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Greenlam Industries records a growth of 52 % in Net Profit and 11% in revenue
in FY16

Result Highlights

Q4FY16

Net revenue from operations in this Quarter reported at Rs.248.7 cr., a growth of 8 percent, as
compared to Rs. 231.2 cr. in corresponding quarter of FY15
Operating Profit rose by 57% at Rs. 35.9 cr. as compared to Rs. 22.9 cr in the corresponding quarter of

FY15
Net Profit reported at Rs. 13.1cr for the Q4 FY16 as compared to Rs. 4.7 cr. in corresponding quarter of
FY15

Standalone FY16

Net revenue from operations recorded a growth of 11 percentat Rs.936.7 cr., as compared to Rs. 844.6
cr.in FY15

Operating Profit rose by 33% at Rs. 123.9 cr. as compared to Rs. 92.9cr in the previous year

Net Profit increased by 52% at Rs. 40.3crin FY16 as compared to Rs. 26.6 cr. in FY15

ConsolidatedFY16

Net revenue from operations recorded a growth of 12 percentat Rs.1029.7 cr., as compared to Rs. 925.6
cr.in FY15

Operating Profit rose by 38% at Rs. 129.5 cr. as compared to Rs. 94cr in the previous year

Net Profit increased by 95% at Rs. 37.7crin FY16 as compared to Rs. 19.3 cr. in FY15

National, 27t May, 2016: Greenlam Industries Ltd., a leading manufacturer of surfacing products with

its flagship brand Greenlam laminates, Decowood-decorative veneers, Mikasa-premium engineered
wood flooring and Mikasa-engineered doors and frames, today announced its annual financial results
for the year ending March 31, 2016. The company has recorded a growth of 11percent on standalone
and 12 percent on consolidatedbasis in FY16. The company recorded a growth of 8percent in Q4
FY16.In-spite of negative returns in new businesses, the growth in result is an out come of right
product mix, volume growth in decorative veneer segment and favorable raw material cost.

The company got listed on March 02, 2015 and this is the first comparable annual result of Greenlam
Industries Ltd.
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Over this year, the company expanded its laminate capacity by 20%, announced the commercial
production of Engineered doors& frames under the brand name Mikasa, introduced new product
variants and is fully geared up to meet the market needs and demands across product categories. With a
complete leadership in the domestic and international markets, Greenlam has recently expanded its
retail footprint for the facade brand—Greenlam Clads. Greenlam is creating niche market by increasing
value added products to its growing portfolio.

Speaking on the results Mr. Saurabh Mittal, Managing Director and Chief Executive Officer, Greenlam

Industries Ltd. said, “This year, we saw a steady growth and expansion in the laminates, premium

wood floors, decorative veneers and allied products segments.Despite real estate slow down&
challenging market conditions in the domestic and international markets, we have managed to
improve our EBIDTA & PAT by 33 % and 52% respectively. We have alsobeen able to manage the
working capital of the company satisfactorily. We continue to be committed to innovation in
technology and FY17 will definitely see an aggressive push through new product launches under
each of our brands.”




