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Disclaimer

These presentations contain forward-looking statements within the meaning of applicable
securities laws. Similarly, statements that describe our business strategy, outlook, objectives,
plans, intentions or goals also are forward-looking statements

Forward-looking statements are not guarantees of future performance and involve risks and
uncertainties and other factors that may cause actual results to differ materially from those
anticipated at the time the forward-looking statements are made. TFuture results,
petformance and achievements may be affected by general economic conditions, regulatory
environment, business and financing conditions, foreign exchange ﬂuctuatlons cyclicality
and operating tisks associated with the hospltahty industry and other circumstances and
uncertainties.

Although we believe the expectations reflected in such forward looking statements are
based upon reasonable assumptions, we can give no assurance that our expectations will be
attained or that results will not materially differ. We undertake no obligation to publicly
update or revise any forward-looking statement, whether as a result of new information,
future events or otherwise

Please wvisit our corporate website www.tajhotels.com for previous investor
communications
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International Tourist Arrivals

International tourist arrivals, 1995-2013* (million) ="  JInternational tourist arrivals

1087 grew by 5% in 2013

== |nternational tourist arrivals (million) i
1000

= Reached a record 1,087

million arrivals
800

" Additional 52 million

600 international tourists
travelled around the world in
400 2013
200 = Strong demand in Asia Pacific
(+6%), Africa (+6%) and
0 Europe (+5%)

The5 196 1597 THOE 1998 Z000 2001 2002 003 3004 3005 006 2007 2008 009 010 2011 201F

e Workd Tounsm Organanon (LNWTO,

* Emerging Economies (+4.8%) and Advanced Economies (+5.2%) are growing
almost equally in International Tourism Arrivals

"  Outbound Tourist Growth has been fuelled by emerging source markets led by China

and Russia
Source : UN WTO 6



oreign Tourist Arrivals in India
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April — December, 2013

Apr - Dec:+5.1%
( growth over last \
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Foreign Tourist Arrivals in
India (In Lacs)

" In India, Foreign Tourist Arrivals to India grew by 5.1% in Apr- Dec2013 to
48.2 Lakhs arrivals as compared to 45.9 Lakhs last year

* December, 2013 saw 8 lakhs FTAs into India, it’s the highest ever in a single
month

Source : Ministry of Tourism, Government of India, UNWTO 0
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January — December 2013

Global Hotel Performance

Key Hotel Industry performance YTD December 2013 % Change
indicators for Jan — Dec 2013 indicate a 6.0
growth in the US and Europe 10

markets keeping in line with trends g

from the previous quarter Oce

0.0
W ADR

W RevPAR

For Jan — Dec 2013, the RevPAR in -20
Asia/Pacific declined by 4.1% driven .40
down by ARRs whereas all other
regions showed a growth Asia Pacific Americas Europe

In the Indian subcontinent, rates (-7.8%) are lagging whereas occupancies (+0.6%) are flat
compared to last year, leading to overall RevPAR decline of 7.3% below last year

This is likely to continue with the planned addition of 52,000 keys in India by 2017

Year to Date - December 2013 vs December 2012

Occ % ADR RevPAR Percent Change from YTD
2012

2013 2012 2013 2012 2013 2012 Oce. ADR  RevPAR

Asia Pacific | 68.0 68.01 12249 12767 83.32 86.83 0.0 -4 1 -4 .1

I \Central & South Asia | 584 58.1 129.35  140.31 75.52 81.46 0.6 -7.8 -7.3

'Northeastern Asia br.0 brd4] 106.03 111.73 70.99 19.30 0.6 2.1 =

\Southeastern Asia 71.5 704| 139.78 137.02| 100.01 96.46 1.6 2.0 3.7
Australia & Oceania 7137 728 168.19 176.05| 12398 12824 1.2 4.5 Source 3)?: Glog




Hotel Performance — Key cities
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April — December 2013

Apr 13 - Dec 13, % change in Market Scenario

16.4%

18.0%

16.0% -

14.0% -

12.0% -

10.0% -

8.0% -

6.0% -

4.0% -

2.0% A

0.0% -

There has been overall a 4.5% increase in Supply in April — December 2013 as compared to
the same period last year.

