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Safe Harbor SOMANY

This presentation and the accompanying slides (the “Presentation”), which have been prepared by
Somany Ceramics Ltd (the “Company”), have been prepared solely for information purposes and do not
constitute any offer, recommendation or invitation to purchase or subscribe for any securities, and shall
not form the basis or be relied on in connection with any contract or binding commitment whatsoever.
No offering of securities of the Company will be made except by means of a statutory offering
document containing detailed information about the Company.

This Presentation has been prepared by the Company based on information and data which the
Company considers reliable, but the Company makes no representation or warranty, express or implied,
whatsoever, and no reliance shall be placed on, the truth, accuracy, completeness, fairness and
reasonableness of the contents of this Presentation. This Presentation may not be all inclusive and may
not contain all of the information that you may consider material. Any liability in respect of the contents
of, or any omission from, this Presentation is expressly excluded.

This presentation contains certain forward looking statements concerning the Company’s future
business prospects and business profitability, which are subject to a number of risks and uncertainties
and the actual results could materially differ from those in such forward looking statements. The risks
and uncertainties relating to these statements include, but are not limited to, risks and uncertainties
regarding fluctuations in earnings, our ability to manage growth, competition (both domestic and
international), economic growth in India and abroad, ability to attract and retain highly skilled
professionals, time and cost over runs on contracts, our ability to manage our international operations,
government policies and actions regulations, interest and other fiscal costs generally prevailing in the
economy. The Company does not undertake to make any announcement in case any of these forward
looking statements become materially incorrect in future or update any forward looking statements
made from time to time by or on behalf of the Company.



Message SOMANY

Domestic demand continued to be sluggish during Q3. The topline at INR 609 crores
remained at an almost similar level. Our capacity utilization was also lower during
the quarter.

Despite the lower capacity utilisation, our relentless focus on cost optimization
measures has proven effective in sustaining our operating margin. We remain
committed to manage our costs prudently and maintain the financial discipline. This
will help in further margin improvement once our capacity utilisation improves.

We are pleased to inform that our large format tile/ slab plant was successfully
commissioned during Q3 and commenced commercial production in January. This
strategic milestone positions us to strengthen our value-added product offering and
expand our reach in niche segment.

We are unwavering in our commitment to enhancing brand visibility and expanding
our distribution network which will further strengthen the brand “SOMANY”.

Looking ahead, we anticipate a positive shift in the domestic demand landscape
next year. This optimism is fueled by the lag effect of new construction, where tiles
are typically applied in the finishing stages. Furthermore, we expect the real estate
industry to grow at a higher pace in the foreseeable future which will contribute
favourably to the domestic market environment. Besides this, exports should
continue to augur well benefiting the Indian tile industry.




Our recent Brand campaign SOMANY
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https://www.youtube.com/watch?v=OkTxqP8mO-A
https://www.youtube.com/watch?v=eFxnertF-wI
https://www.youtube.com/watch?v=OkTxqP8mO-A
https://www.youtube.com/watch?v=eFxnertF-wI

Performance Snapshot SOMANY
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Capacity Production Sales Mix (Standalone) Financial (Standalone)
Tiles capacity of ~80 Tiles Production of Own manufacturing Sales declined by 2% to
msm p.a. (including 11.94 msm; Own (31%), JVs (37%) & X 597 crores

dedicated outsource plants (6.08 msm) and Others (32%) PBT and PAT stood at £
tie ups) JVs (5.86 msm) 28 and 21 crores
Sanitaryware capacity Capacity Utilisation in respectively

of 0.78 mn pcs p.a. Q3 at:

(excluding outsource e 83% in tiles

tie ups)

e 60% in sanitaryware
Bath fittings capacity at ® 79% in faucets

1.30 mn pcs p.a.

