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• The particulars of this presentation contain statements related but not limited to revenues, financial results 
and supplemental financial information which has been compiled by the management, not to be construed as 
being provided under any legal or regulatory requirement and are not intended to invite any investment in the 
Company. The information contained in this presentation has not been subjected to review by any auditors or 
by the Board of Directors of the Company. Commentary in the presentation describes the reporting quarter 
performance versus the same quarter of the corresponding previous year, unless specified otherwise. The 
figures for the previous periods in this presentation have been regrouped/ reclassified, wherever necessary. 
Company assumes no responsibility and does not provide any warranty to the accuracy or comprehensiveness 
of the information contained in this presentation.  

 

• This presentation is not intended to be a “prospectus” (as defined under the Companies Act, 2013 and the 
relevant provisions of rule, the Companies (Prospectus and Allotment of Securities) Rules, 2014). This is for 
information purposes only and does not constitute or form part of, and should not be considered as any offer 
for sale or subscription of or solicitation or invitation of any offer to buy or subscription for securities in any 
jurisdiction. No part of this presentation and the information contained herein should form the basis of, or be 
relied upon, in connection with any investment decision or any contract or commitment to purchase or 
subscribe for any securities.   

 

• Statements in this presentation describing the Company’s objectives, projections, estimates, expectations or 
predictions may constitute forward looking statements. Such statements are based on the current 
expectations and certain assumptions of the Company's management, and are, therefore, subject to risks and 
uncertainties. Actual results may differ materially from those expressed or implied. The Company neither 
intends, nor assumes any obligation to amend, modify, revise or update these forward looking statements, on 
the basis of any subsequent developments which differ from those anticipated. 

Disclaimer 
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Market Overview 
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A
p

p
ar

e
l • Normalcy post 

demonetisation 
is yet to set in 
completely which 
is expected to 
result in a softer 
revenue growth 

• Industry margins 
expected to be 
impacted by 
higher input cost 
due to higher 
cotton prices 

• Industry players 
resorted to cost 
control and 
product mix 
optimisation to 
protect margins 

 

R
et

ai
l • Sector expected 

to recover, 
barring some 
hitches in 
wholesale 
channel 
disrupted by 
higher incidence 
of tax notices & 
scrutiny 

• Retailers 
extended EOSS to 
liquidate last 
season inventory 

• Retailers 
deferred 
replenishment of 
new summer 
season stock  to 
March, which is 
usually done by 
mid-February 

 

A
u

to
m

o
b

ile
 S

e
ct

o
r • The negative 

impact of 
demonetisation 
slowed the 
momentum of 
the sector 

• Passenger 
vehicles led the 
sales during the 
quarter, whereas 
three wheeler 
sales declined 

• Overall exports 
declined, due to 
lower sales of 
two and three 
wheelers 

• Margin expected 
to be under 
pressure on 
account of higher 
input cost 

FM
C

G
 • Sector started 

witnessing a 
gradual  demand 
recovery post 
note-ban, 
recovery even 
slower for rural 
players and 
wholesale 
channel 

• GST 
implementation 
to provide 
further boost to 
the sector 

• Rising 
commodity 
prices may 
impact the 
profitability of 
the companies 

Market Overview 
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Business Awards 
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Raymond Ltd 
and ColorPlus 
Fashions Ltd 
honoured as 

Great Place to 
Work  

Mr. Gautam Hari Singhania – Most Powerful Leader – Textile 
Sector at GLOBE Platinum Awards 2016 

Raymond recognized as ‘Most Admired Men’s Apparel Brand’ (Retail 
Category) at GLOBE Platinum Awards 2016 

Business Awards 

Raymond wins 2 
Effie Awards  
• Won Silver for 

Raymond 
Whites 
Campaign 

• Won Bronze for 
Father’s  
Day campaign 
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Highlights 
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Consolidated Financial Highlights 

Historically, the quarterly results are compared with same quarter last year. However, to understand better perspective of performance 

post demonetization, the Q4 performance has been compared with Q3. 

 1,506  

 1,331  

Q4 FY17Q3 FY17

Revenue (Rs Cr) 

 145  

 82  

Q4 FY17Q3 FY17

EBITDA (Rs Cr) 

 33  

 (16) 

Q4 FY17Q3 FY17

PAT (Rs Cr) 

1.01 0.96 

FY17FY16

Net Debt to Equity Ratio 

103 

114 

FY17FY16

NWC Days 

81 

93 

Q4 FY17Q3 FY17

A & SP Spends (Rs Cr) 



10 

MTM regrouping for segmental presentation 

Branded Suiting 

Branded Shirting 

Power Brands 

Made To Measure (MTM) 

Retail 

  

Branded Suiting 

Branded Shirting 

Made to Measure (MTM) 

Re-categorised  |   There is no change in reporting of any other segment 

Earlier Reporting New Reporting 

Branded Textiles Branded Textiles 

Branded Apparel 

Power Brands 

Retail 

Branded Apparel 
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INR Crore 
Q4 