Most of the Supply, about 66%, has come in the Luxury & Upper Upscale, categories

Demand growth has been 5.6% for this period however it is still trailing supply growth in
most cities which impacts hotel industry Occupancy and ARRs

Source : STR Gl(ﬁ
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April — December 2013

Hotel Performance — Key cities

Apr 13 - Dec 13, % change in performance
15.0%

m Occupancy % Change m ADR % Change | 11.6%
10.0% 7.8%
5.6%
5.0%
0.0%
-5.0%
10.0% -6.4% 7% -6.8%
- . 0
-15.0%
D > > » <& N > » O
& &S N ° S 5 N N 5
{p O X S Q ‘(\6 0\
) 2 & O IS
N & )

" The changing class mix of hotel supply, Demand — Supply mismatch and customer cost control has
put a pressure on Occupancies and Average rates compared to last year across all key metros

" Bangalore, Jaipur and Mumbai have seen Occupancy growth
" Average rates are lower by upto 7% countrywide with the exception of Goa

= Opverall this has led to a 2% decrease in RevPAR in the Indian Hospitality Industry for the
April — Dec2013 as compared to April — Dec 2012
Source : STR Glt;ga}l
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upancies % — Year on Year Trend

CO9M 2012/13 m9M 2013/14

Source: STR Global Reports

Mumbai, Bangalore & Jaipur showed improved occupancies, while
Chennai, Hyderabad, Goa occupancies were lower.
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Source: STR Global Reports

= Rates lower across all cities barring Goa &




1AJ ev PARs — Year on Year Trend

els Resorts
and Palares

O9M 2012/13 ®B9M 2013/14
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Source: STR Global Reports

= Mumbali, Bangalore, Jaipur & Goa witnessed RevPARs higher than
last year
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New Inventory



Taj Group Inventory
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e otels Opened in 2013 /14

e Palace

Hotel Company

Vivanta by Taj

Vivanta by Taj, Surajkund, NCR ( Launched) Management Contract 287
Gateway

Gateway, Hubli ( Launched) Management Contract 92
Gateway OMR, Chennai ( Launched) Management Contract 193
Gateway, Kolkata ( Launched) Management Contract 200
Ginger Hotels (Three in Number) Roots Corporation Ltd 288

Noida ( Launched), Jaipur ( Launched),
Chandigarh ( Launched)

Hotels Opened in 2013/14 7Hotels 1,060 Rooms | ‘©




T Agf Upcoming Development

Hatels Resert

Financial Year 2014/15

Company
Taj
Imperial Club by Taj, Tardeo, Mumbai Management Contract 9
Taj Downtown, Dubai Management Contract 296
Taj Airport Hotel, Terminal 1C, Mumbai Taj GVK 283
Vivanta
Vivanta by Taj, Dwarka, New Delhi IHCL 250
Vivanta by Taj, Guwahati IHCL 150
Gateway
Gateway Resort, Damdama, NCR Management Contract 78
Gateway, Raipur Management Contract 109
Gateway, Gondia Benares Hotels Ltd 34
Gateway, Hinjewadi, Pune Management Contract 150

...contd. @



pcoming Development
Financial Year 2014/15

Company

Gateway (..contd.)

Gateway, Kolhapur Management Contract 123
Gateway, Nashik (Expansion) PIEM 78
Gateway, Corbett Management Contract 52

Ginger Hotels

Ginger, Gurgaon Sector 29 Roots Corporation Ltd 40
Ginger, Amritsar Management Contract 60
Ginger, Katra (Vaishno Devi) Management Contract 73
Ginger, Madgaon, Goa Management Contract 45
Ginger, Bhubaneswar (Expansion) Roots Corporation Ltd 90
Ginger, Greater Noida Roots Corporation Ltd 96

New Development in Pipeline 2014-15 16 Hotels 2,016 Roomd)| ¢
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Sales and Marketing Initiatives
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j- The Breakaway Brand

O TS, 18 A 2504

RBRAND EQUITY

Brand Asset Valuator 2013
Taj Ranked #1 o e

; 10,000
PEOPLE HAVE SPOKEN

ABOUT YOUR BRAND.

Breakaway Brand | ] ARE YOU LISTENING?

- IIE‘% Em, o ifop oy R
= L R P ™,
i T TR T
by e TN S e
by "

BREAK THE PACK
TOP BREAKAWAY BRANDS .

iy, -~ . 1-

The BAV® identifies brands that are able to rise and BRANDS ey B A\/ ® 2 O-] 5
dominate their category and leave the competitors far /

1 Taj N
behind. These ‘Breakaway Brands’ have defined their '
i 2 Facebook
category codes, and consumer perceptions almost T
. .. 3 Bisleri
e-.mgle—handed |'_.'. Ta_| is the Top breakaway brand. 4 Tit 10000 RESPONDENTS /16 CITIES IN INDIA /
Facebook dominates in the web category, making it the 5 AI ar; e
second strongest breakaway brand. Bisleri from the L
packaged water and Titan from the watch category 6 Raymond |
occupy the next two places. The Auto category is 7 Glucon-D
represented by Bajaj Pulsar and Maruti. 8 Bajaj Pulsar
9 Kingfisher Beer
10 Maruti
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es Court, A Taj Hotel, London
Rebranding and Launch

ls Reserts
sl

® 4

51 BUCKINGHAM GATE

SUITES AND RESIDENCES
LONDON

Migrated both London hotels
to Luxury Brand Standards and g
Service Experience :
Rebranded and set up Brand jisss
Framework to maintain Ea
consistency across the globe g
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stajhot., O + 'SOXH\':_‘)T‘!;HELEISKESWBU < i '-“
File Edit View Favorites Tools Help

