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Q3 FINANCIAL YEAR 2022-23

 



This presentation and the accompanying slides (the “Presentation”), which have been prepared by Brightcom Group
Ltd. (the “Company”), have been prepared solely for information purposes and do not constitute any offer,
recommendation or invitation to purchase or subscribe for any securities, and shall not form the basis or be relied on in
connection with any contract or binding commitment whatsoever. No offering of securities of the Company will be
made except by means of a statutory offering document containing detailed information about the Company.

This Presentation has been prepared by the Company based on information and data which the Company considers
reliable, but the Company makes no representation or warranty, express or implied, whatsoever, and no reliance shall be
placed on the truth, accuracy, completeness, fairness and reasonableness of the contents of this Presentation. This
Presentation may not be all inclusive and may not contain all of the information that you may consider material. Any
liability in respect of the contents of, or any omission from, this Presentation is expressly excluded.

This presentation contains certain forward looking statements concerning the Company’s future business prospects
and business profitability, which are subject to a number of risks and uncertainties and the actual results could
materially differ from those in such forward looking statements. The risks and uncertainties relating to these statements
include, but are not limited to, risks and uncertainties regarding fluctuations in earnings, our ability to manage growth,
competition (both domestic and international), economic growth in India and abroad, ability to attract and retain highly
skilled professionals, time and cost overruns on contracts, our ability to manage our international operations,
government policies and actions regulations, interest andother fiscal costs generally prevailing in the economy. The
Company does not undertake to make any announcement in case any of these forward looking statements become
materially incorrect in future or update any forward looking statements made from time to time by or on behalf of the
Company.

DISCLAIMER



 COMPANY STRATEGIC LEVERS

20+ years Track Record 

Proven Technology Platforms and Products

High Growth Industry

Offices Across the Globe 

Dedicated  Expert Leadership

Positively Growing Cashflows

Consistent Profitability Track Record

Debt-free

Extensive Organic and Inorganic Growth

Building Future Technologies Through Innovation Labs



Bidding

First-party
Data

Impressions

Impressions

Impressions

 THE ADTECH ECOSYSTEM

SSP - SUPPLY SIDE PLATFORM

DSP - DEMAND SIDE PLATFORM

DMP - DATA MANAGEMENTPLATFORM

PLATFORMS, TECHNOLOGY, SERVICES & QUALITY TRAFFIC
 



 TIMELINE

1998 2004 2005

Changed name to Ybrant Digital
and started offering tools and
services to digital ad networks.

Acquired email marketing
platform, VoloMP.

Started as USA Greetings in USA
and renamed it to Ybrant
Technologies in 2000.

2006 2007 2008

Raised US$ 30 million from a few
private equity firms. Acquired
AdDynamix US . 

Acquired Online Media
Solutions in Israel giving a
foothold in European digital
markets.

Acquired MediosOne in the US
fthereby, entering into the front-
end digital marketing space.



TIMELINE

2009 2010 2011

Raised US$ 18 million from Oak
India and Batterymarch.
Acquired LYCOS from Daum
Communications. 

Ybrant Digital and LGS Global
propose to merge.
Acquire stake in Web 3.0.
Facebook chooses Ybrant
Digital as an official marketing
API partner.

Raised US$ 20 million from
Everest Capital. Acquired Dream
Ad based in Argentina. 
Acquired Max Interactive based
in Australia.

2014 2015 2016

LYCOS Gets Listed on the
National Stock Exchange of
India. Announces Lycos Life
Division.

Lycos LIFE fitness band
launched. Ranked #4 in Video
Seller Trust Index. Chosen as
Top Alternative Ad Network in
MonetizeMore’s 2016 roundup.

Changed name to Lycos Internet
Limited. Agrees to acquire
minority stake in Jobookit
Holdings Ltd. Lycos TV adds Cool
New Content to its
Entertainment Channel.



 TIMELINE

2016 cont... 2017 2018

Was listed as #1 in the world by
Pixelate’s Video Trust Index
(International).
Launched Israeli Ad-Tech Map.
Ranked #345 in Business World
Real 500 List.

Lycos Internet Limited
Changed to Brightcom
Group Limited.

Compass platform nominated as
finalist for Best Ad Tech Tool at
Cynopsis Model D Awards 2016.
LYCOS Life band features in ’10
best fitness bands in India - 2016’.

