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August 28, 2020

To,
Manager—CRD, Bty Scrip Code: 532705
BSE Ltd., ISIN No.: INE199G01027
Phiroze Jeejeebhoy Towers, Scrip Code: 959443
Dalal Street, Mumbai-400001 NCD ISIN No.: INE199G07040
Listing Manager, Equity Symbol: JAGRAN
National Stock Exchange of India Ltd., ISIN No.: INE199G01027
‘Exchange Plaza’, Bandra Kurla Complex, Symbol: JARP24
Dalal Street, Bandra (E), Mumbai-400 051 NCD ISIN No.: INE199G07057
Dear Sir / Madam,

Sub.: Intimation of 44™ Annual General Meeting of the Members of the Company and Closure of
Register of Members and Share Transfer Books and submission of Annual Report of the
Company for the financial year 2019-20.

In furtherance to our letter dated August 20, 2020 and pursuant to Regulations 30 and 34 of the Securities
and Exchange Board of India (Listing Obligations and Disclosure Requirements) Regulations, 2015,
(“Listing Regulations”), as amended, the Notice convening the 44"™ Annual General Meeting of the
Members of the Company (“AGM”) and the Annual Report of the Company for the financial year 2019-
20 are enclosed herewith.

The AGM will be held on Wednesday, September 23, 2020 at 12:00 Noon through Video Conferencing
(VC) / Other Audio Visual Means (OAVM) in accordance with the relevant circulars 1ssued by the
Ministry of Corporate Affairs and the Securities and Exchange Board of India.

The Company has dispatched the Notice and the Annual Report to the shareholders today i.e. on Friday,
August 28, 2020 to those members whose email addresses are registered with the Company or Depository
Participant(s).

Pursuant to the applicable provisions of the Act, Listing Regulations, and Secretarial Standard-2 on
General Meetings, each as amended, the Company is pleased to provide to its members, the facility to
exercise their right to vote electronically, through e-voting services provided by Company’s Registrar and
Share Transfer Agent, KFin Technologies Private Limited (“KFintech™), from a place other than the
venue of the AGM (“remote e-voting™), on all resolutions as set out in the Notice. Further, the facility for
voting through electronic voting system will also be made available at the AGM and members attending
the AGM who have not cast their vote(s) by remote e-voting will be able to vote at the AGM.
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The cut-off date for determining the eligibility of Members to vote by remote e-voting or voting at the
AGM is Saturday, September 12, 2020.

The remote e-voting will commence on Friday, September 18, 2020 (9:00 a.m. IST) and ends on
Tuesday, September 22, 2020 (5:00 p.m. IST).

The Register of Members and Share Transfer Books of the Company will remain closed from Sunday,

September 13, 2020 to Wednesday, September 23, 2020 (both days inclusive) for the purpose of the
AGM.

The aforesaid documents are also available on the Company’s corporate website at www.jplcorp.in.

Kindly take the same in your record.
Thanking you

Yours faithfully
For Jagran Prakashan Limited

At

Amit Jaiswal
Company Secretary and Compliance Officer
Membership No.: F5863

—
Encl.: As above

CC: National Securities Depository Limited
Central Depository Services Limited
KFin Technologies Private Limited

PRINT
OUT OF HOME
ACTIVATION
Jagran Prakashan Ltd CIN : L22219UP1975PLC004147
Jagran Building, 2 Sarvodaya Nagar, Kanpur 208 005 E-mail : jpl@jagran.com HoEIE
T +91 512 3941300 F +91 512 2298040, 2216972 Registered Office
www.jagran.com www.jplcorp.in 2, Sarvodaya Nagar, Kanpur 208 005, Uttar Pradesh, India ONLINE
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Jagran

JAGRAN PRAKASHAN LIMITED
CIN-L22219UP1975PLC004147
Registered Office: Jagran Building, 2, Sarvodaya Nagar, Kanpur-208005
Tel: 491 512 2216161, Fax: +91 512 2298040

Website: www.jplcorp.in, E-mail:

NOTICE

NOTICE is hereby given that the 44" Annual General
Meeting of the Members of JAGRAN PRAKASHAN LIMITED,
CIN- L22219UP1975PLC004147 will be held on, Wednesday,
the 23 day of September, 2020 at 12:00 Noon through
Video Conferencing (VC) / Other Audio Visual Means (OAVM)
to transact the following businesses:

ORDINARY BUSINESS:

1. To receive, consider and adopt the Standalone and
Consolidated Audited Balance Sheet as at March 31,2020 5.
and the Statement of Profit and Loss for the year ended on
that date together with the Reports of Board of Directors
and the Auditors thereon.

2. To appoint a Director in place of Mr. Amit Dixit (DIN:
01798942), who retires by rotation, and being eligible,
offers himself for re-appointment.

3. To appoint a Director in place of Mr. Devendra Mohan
Gupta (DIN: 00226837), who retires by rotation, and
being eligible, offers himself for re-appointment.

SPECIAL BUSINESS:

4. Appointment of Ms. Divya Karani (DIN: 01829747) as an
Independent Director of the Company:

To consider and if thought fit, to pass, with or without
modification(s), the following resolution as an
Ordinary Resolution:

“RESOLVED THAT in accordance with the provisions
of Sections 149, 150 and 152 of the Companies Act,
2013, the Companies (Appointment and Qualifications of
Directors) Rules, 2014 read with Schedule IV thereto and
other applicable provisions of the Companies Act, 2013,
if any, and Regulation 16 and other applicable regulations
of the Securities and Exchange Board of India (Listing
Obligations and Disclosure Requirements) Regulations,
2015 (“the Listing Regulations”), each as amended from
time to time, and on recommendation of Nomination
and Remuneration Committee, Ms. Divya Karani (DIN:
01829747), who was appointed as an Additional
Independent Director of the Company by the Board of
Directors with effect from November 13, 2019 pursuant
to the provisions of Section 161 of the Companies Act,
2013 and the Articles of Association of the Company and 6.
has submitted a declaration that she meets the criteria of
independence as prescribed under the Act and the Listing
Regulations, being eligible, be and is hereby appointed
as an Independent Director of the Company not be liable
to retire by rotation, to hold office up to the conclusion of
the Annual General Meeting of the Company to be held

investor@jagran.com

in the calendar year 2024, or the expiry of five (5) years,
whichever is earlier.

RESOLVED FURTHER THAT the Board be and is hereby
severally authorized to do all such acts, deeds, matters and
things and take all such steps as may be necessary, proper,
expedient or desirable for the purpose of giving effect to
this resolution and for matters connected therewith or
incidental thereto.”

Re-appointment of Mr. Vikram Sakhuja (DIN: 00398420)
as an Independent Director of the Company:

To consider and if thought fit, to pass, with or
without modification(s), the following resolution as a
Special Resolution:

“RESOLVED THAT pursuant to the provisions of Sections
149, 150 and 152 of the Companies Act, 2013, the
Companies (Appointment and Qualifications of Directors)
Rules, 2014 read with Schedule IV thereto and other
applicable provisions of the Companies Act, 2013, if any,
and Regulation 16 and other applicable provisions of the
Securities and Exchange Board of India (Listing Obligations
and Disclosure Requirements) Regulations, 2015, each
as amended from time to time, and on recommendation
of Nomination and Remuneration Committee, Mr. Vikram
Sakhuja (DIN: 00398420), who was appointed as an
Independent Director at the Annual General Meeting
of the Company held on September 23, 2016 and who
holds office up to this Annual General Meeting and who is
eligible for re-appointment, be and is hereby re-appointed
as an Independent Director of the Company, not liable to
retire by rotation, to hold office for a second term of five (5)
years from the conclusion of this Annual General Meeting
up to the conclusion of the Annual General Meeting of
the Company to be held in the calendar year 2025, or the
expiry of five (5) years, whichever is earlier.