RESERVATIONS SPECIAL OFFERS »  EVENTS

Overview

History & Heritage

THE NEW NAMIE

FOR LUXURY
IN THE HEART
OF WES INSTER

BOGDEAED Q7 BPOCINGEAM PhLadu,
THAVALAAR SouanE, Piocann oy Gl
ARD R FARK, THMIE 80 MEas
R TRAL Lannoi LocATor T BT JAuEs,

S Juow’ Corny Hovw. « Louneot Witoouns Yow

s i Bkl | B3] Bk it ke | e NP LRRE | T ) TG 80

Room Amenicies / Toiletries Packaging

es Court, A Taj Hotel, London

ollateral and Communication

A
GEMSTONE'S
THROW FROM
BUCKINGHAM
PALACE

facebook.com/sjctal

AN

ENGLISH P
CLASSIC, LS
REINVENTED IN LUXURY

WIN n/sjctal

facebook

St Jamwes' Court, A Taj Hot..,  London is Grand photo compet... = = Load

WIN

L F -.
fowe Londion 7 Shase yoor phodo that sas 1000 words abost why SiondonisGrand
e thechans 1 WIN FREE STAYS AND OTHER LUXURIOUS PRIZES.

ENTER MOW 1 USETHS FEGE 2 WHOMD VOUE PHOPD USING THE COMPETTTION &P

e Hinnchors B

To enter the competition all you have to do is:

g o iR TTRAn
st ancl dotirmined by tre orgries Leigeront of e et of the

Submit an Visw entries




imes Court, A Taj Hotel, London

Hivtels Reserts
and Palares

Press Coverage

TATA BRANDS GALORE IN THEUK
Tod il il s el o M e lguny
1 = - e

D b e
in Londontn

&E N Dl g oy Dew el 20

Bl bgrmeams Tl . T Gamie: amld
Vil rpar o, | sming

“Faf brand Postthe

Plaza London - Eumhﬂsbur.pm:ﬂ
e mmmnwnmwmmmmg_.
Ingham Gate, Tai Sultes & flesidenceshas
wfmmamnm:ﬁimnm

mh‘w
mummmm-mmumui-
tage, * says Raymaond Bickson, managing di-
rector muﬁmumuhuspmnmmhr

Taf Graup rebrands
een luzury hotels.
In Lomndan

G ey
arrmanial b g I
e b bels m iondonne &
ey’ Coar A Taj v

Taj Group rebrands two hotels
Taj Group on Tuesday announced ::ebr&ndlnﬂ its
twi hotels in London as St,]m]:leﬁ' Court, A Thj
Hotel and Taj 51 Buckingham Gate Suites and
Residences o promote the properties.

‘ha Baf §1 Budhing o Gme

Landan Chis svent held sz Taj Mahal Hozel

The Telegraph

T raciaims i London kosals

Recaniy, Tha Ta| Mahal Mew Dalbl come slve o
the: soumds of thiee Erhiih sisgers aling fmim

L 08 LI P i

The Taj Groug will re-dauich 6 dames’ Court, A& Taj Horel,
Londan, while Taf's cxisting London hotcl, 31 Buckinghom
Mats Ta| Suites amd Meiderces will be reosmed Ta) 51
Buckingbhiom Gate, Seles and Hesidences, follovang o phased
wrenaativn  plan ssd introchuction  of  eefwncod ey
sranas e

irecgaba Artivta. An imsamnatis el gordolio of
tueated soar, membery of FEnMRE ATt an
ke b0 bag radeokes on Bacadwag aid in the
wnikd 5f cpem. The dnger for the pening -
dhilalesil "Lowin i Oabe' — Beslied i @ dneslbey of

delahtial foot-taming mmbes darng o the TII E Fl NA NCI A L EkPRqu
Elin throegh o bhe @i And Taf's bog gam tock
thme ot to aencance the goup's plam: for i
iw kvackan propertss

(hwnr the past twe years, Soth bhotel heve reosived
significant investmant and undergane surensive upgrades

Group to re-lsunch 5t James's Court, Landan

Tien Grons Wil re-founch 1 faeme” Courr, A Taj Hogel, Londan, from fonuory 2004 Lol X B
Tha Taj Growp @il re-launch 5t laras’ Court, # Taj Hotal, e =
London, from lanuary 014, While Taf's edisting London = -
htal, 531 Buckinghiam Gate Taj Suites and Residences will r
be renamed Taj 51 Buckingham Gate, Suites and -

Residences, following & phosed renouation plan ond
Ietraduction of enhanced lzury standards,

