A%/G/TAL

Date: November 12,2020

Department of Corporate Services, Department of Corporate Services,
BSE Limited, National Stock Exchange of India Limited
Phiroze Jeejeebhoy Towers, Exchange Plaza,
Dalal Street, Bandra-Kurla Complex,
Mumbai - 400 001 Bandra (East),
Scrip Code: 500189 Mumbai - 400 051
Scrip Code: NXTDIGITAL

Subject: Presentation at Virtual Meeting on Thursday, November 12, 2020 - Q2FY21
Performance of NXTDIGITAL Limited (“the Company”).

Regulation 30(6) of SEBI (Listing Obligation and Disclosure Requirements) Regulations,
2015,

Dear Sir/Madam,

Further to our letter dated November 10, 2020, intimating about conducting of a virtual
meeting to discuss the Q2FY21 performance and the road ahead on Thursday, November 12,
2020 at 02.00 p.m.

We are forwarding the presentation to be made at the said virtual meeting today at 02.00 p.m.

The presentation is also available on the website of the Company viz. www.nxtdigital.in

Thanking you.

For NXTDIGITAL LIMITED
(formerly known as Hinduja Ventures Limited)
SHAH Digitally signed by SHAH

HASMUKH HASMUKH SURYAKANT

Date: 2020.11.12

SURYAKANT  1225:16+0530
Hasmukh Shah

Company Secretary

Apz)/al TAL LIMITED

(Formerly known as Hinduja Ventures Limited)

Registered Office: IN CENTRE, 49/50 MIDC, 12™ Road, Andheri (E), Mumbai - 400 093.
T:+91-22-2820 8585 W: www.nxtdigital.co.in CIN. No.: L51900MH1985PLC036896
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Environmental Update \ NXTDIGITAL

Two major developments on the regulatory front, that will have positive impact
on NXTDIGITAL...

Ministry of Information & Broadcasting has issued a
detailed Order on 06" November'20 notifying sharing
of HITS infrastructure with other MSOs.

= Order effectively facilitates NXTDIGITAL to operate as
a “Platform-as-a-Service” or PaaS model, paving the
way for onboarding new digital services

AV o
< Online content and news finally comes under MIB's

jurisdiction
=  With this order, NXTDIGITAL's HITS platform

Unul now (herc was no particular guideline to regulate online content.

becomes the only B2B platform in India to be notified D ” “ ot ‘ S
> oy, The meteoricrise of digital
for infrastructure sharing. - i

wut high focus on how

ent will be regulated. Until

wvere no particular

OTT, digital news content brought o regulate the exhibition of
e o . e ent, even though talks have

under ministry of I&B's ambit

(Mint)

on for a long time. Now, the
t has brought online news
nd content providers under
f the ministry of

1 & broadcasting (MIB).

Govt brings online news platforms, content
providers under MIB

In a notification dated November 9, the President has approved the order to bring web
JSilms, digital news, etc. under I1&B ministry headed by Prakash Javadekar

online platforms will come under
MIB's purview.
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State-of-Play | Environment & Industry

Surveys and reports indicate that the M&E industry has continued to face
significant challenges; expected to continue for the entire fiscal.

KPMG in India’s Media and
Entertainment report 2020

Television - Historical performance

Revenues CAGR
(in INR billion) (FY16-20)
TV segment 552 596 652 714 778 8.9% 9.0%
Advertisement - 184 203 224 . 251 262 4.2% 9.2%
Subscription » 368 » 393 . 428 » 463 516 1.4% | 8.8%

FY21 decline
over FY20

Revenues
(in INR billion)