RESOLVED FURTHER THAT the Board be and is hereby
severally authorized to do all such acts, deeds, matters and
things and take all such steps as may be necessary, proper,
expedient or desirable for the purpose of giving effect to
this resolution and for matters connected therewith or
incidental thereto.”

Clarification to the terms of appointment of Mr. Sanjay
Gupta (DIN: 00028734), Whole-time Director and CEO
of the Company:

To consider and if thought fit, to pass, with or without
modification(s), the following resolution as an
Ordinary Resolution:
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“RESOLVED THAT in furtherance to the resolution passed
by the Shareholders of the Company at their 40" Annual
General Meeting held on 23 September, 2016 for the
re-appointment of Mr. Sanjay Gupta (DIN: 00028734)
as the Whole Time Director and designated as “Chief
Executive Officer” of the Company for a period of five (5)
years with effect from 1* October, 2016 and pursuant to
the recommendation of the Nomination and Remuneration
Committee, Audit Committee, approval of the Board and
subject to the provisions of Sections 196, 197, 198, 203
and other applicable provisions of the Companies Act,
2013 and the Rules made thereunder read with Schedule
V and other applicable provisions of the Companies
Act, 2013 as amended from time to time, consent of the
Shareholders be and is hereby granted to insert following
clarification in Para Il — Perquisites to the terms and
conditions of appointment:

“3) Any statutory contribution to Provident Fund or any
other fund(s) shall not form part of such monetary value
of perquisites, regardless of amount and taxability
w.e.f. 01.04.2020.”

RESOLVED FURTHER THAT the Board be and is hereby
severally authorized to do all such acts, deeds, matters and
things and take all such steps as may be necessary, proper,
expedient or desirable for the purpose of giving effect to
this resolution and for matters connected therewith or
incidental thereto.”

Clarification to the terms of appointment of Mr. Sunil
Gupta (DIN: 00317228), Whole-time Director
of the Company:

To consider and if thought fit, to pass, with or without
modification(s), the following resolution as an
Ordinary Resolution:

“RESOLVED THAT in furtherance to the resolution passed
by the Shareholders of the Company at their 40" Annual
General Meeting held on 23 September, 2016 for the re-
appointment of Mr. Sunil Gupta (DIN: 00317228) as the
Whole Time Director of the Company for a period of five
(5) years with effect from 15t October, 2016 and pursuant to
the recommendation of the Nomination and Remuneration
Committee, Audit Committee, approval of the Board and
subject to the provisions of Sections 196, 197, 198, 203
and other applicable provisions of the Companies Act,
2013 and the Rules made thereunder read with Schedule
V and other applicable provisions of the Companies
Act, 2013 as amended from time to time, consent of the
Shareholders be and is hereby granted to insert following
clarification in Para Il — Perquisites to the terms and
conditions of appointment:

“3) Any statutory contribution to Provident Fund or any
other fund(s) shall not form part of such monetary value
of perquisites, regardless of amount and taxability
w.e.f. 01.04.2020.”

RESOLVED FURTHER THAT the Board be and is hereby
severally authorized to do all such acts, deeds, matters and
things and take all such steps as may be necessary, proper,
expedient or desirable for the purpose of giving effect to
this resolution and for matters connected therewith or
incidental thereto.”

Clarification to the terms of appointment of
Mr. Shailesh Gupta (DIN: 00192466), Whole-time
Director of the Company:

To consider and if thought fit, to pass, with or without
modification(s), the following resolution as an
Ordinary Resolution:

“RESOLVED THAT in furtherance to the resolution passed
by the Shareholders of the Company at their 40" Annual
General Meeting held on 23 September, 2016 for the
re-appointment of Mr. Shailesh Gupta (DIN: 00192466)
as the Whole Time Director of the Company for a period
of five (5) years with effect from 1t October, 2016 and
pursuant to the recommendation of the Nomination and
Remuneration Committee, Audit Committee, approval
of the Board and subject to the provisions of Sections
196, 197, 198, 203 and other applicable provisions of the
Companies Act, 2013 and the Rules made thereunder
read with Schedule V and other applicable provisions of
the Companies Act, 2013 as amended from time to time,
consent of the Shareholders be and is hereby granted to
insert following clarification in Para Il — Perquisites to the
terms and conditions of appointment:

“3) Any statutory contribution to Provident Fund or any
other fund(s) shall not form part of such monetary value
of perquisites, regardless of amount and taxability
w.e.f. 01.04.2020.”

RESOLVED FURTHER THAT the Board be and is hereby
severally authorized to do all such acts, deeds, matters and
things and take all such steps as may be necessary, proper,
expedient or desirable for the purpose of giving effect to
this resolution and for matters connected therewith or
incidental thereto.”

Re-appointment of Mr. Sandeep Gupta as Executive
President (Technical) of the Company:

To consider and if thought fit, to pass, with or without
modification(s), the following resolution as an
Ordinary Resolution:

“RESOLVED THAT pursuant to the provisions of Section
188 of the Companies Act, 2013 and Rules made
thereunder and other applicable provisions, if any, and
on recommendation of Nomination and Remuneration
Committee and Audit Committee, the consent of the
members of the Company be and is hereby accorded for
the re-appointment of Mr. Sandeep Gupta, relative of a
Director of the Company, to hold office or place of profit as
Executive President (Technical) for a period of five (5) years
with effect from October 01, 2020 on the following terms
and conditions:

. SALARY

¥ 990,000 (Rupees Nine Lakhs and Ten Thousand
Only) per month.

. PERQUISITES

1) Mr. Sandeep Gupta shall be entitled to perquisites like
furnished accommodation or house rent allowance
in lieu thereof, together with reimbursement of
expenses for utilisation of gas, electricity, water, re-
imbursement of ordinary medical expenses and leave
travel concession for self and his family including
dependents, club fees, premium towards personal
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accident insurance and mediclaim and all other
payments in the nature of perquisites and allowances
as agreed by the Board of Directors, from time to time,
subject however, that the aggregate monetary value of
the perquisites in any year shall not exceed ¥ 10,00,000
(Rupees Ten Lakhs Only).

EXPLANATION

a. “Family” here means the spouse, dependent
children and dependent parents.

b. For the purpose of calculating the above ceiling,
perquisites shall be evaluated as per the actual
cost. If the actual cost is not determinate, these
shall be evaluated as per Income-Tax Rules,
wherever applicable.

c. Use of Company Car for official purposes and
Telephone at residence (including payment for
local calls and long distance official calls), shall not
be included in the computation of perquisites for
the purpose of calculating the said ceiling.

2) Any statutory contribution to Provident Fund or any
other fund(s) shall not form part of such monetary value
of perquisites, regardless of amount and taxability
w.e.f. 01.04.2020.

3) Gratuity payable as per the Rules of the Company
and encashment of leave at the end of the tenure will
not be included in the computation of the ceiling on
perquisites to the extent the same are not taxable
under the Income Tax Act.

RESOLVED FURTHER THAT the Board be and is hereby
severally authorized to do all such acts, deeds, matters and
things and take all such steps as may be necessary, proper,
expedient or desirable for the purpose of giving effect to
this resolution and for matters connected therewith or
incidental thereto.”

Re-appointment of Mr. Sameer Gupta as Executive
President (Accounts) of the Company:

To consider and if thought fit, to pass, with or without
modification(s), the following resolution as an
Ordinary Resolution:

“RESOLVED THAT pursuant to the provisions of Section
188 of the Companies Act, 2013 and Rules made
thereunder and other applicable provisions, if any, and
on recommendation of Nomination and Remuneration
Committee and Audit Committee, consent of the Company
be and is hereby accorded for the re-appointment of
Mr. Sameer Gupta, relative of a Director of the Company,
to hold office or place of profit as Executive President
(Accounts) for a period of five (5) years with effect from
October 01, 2020 on the following terms and conditions:

SALARY
¥ 9,10,000 (Rupees Nine Lakhs and Ten Thousand
Only) per month.