Ower the post two years, both hotels hawe redelved e e —

signif keant irvestment and undergore extensive upgrades.
Several mooms at 5t lames’ Cowrt, & Taf Hotel have been

clanm lnas amd sdbesar ealnie ssrs bass nbenalissd Tha

]

sa_madalind znd 2 otecamliasdd dacira



T j_zsfj?f Gateway Hotel EM Bypass Kolkata
Launch Event and Activation
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» The Gateway Hotels & Resorts announced the
launch of The Gateway Hotel EM Bypass
Kolkata, first Gateway branded hotel in Kolkata

= Launch Activities comprised of :

= Customer launch with key influencers

launch event
= A 360 degree stakeholder outreach campaign

= A high-visibility marketing campaign

= Mobile and digital activations

» Key database outreach

| HEGATEWAYHO TEL

E M BYPAES KOLHKATA

W 0 EXFLOAE. ¢ B-RCOM YOEe ¢ EXTEMRED FOOL HGUAE

A TATA Entsrprise

) _
Check in to The Gateway. Check In to a new Kolkata. TA] | THEGATEWAYHOTEL
E M BYPASS KOLKATA

GROUP
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gateway Hotel EM Bypass Kolkata
Press Coverage

WELCOME TO
HE GATEWAY

| {EW IN TOWN =

% t2 TAKES THE FIRST LOOK AT CALCUTTA'S LATEST
- STAR ADDRESS — THE GATEWAY HOTEL

Publication: The Statesman

‘The prettiest part of The Gateway Hotel — sy
Tonisie. e sumdeck cha

annual
mmmﬁm&ﬁpmm
r‘vinu- 201233 sl Verma sale it was con-

Publlcatlon Business Standard

s 2om Gateway Hotels expects

HCLto éxp' Gateway
brand in small towns

.....1.' .l,..).h.l_-a.h._u ""flch

Publication: DNA
Tha.t explains wh:.r
and Gateway

“the Gatewsdy bishd are under
_construrtion; fomr were added: b
'in the past one vear while an-
“other Bye would h&@éﬂﬁdm

| the coming 12 Teonths,
+-iM kiays to the iumﬂmw tination ke
2,400 o afficials s

iz,
oy adazzbing view of the cltyscape! Pisues: B Haldi

3500-crturnover by FY15

= S smes T focus on Gateway growth S

way Hotels & Resorts, partof  ing officer Prabhat Verma “We'are going for manag

the Taj Geoup, on Wednesday  told reporturs. ment contracts for prolifer . 1Ihy riiin mﬁ;ﬁ

said it iseyeing s turnover of Verma was talking. to tion of our hotels. A fa _ 5 sl it ATyt

Tso0crore by FY13withcom  newspersons after inaugy-  amountof hotels comingt ASTAFFREPORTER thiimb was Rs 60 lakh per foom, diam " sl (i Bnne thasiks 10 ?
would be on asset light mo Hin said that about 17 6186 hi "‘“" e i Do by
4" said Doepa MISta Hart! 010y ftg, Dec, 18: The Tf Group of Ho- tels were under construction, mostly in Lol v o el it Dl of

Supepie "'ﬁf‘mm“ tols is planning to commission five prop-

sortsand Palacss, erties under the Gateway brtand in 2014

On theoverallbusiness  The expansion is part of the group's
the Ta Group, Harris said “ygser [ight* strategy 1o manage proper:
s e able o matotalh ies uil by reclestate developars
ratewhen forthehotelingy  Frabhat Verma, chief operating offi.

try theratehasfallentosss Cet of The Gatewsay Hotels & Resorts, said
& Thenewiylaunched hot the turnover of the brand after the five age 65 per cent ooclipancy rate against 44
inKolkatals thefirstGatewt hotels start pperations could increase to per cent for the industry
) mo aftac R 00 crore by 201416 from R4 350 srore

smaller towns, with the maximum of ==re-

them being management contracts, At NI = PR -5 SR

present, the group has M properties o, -

under the Getaway brand. i
Deepa Misra Harris, senior viceprest-

dent (sales and marketing), sald the Ta

group had been able fo maintain an sver:

ﬂm l.[ uﬁa nm!mm the tomide

i 3 ‘Thenew hotel in Calcutia is the first
years post the launch oc‘jmmli 1. Gateway in the city and the second Tl

& 1989, “We have plans to open hotels at  Frabbat Vermaand DeepaMisra g1 1g he commissioned 4 years afier

