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Disclaimer YEARS

This presentation may contain statements which reflect Management’s current views and
estimates and could be construed as forward looking statements. The future involves risks and
uncertainties that could cause actual results to differ materially from the current views being
expressed. Potential risks and uncertainties include factors such as general economic conditions,

commodities and currency fluctuations, competitive product and pricing pressures, industrial

relations and regulatory developments.



“Our performance over the years has been
consistent”




Consistent topline growth YEARS
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mproved Operating profit YEARS
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Gained share every year

YEARS

Biscuit Market Shqre Yo

-®- Britannia - Largest Competitor
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- Rated the No.1 Food Brand

BRITANNIA
=T

N\ \\
N\ Foop PRODUCTS “/




—

We also refreshed our identity in line with our goal to be a
“Total Foods Company”
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Our Strategic Planks..

Distribution
Momentum

New categories

Heightened
Innovation

Adjacent

Profitable Business

growth..

Team - Nimble, Home grown, Stable, Britannia for Britannians



#1 Innovation — Biscuits.. YEARS

Treat Burst (Democratisation) Treat Stars (New to Market)

New Launches
in Q4
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TFUL

nnovation - Cakes YEARS

Bar Cake

Tiffin Fun

Relaunch of Cake
portfolio
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#2. New categories launched YEARS

Milk Shakes
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Wafers

Croissant

Salted Snacks

2 Variants:
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Distribution Momentum continues.. YEARS

Rural distribution increase and growing

Direct R h-29Xi
irect Reac increase in double digit...
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Hindi belt continue to grow faster..

Rajasthan Gujarat
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#4. Cost efficiency program..

Indexed to year 13-14
14



#5 Adjacent Business

Bread: Growth in double digits with profitability improvement. Expansion in
South underway.

Dairy: Growth in Double digits on the back of Milk shakes launch & growths in
Cheese.

. I\ International: Growth in single digit due to slow down in Middle East.

r"f Nepal local operations commenced in Apr’19.




O4 ‘18-19 results
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“Strong top-line & volume growth YEARS

Consolidated NSV as per Statutory results*
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24 month growth% 22% 23% 15% 12% 15% 19% 19% 19% 20% 21% 25% 24%

Note: Numbers from PYs have been restated for IND AS and tax adjustments to make it comparable 17



Commodity.. Overall inflation at ~3%

Rs./kg f Rs./k
Flour Sugar ke
»H=9®
f 'Q\ -* ® | P '.s‘
- <X
/ VO /’ -7 \
I z NES
d L o _z S S
| "o ’ =7 b 2= @
. . = .
Q4 inflation: g% [ S /‘ ¢¢¢/ Q4 Deflation: 8%
=
| R adianl
> X b o 60 L6 o A A A A @ % L0 W% L9 9 L9 Lo
PN N RN BN N S SR N N O RN R IRN IR - R B 5 K L o o o o A A A A% @ W% W 9 . 9 .o
AR A AN A I A A A I P o 0 e e o0 ¢ o T T e T T 0 8
RPO Rs./kg I Milk Rs./Ltr
i I D AN
/¢4, *° I ” N\ \\
/¢¢/ S \ \\
_==" ’, ‘\ | / S
= A
= - / \ \\
== ) ,-, N I » Py ) \ AN
- PP T, D S— 27\ »~° -~ 3
~- 4, s @ Q4 Deflation : 5% [ Y) \ / b *
. ’I I ’ \ -y Q4 Deflation: 9%
\& J I / ]
5 X O o o Lo Lo A A A A e e e @ O O L9 Lo 5 X v o Lo o o .4 A A A e 9 % W o 0 0 Lo
IS N O R N N SN N N RS YR O R NN OENCERN CRN S BN . R R R R R R . R R .
NN AR A S AN A G S A S A A Gl * A AN AP M AR MR AR A M AN R AR M



Our bottom line performance has been
consistent due to.-

N/

“ accelerated cost efficiency program
% leveraged fixed costs
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mofitability

YEARS
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Consolidated Operating Profit
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Financials

21



Key Financial Lines — Consolidated Rs. Crs.

Particulars (Consolidated) Q4’18-19

Net Sales 2,764 10%
Profit from Operations 390 10%
Profit Before Tax 450 14%
Profit After Tax 297 13%

Particulars 18-19 18-19 18-19 18-19

I (o 5.7% 8.0% 9.3% 13.2%  12.9%  13.8% 14.0% 14.6% 14.5% 14.1% 14.3%

Operations%
Profit before Tax% 5.8% 8.3% 12.2% 14.7% 14.5% 15.4% 15.6% 16.1% 16.5% 16.3% 16.1%
Profit after Tax% 4.2% 5.8% 8.9% 9.9% 9.9% 10.2% 10.2% 10.6% 10.6% 10.8% 10.6%

Note: Profit% have been restated from 15-16 onwards to make the nos comparable

Source: Company Financials — Consolidated Results 22