. PERQUISITES

1) Mr. Sameer Gupta shall be entitled to perquisites like
furnished accommodation or house rent allowance
in lieu thereof, together with reimbursement of
expenses for utilisation of gas, electricity, water, re-
imbursement of ordinary medical expenses and leave
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travel concession for self and his family including
dependents, club fees, premium towards personal
accident insurance and mediclaim and all other
payments in the nature of perquisites and allowances
as agreed by the Board of Directors, from time to time,
subject however, that the aggregate monetary value of
the perquisites in any year shall not exceed ¥ 10,00,000
(Rupees Ten Lakhs Only).

EXPLANATION
a. “Family” here means the spouse, dependent
children and dependent parents.

b. For the purpose of calculating the above ceiling,
perquisites shall be evaluated as per the actual
cost. If the actual cost is not determinate, these
shall be evaluated as per Income-Tax Rules,
wherever applicable.

c. Use of Company Car for official purposes and
Telephone at residence (including payment for
local calls and long distance official calls), shall not
be included in the computation of perquisites for
the purpose of calculating the said ceiling.

2) Any statutory contribution to Provident Fund or any
other fund(s) shall not form part of such monetary value
of perquisites, regardless of amount and taxability
w.e.f. 01.04.2020.

3) Gratuity payable as per the Rules of the Company
and encashment of leave at the end of the tenure will
not be included in the computation of the ceiling on
perquisites to the extent the same are not taxable
under the Income Tax Act.

RESOLVED FURTHER THAT the Board be and is hereby
severally authorized to do all such acts, deeds, matters and
things and take all such steps as may be necessary, proper,
expedient or desirable for the purpose of giving effect to
this resolution and for matters connected therewith or
incidental thereto.”

Re-appointment of Mr. Devesh Gupta as Executive
President (Product Sales and Marketing) of the Company:

To consider and if thought fit, to pass, with or without
modification(s), the following resolution as an
Ordinary Resolution:

“RESOLVED THAT pursuant to the provisions of Section
188 of the Companies Act, 2013 and Rules made
thereunder and other applicable provisions, if any, and
on recommendation of Nomination and Remuneration
Committee and Audit Committee, consent of the Company
be and is hereby accorded for the re-appointment of
Mr. Devesh Gupta, relative of a Director of the Company,
to hold office or place of profit as Executive President
(Product Sales and Marketing) for a period of five (5) years
with effect from October 01, 2020 on the following terms
and conditions:

SALARY
¥ 9,970,000 (Rupees Nine Lakhs and Ten Thousand
Only) per month.

. PERQUISITES

1) Mr. Devesh Gupta shall be entitled to perquisites like
furnished accommodation or house rent allowance
in lieu thereof, together with reimbursement of

03
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expenses for utilisation of gas, electricity, water, re-
imbursement of ordinary medical expenses and leave
travel concession for self and his family including
dependents, club fees, premium towards personal
accident insurance and mediclaim and all other
payments in the nature of perquisites and allowances
as agreed by the Board of Directors, from time to time,
subject however, that the aggregate monetary value of
the perquisites in any year shall not exceed ¥ 10,00,000
(Rupees Ten Lakhs Only).

EXPLANATION

a. “Family” here means the spouse, dependent
children and dependent parents.

b. For the purpose of calculating the above ceiling,
perquisites shall be evaluated as per the actual
cost. If the actual cost is not determinate, these
shall be evaluated as per Income-Tax Rules,
wherever applicable.

c. Use of Company Car for official purposes and
Telephone at residence (including payment for
local calls and long distance official calls), shall not
be included in the computation of perquisites for
the purpose of calculating the said ceiling.

2) Any statutory contribution to Provident Fund or any
other fund(s) shall not form part of such monetary value
of perquisites, regardless of amount and taxability
w.e.f. 01.04.2020.

3) Gratuity payable as per the Rules of the Company
and encashment of leave at the end of the tenure will
not be included in the computation of the ceiling on
perquisites to the extent the same are not taxable
under the Income Tax Act.

RESOLVED FURTHER THAT the Board be and is hereby
severally authorized to do all such acts, deeds, matters and
things and take all such steps as may be necessary, proper,
expedient or desirable for the purpose of giving effect to
this resolution and for matters connected therewith or
incidental thereto.”

Re-appointment of Mr. Tarun Gupta as Executive
President (Commercial) of the Company:

To consider and if thought fit, to pass, with or without
modification(s), the following resolution as an
Ordinary Resolution:

“RESOLVED THAT pursuant to the provisions of Section
188 of the Companies Act, 2013 and Rules made
thereunder and other applicable provisions, if any, and
on recommendation of Nomination and Remuneration
Committee and Audit Committee, consent of the Company
be and is hereby accorded for the re-appointment of
Mr. Tarun Gupta, relative of a Director of the Company,
to hold office or place of profit as Executive President
(Commercial) for a period of five (5) years with effect from
October 01, 2020 on the following terms and conditions:

A. SALARY
¥ 910,000 (Rupees Nine Lakhs and Ten Thousand
Only) per month.
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PERQUISITES

1) Mr. Tarun Gupta shall be entitled to perquisites like
furnished accommodation or house rent allowance
in lieu thereof, together with reimbursement of
expenses for utilisation of gas, electricity, water, re-
imbursement of ordinary medical expenses and leave
travel concession for self and his family including
dependents, club fees, premium towards personal
accident insurance and mediclaim and all other
payments in the nature of perquisites and allowances
as agreed by the Board of Directors, from time to time,
subject however, that the aggregate monetary value of
the perquisites in any year shall not exceed ¥ 10,00,000
(Rupees Ten Lakhs Only).

EXPLANATION

a. “Family” here means the spouse, dependent
children and dependent parents.

b. For the purpose of calculating the above ceiling,
perquisites shall be evaluated as per the actual
cost. If the actual cost is not determinate, these
shall be evaluated as per Income-Tax Rules,
wherever applicable.

c. Use of Company Car for official purposes and
Telephone at residence (including payment for
local calls and long distance official calls), shall not
be included in the computation of perquisites for
the purpose of calculating the said ceiling.

2) Any statutory contribution to Provident Fund or any
other fund(s) shall not form part of such monetary value
of perquisites, regardless of amount and taxability
w.e.f. 01.04.2020.

3) Gratuity payable as per the Rules of the Company
and encashment of leave at the end of the tenure will
not be included in the computation of the ceiling on
perquisites to the extent the same are not taxable
under the Income Tax Act.

RESOLVED FURTHER THAT the Board be and is hereby
severally authorized to do all such acts, deeds, matters and
things and take all such steps as may be necessary, proper,
expedient or desirable for the purpose of giving effect to
this resolution and for matters connected therewith or
incidental thereto.”

Re-appointment of Mr. Bharat Gupta as Executive
President (Digital) of the Company:

To consider and if thought fit, to pass, with or without
modification(s), the following resolution as an
Ordinary Resolution:

“RESOLVED THAT pursuant to the provisions of Section
188 of the Companies Act, 2013 and Rules made
thereunder and other applicable provisions, if any, and
on recommendation of Nomination and Remuneration
Committee and Audit Committee, consent of the Company
be and is hereby accorded for the re-appointment of
Mr. Bharat Gupta, relative of a Director of the Company, to
hold office or place of profit as Executive President (Digital)
for a period of five (5) years with effect from October 01,
2020 on the following terms and conditions:



A. SALARY
¥ 9,10,000 (Rupees Nine Lakhs and Ten Thousand
Only) per month.

B. PERQUISITES

1)

2)

Mr. Bharat Gupta shall be entitled to perquisites like
furnished accommodation or house rent allowance
in lieu thereof, together with reimbursement of
expenses for utilisation of gas, electricity, water, re-
imbursement of ordinary medical expenses and leave
travel concession for self and his family including
dependents, club fees, premium towards personal
accident insurance and mediclaim and all other
payments in the nature of perquisites and allowances
as agreed by the Board of Directors, from time to time,
subject however, that the aggregate monetary value of
the perquisites in any year shall not exceed ¥ 10,00,000
(Rupees Ten Lakhs Only).

