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Disclaimer 
The information contained in this presentation is only current as of its date. All actions and statements made herein or otherwise shall be 
subject to the applicable laws and regulations as amended from time to time. There is no representation that all information relating to the 
context has been taken care off in the presentation and neither we undertake any obligation as to the regular updating of the information as a 
result of new information, future events or otherwise. We will accept no liability whatsoever for any loss arising directly or indirectly from the 
use of, reliance of any information contained in this presentation or for any omission of the information. The information shall not be 
distributed or used by any person or entity in any jurisdiction or countries were such distribution or use would be contrary to the applicable 
laws or Regulations. It is advised that prior to acting upon this presentation independent consultation / advise may be obtained and necessary 
due diligence, investigation etc may be done at your end. 
 
Certain statements in this release concerning our Company objectives, future  prospects, expectations may be forward-looking statements, 
which involve a number of risks, and uncertainties that could cause actual results to differ materially from those in such forward-looking 
statements. Tata Teleservices (Maharashtra) Limited may, from time to time, make additional written and oral forward looking statements, 
including our reports to shareholders. The Company does not undertake to update any forward-looking statement that may be made from 
time to time by or on behalf of the company. 
 
Actual results, performances or events may differ materially from these forward-looking statements including the plans, objectives, 
expectations, estimates and intentions expressed in forward looking statements due to a number of factors, including without limitation, 
future changes or developments in our business, our competitive environment, telecommunications technology and application, and political, 
economic, legal and social conditions in India. It is cautioned that the foregoing list is not exhaustive. This presentation is not being used in 
connection with any invitation of an offer or an offer of securities and should not be used as a basis for any investment decision. 
 
 
 
 
For any queries, write to: investor.relations@tatatel.co.in 
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An integrated telecom service provider with a diversified 
business portfolio 

• Mobile  

• Fixed 

• Small-Screen Mobile 

• Large Screen Mobile  

• Fixed  

• VAS 

• Audio / Video Conferencing 

• Solutions 

VOICE 

DATA 

SERVICES / SOLUTIONS 

Access products, Services  & Solutions ... Addressing Diverse Customer Segments 

RETAIL 

SME 

TOP CORPORATES 
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Enterprise Business : Product Portfolio 

Data 
Connectivity 

Services 

L1 – L3 Services 
DLC, MPLS 

QoS, Bandwidth 
on Demand 

Metro Ethernet 
Network 

ADSL +  Internet 
for Enterprises  

Fixed Line 
Voice 

POTS, PRI, BRI, 
Centrex 

Audio conferencing, 
Insta-Conferencing 

Managed VC 

Flexi Toll Nos. 

Budget Calls 

Wireless 
Voice 

Mobile Pre-paid 
& Post-paid 

Fixed wireless line  

Wirefree PBX – 
Office in a box 

Wireless 
Data 

3G Data  Services 

Photon + ( 1x, 3x, 
6x )  

Securenet  - 
Customized 

secure Internet 

Road warrior – 
Wireless VPN 

Managed 
Services 

Data Center & 
Cloud Services 

Managed Services  

M2M Services & 
LBS 

SMS & USSD 
Gateway 

Comprehensive end-to-end solutions for enterprise needs 
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Highlights of FY12 

Data Business A 

Integrated Brand  B 

Retail presence C 

Network  D 
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Strength in Data through both CDMA and 3G technology 

Variety of Customer offerings catering to specific data needs 

Photon Max is now available in Pune and Mumbai 

Q4 FY12 

34% 

Q3 FY12 

33% 

Q2 FY12 

33% 

Q1 FY12 

30% 

Q4 FY11 

27% 

Data + VAS % of Wireless Revenue 

Two consecutive  
wins: 

 
Photon Max, 2012 
Photon Plus, 2011 

Photon Max voted Product of the Year 2012 
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CDMA and GSM unified into one brand 

Access. Content. Solutions. 

Tata Docomo 
GSM, CDMA  

and 3G 

We moved to a single brand in Oct 2011 

Minutes 
Megabytes 
Recharges 

Bundles 
Dongles 

Movies 
Music 
Games 
Cricket 

Football 
Fashion 
Dating 

Messaging 
TV 

Radio 

Money 
Transfer 

Mobile Wallet 
E Banking 

Online 
Courses 

E Training 
Surveillance 

GPS 

Access Content Solutions 

Unified 

Brand 

……..Making it simple for the end customer 
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The brand evolved from being a pipe-runner to a solutions provider 

Because there is more to life than just talking 
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Latest in mobile technology and services  
to create experiential zones 

Branded Retail 
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12,078 
13,713 

FY11 FY12

Optical Fiber (km)

Network expansion to improve quality and experience 

 Network coverage in Mumbai improved significantly in the last year 
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29 

FY11 FY12

HSIA Towns

GSM 

CDMA 

* Including ICR 

5,922 

8,928 

3,138 3,254 

FY11 FY12

GSM/CDMA Sites*

1,492 
1,645 

FY11 FY12

3G Sites
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Significant improvement in our Network coverage in Mumbai 
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Significant improvement in our Network coverage in Mumbai 



15 

Extensive fiber presence to tap the Enterprise and SME 
market 

TTML’s Fiber Network in Mumbai 
Extensive Fiber rollout 

• Buried fiber on arterial and access routes  

• Connected to over 22,000 buildings in prime 

localities 

• Switches deployed across Mumbai in all 

business locations 

 

State of the art 

• FTTC technology, with last mile copper 

connectivity 

• DWDM technology on fiber backbone 

 

Reliable 

• Real time monitoring of fiber cuts in Mumbai to 

improve restoration time 

• Automatic Switch-over of Optical Network 

(ASON) for multiple path redundancy 

• Centralised NMS - 24*7*365 support 
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11.1% 11.6%

FY11 9M FY12

TTML RMS %

Revenue / Customer Market Share 

• No 4 player by Revenue 

 

• No 5 by CMS in Mumbai & Maharashtra circles 

 

• Focus shifted to quality of acquisition rather 

than gross adds leading to improving trends 

of VLR Ratio ( 47% in Mar’11 to 58% in 

Mar’12) 

 

• Wireless minutes on network over 3 billion per 

month 

 

Note: Revenue Market Share based on TRAI published GR data 

Includes only UASL Revenues 

Excludes BSNL/MTNL fixed  

Excludes NLD/ILD  

16.7%

12.5%

Mar 11 Mar 12

TTML CMS %
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2,316
2,506

FY11 FY12

497 547

FY11 FY12

Financial Highlights 

+8% 

+10% 

Revenue (Rs. Cr) EBITDA* (Rs. Cr) 

Cash Profit*1 (Rs. Cr) PBT (Rs. Cr) 

170

65

FY11 FY12

(415) (518)

465 

FY11 FY12

Net impact due to Sale of Tower assets/Other one-off 

Improving Operational Performance  
Cash Profit decline due to higher Financing charges driven by 3G 

*Excludes Extraordinary Items 

1 Excludes Forex loss/Gain 



Thank You 