(excluding outsource

tie ups)



Sales Performance (Volume) SOMANY

Tiles Volume (msm)

48.07
16.15 15.75 46.29

B Own Manufacturing  ® JVs (Tiles) ® Own Manufacturing Vs (Tiles)
M Others Tiles M Others Tiles

Based on Standalone figures



Sales Performance (Value)

X in crores

1815.86
1758.07
611.87 596.89 52 £0 41.40

8.48 15.25

Q3'Fy23 Q3'Fy24 9M'Fy23 9M'Fy24
® Own Manufacturing  mJVs (Tiles) ® Own Manufacturing ~ mJVs (Tiles)
m Others Tiles m Bathware m Others Tiles m Bathware
Others Others

Based on Standalone figures



Working Capital & Net Debt
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SOMANY



Profit & Loss (Standalone) SOMANY
Particulars Q3'Fy24 | Q3'Fy23 | Growth | 9M'Fy24 | 9M'Fy23 | Growth
Sales 597 612 -2.4% 1,816 1,758 3.3%
EBIDTA 36 29 25.9% 120 102 17.8%
EBIDTA margin 6.1% 4.7% 1.4% 6.6% 5.8% 0.8%
Profit Before Tax 28 23 21.2% 102 86 18.8%
PBT margin 4.7% 3.8% 0.9% 5.6% 4.9% 0.7%
Exceptional Item -1 2 1
PBT after Exceptional Item 30 23 26.8% 100 85 17.8%
Tax expenses 9 6 43.4% 26 22 20.0%
Profit after tax 21 17 21.1% 74 63 17.0%
EPS (Rs.) 4.97 4.10 21.2% 17.47 14.92 17.1%

Figures in X crores




Profit & Loss (Consolidated) SOMANY
Particulars Q3'Fy24 | Q3'Fy23 | Growth | 9M'Fy24 | 9M'Fy23 | Growth
Sales 609 618 -1.5% 1,846 1,789 3.1%
EBIDTA 59 41 45.5% 174 128 36.0%
EBIDTA margin 9.7% 6.6% 3.1% 9.4% 7.1% 2.3%
Profit Before Tax 32 16 | 100.7% 97 61 58.6%
PBT margin 5.3% 2.6% 2.7% 5.2% 3.4% 1.8%
Exceptional Item -1 5 2
PBT after Exceptional Item 33 16 | 108.9% 91 59 55.5%
Tax expenses 10 5 121.1% 26 16 59.2%
Profit after tax 23 11| 104.0% 66 43 54.0%
PAT - Controlling Interest 22 12 85.7% 66 47 40.0%
EPS (Rs.) 5.22 2.81 85.7% 15.56 11.11 40.0%

Figures in X crores




Pan India Manufacturing Facilities somany

1.30 mn pcs @ Derabassi, Punjab (Faucet)

o

) 23.32 MSM @ Bahadurgarh,
% Haryana (Tiles)

% Tiles Adhesive @ Bahadurgarh, Haryana

FO &

10.13 MSM @ Ahmedabad, Tiles Adhesive
Gujarat (Tiles) @ Ahmedabad,
Gujarat

21.04 MSM @ Morbi, Gujarat ‘ﬁ?i o - |
(Tiles)

0.78 mn pcs @ Morbi, Gujarat 5
(Sanitaryware) % 1 A

7.08 MSM @ Tirupati, Andhra Pradesh
(Tiles)



Shareholding as on 30t Dec’23 SOMANY

Particulars 31% Dec’23 30" Sep’23
Promoters 54.8% 54.8%
Fll 1.4% 1.5%
DIl 23.3% 23.6%
Others 20.5% 20.1%
Equity Shares 4,24,74,208 4,24,74,208

Equity shares of X 2/- each

® Promoters = Fll = DIl m Others



For further information, please contact:

Mr. Kumar Sunit, Head - Strategy & Investor Relations SDM ANY
kumar.sunit@somanyceramics.com

CIN - L40200WB1968PLC224116

WWW.somanyceramics.com



mailto:Kumar.sunit@somanymail.com
http://www.somanyceramics.com/
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