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FINANCIAL YEAR 2022-23

 



This presentation and the accompanying slides (the “Presentation”), which have been prepared by Brightcom Group Ltd. (the
“Company”), have been prepared solely for information purposes and do not constitute any offer, recommendation or invitation to
purchase or subscribe for any securities, and shall not form the basis or be relied on in connection with any contract or binding
commitment whatsoever. No offering of securities of the Company will be made except by means of a statutory offering document
containing detailed information about the Company.

This Presentation has been prepared by the Company based on information and data which the Company considers reliable, but the
Company makes no representation or warranty, express or implied, whatsoever, and no reliance shall be placed on the truth,
accuracy, completeness, fairness and reasonableness of the contents of this Presentation. This Presentation may not be all inclusive
and may not contain all of the information that you may consider material. Any liability in respect of the contents of, or any omission
from, this Presentation is expressly excluded.

This presentation contains certain forward looking statements concerning the Company’s future business prospects and business
profitability, which are subject to a number of risks and uncertainties and the actual results could materially differ from those in such
forward looking statements. The risks and uncertainties relating to these statements include, but are not limited to, risks and
uncertainties regarding fluctuations in earnings, our ability to manage growth, competition (both domestic and international),
economic growth in India and abroad, ability to attract and retain highly skilled professionals, time and cost overruns on contracts,
our ability to manage our international operations, government policies and actions regulations, interest and other fiscal costs
generally prevailing in the economy. The Company does not undertake to make any announcement in case any of these forward
looking statements become materially incorrect in future or update any forward looking statements made from time to time by or
on behalf of the Company.

DISCLAIMER



 REVENUE (Rs. Crores)

PAT (Rs. Crores)

EBITDA (Rs. Crores)

ROE (%)

FCF (Rs. Crores)

 FY2022-23  FY2021-22

912.2  

7396.77       

KEY HIGHLIGHTS 

1370.99    

19.58% 

436.76  

5019.00

17.23% 

287.00 

Figures in Rs. crores
Consolidated figures 

1504.66 2166.08

50.30%

43.96%

47.36%



REVENUE GROWTH

2580.24
2692.32

2855.80

5019.59

7396.77

 2018-19 20219-20 2020-21 2021-22 2022-23
 

CAGR 23.45%

 1. Yearly revenue have been continuously growing for the last five years.
2.  BCG Revenue CAGR :  37.33 % - 3 yrs, 23.45% - 5 yrs.

(IN RS. CRORES)

CAGR 37.33% 



EBITDA BRIDGE 2022-23

1504.66

2372.94

(280.83)

2166.08

IN RS. CRORES

FY 2022 EBITDA REVENUE COGS SG&A FY 2023 EBITDA 

(1430.69)



STRATEGIC LEVERS OF GROWTH 

I M P R O V E D  C L I E N T  
S A T I S F A C T I O N  L E A D I N G  T O  
N E W  C L I E N T  A C Q U I S I T I O N S

C L I E N T  R E L A T I O N S H I P
F O S T E R E D  O V E R  T H E  Y E A R S

P R E S E N C E  I N  N E W  
G E O G R A P H I C  L O C A T I O N S ,
E S P E C I A L L Y  E U R O P E

I N C R E A S I N G  D I G I T A L I S A T I O N

G R O W I N G
A D T E C H  I N D U S T R Y

A D D I N G  N E W  
P R O D U C T S  T O  G E T  
H I G H E R  W A L L E T  S H A R E  
O F  C L I E N T S

NORTH AMERICA
52.5%

SOUTH AMERICA
21%

EUROPE & MIDDLE EAST
17.1%

ASIA
5.9%

AUSTRALIA
3.5%

G L O B A L  R E V E N U E  D I S T R I B U T I O N



BUSINESS HIGHLIGHTS 

260 GLOBAL AGENCY RELATIONSHIPS

15 NEW ADVERTISING AGENCIES 

630 DIRECT ADVERTISERS

650+ LARGE PUBLISHERS

50,000+ LONG-TAIL PUBLISHERS 

Better eCPMs. B-Local Exchange and Brightcom Video player, both New Product Introductions, have started contributing
significantly to the overall business. 



2022 - 23 SUM UP 

EVENTS 
PARTICIPATED 

 

 AdMonsters OPS  in NYC - June 2022. 

 DMEXCO, Cologne - September 2022.

Advertising Week Europe - Creative Capital - June  
 2022.

DIGIDAY Summit in Miami, Florida - September 2022. 

 CES 2023 at Las Vegas - January 2023. 

d3con Advertisers day in Hamburg - March 
 2023.

MWC Barcelona  2023 -  February 2023. 

