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In 2017-18, Reliance completed 40 years of its IPO.
It was a celebration of visionary entrepreneurship,
global scale and all-encompassing value creation.
More importantly, it was an opportunity for us

to rededicate efforts to help build the India of
tomorrow and imagine a future that would see a
billion lives transformed.

At Reliance, the world may have changed around us,
from when we first began, but our commitment and
vision have not. We have evolved from being a textiles
and polyester company to an integrated player across
energy, materials, retail, entertainment and digital
services. Yet, it feels like we have only just begun.

We are now focussed on building platforms that will
herald the Fourth Industrial Revolution and will create
opportunities and avenues for India and all its citizens
to realise their true potential. Historically, Reliance has
focussed on setting new industry benchmarks. When
we created the world's largest single location refinery
at Jamnagar, we put India on the global energy map and
created a national asset.

When we forayed into the retail business, we
accelerated the formalisation of an entire sector by
maximising supply chain efficiency. And, most recently,
when we entered the digital services business through
Jio, we have transformed the Indian telecom space,
and created globally unheard of benchmarks in terms
of subscriber acquisition, data consumption and
infrastructure ramp-up.

True to our vision, we are working on ideas and initiatives
that will simplify lives. Collectively, Reliance's products
and services portfolio touches almost all Indians on a
daily basis, across economic and social spectrums. We
are leveraging technology and innovation to enrich our
offerings and ensuring that we provide ease of living

and working through what we do.

Our endeavours are also designed to enrich human
experience across every touch point. We are working
on the technologies of the future to provide seamless
access and a better quality of life. For all.

Finally, we are clear that all our efforts must converge
into real value creation for all our stakeholders.

We have demonstrated our ability to do so through

the financial returns we have delivered, the contribution
we have made to the country's exchequer and of course,
through the impact our social initiatives create.

For us, this philosophy is an article of faith and we shall
continue to progress on this path.

“Forthose who dare to
dream, thereis awhole
world towin.”

Shri Dhirubhai H. Ambani

Founder Chairman
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ABOUT THIS REPORT

The Reliance Integrated Annual Report has
been prepared in alignment with the <IR>
Framework laid down by the International
Integrated Reporting Council. In preparing
the Report, GRI standard, NVG, United
Nations Sustainable Development Goals
and 10 other frameworks were referenced
and respected. The report outlines RIL's
commitment to stakeholder value creation
and defines the actions taken and
outcomes achieved for its stakeholders.
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Scan the QR Code on your smart device to
view the Integrated Annual Report online at
www.ril.com/ar2017-18/index.html
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Reliance at a Glance

RIL is India’s largest and most profitable private sector company.

RIL's growth story is unique in the scope and dimension of its contribution to nation building. Over the past four decades, the
achievements of the Company have catapulted it to the super league of global enterprises.

BUSINESS VERTICALS BN Revenue mmmm EBIT (Rincrore)

REFINING AND MARKETING PETROCHEMICALS OIL AND GAS (E&P)

1
o

33,06,095 <25,869 1,25,299 21,179 5,204 X1,536)

Processes a wide variety of crude oil to One of the most integrated India operations include conventional
produce arange of petroleum products, petrochemicals facilities globally, on-land, shallow-water and deep-water
including transportation fuels, for with a wide product portfolio acreages, as well as unconventional
domestic as well as export markets coal-bed methane block; international

presence in US shale gas business

GRM Fuel outlets 30.8 MMT India's largest

US$1 1 .G/bbl 1 ,3 13 Petrochemicals production surface footprint hydrocarbon project

RETAIL DIGITAL SERVICES MEDIA AND ENTERTAINMENT
" g -
- E

369,198 32,064 323,916 33,174 1,839 (%25)

India’s largest retailer with presence Jio has built an all-IP data strong future- Network18 has its presence in television,
across all consumption baskets; a proof network with the latest 4G LTE filmed entertainment, digital business,
leading player in food, consumer technology; only network conceived as a magazines, mobile content and allied
electronics and fashion retailing Mobile Video Network, supporting Voice businesses

over LTE (VoLTE) technology

1**Indian retailer to cross 186.6 million India’s 3rd Iargest broadcaster,

US$10 billion DN India'slargest wireless N reaching 90% of TV viewers N
inrevenue 74 data subscriber base
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With deeply embedded values of integrity, safety and excellence, RIL is committed to sustainable growth through creating
value for the nation and enhancing quality of life across the socio-economic spectrum. Reliance endorses inclusive
development for all stakeholders and society at large.

SUSTAINABILITY AT THE CORE

ENVIRONMENT

2 crore+ saplings planted till date 1,87,729 Reliance employees 771 crore CSR expenditure
Zero fresh water consumption by 50 lakh+ indirect jobs created 73 billion litre rain water harvesting
design at Jamnagar supersite capacity created since inception

VALUE DRIVERS FOR RIL

SCALE AND TECHNOLOGY RELIANCE MANAGEMENT

SYSTEM (RMS)

World's largest refinery at asinglelocation  Fq ,824 crore R&D expenditure Strategic framework

Among the top 10 producers for key 192 Patents filed Processes and requirements

petrochemicals Governance and risk assurance

World's only Exabyte mobile network Effective use of data and technology

VALUE ADDED IN FY 2017-18* ®incrore)

Value added is defined as the value created by the activities of a business and its employees

Stakeholders

Contribution to National Exchequer

Reinvested in the Group to maintain
and develop operations

FY2017-18

31,13,632
crore

FY 2016-17

31,01,957
crore

Providers of Debt
Employee Benefits

Providers of Equity Capital

Contribution to Society

* Standalone
** Dividend recommended for FY 2017-18 is 34,281 crore, includingI728 crore as dividend distribution tax
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Key Performance Indicators

PROFIT AND LOSS METRICS (consolidated) BALANCE SHEET METRICS (consolidated)

TURNOVER (R in crore) NETWORTH (R in crore)

32,89,798

A 30.5% y-o-y

A 12.1%y-o-y

Networth CAGR of 29.4%*

AN
1N
W
o|
~
W
=

430,731 2,89,798
FY2016-17 3,30,180 FY 2016-17 2,58,511
FY 2015-16 2,93,298 FY 2015-16 2,31,556
FY 2014-15 3,88,494 FY 2014-15 2,18,482
FY 2013-14 4,46,339 FY2013-14 1,98,670
PROFIT AFTER TAX (Zin crore) A 20.6% y-o-y DEBT EQUITY RATIO

Net Profit CAGR of 26.5%*

336,075 0.75
FY 2016-17 29,901 FY 2016-17 0.75
FY 2015-16 25,171 FY 2015-16 0.78
FY 2014-15 23,566 FY 2014-15 0.74
FY 2013-14 22,493 FY 2013-14 0.70

EARNINGS PER SHARE () A 20.3%y-o0-y BOOK VALUE PER SHARE () A11.3%y-o0-y
FY 2016-17 101.3 FY 2016-17 891.2
FY 2015-16 85.4 FY 2015-16 785.5
FY 2014-15 80.1 FY 2014-15 742.3
FY 2013-14 76.5 FY2013-14 675.9

SHAREHOLDERS METRICS
MARKET CAPITALISATION (Z in crore) A 30.4%y-o0-y DIVIDEND PER SHARE (3)

Market Capitalisation

?5 759!223 CAGR of 31.4%* ?6'0

5,59,223 6.0
FY 2016-17 4,28,909 FY2016-17 11.0
FY 2015-16 3,38,703 FY 2015-16 10.5
FY 2014-15 2,66,847 FY2014-15 10.0
FY 2013-14 3,00,405 FY2013-14 9.5

#Pursuant toissue of bonus shares during the yearin the ratio of 1:1
* CAGRsince IPO



Integrated Annual Report 2017-18

SOCIAL METRICS (standalone)

Key Performance Indicators 5

SOCIAL METRICS (consolidated)

HSE EXPENDITURE ( in crore) A 4.1%y-o-y N 20.8%y-o0-y
3382.6 386,942
B N o | s6.962
(Y ATE=7 367.4 FY2016-17 71,951
FY2015-16 337.3 FY2015-16 50,817
FY 2014-15 289.8 FY 2014-15 40,827
FY2013-14 285.0 FY 2013-14 39,632

R&D EXPENDITURE (3 in crore)

31,824

N 26.0% y-o-y

FY 2016-17 1,448
FY 2015-16 1,259
FY 2014-15 1,220
FY 2013-14 1,218

CONSUMER BUSINESS METRICS
Retail Metrics

Reliance Foundation transformed lives of
20 million people since inception. The amount
spent on CSR activities during FY 2017-18

was <771 crore, an increase of 14.4% from the
previous year expenditure of3674 crore.

Digital Services Metrics (FY 2017-18)

NUMBER OF STORES NUMBER OF JIO SUBSCRIBERS (in million)
7,573 186.6
FY 2016-17 3,616 Q3 160.1
FY 2015-16 3,245 Q2 138.6
FY 2014-15 2,621
FY 2013-14 1,691

RETAIL AREA (million sq. ft.)

17.7

FY 2016-17 13.5
FY 2015-16 12.8
FY 2014-15 12.5
FY 2013-14 11.7

Consumer businesses now contribute 13.1%

of consolidated segment EBITDA

WIRELESS DATA CONSUMPTION (in crore GB per quarter)

Q4 506
Q3 431
Q2 378

VOICE ON NETWORK (crore minutes per day)

414

Qa 414
Q3 338
Q2 267
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Letter to Shareholders

Mukesh D. Ambani
Chairman and Managing Director

Financial Statements Notice

Dear Fellow Shareowners,

Our motto "Growth is Life"” aptly captures the ever-evolving spirit of
Reliance. All our businesses endeavors to deliver superior value to our
stakeholders and make life better for everyone.

lam happy to tell you that we have again delivered
outstanding performances on both financial and operational
parameters across all our business segments. FY 2017-18
turned out to be a watershed year in the history of Reliance.
Our new-age consumer businesses achieved leadership
positions nationally —their growth rates outpacing the best
in the world. Jio, now the world's largest and fastest growing
mobile data network, stunned the world and made us proud
by turning profitable in the very first year of operations.
Reliance Retail is the only Indian retailer to rank among

the world's Top 200 global retail chains. Our energy and
materials businesses successfully completed one of the
world's largest, most complex, and most innovative projects,
achieving a level of integration that is unprecedented
globally.

Yes, we have made a spectacular start to our Golden Decade.
In a world full of volatility, uncertainty, complexity and
ambiguity, these achievements are indeed commendable.

Ithank and congratulate everyone at Reliance for this feat.

The global economy is now growing at its fastest pace since
2010, with the upturn becoming increasingly synchronised
across countries. The world economy is expected to
strengthen furtherin 2018 and 2019, with economic
growth projected to rise to about 4%, from 3.7% in 2017.
Stronger investment, the rebound in global trade and higher
employment are helping make the recovery increasingly
broad-based. This long-awaited lift, supported by policy
stimulus, is being accompanied by solid employment

gains, amoderate upturnininvestment and a pick-up in
trade growth. The continued rise in global trade was led by
pickup inimport demand in developed markets. Growing
protectionism impacting trading relations and geo-political
tensions in parts of Asia are a key area of concern.

India's economy maintained its strong growthin FY 2017-
18 —the Gross Domestic Product growth was 6.7%, with
astrong 7.7% increase in the last quarter of the year. With
the ‘One Nation, One Tax' GST regime being implemented,
and gradually stabilising by the second half of the year, the
economy witnessed upsurge ininvestments, consumption,
as well as government spending. Industrial activity

rebounded, and services indicators too showed positive
trends. Thanks to a series of policy initiatives, India moved
into the world's Top 100 countries in terms of ease of doing
business. The country also retained its position as a favoured
destination for foreign capital, with gross foreign direct
investment inflows of $64.6 bnin 2017.

Reliance improved onits last year's record performance

to posta 20.6% jump in net profit to 36,075 crore ($5.5
billion). It also became the first Indian company to record an
EBITDA of over $10 billion, with our key businesses — Refining
& Marketing, Petrochemicals, Retail and Digital Services —
achieving record earnings performance.

The year saw our consumer businesses attain a threshold,
wherefrom they will start contributing meaningfully to
consolidated profits. From amere 2% in FY 2016-17, Jio and
Retail accounted for 13.1% of RIL's consolidated Segment
EBITDAiIn FY 2017-18. This was achieved notwithstanding a
sharp 33.6% spurtin consolidated EBITDA to 374,184 crore.
Our aim s to have the consumer businesses contribute on
par with the energy and materials business over the next
decade, when we celebrate our Golden Jubilee.

Therefining and petrochemical businesses posted record
level of profitability owing to expanded capacities, high
operating rates, and improved cost competitiveness. The
refining business improved upon the preceding year's
strong Gross Refining Margins (GRMs). The petrochemicals
segment posted a significant jump in profits due to higher
volumes from expanded capacities and better margins.

Refining & Marketing

Globally, oil demand grew at the rate of 1.6 mb/d in CY 2017,
with Asia alone accounting for close to two-thirds of the total
growth. Oildemand in India grew 5.3% in FY 2017-18, similar
to the 5.4% growth of FY 2016-17. The transportation sector
drove the overall demand in India, with gasoline demand
rising 10%, aviation fuel growing 9%, and diesel 6.6%. LPG
demand grew 8% in FY 2017-18, reflecting an increase in
household penetration.

With economic activity picking up across the world, the
global oil demand outlook for 2018 continues to remain
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strong. IEA has forecast that in 2018, the world will consume
an additional 1.4 mb/d of crude oil. The growing global
demand and reducing inventories augur well for the refining
industry over the next 12-18 months.

Therefining and marketing segment reported a 3.2%
increase in EBIT, climbing to its highest ever level of 25,869
crore ($4.0 billion). The GRMs for the year rose to a nine-year
high of $11.6/bbl, climbing from last year's $11.0/bbl.

RIL's GRM outperformed the Singapore complex margins
by $4.4/bbl. InFY 2017-18, the Singapore complex margin
averaged $7.2/bbl, compared to $5.8/bblin FY 2016-17,
owing to strong product cracks aided by firm oil demand
growth and lagging refining capacity additions.

We have maintained the highest safety standards and
relentlessly strived to improve energy efficiency and
minimise operating and maintenance costs. We have ensured
adoption of latest developments in technology to improve
asset reliability and avoid unplanned outages, thereby
enabling high on-stream factor.

Reliance has constructed the world's largest petcoke
gasification unit at Jamnagar —one of the most complex
projects that has integrated as many as 83 process units with
refineries and other downstream units. These process units
operate in extreme conditions, with temperatures ranging
from (-)190°C to (+)1480°C, and pressure fluctuating from
vacuum to 120 standard atmosphere. This project will bring
the full benefit of bottom-of-the-barrel conversion to our
refining business and further boost profitability.

The gasification unit linked to the refinery in DTA is

currently undergoing trial operations to ensure steady

and reliable syngas supply to the Jamnagar complex. The
SEZ gasification is under commissioning. RIL continued to
re-commission its network of retail fuel stations. It now has
1,313 operational outlets. Improving quality of the customer
base, a swift transition to dynamic pricing, and continuing
focus on quality have allowed Petro Retail to bolster its
performance.

Making life better for everyone.

Petrochemicals

FY 2017-18 saw stabilisation of the ethane import project and
commissioning of the large projects at Jamnagar —refinery
off-gas cracker, PX expansion, and other downstream
capacities. These projects took refinery-petrochemicals
integration to an unprecedented level globally. The
commissioning of the Jamnagar projects, one of the world's
most complex set of projects, in significantly lesser time

and lower cost than comparable projects worldwide, further
endorsed RIL's world-class project execution capability.

The petrochemicals segment benefited from expanded
capacities as various projects commenced operations

Letter to Shareholders /

through the year. The segment’s EBIT increased sharply

by 63% toits highest ever 21,179 crore ($3.2 billion).
Productionincreased 23.7% to 30.8 MMT. The EBIT margins
increased sharply to arecord level of 16.9% from 14.0%

of last year, owing to favourable product deltas across the
integrated polyester chain, PP and PVC.

The refinery off-gas cracker and its downstream PE and
MEG units were successfully stabilised in the last quarter
of FY 2017-18. With the improved availability of products,
enhanced reliability in operations, and feedstock flexibility,
RIL further strengthened its capability to serve the Indian
market — one of the fastest growing polymer markets in the
world.

In the polyester value chain, demand outpaced capacity
additionsin FY 2017-18 and enabled integrated players like
Reliance post healthy operating rates and improved margins
despite therising costs. China's ban onimports of recycled
polyester supported the demand growth of virgin polyester.

Our Petrochemicals business has progressed further on
the expression of ‘Chemistry for Smiles’. We have created
R|Elan™, a portfolio of specialty fabrics, a perfect blend of
"art” and "smart"” and launched eco-friendly products based
onrecycled PET bottles.

Making life better for everyone.

Oil & Gas

Our Oil & Gas business continued to face headwinds owing
to declining volumes and soft prices that improved towards
end of the year. Volumes from conventional fields and US
Shale were lower on account of natural decline and slowdown
in development activity. Our domestic production was down
16.9% at 78.9 Bcfe, whereas the US Shale volume fell 19.7%
to 139.7 Bcfe.

On the positive side, Reliance is poised to become one of
the largest non-conventional gas producers in India with the
ramp up of CBM production that crossed 1 MMSCMD. To
sustain production, the second phase of development has
also commenced.

Reliance andits partner announced plans to invest 340,000
crore (~$6 billion) to develop the already discovered deep-
water gas fields in the KG-D6 Block. Development work for
R-Cluster fields has commenced. Satellite fields and Other
Satellite fields will be developedin anintegrated mannerasa
cluster project. With these fields, we will venture into ultra-
deepwater and High Pressure, High Temperature areas—a
firstin India.

In our US Shale Gas business, the natural gas prices were firm
during the year, with offtake from LNG and Mexican exports.
However, the business conditions remained challenging and
we continued with the strategy of ‘fit for purpose’ capital
expenditure.


saket.karan
Highlight
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Digital Services

Jio's next generation all-IP data network with the latest
4G-LTE technology created history, transforming not
justtheIndian telecomindustry but the whole country.
Within months of Jio's launch, India shot up to World No.1

in mobile data consumption. Jio has become the world’s
largest and fastest growing mobile data network, boasting
an unprecedented level of consumer engagement. More
subscribers were added to Jio's network in the last year than
all other operators combined. Equally important, Jio turned
profitable in the very first year of operations. Jio earned a net
profit of 723 crore on turnover of 223,714 crore inits first
year of commercial operations.

Jio continued with its strong subscriber growth, with

186.6 million customers at the end of March 2018, and the
lowest churnin the industry at 0.25% per month. Each Jio
subscriber on an average consumes 9.7 GB data, 716 minutes
of voice calls, and 13.8 hours of video per month.

Jio's end-to-end all-IP network is the most differentiated
network with functionalities such as SDN and NFV, and has
been consistently rated as the fastest networkin India by
TRAI's MySpeed application over the last 15 months. Jio's
average download speed of 17.9 Mbps is more than twice the
network speed available on any other network. Jio has also
been consistently rated to have the widest LTE coverage

in the country. During FY 2017-18, it continued expanding
the 4G network coverage, and further deepeningin existing
areas to achieve a 99% population coverage.

Jiois constantly striving to enrich the digital experience of
its customers through innovative applications developed in-
house, orin collaboration with the unique ecosystem of small
and large partners.

Making life better for everyone.

Jio offers its subscribers unique content such as
PyeongChang 2018 Olympic Winter Games, Jio Cricket Play
Along, etc. The MyJio app is the most popular self-care app
with over 150 million downloads and substantial additional
features. Jio has forged partnerships with the likes of Balaji
Telefilms, Eros International and Saavn to bring unique
content with anintuitive user interface to every Indian.

The Company continues to make progress on delivering
enterprise solutions, FTTH and IOT, with beta trials initiated
in a few locations. These services are being offered using the
existing integrated network and platforms.

During the year, Jio was awarded the 1st rankin India

and 17th globally in the Fast Company’s World's 50 Most
Innovative Companies list for 2018. Jio also won the “Best
Mobile Operator Service for Consumers” award at the
recent Mobile World Congress 2018. It was awarded “The
Disruptors” title in the CNBC TV18's India Business Leader
Awards 2018. JioTV won the “Best Mobile Video Content”
award at the Global Mobile Awards 2018.
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Reliance Retail

Reliance Retail has become the first retailer in India to cross
the $10 billion revenue milestone and enter the world's Top
200 Retail chains. We have the best reach, the best formats,
and the best customer acceptance in India. Reliance Retail is
India’s largest retailer by revenue and profitability, delivering
superior value toits customers, suppliers and other
stakeholders.

Making life better for everyone.

Over the past five years, the business has grown at a massive
45% annually —doubling every two years. Reliance Retail
ranks among the world's Top 5 fastest-growing retailers.

Last year alone, Reliance Retail operationalised 3,736 Jio
Points across 3,700 cities to enhance its distribution reach
for consumer durables and connectivity solutions —an
unprecedented feat in India.

Reliance Retail, which operates in four key consumption
baskets, viz. Grocery, Consumer Electronics & Connectivity,
Fashion & Lifestyle, and Fuel Retail, is expanding in every
market, every format and every vertical. Today, we are
presentin more than 4,400 cities, covering 17.7 million sq. ft
of retail space.

Strong Cash Flows and Balance Sheet

Reliance became India’s first company to cross $10 billion
in EBITDAInFY 2017-18. As the Company executed India’'s
largest-ever capital expenditure programme over the past
five years, the cash profit for the year was up over 31% to
356,034 crore, setting stage for the next growth phase of
company's earnings cycle.

The Company’s debt-equity ratio remained at a conservative
level. We have retained our domestic credit ratings of ‘CRISIL
AAA' from CRISIL and 'IND AAA' from India Rating. For our
international debt, we have aninvestment grade '‘Baa2’
rating from Moody's, and ‘BBB+' from S&P. We maintained
the ratings even as Reliance went through a large investment
cycle over the past five years.

Reliance is globally acknowledged for its unique and
innovative approach in fund-raising. It maintains strong
relationships with alarge number of international banks,
financial institutions and export credit agencies. This, along
with our efficient cash flow management and fiscal discipline,
have helped us raise funds at competitive rates and optimise
borrowing costs.

Governance & Safety

RIL differentiates itself as an employer of choice. An
integrated wellness programme for employees has been
implemented in the Company through medical services and
related initiatives. We are committed to providing a healthy
and safe work environment to employees, contractors, and
all visitors.
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We started the Change Agents for Safety Health and
Environment (CASHe) programme more than a decade
ago. Ever since, the CASHe programme has evolved into a
movement encompassing the entire enterprise comprising
thousands of improvement projects.

Our ambition is: “Reliance shall strive to be aleader in the
field of management of Health, Safety and Environment"”.
The Jamnagar expansion project has achieved better

than international benchmarks in quality, safety, cost

and schedule. Further, new records for flawless start-ups
and commissioning have been established. RIL is globally
certified as a 'Healthy Workplace' for the period 2017-2019
by the Global Centre for Healthy Workplaces, Tucson, USA.

Making life better for everyone.

Sustainable Growth and Societal Responsibility

The Reliance DNA ensures businesses solve problems and
also create societal value for all Indians. In the 40 years of our
journey since listing, we have strived to conduct businesses
inamanner thatis sustainable and inclusive. When we
started with textiles, we provided the best-in-quality fabrics
to every Indian. Our petrochemical products have arole to
play in almost every aspect of modern life. When we entered
the refining business, we provided high spec fuels for Indian
and global markets. When we entered telecom, we strived

to provide mobile phones in the hand of every Indian at an
affordable rate. Through Reliance Retail, we have made the
best-in-class global brands available to every section of our
society. And now, with Jio, with the backdrop of inclusivity,
we have made available high-speed data to every Indian at
the most affordable rates, with zero call charge forever.

Making life better for everyone.

Our operational framework has been to integrate the six
capitals — Natural, Human, Manufactured, Intellectual,
Financial, and Social & Relationship —throughout the
organisation and create value for our stakeholders.

Anintegral part of Reliance’s philosophy is its commitment
to empower and enhance the quality of lives of millions of
people. Sustainability at Reliance embraces environmental
and social responsibility while creating value for its
stakeholders. On the operations side, we are working to
maximise use of clean energy and minimise the carbon
footprintin collaboration with the best available technology
licensors. Reliance Foundation is deeply involved in the
areas of rural transformation, health, education, sports for
development, disaster response, urban renewal, and arts,
culture and heritage. The initiatives of Reliance Foundation
have positively impacted 20 million lives across the nation
and we work incessantly to include all stakeholders in our
growth story.

Making life better for everyone.
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Investment in Emerging Technologies
Reliance believes that new technologies and data power will
help unleash the potential of India’s human capital.

Making life better for everyone.

RIL is piloting the use of Virtual Reality (VR) to increase
safety and reliability through a virtual walkthrough plant
environment for interactive training, testing and process
simulation for all crucial personnel.

RIL isimplementing a world-class analytics platformand a
datalake using the best-in-breed technologies for its Big
Datainitiatives. Multiple advanced-stage pilots are being
undertaken to establish extensive use of machine learning
and artificial intelligence with a view of long-term adoption
and institutionalisation.

Conclusion

Over the last four decades, Reliance has continued to grow
and evolve, creating value by building competitive global-
scale businesses and delivering increasing shareholder value.
Over the past 3-4 years, we made significant investmentsin
new plants, thus creating organic growth platforms for our
energy and materials businesses. Our new-age businesses
have shown strong resilience and sustainable growth
potential for 1.3 billion Indians, as well as for Reliance, and will
surely script a glorious chapter in our Golden Decade.

Iwould like to thank all my colleagues for their dedication,
innovation and hard work. By creating new benchmarks in
the businesses we operate in, our teamis delivering on our
mission to generate sustainable value for our stakeholders
and India. These efforts also help us to deliver inclusive
growth and make life better for everyone.

I would like to place onrecord my sincere appreciation to the
Board of Directors for their guidance. | would like to express
my gratitude to all our stakeholders for their continuing faith
in Reliance.

With best wishes,
Sincerely,

Mukesh D. Ambani
Chairman and Managing Director
May 21,2018
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Board of Directors

Smt. Nita M. Ambani
Non-Executive,
Non-Independent Director

Shri Mukesh D. Ambani
Chairman and
Managing Director

Shri Mansingh L. Bhakta
Lead Independent Director

Chairman: Finance Committee

ﬁﬁ‘
h ,

Ve

Shri Yogendra P. Trivedi
Independent Director

Prof. Dipak C. Jain Prof. Ashok Misra
Independent Director Independent Director

Dr. Raghunath A. Mashelkar
Independent Director

Chairman: Audit Committee,

: i i Member: Stakeholders’ Member: Audit Committee,
Stakeholders’ Relationship ) . . -
i i Relationship Committee Human Resources, Nomination
Committee, Corporate Social . .
o and Health, Safety and and Remuneration Committee,
Responsibility and Governance . . . e
Environment Committee Corporate Social Responsibility

Committee
and Governance Committee and

Health, Safety and Environment
Committee

Member: Human Resources,
Nomination and Remuneration
Committee
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Shri Shumeet Banerji
Independent Director
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Chairman: Human Member: Audit . s

L . Social Responsibility
Resources, Nomination and Committee and Human

. . L and Governance
Remuneration Committee Resources, Nomination i
i i Committee and Human
and Risk Management and Remuneration .
i . Resources,Nomination and

Committee Committee

Remuneration Committee
Member: Audit Committee

Shri Nikhil R. Meswani Shri Hital R. Meswani ShriP. M. S. Prasad Shri Pawan Kumar Kapil
Executive Director Executive Director Executive Director Executive Director
, Chairman: Health, Safety and Member: Health, Safety and Member: Health, Safety and
Member: Stakeholders . . . ) . .
. . i Environment Committee Environment Committee and Environment Committee
Relationship Committee, , ) .
Member: Stakeholders Risk Management Committee

Corporate Social

- Relationship Committee,
Responsibility and

. Finance Committee and Risk
Governance Committee and

i . Management Committee
Finance Committee

Read the detailed profiles of our Board of Directors at

www.ril.com/OurCompany/L eadership/BoardOfDirectors.aspx
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Making Life Better.
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DIGITAL SERVICES

186.6 niiion

JIO SUBSCRIBERS

PVC pipes for irrigation — Better durability

| Mulch Films — Enhancing productivity for cotton cultivation

. I CBM water for irrigation — Recycling of water to be used for irrigation

sumer products

MEDIA & ENTERTAINMENT

700 million

VIEWERSHIP REACH
OF NETWORKS18'S TV
CHANNELS

d blankets

es

RETAIL

350 million

FOOTFALLS ACROSS
RETAIL STORES
DURING

THE YEAR

A

132

Touching lives of



For Everyone.