FY17 
Q3 

FY17 
QoQ 

Change 
Q4 

FY16 
YoY 

Change 
FY17 FY16 Change 

Net Revenue 1,506  1,331  13% 1,437 5% 5,509 5,296 4% 

Net Sales 1,474  1,307  13% 1,402 5% 5,391 5,177 4% 

EBITDA 145 82 76% 173 -16% 423 506 -17% 

      EBITDA margin 9.6% 6.2%   12.0%   7.7% 9.6%   

EBIT 96  43  122% 125 -23% 266 347 -23% 

       EBIT margin 6.4% 3.3%   8.7%   4.8% 6.6%   

Exceptional cost (1) (4) NA 0 NA (10) (35) NA 

Net Profit 33  (16) 308% 53 -37% 26 85 -70% 

       Profit margin 2.2% -1.2%   3.7%   0.5% 1.6%   

Consolidated Results 



Q3FY17 

 
Branded Textiles 

 
Branded Apparel 

 
Garmenting 

 
Luxury Cotton Shirting 

 
Tools & Hardware 

 
Auto Components 

 
Others & Elimination 

 
Q4FY17 

14 

3 

 1,307  

62 

 50  

55 

25 

8 

 1,474  

 11  

3 

32 

 82  

37 

 3  

3 

2 

 145  

12 

                            Rs 167 cr                      Rs 63 cr 

Q4 SALES BRIDGE (Rs. Cr)           Q4 EBITDA BRIDGE (Rs. Cr) 



FY16 

 
Branded Textiles 

 
Branded Apparel 

 
Garmenting 

 
Luxury Cotton Shirting 

 
Tools & Hardware 

 
Auto Components 

 
Others & Elimination 

 
FY17 

 44  

 12  

 5,177  

12 

 152  

 46  

 33  

 28  

 5,391  

 84  

 35  

 11  

17 

 506  

 5  

 5  

 19  

 423  

13 

                            Rs 214 cr                      Rs 84 cr 

FY SALES BRIDGE (Rs. Cr)            FY EBITDA BRIDGE (Rs. Cr) 



              Q4FY16 Q4 FY17 

Particulars (Rs Cr) IGAAP Ind AS Change Ind AS 

Revenue  1,541 1,437 (104) 1,506 

EBITDA  176 173 (3) 145 

   EBITDA margin 11.4% 12.0% (60)Bps 9.6% 

Share of Profit/ (loss) in 
Associate & JV  

(0.4) (1) 1 (10) 

PAT  56 53 (4) 33 

14 

IND AS transition : Key Impacts 
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Business-wise Details 
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BRANDED  TEXTILES 



 Segment was hugely impacted in Q3 due to slowdown in traditional channels on 

account of demonetization 

• On Q-o-Q basis, the segment witnessed higher sales growth led by pick up in 
trade channels 
• Suiting sales up by 9% & volume by 20% 
• Shirting sales up by 9% & volume by 14% 
• MTM down by 5%  

• On Y-o-Y basis, quarter segment sales is flat 
• Suiting sales down by 5% and volume by 2% 
• Shirting sales up by 5% and volume up by 11% 
• MTM registered a growth of 38% and LTL growth of 7% 
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INR Crore 
Q4 

FY17 
Q3 

FY17 
QoQ 

Change 
Q4 

FY16 
YoY 

Change 
FY17 FY16 Change 

Net Sales 737 675 9% 735 0% 2,714 2,702 0% 

EBITDA 126 88 42% 157 -20% 384 467 -18% 

      EBITDA margin 17.0% 13.1%   21.4%   14.1% 17.3%   

Branded Textiles volumes back on track 
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18% 

82% 

Product Mix (FY 17) 

Shirting

Suiting

Branded Textiles key parameters 

36% 

23% 

15% 

26% 

Channel-wise Sales Mix (FY17) 

Wholesale

TRS

MBO

Others

Fabric Q4FY17 Q3FY17 

Suiting 15.9 13.3 

Shirting 4.7 4.1 

Volumes (Mn mtrs) 
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BRANDED  APPAREL 
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INR Crore 
Q4 

FY17 
Q3 

FY17 
QoQ 

Change 
Q4 

FY16 
YoY 

Change 
FY17 FY16 Change 

Net Sales 360 310 16% 311 16% 1,270 1,119 14% 

EBITDA (11) 0  NA 11 -194% (12) 22 -156% 

      EBITDA margin -3.0% 0.1%   3.7%   -1.0% 2.0% 

Branded Apparel double digit sales growth regained 

 Segment witnessed subdued sales performance in Q3, however bounced back to pre-
demonetization growth levels of 16% over Q3  

 Sales went up by 16% over previous year 

 EBITDA margins deteriorated due to impact on gross margins on account of EOSS and 
statutory levies 
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18% 

