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Date: August 07, 2025

To, To,

The Manager The Manager

Listing Department Listing Department

BSE Limited, National Stock Exchange of India Ltd,

Phiroze JeeleeBhoy Towers, Exchange Plaza, 5th Floor, Plot No. C/1, G Block,
Dalal Street, Mumbai — 400001 (E) Bandra Kurla Complex, Bandra (East),
Maharashtra, India Mumbai - 400051

Scrip code: 543426 Symbol: METROBRAND

Subject: Press Release - Intimation under Regulation 30 of SEBI (Listing Obligations and Disclosure
Requirements) Regulations, 2015

Dear Sir/Madam,

We are enclosing herewith the Press Release titled “Metro Brands Limited Reports Steady
Performance in Q1 FY 2025-26, EBITDA margin of 31.4% in Q1 FY 2025-26.”

The same is also available on the website of the Company at www.metrobrands.com.

We request you to take the above information on record.

For and on behalf of Metro Brands Limited,

DEEP A pisitally signed

by DEEPA SOOD

Date: 2025.08.07
SOQOD 17:0426 +0530
Deepa Sood

SVP — Legal, Company Secretary & Compliance Officer
Membership No: 16019

Encl: As above
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PRESS RELEASE
Metro Brands Limited Reports Steady Performance in Q1 FY 2025-26

EBITDA margin of 31.4% in Q1 FY 2025-26

Mumbai, 7th August 2025: Metro Brands Limited, one of the largest Indian footwear
specialty retailer, today announced the Standalone and Consolidated Financial Results for
the quarter ended 30" June 2025.

Metro Brands Limited delivered a steady performance in the first quarter of FY 2025-26,
driven by sustained consumer demand and a focused execution of strategic initiatives.
During the quarter, Metro Brands reported a standalone revenue of INR 615 crores,
registering a year-on-year growth of 9.2%. The growth was supported by an increase in
wedding-related footfall, owing to a higher number during the quarter.

Revenue from E-commerce, including omni-channel sales grew by 45%, contributing to
13.7% of the revenue (compared to 10.4% in Q1 FY25). Gross margin for the quarter was
reported at 59.7%, while the PAT margin stood at 15.7%. The Company added 20 new stores
across formats during the quarter, further expanding its footprint and presence in key
markets.

Commenting on the results, Mr. Nissan Joseph, CEO, Metro Brands Limited, said, “Q7
FY 2025-26 was a quarter of stable growth for the business, supported by strong consumer
sentiment and consistent execution across channels. While external factors such as the
preponement of Eid to March, an early onset of monsoons, and ongoing global geopolitical
tensions posed minor challenges, we remained focused on delivering a seamless customer
experience both online and offline. Our continued investments in digital and retail expansion
enabled us to maintain momentum.”

During the quarter, Metro Brands also signed a long-term strategic partnership with Clarks,
becoming its exclusive licensee and distributor across India, Bangladesh, Nepal, Bhutan,
Maldives, and Sri Lanka. This agreement grants Metro Brands exclusive rights to manage
the brand’s presence across all channels of trade, including exclusive brand outlets, multi-
brand outlets, e-commerce platforms, and distribution networks. Clarks will be launched in
Q3 of this financial year.

As part of its premium brand strategy, the Company is preparing to launch three new Foot
Locker stores ahead of the festive season in Q3 FY 2025-26. Additionally, plans are in place
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to open new exclusive brand outlets for FILA in the second half of the fiscal year, further
strengthening Metro Brands’ premium offering and consumer connect.

Metro Brands remains committed to driving long-term growth through strategic
partnerships, digitalacceleration, and a differentiated retail footprint, reinforcing its position
as a leading player in India’s branded footwear industry.

About Metro Brands Limited (BSE: 543426; NSE: METROBRAND)
www.metrobrands.com

Metro Brands is one of the largest Indian footwear specialty retailers and is amongst the
aspirational Indian brands in the footwear category. The Company opened its first store
under the Metro brand in Mumbai in 1955 and have since evolved into a one-stop shop for all
footwear needs, by retailing a wide range of branded products for the entire family including
men, women, unisex and kids, and for every occasion including casual and formal events. In
addition to men’s, women’s, and kid's footwear, it also has a wide range of handbags, belts,
wallets, etc. Metro Brands retails footwear under its own brands of Metro, Mochi, Walkway,
Da Vinchi and J. Fontini, as well as certain third-party brands such as Crocs, Fitflop, Fila,
Clarks, Skechers, Puma and Adidas which complement its in-house brands. The Metro
footwear range is specially curated based on the regional sensitivity to cater to the needs of
different regions.

As of June 30, 2025, the Company operated 928 Stores across 206 cities spread across 31
states and union territories in India.
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