Connecting people and businesses

Reliance Gas, Reliance Aviation — Transportation fuels

Voice and Video connectivity via Jio digital services platform

Recron® 3S — Materials for road infrastructure

News18, Colors, JioTV, Jio Cinema, JioMusic — News and
Entertainment

Trans-connect - Fleet management solutions

Delighting families

Project Eve / Trends Woman - Fashion for new age women

Aavaran - Technology enabled safety pendant

Nickelodeon, Hamleys — Fun and learning for kids

40+ international brands - Bringing the best of international
fashion to India

nering for India’s development

ation and Sports for All

d-class medical facilities and schools

ser Learning, Embibe for digital learning

loyment generation across sectors

ainable, environment friendly growth

millions of Indians

REFINING & MARKETING

1.5%

OF GLOBAL
TRANSPORTATION
FUEL

PETROCHEMICALS

2 billion

POST-CONSUMER PET
BOTTLES RECYCLED
ANNUALLY

RELIANCE
FOUNDATION

20 million

LIVES TRANSFORMED
SINCE INCEPTION

AN
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Governance Financial Statements Notice

Business Model: Integrated Reporting +

RIL Growth For All

Process

NATURAL CAPITAL

Sourcing responsibly and using natural
resources efficiently
® 2crore + of saplings planted

HUMAN CAPITAL

Developing people and their knowledge with
necessary skilling and re-skilling programmes
® 1,87,729 employees on payroll

® 57lakh+ man-hours of trainingimparted

® Employees from 15+ nationalities

INTELLECTUAL CAPITAL

Strengthening and future-proofing the Company with
the team’s business experience and research insights
© 1,824 crore spenton R&D

© 1,20,000 sq ft. area for R&D headquarters

© 900+ scientists and engineers

MANUFACTURED CAPITAL

World-class manufacturing facilities and supply

chaininfrastructure to meet customer and

business demands

® World's largest refinery and petrochemical site at
asinglelocation

® 17.7 million sq ft. coverage area (retail)

FINANCIAL CAPITAL

Generating returns for stakeholders through
effective mobilisation and utilisation of
financial resources

e Capital expenditure379,253 crore

SOCIAL AND RELATIONSHIP CAPITAL

Building and nurturing relationships with
consumers, suppliers and communities in
which the Company operates

e 314,070 crore spent on indigenous suppliers
e I771crore spenton CSRinitiatives

\|/

X m

Refining and Marketing Petrochemicals Oil and Gas Exploration
and Production

External Strategy
Environment Pg 16-17 & 107
Pg 42-43

Business Deliverables Outcomes
Differentiators

Digital
Platforms Performance

Pg 159 Pg 46-103

Enterprise Risk
Management
Pg 152-158

Retail Digital Media and
Services Entertainment
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Vision

Through sustainable measures, Reliance creates value for the nation, enhances quality of life across the entire

socio-economic spectrum and helps spearhead India as a global leader in all the domains where it operates.

Outputs

Outcomes

® 7.3 crore m?rainwater
harvesting capacity

® 69,364 (000" m?) water recycled

® 3,004.0(000' GJ) energy saved

® 6,200+ Haof greenbelt

® Mitigating global warming
® Promoting use of eco-friendly fuels
® Resource stewardship

® Almost 21,000 ideas under Mission
Kurukshetra
® Large future-ready skilled workforce

® Healthier and safer working
environment

® Enhanced employee engagement

® Bringinginclusivenessin education

Enhanced workforce demographics

© 192 patentsfiled
© 68 patentsgranted

¢ Drivinginnovation culture
© Concerted collaborations
© Breakthrough R&D

® 30.8 MMT petrochemical production
® US$11.6 /bbl gross refining margin

® 7,573 retail stores operated

® 1,313 fuel outlets operated

® 350 million footfallin retail stores

World-class infrastructure facilities
Energy security

Top quartile performance

Product stewardship

Strong supplier relationships

® Revenue 0f34,30,731 crore

® PBDIT of%74,184 crore

® PAT of%36,075 crore

® I5,59,223 crore market capitalisation
® CAGRof31.4% since IPO

® Enhanced ROCE
® Sustainable cash flows

® 386,942 crore contribution to
national exchequer

® 29 start-ups supported

® Qutreach of 20 million people

® 13,500+ villages and 100+ urban
areas impacted

Value Creation

RIL's business model and outcomes are aligned with the integrated reporting framework of the
International Integrated Reporting Council (IIRC), the United Nations Sustainability Development

Building sustainable livelihoods
Enhanced quality of life of people
Effective stakeholder engagement
Better customer satisfaction
Digital inclusion

Goals (SDGs) and 12 other established and emerging frameworks.

United Nations
SDGs

Reference to Other
Frameworks

Business Model: Integrated Reporting + 15

Goals & Targets

IPIECA, UNGC, ® Clean Energy
WBCSD, GHG, ® Management
TCFD,NCC of
Protocol, UNGP Environmental
and PMO's Impact
initiatives ® Waste
supported by Management
NITI Aayog ® Water
Management
IPIECA, UNGC, ® Opportunity
NVG, UNGP & Diversity
and PMO's ¢ Health
initiatives ° Safety
supported by
NITI Aayog
WBCSD ® Asset
Utilisation
(B (= =
i
B [1
e PMO'sinitiatives | ® Supply Chain
supported by Management
NITI Aayog ® Product
Stewardship
TCFD
IPIECA, UNGC, ® Customer
NVG, WBCSD, Satisfaction
UNGP, SROI ® Community
and PMO's Development
initiatives
supported by
NITI Aayog

A
View linkages
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Strategic Framework
STRATEGY

Consistent Growth
Delivering Value

Driving Innovation
Sustainable Transformation In Society

o . o . .
REFINING AND MARKETING Largest single-site refinery with robust configuration

® Consistently maintaining high refinery utilisation and
delivering superior refining margins

. ® Amonglowest cost producer globally with flexible
product slate

® Engaging with local communities to provide
employment and improve living standards

PETROCHEMICALS ® Presenceinone of the fastest growing markets

® Oneofthe mostintegrated petrochemicals producers
globally with industry leading profitability

® State-of-the-art production facilities with balanced
cracker portfolio

®  Wide product portfolio with leadership position across
product categories

il

a2 o d

- ® Developing deep water resources in KG-D6 block

® Partnership with industry leading players in domestic
blocks and US shale

® Operating one of most complex and largest deep water
block KG-D6

® Ramping up unconventional CBM production

R5,59,223 crore 15+ nationalities 50 lakh+

Market Capitalisation Represented in the employee base Indirect employment generation

31.4% 57 lakh+ 386,942 crore

Market Capitalisation CAGR, Man hours of training imparted Consolidated contribution to
since IPO national exchequer
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FIVE ENABLERS

Safety Ethics
Digital technology

Capital productivity
Operational efficiency and effectiveness

® [ndia'slargestretail infrastructure and supply chain
providing solid foundation for growth

® Deployingomni-channel model to enhance the
customer experience and reach

® Tie-ups with international brands to bring the best-in-
class products to Indian market

® Expandingthereachto tier 2 and tier 3 cities to touch
lives of Indians everyday

Strategic Framework 17

RETAIL

® World's largest and fastest growing mobile DIGITAL SERVICES

data network
® Transformative customer value propositions

® Fully digitised operations from onboarding

through fulfillment ©) -" ®
®  Onlyubiquitous 4G coverage in India with high speed g A l
5 =) Y

and quality coverage

i1t es

® Network18 aims to create unparalleled reach to enable MEDIA AND ENTERTAINMENT
tapping the unexplored segment of population

® No. 1newsnetworkbyreach

® Building strategic alliances with local and global bests in J:l—l:L 0
the mediaindustry

® Robustbouquet of channels across various genres -
business, entertainment, infotainment and kids

CUSTOMER VALUE
186.6 million 1lin every 2 Indians

Is a consumer of media content; Network18's

ARl TV channels touch lives of 70 crore Indians

Transforming India's telecom

_ ; 7,573
landscape with a compelling customer
value proposition

Retail stores across 4,400+ cities

Read more about Strategic
Framework on page 106-107




Corporate Overview 1-40 Management Review Governance Financial Statements Notice

18 Reliance Industries Limited « Making Life Better. For Everyone.

Globally the Largest Capex
at a Single Refining and Petrochemical Site

RIL's Jamnagar Phase 3 (J3) expansion is nearing completion at a record-setting pace. It is one of the world's most
complex and highly integrated projects. J3 has redefined refining and petrochemicals integration with full bottom of
the barrel conversion. It has established a new benchmark for the industry.

PUTTING J3 ANDITS SCALE IN PERSPECTIVE

Concrete used Steel used Pipes laid
equivalent to equivalent to equivalent to
Burj Khalifas Eiffel Towers the length of India
3.5 million m3 4,60,000 MT 6,300 km

| A¥

14 million 1,200 million ~1,50,000

engineering man hours construction man hours peak manpower mobilised
PX4 (PARAXYLENE 4) PETCOKE GASIFICATION ROGC
Largest Paraxylene project globally, Most complex project with multiple (REFINERY OFF-GAS CRACKER)
Jamnagar is the PX capital of the world process units (83 units) spread World's largest off-gas cracker &
with capability to produce nearly 12,500 over DTA and SEZ; integrated with downstream PE and MEG units

tonnes per day (TPD) of Paraxylene downstream units for use of Syngas
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People and Innovation

RELIANCE DNA
Firstto
deliverona
global scale . Organic

Total number of Reliance employees

1,87,729

Globally the Largest Capex | People and Innovation 19

Game
changing
initiatives

aster
execution

Exponentially high indirect employment

50 lakh+

Focuson
customer
value

innew areas

EMPLOYEE ENGAGEMENT

Spirit of celebrating together Listening to our employees

Over 1.5 lakh employees and
their family members were part
of Reliance Family Day, India's
biggest corporate celebration

The biennial R-Voice
employee engagement survey
hasresultedinanimproved
score of 84%in 2016

t Reliance Family Day Celebration

LEARNING AND DEVELOPMENT AND
AUGMENTING CAPABILITIES

Future ready workforce
through social structure

Learnet & Lynda.com:
Collaborative and device-
agnostic platform

57 lakh+

manhour training provided

Collaboration with
World-class Universities

DIVERSITY AND INCLUSION
ACROSS GENERATION, GENDER
AND JURISDICTION

People from over

Over 40% . .
15 nationalities

millennials

Recognised as one of the 25 companies in the
‘LinkedIn Top Companies 2018: Where India
Wants to Work Now’ list

Certified as 'Healthy Workplace' for 2017-19
by the Global Centre for Healthy Workplaces

INNOVATION PROGRAMMES

L=AP

43 LEAP lectures since
inception

nnovation 7z
abits

About 30 workshops
across locations

Almost 21,000
employeeideas

MISSICH
KL/RLASHETRA

Beyonders Emm"ENGE

Use of design thinking
and innovation tools

Programme to build
innovation capabilities


http://Lynda.com
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JioGenNext

About the programme

L3
@GENNEXT .::I'

JioGenNext is a bridge for start-ups to explore

various engagements with Jio / Reliance

Industries Limited (RIL) business units via pilots,
commercial partnerships, joint Go-To-Market
(GTM), strategicinvestments or a combination 6

thereof.

JioGenNext provides a unique model of

‘Customer-as-a-Mentor’, which enables start-
ups to launch their businesses in the Jio/RIL
ecosystem at scale and grow rapidly along with
Jio/RIL. Over the past 4 years, it has perfected
this model by closely engaging with all the
relevant stakeholdersin the RIL/Jio ecosystem.

Key metrics

Cohorts till date

75+

Mentors

Engagements
with RIL

6,000+

Start-up Applications

30+

80

Start-ups selected

Financial Statements Notice

Impact

JioGenNext is enabling India’s start-up
ecosystem to flourish during the Fourth
Industrial Revolution.

Some key trends that will enable the
Fourth Industrial Revolution include
Artificial Intelligence (Al), robotics and
services, digital presence, big data,
smart cities, wearable Internet, loT and
the sharing economy, among others.
The start-ups selected are expected to
transform these domains.

A

Read more 141

Testimonials

F_éT.'r'T:_"':"

Mayank Chauhan
Co-Founder,
LogicLadder

JioGenNext has been a great learning
experience. We have got direct
opportunity to pitch our solution to RIL
leadership and this helped us sharpen our
pitch to other large enterprise customers.
JioGenNext also helped us develop Proofs
of Concept (PoCs) with RIL immediately.
The mentoring that we got from the
JioGenNext team was invaluable and all
the coaching that we got until now has
helped us to get new insights for our
productimprovement.

The sectorial break-up of
the 80 start-ups engaged
so faris as follows:

30 Digital Consumer
Services

34 Enterprise Solutions

16 Retailand Logistics
Sectors

-
dimy

Sahil Sachdeva
Co-Founder,
Jiny

JioGenNext helped usin two very
important ways. First, they broughtin

the best mentors to conduct sessions,
who equipped us with invaluable practical
knowledge on how to create and grow a
company. Second, JioGenNext introduced
us to various leaders in Jio, who met us
individually and helped us find a use-
casein Jio for our product,anditwasa
tremendous success. We created a quick
PoC, which successfully got converted into
acommercial contract. This wouldn't have
been possible without JioGenNext.

Economic Forum.

Majority of the 80 start-ups
are mapped against the
deep shifts of the Fourth
Industrial Revolution, a
term coined by the World

Ayushi Mishra
Co-Founder,
' DronaMaps

The market we belong tois still nascent and
evolving; therefore, operational strategy

is key to survival. JioGenNext has beena
great help in terms of refining our operating
model and giving us mentorship. In that
sense, our experience was exceptional.

35 Digital Presence
8 Big Data
8 Internet of Things
9 Artificial Intelligence
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Sports and Reliance

Reliance has been an ardent promoter of sports and continues to nurture talent in this space. Over the years, Reliance has
promoted and brought to success several initiatives across the sporting landscape.

1% Hero

MPER
gﬁﬁ INDIAN SUPER LEAGUE (ISL)

T ueh

Promoted by IMG-Reliance and Star India, Indian Super
League (ISL) is India's premier football championship that has
received worldwide recognition.

173 million people watched ISL 2017-18 on TV and 1.3 million
spectators attended matches across different stadia.

op.,
INDIANS IPL TEAM - MUMBAI INDIANS

LR AN ) . o e Reliance owns and operates the ‘Mumbai Indians’ (Ml)
b ] T franchise of the Indian Premier League (IPL) organised by the
e T J-ﬂm g Board of Control for Cricket in India (BCCI).
ivl\f{l INDIAN EFB‘EMIER LEAGUE
'y Mlis among the most successful franchiseesin the IPL
L T 9 ’
c HAM P I 0 N Sﬂ 0 ] 7 winning the championship in 2013, 2015 and 2017.

G o =

TENNIS

IMG Reliance owns and operates India’s premium sporting event and South Asia’s only TATA

ATP World Tour 250 Event since 1996. The longest running ATP World Tour Eventin OPEN

South Asia celebrated its 20* anniversary in 2015 and moved to its new home in Pune

to continue its legacy by hosting the 23 edition - ‘Tata Open Maharashtra'. WORLD TOUR'
SPORTS FACILITIES AT

RELIANCE

To foster team spirit and build healthy
camaraderie among its employees,
Reliance has sports and recreation
facilities at all its sites and its corporate
office. The state-of-the-art sports
facilities include cricket stadiums, tennis
and basketball courts and football turfs
along with other indoor sport spaces.

Full-size Cricket stadium located at Reliance Corporate Park, Navi Mumbai
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Reliance Foundation

Reliance Foundation was instituted with a vision to build an inclusive India. Most CSR activities of RIL are
carried out under the umbrella of Reliance Foundation. Led by Smt. Nita M. Ambani, Reliance Foundation
has a comprehensive approach towards the nation's development. The Foundation addresses some of
India's most pressing development challenges, with the aim of building better lives and improving the
livelihood of the people for a stronger and inclusive India.

FOCUSSING ON CREATING CHANGE IN THE FOLLOWING AREAS:

L= '

1.2 million+ livelihoods enhanced

iy ! y J |
o I ® 7,000 Ha ofland brought under sustainable
2 mﬂrﬂifﬂl’mﬁ;ﬁ”. - il ) roug
agricultural practices

®  Water harvesting and conservation

® Morethan 13,000 villages across 12 states
are now covered through RF Livelihood
Information Services

ﬂ-& 4.8 million*

rural livelihoods enhanced

N HEALTH

®  0.44 million health consultations provided

F mnr{l.u!mu

Reliance Ht"-ﬂff..-'?"r ;!H

® 1,207 visually impaired individuals
supported with eye care services

4 million*

health consultations given

#| EDUCATION

16,000 students benefitted through
14 Reliance Foundation schools

® 713 talented students were awarded
scholarships

13,644*

scholarships provided
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DISASTER RESPONSE

® 10,000 individuals provided reliefin the flood-
affected areas of Assam

® 4villages adopted for rehabilitation beyond
the relief efforts in the flood-affected areas
of Gujarat

® 27,000 fishermen saved by the early warning
advisories during Ockhi cyclone in Southern India

® Over 1,50,000 Lakhindividuals supported
through disaster relief efforts in Gujarat

1,87,000+

individuals supported

SPORTS FOR DEVELOPMENT

® 10,000 + schools are now part of RF Jr. NBA
Programme

®  48talented youngfootball players were awarded
scholarships under the RF Young Champs
programme

® 4.7 millionyouth impacted by the RF Youth Sports
programme

9 million*®

youth inspired to adopt a healthy lifestyle

ARTS, CULTURE AND HERITAGE

@ Reliance

Supported 8 Prahar, an event dedicated to Foundatinm

Indian classical music

® Supported Abbaji, the annual concert
organised by Ustad Zakir Hussain in the
memory of Ustad Allah Rakha Khan

| PromotingIndianart globally

* since inception Read more about RIL's CSR
initiatives on page 164
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Awards and Recognitions

LEADERSHIP

Shri Mukesh D. Ambani won the

ET Business Leader award for
Corporate Excellence in 2017

Shri Mukesh D. Ambaniranked
among Fortune magazine's 50
Greatest Leaders of 2018

Shri Mukesh D. Ambaniis the
only Indian business leader to
be ranked among the World's
75 Most Powerful People by
Forbes magazine

ENERGY AND WATER
CONSERVATION
EFFICIENCY

First petrochemical complex
in India to achieve ClI
‘GreenCo Gold' certification

Financial Statements

Smt. Nita M. Ambani, Founder
and Chairperson of Reliance
Foundation, felicitated by

Metropolitan Museum of Art

Reliance Foundation was
awarded ‘Rashtriya Khel
Protsahan Puruskar’ by the
Honourable President of India

CAPITAL
RESOURCES

Received The Asset
Corporate Award —Platinum
Award, 2017

HEALTH, SAFETY
AND ENVIRONMENT

Globally certifiedas a
'Healthy Workplace' by
Global Centre for Healthy
Workplaces, Tucson, USA

Notice

RETAIL

Reliance Digital was awarded
‘Consumer Durables Retailer
ofthe Year' at Star Retailer
Awards

DIGITAL SERVICE

Reliance Jio ranked 17 in the
American business magazine
Fast Company’s 50 Most
Innovative Companies list
in2018

Won ‘Global Game-Changer
Award' in the seventh edition
of the Marico Innovation
Foundation Awards 2018

MEDIA

CNBC-TV18 was awarded the
ENBA Best Business channel
award and the show India
Business Hour won the Best
Business Program award

TECHNOLOGY,
PATENTS, R&D AND
INNOVATION

Received the Drivers of Change
award at the FT ArcelorMittal
Boldnessin Business Awards

SUSTAINABILITY

Won the best Sustainable
Corporate of the year 2018 at
the Sustainability 4.0 awards
by Frost and Sullivan and TERI

WBCSD's Reporting Matters

recognised RIL's Sustainability
Report as aleading examplein
the aspect of "Reliability"

Received Commendation for
Significant Achievementin

Corporate Excellence from
Cllin Sustainability

CORPORATE SOCIAL
RESPONSIBILITY

Sinceits inception, the
Reliance Foundation
has achieved several
prestigious awards for
positively impacting the
lives of millions

Won the 'Golden

Peacock 2017 Award’
for CSR
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Gujarat, India Maharashtra, India Gujarat, India

Registered Office

3 Floor, Maker Chambers IV, 222, Nariman Point,

Mumbai 400 021, India

Tel: +91 22 3555 5000 | Fax: +91-22-2204 2268 /+91-22-2285 2214
e-mail: investor.relations@ril.com | Website: www.ril.com

Registrars & Transfer Agents

Karvy Computershare Private Limited, Karvy Selenium Tower B, Plot 31-32,
Gachibowli, Financial District, Nanakramguda, Hyderabad 500 032, India
Tel: +91 40 6716 1700 | Toll Free No.: 1800 425 8998 | Fax: +91 40 6716 1680
e-mail: rilinvestor@karvy.com Website : www.karvy.com

415 Annual General Meeting (Post-IPO) on Thursday, July 5, 2018 at 11:00 a.m. at Birla Matushri Sabhagar, 19, Sir Vithaldas Thackersey Marg,
Near Bombay Hospital & Medical Research Centre, New Marine Lines, Mumbai 400 020
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Product Flow Chart

Natural Gas Crude Oil
N} N}
€ N2 N
Light Ends Middle Distillate Solids/ Fuels
Offgas |LPG | Propane | Naphtha |Refinery C4's | Gasoline Jet/Kero Diesel Fuel Qil / CBFS Pet Coke Sulphur
— _ _— ——

Ethane
I e A

Propane N
Ethylene (C2) Propvlene (C3 C4's C6+
—> EDC | EO LDPE HDPE/LLDPE PP MTBE  Butene-1 Butadiene Benzene Toluene  Xylenes
—|—— — L - | | | |
NY | [ ] I 7R
VCM
T \l/ \[/ LAB_ ~ Orthoxylene Paraxylene
PVC TEG DEG Stxrene ———> SBR PBR
— — Normal Paraffin « Kerosene
Salt Acetic Acid
N2 N2 MEG PTA I
— Chlorine Caustic

I -

Polyester Chips
I
v v PET Bottles (R led)
Filament Staple Lliesinecyels
FDY POY PTY PFF PSF
|
| . o
Texturised /Twisted Dyed Yarn Spun Yarn Wool Viscose Silk Linen
N
Fabrics
Apparel

. Purchased Raw Materials ‘ Partly Purchased Raw Materials . Existing Products . New Products

Advanced Materials & Composites (Acquired during the Year)

PE P SBR PBR PVC PET Glass Fibre  Carbon Fibre
J/ l Thermoset Resin
< Graphene/ other 2D additives Carbon & Glass Textiles €<———  Formulations
Advanced Materials Composites

Example: RelWOOD, High Gloss PP, Enhanced Elastomers Example: Windmill blades, Metro & Railway facades & interiors
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Jamnagar Expansion Projects

Petcoke Gasification

Pet Coke

Syngas
I

Halogen ————

Purchased Raw Materials

. Partly Purchased Raw Materials

. Existing Products

Butyl Rubber

Reﬁnerx C4's

HPIB

Butyl rubber

Halobutyl rubber
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Butene-1

. New Products

CBFS Carbon black feedstock LPG Liquified Petroleum Gas PSF Polyester Staple Fibre
DEG Di-Ethylene Glycol MEG Mono-Ethylene Glycol PTA Purified Terephthalic Acid
EDC Ethylene Di-Chloride MTBE Methyl Tertiary Butyl Ether PTY Polyester Textured Yarn
EO Ethylene Oxide PBR Poly Butadiene Rubber PVC PolyVinyl Chloride

FDY Fully Drawn Yarn PET Polyethylene Terephthalate SBR Styrene Butadiene Rubber
HDPE High Density Polyethylene PE Polyethylene SNG Synthetic Natural Gas
LAB Linear Alkyl Benzene PFF Polyester Fibre Fill TEG Tri-Ethylene Glycol

LDPE Low Density Polyethylene POY Partially Oriented Yarn VCM Vinyl Chloride monomer
LLDPE | Linear Low-density Polyethylene PP Polypropylene HPIB High Purity Isobutylene
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Major Products and Brands

Refining and Marketing

Financial Statements Notice

Logo
Refining

Business / Brand

Product / Service

End Uses

Propylene

LPG

Naphtha

Gasoline

Alkylate

Superior Kerosene Oil

High Speed Diesel

Sulphur

Petroleum Coke

Feedstock for polypropylene
Domestic, commercial and industrial fuel

Feedstock for petrochemicals such as ethylene, propylene
& fertilisers etc. and as fuel in power plants

Transport fuel

High Octane blend stock for gasoline

Domestic fuel

Transport fuel

Feedstock for fertilisers and pharmaceuticals

Fuel for power plants, cement plants and feed for gasification

Petroleum Retail

o Reliance Gas Liquefied Petroleum Gas (LPG)
¥
feliance
Gas
o Reliance Petroleum Transportation fuels
' Retail
Reliance
n Reliance Jet / Aviation Turbine Fuel
' Aviation
Reliance
Aviation
Alfbwe Auto LPG Auto LPG

THE GREEN FUEL

0 Sl Trans-Connect

Trans Connect

Fleet Management Services

Domestic, commercial and industrial fuel

Retail distribution of fuels

Aviation fuel

Auto fuel outlet

Fleet Management Solutions

m A1 Plaza Highway Hospitality Services Highway food plaza
Qwik Qwik Mart Convenience shopping Shopping of beverages, snacks, gifts on highways
mart
Refresh Foods Passengers amenities/food court on highways
Refresh 9 ghway!
Relstar Lubricants Lubricants
Petrochemicals
Logo Business/Brand  Product / Service End Uses
Polymers

POLYPROPYLENE.
i,

Repol

Polypropylene (PP)

Woven sacks, leno bags, TQ & BOPP films, films and
containers, components for automobile and consumer
durables, moulded furniture
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End Uses

Petrochemicals
Logo Business/Brand  Product / Service
Polymers
Relene Polyethylene (HDPE,
LLDPE & LDPE)
Reon Polyvinyl Chloride (PVC)
Relpipe Poly-Olefin HDPE and
PPR pipes
g .
RELPIPE
PP-R
“Reiange pro0V™
™ Synthetic Rubbers
Relflex  Fefex v
Kmmms Elastomers

Stretching Limits

\P\elflex

CISAMER PBR

Relflex™ Cisamer
PBR

Polybutadiene Rubber (PBR)

\I\elflex

STYLAMER SBR

Relflex™ Stylamer
SBR

Styrene Butadiene Rubber (SBR)

Woven sacks, raschel bags, containers, industrial crates &
containers, carrier bags, housewares, ropes & twines, pipes

Pipes & fittings; door & window profiles, insulation &
sheathing for wire & cables, footwear, flooring, partitions,
roofing

Irrigation, water supply projects, sewerage and drainage,
mines, coal fields, industrial water/fluids/effluents
transportation, gas distribution network, telecom cable
ducts and micro ducts for FTTx, plumbing & construction

Tyres, Footwear soles & heels, belts & hoses

Automotive Tyres, Tyre treads, Conveyor & V-Belts, Sports
Goods & Dock Fenders

Tyres, Footwear, Conveyor belts, Hoses & Mechanical
rubber goods

RelWood™ A superior wood substitute thatlooks ~ RelWood™ can be moulded to make flowing construction,
&feels like wood but, ismuch stronger.  installations and furniture for indoor as well as outdoor
Itis made fromaunique Compositeof ~ usage
RelWOOD Natural Fibres, Polymers & Specialised
Blends of additives, using patented
German Technology
REL RelX Composites Windmill Blades, Rotor Blades, Modular Buildings, GRP
COMPOSITES. piping SyStems
Chemicals
» Relab Linear Alkyl Benzene (LAB) Detergents

Polyester & Fibre Intermediates

Paraxylene (PX)

Purified Terephthalic Acid (PTA)

Mono Ethylene Glycol (MEG)

RIElan  RlElan™ Portfolio of Speciality
Fabric 20 new-age Fabrics
Recron® Polyester Staple Fibres, Polyester