FY22 growth
over FY21
TV segment
Advertisement 170 % 19.0 %

Subscription 48% 40 %

Soume: 1N 2 prmary and se DYy researct

— COHC S'Uﬂ

The TV segment has had a tumultucus couple of years with the implementaticn of NTO in 2019 and a
pandemic-driven lockdown towards the end of March 2020. While subscription revenues increased in FY20
on account of the NTO, advertisement had a tepid year due to sluggishness in the economy. TV has stepped
into FY21 with multiple challenges - teped ad market, a content supply chain facing challenges, disruptions in

cash collections and increasing challenge from OTT platforms

Viewership

Advertisement
Revenues

Subscription
Revenues

Content Costs

Content
Supply Chain

Near Term

Significant spike as no 'Out of Home
entertanment options were available

Sharp decline in Q1 FY21 (70-80% across
major channels), overall decline seen in FY21
as the contnbuting sectors remain weak and
GDP is expected to contract in FY21

Adverse impact in FY21 on account of reverse
migration, issues around disposable income
and collection challenges. Although this
impact will be lower than ad revenue impact

Additional costs due to COVID-19 SOP

compliance. However, broadcasters are
negotiaing with production houses to
3 content costs, including talent

rationgise

Costs

Adversely impacted, with very little use of
technology. The TV segment is struggling to
be efthicent in terms of producing content
with COVID-19 related restrictions in place

NXTDIGITAL

The lockdown is likely to have some short term and long-term changes for the TV
segment, which are summarised below?.

Long Term

Viewership kkely to come back to pre-COVID

evels. Englishy/Lifestyle channels likely to face
an existential crisis especialy under NTO 2.0

regime

Long term fundamentals of TV remain robust,
with no cannibalisation being seen from OTT,
which was evidenced during the lockdown

Ad spends to recover in FY22 and beyond

India stll remains under-penetrated as far as
C&S HHs are concerned. Long term growth
prospects to be driven by growth in HHs and
ARPUs. Although ARPUs to face headwinds

post implementation of NTO 2.0

Near term rationaksation could be undone
partially in the long run. However, on a net
basis, content costs could see a margina
dedine

Technology interventions could see
efficencies in terms of cost increase in the
ong run, although lead imes may not be
mpacted much

Extracts courtesy KPMG in India's Media and Entertainment Report 2020, released in September 2020
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NXTDIGITAL Initiatives in Q2
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NXT Generation Digital Product Launches

N/%IG/ TAL
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NXTDIGITAL continues to be a leader in technological innovations — launches
NXTCONNECT & NXTGO - next generation hybrid home media gateways.

Applications

GOOGLE VOICE ASSISTANT
Voice Search « Say & and Discover

YOUTUBE APP
Seo what the Workd s Wotching

v

GAMES
Py Gomes on the B Screen

O

BLUETOOTH DEVICES
Por & Enoy

GOOGLE SEARCH
Discover more about the Works

IN-BUILT CHROME CAST
CoM your content Hom ony device

-
-~

KARAOKE
Sing along your fovourite tuses

MOBILE REMOTE
Make your phone 0 remote

S WA

RAAZI

—
-1
-
.
..
)
]
)

GOOGLE PLAY STORE
nstoll your lavourte opps

)

HOME AUTOMATION
TUn yOur Hame 10 0 SMort Home

[> ]

THE FUTURE OF SMART
ENTERTAINMENT!

UVETV
Unkmited bve entertainment

PRE-INSTALLED OTT SERVICES
fnjoy your fovourite shows WD e , - =
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NXT Customer Outreach Programmes

NXTDIGITAL

NXTDIGITAL consumer connect programmes “Ganpati Bappa Morya” and
“Durgotsav” facilitated festivals were “enjoyed from the safety and comfort of
peoples” homes”. It also heralded the launch of our new channel “NXT Tarang”

As the sound ef oy sshers in the celebrations This Durga Pujo, let your

It's time to prepare for celebrations and oy, [, the warld know Maa Durga is here 12 bless us a3 golden voice reach every heart

a3 Maa Durga graces us with her arrival

’
-
S DEICORATE, CELEBRATE AND SHART
- YOUR LOVE FOR BAPPA|

INXTDIGITAL Lid announces launch of new consumer
konmect program for Durga Puja
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NXT Integrated Innovative Solutions ‘ A/!%DIGI TAL

NXTDIGITAL has continued to pursue innovative solutions to grow its
business — from partnering with a learning TV channel addressed a lower
income viewers, to actively launching “combo” products in Tier-ll cities