“Barrlssaidihe groupw places such as Damdama (Gurgaop), ~ HarrisinCalcuttaonWednesday, b jaynch of Taf Bengal in 198, She sald
‘missioningof five nowprop:  ratiot of the Group's new.  reallylookingatvarlouso poinye —(Chhattisgarh),  Hinjewadi Picture by Kishor Ry Chaweiry the group was looking st varions opparta. Thé Comfierence Room, alsaon i by
. . . . Kam o (Pung), Kohlapur (Maharashtrajand Cor-  contract of the city property, setupbya  nlties in Calcatta and might consider | Be, s cquinped with seating for 1314
Publication: Financial EXpI‘eSS \anmheu (Uttarakhand)," Verma today said  private developerata costof Rs 150 erors.  bringingother brands such as Ginger and |57 e rumning, induding ey | bl e o
while inauguratinga 197-room Gateway Al the five properties taken together will \mm # Rananl ceadi i [T Kice R et
n{!z:."ﬁvﬂnml?:al’;'ﬂ 3 wl:(rﬁ;eﬁ]sﬁaﬁﬂ?; dxﬂm:-mr;g inCaleutta add over 500 rooms. On the planned in- P bl q . . Th T | h
m:o:’ebmnnmmﬁ ;‘:m‘;ms blanforKalkata ” she said. Ta) Group has taken the management  vestment, Verma said a good rule of \u‘i\-z u Icatlon. ele egrap
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" The brand launched the reflagged Claridges

as Vivanta by Taj Surajkund NCR.

= Positioned as a city resort and an

alternative entry into the Golden Triangle

= Brand experiences and motifs curated
around weddings and conferences

enhancing the MICE positioning of the

hotel

= Unique experiences created - Never

Ending I dos program, the Nuptial Suite by
Little Shilpa, the Jiva Shringaar experience,

Folk Studio

" Launch event included an experiential

journey for select media, DMCs, Inbound
Operators and wedding specialists around

the theme of “style getting married to
Spirit”

by Taj Surajkund NCR
Launch Event and Activation

Folk studio, Tallis Trails

Renewal of vows
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THCLtoadd 34 hotels by 2017

Sept 12: 'I‘ata Gmup hospl
tality fir]
Company
itplansto
globally t
156 hotel
nearly20,

The company, which cur-
rently has 122 hotels said it
will mainly follow an man-
agement confract model

i

Financial
Express

that would be asset light for
the futureexpansion.

“Weplaritohaveatotalof Faridabad. The new 287 tractand0‘areonvarious P
156 hotelswith20,000rooms  rooms hotel property isun- levels of equity and joint
in next four years. The ho-  deritsupperupscalebrand, ventures, headded.
tels will be across all our ‘Vivanta by Taj Hotelsand “In future over 80%

man-

Resur!s takingth

a

brands,” Indian Hotels
Company™ *27n

growth w1ll

wavEs oo

lines of

105th hot Having opened its latest property in Surajkund, Delhi NCR, Vivanta By Taj is now eyeing rapid expz
India and abroad. VEER VUAY SINGH, chief operating officer, Vivanta By Taj, in a conversation with
Chitravanshi, shared the brand philosophy of Vivanta and what makes it different from athers. E

and Taj is ¥10,000, But it is
very difficult to say, because
rates would be determined by
“the market. Some Vivantas
have very high room rates like
the coral reef property, which
would cost; $500 per room a
night., Resorts  in' Bekal,
Coorg, Srinagar are unique.

Is Vivanta the main focus for
Tajnow?

I don’t think so. As you kow,
the market drives brands.
Today, the upper upscale
brands would be more in
demand. Vivanta By Taj has
been very well received by
owners, developers and
guests. So, we plan to

add more Vivanta Whatis the
hotels in the next outlook for the
three to five years, In upcoming

the next one year, season?

you would see a lot The demand

more Gateways
opening. The focusis
to go for growth in
whichever segment. ingup.

In terms of luxury, The first half
there cannot be too many was sluggish. Occupancy has

VEER VIJAY SINGH

Chief Operating
Officer, Vivanta By Taj

should go up by
10-15 per cent.
Things are pick-

openings. been around 65 to 69 per cent.

In leisure properties like Goa,
‘What does the pipeline for it has been higher, although
Vivanta look like? rates were lower. We have not
Via hava amnthae 18 #n 10 finalicad vatac far tha factiva

e Wehaveavery old’ Taj j

have been added i1
four years. We have
to let them go.
Vivanta is not on
uct. Itisaservice ph
It is an experienct
could have an Am
which is a very clag
hotel or theMalabai
old properties. But t|
philosophy is Viv.