Recron

Filament Yarns, Speciality Polyesters

Raw material for PTA
Raw material for polyester
Raw material for polyester

Apparels

Apparel, Home textiles, Technical textiles & Non-wovens
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Logo

Business / Brand

Polyester & Fibre Intermediates

Product / Service

End Uses

. Recron® IDY Polyester high-tenacity industrial
Recron ipy yorms
Recron Recron® SHT Polyester Super High Tenacity Fibres
SHY
Recro n Recron® Fancyy Innovative Polyester Filament Yarns
FANCYY
Recron Recron® Stretch Stretch yarns for comfortable fit
and freedom of movement
Recron Recron® Cotluk Cotton Look, Cotton Feel Yarns
Cotluk
: Recron® Dyefast  Candye at boiling water
DReeCfl;OST temperature with high colour
y fastness
Recron Recron® Dope dyed black
Superblack Superblack with high consistency in shade
Recron Recron® Superdye  Bright, brilliant colours
Superdye and soft feel, low pill
Recro n Recron® Kooltex Moisture management yarns
Kooltex
Recron Recron® Fibrefill Hollow fibres with high bounce and
resilience
Recron Recron® 3D Virgin superwhite fibres with a
3D Conjugate Conjugate unique spiral structure
Recron® 3S Secondary Reinforcement Products
Recron 3s
Re cro n Recron® Certified Quality Certified Sleep Products
GERTIFIED
Recro n* Recron® FeelFresh  Antimicrobial fibres & yarns
FeelFresh
Recron Recron® Recrobulk Hi-bulk fibres for soft-feel &
Recrobulk warmth
\;f;m Recron® Eco-friendly fibres made from 100%
= GreenGold post-consumer polyester waste
Recron Recron® RecoSilk  Speciality Polyester Filament Yarns
Recosilk
© Regy ﬂl'l"ft. Recron®FS Flame retardant Fibres & Yarns
Recron’ Recron® Exclk Yarns for naturally Soft
Exclk Silken hand feel
Recron® EcoD High standard eco-friendly dying
RECI’OIT EcoD process to give unbeatable washing,
sublimation & perspiration fastness
Relpet® Polyethylene Terephthalate (PET)

(o)
relpet

Conveyor belts, ropes, geo-grids, seat-belts, lashings,
slings, industrial fabrics

Hi-Strength, Low-shrinkage Sewing threads for apparel,
home and industrial applications

Value-added fine quality fashion fabrics with unique weave
patterns, textures and hand-feel

Denim, shirting, suiting, dress material, T-shirt, sportswear,
swimwear, medical bandages & diapers

Dress material, shirting, suiting, furnishing fabric, curtain &
bed sheet

Ladies outerwear, feather yarn for knitted cardigan,

decorative fabric & home furnishing

Apparel, automotive, non-woven & interlining

Woven & knitted apparel, furnishing & home textile

Active sports and high performance wear

Pillows, cushions, quilts, mattresses, furniture, toys & non-
wovens

Sleep and comfort products, Furniture, Toys & Beddings
Construction industry, cement, paper industry, battery

industry, wall papers, wipes & hygiene products & Asbestos
replacement

Pillows, cushions, blankets & quilts
Active sportswear, Intimate apparel, socks, home furnishings
& garments used in healthcare industry

Sweaters, pullovers, cardigans, shawls & jackets

Apparel & home textiles

Ideal for dress materials, velvet, sarees, embroidery threads
with a silken shimmer and in swathes of colour

Institutional textiles for hospitality, entertainment, transport,
safety etc. Also used in home textiles, fill & comfort products

Apparels

Apparels

Packaging for bottled water, beverages, confectionary,
pharmaceutical, agro-chemical and food products
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Oil and Gas Exploration and Production

Logo Business/Brand  Product/ Service End Uses
Crude Oil and Natural Gas Refining, power, fertilisers, petrochemicals and other industries
Retail
Logo Business/Brand  Product/ Service End Uses
Owned
A J I O Ajio Online fashion store Curated online fashion store offering apparels, accessories, footwear
- COM and much more
« N Jio Stores Speciality Store for mobility & Latest assortment of mobiles, tablets, laptops, accessories
Jio i communication
PROJECTEVE Project Eve Apparel speciality store Speciality stores catering to entire fashion &lifestyle needs of women
0 . Reliance Digital Electronics speciality store Offering wide range of consumer electronics, home appliances,
Reliancedigital . : :
entertainment, gaming merchandise
Relfizncemmmp Reliance Footprint ~ Footwear speciality store Speciality stores dealing in footwear, handbags and accessories
0 ) Reliance Fresh Neighbourhood store Dealing in fresh fruits & vegetables, food, grocery and items of
Reliancefresh daily use
Ih? " Reliance Jewels Jewellery speciality store Fine jewellery with offerings across gold, silver, diamond, precious
o stones and other precious metals
o Reliance Market Wholesale cash & carry store Dealing in grocery, clothing, footwear, electronics and general
Reliance MARKET merchandise
0 Reliance Resq Consumer electronics after sales Service provider for consumer electronic products
RelianceresQ service provider
Lugital Seruice Ceaie
Reliance Smart Supermarket Dealing in fresh fruits & vegetables, food, clothing, footwear,
Reliance electronics and general merchandise
Falfhca Reliance Smart.in Online grocery store Dealing in fresh fruits & vegetables, food and general merchandise
SMART.in
O TRENDS Reliance Trends Apparel speciality store Offers wide range of apparel, handbags, footwear and accessories
OTRENDS Reliance Trends Apparel speciality store Offers curated collections of Indian women wear and accessories
! WOMAN Woman
In-store Brand
_ Avaasa Ethnic Indianwear inspired by Indian ~ Apparel for women
ethos and art forms
DN DNMX Denim inspired casuals Apparel for men, women and children
B NETPLAY Netplay Smart casuals for the free spirited Apparel for men
Performax Activewear for sports and fitness Apparel and footwear for men, women and children
: Point Cove Smart casuals for kids inspired by Apparel for children
POINT COVE e
California
“ TEAMSPIRIT leamspirit Sport Inspired Casualwear Apparel for men, women and children
LYF 4G Mobile Handsets and Mobile and connectivity devices
Connectivity Devices
Reconnect Exclusive Brand from Reliance Digital ~ Electronic gadgets and accessories
EN o Enzo Matic Detergent Powder brand Detergent
MATIC

Best Farms Premium Grade Farm Produce brand Food

products brand

&)
@ Good Life Clean, Hygienic and Wholesome Food
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Logo Business/Brand  Product/ Service End Uses

Exclusive Brand Partnership

Armani Exchange Unisex casual wear brand from the Casual wear, Denims
A x Armani house, its global in spirit, this

is a brand for the young citizens

BALLY Baly World's second oldest luxury brand  Shoes, bags and fashion accessories
B O T T E G A Bottega Veneta Italian Luxury accessories brand, Luxury bags, Shoes, Accessories
foundedin 1966, known for discretion,
VENETA quality, and craftsmanship

& Brooks Brothers Americaniconic brand that has Apparel and accessories for men
redefined & shaped classic American

style for nearly two centuries

E(J; Canali Tailor-made Italian luxury men’'s wear, Men's formal wear

leader for more than 80 years.

CANAILI
1 Cherokee Iconic American family lifestyle brand ~ Apparel and accessories for kids
A
Coach Foundedin 1941, Coachis aleading Bags & Accessories
s design house of modern luxury
CCN)L‘AJQ H accessories and lifestyle collections
with an all-American attitude
| DC American sportswear brandinspiredby  Apparel, accessories, footwear and skateboards
- * skateboarding and snowboarding
DIESEL Diesel Iconic ltalian lifestyle brand Apparel, accessories and footwear
D ne Dune Distinctive fashion footwear & Accessories and footwear for men and women
LonponN accessories
Emporio Armani Emporio Armaniis a sub label of Luxury Men's wear and Women's wear
. I Giorgio Armani, includes ready-to-
EMPORIOSSARMANI 9 Y
wear clothes, sunglasses, perfume,
accessories and watches.
. Ermenegildo Italian luxury men'’s clothin Apparel, accessories and footwear for men
Ermenegildo Zegna 9 Y 9 PP
Zegna
Flormar Leading beauty and colour cosmetic Colour cosmetic products
flormar brand
Furla Furla deals in Italian handbags, Luxury Bags, Shoes and Accessories

shoes and accessories since 1927.
F U R LA These collections are constructed
with high quality craftsmanship and
contemporary style
Giorgio Armani Italian label foundedin 1975, known Luxury Men's wear and Women's wear
for clean tailored lines and unisex
occasion wear
GAS Italian clothing brand offering quality ~ Apparel, accessories and footwear for men & women
_GAS products for intelligent, aware
consumers, with an international,
cosmopolitan attitude

GIORGIO) ARMANI

e .STAR G Star Raw G-Star RAW is a Dutch designer Denim, casual wear

_ RALW clothing company, known for
technologically advanced denims

*ﬁ;h(evs Hamleys The finest toy shop in the world Toys
Hugo Boss German brand founded in 1924, Men's wear, formal and semi formal

Sophisticated, modern and iconic

BOSS Men’s wear label, market leaders in

HUGO BOSS the upper premium segment of the

global apparel market.
hunkem®&ller Hunkemoller Leading European lingerie brand Lingerie, nightwear, swimwear and accessories
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Logo

Business / Brand

Exclusive Brand Partnership

Product / Service

End Uses

| C O n | X ICONIX Diversified portfolio of fashion and home
brands
' Istore Exclusive Apple Products Store
1Store
n,keﬁzn:edlgltal
Jimmy Choo Jimmy Choois a 21 century luxury
accessories brand, with shoes at its heart,
JIMMY CHOO more than 150 stores and is present in the
most prestigious department and specialty
stores worldwide
S Kate Spade Accessible luxury for women
kate spade
NEW YORK
MARKS & Marks & Spencer Iconic Britishifestyle brand
SPENCER
Michael Kors Luxury accessories and ready-to-wear
brand established in 1981. Productsinclude
accessories, footwear, watches, jewelry,
MICHAEL KORS men’s and women's ready-to-wear apparel,
eyewear and a full line of fragrance products.
MUJI MUJI Iconic Japanese lifestyle brand
BERS
Paul & Shark [talian luxury and casual sportswear brand
Paul Smith Paul Smith s Britain's foremost designer,
. he combines tradition and modernity for
POMQ‘ Smrkin his Men's wear high fashion and formalwear
label
o pog[ess Payless Affordable fashion footwear specialty store
PINXK  ThomasPink British shirt authority
‘ A Quiksilver Premium youth Lifestyle and culture clothing
brand representing action sports
QUIKSILVER
Q? Roxy Global lifestyle brand, offering products for
R OX Y every aspect of an active girl's life
@r’ Scotch & Soda European couture brand
SCOTCH&SODA
STEVE MADDEN Steve Madden Fashion forward Footwear & Accessories
SHOES & HANDBAGS Brand
WEBR(LEEN Superdry Fashion brand that fuses designinfluences
Superdry from Japanese graphics and vintage
Americana, with the values of British tailoring
TUMI Foundedin 1975, leading international

business, accessory and travel lifestyle
brand.

Villerov & Boch

74N

Villeroy & Boch

Luxuriousand timeless pieces since 1748
forbathroomand wellness, tableware and

tiling. Headquarteredin Germany, thislarge
manufacturer of ceramics specialisesininnovative
products

vision express

‘Specaces = Sunglsses = Gortet Lorses

Vision Express

Optical specialty store

Apparel, footwear, accessory and home fashion

Mobile, Laptops and Connectivity Devices

Women's footwear and accessories

Handbags, small leather goods, apparel and footwear

Apparel for women, men and children, lingerie, beauty and
home décor

Bags, Footwear and accessories

Accessories, home, apparel, travel, beauty, stationery, etc.

Apparel, accessories and footwear for men

Men's formal wear

Footwear, handbags and accessories
Apparel and accessories for men

Apparel, accessories, footwear, skateboards and surfboards

Apparel, accessories, swimwear and footwear for girls

Shoes, bags and fashion accessories

Accessories and footwear for men and women

Apparel, accessories and footwear

Travel bags, wallets and Bags

Tableware

Spectacles, sunglasses, contact lenses and eyewear care
accessories
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Textiles
Logo Business/Brand  Product/ Service End Uses
Owned
ONLY Only Vimal Suitings, Shirtings, Readymade Fabrics, Apparel and Accessories
VIMAL. Garments
MarcoMandni  MarcoMancini Suitings, Shirtings Fabrics
ITALIAN ELEGANCE )
Protector Anti-dust, Anti-Microbial, Quick Fabrics and Apparel
Stain Release & Anti-Pollen Fabric
Finish Technology
Only Vimal Sarees  Sarees Sarees and Dress Material for Women

<o
Xz
>
r

* SAREES »

el Vimal Gifting Ready-to-stitch, take away fabricin  Fabrics
gift packs
D-Creased Smooth and Wrinkle-Free Fabric Fabrics and Apparel
Finish Technology
D-CREASED
£} nice Cool Moisture-Absorb Fabric Finish  Fabrics and Apparel

n‘ C e Technology
V2 Ready-to-stitch, Fabrics
V Take away fabric

DEO, Anti-Microbial Fabric Finish Fabrics and Apparel
Technology
Licensed
G]lil(l)fll(li{Al Georgia Gullini Suitings, Shirtings Fabrics, Apparel and Accessories
GULLIN
The essence of Malian style.
Digital Services
Logo Business/Brand  Product/ Service End Uses
Brand Logo
o Jio Connected Intelligence Jiois an ecosystem - of best-in-class devices, applications
Jio i — and networks. a network effect by design
MyJio Manage your Jio account An Omni app for - everything from signing up and paying bills
to topping up and managing account
JioTV Live and CatchUp TVonthemove  Watch 580+ LIVE TV Channels on your smartphones and
tablets.
JioCinema Entertainment at your fingertips A vast library of Movies, TV Shows, Originals, music videos &
content across 10+ languages and genres on phone, tablet,
TV and website.
JioMusic Music for you. Anytime, Anywhere Stream & download unlimited Ad-free HD Music from one
of the largest library of songs across various languages and
genres
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Logo Business/Brand  Product/ Service End Uses
Brand Logo

JioMags Premium and Popular magazines Rich library of premium magazines to provide an experience
of reading a real magazine

JioXpressNews OTT News aggregator app Stay updated with latest news from 500+ sources in 10+
Indian languages,

JioChat Free Chat, SMS, Voice & Video Call ~ An OTT app with Interface in 10 Indian languages and unique
features like multi-party video conferencing, audio and video
notes etc.

JioCloud Store and access your files from Store online securely all your photos, videos, docs, songs

anywhere organised at one place

Jio4GVoice VoLTE & Rich Communicationonall A telco-grade smartphone app enables customers to enjoy

phones Jio's latest services like HD Voice, Video calls, SMS on non-
VoLTE devices
JioMoney Experience cash-free living Digitising everyday consumer transactions —simple smart,

and secure payments

JioSecurity Protect your phone, secure your data Power against threats to digital life. Protects your device 24x7
proactively against risk apps and virus attacks

@O0V®00O0

JioNewsPaper Digital Newspapers from 100s of Daily newspapers from multiple cities - both Indian and
cities International.
JioNet Gateway to India’s largest Wi-Fi Gateway to blazingly fast Wi-Fi network
network
JioHealthHub Your digital health vault Easy and Secure way to digitally store categorise, manage and
share Health Data
Jioswitch Secure File Transfer & Share Easy to use data transfer application. Supports a wide range
of file types to transfer from one smartphone to another

- JioGST GST Service Provider Easy and safe GST compliance (create, manage, and reconcile
Jio GST GST-related financial / compliance documents).

Media and Entertainment

Logo Business/Brand  Product / Service End Uses
TV Channels
" CNBCTV18 English Business News Channel English Business news
Y%
CNBC
TVis
\"’ CNBC Awaaz Hindi News Channel Hindi Business news
-
CNBC
" CNBC Bajar Gujarati News Channel Gujarati Business news
Y%
CNBC
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End Uses

Logo Business/Brand  Product/ Service

TV Channels
CNBC TV18 Prime English Business News Channel
HD
CNN News18 English General News Channel
News18 India Hindi General News Channel
News18 India English General News Channel
News18 Lokmat Marathi News Channel
News18 Urdu Regional News Channel
News18 Rajasthan Regional News Channel
News18 Regional News Channel
Bihar Jharkhand
News18 Regional News Channel
Uttar Pradesh
Uttarakhand
News18 Regional News Channel
Madhya Pradesh
Chhattisgarh
News18 Regional News Channel
Gujarati
News18 Regional News Channel
Kannada
News18 Regional News Channel
Bangla
News18 Odiya Regional News Channel
News18 Punjab/ Regional News Channel

Haryana/ Himachal

News18 Tamil Nadu

Regional News Channel

News18 Kerala

Regional News Channel

News18 Assam/
North-East

Regional News Channel

Business News with expanded focus on global market

English language news and current affairs

Hindilanguage news channel

News from India for Indian diasporas

National and International news for Marathi viewers

Urdu news channel

Rajasthani news channel

Regional news for Bihar and Jharkhand

Regional news for Uttar Pradesh and Uttarakhand

Regional news for Madhya Pradesh and Chhattisgarh

Guijarati news channel

Kannada news channel

Bangla news channel

Oriya news channel

Regional news for Punjab, Haryana and Himachal Pradesh

Tamil news channel

Malayalam news channel

Regional news for North-eastern states
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Logo Business/Brand  Product/ Service End Uses
TV Channels
™ Colors Hindi general Entertainment Channel  Hindi mass entertainment channel
colors
a Colors Infinity English Entertainment Channel English entertainment channel
colors
INFINITY
‘ Rishtey Hindi general Entertainment Channel  Hindi mass entertainment channel
rishtey
I‘E‘le.y Rishtey Cineplex Movies Hindi Movie channel
m| MTV Youth entertainment Youth entertainment channel & brand
IVl

m MTV Beats Music Music destination for the youth

l. Vh1l English Music and Lifestyle Channel English music destination for the youth

Comedy Central English Entertainment Channel English entertainment for inclusive family viewership
COMEDY @1'!1N E b
| Ni Kids Channel Comedy destination for kid
nicnelodeon \ ickelodeon y ination for kids
m Sonic Kids Channel Action and adventure entertainment for kids and young adults
ey
nic“‘i r Nickelodeon Junior  Kids Channel Entertainment aimed at pre-school kids
.
j Colors Marathi Regional Entertainment Channel Marathi entertainment channel
colors
CiriG)
,7 Colors Kannada Regional Entertainment Channel Kannada entertainment channel
colors
LE]
Colors Bangla Regional Entertainment Channel Bangla entertainment channel
colors
qIeA1
a Colors Gujarati Regional Entertainment Channel Guijarati entertainment channel
colors
il
3 Colors Odia Regional Entertainment Channel Oriya entertainment channel
colors
asal
™ Colors Super Regional Entertainment Channel Kannada Entertainment channel
colors

SUPER
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Logo Business/Brand  Product / Service End Uses
TV Channels
‘ Colors Tamil Regional Entertainment Channel Tamil Entertainment channel
colors
Sip
H History TV18 Infotainment Channel Factual Entertainment channel
)
HISTORY
v
f}'i fyiTV18 Infotainment Channel Lifestyle channel

Filmed Entertainment

Viacom18 Motion Filmed Entertainment Acquisition, production, syndication, marketing and
VI ECUM m Pictures distribution of full length feature films within India and
distribution of Indian films in several international markets

Content Asset Monetisation

7 diaC IndiaCast Multi-platform ‘Content Asset International Channel distribution, advertising sales on
ain laCast Monetisation’ entity international Channels and content Syndication

aTV18 & Viacom18 Venture

Digital Content

moneycontrol Moneycontrol Finance portal Comprehensive financial information, news and in-depth
analysis across asset classes

News18.com General News portal Real-time coverage, sports updates, entertainment buzz,
m anchor blogs & chats and Live TV

Firstpost Opinions and News portal Digital newsroom focusing on opinions, powered by expert
FIRSTPOST. writer-editors

vnot VOOT OTT Video Entertainment OTT Video entertainment destination

Infotainment

In.com News and entertainment portal Content & videos of Network18 entertainment channels
com and websites and popular third party websites

Digital Commerce

F%""' | HomeShop18 Retail platform Integrated virtual shopping on Internet, Television
SHOP and Mobile
book h BookmyShow Online ticket booking platform Online ticket booking for movies, plays, sporting
00 Snow
events and shows
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Logo Business / Brand

Publishing Business

Product / Service

End Uses

INDIA

Forbes Forbes India

Business publication

Better Photography

Photsosthy

Photography Magazine

Better Interiors

intéfiors

Interiors Magazine

OVERDRIVE ©vererive

Auto Publication

Magazine for Business/Financial News & Analysis

Magazine for photography enthusiasts

Magazine for interiors ideas and design

Publication for auto enthusiasts and users

Allied Business

Topper Learning

TOPPER

Gel More Marks

Education

= ‘ Colosceum
A -

COLOSCEUM

MDA FRIFATE LTS

Production House

Capital 18
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Financial Highlights

Financial Statements

Notice

RIL Standalone
Tin crore

$SMn 2017-18 16-17 15-16 14-15 13-14 12-13 11-12 10-11 09-10 08-09
Value of Sales & Services (Revenue) 48,386 | 3,15,357|2,65,041|2,51,241 | 3,40,814| 4,01,302 | 3,71,119 3,39,792 | 2,58,651 | 2,00,400 | 1,46,328
Total Income 48,110 3,13,555|2,73,750] 2,59,062 | 3,49,535| 4,10,238 | 3,79,117| 3,45,984 | 2,61,703 | 2,02,860 | 1,48,388
Earnings Before 9,200 59,961| 51,965| 47,168| 40,323| 39,813| 38,785| 39,811| 41,178| 33,041 25,374
Depreciation,Finance Cost and Tax
Expenses(EBDIT)
Depreciation and Amortisation 1,470 9,580 8,465| 8,590| 8,488| 8,789 9,465| 11,394| 13,608 10,497| 5,195
Exceptional Items - - - - - - - - - - (370)
Profit For the Year 5,157 33,612| 31,425| 27,384| 22,719| 21,984| 21,003| 20,040| 20,286| 16,236, 15,309
Equity Dividend % - 110 - 105 100 95 90 85 80 70 130
Dividend Payout 499 3,255 - 3,095 2,944 2,793 2,643 2,531 2,385 2,084 1,897
Equity Share Capital 972 6,335 3,251 3,240 3,236 3,232 3,229 3,271 3,273 3,270 1,574
Equity Share Suspense Account - - - - - - - - - - 69
Reserves and Surplus 47,305| 3,08,312| 2,85,062 | 2,50,758|2,12,923 | 1,93,842| 1,76,766 | 1,62,825 | 1,48,267 | 1,33,901 | 1,24,730
Net Worth 48,042 | 3,13,114| 2,83,288] 2,53,998 | 2,16,159| 1,97,074| 1,79,995| 1,66,096 | 1,51,540| 1,37,171| 1,26,373
Gross Fixed Assets 69,427 | 4,52,492| 4,30,093 | 3,93,117 | 3,11,815| 2,64,281 | 2,32,270| 2,05,493 | 2,21,252 | 2,28,004 | 2,18,673
Net Fixed Assets 46,099 | 3,00,447|2,87,319|2,58,448|1,90,316| 1,51,122| 1,28,864 | 1,21,477 | 1,55,526 | 1,65,399 | 1,69,387
Total Assets 94,749 6,17,525| 5,46,746| 4,81,674| 3,97,785| 3,67,583 | 3,18,511| 2,95,140| 2,84,719 | 2,51,006 | 2,45,706
Market Capitalisation 85,803 | 5,59,223| 4,28,909 | 3,38,703 | 2,66,847 | 3,00,405 | 2,49,802 | 2,44,757 | 3,42,984 | 3,51,320| 2,39,721
Number of Employees 29,533 | 24,167 | 24,121| 24,930, 23,853| 23,519| 23,166| 22,661| 23,365| 24,679
Contribution to National Exchequer 8,745 56,997| 51,399| 43,117| 33,322| 31,374| 28,950| 28,197| 28,719| 17,972 11,574
Key Indicators

$ 2017-18 16-17 15-16 14-15 13-14 12-13 11-12 10-11 09-10 08-09
Earnings Per Share - }) 0.81 53.1% 96.9 84.6 70.2 68.0 64.8 61.2 62.0 49.7 49.7
[excluding Exceptional item]
Turnover Per Share - (%) 7.64 497.8* 817.2 775.3| 1,053.3 | 1,241.7 | 1,149.5| 1,037.8 790.5 612.9 464.9
Book Value Per Share - ) 7.62 496.7* 889.0 784.4 668.0 609.8 557.5 507.3 463.2 419.5 401.5
Debt : Equity Ratio 0.37:1 0.37:1 0.42:1 0.45:1 0.45:1 0.40:1 0.41:1 0.44:1 0.46:1 0.63:1
EBDIT / Gross Turnover % 19.0 19.6 18.8 11.8 9.9 10.5 11.7 15.9 16.5 17.3
Net Profit Margin % 10.7 11.9 10.9 6.7 5.5 5.7 5.9 7.8 8.1 10.5
RONW % ** 15.5 17.1 15.1 13.4 12.9 12.8 13.4 15.5 16.4 21.6
ROCE % ** 28.7 25.4 17.2 12.7 11.5 11.2 11.6 13.2 13.9 20.3

In this Integrated Annual Report, $ denotes US$, unless otherwise stated
1US $ =3 65.175 (Exchange rate as on 31.03.2018)
* Pursuant to issue of bonus shares during the year in the ratio of 1:1
** Adjusted for CWIP and revaluation
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Management'’s Discussion and Analysis

Page No. Title What's Inside
42 Overview Macro environment —global and domestic ;,S
]
43 Highlights and Key Events Brief overview of business performance and other events during the year %
)
46 Financial Performance and Review Financial information (consolidated and standalone) and discussion on g_
key parameters g

Business Performance
Analysis and description of all major business segments of Reliance

48 Refining and Marketing covering strategic advantages and competitive strengths. The discussion
56 Petrochemicals structure covers the environment the business operates in and how

66 Oiland Gas Exploration and Production Reliance's business model and operational excellence helped achieve

74 Retail a strong overall financial performance. In addition, growth plans and

86 Digital Services strategy is elaborated for each business segment

96 Media and Entertainment

104 Liquidity and Capital Resources Insights including Reliance's financing strategy, resource raising, capital

and risk management framework

Sustainable Growth at Reliance = The g’
Integrated Approach [zl
106 Strategic Framework Analysis and disclosure of Reliance's approach towards sustainable %-
106 The Integrated Approach and responsible growth through the lens of International Integrated %
108 Natural Capital reporting (“IR") Framework, SDG, PMO's initiatives supported by E-I:
114 Human Capital the NITI Aayog and beyond. It reflects performance and outcome, ¢-=|;
124 Intellectual Capital stewardship, and inter-dependencies for the broad base of capitals ()
132 Manufactured Capital (natural, human, intellectual, manufactured, financial, social and f—;’
140 Financial Capital relationship) and communicates the factors that materially affect the §
141 Social and Relationship Capital ability to create value over time - short, medium and long-term ‘;
149 Reliance's Sustainability Reporting 3
Journey -8
152 Risk and Governance Provides overall perspectives on key strategic risk and governance, é
159 Digital Platforms including the strategy to mitigate risk in Volatile, Uncertain, Complex s
and Ambiguous (VUCA) business environment. Reliance has built a =
scalable platform that enables sustenance of competitive advantage with
effective use of technology
160 Awards and Recognitions

Reliance's achievements and efforts in multiple areas are recognised by

various domestic and international agencies

163 Glossary
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Management’s Discussion and Analysis

Forward Looking Statement

Thereport contains forward-looking statements, identified
by words like ‘plans’, ‘expects’, ‘will’, ‘anticipates’, ‘believes’,
‘intends’, ‘projects’, ‘'estimates’ and so on. All statements
that address expectations or projections about the future,
but not limited to the Company's strategy for growth,
product development, market position, expenditures and
financial results, are forward-looking statements. Since
these are based on certain assumptions and expectations of
future events, the Company cannot guarantee that these are
accurate or will be realised. The Company's actual results,
performance or achievements could thus differ from those
projected in any forward-looking statements. The Company
assumes no responsibility to publicly amend, modify or
revise any such statements on the basis of subsequent
developments, information or events. The Company
disclaims any obligation to update these forward-looking
statements, except as may be required by law.