Digiday Publishing Summit in 
Vail, Colorado, USA - March 2023 



TEAM

President - Audio General Manager -  India Operations 
Sreedhar Reddy 

Suresh Reddy 

Chief Strategy Officer 

Bradley N Cohen

Satish Cheeti 

President - Group Strategy 
Peshwa Acharya 

 Chief Financial Officer

Narayana Raju 

Chairman & CEO

Chief Innovation Officer 

Vijay Kancharla 



Started as USA Greetings in
the US and renamed it to
Ybrant Technologies in 2000.

Changed name to Ybrant Digital
and started offering tools and
services to digital ad networks.

Acquired email marketing
platform, VoloMP.

Acquired MediosOne in the US,
thereby, entering into the front-
end digital marketing space.

Raised US$ 30 million from a few
PE firms. Acquired AdDynamix in
the US. 

TIMELINE

1998 2004 2007 2007 2007



TIMELINE

Acquired Online Media Solutions
in Israel with presence in 13
countries in Europe and South
America.

Raised US$ 20 mn from Everest Capital.
Acquired Dream Ad, Argentina. Acquired
Max Interactive based in Australia.

Raised US$ 18 mn from Oak India
and Batterymarch. Acquired LYCOS
from Daum Communications. 

Merger of Ybrant Digital and LGS Global. 
 Facebook chooses Ybrant Digital as an
official marketing API partner.

Changed name to Lycos Internet Limited.  
Lycos TV adds cool new content.

2008 2008 2010 2011 2014



TIMELINE

LYCOS Gets Listed on the
National Stock Exchange of
India. Announces Lycos LIFE
Division.

Brightcom Programmatic Platform
launched and Ranked #4 in Video Seller
Trust Index. Chosen as Top Alternative
Ad Network in MonetizeMore’s 2016
roundup.

COMPASS nominated as finalist for Best
Ad Tech Tool at Cynopsis Model D Awards
2016. Lycos LIFE band features in ’10 best
fitness bands in India. 

Was listed as #1 in the world by Pixelate’s
Video Trust Index (International).
Launched Israeli Ad-Tech Map. Ranked
#345 in Business World Real 500 List.

Changed name  to Brightcom
Group Limited.

2015 2016 2016 2017 2018



TIMELINE

Featured among Fortune India 500 for
the year 2019. Expanded offerings in
Artificial Intelligence and Machine
Learning.

Recognized as the “Biggest Value Gainer”
across India by Burgundy Private Hurun
India 500 List, 2021.
Included in MSCI (Morgan Stanley Capital
International).

Included in S&P BSE 500.
Ranked # 235 in NSE 500.
Company became debt-free.

25th global office opened in Berlin which is a
technology and innovation hub.
Decision to invest on Quantum Computing
Innovation Lab being set up in collaboration
with Qulabz.

2019 2021 2021 2022 2023

Brightcom's HyGrowth Model was
introduced. Brightcom and Consumable,
Inc., USA, signed a definitive agreement
to form a joint venture to offer Audio
Advertising Solutions. 



 
PUBLISHERS

ADVERTISERS

BRANDS

AGENCIES

DEMAND SIDE SUPPLY SIDE

PLATFORMS
TECHNOLOGY

SERVICES
QUALITY TRAFFIC

OUR BUSINESS



THE ADTECH ECOSYSTEM 

Bidding

First-party
Data

Impressions

Impressions

Impressions

SSP - SUPPLY SIDE PLATFORM

DSP - DEMAND SIDE PLATFORM

DMP - DATA MANAGEMENT PLATFORM

PLATFORMS, TECHNOLOGY, SERVICES & QUALITY TRAFFIC
 



BRIGHTCOM - STRENGTHS & OPPORTUNITIES 

25+ years proven track record. 
Global offices and teams for
smooth business operation.
YoY  increasing FCF, ROE & ROC.
Debt-free Company.
High growth  industry with
opportunity for organic  and
inorganic growth.

Digitalisation, E-commerce,  and
digital spends increasing.
New technologies are creating
favourable tailwinds - Connected TV,
AVOD, Programmatic Advertising,
Digital Media, Contextual
Advertising, Digital OOH, etc. 
Building new technology through
Qulabs and Innovation Labs.  

STRENGTHS OPPORTUNITIES



SERVING SOME OF THE BIGGEST BRANDS WORLDWIDE



WE WORK WITH SOME OF THE LEADING AD AGENCIES 



DIGITAL ADVERTISING

SERVICES BY DIVISION

ONLINE MEDIA SOLUTIONS 
LIMITED
ISRAEL

DYOMO CORPORATION
US

SOFTWARE FUTURE
TECHNOLOGIES

BRIGHTCOM GROUP INDIA

INTERNATIONAL EXPRESSIONS INC.
US

FRONTIER DATA MANAGEMENT INC.
US

 

DREAM AD, SA

MAX INTEARCTIVE PTY. LTD. 
AUSTRALIA

YREACH MEDIA PVT. LTD.
INDIA

LIL PROJECTS INDIA LTD.