|nd_ian Hotels to Open 34 Mo
Unitsby’'17,TakeTallyto 15 gupey

FARIDABAD Tata group hospitality
nysaid on Thursday thatitplans to
allytotake the tally to 156 hotels winneany zu.umﬁ
2017.The company, which currently has 122 hotels, sa
mainly follow a management contract model that wouli M
set light for future expansion. The plan was announced

an Hotels Company managmgdlrector & CEO Raymond Wy
. sononthe :IdP]l?Pq nfth

CHAINEDBY
THEBRANDS

ABITLATE for the bighbrand, Our Bureau fluctuations, he said, “The ru- |
: . New Delhi, Sept. 12 pee-dolar play makes India a
but ITC Hotels is finally making - months of economic value destination for inter |

its debut in the big-ticket tourist
destination of Kerala through a
tie-up with construction tycoon
Ravi Pillai's RP Group Hotels
and Resorts, But what'salso
significantabout the deal is the frequency
with which big hospitality brands are
‘chainingin’ independent hotel owners.
Like Taj has now taken over the running of
defence dealer Suresh Nandas Surajkund
Claridges property (Nanda earlier sold his

vanta by Taj Surajkund NCR

Press Coverage

M Vivanta by Taj Becomes
Operational at Surajkund

| Nighu 16

Reme

Vivanta by, Surjlund, NCR,

mber

MNEW DELHI Tata group firm Indian
“=*els Company hasopened a new
inta by Taj property at Suraij-
warel NEAr Delhi. The 287-room
§roperty thatthe group has taken on a manage-
mentcontract was earlier managed and oper-
ated by The Claridges, who also own the proper-
ty. The company is planning four more Vivanta
properties in the natinnal ranital raginn
Ve are pinning hopes |
n winter season, says
Taj Hotels chief

The Economic

tional tourists

1p, the hospirtality industry
our f<IV(H_|I'

nning hopes on the winter
s>n. Indian Hotels Company
aging Director and CEO
nond Bickson said he is op-
stic about the
ters, consid
: season fo
company

0 A
that Eurcpean countries have
not seen much of an uptick.
with NDMC
ngh, Bickson
i h in the legal
are following
e a strong reason for
tdklng the action that we did.”
The company is also looking
to take measures to trim its debt
and restructuring its interna-
tional business. It been
Se Lt T Potelia s Gaters

s average
e by 8-10

with a quality assurance, huge distribu-
tion muscle, guest loyalty programmes
and more effective marketing, manybou-
tique independent hotels have managed
tostand outin their uniqueness. But the
waybrands are taking overindependents

‘o far, the forward bookings
quite positive. It's th ame
if not better. The
Atnessed flat
challenging for
he said on the
the company’s

s Taj in Su-
und in the Delhi-NCR re-

mad a syt mement s month

don’t want a cook : %
i's Qan Ranl tn Tait fon Teadin (Banon OF Sl 'S - With =
brand: We are agile stake in Mumbai's Sen Ranl-#a Ta Todia /b OE AAA 2 OANT 4 O NOA i . . . :.
ish. So, whocan geta . ita, wh H d B L me
i & Business World S 1ndu business Line aSmESm,  Emmmomen, B
i Chainsrunbybighr the i ) s (s o i Pampering @ Jiva

How are you han aiso ralked ADOour launcrmng 3 ipastatly, ....,., Sringaar: ;

i ? While by _ ) aso w an £y m“’“. o ety iy bt
competition withn players. 11e Dralusu e waus vulne AT AUy ERan brand positioned Mhadjr s e Thapt. At e e
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T Ag]? Taj Samudra

Renovation and Relaunch

= Posta USD 20 M renovation, Taj Samudra
opened for CHOGM on 1°* November.

= Reinvented and reinforced guest and
service experiences

= Official launch event in December 2013
attended by all key corporate, media,
influencers and key trade

" Supported by a holistic marketing
approach including advertising,
roadshows, events, guest outreach

" Targeted towards business from key
source markets

ormal Offera | Tal ImecrCede Ofer | Updiels Sl

SAMUDRA
COLOMAD

THE-STORY OF ELEGAMCE REWRITTEN
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Advertising in International and India publications Leveraging trade partnerships
L

Feel at home. Anywhere in the world with TAJ

Taj 51 Buckingham Gate, London

LOSE YOURSELF
ON A PRIVATE ISLAND
DISCOVER NEWATH
UT EACH OTHER!

P . |
Defining the New York Skyline Royalty is close by. The rayal life even closer

Taj Cape Town, South Africa Taj Exotica Resort & Spa, Maldives

Visit historic Cape Town and stay in it as well Where every view can be framed

Rebak Island Resort, Langkawi - A Taj Hotel  Vivanta by Taj - Coral Reef, Maldives

o b o

= L3143 HOLITAYS WINTER A, Chirlebin s AD. SULE - 3300 S0 MACAD 313903 AR

Discover your own private island Brim-of-ocean experiences

This season, come as a guest and leave as a story teller across Taj Hotels
CELEBRATE YOUR ETERNAL LOVE Prices starting 2 23,010 (Per Person) * Get a voucher worth USD 50 for F&B
AT ATIMELESS PALACE. * Plus 1 child stays free

Holidays that bring you closer

. 5 Packages include: 3 Nights / 4 Days hotel dati i ing. meals & fers as per itinerary

Also available: Packages for Taj Boston, Taj Campton Place - SFO, Taj Samudra - Colombe, St. James Court,
A Taj Hotel - London, Taj Palace - Dubai, Blue, A Taj Hotel - Sydney and Vivanta by Taj - Bentota, Sri Lanka.

