABLISO/IEC 17025

e Measurement System Analysis

e Energy Saving

e EV Handling and Safety

e |ndustry 4.0 Training

Behavioral

e Digital for Innovation and Transformation

e Problem Solving and Conflict Management
e Ownership and Accountability

e Conceptual Thinking and Analytical Ability
e Agility and Learnability

e Team Building

Functional

e Data Analytics

e Financial Acumen

e Interviewing Skills

e IR Capability Development
e Networking and Partnership
e Negotiation Skills

Health and Wellness

e Health talk on Hypertension

e ‘No Tobacco Day’

e Dengue and Air Pollution

e Mental Health

e Health talk on ‘World Stroke Day’
® Health talk on Diabetes

e Cervical Cancer Awareness
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Training Hours by Employee Category
REGULAR EMPLOYEES

FY'23 | 486,137
Fy'22 [ ] 352,566
Fy'21 o 280,235
Freo 544,131

Training of Value Chain Partners

To ensure quality of products and services, the Company
focuses on training and skill enhancement of its value chain
manpower. With an objective of making suppliers self-reliant,
the organisation focuses on supplier manpower training

and skill enhancement by guiding establishment of DOJO
training centres at its suppliers. The centres focus on skilling
and re-skilling the workforce on aspects of quality, safety
and productivity. New workers are trained and assessed
before joining work and only qualified workers are sent to the
shop floor. This initiative plays a significant role in preventing
quality issues in parts due to human error. Online quality
communication meetings with suppliers are conducted to
share the Company’s quality expectations as well as

good practices.

To ensure standardised quality of service and enhance the
skill sets, the Company imparts digital training to service
staff through the latest technologies on a continual basis.
To increase the reach to Workshop Manpower, last-mile
technician and optimise their travel time and cost, the team
is broadcasting training digitally through its 15 Service
Broadcasting Centers.

The Company has dedicated learning and development
interventions for dealership staff that aim at improving their
productivity and enhancing customer experience. Training
programmes are designed keeping in view business needs
and leading practices across industry.

During the reporting period, a blended training approach,
comprising instructor-led classroom training, online training,
and self-learning on digital platform, was adopted to train
over 42,000 dealership sales staff. Sales Leadership
Programmes were conducted for senior management of
dealerships in partnership with leading business schools.
Additional platforms such as NEXA Academy, Arena HROS,
NEXA Cares Index, Sales Aptitude Tests and Skill Evaluation
for employee development were established to achieve

the objective of people and process improvement. Feature
Based Selling XCEED, NEXtech and Practice to Perfect were
introduced as learning techniques that emphasised practical
situation-based training through role playing and on-car
demonstrations.

NON-REGULAR EMPLOYEES

FY'23 ] 511,830
FY'22 [ ] 253,762
FY'21 [ ] 155,929
FY'20 [ ] 441,387

In FY 2022-23, the Company inaugurated a Tool & Die
Training Facility at COE Polytechnic Manesar. The facility is
utilised for skilling Polytechnic Manesar diploma students

of tool and die design, who can be placed in the Company
and its value chain in tool rooms. With the aim to make youth
employable and industry ready, the Company introduced the
course Diploma in Mechanical Engineering with specialisation
in

‘Tool & Die Design’, approved by the All-India Council for
Technical Education (AICTE). The course is conducted in
collaboration with the Haryana State Board of Technical
Education (HSBTE).

)
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Operational Eco-Efficiency

The Company’s Environmental and Energy policy conveys its commitment towards continual
reduction of CO, emission, practice 3R (Reduce, Reuse, and Recycle) for sustainable use

of natural resources and working beyond compliance requirements. The Company has
continued its drive towards energy conservation with a focus on efficiency improvement

and renewable portfolio. Environment Management System based on ISO 14001 has been
implemented at the Gurugram, Manesar and Rohtak facilities, which is certified externally. To
improve operational eco-efficiency, initiatives on energy and water conservation, renewable
energy deployment and recycling have been undertaken.

ENERGY AND EMISSIONS MANAGEMENT

Energy is one of the critical inputs to the production process
of the Company. A major share of its energy requirement is
met through captive natural gas power plants and grid power.