EXPLANATION

a. “Family” here means the spouse, dependent
children and dependent parents.

b. For the purpose of calculating the above ceiling,
perquisites shall be evaluated as per the actual
cost. If the actual cost is not determinate, these
shall be evaluated as per Income-Tax Rules,
wherever applicable.

c. Use of Company Car for official purposes and
Telephone at residence (including payment for
local calls and long distance official calls), shall not
be included in the computation of perquisites for
the purpose of calculating the said ceiling.

Any statutory contribution to Provident Fund or any
other fund(s) shall not form part of such monetary value
of perquisites, regardless of amount and taxability
w.e.f. 01.04.2020.

3) Gratuity payable as per the Rules of the Company
and encashment of leave at the end of the tenure will
not be included in the computation of the ceiling on
perquisites to the extent the same are not taxable
under the Income Tax Act.

RESOLVED FURTHER THAT the Board be and is hereby
severally authorized to do all such acts, deeds, matters and
things and take all such steps as may be necessary, proper,
expedient or desirable for the purpose of giving effect to
this resolution and for matters connected therewith or
incidental thereto.”

Registered Office:

Jagran Building, 2, Sarvodaya Nagar
Kanpur - 208005

CIN: L22219UP1975PLC004147
E-mail: investor@jagran.com
Website: www.jplcorp.in

Phone No: +91-512-2216161

By Order of the Board
For Jagran Prakashan Limited

Amit Jaiswal
Company Secretary and

Place: Kanpur Compliance Officer
Date : July 31, 2020 Membership No. F5863
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The Explanatory Statement pursuant to Section 102 of the
Companies Act, 2013 ("the Act") is annexed hereto.

In view of the outbreak of the COVID-19 pandemic, social
distancing norms to be followed and the continuing
restriction on movement of persons at several places in
the country and pursuant to General Circular Nos.14/2020,
17/2020 and 20/2020 dated 8™ April 2020, 13 April 2020
and 5" May 2020, respectively, issued by the Ministry
of Corporate Affairs (“MCA Circulars”) and Circular No.
SEBI/HO/CFD/CMD1/CIR/P/2020/79 dated 12" May 2020
issued by the Securities and Exchange Board of India
(“SEBI Circular”) and in compliance with the provisions of
the Act and the SEBI (Listing Obligations and Disclosure
Requirements) Regulations, 2015 (the Listing Regulations),
the 44" Annual General Meeting of the Company (“44"
AGM” / “AGM”) is being conducted through VC/OAVM
Facility, which does not require physical presence of
Shareholders at a common venue. The deemed venue for
the AGM shall be the Registered Office of the Company.

Company has appointed KFin Technologies Private
Limited, Registrars and Transfer Agents of the Company
(“KFintech”), to provide Video Conferencing facility for
the 44™ AGM and the attendant enablers for conducting
of the 44" AGM.

Interms of the MCA Circulars since the physical attendance
of Shareholders has been dispensed with, there is no
requirement of appointment of proxies. Accordingly, the
facility of appointment of proxies by Shareholders under
Section 105 of the Act will not be available for the 44t
AGM and hence the Proxy Form and Attendance Slip are
not annexed to this Notice. Since the AGM will be held
through VC/ OAVM, the route map of the venue of the
Meeting is not annexed hereto.

In compliance with the MCA Circulars and SEBI Circular,
Notice of the 44" AGM along with the Annual Report for
the financial year 2019-20 is being sent only through
electronic mode to those Members whose email addresses
are registered with the Company or CDSL / NSDL
(“Depositories / DP”). Members may note that the Notice of
the 44" AGM along with the Annual Report for the financial
year 2019-20 will also be available on the Company’s
corporate website www.jplcorp.in and also on the websites
of the Stock Exchanges i.e. BSE Limited and National
Stock Exchange of India Limited at www.bseindia.com and
www.nseindia.com respectively. The Notice of the 44
AGM will also be available at the website of KFintech at
https://evoting.karvy.com/

The attendance ofthe Members attending the AGM through
VC/OAVM will be counted for the purpose of reckoning the
quorum under Section 103 of the Companies Act, 2013.

The Register of members and share transfer books of the
Company will remain closed from Sunday, September
13, 2020 to Wednesday, September 23, 2020 (both days
inclusive) for the purpose of the 44" AGM.

The Register of Directors and Key Managerial Personnel
and their shareholding, maintained under Section 170 of
the Act, and the Register of Contracts or Arrangements

10.
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in which the directors are interested, maintained under
Section 189 of the Act, will be available electronically for
inspection by the members during the AGM.

We urge members to support our commitment to
environmental protection by choosing to receive the
Company’s communication through email. Members
holding shares in demat mode, who have not registered
their email addresses are requested to register their email
addresses with their respective depository participants,
and members holding shares in physical mode are
requested to update their email addresses with KFintech at
einward.ris@kfintech.com to receive copies of the Annual
Report 2019-20 in electronic mode.

Instructions for attending the AGM and e-voting
are as follows:

Instructions for attending the AGM:

a) Members will be able to attend the AGM through
VC / OAVM or view the live webcast of AGM at
https://emeetings.kfintech.com by using their remote
e-voting login credentials and selecting the ‘Event’
for Company’s AGM. Members who do not have the
User ID and Password for e-voting or have forgotten
the User ID and Password may retrieve the same by
following the remote e-voting instructions mentioned
in the Notice. Further, Members can also use the OTP
based login for logging into the e-voting system.

b) For convenience of Members and proper conduct of
AGM, Members can login and join at least 30 (thirty)
minutes prior to the time scheduled for the AGM and
facility to join AGM shall be kept open throughout
the proceedings of AGM. Members will be allowed to
attend the AGM on first come, first served basis.

c) Speaker Registration: Members
themselves as speakers for
post their queries:

may
the

register
AGM to

a. Members may Vvisit https://emeeting.kfintech.
com and enter their e-voting login credentials to
enter the website.

b. On landing page, you can select “Speaker
Registration” tab and register yourself as speaker.

The above mentioned facility is available during the
remote e-voting period i.e., from Friday, September
18, 2020 (9:00 a.m. IST) till Tuesday, September 22,
2020 (5:00 p.m. IST). The Company reserves the
right to restrict the speakers at the AGM to only those
Members who have registered themselves, depending
on the availability of time for the AGM.

d) Post Your Queries: Members, who may wish to express
their views or ask questions at the AGM, can send in
their questions/comments in advance, may visit https:/
emeetings.kfintech.com and click on the Tab “Post Your
Queries” to post their queries in the window provided
from Friday, September 18, 2020 (9:00 a.m. IST) till
Tuesday, September 22, 2020 (5:00 p.m. IST). The
queries may be raised precisely and in brief to enable
the Company to answer the same suitably depending
on the availability of time at the meeting.



e)

Facility of joining the AGM through VC / OAVM
shall be available for 1,000 members on first come
first served basis. However, the participation of
members holding 2% or more shares, promoters,
and Institutional Investors, directors, key managerial
personnel, chairpersons of Audit Committee,
Stakeholders Relationship Committee, Nomination
and Remuneration Committee and Auditors etc. are
not restricted on first come first serve basis.

Members who may require any technical assistance
or support before or during the AGM are requested to
contact KFintech at toll free number 1-800-3454-001
or write to them at evoting@kfintech.com.

Members are encouraged to join the Meeting through
Laptops with Google Chrome for better experience.

Further Members will be required to 'Allow Camera', if
any,and hencearerequestedtouseinternetwithagood
speed to avoid any disturbance during the meeting.