TOGETHER WiTh

Call: 1800 209 3344 KUONI

www.sotc.in | Email: holidays@sotc.in For holidays




TA]J Awards and Accolades
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Conde Nast Traveller USA Gold List 2014

s
M.

THE TA] MAHAL PALACE
MUMBAI

—lp = ¥ o= -‘;d—i Taj Lake Palace RAMBALACE
— . Udaipur R
Gold List

The World's Best Hotels

From Californinto Thailund,

Cal
thie places vou T fall in love with this vear




TA] Awards and Accolades

Hortels Reser
and Palace

Travel +Leisure India's Top 25 Presidential Suites 2013

Nizam Suite

TA)J FALAKNUMA PALACE

HYDERABAD

Rajput Suite
THE TAJ MAHAL PALACE P TA] Tata Suite

MUMBAI
PALACE

NEW DELHI
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T+L World’s Best Awards

Awards and Accolades

PHOTO SPECIAL HOW TO GET A GREAT SHOT EVERY TIME + TOP CAMERAS THE TA] MAHAL PALACE

TRAVEL+
EISURE L "

=8
u‘;' .,

= Taj Lake Palace
UMAID BHAWAN PALACE

JODHPUR U(laiplll‘

<>
2
Tty Sevre
RAMBAGH PALACE N York
JAIFUR
A Taj Hotel
< >
& ] T/ ]
. T ) PALACE MAHAL BOSTON
; l|””|||| 7 ~““Neidls NEWDELHI  NEW DELHI Y
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Standalone Financial Performance
for the Nine Months ended
December 31, 2013
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Standalone Financials

I /crores

Total Income

EBIDTA
EBIDTA %

Profit before Finance Cost & Exceptional Item

Profit /(Loss) after Finance Costs but before
Exceptional Item

Exceptional Item — Exchange Loss

Exceptional Item — Diminution in Investment

Profit / (Loss) after Tax

Q3 M
2013/14 | 2012/13 | 2013/14 | 2012/13
571.38 550.65 1395.99 | 1359.36
165.28 157.51 281.17 276.95
28.93% | 28.60% = 20.14% = 20.37%
135.32 127.02 190.88 183.38
110.38 101.81 115.22 104.94
(6.21) (1.50) (17.60) (8.20)
] ] (287.00) )
65.51 64.62 (225.03) 62.29 €P

v




T A%]@ Profit and Loss Account
M - 2013/14

Hivtels Reserts
and Palares

X/Crores

2013/14

2012/13

% Change

Profit/ (Loss) before Finance Costs and
Exceptional Iltems

Finance Costs

Profit/ (Loss) after Finance Costs but before
Exceptional Items

115.22

104.94

Net Sales/Income from Operations 1351.79 1320.03 2
Other Operating Income

Total Income from Operations 1351.79 1320.03 2
a. Consumption of Raw Materials 127.14 120.06 (6)
b. Employee Benefits Expense 348.64 352.49 1
c. License Fees 88.25 92.80 5
d. Fuel, Power and Light 125.31 118.83 (5)
e. Depreciation and Amortisation Expense 90.29 93.57 4
f. Other Expenditure 425.48 398.23 (7)
Total Expenditure 1205.11 1175.98 (2)
e | e :
Other Income 44.20 39.33 12

Exceptional items (304.60) (8.20) _

Profit/ (Loss) before tax (189.38) 96.74

35.65 34.45 _

Profit/ (Loss) After Tax (225.03) 62.29
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Turnover

OM - 2013/14

X crores 2013 /14 2012/13 % Change
Room sales 605.53 615.08 2
F&B sales 567.49 538.37 5
Other Operating Income 90.28 84.14

Management Fees & Reimbursable 88.49 82.44

Income from Operations

Non — Operating Income

Total Income

1,351.79
44.20

1395.99

1,320.03
39.33
1359.36

2
12

3

and Shop Rentals

" Increase in restaurant sales and banqueting business

" Room revenue subdued by continued new supply in a recessionary market

"  Other Operating Income higher mainly due to higher Epicure Membership Fees

" Management fee linked to turnover and profitability of non IHCL hotels
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Expenditure

= Raw Materials Cost — X 127.14 crores

Increase in line with higher F&B revenue for the period. Some cost push due to commodity

input cost increase.

= Employee Benefit Expenses — X 348.64 Crores

Costs controlled on account of various interventions adopted by the Company.