The Company is steadily increasing the share of solar power
in its energy portfolio. In FY 2022-23, the total installed
capacity of captive solar plants across all manufacturing
facilities was increased to 26.3 MWp. The share of captive
and sourced renewable electricity consumption increased
from 5.6% in FY 2021-22 to 6.9% in FY 2022-23. The output
of the solar plants is synchronised with other power sources
to collectively cater to internal energy needs. Opportunities
for further expansion of renewable energy share in its overall
energy mix are being explored.

Purchase of renewable energy through grid green tariff
mechanism started at Gurgaon and Manesar facilities. A total
of 9,003 MWh of green energy has been purchased resulting
in a reduction of 6,392 tCO.,,.

Carport-type Solar Powerplant

Company Overview Value Creation Approach

ENERGY INTENSITY (GJ/Vehicle manufactured)

s 3.87
e 407
o 382
o . %

Note: Excludes energy consumed for (a) manufacturing engine
and other auto parts for Suzuki Motor Gujarat Private Limited
and Suzuki Motorcycles India Private Limited (b) supplying
electricity to the Company’s vendors located in vendor parks at
Gurugram and Manesar

GREENHOUSE GAS (GHG)
EMISSIONS BY TYPE (tCO.e)

320,299

N 172,602
6,698

(. 209,656

O 52614
6,308

I 216,980

N 206,626

17,464
O 50117
7,263
s (N 190,156

FY'20

-
<
n
=

FY'22 FY'23

ENERGY USE BY TYPE (GJ)

Eneray Use FY FY FY FY
v 2019-20 2020-21 2021-22 2022-23
Natural Gas* 5,864,677 3,353,771 3,735,072 3,751,210
High Speed Diesel (HSD)* 67,053 73,896 25,402 37,029
Liquefied Petroleum Gas 22,282 24,759 26,221 97,177

(LPG) and Propane
Energy Inputs Gasoline 28,334 28,179 42,543 52,013
Solar 8,676 32,468 91,863 103,283
Purchased electricity 404,593 884,036 919,620 1,081,037
Electricity supplied to MSIL’s vendors 94,957 37,602 34,987 35,243

* Energy inputs are inclusive of fuel used (natural gas and HSD) to generate electricity for supply to the Company’s vendors
located in vendor parks at Gurugram and Manesar
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From energy consumed for generating electricity for supply
outside the company (Scope 1)

® From energy consumed for Company’s own
operations (Scope 1)

® From purchased electricity (Scope 2)

Note: Scope 1 and Scope 2 emissions are calculated on the basis
of the Intergovernmental Panel on Climate Change (IPCC) 2006
Guidelines for National Greenhouse Gas Inventories and User
Guide (Version 18.0) of Central Electricity Authority (Ministry of
Power, Government of India).

GHG INTENSITY (tCO,e/Vehicle manufactured)

s S 0.321
2 N 0%
o O 0.323
o R 051

Note: Excludes GHG emissions from energy consumed for (a)
manufacturing engine and other auto parts for Suzuki Motor
Guijarat Private Limited and Suzuki Motorcycles India Private
Limited (b) supplying electricity to the Company’s vendors located
in vendor parks at Gurugram and Manesar

Sustainability Performance Statutory Reports Financial Statements

Capital investment in FY 2022-23 towards energy
conservation is mentioned in Annexure-D of the
Board’s Report (page 175). Key energy-saving initiatives
undertaken in the reporting period include:

e |nstallation of Hot water generator in painting shops of
Manesar to substitute steam usage in process resulting
estimated saving of 480 tCO,

e |dentification and rectification of compressed air leak
points in pneumatic systems, which corresponds to 2.8%
of the year’s air consumption

e Upgradation of inefficient pump sets, motors with energy
efficient pump motor sets in Gurgaon and Manesar
plant resulting in estimated reduction of 375,121 kWh
(269 tCO,)

e Reduction in cooling tower running by installing separate
cooling system at Gurgaon plant resulting in estimated
reduction of 34,008 kWh (25 tCO,)

~ 1,800¢co,

Reduction of annual emission through energy-
saving measures

The Company is committed to eliminate the use of
Ozone-Depleting Substances (ODS) at its facilities by the
year 2025, which is well ahead of the regulatory timeline
of 2030. It is gradually reducing its inventory of R-22,
which is currently contained in condensers, chillers, and
air-conditioning units, and intends to procure equipment
with only non-ODS refrigerants. During 2022-23, there
was a 49% reduction in total ODS inventory compared to
the previous year.