Overview

Global

Global economic recovery gathered pace, with the world
economy growing at 3.7% in CY 2017, aided by across-the-
boardrecovery in developed economies, i.e. United States,
European Union and Japan. Growth in Non-OECD markets,
however, remained modest. Green shoots of trade recovery
that was seen towards the end of CY 2016, continued in CY
2017, aided by the recovery in global demand and a sustained
increase in major commodity prices. The sustainedrise

in global trade was led by a pickup inimport demand in
developed markets. While this augurs well for underlying
demand trends, there are risks emerging from rising
protectionism and trade tensions between major economies,
and from geo-political developments in North East Asia and
the Middle East.

Growth accelerated in the US as the economy approached
fullemployment, labor markets tightened and inflation
started creeping higher. The US Federal Reserve continued
with the interest rate normalisation cyclein FY 2017-18 by
increasingrates thrice, in Jun 2017, Dec 2017 and Mar 2018.
The world is slowly coming out of the low interest rate and
abundant liquidity regime as advanced economies normalise
monetary policy.

Global oil demand growth remained robust at 1.6 million
barrels per day (mb/d) in CY 2017 led by demand recovery

in the OECD countries and healthy growth in demand from
China and India. Gasoline demand trends remained robust,
contributing around 68% of oil demand growth in the OECD
countries. Global oil price strengthened 18% in FY 2017-18,
supported by the OPEC non-OPEC co-operation to extend

the oil production scale-back to 32.5 mb/d till the end of
2018.

Petrochemicals sector globally continued to see high cracker
utilisation levels driven by firm product demand across

key markets. Global demand for key polymer products

(PE, PP and PVC) grew by 4.1% during 2017, led by India and
China. Polymer margins remained healthy during the year
supported by sustained demand.

India

FY 2017-18 marked a significant economic measure by

the government: The Goods and Services Tax (GST) was
implemented from July, 2017 as the nation moved to ‘one
nation-one tax'. The reform measure has helped India move
into the Top 100 Club in World Bank's ‘Global Ease of Doing
Business' rankings.

The Indian economy continued to grow strongly, as the
economy recovered in the 2" half post stabilisation of the
GST regime. Gross Domestic Product growth ratein

FY 2017-18 was 6.7%, supported by consumption growth and
government spending. Withimproving investments, there
are signs that arecovery is underway. Industrial activity
has rebounded with strongindustrial production growth,
led by arise in consumption, manufacturing and electricity
generation. Strong vehicle sales growth and improvement
inroad freight transport following stabilisation of GST

are further positive signs for continuing demand growth.
Services indicators also show positive trends with services
credit, services exports and imports clocking double

digit growth.

India remained the world's 3" largest oil consuming economy
behind USA and China after overtaking Japan last year. Its
annual demand for oil climbed by 0.12 mb/d to

4.68 mb/d.

For FY 2017-18, India's oil demand grew at 5.3% y-o-y with
strong consumption-led demand growth in gasoline (+10.1%)
and jet fuel (+8.9%). The growth was led by robust passenger
vehicle sales growth, two-wheelers sales growth and growth
in domestic airline passenger traffic. Domestic diesel
demand rose at 6.6% with acceleration inindustrial activity.

Polymer demand growth in India continues to be driven

by healthy economic indicators, infrastructure boost and
higher disposable income. During the year, polyester chain
margins recovered with slower capacity growth relative to
demand growth. This supported healthy operating rates and
favourable margins for integrated players.
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LLDPE facility at Refinery Off - Gas Cracker (ROGC) complex, Ja

Introduction of GST and emphasis on cash-less transactions
have provided a fillip to organised retail sector in India.
Organised retail has a 9% share in the overall Indian Retailing
market, providing significant growth opportunities to the
formal sector.

India’s digital services market is continuing its exponential
growth trajectory with Jio expandingits coverage and
further deepeningin existing areas to achieve 99%
population coverage during FY 2018-19. With over 186.6
million subscribers —Jio has ushered in an era of data
abundance in the nation. The digital infrastructure created
by Jio will play a significant role in

Management'’s Discussion and Analysis 43

FY 2017-18 also marked the commencement of commercial
operations of Jio. Within a short period, Jio has transformed
the digitallandscape in India, providing high-speed internet
access to 186.6 million subscribers as on 31°* March 2018.

Reliance Retail business also saw significant traction with
robust revenue growth (104.9% y-o-y) and EBIT growth
(163.3% y-o-y). Reliance Retail added 221 stores and 3,736
Jio Points stores during the year and now operates 17.7
million sq. ft. of retail space, the largest footprint of any
organisedretailer in India.

Refining & Marketing - Third

accelerating India's economic growthin
the comingyears.

Highlights and Key Events
FY 2017-18 marked the culmination
of RIL's largest ever petrochemical
expansion project, with the
commissioning of the Refinery Off

Commissioning of the world’s
largest Refinery Off-Gas
Cracker (ROGC) complex

successive year of double-digit
Refining Margins

The Refining & Marketing business
reported arecord EBIT 0f325,869
crore during FY 2017-18 reflects

RIL's continuing focus on operational
efficiencies and proactive risk
management. Though global oil prices

Gas Cracker (ROGC) and related

downstream units. During the year, the final phase of the
Paraxylene (PX) expansion was completed and ethane
cracking at Dahej and Hazira have been stabilised. The
projects achieved on-spec production at design capacities
inrecord time, a testimony to the operational excellence

of RIL's team. The robust economics of these projects
reflects in sharp increase in petrochemical business earnings
during the year. New volumes in polyester intermediates
and polymer stream, elevated polymer margins and
improving polyester chain margins were key drivers for
record petrochemical business earnings. Refining business
environment remained constructive with strong oil demand
growth outpacing supplies, pushing global utilisation levels
higher. Refining margins remained strong during the year
supported by healthy light distillate cracks and recovery in
middle distillate cracks.

increased during the year, oil demand
continued to be robustin CY 2017 at 1.6 mb/d. With limited
refining capacity additions, global refinery utilisation rates
remained high at 82.8%, supporting refinery margins.

Crude and product prices increased during the year, with
markets re-balancing amid declining inventories. Production
restraint by OPEC and some Non-OPEC countries helped
restrict supply growth in the firm demand environment,
leading to a drawdown in crude and product inventory

levels in the OECD countries. Firm refining margins were
underpinned by arecovery in middle distillates product
cracks with firm diesel demand on the back of recovering
industrial and mining activity.
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During the year, RIL processed 8 new grades of crude,
including grades from USA introduced for the first time.
Commissioning of the new petrochemical units at Jamnagar
(PXand ROGC) has increased the petrochemical intensity
index of the Jamnagar complex, leading to further value
addition to refinery streams.

Petrochemicals —63.0% increase in earnings
Petrochemical business EBIT reached record levels of
21,179 crore with incremental volumes from project start-
ups and supportive margin environment. During the year, the
final phase of the PX expansion was completed and ROGC &
related downstream units were commissioned. Also, ethane
cracking stabilised at Hazira and Dahej, leading to improved
yields. Project management and operational excellence was
demonstrated through the rapid ramp-up of new plants to
their design capacity, with on-spec production achievedin
record time.

FY 2017-18 marked the culmination of the largest
petrochemical expansion undertaken by RIL. Over the
course of the last three years, RIL has significantly enhanced
its capacitiesin key product lines and has improved its global
rankings in key products in the polyester and polymer chain.
Importantly, the new projects have materially improved RIL's
cost positions in these products with appropriate choice of
feedstock, technology and scale. With the completion of
these projects, RIL's petrochemical portfolio has
unmatched feedstock integration and flexibility to achieve
sustainable earnings.

Oil and Gas Exploration and Production

Domestic Oil & Gas

RIL commenced commercial production fromits Coal Bed
Methane (CBM) block in March 2017. During the course of
the year, production was ramped up to 1 MMSCMD level with
more than 200 wells having been put to production. Gas from
the CBM field was sold through a government mandated
competitive bidding process carried out by CRISIL.

RIL, along with partner BP, have embarked on the next wave
of projects to develop existing discoveries in the KG D6
block. For R-cluster development, all major contracts for
supply of long lead items, installation works and drilling rigs
have been awarded. Field development plans for MJ gas
and condensate field and the Satellite Cluster have been
approved by the Management Committee of the block.

The development and production from the three planned
projects (R-cluster, Satellite Cluster and MJ fields) is
expected to bring on-stream 30-35 MMSCMD of gasin
phases over 2020-22.

International: Shale Gas

US crude and natural gas prices remained volatile during the
course of the year, with a strong uptick in prices towards
the end of the year. Natural gas prices were firm during the
year with increased offtake from LNG and Mexican exports.
Business conditions, however, remained challenging and
RIL continued with its strategy of measured approach to
development, progressing only those projects meeting the
Group's investment threshold.

During the year, Reliance divested its holdings in the
Marcellus shale JV which were operated by Carrizo Oil & Gas.

Reliance continues to focus on value maximisation in the
remaining two JVs with focus onimprovement in well design
and execution efficiency.

Retail Business — Leadership across key consumption
baskets

Reliance Retail achieved revenues of over US$10 billion
during FY 2017-18, becoming the first Indian retailer to cross
this milestone. Reliance Retail Revenues grew 104.9% y-o-y
t0369,198 crore, sustaining arevenue CAGR of 45% over the
last 5 years. Reliance Retail delivered EBITDA of%2,529 crore,
up 114.5% on a y-o-y basis, with profitable growth across all
verticals. Reliance Retail has established a large presence
across all consumption baskets, and is a leading player in
food, consumer electronics and fashion retailing. During the
year, Reliance Retail further expanded its retail footprint and
now operates 7,573 stores in over 4,400 cities.

Digital Services —World's largest and fastest growing
mobile data network

Jio continued to set new benchmarks as it consolidated its
position as the world's largest and fastest growing mobile
data network. Jio has India’s largest wireless data subscriber
base of 186.6 million subscribers. Across all key performance
parameters, Jio is resetting industry benchmarks with
largest high quality video consumption, highest voice
consumption per subscriber and the best network quality
with the lowest call drops and fastest download speeds.
Jiois playing a transformational role in creating the digital
eco-system for India, with the growing popularity of its
digital services and applications. MyJio became the fastest
Indian app to cross 150 million downloads and is becoming a
valuable customer engagement app. JioTV was awarded

the "Best Mobile Video Content” app in the Glomo Awards
2018, while JioCinema became India’s no.1 Video-On-
Demand App.

Digital Services business recorded revenues of323,916
crore, with year-end subscribers’ base at 186.6 million and
Segment EBIT was at 33,174 crore for the year, with EBIT
margin of 13.3%. This is strong financial performance within
very first year of commercial operations demonstrating
strong fundamental and operating leverage of the business.
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Media - Strengthening content and delivery
platforms

High quality media content is a key differentiator in the digital
and broadcast ecosystems. Reliance is committed to provide
Indian consumers world-class media for entertainment,
news and information across platforms. During the year,
Reliance continued to strengthen original and exclusive
content for its digital platforms with strategic tie-ups and
investments in film, media production and music platforms.

Reliance’s flagship media Company Network18 consolidated
its operations and continued to raise its standing in the
Media and Entertainment sector.

Network18 subsidiary TV18 took operational control and
raised its stake to 51% in entertainment JV Viacom18

(in March "18). This will drive value-addition and synergies
across the multi-platform group comprising broadcast,
digital, filmed and experiential entertainment and

media businesses.

Corporate Stewardship:
Reliance believes in fostering an equitable economic growth
and ensuring a sustainable and inclusive growth for all.

Management’s Discussion and Analysis 45

During the year, Reliance contributedX771 crore towards
various community development initiatives focusedin the
areas of rural transformation, health, education, sports for
development, disaster response, arts, culture and heritage
and urban renewal. Reliance Foundation has transformed
lives of 20 million Indians across 13,500+ villages and 100+
urbanlocations. During FY 2017-18, Reliance contributed
386,942 crore to the national exchequer. Reliance continues
toinvestin Skill India, Make in India & Digital India. RIL has
been at the forefront of adopting an integrated thinkingin
the Company’'s management approach. RIL's integrated
approach to value creation culminates into its six capital
approach which depicts its commitment towards a
sustainable future. Reliance’'s businesses are future-ready
and enable the fourth industrial revolution, an amalgamation
of physical, digital and biological innovations.

Digital Platforms

During the year, Reliance has initiated platform driven
organisation process to tap significant potential for its
businesses to improve efficiency, informed & agile decision
making process.

Petcoke Gasification
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Financial Performance and Review

Alok Agarwal Srikanth Venkatachari

Financial Statements

Notice

Delivering superior performance in today’s volatile and global environment requires sound strategy and disciplined
execution. Reliance achieved a number of milestones and performance records —underpinned by solid segment earnings
growth, led by volume and margin expansion. Reliance has generated record cash profit of US$8.6 billion (356,034 crore)
for the year. Additionally, Reliance became the first Indian Company to record PBDIT of US$11.4 billion (374,184 crore)
with strong contribution from Energy and Materials businesses and the Consumer-facing businesses.

The robust performance for the year also reflects strong underlying fundamentals of Reliance’s refining and
petrochemicals business. The Company’s hydrocarbon and consumer business demonstrated completion of its largest
ever capital expenditure cycle with all major project commissioning during the year, including cracker, paraxylene
facilities, ethane project and wireless services. The structural strength in energy & materials business environment
augurs well for Reliance’s new capacities that have come on stream this year.

74,184 crore

Record PBDIT

Financial Information — Consolidated and Standalone

Consolidated Standalone

Particulars FY 2017-18 FY 2016-17 FY 2017-18 FY 2016-17

Tincrore USSinbillion T incrore Tincrore USSin billion T incrore
Value of Sales & Services (Revenue) 4,30,731 66.1 3,30,180 3,15,357 48.4 2,65,041
PBDIT 74,184 11.4 55,529 59,961 9.2 51,965
Cash Profit 56,034 8.6 42,800 46,352 7.1 40,909
Segment EBIT 52,386 8.0 38,168 45,121 6.9 38,340
Net Profit 36,075 5.5 29,901 33,612 5.2 31,425
Cash & Marketable Securities 78,063 12.0 77,226 67,566 10.4 69,337
Tangible and Intangible Assets 5,85,094 89.8 5,18,471 3,00,447 46.1 2,87,319
(Ex. Goodwill)
Gross Debt 2,18,763 33.6 1,96,599 1,16,881 17.9 1,07,446

Reliance achieved consolidated revenue of34,30,731 crore
(US$66.1 billion), an increase of 30.5%, as compared to
%3,30,180 crore in the previous year. Increase in revenue
was primarily on account of higher volumes with start-up of
petrochemicals projects and uptrend in prices of products
in the refining and petrochemical businesses. Product
prices were led by 18% y-o-y increase in average Brent oil
price to US$57.5/bbl for the year. Reliance’s consolidated
revenue was also boosted by robust growth in Retail and
Digital Services business. Reliance Retail recorded a 104.9%
increase in revenue to369,198 crore. Digital Services
business recorded revenue of323,916 crore inits very first
year of commercial operations.

Robust refining and petrochemicals margin environment,
volume growth in petrochemicals and rapidly increasing
contribution from consumer businesses led to significant
rise in operating profits for the year. Operating profit before
otherincome and depreciationincreased by 38.9% on a
y-0-y basis toI64,176 crore (US$9.8 billion) from 346,194
croreinthe previous year. Profit after tax was higher by
20.6% at36,075 crore (US$5.5 billion) as against 329,901

croreinthe previous year. Higher interest and depreciation
charges with the commissioning of projects across
businesses resulted inrelatively lower growthin

profit after tax.
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* Revenue from the Refining and Marketing segment
increased by 22.0% y-o0-y t033,06,095 crore (US$47.0 billion)
including inter segments transfers, primarily on account of
higher crude prices during the year. Segment EBIT increased
by 3.2% to arecord level 0f 325,869 crore (US$4.0 billion),
supported by higher Gross Refining Margins (GRM). GRM
for the year was at a 9-year high of US$11.6/bbl as against
US$11.0/bblin the previous year. RIL's GRM outperformed
Singapore complex margins by US$4.4/bbl. As at the end of
the year, RIL operated 1,313 petroleum retail outlets in the
country. RIL's superior retail proposition reflects in the higher
offtake, with a 42% increase in MS and HSD volumes.

* Revenue from the Petrochemicals segment increased by
35.5% y-0-y to31,25,299 crore (US$19.2 billion), including
inter segments transfers, primarily due to higher volumes
from new Paraxylene, ROGC and its downstream units (PE
and MEG). Petrochemicals segment EBIT increased sharply
by 63.0% to its highest ever level 0f¥21,179 crore (US$3.2
billion). Earnings was supported by favourable product deltas
across integrated polyester chain, PP and PVC along with
volume growth. EBIT margin was higher by nearly 300bps to
16.9%, reflecting RIL's strengthened cost positions across
product chains and unmatched feedstock flexibility.

* Revenue from the Oil and Gas segment increased by
0.3% y-0-y t0 35,204 crore (US$0.8 billion), including inter
segments transfers. The marginal rise in revenue is due to
ramp-up in CBM operations and better price realisations
in US shale operations. Volumes from conventional fields
and US shale were lower on account of natural decline and
slowdown in development activity. Segment EBIT was at
(1,536) crore as against 3(1,584) crore in the previous year.
For the year, domestic production (RIL share) was at 78.9
BCFe, down 16.9% y-o-y and in US Shale (RIL share) business
was 139.7 BCFe, down 19.7% y-o-y basis.

* Revenue from the Organised Retail business grew by
104.9% y-o-y to369,198 crore from 33,765 crore in the
previous year. Reliance Retail has become the first retailer
in India to cross the US$10 billion revenue milestone. Retail
business PBDIT grew sharply by 114.5% to 32,529 crore for
the year. Retail segment EBIT increased by 163.3% to<2,064
for the year. EBIT margins for segment expanded by 70 bps
to 3.0% during the year.

* Inits very first year of commercial operations, Digital
Services business recorded revenues of 323,916 crore, with
year-end subscribers base at 186.6 million. Reliance Jio
reported strong financial performance for the year despite
competitive pressures. Segment EBIT was at 3,174 crore
for the year, with EBIT margin of 13.3%.

Other income was lower at 38,862 crore (US$1.4 billion)
as against39,443 crore in the previous year, primarily on
account of adverse yield movement.

Finance cost was at38,052 crore (US$1.2 billion) as against
33,849 croreinthe previous year. The increase was primarily
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on account of commencement of Digital Services business,
Petrochemical projects at Jamnagar and higher loan balances.

Depreciation (including depletion and amortisation)

was higher by 43.4% to 316,706 crore (US$2.6 billion) as
compared to<11,646 crore in the previous year, primarily
on account commencement of wireless service business
in Reliance Jio. Higher depreciation also reflected the
capitalisation of new projects in the petrochemicals
business andreductioninreserve estimatesin

domestic Exploration & Production business.

Profit after tax was higher by 20.6% at 336,075 crore (US$5.5
billion) as against¥29,901 crore in the previous year.

Basic earnings per share (EPS) for the year ended 31°* March
2018 was at360.9* as against¥101.3 in previous year.

The Board of Directors of the Company has recommended
dividend of Z6/- per fully paid up equity share of310/-
each, aggregating34,281 crore (US$ 657 million), including
dividend distribution tax.

Reliance’s fixed assets (excluding goodwill) stood at
35,85,094 crore (US$89.8 billion) as on 31t March, 2018.
This includes fixed assets 0f%2,84,647 crore of its
subsidiaries mainly in Reliance Jio, Reliance Holding USA and
Reliance Retail.

Capital expenditure for the year ended 315t March, 2018

was 79,253 crore (US$12.2 billion), including exchange rate
difference. Capital expenditure was principally on account of
the Digital Services business, projects in the petrochemicals
and refining business and in the Organised Retail business.

Reliance’s gross debt was at32,18,763 crore (US$33.6
billion). This includes standalone gross debt 0f31,16,881
crore and balance in key subsidiaries, including Reliance

Jio (358,392 crore), Reliance Holding USA (330,927 crore),
Reliance Retail Group (33,448 crore), Recron Malaysia (31,023
crore), Reliance Gas Pipelines Limited (31,309 crore) and
Independent Media Trust Group (32,203 crore).

Cash and marketable securities were at 378,063 crore
(US$12.0 billion) resulting in net debt at3¥1,40,700 crore
(US$21.6 billion).

RIL's standalone revenue from operations for FY 2017-18
was<3,15,357 crore (US$48.4 billion), an increase of 19.0%
ony-o-y basis. Standalone profit after tax was at 333,612
crore (US$5.2 billion) an increase of 7.0 % against¥31,425
crorein the previous year. Basic EPS on standalone basis for
the year was353.1* as against¥96.9 in the previous year.

* Pursuant toissue of bonus shares during the year in the ratio of 1:1
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Refining and Marketing (R&M)

Financial Statements

Notice

Refining segment recorded strong operational performance led by a
9-year high GRM of US$11.6/bbl. EBIT for the year was at arecord level

of 325,869 crore. RIL outperformed the Singapore refining benchmark by
US$4.4/bbl, significantly above its 5-year average outperformance. This
reflects the robust operational performance, superior configuration and

consistent high utilisation of refineries at Jamnagar complex.

25,869 crore

Refining segment recorded its highest
ever EBIT, led by 9 year high GRM of

US$11.6/bbl.

Strategic advantages and competitive strengths

el

Refinery
Configuration

e

Crude Selection
and Sourcing

Operational excellence with
continuousinnovation

RIL's refinery at Jamnagar
isamong the largest and
most complex refining
assets globally, with a design
capacity for processing 1.24
million barrels of crude per
day (MMBPD) and Nelson
Complexity Index, (a metric
for quantifying and ranking
the complexity of refineries)
of 12.7. The complexity level
of Jamnagar site is expected
to improve significantly

by several notches with

the commissioning J3
projects. Therefinery's
complexity provides it the
ability to take advantage of
opportunities arising out of

market volatility to procure
and process different
qualities of crude while
meeting stringent product
specifications.

Additionally, RIL has
significant flexibility to

alter the product mix, to
capture higher netbacks with
changing product supply-
demand dynamics.

The commissioning of ROGC
and downstream units has
provided further integration
with petrochemical, enabling
higher value addition.

RIL's refinery configuration
and logistics infrastructure
availability allows crude
portfolio optimisation.
With inherent design
flexibility, RIL optimises the
crude diet through a mix

of term and spot supply
contacts, sourcing the
most advantageous crude
globally. Eight new crude
grades were processed in
FY 2017-18, including new
North American crudes.

RIL continuously focuses on
debottlenecking, capacity
enhancement, energy
conservation, and product
quality improvement to
enhance its competitive
strengths.InFY 2017-18, these
efforts included:

Implementation of energy
conservationinitiatives to
minimise fuel consumption

Upgradation of logistics
facility to export high value
Tertiary amyl Methylene
Ether (TAME)
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Responsiveness to changing market dynamics continues to provide RIL an edge in crude sourcing and product
placement. RIL has continued expansion of its domestic fuel retailing outlets while maintaining industry leading
throughput per outlet. At the end of the financial year, RIL had 1,313 operational outlets.

Deepening integration post commissioning of paraxylene and ROGC facilities further improved petrochemicals
intensity index. Petcoke Gasification project, one of the largest and most complex projects in the world, will
transform Jamnagar refinery into a unique “bottom-less” refinery by converting refinery residue (petcoke) into
syngas. Gasification start-up is currently in progress with DTA Gasification under stabilisation and optimisation,
while SEZ Gasification is under commissioning.

& @By

Logistics and Market access and Petrochemical

supply-chain responsiveness Intensity

Jamnagar has a unique locational RIL continued to expand its global With commissioning of ROGC and
advantage with proximity to key market reach by finding new sinks for final phase of Paraxylene complex
sources of crude supply and large gasolinein Latin America and Australia expansion, the petrochemical intensity
product markets. RIL has state-of-the-  and gasoil to Brazil. RIL's global of the Jamnagar refinery has increased,
artlogistics infrastructure to support outreach, including trading offices at improving value addition to refinery

the largest refining hub at Jamnagar. key locations like Houston, London, streams. With ROGC start-up, ethane
Itincludes marine facilities, rail and Singapore and Mumbai, givesita and ethylene from refinery fuel gas is
road loading facilities and pipeline broad coverage for crude supplies and further value added to MEG, LDPE

connectivity for cost-efficient product product sinks. Tankages at Rotterdam,  and LLDPE.
evacuation. Marine facility comprising Ashkelon and Singapore locations allow
all-weather port and dedicated pipeline  RIL to move its selling point closer
infrastructure enables berthingofwide  to consumption hubs andimprove
range of ships from Very Large Crude responsiveness to market needs.
Carriers (VLCC) to small chemical

carriers. It also supports coastal

movement of products to the

domestic market. RIL optimises freight

costs through opportunistic use of

time charters.
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Market Environment

Robust oil demand growth enabling market
re-balancing and supporting prices

Global oil demand growth at 1.6 mb/d in CY 2017 remained
strong as compared to the 10-year average growth of 1.1
mb/d, evenin arising crude oil price environment. Though
global oil demand was dominated by Non-OECD countries
with demand growing at 1.1 mb/d, demand growth was also
witnessed in relatively mature markets of OECD countries
at 0.5 mb/d. Oildemand growth was distributed across
petroleum products, except for fuel oil, which witnessed
subdued demand. Demand growth for diesel got strong
support from broad based economic growth across

the globe.

During CY 2017, emerging economies in Asia accounted

for close to two-third of the global oil demand growth.
Chinese oil demand growth more than doubled to 0.6 mb/d

in CY 2017 (0.3 mb/d in CY 2016). In China, gasoline demand
growth was supported despite a slow down in the growth of
conventional vehicle sales and rising penetration of hybrids
and electric vehicles. Diesel demand rebounded in 2017 after
a contraction in 2016 on the back of economic recovery as
well as improving mining activity.

During FY 2017-18, oil demand was also firm in India led by
gasoline, gasoil, jet fuel and LPG.

Asian Cracks FY FY
USS$/bbl SURCS RO 2017-18 2016-17
Naphtha -1.3| -0.2| 3.0| -0.5 0.3 0.1
Gasoline 14.2 | 16.1| 14.4| 13.7 14.6 13.9
Jet 10.8| 13.2| 13.3| 16.1 13.3 11.5
Gasoil 11.4] 13.9| 13.0| 14.8 13.3 11.3
Fuel Oil -2.9| -2.5| -4.3| -6.3 -4.0 -5.4

Refinery under natural light

Non-OPEC gains market share

Global oil supply grew by 0.4 mb/d in CY 2017. OPEC supply
contracted by 0.4 mb/d as aresult of adherence to the supply
restraint deal between OPEC and non-OPEC producers

as well as sharp production declines in Venezuela. Saudi
Arabia shouldered a majority of the agreed cuts reducing its
production by 0.5 mb/d. This was partly offset by increased
production from Libya, which was exempted from the OPEC
production cut agreement.

Non-OPEC supplies rose by 0.7 mb/d in CY 2017 after falling
by 0.7 mb/d y-o-y during CY 2016. Supply from the US and
Canada grew by 1 mb/din CY 2017 as crude price recovered
and US shale oil production growth returned after posting a
declinein CY 2016.

Receding Inventory Lift up Prices

Brent crude oil prices averaged US$57.5/bblin FY 2017-18,
higher by US$8.9/bbl from FY 2016-17. Adherence to the
production restraint by OPEC and some non-OPEC members
through FY 2017-18 helped restrict oil supply growth to less
than the oil demand growth for the second consecutive year.
This led to the drawdown of crude and product inventories in
OECD countries, with stocks in these countries receding to
their lowest levelsinlast two years.

Oil Prices
80

60 -

40 -

20 b v v

— Brent




Integrated Annual Report 2017-18

Benchmark Refining Margins Gained on Stronger
Middle Distillate Crack

Limited refining capacity additions in CY 2017 and firm oil
demand growth led to refineries running at high utilisation
levels globally. Global refinery utilisation remained high at
82.8%in CY 2017 as compared to a 5-year average of 81.3%.
Refining margins were also supported by unplanned refinery
outages in Americas and strength in transportation

fuel cracks.