Please note that Participants connecting from Mobile
Devices or Tablets or through Laptop connecting via
Mobile Hotspot may experience Audio/Video loss due
to fluctuation in their respective network. It is therefore
recommended to use stable Wi-Fi or LAN connection
to mitigate any kind of aforesaid glitches.

Institutional Investors who are Members of the
Company, are encouraged to attend and vote in the
AGM through VC/OAVM Facility.

. Instructions and other information relating to e-voting
are as under:

a)

d)

Pursuant to the provisions of Section 108 of the Act
read with Rule 20 of the Companies (Management and
Administration) Rules, 2014 (as amended), Secretarial
Standard-2 on General Meetings (“SS-2”) issued by
the Institute of Company Secretaries of India and
Regulation 44 of Listing Regulations read with MCA
Circulars and SEBI Circular, the Company is providing
remote e-Voting facility to its Members in respect of
the business to be transacted at the 44" AGM and has
engaged the services of KFintech for conducting of the
AGM and providing e-voting facility.

During this period, the Members of the Company
holding shares in physical form or in dematerialized
form, as on cut-off date being Saturday, September 12,
2020 (5:00 p.m. IST) may cast their vote by electronic
means in the manner and process set out herein below.

The remote e-Voting period commences on Friday,
September 18, 2020 (9:00 a.m. IST) and ends on
Tuesday, September 22, 2020 (5:00 p.m. IST). During
this period, Members of the Company may cast their
vote by remote e-Voting. The e-Voting module shall
be disabled for voting thereafter. Once the vote on a
resolution is cast by the Member, the Member shall not
be allowed to change it subsequently.

The process and manner for remote e-voting are as under:

I. In case a Member receives an e-mail from
KFintech (for Members whose e-mail addresses

are registered with the Company/ Depository
Participants):

(i) Launch internet browser by typing the URL:
https://evoting.karvy.com/

(i) Enter the login credentials. Your Folio No. / DP
ID- Client ID will be your User ID. However, if
you are already registered with KFintech for
e-voting, you can use your existing User ID and
password for casting your vote.

(iii) After entering these details appropriately,
click on “LOGIN”.

(iv) You will now reach Password Change Menu
wherein you are required to mandatorily
change your password. The new password
shall comprise minimum 8 characters with at
least one upper case (A-Z), one lower case (a-
z), one numeric (0-9) and a special character
(@,#,%,etc.). The system will prompt you to
change your password and update your
contact details like Mobile Number, E-mail
ID, etc. on first login. You may also enter a
secret question and answer of your choice to
retrieve your password in case you forget it.
It is strongly recommended that you do not
share your password with any other person
and that you take utmost care to keep your
password confidential.

(v) Youneedtologinagainwiththe newcredentials.

(vi) On successful login, the system will prompt you
to select the E-Voting Event Number for Jagran
Prakashan Limited.

(vii) On the voting page enter the number of shares
(which represents the number of votes) as on
the cut-off date i.e., Saturday, September 12,
2020 under "FOR / AGAINST" or alternatively,
you may partially enter any number in "FOR"
and partially in "AGAINST" but the total number
in "FOR / AGAINST" taken together should not
exceed your total shareholding as mentioned
overleaf. You may also choose the option
"ABSTAIN" and the shares held will not be
counted under either head.

(viilfMembersholdingmultiple folios/demataccounts
shall choose the voting process separately for
each of the folios / demat accounts.

(ix) Voting has to be done for each item of the
Notice separately. In case you do not desire
to cast your vote on any specific item, it will be
treated as abstained.

(x) You may then cast your vote by selecting an
appropriate option and click on "SUBMIT".

(xi) A confirmation box will be displayed. Click "OK"
to confirm else "CANCEL" to modify. Once you
confirm, you will not be allowed to modify your
vote. During the voting period, Members can
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C.

login any number of times till they have voted
on the Resolution(s).

(xii)Corporate / Institutional Members (i.e.
other than Individuals, HUF, NRI. etc.) are
also required to send scanned certified true
copy (PDF Format) of the Board Resolution /
Authority Letter, etc., together with attested
specimen signature(s) of the duly authorized
representative(s), to the Scrutinizer, Mr. Adesh
Tandon (Membership No. F2253 and CP No.
1121), Practicing Company Secretary, at E-mail
ID: adesh.tandon11@gmail.com. They may also
upload the same in the e-voting module in
their login. The scanned image of the above-
mentioned documents should be in the naming
format "Corporate Name EVENT NO."

(xiii)In case of any query and/or grievance, in respect
of voting by electronic means, Members may
refer to the Help & Frequently Asked Questions
(FAQs) and E-voting user manual available atthe
download section of https://evoting.karvy.com/
(KFintech’s Website) or contact Ms. C Shobha
Anand (Unit: Jagran Prakashan Limited) of KFin
Technologies Private Limited, Selenium Tower
B, Plot 31-32, Gachibowli, Financial District,
Nanakramguda, Hyderabad - 500 032 or mail
at evoting@kfintech.com or call at 040-6716
2222 or KFintech's toll-free No. 1-800-34-54-
001 for any further clarification.

In case a person has become the Member of the
Company after the dispatch of this Notice but on
or before the cut-off date i.e. Saturday, September
12, 2020, may write to KFintech on E-mail Id:
evoting@kfintech.com or to Ms. C Shobha Anand,
Contact No. 040-67162222, at Unit: Jagran
Prakashan Limited KFin Technologies Private
Limited, Selenium Tower B, Plot 31-32, Gachibowli,
Financial District, Nanakramguda, Hyderabad-500
032, requesting for the User ID and Password. After
receipt of the above credentials, please follow all
the steps from Sr. No. (i) to (xii) as mentioned in (A)
above, to cast the vote.

Instructions for Members for e-Voting during the
AGM are as under:

a)

The facility for voting during the AGM will also be
made available. Only those Members, who will be
present in the AGM through VC/OAVM Facility and
have not cast their vote on the Resolutions through
remote e-Voting and are otherwise not barred from
doing so, shall be eligible to vote through e-Voting
system in the AGM.

Members may follow the same procedure for
e-Voting during the AGM as mentioned above for
remote e-Voting.

The Members who have cast their vote by remote
e-Voting prior to the AGM may also participate in
the AGM through VC/OAVM Facility but shall not be
entitled to cast their vote again.

11.

12.

13.

14.

15.

16.

17.

18.

19.

20.

d) The Company reserves the rightto limitthe number
of Members asking questions depending on the
availability of time at the AGM.

e) The details of the person who may be contacted
for any grievances connected with the facility for
e-Voting on the day of the AGM shall be the same
person mentioned for Remote e-voting.

Once the vote on a resolution is cast by a Member, the
Member shall not be allowed to change it subsequently.
Further,the Memberswho have casttheirvote electronically
shall not be allowed to vote again at the Meeting.

In case of any query pertaining to e-voting, please visit
Help & FAQ's section available at KFintech's website
https://evoting.karvy.com/.

The voting rights of the Members shall be in proportion
to the paid-up value of their shares in the equity capital
of the Company as on the cut-off date being Saturday,
September 12, 2020.

The Board of Directors has appointed Mr. Adesh Tandon
(Membership No. F2253 and CP No. 1121), Practicing
Company Secretary, Kanpur, as a Scrutinizer to scrutinize
the e-voting process in a fair and transparent manner.

The results shall be declared not later than 48 hours from
the conclusion of the 44" AGM and the resolutions will be
deemed to be passed on the date of the 44" AGM subject
to receipt of the requisite number of votes in favour of
the resolutions.

The results declared along with the Scrutinizer's Report(s)
will be displayed at the Registered Office of the Company
and communicated to the Stock Exchanges where
the equity shares of the Company are listed i.e. BSE
Limited and National Stock Exchange of India Limited, in
accordance with the provisions of the Act. The result will
also be displayed on the Company’s corporate website
i.e. www.jplcorp.in and on the website of KFintech i.e.
https://evoting.karvy.com/.