ODS (R-22) INVENTORY (Tonnes of refrigerant)

s 616.5
FY'22 _ 1,213
ot 2352

o S 25
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Operational Eco-Efficiency

WATER AND WASTEWATER MANAGEMENT

Acknowledging the stress on groundwater resources in the
areas of its operations in Haryana, the Company ensures that
consumption of ground water is kept to a minimum. Across

WASTE MANAGEMENT

The Company follows the Reduce, Reuse, Recycle
(8R) principle of waste management. Handling,
storage, and disposal are carried out after proper

its manufacturing s and R&D facilities, the Company has not segregation according to the waste type. A major
withdrawn any quantity of groundwater in the last two years. 3 7 7 m | I I | 0 n m3 portion of the hazardous waste, such as process and
The primary source of water is canal, which is supplied by the . ETP sludge, is sent to the cement industry for co-
concerned government authorities. Water recycled across manufacturing facilities processing. The remaining portion of the hazardous

in FY 2022-23 waste, including used oil, contaminated barrels, and
cloth, is sent to authorised recyclers. Non-hazardous
waste generated from manufacturing processes such

as metallic scrap is sent to recyclers for recycling.

Zero

Operational waste to landfill
practiced at manufacturing and

The Company’s commitment towards improving its water

footprint is demonstrated by its zero-water discharge initiative.

The entire volume of wastewater from Gurugram, Manesar and

Rohtak facilities is treated through in-house Effluent Treatment e ro

Plants (ETP) and Sewage Treatment Plants (STP) and recycled

for process and horticultural purposes respectively, thereby Ground water withdrawal practiced at
keeping it in a closed loop within the facilities. It has upgraded manufacturing and R&D facilities

the existing Sewage Treatment Plants (STPs) at its Gurgaon,
Manesar, and Rohtak facilities to enhance treated water quality.

WATER WITHDRAWAL - - R&D facilities
CANAL WATER SOURCED (m?3) INTENSITY (m8/Vehicle manufactured) ‘ b
STP at Gurugram Facility
FY'23 G 2,052,071 FY'23 ] 1.65
FY'22 ] 1,747,091 FY'22 ] 1.56
FY2t G 1,622,161 P2t I 1.51 HAZARDOUS WASTE SENT TO CEMENT HAZARDOUS WASTE SENT TO AUTHORISED
FY'20 ] 1,924,243 FY'20 | 1.64 INDUSTRY FOR CO-PROCESSING (Tonnes) RECYCLERS (Tonnes)
Fy:23 ] 14,442 Fy:23 ] 4,857
Note: TDS<=1,000 mg/L FY'22 ] 13,305 FY'22 [ ] 4,284
FY'21 [ ] 11,569 Fy:21 ] 4,126
FY'20 ] 12,713 FY'20 ] 4,748
METALLIC SCRAP SENT FOR RECYCLING  (Tonnes) NON-HAZARDOUS WASTE
Fyio0 N 22,994 SENT FOR RECYCLING (Tonnes)
. - ]
71,526 Fy'23 138,618
. 19,027 Fy22 ] 126,165
FY'21
G 65.343 Fy:21 ] 111,516
FY'20 ] 129,110
Fyio S 21,853
N 7813
S 29,307
FY'23

® Scrap sent to material suppliers for recycling
® Scrap sent to other recycling vendors

Note: The reported waste data does not include the amount of construction and demolition and Bio-medical waste.

ETP at Manesar Facility
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Operational Eco-Efficiency

Dry-washing of Cars

RESOURCE CONSERVATION AT WORKSHOPS

The Company focuses on protecting the environment and natural resources by adopting various diverse initiatives and efficient
eco-friendly solutions at service workshops with continuous support from the dealer partners.