Light distillates

Light distillate cracks showed mild improvementin FY 2017-
18 supported by steady demand growth across regions.
Rising crude prices seemed to have animpact on demand
inthe US, the largest gasoline market in the world, where
demand was largely flat y-o-y after strong growth in the past
4 years. Growth in China and India remained stable.

Higher import requirement from Latin American nations
(Venezuela and Mexico) as a result of disruptions at domestic
refineries as well as supply outages in US Gulf coast due to
hurricane Harvey supported cracks.

Car sales (conventional) growth in China

Management'’s Discussion and Analysis 51

Fuel oil

Fuel oil demand declined in CY 2017 after growing for the
first time in many years in CY 2016. Fuel oil demand from the
bunker fuel segment remained firm. However, demand from
the power sector was impacted by natural gas substitution
in the Middle East/West Asia and North Africa during the
second half of the year. Lower Latin American refineries
utilisation and simple refineries upgradation, especially in
Russia, supported margins. Fuel oil cracks also strengthened
owing to OPEC oil output cut which is targeted mainly
towards medium and heavy crude grades.

Global refining environment supportive

Global oil demand is expected to grow by 1.4 mb/din

CY 2018 supported by improved global economic outlook
and strong petrochemical feedstock demand. Higher crude
oil production from North America as well as spare capacity
available from OPEC/non-OPEC countries participating

in the production curtailment agreement is expected to
help meet demand growth and limit sharp increase in oil
price. Gasoil demand growth is expected to stay firm on
better global economic outlook. Gasoline demand growth s
expected to be supported by growing demand

slowed downin CY 2017 as aresult of
Government's push to promote new-energy
vehicles (hybrid and electric vehicles) to curb
pollution. Gasoline demand however grew by
3% y-o-y despite these measures.

9-year high GRM

in emerging markets aided by risingincomes.
Global refinery utilisation is expected to stay
high, supporting product cracksin CY 2018
with oil demand growth expected to outpace
refinery capacity addition.

of 11.6/bbl

Demand for naphtha from petrochemical

RIL maintained premium over regional

sector remained firm due to stable end
product demand and favourable naphtha
cracking economics with narrower spread between
Naphtha and LPG.

Middle distillates

Middle distillate cracks strengthenedin FY 2017-18 over the
previous year on the back of broad based global economic
recovery supporting strong demand growth. Middle distillate
demand growth accounted for close to half of the oil product
demand growth globally. This was supported by recovery

in developed economies of US and Europe along with
structurally growing demand in emerging economies of Asia.
Gasoil demand in China grew by 2% in CY 2017 recovering
from a 4% contractionin the previous year. Demand growth
in CY 2017 was led by better economic growth, improving
industrial demand and mining activity. India gasoildemand in
FY 2017-18 also recovered strongly, growing by 6.6% y-o-y
as compared to 3% growth in the previous year.

Jet fuel demand growth remained strong aided by robust
8% growthin global international passenger trafficand 7%
growth in domestic air travel. Indian domestic passenger
traffic remained robust, growing by 17.5% y-o-y in CY 2017.

benchmarks
RIL achieved double-digit GRM for the third year in a row.
At US$11.6/bbl, refining margin was at a 9 year high. RIL
maintained a significant premium of US$4.4/bbl over the
benchmark Singapore Complex margins. RIL achieved
superior refining margins due to strong product cracks,
robust risk management and higher secondary unit
throughputs. Better performance against benchmarks
was underpinned by RIL's ability to optimise product yields,
expand product reach based on market movement and
process a variety of crudes, including crudes from
North America.

RIL processed 8 new crude grades this year, including new
grades from North America introduced. During the year,

65 different crude grades were processed. Over the years,
RIL has demonstrated its ability to process challenging
crude grades with sulphur content of over 5%, Total Acid
Number (TAN) of 5 (mg KOH/g), viscosity of ~5000 cst and an
American Petroleum Institute (API) gravity as low as 10°.

RIL fully utilised the flexibility available in its refining system
to procure competitive feedstock and optimise product
yields to improve margins.
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Refining Margins vis-a-vis global benchmarks

Regional Margins

FY 2017-18 FY 2016-17 FY 2015-16

(US$/bbl)
Singapore Complex 7.2 5.8 7.5
RIL GRM 11.6 11.0 10.8
Rotterdam (Brent) 6.3 5.3 6.3
USGC (WTI) 12.8 8.7 11.8
Financial and operational performance
Financial Performance*
FY 2017-18 FY 2017-18 FY 2016-17 %
R in crore) (USSinbillion) R incrore) Change
Revenue 3,06,095 47.0 2,50,833 22.0%
EBIT 25,869 4.0 25,056 3.2%
EBIT% 8.5% 10.0%

*consolidated

Financial Statements Notice

high base, there has been growth in diesel consumption,
which has allayed some concerns pertaining to impact of
growing electrification.

Growth in demand was led by retail outlet sales, in line with
previous years. The total number of retail outlets in India has
increased to over 62,000, as both state owned oil marketing
companies and private players continue to expand their
network presence.

Higher government spend oninfrastructure development is
expected due to the ambitious Bharatmala and Sagarmala
Pariyojana. Former plans to join 550 district headquarters
(with minimum 4-lane highway by developing 50 corridors)
and aims to shift 80% freight traffic to national highways.
Latter entails setting up of 6+ greenfield mega ports,
upgrading existing ports, developing 14+ Coastal Economic

FY 2017-18 revenue from the R&M segment
increased by 22% y-o0-y t033,06,095 crore
(US$47.0 billion), reflecting 18.2% higher
average oil prices during the year. Refining
EBIT increased by 3.2% y-o-y to a record of
325,869 crore (including exceptional item

1,313 fuel outlets
operational countrywide

Zones and 29+ Coastal Economic Units
with rail, road and airport linkages to
these water ports. These projects

will create new avenues for network
expansion and continue to support the
demand growth of petroleum productsin
India.

of%1,087 crore). Crude throughput for the
year was at 69.8 MMT.

Refinery Sales

(FY 2017-18) (In MMT) (FY 2016-17) (In MMT)

14.5

42.2 41.7

— Export — Domestic

Domestic Marketing

Market Environment

InFY 2017-18, petroleum product consumptionin India
increased to 205 MMT, a growth of 5.3%. The industry
continues to grow across product categories with increased
accessibility due to better network penetration and growing
disposable income.

The strong oil demand growth was supported by
transportation fuels. Gasoline demand grew by 10.1% to 26
MMT and Diesel demand grew by 6.6% to 81 MMT. Despite

Petroleum Retail

With a countrywide operational network of 1,313 fuel
outlets, RIL covers the key highways in the country.
Customer count enrolled in RIL's industry leading fleet
programme, Trans-Connect, grew by 31% during FY 2017-18.
Supported by the network presence and the growing fleet
customer count, RIL outlets registered an outstanding pump
throughput of double the industry average during

theyear.

RIL registered y-o-y growth of 42% in diesel and gasoline
retail sales volume. Share of fleet (Trans-Connect) sales in
the retail volumes is significantly higher than competitors.
RIL's emphasis on quality and quantity of fuels, superior
service and value added offerings at the retail outlets have
resulted inindustry leading outlet throughput.

a) Operating strategy and value proposition
RIL continues to serve its family of satisfied customers
with a unique Quality and Quantity fuelling experience
delivered through stringent quality checks at various
stages of product movement from the feeding terminals
through the entire length of the primary and secondary
supply chain to the Retail Outlets. This was validated
with 'nil" adverse findings in outlets, randomly checked
by a special task force.

Throughreal-time network at 100% outlets, RIL was the
first Oil Marketing Company (OMC) to seamlessly rollout
the dynamic pricing regime. The combination of latest
technology, well-defined processes, value propositions
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with right channel partners and personnel ensures
consistent delivery of superior customer experience.

RIL has partnered with key aggregators in the Banking
and NBFC segment to build customised operating
models for large fleet customers. Leveraging the unique
synergy of Retail and Digital Services businesses, RIL is
developing unique unmatchable offerings for customers.

Innovative Credit solutions to attract fleet operators and
easy working capital finance for channel have been rolled
out in tie-up with major financial players. Cash loading

solution through Mobile apps and over 3,600 branches of
major banks has vastly improved customer convenience.

Adopting best-in-class practices and technology, RIL will
continue working at redefining the fuelling experience in

the country, and to strengthen the enduring relationship
with millions of consumers.

b) Digitisation strategy
RIL Retail Outlets have upgraded their payment
ecosystem to seamlessly accept multiple modes of
payment (Aadhar based, Credit Card, NFC and UPI
Based). The retail network offers next generation
dynamic pricing solutions to create unique and
convenient options for customers.

By introducing mobile based applications, RIL has
bolstered its fleet management offerings. The
customers are empowered with the convenience of
controlling and monitoring truck fleet on the go. The
proposition has also been integrated with Jio Payment
Gateway providing customers the flexibility of 24X7
funds transfer for loading their fleet account.

With digitisation gaining traction, the fleet management
program is embarking on the Virtual Card feature,

by linking the card with owner/driver mobile number,
enabling quicker transactions.

HSD - Direct

Despite growing electrification in railways and industrial
segment, Bulk Diesel market share increased y-o-y by 2.1%
inline with FY 2016-17. During the year, RIL registered ay-o-y
volume growth of 48% despite difficult market conditions
and competition led margin pressure.

On account of superior technology and better service
standards, RIL has become one of the priority supplier for
the Indian Railways. Based on safety and audit reviews, Indian
Railways has awarded RIL multiple “Letter of Appreciation”
from acrossregions.

Increased sectoral focus in fisheries, infrastructure and Steel
& Coal Mines (SCM) and enhanced coverage in Eastern and
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Gasification — Air Separation Unit

Southern markets augurs well for growthin RIL's bulk
sales volumes.

Aviation Turbine Fuel (ATF)

With a y-o-y Revenue Passenger Kilometer (RPK), a measure
of passenger volumes, growth rate of 17.5% in 2017, India
continues to be the world's fastest growing domestic
aviation market for the 3 consecutive year. Demand for
aviation fuel grew at 8.9% y-o-yin FY 2017-18.

Boosted by the UDAN (Ude Desh ka Aam Naagrik) — Regional
Connectivity Scheme (RCS) to make flying affordable to the
masses, Government of India has added 80 new airports

in addition to the existing 75 scheduled airports across

the country over last two years. Growing traffic from this
network will sustain the robust growth in Indian aviation fuel
demand inthe medium-term.

With network presence across 28 locations, RIL continues to
be akey player in the ATF business offering innovative
end-to-end solutions to its customers to bringin savings

in fuel costs apart from ensuring best in class service
standards. RIL has the highest market share at 25% of the
airportsit operatesin.

To strengthen network presence and offer more choices to
customers, RIL is constructing 3 new Aviation Fuel Stations
(AFS) and working on adding another 10 locations in the
near term.
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Impacting customers with a difference
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Financial Statements Notice

Title Reinforcing Quality & Quantity assurance for the Engagement with customer
customer Truck Drivers Airlines
Action * Lower customer trust on account of * 80-85% of highway sales are | « Giving End-to-end
malpractices reported in retail outlets of most through drivers infrastructure solutions to get
of the competitors « RIL launching unified the product from overseas
+ Addressed by launching communication loyalty programme across terminal into aircraft
campaign (on-ground, online & on-air) as ‘Desh India leveraging in-house * Helping airlines rationalize their
Ka Sacha Pump’ strengths of Jio, Retail, largest cost component
» Leveraged being the Only OMC with 100% Al Plaza & others
manual intervention proof pump
Outcome Enhanced customer trust and reinforced beliefin | Differentiated customer engagement leading to higher customer
our core value proposition of Q&Q delivery retention reflected inincreased sales

Capex and Growth Plan

Petcoke Gasification

The Jamnagar Pet-coke Gasification is one of largest ‘Clean
Fuel’ projects in the world. Pet-coke gasification upgrades
pet-coke, alow value refinery residue, into clean syngas, to
substitute high cost LNG imports. This will help in reducing
the impact of LNG price volatility. The pet-coke gasification
project shall transform Jamnagar into a unique "bottom-
less" refinery.

Syngas, from pet-coke gasification, shall be captively
consumed for Hydrogen (H.), co-gen fuel and heater fuel, at
the Jamnagar complex. H, shall be used in hydro-processing
units to generate clean fuels of gasoline and diesel. Syngas,

as co-gen fuel, shall minimise the utility cost of the Jamnagar

complex, exploiting LNG and pet-coke price arbitrage.
Syngas as heater fuel, via Synthetic Natural Gas (SNG), shall

unlock the ethane and ethylene potential in the refinery
off-gas for maximum value addition to petrochemicals, via
the ROGC. Pet-coke gasification enables indirect “Pet-
coke-to-Ethylene”, for cost-competitive, “Make-in-India”
petrochemicals.

DTA Gasification has been started and currently, under
stabilization and optimization. SEZ Gasificationis under
commissioning. The Jamnagar pet-coke gasificationis
projected to have a majorimpact on the Jamnagar complex
operationsin FY 2018-19.
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Organisation agility to respond swiftly

Changein Law Emission standards Enhancing customer experience
» Usage of high sulphur furnace oil » Latent demand for Diesel * Addressing poor buying experience due to hassle
banned in Delhi Exhaust Fluid (DEF) in India post of switching through multiple mode of payments
* RIL responded with developing new implementation of BS Vliemission | . |ncorporated unique integrated system to select
standard fuel (LSHS) norms for HCVs multiple payment options like credit card, debit
¢ RILlaunched first non-OEM / card, UPI, wallets and Bharat QR code.

¢ Immediate launch ensured no loss to

customer operation non-PSU organised offering of DEF
inIndia
Leveraging better responsiveness to change for delivering higher value to the Improved customer experience and cemented RIL's
customer pioneer position in technology

Business Stewardship

The RIL refineries are built keeping the principle of
responsible use of resources in mind. The Jamnagar
supersite is designed to achieve zero freshwater withdrawal
by implementing design efficiency. Secondly, RIL ensures
productive employment for villagers residing around the
refinery sites. Additionally, Reliance encourages employees
to volunteer for social causes.

For a more holistic view of CSR activities, please refer to the
Report on Corporate Social Responsibility.
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Petrochemicals

Financial Statements Notice

“RIL achieved record EBIT of<21,179 crore (up 63% y-o-y) and record
production of 30.8 MMT in the Petrochemicals Segment for the year, even
though the global petrochemicals industry continues to face a highly
uncertain business environment. Consolidating its leadership position,
Reliance progressed rapidly on initiatives to enhance petrochemical
capacities, strengthen integration, improve feedstock security and

bolster sustainability.

21,179 crore

Petrochemical EBIT was at a
record level in FY 2017-18

Entered into Advanced
Materials & Composites

Working on incorporating nanomaterials

and composites

Strategic advantages and competitive strength

N v "4
>«
{7
Global
Scale

Sg.

Flexibility and
Integration

iy

Leadership

Global scale and capacities across
petrochemicals

* Manufacturing Locations: 10 in India
and 3 in Malaysia

» Ethane imports from North America
through VLECs

¢ Integrated Refining and
petrochemicals portfolio

« Diversified feedstock slate with both
naphtha and gas based crackers

* Enhanced capabilities to crack propane
through ROGC project

* Relentless focus on safety and
continuous improvement

* Technical leadership while maintaining
cost efficiencies and responsible and
disciplined operations
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RIL's Ethane import projectis now being supported by a fully operational fleet of 6 Very Large Ethane Carriers
(VLEC) and crackers have started receiving shipments of Ethane from USA. The installation of Refinery Off Gas
Cracker (ROGC) and downstream projects at Jamnagar have been completed successfully during the year and
plants are operating at designed capacities. FY 2018-19 will reflect fullimpact of all new initiatives and organic

expansions are poised to drive sustainable earnings growth.

Continuing to augmentits customer centricity and consumer orientation, Petrochemicals business has
progressed further on the expression of ‘Chemistry for Smiles’. Reliance has created R|Elan™ —a portfolio of
specialty fabrics, a perfect blend of ‘art’ and 'smart’. Reliance is developing new lines of business in the Advanced
Materials & Composites and the capabilities to design and print a wide range of products using 3D Printing

technology.

To minimise any impact on environment, Reliance deploys world-class technologies across all sites to reduce fresh
water consumption per unit of production, by maximising waste water recycle and minimising external discharge.”

Market Environment

FY 2017-18 witnessed strong recovery in global energy
prices, which was mirrored in petrochemical feedstock
and product prices. Healthy supply demand fundamentals
bolstered petrochemicals operating environment and
resulted in strong petrochemicals margins.

Olefins and Polymers

Global demand for ethylene increased by 5.5% y-o-y to 153
million tonne (MMT) in 2017. Global ethylene operating rates,
which are indicative of the margin environment, were flat
during 2017 but witnessed sustainable operation above the
five-year average of 88%. Operating rates are expected to
dip marginally in 2018 as new capacitiesin the US

come online.

Global Ethylene Supply/Demand 2017

Production by feedstock Demand by end use
Production: 153 MMT Demand: 153 MMT

Naphtha 41% | Polyethylene 62%
Ethane 38% | Ethylene Oxide 15%
Propane 9% | Ethylene Di-Chloride 9%
Butane 5% | Ethyl Benzene 6%
Others 7% | Others 8%

Source: IHS Markit

US has started 2 MMTA new capacities in 2017 with a

few crackers delaying start-up due to hurricane Harvey.
Approximately 6 MMTA new capacities are expected to
startin 2018 followed by another 2 MMTA in 2019. Additional
capacities in US are based on low cost ethane from shale gas
production and are likely to impact ethylene price dynamics.

The highincremental demand of propylene from
downstream derivative capacities in Asia resulted in firm
Polypropylene (PP) prices during the year. The demand for
propyleneincreased by 4.2 MMT in 2017 from the previous
year, while supply gained approx. 4 MMT as compared to the
previous year. Addition of 6-6.5 MMTA new global capacities
in 2018 is expected to strengthen supply fundamentals in
the near-term. Major capacity additions in Northeast Asia

is from on-purpose units. With stringent environmental
restrictions in China and rising crude and feedstock prices
for Coal and Methanol to Olefins (CTO / MTO) and Propane
DeHydrogenation (PDH), the operations of such units are
expected to vary depending upon economic viability. On-
purpose propylene units are expected to remain marginal
contributors to fulfill regional demand.
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Making Life Better for Everyone by Harnessing the Power of Chemistry

Integration with refinery & within polymer and polyester chain
¢ Integration with refinery and downstream petrochemical products
« Cracker integrated sites at Hazira, Dahej, Vadodara and Nagothane
« Feedstock optimisation through ROGC at Jamnagar, configured to crack refinery off-gases and even propane
« Under Ethane Project created a virtual pipeline for ethane from USA via 6 VLECs

Name

Description

Olefin

Bo

Unsaturated open
chain hydrocarbon

Polymers Polyesters

g

Large molecule with
repeating subunits

Synthetic Fibres

Fibre
Intermediates

%

Elastomers

Raw Material for polyester
and textile industries

Polymers with rubber like
elasticity

RIL Portfolio

Ethylene,
Propylene,
Butadiene

Polyethylene(PE),
Polypropylene(PP),
Polyvinyl chloride
(PVC)

Polyester Filament Yarns
(PFY), Polyester Staple
Fibres (PSF), Polyethylene
Terephthalate (PET)

Purified Terephthalic Acid
(PTA), Monoethylene Glycol
(MEG), Paraxylene (PX)

Poly-Butadiene Rubber
(PBR), Styrene Butadiene
Rubber (SBR)

Applications/

Industrial Chemicals

Construction,

Textile / Apparel industries

Polyester and textile

Tyres and Automobile

Associated and Polymers Agriculture, and Beverages industries
Industries Automobile,
Consumer Goods
Capacities/ Global | Feedstock for PE: 2.2MMTA/ 14* PFY & PSF: 2.36 MMTA/ 2™ | PTA: 4.9MMTA/ 4t PBR: 120 KTA
Market Position petrochemical PP:2.9 MMTA/ 5 PET: 1.13MMTA/ 7* MEG: 1.5MMTA/ 6 SBR: 150 KTA
products PVC:0.7MMTA/ 16" PX: 4.2MMTA/ 2™
Key Growth Drivers | Increasing Urbanisation & Changing Demographic Mix | Higher Disposable Incomes | Rapid Digitisation

Growth in per capita purchasing power |

Economic & Population Growth

|  Burgeoning consumer class

New Growth Platforms

Long Term Growth Initiatives

« Digitisation and automation initiatives to transform supply chain and .
deliver unparalleled customer experience at an unmatched cost basis
« Utilising robotics and Al in product handling, ware-housing and inventory .

management

« Expanding portfolio to advanced materials and composites to diversify
RIL's market offerings and make RIL future ready

3D printing

Developed capabilities to design and print a wide range of products via

Block chain as a technology is currently being explored to enter into
Smart contracts with customers and vendors

Strategic Advantages

Global Scale

« Global scale and capacities across

petrochemicals

¢ Manufacturing Locations: 10 in India

and 3 in Malaysia

¢ Ethane imports from North America

through VLECs

Flexibility and Integration

* Integrated Refining and petrochemicals portfolio

» Diversified feedstock slate with both naphtha and
gas based crackers

* Enhanced capabilities to crack propane through
ROGC project

Leadership

* Relentless focus on safety and continuous
improvement

* Technical leadership while maintaining cost
efficiencies and responsible and disciplined
operations

New Product Development

Polymer

* Reliance’s geotextile products being used in

Polyester

Reliance has created R|Elan™ —a portfolio of specialty

Elastomer
Reliance is the only company in the world

stabilisation and ground improvement of road in
different regions.

¢ Mulch film has been used for tomato cultivation in
Tamil Nadu, resulting in better growth of plants,
enhancing productivity

* Newly developed mulch for paddy can provide
better value addition for farmers

fabrics, a perfect blend of ‘art’ and ‘smart’, that provide
several attributes such as enhanced performance,
aesthetics, enhanced breathability, dry feel, anti-odour
and have excellent drape, hand feel and are among most

eco-friendly fabrics

offering three different types of High Cis
Polybutadiene rubbers manufactured
using different Ziegler Natta catalysts:
Cobalt, Nickel, and Neodymium

Digitisation RILs Sustainable Growth Approach

¢ Customer engagement and empowerment through e-CRM mobile « One of the largest recycler of PET bottles in India - Converts more than
applications 2 billion post-consumer PET bottles per year

« Digitally signed invoices, ePOD (Electronic Proof of Delivery), auto service * Recron® GreenGold - Sustainable Fibres for cutting edge fashion

certification for transporters, Credit and debit notes for customers and
Electronic DATA Interchange (EDI) with shipping lines
* Applying Machine Learning solutions to fleet risk management for

enhanced distribution safety

including home textiles at one of the lowest carbon foot-print globally
* RelWood™ -RIL's innovative wood substitute will help save forests;
offers durable, waterproof and sustainable alternative to natural wood
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Global Polyolefin and PVC Demand

Management'’s Discussion and Analysis 59

Southeast Asia polymer margins

(In MMT) CY 2017 CY 2016 % growth (USS$S/MT) FY2017-18 FY 2016-17
Polypropylene 70 66 6.1% HDPE-Naphtha 668 721
Polyethylene 96 92 4.3% PP-Propylene 300 252
Poly Vinyl Chloride 43 41 4.9% PVC-EDC-Naphtha 583 531
Ethylene 154 146 5.5% Source: Platts and ICIS

Propylene 106 101 5.0%

Source: IHS Markit

Global polymer market demandin 2017 was estimated at
209 MMT. PE accounted for 46%, PP 34% and PVC 20% of
the market. Total demand for polymers (PE, PP and PVC)
grew by 4.1% during 2017 driven by China and India. Last 5
year CAGR for global polymers demand has been 4.2%. The
global demand for these polymer products is estimated to
grow at the same pace over 2017-21 period. Therecent ban
onimport of recycled polymers imposed by the Chinese
Governmentis likely to increase the demand of virginresiniin
theregion.

Price and Margin Environment

Polymer chain

Crude oil prices touched near 3-year high in January,

2018 with healthy demand growth projection, higher
compliance to OPEC led production cut and geo-political
concerns. Average naphtha prices in Asia gained, tracking
strengthening of crude prices and healthy demand. Asian
Naphtha prices were up by 19% y-o-y in FY 2017-18. Ethylene
prices in Asia strengthened by 6% y-o-y in FY 2017-18 due to
firm feedstock prices.

Jamnagar Manufacturing Division

Polymer margins continue to remain healthy during

FY 2017-18 on account of firm end product prices and
favourable supply demand fundamentals. On ay-o-y basis,
PE margin corrected by 7% due to strengtheningin crude
and naphtha prices. PP margins were robust and improved
by 19% y-o-y with strong growth in demand. PVC continues
to deliver healthy margins, supported by soft EDC pricesin
the strong caustic price environment. Tight carbide based
PVC supply due to environmental regulation in China further
strengthened PVC price fundamentals. Rising trade tensions
between USA and China could have animpact on global trade
flows and regional polymer prices.

Polyester and Fibre Intermediates

Polyester sector witnessed healthy recovery during the year
as compared to the challenging market environment in the
previous year. Integrated polyester chain margins were on

an uptrend through the year. Margins for the year improved
across the polyester and intermediates business, leadingto a
5 year high chain margin across the polyester chain.

RIL benefitted fromits integrated presence across the
polyester chain. While margins shifted within the elements
of the chain, with a notable uptick in PTA-PX margins,
integrated chain margins improved significantly during

the year. Capacity addition in upstream contributed to
improved integrated chain margins for Reliance with reduced
dependency on feedstock sourcing.

Polyester fibre and yarn markets were able to pass on
fluctuation in the upstream markets due to low inventory
levels and high operating rates. Polyester inventories in
China remained low after the first quarter which supported
the markets as fabric transactions in China remained healthy,
averaging higher volumes than the last two years. Global
polyester demandin 2017 increased by a robust 3 MMT,

a similar gain was last seenin 2011, as against a capacity
growth of 2.6 MMT.

China hasin the past few years tightened environment
protection norms and enforced regulations to control
industrial pollution. In 2017, China restricted imports of solid
waste into China, whereby it targeted to completely ban
imports of solid waste (including PET) from 2018. Recycled
PET is majorly used for producing PSF (Polyester Staple
Fibre), which consequently witnessed a sharp price gain
towards 3Q FY 2017-18. PSF prices touched US$1255/MT,
highest since 2015, and consequently delta also firmed up.
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International cotton prices improved 8% y-o-y during FY
2017-18. Cotton to polyester price differential remained
healthy touching highest levels since 2011, favouring
polyester in blending. Global cotton acreage in 2017-18
(Aug-Jul) is expected to rise amidst increased consumption.
However, Indian cotton productioniis likely to be impacted
due toincreasing pestissues.

Global PET prices for the year increased by 14% y-o-y to
US$1065/ MT with tight supplies due to curtailed output
and good demand. Global PET demand remained healthy
amidst firm beverage consumption from major developed
and emerging economies, CY 2017 PET capacity increased
by 1.2 MMT y-o-y against a demand growth of 0.8 MMT,
however, disruptions in few western capacities resulted in
tight markets.

Polyester and fibre intermediates margins

(USS/MT) FY 2017-18 FY 2016-17
PX 346 383
PTA 131 100
MEG 538 428
POY 282 248
PSF 201 143
PET 167 141

Source: Platts, ICIS, CCF Group

During the year, Fibre intermediates prices were largely firm,
supported by higher crude oil prices and strong downstream
demand. On the supply side, delays in the startup of a
couple of PTA plants in China, plant outages and shutdowns
supported prices and margins. Both PTA and MEG markets
faced tight inventory levels for a major part of the year.

PTA margins improved significantly during the year,
encouragingrestart of idled units and startup of new units
during the year. CY 2017 witnessed demand growth of 3 MMT
with capacity addition of 1.9 MMT.

MEG markets remained strong with a sharp rise of 23% y-o-y
in prices and 26% y-o-y in margins. Firm ethylene prices
supported positive trends in MEG markets, with prices
touching the highest levelsin 4 years. During CY 2017, net
global capacity addition of 1 MMT was lower than demand
growth of 1.4 MMT. During the year, Reliance commissioned
its new MEG capacity in Jamnagar. The new capacity is
running at optimum throughput and the additional volume
has been absorbed in domestic and export markets.