In case of Joint Members attending the AGM, only such
joint holder who is higher in the order of names will be
entitled to vote at the AGM.

The relevant details of Directors as required under
Regulations 36(3), 26(4) and other applicable regulations
of the Listing Regulations and SS-2, under Item Nos. 2to 8
of the Notice, are also annexed herewith as Annexure-A.

As per Regulation 40 of the Listing Regulations, as
amended, securities of listed companies can be transferred
only in dematerialized form with effect from April 01, 2019,
except in case of requests received for transmission or
transposition of securities. In view of this, and to eliminate
all risks associated with physical shares and for ease
of portfolio management, Members holding shares in
physical form are requested convert their holdings to
dematerialized form. Members can contact the Company
or KFintech for assistance in this regard.

The Members of the Company are informed that the
amount of dividend which remains unclaimed for the period
of seven (7) years from the date of transfer to the unpaid



21.

22.
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dividend account would be transferred to the Investor
Education and Protection Fund (“IEPF”) and the Member(s)
would not be able to claim any amount of the dividend so
transferred from the Company. However, Members are
entitled to claim the same from the IEPF by submitting an
online application in the prescribed form IEPF-5 available
on the website www.iepf.gov.in. Those Members who have
so far not encashed their dividend warrants may claim or
approach the Company for the payment thereof before
due date of transfer as the same will be transferred to the
IEPF. The details regarding the due dates of transfer are
provided in the Report on Corporate Governance, which
forms part of the Annual Report.

Members are requested to intimate changes, if any,
pertaining to their name, postal address, email address,
telephone/ mobile numbers, Permanent Account Number
(PAN), mandates, nominations, power of attorney, bank
details such as, name of the bank and branch details,
bank account number, MICR code, IFSC code, etc., to
their DPs in case the shares are held by them in electronic
form and to KFintech in case the shares are held by them
in physical form.

The Securities and Exchange Board of India (“SEBI”) has
mandated the submission of Permanent Account Number
(“PAN”) by every participant in securities market. Members
holding shares in electronic form are, therefore, requested
to submit the PAN to their Depository Participants
with whom they are maintaining their demat accounts.
Members holding shares in physical form can submit their
PAN details to the Company or KFintech.

Members seeking any information with regard to accounts
or any matter to be placed at AGM are requested to write
from their registered email address, mentioning their

24.

25.

26.

name, DP ID and Client ID number /folio number and
mobile number at least ten (10) days before the meeting
on Company’s email address at investor@jagran.com so as
to enable the management to keep the information ready.

Electronic copy of the Annual Report for 2019-20 including
the Notice of the 44" Annual General Meeting of the
Company, inter-alia, indicating the process and manner
of e-voting are being sent to all the Members whose
E-mail IDs are registered with the Company / Depository
Participants for communication purposes. Members who
have not registered their E-mail addresses so far are
requested to register their E-mail address for receiving
all communication, including Annual Report, Notices,
Circulars, etc. from the Company electronically.

Shareholders who have not registered their mail address
and in consequence the Annual Report, Notice of AGM
and e-voting notice could not be serviced may temporarily
get their email address and mobile number provided with
KFintech, by clicking the link: https:/ris.kfintech.com/
email_registration/ for sending the same. Shareholders
are requested to follow the process as guided to capture
the email address and mobile number for sending the soft
copy of the notice and e-voting instructions along with the
User ID and Password. In case of any queries, shareholder
may write to einward.ris@kfintech.com.

Members may also note that the Notice of the 44" AGM
and the Annual Report for the financial year 2019-20 will
also be available on the Company’s corporate website,
www.jplcorp.in, for download. The physical copies of the
documents referred to in this Notice will also be available
at the Company’s Registered Office for inspection during
normal business hours on working days, up to the date
of the Meeting.
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EXPLANATORY STATEMENT

As required under Section 102 of the Companies Act, 2013
(“the Act”), the following Explanatory Statement sets out all
material facts relating to the businesses mentioned under Item
Nos. 4 to 13 of the accompanying Notice:

Item No 4:

Based on the recommendation of Nomination and
Remuneration Committee, the Board of Directors proposes
the appointment of Ms. Divya Karani (DIN: 01829747) as an
Independent Director of the Company, for a term of five (5)
years up to the conclusion of the Annual General Meeting
of the Company to be held in the calendar year 2024 or the
expiry of five (5) years, whichever is earlier, pursuant to Section
149 of the Act.

Pursuant to the recommendation of the Nomination and
Remuneration Committee, the Board had appointed Ms. Divya
Karani as an Additional Independent Director w.e.f. November
13, 2019 in accordance with the provisions of Section 161 of
the Companies Act, 2013 and Articles of Association of the
Company, to hold office as an Independent Director for a term
of five (5) years, subject to regularization by the shareholders
of the Company at the ensuing Annual General Meeting to be
held in the year 2020.

Considering Ms. Karani’s background, expertise, experience
and contribution, the continued association of Ms. Karani
would be beneficial to the Company and it would be in the
best interest of the Company that she continues to serve as an
Independent Director of the Company.

The Company has received a declaration from her to the effect
that she meets the criteria of independence as provided in
Section 149(6) of the Act and Rules framed thereunder and
Regulation 16(1)(b) of the Securities and Exchange Board
of India (Listing Obligations and Disclosure Requirements)
Regulations, 2015 (“the Listing Regulations”). In terms of
Regulation 25(8) of the Listing Regulations, Ms. Karani
has confirmed that she is not aware of any circumstance or
situation which exists or may be reasonably anticipated that
could impair or impact her ability to discharge her duties.

In the opinion of the Board, she fulfils the conditions specified
in the Act and Listing Regulations for appointment as an
Independent Director and that she is independent of the
management of the Company.

Ms. Karani holds a Bachelor’'s degree in Commerce and
Economics from Sydenham College, Mumbai. She is the CEO
of Dentsu Advertising and Media Services India Private Limited
and has over 3 decades of experience with Agency, Marketer
and Media organizations, in South East Asia, London & Asia
Pacific. She has won and successfully run media mandates, for
large Indian and global clients. She has worked at agencies like
Trikaya Grey, O&M, MediaCom, Bates Asia, Media Edge (TME),
and MEC (Singapore). In her stints as a marketer, she joined the
Reliance ADA Group as media advisor to the chairman’s office,
and moved to Hindustan Times Media in 2009 as business
head — West. Prior to joining Dentsu India, Ms. Karani was an
independent consultant advising and consulting marketers,
media agencies and owners in the media business.

Further details pursuant to Regulations 36(3), 26(4) and
other applicable regulations of the Listing Regulations and
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Secretarial Standard — 2 on General Meetings are set out in
Annexure-A to this Notice.

In compliance with the provisions of Section 149 read with
Schedule IV to the Act and Regulation 17 of the Listing
Regulations and other applicable provisions, the appointment
of Ms. Divya Karani as an Independent Director for a term of
five (5) years is now being placed before the Members for
their approval by way of an Ordinary Resolution, which the
Board recommends.

Except Ms. Karani, none of the Directors and Key Managerial
Personnel of the Company and their relatives is, in any way,
concerned or interested, in the Resolution set out at ltem No.
4 of the Notice.

Item No. 5:

Based on the recommendation of the Nomination and
Remuneration Committee, the Board of Directors proposes
the re-appointment of Mr. Vikram Sakhuja (DIN: 00398420) as
an Independent Director, for a second term of five (5) years
from the conclusion of this Annual General Meeting up to the
conclusion of the Annual General Meeting of the Company to
be held in the calendar year 2025 or the expiry of five (5) years,
whichever is earlier, pursuant to Section 149 of the Act.