2019 2021
Recognized as the “Biggest
Value Gainer” across India by
Burgundy Private Hurun India
500 List, 2021.
Included in MSCI (Morgan
Stanley Capital International)

 

Included in S&P BSE 500.
Ranked # 235 in NSE 500.
Plans to acquire a high
margin audio advertising
company in the USA.

Featured among Fortune India
500 for the year 2019.
Expanded offerings in Artificial
Intelligence and Machine
Learning.

2021 cont...



 TIMELINE

2022 

Decision to invest on Quantum
Computing Innovation lab being
set up in collaboration with
Qulabz.

25th global office opened in
Berlin which is a technology and
innovation hub.



 TEAM

Chief Strategy Officer 

Bradley N Cohen

President & Division Chief (Brightcom Audio) 

Satish Cheeti 
President - Group Strategy 
Peshwa Acharya 

 CFO

Narayana Raju 

General Manager, India Operations 

Sreedhar Reddy 

Chairman & CEO

Suresh Reddy 

Chief Innovation Officer 

Vijay Kancharla 

FOUNDERS 



CONSUMER 
DURABLES 

 INDUSTRIES SERVED 

MEDIA &
ENTERTAINMENT

TELECOM

DIGITAL MEDIA

BFSI
AUTOMOBILE 

AVIATION SPORTS &
LEISURE 

ADTECH

TRAVEL &
HOSPITALITY

 

FMCG



SERVING SOME OF THE BIGGEST BRANDS WORLDWIDE



WE WORK WITH SOME OF THE LEADING 
AD AGENCIES



MAJOR CHANNELS OF TRAFFIC



 BRANDS & PRODUCTS

Brands

ORIDIAN

DREAM AD 

MEDIOS ONE 

MAX INTERACTIVE 

VOLO MP 

Products

ONETAG 

PANGEA 

COMPASS 

PROXY TOOL 

VOLOMP 

BRIGHTCOM PROGRAMMATIC 
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GLOBAL AD SPENDING BY MEDIA

ONLINE
73.2%

TELEVISION
15.1%

PRINT
4.9%

OUT-OF-HOME
3.9%

RADIO
2.9%

Source: Statista  



NORTH AMERICA

MEXICO

PANAMA

BRAZIL

URUGUAY

ARGENTINA

CHILE

SCANDINAVIA

(SWEDEN, FINLAND,
ICELAND, GREENLAND,

 NORWAY)
GERMANY

THE NETHERLANDS

UK

FRANCE

UKRAINEBELGIUM

ROMANIAITALY

GREECE
SERBIA

ISRAEL

INDIA
PHILIPPINES

AUSTRALIA

 GLOBAL FOOTPRINT



 
QUARTERLY 9 MONTH'S ENDING

Q3 FY 2022-23 Q3 FY 2021-22 Dec 31, 2022 Dec 31, 2021

Revenue 2,865.17 2,021.33 6,028.84 3,779.16

EBIDTA 814.48 568.87 1,774.13 1,122.34

PBT 746.16 505.71 1,577.50 941.59

PAT 543.93 371.45 1,141.84 689.14

YOY  FINANCIALS COMPARISON

QUARTERLY
Consolidated Revenue  Rose by

42% YoY
PAT rose by

46% YoY
 EBIDTA by 

43% YoY

Consolidated Revenue Rose by

60% 

PAT Rose by 

66% 
 EBIDTA by 

 58% 
9 Month's Ending 

Rs. in crores 



HISTORICAL INCOME STATEMENTS (FY 2018 - FY 2022)

 Rs  in Crs, 9 months ended Dec 31



HISTORICAL QUARTERLY INCOME STATEMENTS 
(FY 2018 - FY 2022)

 Rs Cr, Quarter ended Dec 31
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52%

AUSTRALIA

4% 4%
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 REVENUE DISTRIBUTION: BRIGHTCOM GROUP
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SHAREHOLDING PATTERN OF BRIGHTCOM GROUP LIMITED FOR QUARTER ENDED DEC 31, 2022

       

Sl. No.
Category of

Shareholder(s)
No. of Shares % of holding

1 Promoter (s) / Promoter Group  37,27,82,652 18.47

  PUBLIC   0.00

2 Mutual Funds 11,99,655 0.06

3 Alternate Investment Funds 17,500 0.00

4 Foreign Portfolio Investor 29,32,13,016 14.53

5 Overseas Corporate Bodies 6,00,000 0.03

6 Bodies Corporate 12,66,40,782 6.27

7 Non Resident Individuals 17,46,62,815 8.65

8 Trusts 2533 0.00

9 Employees 2,80,833 0.01

10 Key Managerial Personnel 3458 0.00

11 General Public 1,02,33,62,689 50.70

12 NBFCs Registered with RBI 41,500 0.00

13 Clearing Members 2,57,14,440 1.27

           GRAND TOTAL  2,01,85,21,873 100.00

              