= License Fees —3 88.25 crores

Linked to the turnover of licensed properties

* Fuel, Power & Light — X 125.31 crores

Higher on account of sporadic increase in rates across metropolitan cities
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Expenditure

* Depreciation & Amortisation —X 90.29 crores

Lower depreciation in select hotels

= Other Expenditure — X 425.48 crores

Increase in variable costs linked to business, higher marketing & advertisement, repairs &

maintenance, BPO costs and other administration spends

=  Finance Costs —X 75.66 crores

Dectrease due to deleveraging measures of the Company resulting in reduced cost of Debt.
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Consolidated Financial Performance
for the Nine Months ended
December 31, 2013
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Subsidiaries

Associates
Indian = Oriental Hotels Ltd
. Piem Hotels Ltd = Lanka Island Resorts Ltd
= Taj SATS Air Catering Ltd " TALILanka Hotel PLC

u Others

» Tifco Holdings Ltd [Investment Company]

=  Benares Hotels Ltd Joint Ventures

=  Inditravel Pvt Ltd = Taj GVK Hotels & Resorts Ltd

»  Taj Madras Flight Kitchen Pvt Ltd

»  Taj Kerala Hotels & Resorts Ltd

»  Taj Karnataka Hotels & Resorts Ltd
Overseas =  Taj Safaris Ltd

= United Hotels Ltd

= Roots Corporation Ltd

=  Kaveri Retreat & Resorts Ltd

= JHMS (SA) Pty Ltd

» TAL Hotels & Resorts Ltd [Investment Company]
= JTHMS (Australia) Pty Ltd *  Others

* International Hotel Management Services, Inc.

= St James Court Hotel Ltd

=  Taj International Hotels (HK) Ltd [Investment Company]

=  Samsara Properties Ltd [Investment Company]

= QOthers @



Hiotels Reso

9M — 2013 /14

I crores

Total Income

EBIDTA
EBIDTAY

Profit before Finance Cost & Exceptional Item

Profit/ (Loss) after Finance Costs but before
Exceptional Item

Exceptional Item — Exchange Loss
Exceptional Item — Others

Exceptional Item — Diminution in Investment

Profit/(Loss) after Tax, Minority Interest & shate
of profit/(loss) of associates

T A%f onsolidated Financials

2013/14 2012/13
3020.96 2774.96
438.88 397.98
14.52% 14.34%
206.29 180.56

78.05 55.96

(23.01) (14.48)

(3.27) 13.95
(365.00) i
(393.00) (41.08)

% Change
9

10

14

39




TAg]? Consolidated Financials
IM - 2013/14
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X/ Crores

Net Sales/Income from Operations

2013/14
2972.23

2012/13
2726.84

% Change

Other Operating Income

Total Expenditure

2814.67

2594.40

Total Income from Operations 2972.23 2726.84

a. Consumption of Raw Materials 316.05 279.91 13)
b. Employee Benefits Expense 1019.48 947.81 ®)
c. License Fees 150.87 147.05 3)
d. Fuel, Power and Light 232.41 215.52 ®)
e. Depreciation and Amortisation Expense 232.59 217.42 7)
f. Other Expenditure 863.27 786.69 (10)

Profit before Finance Costs and Exceptional Items

206.29

180.56

Profit/ (Loss) from operations before Other Income,
Finance Costs and Exceptional ltems 157.56 132.44 19
Other Income 48.73 48.12 1

Add:Share of Profit(Loss) in Associates

Profit( Loss) after Tax

(20.41)

(393.00)

(41.08)

Finance Costs 128.24 124.60 3)

:irofit/ (Loss) after Finance Costs but before Exceptional 78.05 55.06 39

ems

Exceptional item (391.28) (0.53)

Profit/ (Loss) before tax (313.23) 55.43

Less: Provision for Taxes 50.25 56.66 11

Less: Minority Interest in Subsidiaries (9.11) (7.43) (23)
(32.42) 37




TAJ solidated Financial Results
Hond Paies 9M i 2 O 1 3 / 1 4

Key factors influencing the consolidated results are listed below:
= Domestic Portfolio

— Improved operational performance on account of higher turnover and

controlled costs
= International Portfolio
— US hotels continued to perform better than last year.
= Exceptional Items

— Diminution in value of investments - X 365 crores recognised in Q2
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International Hotels

Occupancy (%) ARR (%) RevPAR (%)

M M M M M M
Hotel Name 2013/14  2012/13  2013/14  2012/13  2013/14  2012/13

The Pierre, New York 76 66 674 658 511 432

Taj Boston 79 70 286 293 226 204

Campton Place, San

. 78 77 324 300 251 230
Francisco
St. James Court,
London (£) 84 84 203 205 170 172

Blue, Sydney 78 78 235 242 183 188 |
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erview of Taj Group — IM

Particulars 2013/14 2012/13 2011/12 2010/11
Number of hotels 125 116 112 108
Rooms Inventory 15,391 14,052 13,606 12,849
Total Revenue X / crores 4,087 3,702 3,432 3,037

Total Revenue denote arithmetical aggregate of turnover of all hotels/units
irrespective of ownership, including Management Contracts
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