In the wake of the

N

v

pandemic, Classroom TV - : {j{i

AR was born in Hyderabad . - ..;‘.';.'.\
LASSRIOM . - | NS

@ Regular Education for 8th, N & /

9th, & 10th classes T L -

Expert Faculties and state S -
of the art Infrastructure '

NP
Whatis Glorious Revplution ? Everything Rs 999 for the  |NEERNEES— Fiel” a*
for whole academic year ”‘.',‘"q,_ G ' ), " FhL
T OWEEONE . IREYTL AN W) et wr )
- RE X S e N
GMSS-Q Launch of broadband in $1 QAR B fary Shed o

g N i ) ? ST e W e . ( »
SADULA Udaipur in partnership g £3) T | 30 S

2. mmmn ‘ with LCOs - Wmmﬂﬂﬂtﬁmyw
. Focus on combo products 4 ‘ ; Y __
NG

- AC -
] l:’l\\__

i
- digital television +

broadband 4
ﬂm E]EB m : Specially priced packages v,q o
based on demographics "\ )
132 \
CLASS-10

'I,

\Z CAROLINES.JACOB % 7 ommm O  ATNNEWS.IN
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State-of-Play | NXTDIGITAL Media presence
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*= Online & Print Media Coverage

MOME ASVENTENNG WANCITING PU A COMP OO WEDMA ¢ EWENT

m-u-o-

BS Besiness Standard O

Indusind Media & Communications Limited
implements Cloudpoint Technologies

D e L LR L P PR
for 1NV T s drret rwarmmer hewar bn Mot (minally

NXT Digital does a financial turnaround in FY 2020

The HITS cable TV service provides
profty

L T

has reported a healthy jump in revenues and

NXTDIGITAL posts strong quarterly results -
continues its growth story in Q1 of the current fiscal

NXTDIG Il AL today
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» NXTDIGITAL plans to consolidate presence in key markets;
to bundle broadband with cable service
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Business Performance
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Q2 strategy reflected in strong KPIs

A;___sgo/c;/ TAL
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The Q2 initiatives focused on customer outreach, innovative solutions and cross-selling has
continued to ensure strong KPls, even against the challenging environmental backdrop

Sub. Base - Digital content delivery

(in millions)
495 5.15 5.23 5.38
2.53 2.62 2.63 272
O=— e o (]
2.42 258 2.60 2.66

Q2FY20 Q4FY20 Q1FY21 Q2FY21

ey CATV ~ emmm H|TS

ARPUs- Digital content delivery

(Exit point in )

193 192 189 182
O= —C
171 164 162 158
O O
138 144 147 148
O O
107 101 97 98

Q2FY20 Q4FY20 Q1FY21 Q2FY21

@mOmm DAS|V ~ @=Om=DAS||| e=Om=DAS|| e=O==DAS|

Broadband sub. base & ARPU

|
_________________________________________________________________________________________________________________________________________________ o e e i
! '

90-day Net Churn

(Exit point data)

2.2%

l W.7/% 1.8% 1.8%

mQ2FY20 mQ4FY20 mQ1FY21 mQ2FY21

Same Month Renewal

(Exit point data)

1%
92.1 91.3%

89.0% I 89.8%
IIIIII ““‘\

mQ2FY20 mQ4FY20 mQ1FY21 mQ2FY21

®
(sub. base in millions & exit ARPU in %)
T 400 T 350 T 342 T 303
A'O/o
O O 0.408
GI0RE 0.300 0.351
Q2FY20 Q4FY20 Q1FY21 Q2FY21
a=O= BB
On-Time Renewal
®

(Exit point data)

