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DISCLAIMER 

This presentation contains certain words and statements concerning Infibeam 
Incorporation Limited (“the Company”) and its prospects, and other statements 
relating to the Company’s expected financial position, business strategy, the future 
development of the Company’s operations and the general economy in India & global 
markets, are forward looking statements. Such statements involve known and 
unknown risks, uncertainties and other factors, which may cause actual results, 
performance or achievements of the Company, or industry results, to differ materially 
from those expressed or implied by such forward-looking statements. Such forward-
looking statements are based on numerous assumptions regarding the Company’s 
present and future business strategies and the environment in which the Company 
will operate in the future. Actual results could differ materially for a variety of 
reasons, including fluctuations in foreign exchange rates, changes in global economic 
conditions and consumer spending, world events, the rate of growth of the Internet 
and online commerce, the amount that Infibeam invests in new business 
opportunities and the timing of those investments, the mix of products sold to 
customers, the mix of net sales derived from products as compared with services, the 
extent to which we owe taxes, competition, management of growth, potential 
fluctuations in operating results, international growth and expansion, the outcomes of 
legal proceedings and claims, risks of inventory management, seasonality, the degree 
to which the Company enters into, maintains, and develops commercial agreements, 
acquisitions and investment of strategic transactions, payments risks, and risks of 
warehouse and logistics productivity. Other risks and uncertainties include, among 
others, risks related to new products, services, and technologies, system interruptions, 
government regulation and taxation, and fraud.  The other important factors that 
could cause actual results, performance or achievements to differ materially from 
such forward-looking statements include, among others, changes in government 
policies or regulations of India and, in particular, changes relating to the 
administration of the Company’s industry, and changes in general economic, business 

and credit conditions in India. The information contained in this presentation is only 
current as of its date and has not been independently verified. No express or implied 
representation or warranty is made as to, and no reliance should be placed on, the 
accuracy, fairness or completeness of the information presented or contained in this 
presentation. None of the Company or any of its affiliates, advisers or representatives 
accepts any liability whatsoever for any loss howsoever arising from any information 
presented or contained in this presentation. Please note that the past performance of 
the Company is not, and should not be considered as, indicative of future results. 
Furthermore, no person is authorized to give any information or make any 
representation which is not contained in, or is inconsistent with, this presentation. 
Any such extraneous or inconsistent information or representation, if given or made, 
should not be relied upon as having been authorized by or on behalf of the Company. 
The Company may alter, modify or otherwise change in any manner the contents of 
this presentation, without obligation to notify any person of such revision or changes. 
Persons should consult their own financial or tax adviser if in doubt about the 
treatment of the transaction for themselves. These materials are confidential, are 
being given solely for your information and for your use, and may not be copied, 
reproduced or redistributed to any other person in any manner. The distribution of 
this presentation in certain jurisdictions may be restricted by law. Accordingly, any 
persons in possession of this presentation should inform themselves about and 
observe any such restrictions#
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SNAPSHOT 

Scale Revenue Impact 

8.1	Mn	
Active Users on Infibeam.com2 

15	Mn+	
SKUs offered on infibeam.com1 

Rs	1,028	Mn	
Service Revenue1 

Rs	2,341	Mn	
Product Revenue1 

Rs	3,369	Mn	
Total Revenue1 

62%	
EBITDA Margin in FY16 

0.8%		
Gross Profit3 in FY16 

31%+	
Gross Margins3 in FY16 

Note : (1) As of March 31, 2016; (2) As of March 31, 2016 , based on last login in the immediately preceding 12 months;   (3) Gross Margin computed as ( Revenue – COGS) 

53,633	
Registered merchants1 
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GROWTH CYCLE WITH A STRONG FOCUS ON 
PROFITABILITY 

	
	

Merchants 
addition  

Analytics 
Conversion 

Value Added 
Services  

More 
Destination 
and Offers 

Loyalty 

Customer 
Additions  

Platform  

Supplier 

Additions 
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INFIBEAM: A DIFFERENTIATED MARKETPLACE  

Inventory Led  
E-retail 

Managed 
Marketplace 

Infibeam 
Marketplace 

Usually Single 
Storefront 

Usually Single 
Storefront 

Multiple 
Storefronts 

Platform Owns 
the Customer 

Platform Owns 
the Customer 

Platform & 
Merchant Owns 
the Customer1 

Online  Presence 

Customer Ownership 

Note : (1) Merchants own Customers only for customer registered on their own Merchant Storefront using Buildabazaar Platform 