PX market witnessed oversupply in the initial part of the
year with slower than anticipated offtake from downstream
PTA market. This was due to delay in start-ups and restarts
ofidle PTA plants. Consequently, gains in upstream energy
markets overshadowedrise in PX prices, affecting the deltas
during the year. CY 2017 PX capacity increased by 3MMT and
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witnessed demand growth of 1.9 MMT. However, PTA start-
ups pushed up demand for PX towards the end of the year,
supporting higher operating rates.

Elastomers

Global Natural Rubber production witnessed growth

of 7% y-o-y to 13.4 MMT in 2017, while demand growth
was 4% y-o-y to 13.1 MMT. The excess supply of natural
rubber weighed on price fundamentals during the year.
Environmental restrictionin China led to reductionin
downstream operation of elastomers industry, which
resulted in shortage of carbon black and limited

tyre production.

Global capacity of butadiene continues to remain stable at 15
MMTA with average operating rate of around 77% in CY 2017.
The key application for butadiene is in the manufacturing

of PBR and SBR. With more light feed crackers coming up
-mainly in the US, the incremental availability of Butadiene

is expected to be limited. The global capacity of PBRis 4.8
MMTA in 2017 with average utilisation rate of 70%. The global
capacity of SBRis 7.1 MMTA in 2017 with average utilisation
rate of 67%.

PBR and SBR demand are directly linked to growth in

the automobile and tyre sector. During CY 2017, global
passenger car production grew at 2.3% and commercial
vehicles production grew strongly by 5.3% y-o-y. The
operating rates of both PBR and SBR are expected to
improve in near future amid growing demand and limited
capacity addition.

Domestic Scenario

Polymers

Indian polymer sector was impacted during the first half of
FY 2017-18 due to GST implementation. Demand revived
post stabilisation of the GST regime. For the full year, India’'s
polymer market registered a healthy 7% growth y-o-y.
Demand growth was driven by higher economic activity,
rising disposable income levels, increased spending on
infrastructure and uptrend in the packaging and automobiles
sector. Indiais among the world's fastest growing polymer
markets with a five-year CAGR (2012-17) 0of 9.1%. India is the
second largest demand hub for polymer in Asia after China,
accounting for 11% of the Asian consumption.

PP recorded 10% y-o-y demand growth supported by
healthy consumption across all segments, including raffia
packaging, non-woven, multifilament, automotive, hygiene
applications and appliances. PE demand was higher by

9% y-o0-y owing to strong offtake from flexible packaging,
moulded products (e.g. portable toilets —driven by “Swachh
Bharat Abhiyan”) and paper/woven sacks lamination
packaging sector. PVC demand recovered towards the end of
the year and posted a growth of 2% in FY 2017-18.
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Financial and Operational Performance
Financial Performance

FY 2017-18 FY 2017-18 FY 2016-17 %

Rincrore) (USSinBillion) (Tincrore) Change

Revenue 1,25,299 19.2 92,472 35.5

EBIT 21,179 3.2 12,990 63.0
EBIT (%) 16.9% 14.0%

FY 2017-18 revenue from the Petrochemicals segment
increased sharply by 35.5% y-o0-y to<1,25,299 crore
(US$19.2 billion). Revenue growth was primarily due

to higher volumes from new Paraxylene, ROGC and its
downstream units (PE and MEG), with the segment achieving
its highest ever production level of 30.8 MMT, up 24% y-o-y.
Petrochemicals segment EBIT increased sharply by 63.0%
toits highest ever level of% 21,179 crore (US$ 3.2 billion).
Earnings was supported by favourable product deltas across
integrated polyester chain, PP, PVC along with the growthin
volumes. EBIT margin was higher by nearly 300bps to 16.9%,
reflecting RIL's strengthened cost positions across product
chains and unmatched feedstock flexibility.

Polymer Production
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Polyesters

FY 2017-18 polyester demand growth remained moderate,
with PET (+5%), Polyester Filament Yarn (+4%) and Polyester
Staple Fibre (-3%) y-o-y. Domestic cotton prices largely
remained stable y-o-y owing to tight availability, which was
favorable for polyester blending.

Polyester markets remain subdued due to introduction of
GST regimein the first half of the year, resulting in weaker
demand and low operating rates. Demand revived post
stabilisation of the GST regime, but there was a sharp
increase inimports due to higher GST rates on domestic
production. Higher tax rates across the polyester chain also
resulted in the shutdowns of textile units. Domestic markets
were also impacted by the increase inimports of fabrics
after the implementation of GST as almost all categories
ofimports increased compared to pre-GST levels. Import
duties on certain categories of fabrics and end products
were increased subsequently, but imports continue to stay
atahighlevel.

Moreover, Polyester industry has been witnessing a gradual
shiftin the value chain. Now, the Polyester industry dynamics
has shifted to ‘'melt to PTY' compared to earlier ‘melt to POY’

(Production in MMT) FY2017-18 FY 2016-17
PP 2.8 2.7
PE 1.4 1.1
PVC 0.7 0.7
Ethylene 2.6 1.8

RIL manufacture polymer products across 6 sites and
supplies products to more than 70 countries. RIL maintained
the leading positionin the Indian polymer market with a
share of 38%.

RIL is the world's fifth largest producer of PP. During

FY 2017-18, the Company produced 2.8 MMT of PP and has a
pre-eminent position in the domestic PP market

with 50% share.

RIL successfully commissioned the ROGC project along
with downstream facilities. RIL's total ethylene capacity now
stands at 3.6 MMTPA. Post ROGC start-up RIL became the
14t largest global PE producer with capacity of 2.2 MMTA.
Also, RIL became the 7t"and 11" largest producer, globally,
for LLDPE and LDPE, respectively. The additional capacity
has been well absorbed by the growing demand in the Indian
market. RIL has a domestic market share of 21% in the overall
PE market. RIL is the only producer of LDPE in India, and
witnessed a surge in market share from 35% to 53% post
commissioning of ROGC.

RIL's total PVC production was at 0.7 MMT and it has a 24%
market share in the domestic market.

as most of the PTY producers have backward integrated

to POY.

PET demand remained largely stable over the previous

year. Higher GST slabs on the carbonated drinks segment
and disruptions in South India, dampened demand from the
sector; PET volumes from RIL's Dahej facility has found good
acceptancein the international markets.

Polyester and Intermediates Production

Indian operational performance
Polyester production

(Production in MMT) FY2017-18 FY 2016-17
POY 0.8 0.8
PSF 0.6 0.6
PTY 0.3 0.3
PET 1.0 0.9
Fibre Intermediate Productions
(Production in MMT) FY 2017-18 FY 2016-17
PX 3.7 2.3
PTA 4.1 3.9
MEG 1.2 0.7
Malaysian operational performance
(Production in MMT) CY 2017 CY 2016
PTA 0.6 0.6
POY 0.1 0.2
PSF 0.1 0.1
DTY 0.1 0.1
FDY 0.1 0.1
PET 0.1 0.1
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RIL's Malaysian operations performance improved further
with focus on productivity improvement and niche markets.
Free Trade Agreements (FTAs) with Turkey and focus on
domestic market opportunities helped place products

at higher netbacks. Operations were streamlined during
the year with emphasis on improving yields of high quality
products, while maintaining a low-cost profile. Firm

PTA margins were supported by focus on reliability and
sustainability of PTA plant operations also helped improve
profitability.

Elastomers

Indian elastomers sector witnessed slow offtake at the
beginning of the year owing to regulatory imposition of
BSIV norms and GST preparedness and implementation.
Elastomers demand gradually improved post GST
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stabilisation. Butadiene witnessed stable demand growth,
with demand of 313 KT during the year. Domestic capacity
for butadiene is 550 KTPA, with part of the production
catering to export markets. PBR and SBR demand in India
was around 191 KT and 300 KT, respectively in FY 2017-18
and is likely to grow at 5-7% annually in the medium-term.
Shortage of Carbon Black in India affected both the Tyre and
non-Tyre sector.

Elastomer / chemicals production:

(Production in MMT) FY 17-18 FY 16-17
Butadiene 0.2 0.2
PBR 0.1 0.1
SBR 0.1 0.1

Transforming RIL Petrochemical business, building an agile organisation

Naphtha
propane

Cracker é
C2/C3/C4

Ethane

C3/Reformate Petrochemicals
D
\’ ‘V

Elastomers

Integrated Value Chain

® Deliver alasting value
proposition to customers

(it

® Opportunity in asset base
® Manage risks across cycles

Polyesters

. PE SBR Aromatics
Ethane project PP PBR PTA, MEG
PVC Fibres, PET
Global business Reliance Management
process Systems | Integrated SCM | R | R
World-class IT : i
Gl APO | Price Mgmt. System | Forecasting Tools | SAP-BPC

Global Scale Value Chain

® Robust product portfolio
® Low Costtoserve
® Highfilland fulfillment

Client Focus Marketing

® Diverse customer base
® Nation-wide presence
® Global exports

Innovation and R&D

® PARC,RTC
® |International JVs
® Customer experience centre
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R|Elan™ - Fabric 2.0: Smart on the inside,
Beautiful outside

R|Elan™ fabrics combine, in perfect proportions,
functionality and fashion and straddle across all major
apparel segments such as Active wear, Denim, Formal
wear and Women's wear. R|Elan fabrics are currently placed
into three key buckets for apparel applications. They are
Aesthetic/Sensorial, High-performance and Eco-friendly.
R|Elan™ products will provide consumers next generation
fabrics which are in line with the latest fashion trends and
fulfill lifestyle needs as well.

Transforming Life to Quality Life = “Chemistry
for Smiles”

Reliance Petrochemicals constantly endeavors to harness
the power of Chemistry to enable products and services that
add value to life and bring smiles on end-consumer’s face.

To bring this thinking alive, Reliance Petrochemicals has
adopted the b2b2c (business-to-business-to-consumer)
model. Entire business ecosystem including the Research &
Development at Reliance is poised to partner its customers,
across the value chain, and help them develop end-products
that are in line with actual consumers latent and future
needs. Reliance refers to this journey as the '‘Chemistry for
Smiles'.
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RELIANCE
PETROCHEMICALS

&
Chemistry
for smiles

RIELAN™

Recron® FS

 Portfolio of specialty fabrics with perfect
blend of ‘art’ and ‘smart’

* Enhanced performance, aesthetics,
increased breathability, dry feel, anti-
odour with excellent drape and hand feel

* Eco-friendly fabrics

RELX™

* Modified polyesters with embedded fire
retardant components

* Engineered to prevent fire from spreading

* Enable weaving Smart Fabrics

Advanced Solutions

e Material innovation

¢ Advanced composites with the strength
for tomorrow's applications

* Creative innovation to make life more
comfortable

* Developing new lines of business in the
advanced materials domain

* Incorporating 2-Dimensional and
nanomaterials like graphene to existing
portfolio of polymers
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Advanced Material

Reliance is developing a new business vertical in India. RCS will develop the full range of capabilities, ranging

the Advanced Materials domain. The 2-dimensional
nanomaterials such as graphene are being added to the
existing polymer portfolio to deliver new formulated
materials that will provide exceptional value to the
customers. RelWood™ is an example of one such material
that looks and feels like high-quality wood but has superior
properties. Itis a durable, water-resistant, fire-retardant,
and UV- and termite-proof product that can replace wood
across all applications. The company is in the process of
developing newer products in the areas of:

Enhanced Plastics and Elastomers — For light weighting and
disruptive performance

Fibre-Reinforced Composites —For light weighting and
reduction in steel usage ininfrastructure projects

Composites and Carbon Fibre
During the year, RIL acquired the assets of Kemrock
Industries and entered the composites business.

The Company focussed its attention on thermoset
composites such as glass and carbon Fibre-Reinforced
Polymers (FRPs). The ability to deliver exceptional strength
(similar to or better than steel) at a significantly lower weight
is a critical performance attribute of FRPs. Additionally, FRPs
can withstand harsh weather, have a long life with minimal
maintenance, are corrosion resistant and can be moulded
into any shape. Composites are used in a wide range of
markets and applications: industrial, railways, renewable
energy, defence and aerospace. The market for composites
in India is over<30,000 crore and growing rapidly.

RIL expects the newly launched Reliance Composites
Solutions (RCS) business to be the No. 1 composites playerin

from composite part design, resin formulation and fibre/
fabric to the final part production. RIL will focus on design
and specifications driven markets and applications that are
critical to India and have the potential to grant better returns.

Theseinclude:

* Wind mill blades (especially those over 65 metres long) and
ancillary parts for the wind energy market

* Parts for railways and metros, which have exacting standards
of performance and safety (especially fire retardant)

* Innovative solutions such as carbon wraps to rehabilitate/
refurbish India’s old infrastructure — bridges, buildings (for
improved seismic performance) and pipes

RILis investinginIndia’s first and largest carbon fibre
production line with its own technology — to cater to India’s
aerospace and defence needs as well as the specialty

industrial applications

Moreover, RCS will design and administer low-cost and
high-volume products such as modular toilets and homes to
support the Swachh Bharat Mission, disaster relief measures
and Housing for All programmes initiated by the Indian

Government.

RIL is building a robust competence around application
development, materials engineering and formulation
development to support the new as well as the existing

polymer businesses.

3D Printing

Industrial 3D printing (especially with metal) is reaching
aninflection point. To bring about a potential revolution

in manufacturing, RIL has developed the capabilities to
design and print a wide range of products using 3D printing
technology —in both plastic and metal —from prototypes to

functional parts.

Facilitating entrepreneurial spirit across

value chain

Action Taken: RIL has been
instrumental in structuring
reverse supply chain for
recovery of post-consumer
PET bottles which are then
recycled into polyester fibres
and filaments. Under this
initiative, RIL has assisted

in setting up of numerous
recycling units - M/s. Jenex
Enterprises being one such
example. It started business

in 2001 with volumes of 30
metric tonnes per month
and today process about
500-700 metric tonnes

per month, generating
employment for under
privileged section of society.

Outcome: Creating
value out of waste and in
the process, generating
employment.
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Circular Economy

For Reliance, ‘Sustainability’ is not just a word but itis

the 'Way Reliance Operates”. RIL continues to focus on
promoting ‘Circular Economy’ and delivering 'Societal
Value'. Reliance continues to be one of the largest recyclers
of the post- consumer PET waste and convertingitinto
value added, branded products like R|[Elan™ and Recron®
Certified. RIL's initiatives like Plasticulture provides
support to farmers in all areas of farming and improves
farm productivity substantially. Through innovation and
application of technology, RIL continue to create sustainable
products.

Petrochemical business has strengthened the customer
supply interface with highly digitised platforms, R&D focus
initiatives & product stewardship, for more information
pleasereferto page no 127.

Capex and Growth Plan

1) ROGC Project: RIL successfully commissioned and
achieved design throughput of the World's largest
Refinery Off-Gas Cracker (ROGC) complex of 1.5 MMTPA
ethylene capacity at Jamnagar. The ROGC complexis
built on Reliance’s core philosophy of deep feedstock
integration to establish industry leading cost and
efficiency benchmarks. This innovative approach of
integration with refineries provides a sustainable cost
advantage, making ROGC competitive with respect to
the crackers in the Middle East and North America, which
have feedstock cost advantage. The complexis also
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integrated with downstream facilities of LDPE, LLDPE
and MEG. The ROGC will help RIL to achieve scale and
significantly boost product stewardship and market
offerings. This complex marks a paradigm shiftin

the profitability and sustainability of RIL's
petrochemicals business.

2) Ethane project: RIL successfully completed the world
scale ethane import project last year. All the six VLECs
are operating at full capacity and delivering cargoes to
Dahej. Ethane cracking at Dahejand Hazira have been
streamlined and both the plants achieved the highest
ever ethylene production. Modification of feedstock
flexibility at Nagothane is also completed and the
complexis ready to receive ethane for cracking.

Business Stewardship

In keeping with the motto of '‘Chemistry to Smiles’, Reliance
continues to produce eco-friendly products such as
GreenGold (made fromrecycled PET bottles using renewable
energy, with one of the lowest carbon footprints globally),
R|Elan™ (a fabric with increased breathability, anti-odour
benefits, and excellent drape) among others. Additionally,
the company continues to be one of the largest recyclers of
PET bottles in India.

For amore holistic view of CSR activities, please refer to the
Report on Corporate Social Responsibility.

Cracker Control Centre at Jamnagar
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Oil & Gas Exploration & Production
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The year 2017-18 marked progress on plans to monetise discovered resources
and steps to rationalise the upstream portfolio.

RIL along with its JV partner plans to invest I40,000 crore (~US$6 Bn) to develop
the discovered deepwater resources in the KG D6 Block. Development work

for R-Cluster fields has commenced while Field Development Plans for MJ and
Satellite Cluster fields have been approved by the Government. These fields are
expected to come onstream in the next 3-5 years.

40,000 crore

Investment planned over

the next 3-5 years to develop

KG D6 discoveries

Strategic Advantages & Competitive Strengths
Reliance's upstream business encompasses the complete chain of activities from acquisition to exploration, development and
production of hydrocarbons in both conventional and unconventional areas. Reliance has an advantageous position in offshore
(deep-water) capabilities, coupled with the knowledge of operations in unconventional areas such as CBM and Shale Gas.

©-©
~@

Project
Execution

£

Significant infrastructure
on the east coast

L,
T

Safety

S

Partnerships

India’s first and till date
only greenfield deepwater
project.

India’s largest surface
footprint hydrocarbon
projectin remote tribal areas
with no prior infrastructure.

RIL has commenced
development of discovered
resourcesinthe KG D6
Block leveraging the existing
infrastructure on the East
Coast.

Over 10 years of safe
operation, with safety record
amongst the bestin the
world since commencement
of production in Deep-water
block KG D6 and in Coal Bed
Methane.

Partnerships with global
majors in conventional
as well as unconventional
hydrocarbon plays.

The Partnerships combine
Reliance’'s Project execution
skills with global expertise.
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With the steady ramp-up of production from the Coal Bed Methane (CBM) fields, in Sohagpur, Reliance is set to
become India’s largest producer of unconventional natural gas. To sustain the production, the second phase of

development has also commenced.

Reliance continues to focus on value preservation in the North America Shale Gas business. As part of portfolio
rationalisation, Reliance and its JV partner Carrizo sold their stake in the Marcellus shale plays to Kalnin Ventures.
Reliance and its partner Pioneer sold part of their acreage in the West Eagle Ford shale play.

Reliance conducts its operations responsibly with a track record of over 10 years of safe operations, at par with the

best in the world.

Market Environment

2017 was a turbulent year for the global oil & gas industry
driven by changing demand-supply equations coupled with
geo-political issues resultingin steady increase in crude
prices.

Brent prices ranged from US$45/bblin June to ~US$64/bbl
by the end of the year. Average West Texas Intermediate
(WTI) crude oil prices for 2017 was also higher 18% y-o-y
averaging at US$50.95/bbl, US Natural Gas prices remained
strong and Henry Hub (HH) Gas price stayed close to or
above US$3/MMBTU for most of the year. Encouraging
demand from LNG and Mexican exports coupled with
subdued supplies supported higher gas prices.

With respect to Shale Gas operations, WTland HH prices
were higher y-o-y, with WT] oil prices 18% higher at
US$50.95/bblin CY 2017 and HH Gas prices 26% higher at
US$3.11/MMBTU. Also, gas and condensate benchmark
differentials improved.

Upstream capital spending is expected to growin 2018.
Major project FIDs are expected to come in unconventional
and deep-water areas (Braziland GOM), with Operators
taking advantage of oversupply in the service sector to lock
in atlower costs.

Indian Regulatory Environment

During the last year, there have been many initiatives by
the Government of India to promote the Indian Oil & Gas
industry.

* Policy framework for early monetisation of CBM, which
provided complete Marketing and Pricing freedom for CBM
gas and eased operational issues

» Launch of Open Acreage Licensing Policy (OALP), which
provides options for operators to select exploration areas on
their own rather than wait for formal bid rounds

Financial and Operational Performance*

FY 2017-18 FY 2017-18 FY 2016-17 %

Rincrore) (USSinmillion) R incrore) Change

Revenues 5,204 798.5 5,191 0.3%
EBIT (1,536) (235.7) (1,584)
EBIT (%) (29.5%) (30.5%)

*consolidated

For FY 2017-18, revenues increased by 0.3% to 35,204

crore. This marginal change was on account of better price
realisations and ramp-up of production in CBM which were
partly offset by decline in productionin KG D6 and Shale Gas.
Consequently, upstream operations registered negative
EBIT of%(1,536) crore.
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Operational Performance - Domestic
Production Performance

Units of
JV production measurement FY 2017-18 FY 2016-17
KG D6
Oil MMBBL 0.7 1.1
Gas BCF 67.9 101.1
Condensate MMBBL 0.1 0.2
Panna- Mukta
Oil MMBBL 5.4 6.2
Gas BCF 62.1 62.5
CBM
Gas BCF 7.1 0.0
KG D6

KG D6 gas production declined by 27% for the year to 67.9

BCF due to natural decline of field and
shut-inof 2 D1D3 and 1 MA wells. KG

Financial Statements Notice

management to overcome network and operational
challenges.

For enhancing recovery and flow assurance, Onshore
Terminal Booster Compressor Low Low Pressure (OTBC LLP)
project has been commissioned. This project will help sustain
D1D3 field production by extending life of flowing wells and
revival of D1D3 shut-in wells.

Panna-Mukta-Tapti

Panna-Mukta field produced 5.4 million barrel of crude, a
reduction of ~13% on y-o-y basis and 62.1 BCF of natural
gas, areduction of 3% on y-o-y basis. The fall in production
is owing to natural decline in the field, shut in of wells due to
equipment issues and unplanned shutdown of the field due
to cyclone Ockhi. Loss in production was partially offset by
better production optimisation and revival of wells closed

D6 operations continue to achieve field

uptime of 100%, which continues to

be the global standard for deep water
facilities. The major challenges faced
are associated with reservoir depletion,

sand and water influx.

KG D6 is India’s first and only
greenfield deepwater project

due to integrity issues.

The PSC for Panna-Mukta Block is
scheduled to expire in December 2019.
Having reviewed the future potential and
risk profile, the JV partners have taken
aview of not to progress on seeking
extension of the contractand are

Reliance’'s near term aim is to maintain wells flowing and
sustain production until future projects are commissioned.

This involves effective reservoir and production

Control-cum-Riser Platform - KG D6

currently making necessary preparation
for handover of the assets to the Government's nominee on
expiry of the PSC.

Taptiassets are under decommissioning. Plugging and
abandonment of all the Tapti wells has been completed.
Decommissioning activities for the associated facilities have
beeninitiated.

CBM (Sohagpur East & Sohagpur West)

Reliance commenced commercial production fromits Coal
Bed Methane (CBM) block SP (West)-CBM-2001/1 in March
2017. More than 200 wells were put on production with
production ramp-up crossing the 1 MMSCMD level during
theyear.

CBMReservoirsareinitially 100% saturated with water. At the
start of production, the wells willgo through the ‘Dewatering
Phase'.Inthe dewatering phase of CBM production, wateris
pumped out continuously toincrease gas saturationinthe
reservoir, resultinginramp up of gas production from these
wells. The wells put on production have been predominantly
indewatering phase this year and the productionramp-up
innext 6 -12 monthsis expected to makeRIL the largest
unconventional natural gas producer in India.

Reliance Gas Pipeline Limited, a subsidiary of RIL,
commissioned the 302 km Shahdol-Phulpur Pipeline from
Shahdol (MP) to Phulpur (UP). This pipeline connects the
CBM Gas fields with the Indian Gas Grid providing access to
consumers across the country.
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Marketing of CBM gas

For the development of alternate sources of natural gas
including Coal Bed Methane, Gol notified marketing and
pricing freedom to the Coal Bed Methane (CBM) in April 2017.
The reform measure allows CBM producers to sell the CBM
at Arm’s Length Price in the domestic market through a

fully transparent and competitive bidding process with the
objective of obtaining best possible prices.

RIL hired CRISIL to carry out a fully transparent and
competitive bidding process with the objective of
maximising price for sale of CBM Gas. Three rounds of
bidding process were carried out this year. The first two
rounds of bidding were for short duration. The third round
of bidding, carried out in September 2017, was for sale of
CBMgas till FY 2020-21. These were the first open market,
transparent competitive auctions for CBM gas sales in India.

North American Shale Gas Operations
Production Performance

Units of
JV production measurement CY 2017 CY 2016
Gas BCF 111.8 130.3
Condensate MMBBL 4.7 7.3
Industry Background

US Shale Gas industry has shown remarkable resilience in
recent past and has leveraged the down turn to improve
operational efficiencies and to reduce services costs. The
advancement in shale technology was a key success factor
in both basins (wells with longer laterals and improved
completion designs). With improved cost structure and
improved outlook on prices, activity picked up and rig counts
increased in select shale plays (including Eagle Ford and
Marcellus) during 2017.
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Business Performance

The Company continued with its prudent strategy to
improve the value of the remaining developmentinventory
and securing overall cost leadership.

As part of this strategy, the portfolio was rationalised:
Reliance Marcellus Il LLC, a subsidiary of the company

that held assets in the Carrizo joint development; signed a
Purchase and Sale Agreement (“PSA") on 5" October, 2017
with BKV Chelsea, LLC for sale of its assets in Susquehanna,
Clearfield and Wyoming counties effective 1t April, 2017, for
aninitial consideration of US$126 MM subject to customary
adjustments. Additionally, Reliance Il LLC would be entitled
to receive additional contingent consideration of upto
US$11.25 MM upon certain conditions being met as per PSA.
The transaction closed on 21°*t November, 2017.

Reliance’'s aggregate capital investments across JVs
remained stable and was US$209 MM during CY 2017.

For 2018, the thrust remains on preserving long-term value
through high-grading of land and development portfolio,
retaining optionality, improving efficiency and well costs,
as well as optimisation of well spacing and completions for
enhanced recoveries.

Operational Performance

At Pioneer JV, drilling and completion activities commenced
at the end of 1°t quarter of CY17 with the objective of testing
new well design (down spaced wells with longer laterals and
more intense frac'ing). At Chevron JV, there was no drilling
and completion activity in the JV operated areas, while there
was activity, in the non-operated areas. The joint ventures
drilled 23 wells and put 41 wells on production. Thus there
were 1,129 wells producing by the end of CY 2017.

The principle of Safety first—- embedded in Reliance’s value sytsem

Process safety Cyber Security Enhancing Fire & Safety System
Action Installed the most contemporary version Exhaustive assessment of KG D6 Installed Aspiration smoke detectors
of Rim Seal Fire Protection System for Control System covering all critical | at very early stage at Field Auxiliary
Condensate storage floating roof tanks infrastructure Room (FAR) of KG D6
f t ly fast detecti d effecti
suppression of fe at theiincipient stage, | "o-esined Control System
PP P ge- architecture on account of
perceived increased risk of cyber-
attacks
Software & hardware replaced with
contemporary version to mitigate
the risk
Outcome Enhancing the safety of tank Secure control system designed for | Additional barrier to mitigate the risk
the production facilities of fire
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Gross JV production was ~0.88 BCFe/d for all 3 JVs, down
17% y-o-y. Reliance’s share of production and sales were
at 139.7 BCFe and 121.4 BCFe, respectively in CY 2017,
compared to 174.0 BCFe and 150.4 BCFe in CY 2016.

Pioneer JV

At Eagle Ford, development activities commenced as the
JV tested wells with new well design that involves higher
intensity well completion and changed well spacing, with
encouraging initial results. JV drilled 11 wells while it frac'ed
and put on production 20 wells during
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Carrizo JV

Prior to the sale in November 2017, gross JV production was 39
BCFe as compared to 43 BCFe in CY 2016, while Reliance share of
net sales was at 19 BCFe comparedto 21 BCFein 2016.

Exploration Outlook

Fuel strategy and energy basket

Future energy outlook indicates deliberate shift towards

cleaner fuels. There has been arevisionin target

investments by industry majors under the new business
environment. Natural gas, being cleaner,

H2 2017. The 2017 wells were very
successful. With limited activity and
natural decline of the existing wells,
year average Gross JV production was
35% down at 118 BCFe compared to 181
BCFein CY 2016, while Reliance share
of net sales volume was at 47.5 BCFe

Digitally enabled
upcoming fields

isanideal transition fuel and stranded
resources of gas in Indian basins form a
good investment option.

Considering the price forecast and
low carbon economy, RIL's exploration
targets are aligned to prepare for the

comparedto 72.9 BCFe in CY 2016. The

share of liquids improved slightly from 65.2% to 67.0% in

CY 2017. Reliance and its partner Pioneer sold part of their
acreage in the West Eagle Ford shale play which was not part
of near term development plan.