75139 76.0% 76.4%

68.0% I I

WQ2FY20 mQ4FY20 mQ1FY21 mQ2FY21

All key metrics have continued to remain stable or grow in Q2
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Continuing strong quarterly financial performance
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All revenue parameters continue to show growth on a quarter-on-quarter

basis, buoyed by strong KPls

Revenue
(inXcrs)
259.4
234.8 235.8
)
Q2FY20 Q4FY20 Q1FY21 Q2FY21
PAT
Even for Q2
11.4
4.4% -0.2%
-0.3
-13.0%
-19.0%
-30.0
-43.4
Q2FY20 Q4FY20 Q1FY21 Q2FY21

mmm PAT =O==PAT Margin

L
EBITDA
4.
(in ?crs} S
50.4 51.7

Q2FY20 Q4FY20 Q1FY21 Q2FY21
mmm EBITDA =O==EBITDA Margin

__________________________________________________________________________________________________________________

Subscriber Debtor Days

(Average Subscriber Debtor Days)

9.0%
1.0% 9
0.1% 0.6%
1.1 1.2
e
0.3 — mm ®
Q2FY20 Q4FY20 QT1FY21 Q2FY21

mmm Debtor Days  =O==Subscription debtors (%age of sub. revenue)

HINDUJA GROUP 11




Ending H1FY21 on a strong note N/IIDIGI TAL
4

Key financial performance parameters continued to see a strong and stable
trend from last fiscal through H1FY21

L
Revenue § EBITDA
o |
(inXcrs) Stable revenue; nominal (inXcrs) YoY EBIDTA
dip of @ 3.58% growth of 8.68%
488.0 470.6
102.1
21.7%
93.9
19.2%
H1FY20 H1FY21

mmm EBITDA =O==EBITDA Margin

B Revenue
PAT NXTDIGITAL ends Q2FY21 (and H1FY21) on a strong note; against the
L challenging backdrop of Covid-19 that has significantly affected the media &
(inXcrs) J entertainment business across all segments
20.8 Subscriber base not only retained but also sees growth in both, video and
. 8 broadband segment; mitigating aspect of “reverse migration” and
4.3% f “economic driven downgrades”

-6.2% !6 4 A All KPIs continue to remain stable
-6.4% :

Revenues and EBIDTA continues to grow on a QoQ basis

YD) -30.4
H1FY20 H2FY20 H1FY21

Company turns break-even at PAT level in Q2

mmm PAT =O==PAT Margin
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Annexures
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Consolidated Income Statement (Quarterly) ‘ N/,#D/G/ TAL

w Q2FY21 Rer) | Q1FY21 Rer) |QoQ growth (%)| Q2FY20 (Rcr) | YoY growth (%)

Revenue:

Total revenue 235.76 234.82 0.4 259.42* -9.1
Expenses:

Operating costs 114.94 116.64 -1.5 154.52 -25.6
People costs 18.30 20.09 -8.9 15.61 /2
Other costs 50.82 47.72 6.5 44.64 13.9
Total expenses 184.06 184.46 -0.2 214.77 -14.3
EBIDTA | 5170l 5036] 27| 4465 153
Depreciation 56.92 49.03 48.38

Interest 37.52 36.16 24.75

Extra-ordinary income

Profit before tax -42.73 -34.83 -28.48

Taxation -42.39 -4.82 -39.89

Profit after tax -0.34 -30.01 11.41%F

*  excludes one-time revenue of Rs 123.12 Cr
** operating PAT

HINDUJA GROUP




Consolidated Income Statement (Half yearly)

m H1FY21 (Rcr) H1FY20 (Rcr) | YoY growth (%)

Revenue:

Total revenue 470.58 488.04 -3.6

Expenses:

Operating costs 231.58 266.95 -13.2

People costs 38.40 29.24 31.3

Other costs 98.54 97.95 0.6

Total expenses 368.52 394.13 -6.5
EBDTA | 10208 9391 87

Depreciation 105.95 93.62

Interest 73.68 49.22

Extra-ordinary income

Profit before tax -77.56 -48.93

Taxation -47.21 -69.69

Profit after tax -30.35 20.77+*

* excludes one time revenue of Rs 123.12 Cr
** operating PAT

HINDUJA GROUP

A;___sgo/c;/ TAL
27



NXTDIGITAL LIMITED
@v np!b/c;/ml.

dig




		2020-11-12T12:25:16+0530
	SHAH HASMUKH SURYAKANT