47% 

22% 

14% 

Brand Revenue Mix (FY 17) 

Raymond RTW

Park Avenue

ColorPlus

Parx

23% 

36% 

15% 

19% 

5% 

Channel Revenue Mix (FY17) 

EBO

TRS

MBO

LFS

Others

Branded Apparel key parameters 
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RETAIL 



 During the quarter 
• Added 27 new stores and closed 14 stores  
• Completed 9 stores renovation, currently 12 stores under renovation 

 Blended same store sales growth across formats was -2% y-o-y, however, on full 
year basis LTL growth was 3% 

 Sales growth across the exclusive network was 3% y-o-y 

23 

3 
6 

5 
4 6 

17 

64 

Dec 16 TRS MTM EBO TRS MTM EBO Mar 17

1080 

762 

245 

 
763 

257 

60 
60 

TRS 

1.99mn 
sq ft 1.97mn 

sq ft 

EBO 

MTM 

1067 

Exclusive Retail Network 

14 closures 

27 additions 
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3.7 

4.45 

FY16 FY17

Membership Base (Mn) 

19% 

 Consolidation of Loyalty program across brands 

 Member sales increased by 30 % in FY17  

 63% of retail sales contribution by members 

 Since program launch, brought back 1.5 Lac lost customers 

Membership Loyalty Program 

5,027 

5,580 

FY16 FY17

Member ATV (Rs) 

11% 



25 

GARMENTING 
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Garmenting growth supported by higher orders 

INR Crore 
Q4 

FY17 
Q3 

FY17 
QoQ 

Change 
Q4 

FY16 
YoY 

Change 
FY17 FY16 Change 

Net Sales 184 129 43% 174 6% 639 593 8% 

EBITDA 13 9 33% 20 -35% 54 49 9% 

      EBITDA margin 6.9% 7.4%   11.3%   8.4% 8.3%   

 

• EBITDA margins declined mainly due to shift in preference for lower cost 

synthetics fiber resulting in lower realization 
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HIGH VALUE  
COTTON SHIRTING 



The results shown above are for 100% operations and include minority interest   
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High Value Cotton Shirting de-grew as volumes shrank 

INR Crore 
Q4 

FY17 
Q3 

FY17 
QoQ 

Change 
Q4 

FY16 
YoY 

Change 
FY17 FY16 Change 

Net Sales 106 131 -19% 118 -10% 500 467 7% 

EBITDA 10 13 -25% 12 -13% 49 44 13% 

      EBITDA margin 9.5% 10.3%   9.7%   9.8% 9.3%   

 Lower sales due to lower off takes from our customers 
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AUTO COMPONENTS 

TOOLS & HARDWARE ENGINEERING 



The results shown above are for 100% operations and include minority interest   
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INR Crore 
Q4 

FY17 
Q3 

FY17 
QoQ 

Change 
Q4 

FY16 
YoY 

Change 
FY17 FY16 Change 

Net Sales 93 79 17% 91  2% 350 394 -11% 

EBITDA 2 (1) 475% 4  -42% 7 18 -62% 

      EBITDA margin 2.3% -0.7%   4.1%   2.0% 4.7%   

Tools & Hardware grew as domestic sales rise 

 

 The segment sales was declining, however this quarter registered growth of 6% driven 
by strong domestic files sales 

 

 EBITDA margins improved versus last quarter on account of better cost management 
and higher volumes 

 



 

 

 Performance not comparable due to forging operations disposed off in previous year 

 

 The business is maintaining its profitability since the beginning of the FY17 

 

 Sales continued to grow by 8% over last quarter and grew 10% Y-o-Y, mainly supported 
by strong demand in exports market 

 

 Segment EBITDA grew by 43% over last quarter and 3 times Y-o-Y along with 
improvement in EBITDA margin 

 
 
 

The results shown above are for 100% operations and include minority interest   
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Auto components continues to maintain profitable growth 
since Q1FY17 

INR Crore 
Q4 

FY17 
Q3 

FY17 
QoQ 

Change 
Q4 

FY16 
YoY 

Change 
FY17 FY16 Change 

Net Sales 41 38 8% 37 10% 164 176 -7% 

EBITDA 6 4 43% 2 220% 24 5 404% 

      EBITDA margin 15.2% 11.5%   5.2%   14.5% 2.7%   
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Way Forward 
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 We are expecting topline and EBITDA margins to be better than Q1FY17 

 

 Re-monetisation expected to improve liquidity in trade channel in coming quarter 

which will aid revenue growth 

 

 Wholesale channel expected to continue growth momentum witnessed in month of 

March 

 

 Continue to invest in brand building, expansion and modernization of retail network 

 

 On the GST front, the company is reviewing all processes to be GST complaint, but 

still awaiting clarity from government on rates. Destocking by trade channel can lead 

to short term disruptions.  

Way Forward 
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Annexure – Published Results 
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THANK YOU 
www.raymond.in 

http://www.raymond.in/