Chevron JV

Progress on pad optimisation and on well designs combined
with progress towards Upper Quartile (notably well costs and
LOE) were key achievements during 2017. This has set stage
for restarting development activity in JV operated areas
during CY 2018.

Year average gross JV production declined by 5% to 159
BCFe from 166 BCFe in CY2016, reflecting slowdown in
activity despite improved operational efficiency and strong
well performance. Reliance share of net Sales volume stood
at 55.0 BCFe, compared to 56.7 BCFe in CY 2016.

future by improving efficiency and
leveragingintegrated business model. The key components
of the strategy include:

* Sustain production and expeditiously develop discovered
resource base

+ Safe and reliable commissioning and operation of the fields
* Maximise recovery and value generation

Technology & Innovations

InFY 2017-18, focus was on upgrading systems and
technologies in light of upcoming deepwater development
projects, so that the “Upcoming Fields" are digitally enabled in
all possible manner.

A strong foundation for "Data Driven Decisions” is being laid
through the use of Open stack technologies, OEM software
stack and Big data analytics technologies. Efforts are being

Business stewardship from waste
water to farming

Action Taken:

* As part of gas production
cyclesin CBM, the gas wells
go through a de-watering
phase, wherein the water .
from the wells oozes out
along with gas

* Farmers got water 2-3
times in the crop cycle even
in drought like conditions
245 farmers of
neighbouring villages
sowed cropin 15 lakh

¢ Process continues till

the life cycle of the well
producing roughly 1 lakh
liters of water

A gravity based water flow
to the fields was designed
along with farmers

square meters (370 acre)
and harvested 4,000
quintals, almost doubled
their yield

Outcome: Enhancing
income of farmers
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made to bring in “Platform way of working” powered by
appropriate selection, design and use of digital platforms, to
support the new fields.

Reliance received US Patent (No. US 9,926,250 B2) on

27*" March, 2018 for development of “System for
Regenerating Mono Ethylene Glycol and A Method Therof”
for RIL's KG D6 Operations.

Bio-CBM

Toincrease recovery from CBM fields, Reliance has engaged
in R&D efforts in addition to the established methods.
Current focus of this research is Bio-CBM.

In CBM, methane gas which is adsorbed and trapped
naturally in coal seams is produced. Bio-CBM technology
uses microbe injection to produce in-situ methane where
either the coals are devoid of methane or conventional CBM
extraction is uneconomical.

Currently this technology is in nascent stage and the initial
lab tests has shown encouraging results with respect to
methane production potential. Further work is planned

to establish ability of this technology to scaleup to a
commercial operation.

Reliance is leveragingits infrastructure (advance
laboratories), diverse inter-disciplinary technical skills,
CBM production expertise, CBM fields and knowledge of
regulatory requirements to give impetus to the Bio-CBM
research.

Update On Arbitration And Other Legal Issues
KG D6 Cost Recovery Arbitration

Arbitration claim commenced by the Company in November
2011 seeking declaration that it is entitled to recover 100%
of its Contract Costs under the Production Sharing Contract
("PSC’) for the KG D6 Block. Parties have filed their respective
pleadings before the Arbitral Tribunal and are in the process
of completing the arbitration proceedings.

Public Interest Litigations

Three Public Interest Litigations (‘PILs’) were filed before the
Supreme Court against the Company in relation to the KG
D6 PSC seekingreliefs in the nature of disallowance of cost
recovery, quashing GOl's decision to approve the certain gas
price formula, termination of PSC et al. The Company has
submitted that the underlyingissues in the PILs are already
subject matter of ongoing arbitrations relating to the KG D6
Block. Matter is still pending in the Supreme Court.

PMT Arbitration

Arbitration initiated by BGEPIL and RIL against GOl on

16* December 2010 under PSC for Panna — Mukta and Tapti
blocks due to difference ininterpretation of certain PSC
provisions between Claimants and Government.
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The Tribunal by majority issued a final partial award (‘FPA’),
and separately, two dissenting opinions in the matter on

12t October 2016. Claimants challenged certain parts

of the FPA before the English Courts, which delivered its
judgment on 16" April 2018 and has decided to remit one

of challenged issues back to the Arbitration Tribunal for
redetermination. Arbitration Tribunal is yet to schedule the
quantification phase of the arbitration, which will take place
post determination of Claimants’ request for increase in cost
recovery limit under the PSCs.

Yemen Arbitration

Arbitration filed before ICC Paris by Reliance Exploration

& Production DMCC and Hood Energy Limited (together
‘Claimants’) against the Republic of Yemen (‘RoY’) claiming
that Force Majeure declaration and subsequent termination
of the Production Sharing Agreements for Yemen Blocks 34
and 37 were valid and that Letter of Credit cannot be drawn
by the RoY. The ICC Tribunal ruled in favour of the Claimants.
Annulment application against the ICC Award filed by RoY is
ongoing before the Paris Courts.

Dispute with NTPC

NTPC filed suit for Specific Performance of Contract for
supply of Natural Gas of 132 trillion BTU annually for a period
of 17 years. Cross examination of NTPC's witness has been
completed and the Company's fact witnesses is to be cross
examined by NTPC.

Arbitration Relating to Alleged Migration of Gas
GOl sentanotice to the KG D6 Contractor on 4 November
2016 asking the Contractor to deposit approximately
US$1.55 Bn on account of alleged gas migration from
ONGC's blocks. RIL, as Operator, for and behalf of all
constituents of the Contractor, initiated arbitration
proceedings against the GOI. Arbitration hearings have
concluded and the Award is awaited.

Capex and Growth Plan

KG D6

Reliance announced plans to embark on the next wave of
projects to develop existing hydrocarbon discoveries in KG
D6 Block. The three planned projects - R-Cluster, Satellite-
Cluster and D55 (MJ) fields, are expected to bring onstream
additional 30-35 million cubic metres (~1 billion cubic feet)

of gas per day, in phases, over 2020-22. With these projects
Reliance will venture into ultra-deepwater and High Pressure,
High Temperature areas - afirstin India.

Reliance has rich project execution experience including
knowledge in deep-water oil & gas projects. Additionally,
it expects toleverageits partnership with BP, existing
infrastructure in the Krishna-Godavari Basin and current
downturnin the capital equipment & service provider
market. Production from these projectsis expected to
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reduce India’'s import dependence and amount to over 10%
of the projected gas demandin 2022, benefitting India and
domestic consumers at large. RIL along with its JV partner
plans to invest 340,000 crore (~US$6 Bn) to develop the
discovered deepwater resources in the KG D6 Block.

For R-Cluster development, all major contracts have
been awarded. Engineering & fabrication activities have
commenced. In FY 2018-19, Reliance plans to commence
drilling & completion for development wells and its first
offshore installation campaign.

Management Committee (MC) has approved the Field
Development Plans for MJ fields, Satellite fields and Other
Satellite fields in February, 2018. Reliance has initiated
contracting long lead items for wells and facilities for these
projects.

Simultaneous development of the three projects will
enhance overall capital efficiency and build on project
synergies.

Financial Statements Notice

To sustain plateau production, further CBM development

is being undertaken. Development activities of block SP
(West)-CBM—-2001/1 Phase Il and SP (East)-CBM-2001/1
block is currently underway. Phase Il includes drilling and
completion of more than 180 wells along with an additional
gas gathering station and associated water gathering
stations for collection and processing of CBM Gas and water
respectively.

Business Stewardship

Employee volunteering and community participation are
encouraged within the Company. Acting as a responsible
business, the Company also ensures productive employment
for members of the local community. For a more holistic view
of CSR activities, please refer to the Report on Corporate
Social Responsibility.

Business and Competitive Position

The Company's oil and gas assets include KG D6, Panna-
Mukta, Taptiand two Coal Bed Methane (CBM) blocks in
addition to other domestic blocks. RIL also has two joint
venturesin North American shale plays with Pioneer Natural
Resources and Chevron.

CBM Group Gathering Station 12 at Night
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Oil and Gas Portfolio

Block Country Partner RIL JV Acreage Status
Stake (inacres)
Conventional
Domestic
KG-DWN-98/3 India NIKO - 10%; 60% 3,16,216 | 2 Producing Fields
BP - 30% FDP approved for R-Cluster, Satellite Cluster & MJ
Panna Mukta India BG - 30%; 30% 2,98,256 | Producing Fields
ONGC - 40%
Mid and South Tapti India BG - 30%j; 30% 3,63,492
ONGC - 40%
NEC-OSN-97/2 India BP-33.33% 66.67% 2,05,520 | DOC reviewed. Part of the Block relinquished
CB-ONN-2003/1 India BP - 30% 70% 14,826 | FDP approved for 8 discoveries. Part of Block
relinquished as RIL did not enter the next
Exploration Phase
GS-OSN-2000/1 India Hardy - 10% 90% 1,48,263 | DOC reviewed
International
Block 39 Peru Perenco - 55%; 10% 2,13,746 | Withdrawn from Block; Formal assignment awaited
PetroVietnam -35%
Unconventional
Domestic
CBM
SP(East)-CBM- India - 100% 1,22,317 | Development ongoing
2001/1
SP(West)-CBM-2001/1 | India - 100% 1,23,552 | Production started
International
Shale
Pioneer JV USA Pioneer —46.4%,; 45% 1,49,128 | Producing
Newpek —8.6%
Chevron JV USA Chevron-60% 40% 2,18,104 | Producing

* Conventional and CBM acreage convertedinto acres using 1 sq.km.= 247.1053 acres
During the Year, Blocks MY17 and MY18 in Myanmar were relinquished on account of lack of prospectivity.
RIL also undertook portfolio rationalisation in US Shale business with sale of assets held in JV with Carrizo, and sale of some acreage heldin JV with Pioneer

Resourcesin West Eagle Ford shale.

Recycling green Waste

Action Taken:

* Daily 260 cu. ft. of green * Yearly, KG D6 is recycling

waste is generated through
the routine landscape/
Green Belt maintenance
activities
Vermicomposting unit is
developed to process green
waste to a fine textured
good quality compost by
means of earthworms
Compost is utilised as an
organic manure for existing
ornamental plants & fruit
orchards

about 3120 cu. ft. of green
waste & convertingitina
108 tonnes of fine textured
vermicompost

Outcome: In-house bio-
degradation of the available
green waste by using cost
effective techniques
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Reliance Retail has been one of the catalysts in the growth of modern
retail in India. With its Pan-India presence, Reliance Retail has attained a
leadership position in the industry that is capable of delivering unmatched
customer experience at a scale comparable to none.

During the year, Reliance Retail has become the first retailer in India to cross the US$10 billion revenue milestone. Segment
PBDIT for FY 2017-18 grew by 114.5% y-o-y to32,529 crore from 1,179 crore. With 7,573 Retail stores, 495 Owned Petro

Retail Outlets and 4,400+ Cities presence, Reliance Retail is India's Largest Retailer.

The performance is a reflection of strong business fundamentals and focussed execution by a highly trained and capable
team. Reliance Retail is leveraging RIL's ecosystem and group strengths to fuel the next stage of growth.

Reliance Retail continues to deliver its promise of trust to all its customers, suppliers and employees.

2,064 crore

Retail segment recorded
its highest ever EBIT

45 CAGR

Five year revenue growth;

doubling revenue every two years

Strategic advantages and competitive strength

Diversified portfolio of stores
across various consumption
baskets

o)

Adaptive /
Responsive

&3

Serving the
underserved markets

Reliance Retail has developed and
strategically positioned wide array

of stores with a mind-set to serve
customers and achieve leadership
within its category. The strategy has
worked well as Reliance Retail has
achieved leadership in key consumption
baskets and has emerged as India’s
largestretailer.

Reliance Retail operatesona
framework that fosters rapid
adaptation to ever changing external
environment whether it pertains

to technology evolution, consumer
experience or the way shopping
habits are changing. This has helped
Reliance Retail in maintainingits
market leadership by anticipating and
responding quickly to the ever evolving
customer and market dynamics.

Reliance Retail has been consistently
expanding at the rate of more than

1 store every day for the last 5 years
penetrating in to markets unserved and
underserved by organised retail.

It enjoys a first mover advantage in
many cities.
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Multi-channel strategy

Reliance Retail has created an
ecosystem consisting of farmers,
manufacturers, suppliers, supply chain
and logistics partners, distribution
partners with a scalable and integrated
network of infrastructure. This
enables it to provide unlimited choice,
superior value proposition, quality and
unmatched experience across all retail
stores.

Reliance Retail has emerged as the
partner of choice for International
brands and has established exclusive
partnerships with many revered
international brands. It operates the
largest portfolio of international retail
brandsin India.

Reliance Retail has adopted multi-
channel strategy and has integrated
‘offline-online’ models to truly
differentiate the customer experience.



Corporate Overview

76 Reliance Industries Limited » Making Life Better. For Everyone.

Reliance Retail Operating Model
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Farmers, growers, small & large enterprises,
regional producers, village & cottage
industries

Buy/

Interventions across value chain- Source

from planning, production, quality,
procurement to product support

and product feedback | il
. 4
\ R
Y, g L $ise
= o Zare

Designand
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Development of innovative and superior
products for private brands; Contracting
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Supply Chainand

Logistics Partners

Seamless movement of products
ensuring freshness and availability
atalltimes

Integrated Network of
Distribution Centres &
Transport Fleet
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Engineering, Construction,
Support Services

Strong, cluster based EPC and
support teams executing rapid
store expansion
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Infrastructure
Backbone

Technology

Adopting next generation technology
for better decision making and
improving customer experience
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Customer Centricity
Relentless focus on
serving customer needs
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Market Environment

FY 2017-18 witnessed several important reforms taking place
in the economy. The Government implemented Goods and
Services Taxes with effect from July 2017. The Maharashtra
government permitted shops and retail establishmentsin
the state toremain open 24 hours a day, seven days a week
and also reduced compliance requirements.

India's consumption story remains strong. India’s nominal
GDP per capitaincomeis estimated at31,27,292! in 2017-

18 closer to US$2,000 mark?. Favourable macroeconomic
parameters, young and aspiring population, growth of
digitisation and internet penetration, shift from traditional to
modern retail channels including e-commerce are all likely to
drive this consumption boom. Indian consumers are evolving
with increasing willingness to spend on wider assortment

of products available at better quality and value. Reliance
Retail's investments in technology, infrastructure, business
processes and people would ensure that Reliance Retail is
always ahead of the curve in serving its customers.

Presence Across Consumption Baskets
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India’s retail market is estimated at US$616 billion in

FY 2015-16 andis expected to grow at a CAGR of 12%
reaching US$960 billion by FY 2019-20 . The penetration of
organisedretail in India at 9% is very low. However, organised
retail is growing at a faster pace and is estimated to jump
threefold from US$55 billionin FY 2015-16 to US$161 billion
by FY 2024-255.

Reliance Retail has established a large presence across

all consumption baskets, and is a leading player in food,
consumer electronics and fashion retailing delivering
superior value to its customers, suppliers and shareholders.

Business Overview

Reliance Retail is the retail initiative of Reliance Industries
and an epicentre of its consumer facing businesses. It has
adopted a multi-retail concept strategy and operates a wide
array of store concepts which caters to diverse needs of the
customers across core consumption baskets of Grocery,
Consumer Electronics, Connectivity, Fashion & Lifestyle and
Petro Retail.

Consumer Electronics Reﬁ%ncedigital

Fashion & Lifestyle

Consumption Baskets

Grocery

Food & grocery is the largest consumption category
accounting for 67% share of the retail market. It is estimated
at US$413 billionin FY 2015-16 and is expected to grow

ata CAGR of 11% reaching US$634 billion by FY 2019-20°.
The penetration of organised retail is lowest at 3% in this
category. However, organised grocery retail is expected to
grow at a CAGR of 24% reaching US$31 billion by FY 2019-20°

s PO -
Reliancefresh IaEllS RefdnceMARKET  SMARTin

OTRENDS  Refdnce (i  refnce feuets

* m DIGITAL 0
Jio 2% - Reliancel’eSQ

Digital Service Centre

Q

Reliance

Petroleum Retail

from US$13 billionin FY 2015-16. This depicts tremendous
potential for Reliance Retail to penetrate in this category.

In grocery, Reliance Retail operates three unique store
concepts: Reliance Fresh, Reliance Smart and Reliance Market.
Each store concept has a compelling store experience,
engaging store staff and a unique price value proposition.

1 http://www.mospi.gov.in/sites/default/files/press_release/nad_pr_2eni_28feb18_0.pdf
2 IMF: http://www.imf.org/external/datamapper/NGDPDPC@WEO/OEMDC/ADVEC/WEOWORLD/IND
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Reliance Fresh is a neighbourhood store concept focused

on providing fresh fruits, vegetables and products for

daily household needs with a strong focus on providing
convenience, round the clock freshness at affordable prices.
With three core promises of Fresh Hamesha, Available
Hamesha and Savings Hamesha, Reliance Fresh provides good
quality products across entire grocery needs of a household.

Reliance Smart is a destination supermarket store with a
simplified and strong value proposition “Big Shopping equals
Smart Savings". The store offers wide range of products with
all products competitively priced all year round, thus providing
households more savings every day. www.reliancesmart.in

is Reliance Retail's strategic initiative to take Reliance Smart
Omni channel and is currently operational in select cities.

Itis an initiative to build an online sales channel for grocery
needs of consumers with focus on leveraging the fulfilment
through existing network of Reliance stores and supply chain
infrastructure.

Reliance Market is India’s largest cash and carry store chain
serving thousands of traditional kiranas, hotel, restaurant
and catering (HORECA), small and medium institutions and
households. It works closely with its member partners and
offers solutions encompassing delivery, payment, etc. The
business operates on the principle of ‘buy for less’ —‘operate
for less’ —"sell for less’ —‘grow sales' relying on higher
efficiency of asset utilisation and passing on higher value to
customers. The value thus created by Reliance Markets helps
in supporting member partners offering them ‘profits for your
business-savings for your home'.
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Over the years, Reliance Retail has developed a wide range of
offerings under its own brands. Best Farms, Good Life, Masti
Oye, Kaffe, Enzo, Mopz, Expelz, Home One, Graphite, RelGlow,
etc. are some of the brands that are offered in categories such
as home and personal care, staples, food FMCG, and general
merchandise. These brands are available across Reliance
Fresh, Reliance Smart and Reliance Market stores and offer
superior price-value proposition.

Reliance Retail directly partners with a large number of farmers
and small vendors in a farm-to-fork model. The linkages with
the farm has brought about transformational changes in the
quality of life of the farmers. It is enhancing the quality of
produce, reducing wastage by shortening the time to move
fresh produce and reducing intermediaries in the value chain,
thereby benefiting all.

Consumer Electronics

Consumer electronics accounts for nearly 6% of India’s retail
market. It is estimated at US$35 billionin FY 2015-16 and is
expected to grow at a CAGR of 16% reaching US$63 billion

by FY 2019-20 . The penetration of organised retail in this
category is 25% and the organised consumer electronics retail
is expected to grow faster at a CAGR of 32% from US$9 billion
in FY 2015-16 to US$20 billion by FY 2019-20°.

In consumer electronics, Reliance Retail operates two store
concepts viz., Reliance Digital and Jio Store. These concepts
are backed by ResQ, India’s first and only ISO certified, multi-
product, multi-brand and multi-location service network
providing end-to-end product life cycle solutions.

Procurement from farmers and
mandis across the country

47 Collection Centres & 14 Processing
Centres (3.6 lac sq. ft.) Pan-India.

Fresh fruits and vegetables delivered
every morning to all stores at 8.00 am

Overnight processing, ensuring
freshness, quality and hygiene

Operate cold rooms at distribution centres and fleet of vehicles to ensure freshness and quality of fruits and vegetables

3 Edelweiss Research Report titled 'India Retail Return of the Renaissance’
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Reliance Digital is a destination store offering comprehensive
assortment of top electronics and consumer durable brands,
alarge selection of innovative products, attractive pricing
and best-in-class service. Its product portfolio varies from

a small memory card to large household appliances offering

a delightful ‘all under one roof" shopping experience to
consumers. It commands market leadership in high-end
consumer electronics and home appliance categories such as
ultra-high definition TVs, side by side refrigerators, top load
washing machines and inverter air conditioners.

Reliance Retail has a wide portfolio of own brand products
under “Reconnect”, "Jio Phone" and "LYF" brands. The brands
are built on the premise of product innovation, unmatched
user experience and superior quality and gives customers a
wider choice of products that serve their needs.

Jio Store and Jio Point are a small store concept that caters
to rapidly growing market for mobility and communication
products. They offer latest assortment of mobile phones,
communication devices, IT products, accessories and Jio
products & services to customers. They also extend Reliance
Digital's reach by offering a large assortment of consumer
durables through catalogue & web-sales. In a short period,
Reliance Retail has established Jio Store and Jio Point as the
country'’s largest mobile phone retail chain. Jio Store and
Jio Point are increasingly becoming a distribution platform
for most national and international brands as they offer
tremendous reach to partner brands.
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Fashion & Lifestyle

Apparel & accessories account for 8% of India’s retail market
and is the second largest category after grocery. Demographic
dividend, proliferation of fashion retail chains and increasing
demand for branded apparel continues to drive growth for
the apparel & accessories category. It is estimated at US$49
billionin FY 2015-16 and is expected to grow at a CAGR of
11% reaching US$74 billion by FY 2019-20. Organised retail
penetration in apparel category is at 22% and the organised
apparel is expected to grow at a CAGR of 22% from US$11
billionin FY 2015-16 to US$24 billion by FY 2019-20%.

Reliance Retail is the leading fashion apparel retailer in India
and has adopted a multi-model approach in reaching out to
its customers through various retail concepts that cater to
customer segments from value to premium and luxury.

Trends, the apparel and accessories speciality retail chain,
enjoys market leadership as the largest value fashion retailer
in India. Trends brings a compelling portfolio of national
brands and own brands. A range of own brands such as
Avaasa, DNMX, Netplay, Performax, Teamspirit, etc have
found strong traction with customers seeking fashionable
products at better prices. Each of these brands caters to
diverse tastes and preferences of the customers. Over

the years, the own brand portfolio of Trends has grown

in strength and provides a competitive advantage to the
business. Trends is vertically integrated with complete
control over fashion value chain from designing to fabric
souring, manufacturing, logistics and distribution. It has thus
created a robust ‘fibre-to-wardrobe’ operating model, with
strong portfolio of own brands, helping it to quickly adapt to
emerging fashion trends.

Presence Across All Income Segments in Fashion and Lifestyle

Value Fashion

Value Apparel

International Partner
Brands

Strategically
positioned retail
concepts to serve
customer across
income segments

AJIOIM&S | Project Eve

Trends | Footprints

Reliance Market | Smart
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Reliance Footprint is a leading family footwear destination, Reliance Retail operates a curated fashion & lifestyle
offering a wide range of products from over 50 prominent e-commerce platform www.ajio.com (AJIO). Celebrating
international, domestic and own brands. The stores have fearlessness and uniqueness, AJIO is constantly looking to
mid to premium positioning, offering varied collection of bring a fresh, current and accessible perspective to personal
productsin footwear, luggage, handbags & accessories. style. The platform features an exclusive handpicked

collection of merchandise from international fashion brands,

Vertical Integration Across Fashion Value Chain

Fully integrated operations from designing to distribution

Sourcing and Manufacturing Logistics and Distribution

® Workdirectly with fabric ® Dedicated manufacturing base ® Freshlooktothestoreevery
innovators globally to ensure of 250+ vendors in South Asia 60 days
price, range and quality control and India e Five apparel aggregation centres
® Over 100 full time designers, ® Sourcing offices in Chinaand inIndia to serve stores within
freelancers and international Bangladesh to support low-cost 48 hours
design houses manufacturing
® Designcapabilities through ® Sourcing fromleading national and
design studios in Bengaluru and international brands at various
London supported by design labs locations throughout the country

in 6 citiesin India

Indian brands and own labels. AJIO delivers unique value proposition by offering styles that are handpicked, on trend and at
best prices.

Reliance Jewels is the destination for fine jewellery with thousands of exquisitely crafted gold, diamond and bridal jewellery.
The stores provide a delightful customer experience to customers with its 100% purity, transparency, range of designs and
competitive pricing. It hosts an extensive range starting from traditional gold jewellery including Kundan, Polki, Filigree and
Temple that showcases the legendary design and craftsmanship of various parts of India right up to contemporary diamond
jewellery & solitaires.

Technology enabled safety pendant

Action Taken:

* The Company introduced distress signalis triggered, Impact: This device benefits
a technology-enabled 5 people willgetan IVR women and addresses
pendant, embedded with Recorded Call (15 sec), an the societal challenge of
a bluetooth device that is SMS with the user location women's safety. The device
used to trigger an alarm and the user getsanoption  would instil a sense of
to 5 emergency contacts. to see and navigate to security and comfort to the
The wearable product is nearest safe place. "Call individual and their families.
called Aavaran. Itis light, Police” option routes the
affordable, and has a 10 call to the nearest police
day battery life. When the control room.

Reliance Retail, through Reliance Brands, has a portfolio of over 40 revered international brands that spans across the

entire spectrum of luxury, bridge to luxury, high-premium and high-street lifestyle. The strong brand portfolio reinforces
Reliance Brand's position as a partner of choice for best international brands. Leveraging on to Reliance Retail's deep market
understanding, unwavering focus and strong operating capabilities, many of its partner international brands have made India
as a significant market outside of their home countries and have largest store presence in India than any other country. This
reflects the trust and optimism which Reliance Retail and its partner brands share with each other.
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Qwik Mart - convenience store co-located with petro outlet

Jio point: Serving untapped market

Petro Retail

Reliance is aleading private sector petro retail operator with 495 owned Petro Retail outlets. These outlets yield significantly
higher volumes than an average industry outlet led by efficient processes, technology backbone and well trained employees.
It has Pan-India coverage offering diesel, petroland LPG to its customers.

Financial and Operational Performance

Parameter FY 2017-18 FY 2017-18 FY 2016-17 % Change in

(Rin crore) (USS in million) (R in crore) y-0-y
Revenue 69,198 10,617 33,765 104.9%
PBDIT 2,529 388 1,179 114.5%
EBIT 2,064 317 784 163.3%
EBIT Margin 3.0% 2.3%

Reliance Retail achieved a turnover of369,198 crore in FY
2017-18, more than doubling from the turnover of¥33,765
crore achieved last year. The business delivered an EBIT of
2,064 crore for FY 2017-18, more than doubling from3784
crore achieved last year. During the year, Reliance Retail
added 221 stores and 3,736 Jio Points.

Reliance Retail operated 7,573 retail stores in over 4,400
cities covering an area of 17.7 million sg. ft. as on 315 March,
2018. Reliance Retail operated 495 petro retail outlets as on
315t March, 2018.

Business Performance

Reliance Retail demonstrated stellar operating performance
during FY 2017-18 with strong growth across grocery,
consumer electronics and fashion & lifestyle. This was
backed by a healthy blend of store expansion and same store
sales growth across allits store concepts.

In grocery, the Fruits category is consistently showing high
growthin Reliance Fresh and Smart backed by its supply
chain and sourcing efficiencies. According to Nielsen,
Reliance Fresh and Smart account for over 50% of all fruits
and vegetables sold in modern trade. Reliance Fresh and
Smart stores crossed a milestone of 500 stores mark during
the year and are becoming a preferred destination for buying
fruits and vegetables, staples, beverages and consumer
products.

Qwik Mart, a new convenience store concept, was launched
during the year. Qwik Mart stores are co-located with
Reliance Petro Retail outlets and efficiently leverage the
group strength andresources.

Reliance Market witnessed strong same store sales
growth helped by growth in Kirana customers, better value
proposition and focused customer strategy.
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In consumer electronics, Reliance Digital outpaced market
growth across key categories and delivered high double-
digit same store sales growth. Strengtheningits product
proposition, Reliance Digital forged along-term exclusive
partnership with Sharp for High-End TVs. This enhances
Reliance Digital’'s competitive advantage in High-End TVs
category. Exclusive assortment, strong value proposition,
ResQ's service promise and regional focus being the
distinguishing factors which contributed to animpressive
growth. ResQ carried out over 1.2 million repairs and
installations during the year, anincrease of 31% over last year.

