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• The particulars of this presentation contain statements related but not limited to revenues, financial results 
and supplemental financial information which has been compiled by the management, not to be construed as 
being provided under any legal or regulatory requirement and are not intended to invite any investment in the 
Company. The information contained in this presentation has not been subjected to review by any auditors or 
by the Board of Directors of the Company. Commentary in the presentation describes the reporting quarter 
performance versus the same quarter of the corresponding previous year, unless specified otherwise. The 
figures for the previous periods in this presentation have been regrouped/ reclassified, wherever necessary. 
Company assumes no responsibility and does not provide any warranty to the accuracy or comprehensiveness 
of the information contained in this presentation.  

 

• This presentation is not intended to be a “prospectus” (as defined under the Companies Act, 2013 and the 
relevant provisions of rule, the Companies (Prospectus and Allotment of Securities) Rules, 2014). This is for 
information purposes only and does not constitute or form part of, and should not be considered as any offer 
for sale or subscription of or solicitation or invitation of any offer to buy or subscription for securities in any 
jurisdiction. No part of this presentation and the information contained herein should form the basis of, or be 
relied upon, in connection with any investment decision or any contract or commitment to purchase or 
subscribe for any securities.   

 

• Statements in this presentation describing the Company’s objectives, projections, estimates, expectations or 
predictions may constitute forward looking statements. Such statements are based on the current 
expectations and certain assumptions of the Company's management, and are, therefore, subject to risks and 
uncertainties. Actual results may differ materially from those expressed or implied. The Company neither 
intends, nor assumes any obligation to amend, modify, revise or update these forward looking statements, on 
the basis of any subsequent developments which differ from those anticipated. 

Disclaimer 
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Market Overview 

4 



Apparel 

• Growth due to advancement of EOSS offset the 
impact of disruptions on account of de-stocking by 
dealers prior to GST  

• High cost cotton inventory & deep discounting 
during EOSS expected to impact margins 

• Higher rate of GST on apparel priced above Rs 1,000 
to impact in short term 

Retail 

• Retailers used heavy discount to liquidate old stock 
before GST rollout 

• Early EOSS helped post double digit SSG, however, 
players heavily dependent on wholesale faced some 
pre‐GST disruption 

• Post GST, higher compliance cost for unorganised 
players to create a level playing field and lead to 
market share improvement for organised players 

Automobile Sector 

• Decent performance despite implementation of BS 
IV norms & GST 

• Most OEMs have lowered ASPs of vehicles before 
GST, which is likely to fuel demand but impact 
margins 

• Higher commodity cost to impact margin & 
profitability 

• The shift from unorganised to organised will benefit 
the ancillary space 

FMCG 

• Destocking ahead of GST (wholesale & CSD 
channels) to impact growth despite companies 
supporting dealers as retailers remained skeptical 

• GST tax rate structure to be neutral or marginally 
positive given the mixed impact on the overall 
product portfolio 

• Companies to resort to lower advertisement 
expense to balance impact of elevated commodity 
prices 

Market Overview 
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Business Update 
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Awards 

Raymond wins 2 Awards at The 
Loyalty Magazine Awards in UK 

• Best Loyalty Program Marketing 

Campaign for ‘Look Good Do 

Good’ 

 

• Regional Award for best Loyalty 

for Asia, Middle East and Africa 

Raymond’s Annual Report 2016-17 wins 
LACP Silver Award 
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Competition Category: Consumer Consumables (Household/Personal) 



What’s New 

~3.6 Lac garments exchanged 

Garment Exchange Program 

Launched ‘Khadi by Raymond’ Ethiopia Plant Inaugurated 

Launched TechnoStretch 

Sales Volume: ~1 lac meters 

Available in stores from H2 FY18 Capacity 1.4 Million Suits per annum  
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# on broad category  

Branded Textiles 5% 

Branded Apparel 5% & 12% 

Garmenting 18% 

High Value Cotton 
Shirting 

5% 

Tools & Hardware 18% 

Auto Components 28% 

Denim 5% 

FMCG 0% & 28% 

Raymond Initiatives taken for seamless 
transition 

Business Unit & Cross- 
 Functional Training 

• GST training across 5 locations including 
Vapi & Chhindwara 

• 29 sessions across locations, attended 
by 500+ participants 

Customer and 
 Vendor Training 

• Training conducted in Kolkata, Thane, 
Vapi, Kolhapur, Bangalore & Chhindwara 

• 8 events across locations, attended by 
5000+ people 

• Dedicated helpline for query resolution 
regarding GST 

• 15,000 visitors logged in, 2500+ queries 
resolved 

GST Helpdesk 

GST@Raymond portal 

• Agent/Back end Dashboards for ease in 
approval processes 

• Auto updation of data, 30 advisories on 
GST processes 

Business-wise GST Rates # 

GST Impact and Readiness 

Marginal impact on the cost which will be 
offset by operational efficiencies 
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Highlights 
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Consolidated Financial Highlights 

 1,240  

 1,089  

Q1 FY18Q1 FY17

Revenue (Rs Cr) 

 81  

 63  

Q1 FY18Q1 FY17

EBITDA (Rs Cr) 

 (7) 

 (17) 

Q1 FY18Q1 FY17

PAT (Rs Cr) 

1.10 1.06 

 Q1 FY18 Q1 FY17

Net Debt to Equity Ratio 

113 
138 

 Q1 FY18 Q1 FY17

NWC Days 

53 

44 

 Q1 FY18 Q1 FY17

A & SP Spends (Rs Cr) 
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Consolidated Results 