Infibeam Marketplace Advantage: 

a.  Merchants gets to control and define Product Prices on their own Storefront 

b.  Merchants also owns the Customer on their own Storefront  

c.  Merchants may list products on 3rd party marketplaces using their Storefront backend and compete for added Sales 
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Merchant Product Selection Into 
Infibeam.com 

Merchant E-Commerce on 
Infibeam Technology under 
Separate merchant URL 

 Affiliate/ 
 Syndicated 

Store Fronts Under Merchant 
Brand also featured on 
Infibeam.com 

 VAS 
 Technology /  
 Marketing 

Experience /  Customer 
Acquisition 

Merchants @ 
Infibeam.com 

Merchant.com 

VALUEPROPOSITION: WHAT WE DO 
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TECHNOLOGY ENABLED MARKETPLACE 

Domain Customized User 
Interface 

Product Catalogue 

Live Inventory 
Management 

Integrated IT 
infrastructure 

Web Hosting 

WEB 
ERP 

Payment Gateway Digital Marketing Loyalty Services 

Listing On 
Marketplaces 

Fulfilment & 
Logistics 

Own Marketplace Own warehousing  + 
Shipping 

Storefront 
Online 
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INTERNET AND ONLINE RETAIL SIZE IN INDIA 

India Internet Scales  Online Retail Size 

3rd  
largest internet 
user base in the 
world 

144 Mn  
broadband users in 
India by 2019, up from 
86 mn in 2014 

40%  
internet penetration by 
2020, up from 19% in 
2014  

US$ 44 Bn  
E-tail market size by 2020, up from US$ 7 
bn in 2015 

2.3 Mn  
number of non-grocery merchants 

Significant shifts in technology, innovation and connectivity are driving the convergence of physical and digital 
transactions in the world of commerce 

Source : IAMAI, World Bank, CNNIC , ITU, Euromonitor, Technopak Report 2015 
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E-RETAIL EXPECTED TO BE US$ 44BN BY 2020 
Indian E-tail Expected to Grow much Faster than Organized 
Retail 
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$7 Bn 
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Significant Headroom for Accelerated Growth in e-tail 

Note: Chart not to scale 

Source: Technopak Report 2015 

FY2020	FY2015	
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ELECTRONICS AND APPAREL & LIFESTYLE TO 
DOMINATE THE E-TAIL SEGMENT 

Category wise Share of E-tail Market in India 

Others 

Food & 
Grocery 

Home 

Apparel & 
Lifestyle 

Electronics 

1.4 ( 20% ) 

7.5 ( 17% ) 

0.04( 0.6% ) 

1.3 ( 3.0% ) 

0.4( 5% ) 

3.5 ( 8% ) 

2.1 ( 30% ) 

13.2 ( 30% ) 

3.2 ( 45% ) 

19.8 ( 45% ) 

Source: Technopak Report 2015 

Note: Chart not to scale 
FY2020	FY2015	

Note: Amount break-up derived based on total e-tail market size 
              Based on Gross Merchandise Value (GMV) of all transactions on all e-tailing websites; Apparel and Lifestyle will include categories like footwear, bags, belts, wallets, 
watches , etc. 

Infibeam Incorporation Limited 
10	



Brief Description 

 
53,633 registered merchants on 
Infibeam’s marketplace (Buildabazaar)1  
31% Revenue from Services1 vs. 23% 
previous year and EBITDA of 62%1 

 
40 product categories1 
8.1 million active users2 

FOCUS ON PROFITABLE GROWTH AND SCALE 

Note:  (1) As of March 31, 2016;   (2) As of March 31, 2016 , based on last login in the immediately preceding 12 
months Infibeam Incorporation Limited 

Strong Traction with Large Branded Customers 
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FULFILMENT AND LOGISTICS NETWORK BUILDOUT 

	
	

Warehouses (6) 

Logistics Centres (12) 

Planned Logistics Centres 
(75) 

Strategic 
Initiatives 

Add 75 
logistics 
centers 

Own fleet of 
delivery vehicles 

Centralized 
logistics and 

delivery control 
processes 

Rationalize 
delivery 
routes 

Optimize 
load 

factors 

integrated & cost 
effective fulfilment 

services to merchants 
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In House Cash on Delivery collection 