To further enhance its distribution reach for consumer
durables and connectivity solutions, Reliance Retail has
operationalised 3,736 Jio Points in over 3,700 cities during
the year. These cities are key feeder markets and would
provide access to untapped semiurban and rural market

for Reliance Digital. Jio points serve as a nodal point for
consumers to obtain and recharge Jio services and facilitate
sale of mobility, connectivity and consumer durable products
directly and through catalogues, kiosks and other modes.

Financial Statements Notice

In fashion & lifestyle, Trends is the fastest growing apparel
retailerin the country with 458 stores across 223 citiesin

28 states. Reliance Retail has added over 100 Trends stores
during the year with ~1 million sq.ft. of retail space. No other
multi-brand apparel retail chain in the country has achieved
such alarge expansionin a year and widespread presence.
Trends witnessed over 88 million customer walk-ins during
the year, making it a preferred destination for customers.

Reliance Jewels launched 'ASYA', an exclusive handcrafted
collection which is inspired by noble bird HAMSA (or SWAN)
from aleading Indian designer during the year. It continues to
attract strong customer traction by providing widest range,
stunning designs, guaranteed purity & quality and a pleasant
shopping experience.

Project Eve, a new store concept positioned in the mid-to-
premium segment, was launched during the year. Project Eve
isaunique, one-stop, experiential store concept targeting
women in the age group of 25+ and celebrates the spirit

of women by serving them with wider fashion and lifestyle

@ TRENDS

WOMAN

Curated Fashion and Lifestyle
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offerings, for all occasions, moods and purposes. Project Eve
stores also showcase Marks and Spencer's curated range of
lingerie and beauty products through a SIS format, the first
ever by Marks and Spencer in India.

AJIO with a multi-fold increase in customer eyeballs, orders
and enhanced last mile delivery to over 12,000 pin codes has
emerged as one of the top fashion e-commerce destinations
inavery short span of time. It has reached to 2.5 million
followers across social media and ranks among the top
shopping apps on Apple iOS and Google Play Store.

Reliance Retail: Partner of Choice
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During the year, Reliance Brands further strengthened its
partnerships of international brands by acquiring 46.6%
equity stake in Genesis Luxury Fashion Pvt. Ltd, which
operates arich portfolio of brands such as Armani, Canali,
Michael Kors and many others. Together, Reliance Retail now
operates the largest portfolio of international retail brands
in India.

In petro retail, 47 petro retail outlets were recommissioned
during the year. Reliance Petro Retail outlets have robust
automation of daily fuel pricing at 100% of operational retail
outlets, ensuring customers of correct and timely price
implementation.

1
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Outlook a) Augmenting geographical reach across all

Over the past decade, Reliance Retail has built India’s largest
retail infrastructure with 7,573 brick and mortar stores across
4,400+ cities, 5.6 million+ sq. ft. of warehousing facility, a
captive fleet of over 1,300 dedicated trucks, state of the art IT
systems to manage entire retail operations and e-commerce
presence serving more than 12,000 pin codes. This investment
has helped Reliance Retail achieve an unprecedented growthin
India’s organised retail market. Keeping pace with the market
growth and evolving consumer shopping habits, Reliance Retail
has a planned roadmap to capture a significant share of the
organised retail. With aggressive expansion plans, Reliance
Retail is getting future ready and set to further strengthen

and consolidate its leadership position in organised retail. This
expansion will be achieved through the following key pillars:

consumption baskets

"Bettering the Lives of Indians” every day has been the
core focus of Reliance Retail since inception. Reliance
Retail has the ambition of reaching the hinterlands of
the country and is putting together a framework of
expanding each store concepts across tier 2, tier 3 cities
and beyond to achieve market leadership. It will leverage
and interplay strengths with Reliance Jio to execute this.

b) Innovating newer store concepts and channels to
meet customer expectations
During the year, Reliance Retail rolled out and expanded
newer store concepts like Project Eve and Trends
Woman. These newer concepts are already resonating
with target customers. In order to cater to growing and
diverse customer needs, Reliance Retail will continue to
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innovate and partner with revered international brands
to bring world-class products and services to Indian
consumers.

c) Enhancing customer experience across all
concepts and channels
Convergence of Online and Offline retailing is being
followed by all retailers to offer seamless experience
to their customers. As part of 2.0 initiatives, Reliance
Retail is operating a connected store concept providing
anytime, anywhere, any device seamless customer
experience. This provides an omni-commerce, omni-
presence reach to Reliance Retail. In order to enhance
this reach and augment customer experience, more
initiatives are being planned, which willbe rolled outina
phased manner.

d) Leveraging technology, data andinsights across
the value chain for agility and transformation
Today, the Indian consumers, especially the millennial,
are becoming connected, digital-savvy, brand conscious
and quality oriented. Global retailers are leveraging
disruptive advanced technologies such as artificial
intelligence, automation, virtual/augmented reality,
robotics, big data analytics and internet of things
to offer experience &lifestyle-driven opportunities
to customers. Reliance Retail will be adopting next
generation technologies that is robust to handle ever-
increasing volumes, flexible to meet diverse customer
expectations and automation to improve productivity,
efficiency and agility.

Business Stewardship

Reliance Retail's ethos and business principles reflect upon
awide range of areas, which include health, safety, security,
environment and socialimpacts of its operations. It ensures
thatits activities create societal impact and customer value

Financial Statements Notice

while deploying all its resources. Every year, Reliance Retail

executes alarge number of social initiatives, and below are a

few highlights of the year:

» People with disabilities are usually denied jobs in India.
However, Reliance Retail trained and recruited 475 specially
abled people during the year. As on 31t March, 2018, Reliance
Retail employed 793 specially abled employees. Each of
these employees are valued and RIL sees lowest attrition
among these employees.

* Many of RIL's employees are first time wage earners for their
family, thus providing them means of living. Reliance Retail
provides valuable training, nurtures them to advance their
skills and makes them a useful asset to the organisation.

* Reliance Retail was awarded contract through a tender
process to support Fair Price Shops across 10 districts of
Andhra Pradesh covering 5,000+ shops. This is a voluntary
program facilitated by the government of Andhra Pradesh.
Reliance Retail has signed up over 700 fair price shops and
operationalised 41 Fair Price Shops during the year, providing
~400 SKUs across staples, food, home and personal care and
much more ensuring that quality and affordable products
reach common man of the state, thereby sharing value
with society. Further, each of the prospective sign up shops
and supply chain thereof will need to be manned, creating
employment opportunities in the region.

* Reliance Trends' leadership in India’s fashion apparel
is backed by its Make in India commitment. Reliance
Retail works closely with over 250 vendors across India,
providing them committed volumes, education on modern
manufacturing techniques and support to enhance
productivity and quality.

Reliance Retail in association with Reliance Foundation has
carried out numerous other initiatives contributing towards
rural development and promoting livelihood development
projects. With a people strength of over 90,000, itis aleading
employer among organised retailers in India, making it the
employer of choice.
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Diversity & Inclusion: Changing societal perspective

To encourage inclusion of openly acknowledges that it is
specially abled, Reliance Retail  beneficial for business to hire
has explored and mapped them as on-ground evidence
specific job roles which can suggests that employing

be done effectively by them. such talent helps in managing
This in turn has helped them rising attrition, create a loyal
earnrespect and reputation workforce, and improve morale
in the society. Community of the employees.

Reliance Market
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Digital Services
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The Group’s digital communications and services initiatives under Jio umbrella
brand have captured unprecedented adoption and recognition not only in India,
but also world over. The flagship digital communications and services company
Reliance Jio Infocomm Limited (‘RJIL or ‘Jio’ or ‘Reliance Jio') is ranked 17"
amongst the Top 50 Most Innovative Companies in the world & is India’s Top
Most Innovative Company by Fast Company.

Since starting operations in September, 2016, Reliance Jio has been redefining benchmarks, setting new milestones, inspiring
unprecedented adoption, usage and service metrics that are better than the best globally, while ushering in a truly converged
digital services ecosystem. Reliance Jio is the largest mobile network in the world in terms of mobile data traffic with total

mobile data consumption of over 5 Exabyte in the financial quarter ending March 2018.

Reliance Jio has been not only pioneering but also has been a key catalyst in the creation and growth of wireless broadband
data market in India. With its Pan-India presence, Reliance Jio has attained wireless data leadership positionin the industry
that is capable of delivering unmatched customer experience at a scale comparable to none. Jio continues to co-create
digital eco-system and expand its network with a coverage target of 99% of India’s population. Jio reiterates its promise to
shape the future of India through transformative, quality and affordable access of end-to-end digital services for every Indian
and making digital India vision a reality.

186.6 million subscribers

Reliance Jio, the fastest growing digital
technology and communications Company

Strategy and vision

Jio's strategy and vision are pivoted around Digital India and its key value propositions on
commencement of services are affordable, high quality and abundant data; connected intelligence;
smart, simple and secure services; and bringing people together.

(<T>)

Coverage

Data

R

Quality

L2

Affordability

Coverage refers to anytime,
anywhere mobile and
wireline broadband access,
backed by the largest
network of 4G spectrum,
tower and fiber assets, thus
providing farthest reach and
access to every Indian.

Jio's resilient network is
engineered to provide
minimum capacity of over
10 GB per month for every
Indian.

Jio's mobile consumers
already consume on an
average ~10GB per month.
Thisis the largest per capita
mobile consumptionin the
world.

Jio's all IP network and
superior Long Term
Evolution (LTE) based
network is backed by world-
class customer service and
quality, and adoption of
latest self-care and digital
app platformsincluding next
generation customer care
Bots.

Jio's next generation
networkis built at an
extremely efficient cost
base coupled with significant
technology driven operating
efficiencies, which enable

it to offer services ata
substantially lower cost than
others along with host of
other value added services.
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Market Environment and Outlook

Globally, humans are using digital devices and services

to augment and enhance their life experience —be thisin
communication, entertainment, information, education
health, buying/commerce, sharing or streaming events via
their phones, on ever faster mobile networks. The pace and
reach of this is likely to get faster exponentially.

The majority of voice calls have already moved to next
generation mobile network at almost negligible cost coupled
with richcommunication services and plethora ofinfotainment
and commerce applications. Now, itis the turn of home and
wireless broadband convergence to drive an all pervasive
Internet of Things (IoT) and fully enabled digital life.

Digitisation and data consumption in India were subdued
because of inadequate investmentin infrastructure, lack

of credible competitive environment coupled with steep
pricing. Jio's entry not only unlocked existent latent demand,
but also consumption patterns leading to exponential
increase in per capita data consumption. Government's
strong policy framework and push towards 'Digital India’
have immensely helped in accelerating the shift towards
digital economy and society.
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FY 2017-18 witnessed several important and transformative
changesinthe Industry. The industry is going through
amajor consolidation phase through mergers or sale of
businesses and from earlier 8 plus players is heading towards
a 3to 4 player market.

Telecom Regulatory Authority of India (TRAI) has set a
definitive path towards eliminating Interconnect Usage
Charges (IUC) by 2020, while reducing the extant charge of 14
paise per minute to 6 paise per minute. This not only removes
the artificial tariff hurdle with floor price but also allows
faster adoption of more efficient technologies like VoLTE, as
erstwhile legacy networks are nearing obsolescence. This,
along with reductionininternational calling terminal rates

to 30 paise per minute from earlier 53 paise per minute, is
beneficial for the end customer, while promoting technology
and services which have almost negligible cost for carrying
and servicing essential services like voice.

Thisis also a clear indication of the industry’s maturity
and sets a clear forward path enabling quick adoption and
implementation of digital technologies, which Jio has
been pioneering.
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Digital transformation across the value chain

India has become an epitome of digital transformation,
driven by various private and public initiatives. During the
last few years, technological advancement coupled with
transformative initiatives by Jio, is enabling availability of
affordable broad band internet plans. This has provided the
required impetus for increasing internet usage in India.

India currently has over ~450 million internet subscribers
(CAGR of ~42% over FY 2006), making it the second largest
online market in the world, ranked only behind China.
However, the overall internet penetration s still at 34%,
skewed in favour of urban India, which has ~76% internet
penetration. Rural India is stillunderpenetrated with only
15% penetration. With a total rural population of ~906
million, approximately 750 million users stilldo not
useinternet.
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Internet users in India—
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The above gap represents an opportunity of an at least ~150
million households, which are yet to be connected.

As per EIU forecast, Indian households have been witnessing
anupwards increase in their disposable income since the
last few years. Deloitte predicts that rising affluence of
households will lead to anincreased demand for consumer
goods, entertainment systems, etc. which will further

drive demand for internet services. Hence, these untapped
households will represent the next wave for internet
growthin India.

Mobile Phone continues to be the preferred
primary device driving internet usage (i mition)

1 6
7
17
Rural Urban

—— Mobile Desktop/Laptop Tablet

Even though the mobile industry’s contribution to the
country’'s GDP currently stands at 6.5% (USD 140 billion)?,
Indian telecom industry hitherto had monolithic approach
towards consumer, with limited innovation or collaboration
that drives eco-system benefits to the end consumer.

Over the last few years, increase in internet penetration has
been driven mostly by availability of cheaper smartphones
or through narrow band wireless access. More than 92% of
rural users (substantially through limited wireless narrow
band access) and 77% urban users have been using mobile as
a primary device for accessing internet through cellular data
connections.

India would be leading the data revolutionin the coming
years as the largely untapped market slowly getsincluded
into the realms of digital services.

1 Internetinindia 2016 — AnIAMAI & IMRB report, Deloitte-India 2018
Predictions

2 Deloitte Technology Media and Telecommunications Predictions- In-
dia 2018 Predictions
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In early 2016, India became the second largest smartphone
market in the world, trailing China and overtaking the

US with about 250 million smartphone users. The
telecommunications market in Indiais characterised by
anurban-rural divide, which is manifested by an urban tele
density three times higher than that of rural. This explains
the high smartphone user concentration in urban cities and
an overall low smartphone penetration in the country. The
current smartphone penetrationin the country stands at
as low as ~35%. The top 30 cities make up 51% of the entire
smartphone marketin India.

Jio leading from front
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With the increasing availability of affordable telecom
services and handsets in the market and the numerous
Government initiatives to connect the unconnected,
Deloitte predicts that Indiais poised to be at the forefront of
the global data revolution with the introduction of bundle-
based sales of smartphones with net effective price less than
US$ 25 and datarates at less than US$ 1 per GB.

The "smart feature phones"” introduced by Reliance Retail
(Reliance's retail initiative to bridge the digital divide gap)
in the market proved to be a game changer. These phones
would potentially bridge the digital divide by reaching out
to the bottom of the pyramid with several data-driven
functionalities bundled into the devices.

Robust ® World's 2" largest telecommunications market 1.191 billion subscribers
Demand ® 70% of population lives in non-metro, non-urban areas and not fully data enabled
® Increasing consumption of data and media on mobile networks
® Rural teledensity 56.66
Attractive ® 2"largestinternet market globally
Opportunities ® Gollaunches Digital India program
® Education, healthcare, retail, etc., will be connected through internet
Poli ® Proactive efforts to transform India into a global telecommunications hub
g f olicy ® Prudent regulatory support
Advantage India Support ® New National Telecom Policy 2018 to set the tone for full digitisation path.
G . ® Young population, increasing disposable income
nowing ® Quick adoption to digital life

MiddleClass ¢

Since Jio's transformative entry and collaborative approach
across the value chain, the industry is steadily moving
towards a converged and value added bundled services
approach.

Jio-Integrated digital services franchise
Seamless converged coverage and abundant capacity
Reliance Jio has built India’s largest a next generation all-IP
data network with latest 4G LTE technology. Itis the only
network built as a Mobile Video Network and providing Voice
over LTE (VoLTE) technology. It has built a future ready
network which can easily deploy 5G and beyond technology
inthelastleg. Jio has created an ecosystem comprising
network, devices, applications and content, service
experience and affordable tariffs for everyone to live the Jio
Digital Life.

Spectrum and network

Jio's network is engineered for seamless service delivery
using LTE technology in 800 MHz, 1800 MHz and 2300 MHz
bands through an integrated ecosystem. The combined

~750 million internet users by 2020

spectrum footprint across frequency bands provides
significant network capacity and deep in-building coverage.
RJIL's total spectrum footprint with this stands at 1,108 MHz
(uplink + downlink) across three spectrum bands namely 800
MHz, 1800 MHz and 2300 MHz band across all the 22 circles
with an average life of over 15 years. All of this spectrumis
liberalised and can be used for rolling out any technology.

Jio's next generation network is amongst the best in the
world. The network has advance features such as Software
Defined Networking (SDN) and Network Functions
Virtualisation (NFV). It is ready for future evolution of
technology, including transition to 5G with minimal
additional capital expenditure in the network. The Company
has filed 68 patents for the path-breaking initiatives it has
undertaken.

Jiois one of the largest network operators in the country
where the coverage is at par with 2G coverage of existing
operators. By far, Jio has the largest LTE coverage in India
and is targeting 99% coverage of the country’s population.
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In anticipation of the latent and untapped data and digital This acquisition, when completed, would bring synergies
services demand, Jio has built a strong data network with while adding to Jio's network infrastructure asset portfolio
world-class infrastructure and fiber backhaul for offering across spectrum, tower and optical fiber.

wireless services, wireline services, FTTH, Enterprise

offerings, |oT services and other digital services. Superior Network Quality

. ] ] o * Continued expansion of 4G network coverage and further
Reliance Jio also signed definitive agreement for the deepening in existing areas to achieve 99% population
acquisition of specified assets of Reliance Communications coverage during 2018

Limi '‘RCOM’ its affili “Th e )
|m|teq (RCO ’.af‘d its affiliates. The acquisition is subject * Only network to deploy Pan-India 4G across the 800MHz/
to receipt of requisite approvals from Governmental and

" 1800MHz/ 2300MHz bands
regulatory authorities, consents from all lenders, release of
allencumbrances on the said assets and other conditions * World's largest mobile data consumption network
precedent. The consideration is payable at completionandis ¢ World's largest VOLTE network
subject to adjustments as specified in the agreement. + Ranked fastest network over last 15 months by TRAI's

MySpeed Analytics app (average download speed of 17.9
Mbps during March 2018, as per TRAI)

* Lowest call drop rate; 100% network availability

Jio Digital Vision

Most affordable datain the world —ensuring
7 access to the common man
AN

a S
: Data costslessthan T50/GB

Connectivity for every Indian —with bouquet
of digital services

Ex0
Ex3o
E=0

Affordable devices with data connectivity and
applications

High quality data uninterrupted and high speed
data access anywhere, anytime

High speed video ready network

One of the widest reaching

@ networks globally —spread across cities and villages

To cover >99% of India’s population

Largest Distribution and Service Network

» Continuous enablement of distribution channel through device design and engineering. To bridge the digital divide
latest technology enabled platforms and services gap and to enable access to affordable high speed mobile

* Pan-India distribution channel with over 1 million retailers data to the hitherto unserved ~500 million plus feature

» Rapidly growing base of digital outlets and phone and the unconnected market, Jio has partnered with

» Jio Points in partnership with Reliance Retail as master Reliance Retail inlaunching a smart feature phone ‘JioPhone’
distributor catering to this untapped market. This initiative has been

Devices hugely popular with unprecedented demand and adoption.

Jiohas been actively involved in developing the ecosystem
forIndia’'s LTE phones, working with renowned Original
Equipment Manufacturers (OEMs), Original Design
Manufacturers (ODMs) and chipset vendors on end-to-end

Jio continues to work with various OEMs’, ODMs' and other
eco system partners to further innovative and cost effective
devices and solutions at affordable rates to accelerate
adoption and cater digital services to the unserved.
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All-IP Network
Instant call connectivity, minimal call '
drop, unmatched HD quality

Rich Capacity

Sufficient capacity for every user on '
the network, at all times (combination

of fiber and spectrum)

Seamless Service experience
Seamless Voice, Video & Messaging .
experience

Partnerships and new ventures

Jio, along with its business partners, is focused on making
all the components of the digital value chain available

to customers. To deliver such end-to-end solutions, Jio
continues to partner and collaborate with technology
developers, service providers, infrastructure providers,
application partners and device manufacturers.

To enhance capabilities on content, technology platforms
and applications space while leveraging group synergies,

a strategic transaction was announced for combination of
JioMusic with Saavn, aleading global music OTT platform, to
form India’s largest platform for music, media and artists.

To further digital initiatives into education space during the
year, a strategic investment and partnership was agreed
upon with Indiavidual Learning Pvt Ltd ("Embibe”), aleading
Al-based education platform leveraging data analytics to
deliver personalised learning outcomes to each student.

To bolster content during the year, a strategic partnership
with Eros Media was agreed upon to jointly set-up a%1,000
crore fund for production and acquisition of Indian films and
digital originals across all languages.

Jio, it's affiliates and its business partners continue to invest,
innovate and enhance the digital ecosystem for bettering
and enriching customer experience, while ensuring tight

Seamless In-building coverage

. Superior indoor coverage using Macro
and Small cells, backed by Pan-India
FTTHroll out

Ubiquitous Coverage footprint
‘ India’s largest LTE network deployment

with FDD and TDD spectrum (850/

1800/ 2300 Bands) with fiber backhaul

Superior Data experience
‘ Sufficient throughput for the highest
end applications

integration of devices, network infrastructure, platforms
and applications portfolio to ensure seamless experience to
customers.

Financial and operational performance.

Reliance Jiois the flagship digital communications and
services initiative of Reliance Industries Limited and
epicenter of Group's digital revolution and transformation.
Realisation of this strategic vision is not only evident in the
unprecedented customer engagement metrics, but alsoin
the robust financial performance of Digital Services business
invery first year of it's commercial operations.

Financial Performance

FY 2017-18 FY 2017-18

(R incrore) (USS inmillion)
Gross Revenue 23,916 3,669.5
EBIT 3,174 487.0
EBIT% 13.3%

Despite competitive pressures, Digital Services business
recorded revenues of323,916 crore, with year-end
subscribers’' base at 186.6 million and Segment EBIT was at
33,174 crore for the year, with EBIT margin of 13.3%. This

is strong financial performance within the very first year of
commercial operations, demonstrating strong fundamental
and operating leverage of the business.
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Jio continues to be the most popular wireless broadband
service provider in the country with its subscriber base
increasing at 186.6 million as on 31 March, 2018. Net
subscriber addition for the Company during FY 2017-18 was at

83 million with lowest churnin the industry at 0.25% per month.

Jio continues to set new benchmarks on various performance

parameters during the exit quarter for FY 2017-18:

¢ Industry leading ARPU @ INR 137 per month on a diversified
subscriber base.
(Only operator demonstrating business growth and growing
traction of digital life)

* Average voice consumption at 716 minutes per user per
month
(Highest per sub and traffic of 414 crore minutes per day)

» Average data consumption at 9.7 GB per user per month
(Amongst the highest average usage on mobile globally)

» Sustained 506 crore GB data consumption
(World's largest and fastest growing mobile data network,
with >81% total industry 4G traffic)

* Average consumption of 13.8 hours of video consumption
per user per month
(Largest high quality video consumption network, with
>240 crore hours per month)

This unprecedented adoption and metrics during the year are
backed by:
e End-to-End 4G coverage at par with 2G coverage in the
country
* Best network quality in the country
¢ Lowest calldropat0.14%
» Fastest down load speed at 17.9 Mbps
* 100% network availability since commencement of
operations

Management Review 41-179
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» Transformation role in creating the Digital Eco-System in the

country

» Growing popularity of Jio digital services and applications
across the spectrum

» Customer friendly and most affordable tariffs across user
segments

» Continuing market expansion and customer engagement
through JioPrime

Full service Digital suite

Lifestyle Applications (app)

The Company's all IP network apart from VoLTE driven high
quality voice calling from and to other telecom networks

is fully enabled and capable of delivering content focused
services. This capability to carry multimedia content,
including music and video offers a rich customer experience.
Jioalso through its Group affiliates and partners has enabled
arich suite of digital applications and tools which encompass
day to day needs includinginformation, entertainment,
commerce and self-service tools.

Jio's digital suite of applications are already amongst the
most popular in their respective categories and have won
various accolades.

* MyJiois the most popular self-care app with over 150 million
downloads and substantial additional features;
* JioTVisthe best rated live and catch-up TV app;

» JioCinema is the most popular video-on demand app;

Jio Dhan-Dhana-Dhan

Life is beautiful
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Jio Apps
@ 0 0 0 O
Jio MyJio JioTV JioCinema JioMusic JioMags
JioXpressNews JioChat JioCloud Jio4GVoice JioMoney JioSecurity
® @ @
JioNewsPaper JioNet JioHealthHub Jioswitch JioGST
Outlook

¢ Combination of JioMusic and Saavn has created a music
powerhouse forming India's largest platform for music,
media & artists;

» JioMags and JioNews are other highly popular customer
offerings

» Jio's KBC play along, a live tv interactive game, was one of it's
kind and was hugely popular with peak concurrent user base
of 5 million participants engaged on the platform.

Jio will continue to evaluate and deploy various technologies,
both wireless and wire line, to offer comprehensive
broadband solutions to consumers, small businesses,
enterprises, government and other entities, while building
and innovating on a full suite of digital services and
applications.

While Jio continues to march onits promise to shape the
future of India through transformative, quality and affordable
access of end-to-end digital services for every Indian and
making digital India vision a reality, Jio reiterates its vision
and ultimate goal of a full digital life style solution

provider to every Indian and making a meaningful social-
economicimpact.
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Jio a complete digital lifestyle solution provider

Financial Statements

Notice

Delay the Decline

Voice

Data Acess

Extend the peak

Move up the value chain in Digital Service

Digital lifestyle solution provider

]
3
c
S
4 OTT/Digital Enabler
- Service e -
7] Pte BRI
z =T Utility BRI
Subscriber Penetration
Source: Chetan Sharma Consulting
Reliance Jio - An integrated digital service company
[ Growth Engines o
— Network ml JioPhone - m FTTH N Enterprise e Digital Tech T
4GLTE > 2G coverage Large addressable market Priming market for Untapped market Large addressable market
® 99% coverage by ® ~500 million feature growth opportunity ® Bouquet of media/OTT
Dec'18 phonesin India @ Minimal wireline ® Enterprise connectivity content for customers
® More extensive fiber @ Affordable tariff plans broadband penetration and suite of new @ Exclusive partnership
network for new data users provides huge offerings to enhance the
@ Pan-India 4G- LTE opportunity @ Affordable services for platform
across 800/1800/2300 ® Fiber backbone in SME segment ® Opportunity to build
MHZ bands place users Jio Advertisement

platform
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Jio Subscribers as on 31t March, 2018
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JioGST

Reliance successfullyimplemented GST with the first invoice being issued in the early hours of the 1%t July, 2017. The
compliance system was developed in-house based on complete automation to achieve what Reliance called a 'Driverless
GST'. Anumber of remarkable innovations were used to achieve this seamless and technology driven transition to

the new tax regime which included development and setting up an in-house GST Suvidha Provider as JioGST to serve
not only Group entities but also the larger tax community. A robotic system has also been developed in-house for
generation of E-way bills. Phase 1 of Driverless GST will be the lodestone and foundation for a future 100% touchless
system of IDT compliances in the next Phase. The innovations that have driven Driverless GST will also drive the next
wave of automation as Reliance moves to a comprehensive Financial Management System platform.
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Media and Entertainment

Network18's widespread portfolio of media and digital commerce properties are
geared towards touching the daily lives of Indians across geographies, genres
and mediums. Network18 group’s core tenets of journalistic excellence, path-
breaking content creation and unparalleled reach are relentlessly pursued. The
consumer recall that its flagship brands enjoy are matched only by its ambition
to incubate and integrate better offerings, thereby growing the Network18
umbrella for the benefit of all stakeholders.

33

News & Entertainment
channels across India

Reliance is committed to provide Indian consumers world- @) G Q

class media for entertainment, news and information across ‘7 v @ =

platforms. Reliance media portfolio includes Network18 N/

group and investment in partnerships to strengthen content

for Jio platforms. Channel-agnostic Reach for

approach impact

Strategic advantages and competitive strength

RIL's ﬂa?’Sh'p media property Networkls 5@ medla.and Network18 strives to Network18is future-ready

entertainment powerhouse with arobust foothold in . s

. . . . . be channel-agnostic to with its relentless focus

television broadcasting, movie production and distribution, . . .

. . . . ensureits content reaches on the identified axes of

digital content and commerce, print magazines, mobile .

. . . . seamlessly to cons