Automatic Car-washing System Dry Wash Adoption

Automatic car washing and underbody car washing systems In FY 2022-23, approximately 1,800 million litres of water were
have led to a nearly 20% reduction in water consumption and  saved due to adoption of dry wash technology for washing

better washing quality. vehicles at workshops.
WORKSHOP COVERED (No))
FY'23 ] 1,474
Fy22 ] 1,402
Fy'21 ] 1,292
FY'20 ] 1,262
FY19 ] 1,174
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Vehicle Transportation through Railways

GREENER LOGISTICS

The Company strives to improve its environmental
performance and a key area of focus to minimise
the impact of logistics operations. The share of
vehicle dispatch through rail mode has steadily
increased. The Company uses specially designed -
rakes, which it owns, to dispatch vehicles to dealer
destinations across the country and to gateway
ports for exports. Over 1.4 million vehicles have
been dispatched through rail mode by

318t March 2023. During the reporting period, over
335,000 vehicles, constituting 17.6% of the total
vehicles sold, were transported by rail. This is the
highest volume of rail dispatch by the Company

in any fiscal year, and is around 43% increase

over rail dispatches made in FY 2021-22. This has
resulted in avoiding around 1,800 tonnes of CO,
emissions and saving over 50 million litres of fuel
during the year. The Company further aims to
increase the contribution of railway dispatches and
hence is developing railway sidings at Manesar
plant and Gujarat sales and distribution facility.

VEHICLES DISPATCHED THROUGH RAIL MODE

17.6%

During the year, the
Company increased the
line speed at Mundra
Port’'s PDI yard from 3.33 m/
min to 3.6 m/min resulting
in saving over 17,000 KL

of water.

~ 335,000

Vehicles transported through rail in

O s

B 110,370
N 55,337
O 78,315
N 88,656
G 233,809
N 335,245

@ 65.700
G 76,441

FY 2022-23
FY'15 FY'16 FY'17 FY'18 FY'19 FY'20 Fy'21 FY'22 FY'23
® Railway Volumes
-0- Rail Share (%)
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Corporate Social Responsibility

The Company’s CSR initiatives aim to create social value for the local community and society
at large. CSR activities focus on strategic areas: Community development, Skill development
and Road safety. CSR programmes are conceptualised to address the pressing national
issues in the above-stated themes and are aligned with the social development priorities of
the country. The Company’s CSR activities are steered by the CSR Committee, and all the
projects are monitored and reviewed by the Committee for their impact on the beneficiaries.
A third-party impact assessment study is also carried out for the flagship projects.

COMMUNITY DEVELOPMENT

Community development projects are currently undertaken in
26 villages in Haryana and Gujarat. The Company recognises
that rapid industrialisation in these areas has led to an influx of
people and increased pressure on the already overburdened
local bodies. Therefore, it has taken various initiatives to help
bridge the gap in terms of resources and facilities for the
people residing in these areas.

Through its community development initiatives, the Company
aims to provide better healthcare, education, water,
sanitation, and infrastructure facilities to improve the quality
of life for the local communities.

Among the various community development initiatives, the
latest initiatives which have been creating a significant positive
impact are a state-of-the-art multi-specialty hospital and a
fully equipped English medium school in Sitapur, Gujarat.

MUItI-SpeCIaIIty Hospltal, SItapur Multi-Speciality Hospital (exterior), Sitapur, Gujarat
A multi-speciality Hospital was set up at Sitapur, Gujarat in
partnership with Ramanbhai Foundation, a philanthropic

arm of Zydus group, Ahmedabad. The hospital's primary
objective is to improve the affordability and accessibility
variety of healthcare services to neighbouring communities.
As a symbol of quality healthcare provider, the Hospital

was accredited with NABH (National Accreditation Board

for Hospitals & Healthcare Providers) certification and was
recently conferred with gold quality certification by the Quality
Council of India (QCI).

60,000.

Patients treated

2,000.

Surgeries performed at multi-speciality hospital
in Sitapur
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The hospital is equipped with state-of-the-art medical
facilities, including modern medical equipment and provides
advanced clinical facilities such as General medicine,
General surgery, Orthopaedics, Trauma, Obstetrics,
Gynaecology, Paediatric, Pulmonology, Urology, Nephrology,
Ophthalmology, ENT, Dermatology, Dental, Radiology,
Pathology, Physiotherapy, Dialysis etc.