INR Crore Q1 FY18 Q1 FY17 Change 

Net Revenue 1,240 1,089 14% 

Net Sales 1,197 1,057 13% 

EBITDA 81 63 30% 

       EBITDA margin 6.6% 5.7% 

EBIT 43 26 64% 

       EBIT margin 3.5% 2.4% 

Net Profit (7) (17) 56% 

       Profit margin -0.6% -1.5% 
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Q1FY17 

 
Branded Textiles 

 
Branded Apparel 

 
Garmenting 

 
Luxury Cotton Shirting 

 
Tools & Hardware 

 
Auto Components 

 
Others & Elimination 

 
Q1FY18 

4 

10 

 1,057  

58 

 39  

3 

16 

16 

 1,197  

2    

3 

9 

 63  

3 

 4    

2 

4 

 81  

                            Rs 140 cr                      Rs 19 cr 

Q1 SALES BRIDGE (Rs. Cr)           Q1 EBITDA BRIDGE (Rs. Cr) 
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Business-wise Details 
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BRANDED  TEXTILES 



INR Crore Q1 FY18 Q1 FY17 Change 

Net Sales 572 514 11% 

EBITDA 57 54 6% 

   EBITDA margin 10.0% 10.5% 

 Increase in sales led by volumes 

 Suiting grew by 12%, volumes up 10% largely due to recovery in wholesale 

channels coupled with wedding season during the quarter 

 Shirting grew by 2%, volumes up 4% 

 MTM grew by 56% on back of pent-up demand post demonetisation and 

wedding season 

 MTM registered healthy LTL  growth  of 27% 

 EBITDA margin lower mainly due to  change in channel mix 

Branded Textiles 
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BRANDED  APPAREL 



Branded Apparel 

 Growth lead by the wedding season and early onset of EOSS period due to pre-GST 
clearance 

 EBITDA margins improved despite heavy discounting due to operating leverage 

 Strong growth across all the brands –  

INR Crore Q1 FY18 Q1 FY17 Change 

Net Sales 270 230 17% 

EBITDA (7) (8) 19% 

   EBITDA margin -2.4% -3.5% 

Brand Raymond RTW Park Avenue ColorPlus Parx 

Growth 42% 11% 21% 18% 
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RETAIL 



 During the quarter 
• Added 32 new stores (including 5 mini-TRS and 1 exclusive MBO) and 

closed 12 stores  
• Of the new stores added, ~45% are franchised 
• Completed 8 stores renovation, currently 15 stores under renovation 

 Blended same store sales growth across formats was 20% y-o-y 
 Sales growth across the exclusive network was 25% y-o-y 

9 0 3 
10 

6 

16 

71 

Mar 17 TRS MTM EBO TRS MTM EBO Jun 17

1100 

763 

257 

 
764 

270 

60 
66 

TRS 

2.02mn 
sq ft 1.99mn 

sq ft 

EBO 

MTM 

1080 

Exclusive Retail Network 

12 closures 

32 additions 
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#MTM includes 29 converged stores (23 as at Mar’17) 
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GARMENTING 



Garmenting 

 
• Marginal growth due to appreciation of rupee impacting overall export revenues 

 
• Stronger rupee impacted the EBITDA and margin as well 

 
• Operations in the Ethiopian garmenting plant commenced in the month of June 

INR Crore Q1 FY18 Q1 FY17 Change 

Net Sales 144 140 2% 

EBITDA 9 13 -32% 

   EBITDA margin 6.1% 9.1% 
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HIGH VALUE  
COTTON SHIRTING 



The results shown above are for 100% operations and include minority interest   

High Value Cotton Shirting 

 Revenue growth on account of higher offtake from our customers 
 

 Improvement in EBITDA on account of sales growth and reduction in raw material 
prices 

INR Crore Q1 FY18 Q1 FY17 Change 

Net Sales 131 115 14% 

EBITDA 13 11 17% 

   EBITDA margin 9.6% 9.4% 
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AUTO COMPONENTS 

TOOLS & HARDWARE ENGINEERING 



The results shown above are for 100% operations and include minority interest   

Tools & Hardware 

 Minor contraction in sales on account of lower offtake in the domestic market due to 
GST  

 

 However, exports business performed well in spite of rupee appreciation, driven by 
volume led growth in LATAM and African markets 

 

 Healthy EBITDA growth and expansion in EBITDA margin due to the turnaround 
strategy of building operational efficiency and optimization of manufacturing cost 

INR Crore Q1 FY18 Q1 FY17 Change 

Net Sales 87 91 -4% 

EBITDA 6 3 105% 

   EBITDA margin 6.8% 3.2% 
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 High growth driven by increase in demand from commercial vehicle segment in the US 
market 

 

 EBITDA growth and expansion in margin on account of higher realization, despite 
rupee appreciation, from the export customers 

 

  Overall, the business is maintaining its profitable sales growth momentum 

The results shown above are for 100% operations and include minority interest   

INR Crore Q1 FY18 Q1 FY17 Change 

Net Sales 54 43 24% 

EBITDA 10 6 63% 

   EBITDA margin 19.5% 14.8% 

Auto Components 
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Way Forward 
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 Initial hiccups expected before GST stabilizes,  especially in the trade channels  

 

 GST impact: 

 Accounting treatment to lead to lower revenue recognition by ~4%  

 Marginal impact on cost which will be offset by operating efficiencies 

  

 Single digit revenue growth and high teens EBITDA growth over the previous year is 

expected in Q2 on a like to like basis 

 

 In line with the asset light network expansion strategy, majority of new stores will be 

based on franchise model 

Way Forward 
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Annexure – Published Results 
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THANK YOU 
www.raymond.in 
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http://www.raymond.in/