Mr. Sakhuja was appointed as an Independent Director of the
Company under Section 149 of the Companies Act, 2013 at
the Annual General Meeting (“AGM”) of the Company held
on September 23, 2016, and holds office up to this Annual
General Meeting.

Based on the performance evaluation of the Directors and
considering his background, expertise, experience and
contribution, the continued association of Mr. Sakhuja would
be beneficial to the Company and it would be in the best
interest of the Company that he continues to serve as an
Independent Director.

The Company has received a declaration from him to the
effect that he meets the criteria of independence as provided
in Section 149(6) of the Act and Rules framed thereunder and
Regulation 16(1)(b) of the Securities and Exchange Board
of India (Listing Obligations and Disclosure Requirements)
Regulations, 2015 (“the Listing Regulations”). In terms of
Regulation 25(8) of the Listing Regulations, he has confirmed
that he is not aware of any circumstance or situation which
exists or may be reasonably anticipated that could impair or
impact his ability to discharge his duties.

In the opinion of the Board, he fulfils the conditions specified
in the Act and Listing Regulations for re-appointment as
an Independent Director and that he is independent of the
management of the Company.

Mr. Sakhuja joined Procter & Gamble in 1988 and held
positions in Marketing Research and Media over a period of
9 years. He then joined Coca-Cola where in over 5 years he
went on to manage the brand marketing portfolio. Mr. Sakhuja
spent a year with the Star TV Network (Newscorp) setting up
their marketing department as the Executive VP Marketing for
India. From 2002 onwards he was with GroupM. He began his
association as the Managing Director of MindShare Fulcrum,
went on to become the Managing Director of MindShare South
Asia and then he was the CEO of GroupM South Asia for 7



years. Thereafter, he took up global role of world-wide CEO for
Maxus for two years, following which he was GroupM’s Global
Strategic Development Officer, with a remit of driving data and
technology deeper into the Media practice. Since 2016, he
has partnered with Mr. Sam Balsara and is the Group CEO of
Madison Media and OOH. Mr. Sakhuja has served on several
industry body boards/ committees including ASCI, ABC, RSCI,
BARC, AAAI committees with ISA, INS and IBF, and is currently
Head of IRS Tech Comm, MRUC Board member, ABC Board
member, BARC Disciplinary committee member, co-chair of
IBF-AAAI subcommittee on payments and Ad Club ManCom
member. He has consistently been voted one of the top most
influential persons in Indian Media by the Economic Times.

Further details pursuant to Regulations 36(3), 26(4) and
other applicable regulations of the Listing Regulations and
Secretarial Standard — 2 on General Meetings are set out in
Annexure-A to this Notice.

In compliance with the provisions of Section 149 read with
Schedule IV to the Act and Regulation 17 of the Listing
Regulations and other applicable provisions, the re-
appointment of Mr. Sakhuja as an Independent Director for a
second term of five (5) years is now being placed before the
Members for their approval by way of a Special Resolution,
which the Board recommends.

Except Mr. Sakhuja, none of the Directors and Key Managerial
Personnel of the Company and their relatives is, in any way,
concerned or interested, in the Resolution set out at ltem No.
5 of the Notice.

Item Nos. 6, 7 and 8:

The Shareholders may recall that at the 40" Annual General
Meeting of the Company held on 23 September, 2016
(“the 40™ AGM”), they had approved the re-appointment of
following Executive Directors of the Company for a period of
five (5) years with effect from 15t October, 2016:

1. Mr. Sanjay Gupta, Whole-time Director and CEO at salary
of ¥ 20 Lakhs per month plus value of perquisites per year
not exceeding one month salary with annual increment in
salary of ¥ 2 Lakhs per annum;

2. Mr. Sunil Gupta, Whole-time Director at salary of ¥ 18 lakhs
per month plus value of perquisites per year not exceeding
one month salary with annual increment in salary
of 1.8 Lakhs per annum.

3. Mr. Shailesh Gupta, Whole-time Director at salary of ¥ 18
lakhs per month plus value of perquisites per year not
exceeding one month salary with annual increment in
salary of ¥ 1.8 Lakhs per annum.

While calculating the value of perquisites, taxable portion of
employer’s contribution to statutory funds such as Employees
Provident Fund was meant to be considered but since up
to previous year, no part of such contribution was taxable,
nothing was so included.

However, with effect from 1%t April, 2020, pursuant to Section
17(2) of the Income Tax Act, 1961, as amended from time
to time (“IT Act”), the amount or the aggregate of amounts
of any contribution made by the employer in a recognised
provident fund; in the scheme referred to in sub-section (1) of
section 80CCD; and in an approved superannuation fund, to
the extent it exceeds ¥ 7,50,000/- (Rupees Seven Lakh and

Fifty Thousand) in a year shall be considered as a perquisite
under the IT Act.

In view of the above, it is proposed to clarify that any
statutory contribution made by employer to provident fund
or any other fund shall not be part of value of perquisites of
the above Executive Directors regardless of the amount of
such contribution.

The Shareholders may note that the aforesaid modification will
neither lead to an increase in the cost to the Company, nor
will it have any additional financial burden on the Company or
increase in remuneration of any of the directors.

This shall require modification to the resolutions passed by
the shareholders at the 40" AGM for the re-appointment of
the Executive Directors namely, Mr. Sanjay Gupta, Mr. Shailesh
Gupta and Mr. Sunil Gupta.

As per the recommendations of the Nomination and
Remuneration Committee and Audit Committee for the
clarification to the terms and conditions of appointment,
your Directors recommend passing of these resolutions as
Ordinary Resolutions.

Mr. Sanjay Gupta (for ltem No. 6), Mr. Sunil Gupta (for Item No.
7), Mr. Shailesh Gupta and Dr. Mahendra Mohan Gupta (father
of Mr. Shailesh Gupta) (for ltem No. 8) may be deemed to be
interested in the resolutions set out at Item No. 6,7 and 8
of the Notice.

Save and except the above, none of the other Directors / Key
Managerial Personnel of the Company / their relative are, in
any way, concerned or interested in the resolutions.

Item No. 9:

The provisions of Section 188 of the Act that govern the
related party’s appointment to any office or place of profit in
the company, its subsidiary company or associate company.
The Act aims to ensure transparency in the transactions and
dealings with related parties of the Company.

Mr. Sandeep Gupta, brother of Mr. Sanjay Gupta, CEO and
Whole-time Director of the Company, was re-appointed as
an Executive President (Technical) of the Company for a
period of five (5) years with effect from October 01, 2015 at a
remuneration of ¥ 7.6 Lakhs per month with annual increment
of ¥ 50,000/- and value of perquisite not exceeding ¥ 10
Lakhs per annum. Mr. Gupta has forgone his annual increment
falling due in the month of October, 2019, and is presently
drawing salary of ¥ 9.1 Lakhs per month and is proposed to be
appointed at the same remuneration of ¥ 9.1 Lakhs per month.

Mr. Guptais a related party of the Company pursuant to Section
2(76) of the Act and hence his re-appointment as Executive
President (Technical) would amount to holding of office or
place of profit under the provisions of Section 188 of Act and
shall require prior approval of Shareholders of the Company.

Mr. Gupta holds a bachelor’s degree in electrical engineering
from Ohio University and has undertaken a specialised course
on photo-composing machines from Itek Graphix USA in 1989.
Mr. Sandeep Gupta joined the Company in 1988 and has over
32 years of experience in the media industry.

Considering his background, expertise, experience and
contribution to the growth of the Company, the continued
association of Mr. Gupta as Executive President (Technical)
would be beneficial to the Company.
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As per the recommendations of the Nomination and
Remuneration Committee and Audit Committee for the re-
appointment of Mr. Sandeep Gupta, your Directors recommend
passing of this resolution as an Ordinary Resolution.

Save and except Mr. Sanjay Gupta, none of the other Directors
/ Key Managerial Personnel of the Company / their relative are,
in any way, concerned or interested in the resolution.