Magic Box & Hot Deals  

– For efficient liquidation 

Coverage across 16,000 pin codes 

Shipdroid – Live integration with 
logistics service providers 



PLATFORM IS THE CORE OF INFIBEAM 

Team 
Software engineers with deep domain experience 

Strong Analytics Engine 
Big data analytics across millions of users to improve customer buying behaviour 

Competitive Advantage 
Building sustainable competitive advantage by driving deep user engagement, personalization and loyalty 

Investment in Technology 
Significant investments in technology development so far with an additional planned allocation. 
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Integrated Technology Platform 
Focus  on simplifying  and integrating technology for merchants 

Continuous Products Innovation 
Launched .ooo – global top level domain registry 



GROWTH STRATEGIES 

Focus on Merchant Acquisition 
Partner with multiple service providers to access their merchant 
base and introduce high margin products and services 

Drive Customer Growth & Retention 
Loyalty program for  across the entire Infibeam platform to retain 
and provide greater value to customers transacting within the 
Infibeam ecosystem 

Increase Merchant Wallet Share 
Increase revenue per merchant by offering multiple Value 
added Services 

Enhance Logistics Infrastructure 
Strengthen logistics and warehousing capabilities to offer 

comprehensive fulfillment solutions 

Technology Product Innovation 
Enhance Cloud based Infrastructure 

Launch innovative products such as the Live Streaming 
Platform (Indent) 

International Expansion 
Target Emerging Economies, Europe and Middle East Plan to 

expand across key geographies globally Strategic arrangements 
with global service providers 
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Note: Revenue from Operations.   
The bar graph may not  visually appear in proportion to scale. 

CONSOLIDATED REVENUE 

Infibeam Incorporation Limited 

												MN	

Rs	2,073Mn	

Rs	2,882Mn	

Rs	3,369Mn	

Rs	0	

Rs	2,000	

Rs	4,000	

FY	2014	 FY	2015	 FY	2016	

15%	
23%	

31%	

85%	

77%	
69%	

0%	

50%	

100%	

FY	2014	 FY	2015	 FY	2016	

Service	Revenue	 Product	Revenue	
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CONSOLIDATED REVENUE – SERVICES SEGMENT 
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Rs	307Mn	

Rs	668Mn	

Rs	1,028Mn	

Rs	0	

Rs	400	

Rs	800	

Rs	1,200	

FY	2014	 FY	2015	 FY	2016	

												MN	

The bar graph may not visually appear in proportion to scale. 



Rs	1,766Mn	

Rs	2,214Mn	 Rs	2,341Mn	

Rs	0	

Rs	1,000	

Rs	2,000	

Rs	3,000	

FY	2014	 FY	2015	 FY	2016	

CONSOLIDATED REVENUE – PRODUCT SEGMENT 
												MN	
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The bar graph may not visually appear in proportion to scale. 



Note: EBITDA excludes other income  

CONSOLIDATED EBITDA  

Infibeam Incorporation Limited 

Rs	(181)Mn	

Rs	10Mn	

Rs	229Mn	

-Rs	400	

-Rs	200	

Rs	0	

Rs	200	

Rs	400	

FY	2014	 FY	2015	 FY	2016	

												MN	
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The bar graph may not visually appear in proportion to scale. 



CONSOLIDATED EBITDA – SERVICES SEGMENT 
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Rs	215Mn	

Rs	449Mn	

Rs	633Mn	
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The bar graph may not visually appear in proportion to scale. 



CONSOLIDATED EBITDA – PRODUCT SEGMENT 
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Rs	(169)Mn	
Rs	(198)Mn	

Rs	(162)Mn	

-200	

-100	

0	
FY	2014	 FY	2015	 FY	2016	

-10%	
-9%	

-7%	

-10%	

-6%	

-2%	

FY	2014	 FY	2015	 FY	2016	

											%	(REVENUE)	
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The bar graph may not visually appear in proportion to scale. 



Infibeam Incorporation Limited 

Rs	(102)Mn	
Rs	(209)Mn	

Rs	233Mn	

-Rs	500	

Rs	0	

Rs	500	

FY	2014	 FY	2015	 FY	2016	

CONSOLIDATED OPERATING CASHFLOW 
												MN	
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The bar graph may not visually appear in proportion to scale. 
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Consolidated Results for Financial Year 2016 
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THANK YOU. 
ir@infibeam.ooo 