Note:  for detailed Shareholding Pattern, please refer www.bseindia.com ; www.nseindia.com

SHAREHOLDING PATTERN



FUND LIST



FUND LIST



Diversity & Inclusion

Performance-Oriented

Shareholder-Centric

COMPANY'S CORE VALUES

Learning & Tech Skill



Brightcom's performance in ESG corresponds with a reduction in downside risk, as evidenced, among other ways, by
our debt-free present status. ESG to us links to cash flow in five important ways: (1) facilitating top-line growth, (2)
reducing costs, (3) minimising regulatory and legal interventions, (4) increasing employee productivity, and (5)
optimizing investment and capital expenditures. Each of these five levers are a part of our approach to ESG
opportunities.

1. Top-line growth: A strong ESG proposition helps helps us tap new markets and expand into existing ones.

2. Cost reductions: ESG reduces our costs substantially. Among other advantages, executing ESG effectively is helping
us combat rising operating expenses.

3. Reduced regulatory and legal interventions: A stronger external-value proposition is looked at to enable us to achieve
greater strategic freedom, and easing regulatory pressure.

4. Employee productivity uplift: A strong ESG proposition at Brightcom is helping us attract and retain quality
employees, enhance employee motivation by instilling a sense of purpose, and increase overall productivity. Employee
satisfaction for us is positively correlated with shareholder returns.

5. Investment and asset optimization: Our strong ESG proposition  enhances our investment returns by allocating
capital to more promising and more sustainable opportunities.

ESG



MARKET LANDSCAPE



Under Brightcom's HyGrowth Model (Hybrid Growth Model), Brightcom and Consumable, Inc., USA, signed a
definitive agreement to form a joint venture to offer Audio Advertising Solutions. The transaction is expected
to significantly benefit Brightcom's standalone (parent) numbers while offering a capital-light growth model
for the group. As a result, the two companies will pool their respective strengths to grow AdTech business,
without the involvement of any permanent capital. The HyGrowth Model is a very high ROE Model and
results of the same will become evident in the coming quarters. This JV will directly benefit the Parent
Standalone financials, as the 51% share of profit will flow in cash to the Parent, further bolstering the
standalone numbers.

JOINT VENTURE - AUDIO ADVERTISING 

(Announcement in Q4 2022-23 )



 BUSINESS UPDATE 

Largest quarter due to seasonality of the advertising industry.

On Demand Side, the company added 
7 new advertising agencies
13 new direct advertisers
 2 new newspaper partnerships for our local news platform, "Blocal" exchange.

Efforts were made on both, impression-based and performance-based advertising, to get a
larger market share.

Maximised revenue for the publisher network by offering solutions between CPM, CPC & CPA
spends.

Total dividend paid by all overseas subsidiaries to the parent for the current quarter is Rs.5.02
crores. It will be received in actual cash remittance before February 28, 2023.

Majority of the subsidiaries are currently producing enough cash and are able to give the Parent
(Brightcom) a share of their profits as dividends.



 BUSINESS UPDATE 

 This February, our Brightcom team will be attending MWC Barcelona 2023 to meet and partner with 

 In January 2023, Sabrina Delas, Team Lead, Publishers’ Development, attended the CES 2023 Event at
Vegas. CES is the most influential tech event in the world — the proving ground for breakthrough
technologies and global innovators. This is where the world's biggest brands do business and meet new
partners, and the sharpest innovators on stage. 

 In mid-January, the Argentina team added two Rockstar Campaign Managers: Tomas De Vincenzi and  
 Federico Balaguer to the rolls.

In January, Brightcom’s headquarter approved the appointment of Mr Rajesh Vankadara (ACS 44949) as
a Company Secretary (CS) & Compliance Officer, based on the recommendation of the Nomination &
Remuneration Committee. 

       global Publishers, App developers, SSPs, and DSPs. The team comprises of Etai Eitany, Roni Gelman, and 
       Lahav Yrimi.



CONTACT US: 
 

+91 75500 04474 

ir@brightcomgroup.com
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