BRIGHTCOM GROUP INDIA 
 

YREACH MEDIA

LIL PROJECTS LTD.

BRIGHTCOM GROUP INDIA
 

YREACH MEDIA

DYOMO CORPORATION
US



NORTH AMERICA

MEXICO

PANAMA

BRAZIL

URUGUAY

ARGENTINA

CHILE

SCANDINAVIA
(SWEDEN, FINLAND,

ICELAND, GREENLAND,
 NORWAY)

GERMANY
THE NETHERLANDS

UK

FRANCE

UKRAINE

BELGIUM
ROMANIA

ITALY

GREECE

SERBIA

ISRAEL

INDIA

AUSTRALIA

GLOBAL FOOTPRINT

(This map is just for graphical representation and is not indicative of the precise location of the offices)

SINGAPORE



Israel

Serbia

Mexico

Australia

GLOBAL
OFFICES

Argentina

USA

Berlin

India

Brazil



AD
TECH

ADTECH TRENDS  2023

AdTech Trends in 2023

PROLIFERATING FIRST PARTY DATA IN
ADTECH DOMAIN

01
PROGRAMMATIC  ADVERTISING TO

PROPEL ADTECH

04

HYPER PERSONALIZATION 

02
AI CONVERGING IN ADTECH

05

CTV PAVES THE WAY FOR 
ADTECH

03
EMERGING DIGITAL AUDIO

ADVERTISING 
 

06



GLOBAL ADTECH MARKET SEGMENTATION

Demand Side Platforms (DSPs

SOLUTIONS

Supply Side Platforms (SSPs)

Ad Networks

Data Management Platforms
(DMPs)

Programmatic Advertising

ADVERTISING TYPE

Search Advertising

Display Advertising

Mobile Advertising

Email Advertising

Native Advertising

Small And Medium Enterprise
(SME)

ENTERPRISE SIZE

Large Enterprise

Media & Entertainment

INDUSTRY VERTICALS

BFSI

Education

Retail & Consumer Goods

IT & Telecom

Healthcare

Others

Travel & Hospitality 



GEOGRAPHICAL ADTECH MARKET SEGMENTATION  

NORTH AMERICA

01

EUROPE
02

ASIA PACIFIC
03

LATIN AMERICA

04

MIDDLE EAST
05

AFRICA
06



Ad spending in the Digital Audio Advertising market is projected to reach US$10.5bn
approx in 2023.

Ad spending  projected market volume is expected to be at US$12.90bn approx by 2027.

Most revenue will be generated in the United States in 2023.

Projected listeners is expected to amount to 1.6bn users approx by 2027.

 
 
 
 
 

DIGITAL AUDIO ADVERTISING - WORLDWIDE



MARKET LANDSCAPE



 ADTECH TERMINOLOGIES 

DSP: A demand-side platform (DSP) is a type of software that allows an advertiser to buy advertising with the help of automation.  DSPs
are a powerful advertising automation tool.

SSPs: A supply-side platform (SSP), or sell-side platform, is an advertising technology (Adtech) platform used to coordinate and manage
the supply and distribution of ad inventories. SSPs help digital media owners and publishers sell ad space.

DMP: DMP or Data Management Platform, is a software tool used primarily in advertising and marketing to build profiles of anonymous
individuals, store summary data about each individual, and share their data with advertising systems. DMP collects, organises, and
activates first-, second-, and third-party audience data from various online, offline, and mobile sources.

AGENCY TRADING DESK: Agency Trading Desks (ATDs) are media agency departments that handle digital advertising buying – including
programmatic, bid-based buying – for the agency's clients, using demand-side platforms (DSPs) and other buying technologies.

AD EXCHANGES: Ad Exchanges help facilitate programmatic ad deals, which have become the mainstay of digital advertising.There are
Open (open auction), Private (closed platform with premium publishers,  and Preferred (sell ad inventory at a negotiated fixed price for
preferred advertisers) ad exchanges.

AD SERVERS: Ad Servers are the technological engines that allow advertisers and publishers to optimize, manage, and distribute ads
across a multitude of paid channels. Based on a combination of advertising campaign settings such as audience segments, budget, and
timeline, ad servers calculate in real-time the best ads to load for specific audiences on an array of devices, retail, and media channels.The
Ad network dictates the cost of an inventory spot, while ad exchanges set it through real-time bidding.



HISTORICAL QUARTERLY INCOME STATEMENTS
(IN RS. CRORES)



HIST0RICAL ANNUAL INCOME STATEMENTS
(IN RS. CRORES)



OUTLOOK FOR THE FINANCIAL YEAR 2023-24

(IN RS. CRORES)



CONTACT US: 
 

+91 75500 04474 

ir@brightcomgroup.com
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