
RESULTS PRESENTATION 

QUARTER ENDED DECEMBER 31, 2014 

 



• The particulars of this presentation contain statements related but not limited to revenues, financial results 
and supplemental financial information which has been compiled by the management, not to be construed as 
being provided under any legal or regulatory requirement and are not intended to invite any investment in 
the Company. The information contained in this presentation has not been subjected to review by any 
auditors or by the Board of Directors of the Company. The figures for the previous periods in this presentation 
have been regrouped/ reclassified, wherever necessary. Company assumes no responsibility and does not 
provide any warranty to the accuracy or comprehensiveness of the information contained in this 
presentation.  

 

• This presentation is not intended to be a “prospectus” (as defined under the Companies Act, 2013 and the 
relevant provisions of rule, the Companies (Prospectus and Allotment of Securities) Rules, 2014). This is for 
information purposes only and does not constitute or form part of, and should not be considered as any offer 
for sale or subscription of or solicitation or invitation of any offer to buy or subscription for securities in any 
jurisdiction. No part of this presentation and the information contained herein should form the basis of, or be 
relied upon, in connection with any investment decision or any contract or commitment to purchase or 
subscribe for any securities.   

 

• Statements in this presentation describing the Company’s objectives, projections, estimates, expectations or 
predictions may constitute forward looking statements. Such statements are based on the current 
expectations and certain assumptions of the Company's management, and are, therefore, subject to risks and 
uncertainties. Actual results may differ materially from those expressed or implied. The Company neither 
intends, nor assumes any obligation to amend, modify, revise or update these forward looking statements, on 
the basis of any subsequent developments which differ from those anticipated. 
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QUARTER ENDED DECEMBER 2014 

 Net Sales for the quarter grew by 15% y-o-y to Rs 1,382 cr 

 

 EBITDA for the quarter declined by 5% y-o-y to Rs 156 cr  

 

 PAT for the quarter declined marginally to Rs 56 cr  

 

NINE MONTHS ENDED DECEMBER 2014 

 Net Sales for the 9 months grew by 19% y-o-y to Rs 3,932 cr 

 

 EBITDA for the 9 months declined by 2% y-o-y to Rs 402 cr  

 

 PAT for the 9 months declined by 8% y-o-y to Rs 91 cr  
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CONSOLIDATED RESULTS 

INR Crore Q3 FY15 Q3 FY14 Change 9M FY15 9M FY14 Change 

Net Revenue 1,396 1,226 14% 3,988 3,353 19% 

Net Sales 1,382 1,207 15% 3,932 3,304 19% 

EBITDA 156 164 -5% 402 411 -2% 

       EBITDA margin 11.2% 13.4% 10.1% 12.3% 

EBIT 115 115 0% 282 266 6% 

       EBIT margin 8.2% 9.4% 7.1% 7.9% 

Net Profit 56 57 -1% 91 99 -8% 

       Profit margin 4.0% 4.6% 2.3% 3.0% 
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BRANDED TEXTILES  

 

 
 Increase in sales led by  

 
 growth in domestic market and  

 
 penetration of shirting fabric across B2C channels 

 
 Margins impacted due to product mix, higher advertisement and stores renovation 

 
 

 
 

INR Crore Q3 FY15 Q3 FY14 Change 9M FY15 9M FY14 Change 

Net Sales 681 555 23% 1,867 1,513 23% 

EBITDA 130 119 10% 319 306 4% 

  EBITDA margin 19.1% 21.4% 17.1% 20.2% 
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BRANDED APPAREL  

 

 Moderate sales growth due to lower primary sales and deep discounting by  

       e-tailers 

 

 Sales through secondary channels i.e. LFSs & EBOs grew  7% y-o-y on blended basis 

 

 EBITDA margins lower y-o-y due to higher brand building cost and stores roll out 

 

INR Crore Q3 FY15 Q3 FY14 Change 9M FY15 9M FY14 Change 

Net Sales 256 244 5% 723 646 12% 

EBITDA 9 20 -58% 10 28 -64% 

  EBITDA margin 3.3% 8.4% 1.4% 4.4% 
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RETAIL 
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TRS includes Made to Measure (MTM) stores 

EXCLUSIVE RETAIL NETWORK 

 

 During the quarter, we  
 

• added 22 new stores and closed 12 stores  
 

• completed 8 stores renovation and 9 stores under renovation  
 

 Blended same store sales growth across formats was flat 
 

 Total sales growth across the exclusive network was 4% y-o-y 
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GARMENTING 
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GARMENTING  

 

 Increase in sales led by volumes growth  

 

 EBITDA margins impacted due to higher employee cost and selling expenses 
 
 

INR Crore Q3 FY15 Q3 FY14 Change 9M FY15 9M FY14 Change 

Net Sales 138 104 32% 413 305 35% 

EBITDA 14 15 -9% 45 37 21% 

  EBITDA margin 10.0% 14.5% 11.0% 12.2% 
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DENIM 
DENIM 
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DENIM  [Joint Venture]  

 Increase in sales driven by higher exports    
 

 EBITDA margins improved y-o-y  
 
 

The results shown above are of the Indian and Foreign operations of the Joint Venture. Raymond’s share is 50% thereof. 

INR Crore Q3 FY15 Q3 FY14 Change 9M FY15 9M FY14 Change 

Net Sales 243 235 4% 722 703 3% 

EBITDA 24 22 6% 70 71 -1% 

   EBITDA margin 9.7% 9.5% 9.7% 10.0% 
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HIGH VALUE 
COTTON SHIRTING 
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HIGH VALUE COTTON SHIRTING FABRIC  

 Sales growth driven by combination of volumes and  better realisations in domestic 
market  
 

 Margins impacted due to higher manufacturing cost 
 
 

.  
 

.  
 

 

The results shown above are for 100% operations.   

INR Crore Q3 FY15 Q3 FY14 Change 9M FY15 9M FY14 Change 

Net Sales 97 86 13% 294 245 20% 

EBITDA 10 9 2% 36 27 33% 

  EBITDA margin 9.8% 11.0% 12.2% 11.1% 
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ENGINEERING 
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TOOLS & HARDWARE  

 

 Sales degrew by 6% due to subdued markets 

 

 Margins impacted due to  higher input cost  and lower capacity utilisation  

INR Crore Q3 FY15 Q3 FY14 Change 9M FY15 9M FY14 Change 

Net Sales 104 110 -6% 313 318 -2% 

EBITDA 6 11 -44% 20 34 -41% 

  EBITDA margin 6.3% 10.4% 6.4% 10.8% 

The results shown above are for 100% operations and includes minority interest 
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AUTO COMPONENTS  

 

 

 Sales  de grew by 5% due to subdued exports market  

 

 EBITDA declined y-o-y due to higher input cost and lower capacity utilisation 

 

 
 
 
 

INR Crore Q3 FY15 Q3 FY14 Change 9M FY15 9M FY14 Change 

Net Sales 54 56 -5% 184 172 7% 

EBITDA 3 7 -62% 16 21 -26% 

  EBITDA margin 4.8% 11.9% 8.4% 12.2% 

The results shown above are for 100% operations and includes minority interest 
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 Continue to 

- Strengthen  Apparel Brands 

- Grow product categories  in Fabric business  by leveraging Raymond brand 

- Expand  and Modernize exclusive retail  network  

- Expand capacities in business having export potential  

 

 Concerns   

- Slow growth in wool blended Fabric   

- Deep discounting by E -tailers 

 

WAY FORWARD 
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