The hospital improved the accessibility of healthcare services
to people who previously had to travel long distances to
access quality secondary and tertiary medical care. To serve
the low-income group population, the hospital is empanelled
with Ayushman Bharat Pradhan Mantri Jan Arogya Yojana
(AB PMJAY).

During FY 2022-23, the hospital has been instrumental in
addressing the healthcare needs of more than 39,000 people
through Out-patients care and more than 3000 people through

Multi-Speciality Hospital (interior), Sitapur, Gujarat

Financial Statements

in-patient care covering the nearby villages. Since inception,
more than 60,000 patients have been treated and over 2000
surgeries were conducted. To further improve the specialty
services in the cardiology area, a Cath lab facility has been

set up in March 2023. It has a team of highly skilled and
experienced doctors, nurses, and other healthcare professionals
who provide round-the-clock care to patients.

The hospital also demonstrated commendable efforts in
providing treatment to over 170 dengue patients between

July 2022 and September 2022. The outbreak of dengue posed
a significant health challenge in the community, and the hospital
swiftly mobilised its resources to cater to the increasing number
of patients. In addition to providing quality medical treatment,
the hospital has also conducted more than 30 health camps to
promote preventive healthcare and healthy living.

Neonatal Care Unit One of the Children born in the Hospital
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Corporate Social Responsibility

Maruti Suzuki Podar Learn School at
Sitapur, Gujarat

The Company has set up a school at Sitapur, Gujarat in
partnership with Podar Education Network to provide quality
education to children of nearby villages. The school focuses
on the holistic development of children by imparting best
academic practices and inculcating moral values, discipline,
and ethics.

The school is equipped with the latest technologies like
interactive flat panels (smart boards), visualisers, 3D printer,
etc. to facilitate learning. Students are encouraged to
participate in activities beyond the normal school day. They
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Students of Maruti Podar Learn School
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are given a wide variety of choices in sports and hobbies and
trained coaches were assigned to the students in their areas
of interest. To enrich their overall learning, the students were
given the opportunity to participate in curated educational
tours to various destinations close to the school.

During FY 2022-23, the school was upgraded from primary
standard to middle and around 330 students were studying
in the school. In addition to regular academic classes, the
Japanese Life Skill Programme was launched in the school
in association with Association for Overseas Technical
Cooperation and Sustainable Partnerships (AOTS), Japan to
train teachers who will, in turn, impart Japanese life skills to
the students.

Extracurricular Activities Promoted at Maruti Suzuki Podar Learn School
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Village Development Project

The Company has been actively engaging in village
development projects focused on water, sanitation, village
infrastructure, and other similar crucial areas. These projects
are tailored to address the specific needs of local communities
and are implemented in different phases.

Over the years, the Company has successfully undertaken
initiatives such as setting up water ATMs at the community
level and constructing household toilets, which have brought
continuous benefits to the community members. These
interventions have significantly improved access to clean
drinking water and sanitation facilities, positively impacting the
health and well-being of the villagers.

1 6 tonnes

Domestic waste collected from
8,500 households daily

During FY 2022-23, the Company extended its village
development efforts by undertaking specific activities that
include the construction of paver streets, maintenance of
sewer lines, and other initiatives aimed at enhancing the overall
quality of life in the villages. Also, as an ongoing effort, support
for door-to-door household waste collection and sweeping is
provided in the nearby villages. Through the waste collection
activity, more than 16 tonnes of domestic waste are collected
from around 8,500 households daily. These activities are
strategically designed to address critical infrastructure needs
and contribute to the development of the project villages.

The Company’s village development projects demonstrate its
deep commitment to creating a positive impact on the lives
of people residing in rural areas. Through its comprehensive
approach, the Company strives to uplift the socio-economic
conditions of the villagers, foster community empowerment,
and promote a better quality of life.
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ITI Students Undergoing Assembly Basic Course
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SKILL DEVELOPMENT PROJECTS

The Company aligns with the Government of India’s ‘Skill
India’ mission and has taken up a set of well-established
skill development programmes. The programmes focus
on enhancing the employability of the youth and provide
‘Earn While You Learn’ opportunities to the students.

In its endeavour to promote skill development, the Company
adopts a holistic approach to impart high-quality vocational
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