Item No. 10:

The provisions of Section 188 of the Act that govern the
related party’s appointment to any office or place of profit in
the company, its subsidiary company or associate company.
The Act aims to ensure transparency in the transactions and
dealings with related parties of the Company.

Mr. Sameer Gupta, brother of Mr. Sunil Gupta, Whole-time
Director of the Company, was re-appointed as an Executive
President (Accounts) of the Company for a period of five (5)
years with effect from October 01, 2015 at a remuneration
of ¥ 7.6 Lakhs per month with annual increment of ¥ 50,000/-
and value of perquisite not exceeding ¥ 10 Lakhs per annum.
Mr. Gupta has forgone his annual increment falling due in the
month of October, 2019, and is presently drawing salary of
¥ 9.1 Lakhs per month and is proposed to be appointed at the
same remuneration of ¥ 9.1 Lakhs per month.

Mr. Guptais a related party of the Company pursuantto Section
2(76) of the Act and hence his re-appointment as Executive
President (Accounts) would amount to holding of office or
place of profit under the provisions of Section 188 of Act and
shall require prior approval of Shareholders of the Company.

Mr. Gupta holds a master’s degree in commerce and has over
33 years of work experience (including 18 years of experience
in the media industry).

Considering his background, expertise, experience and
contribution to the growth of the Company, the continued
association of Mr. Gupta as Executive President (Accounts)
would be beneficial to the Company.

As per the recommendations of the Nomination and
Remuneration Committee and Audit Committee for the re-
appointment of Mr. Sameer Gupta, your Directors recommend
passing of this resolution as an Ordinary Resolution.

Save and except Mr. Sunil Gupta, none of the other Directors /
Key Managerial Personnel of the Company / their relative are,
in any way, concerned or interested in the resolution.

Item No. 11:

The provisions of Section 188 of the Act that govern the
related party’s appointment to any office or place of profit in
the company, its subsidiary company or associate company.
The Act aims to ensure transparency in the transactions and
dealings with related parties of the Company.

Mr. Devesh Gupta, son of Mr. Dhirendra Mohan Gupta,
Whole-time Director of the Company, was re-appointed as
an Executive President (Product Sales and Marketing) of the
Company for a period of five (5) years with effect from October
01, 2015 at a remuneration of ¥ 7.6 Lakhs per month with
annual increment of ¥ 50,000/- and value of perquisite not
exceeding ¥ 10 Lakhs per annum. Mr. Gupta has forgone his
annual increment falling due in the month of October, 2019,

12

and is presently drawing salary of ¥ 9.1 Lakhs per month and
is proposed to be appointed at the same remuneration of ¥ 9.1
Lakhs per month.

Mr. Guptais a related party of the Company pursuant to Section
2(76) of the Act and hence his re-appointment as Executive
President (Product Sales and Marketing) would amount
to holding of office or place of profit under the provisions
of Section 188 of Act and shall require prior approval of
Shareholders of the Company.

Mr. Gupta holds a bachelor’s degree in sciences and master’s
degree in business administration and has over 25 years of
work experience (including 21 years of experience in the
media industry).

Considering his background, expertise, experience and
contribution to the growth of the Company, the continued
association of Mr. Gupta as Executive President (Product Sales
and Marketing) would be beneficial to the Company.

As per the recommendations of the Nomination and
Remuneration Committee and Audit Committee for the re-
appointment of Mr. Devesh Gupta, your Directors recommend
passing of this resolution as an Ordinary Resolution.

Save and except Mr. Dhirendra Mohan Gupta, none of the
other Directors / Key Managerial Personnel of the Company
/ their relative are, in any way, concerned or interested in
the resolution.

Item No. 12:

The provisions of Section 188 of the Act that govern the
related party’s appointment to any office or place of profit in
the company, its subsidiary company or associate company.
The Act aims to ensure transparency in the transactions and
dealings with related parties of the Company.

Mr. Tarun Gupta, son of Mr. Dhirendra Mohan Gupta, Whole-time
Director of the Company, was re-appointed as an Executive
President (Commercial) of the Company for a period of five
(5) years with effect from October 01, 2015 at a remuneration
of ¥ 7.6 Lakhs per month with annual increment of ¥ 50,000/-
and value of perquisite not exceeding ¥ 10 Lakhs per annum.
Mr. Gupta has forgone his annual increment falling due in the
month of October, 2019, and is presently drawing salary of
¥ 9.1 Lakhs per month and is proposed to be appointed at the
same remuneration of ¥ 9.1 Lakhs per month.

Mr. Gupta is a related party of the Company pursuant to Section
2(76) of the Act and hence his re-appointment as Executive
President (Commercial) would amount to holding of office or
place of profit under the provisions of Section 188 of Act and
shall require prior approval of Shareholders of the Company.

Mr. Gupta holds a bachelor’'s and master’s degree in
commerce and is qualified as a chartered accountant with
Institute of Chartered Accountants of India and has over 20
years of experience in the media industry. Mr. Gupta joined our
Company in 2001.

Considering his background, expertise, experience and
contribution to the growth of the Company, the continued
association of Mr. Gupta as Executive President (Commercial)
would be beneficial to the Company.



As per the recommendations of the Nomination and
Remuneration Committee and Audit Committee for the re-
appointment of Mr. Tarun Gupta, your Directors recommend
passing of this resolution as an Ordinary Resolution.

Save and except Mr. Dhirendra Mohan Gupta, none of the
other Directors / Key Managerial Personnel of the Company
/ their relative are, in any way, concerned or interested in
the resolution.

Item No. 13:

The provisions of Section 188 of the Act that govern the
related party’s appointment to any office or place of profit in
the company, its subsidiary company or associate company.
The Act aims to ensure transparency in the transactions and
dealings with related parties of the Company.

Mr. Bharat Gupta, son of Mr. Devendra Mohan Gupta, Non-
Executive Director of the Company, was re-appointed as an
Executive President (Advertisement) of the Company for a
period of five (5) years with effect from October 01, 2015 at a
remuneration of ¥ 7.6 Lakhs per month with annual increment
of ¥ 50,000/- and value of perquisite not exceeding ¥ 10
Lakhs per annum. Mr. Gupta has forgone his annual increment
falling due in the month of October, 2019, and is presently
drawing salary of ¥ 9.1 Lakhs per month and is proposed to be
appointed at the same remuneration of ¥ 9.1 Lakhs per month.

Itis now proposed to re-appoint Mr. Bharat Gupta as Executive
President (Digital) of the Company. Mr. Bharat Gupta has
been overseeing the digital ventures of the Company and
is accountable for the digital revenue of the Company.
Accordingly, itis proposed to change his profile from Executive
President (Advertisement) to Executive President (Digital).

Mr. Guptais a related party of the Company pursuantto Section
2(76) of the Act and hence his re-appointment as Executive
President (Digital) would amount to holding of office or place
of profit under the provisions of Section 188 of Act and shall
require prior approval of Shareholders of the Company.

Mr.Guptaholdsabachelor’sdegreeinengineeringandhasover
22 years of work experience (including 20 years of experience
in the media industry). He joined our Company in 2000.

Considering his background, expertise, experience and
contribution to the growth of the Company, the continued
association of Mr. Gupta as Executive President (Digital) would
be beneficial to the Company.

As per the recommendations of the Nomination and
Remuneration Committee and Audit Committee for the re-
appointment of Mr. Bharat Gupta, your Directors recommend
passing of this resolution as an Ordinary Resolution.

Save and except Mr. Devendra Mohan Gupta, none of the
other Directors / Key Managerial Personnel of the Company
/ their relative are, in any way, concerned or interested in
the resolution.

Registered Office:

Jagran Building, 2, Sarvodaya Nagar
Kanpur - 208005

CIN: L22219UP1975PLC004147
E-mail: investor@jagran.com
Website: www.jplcorp.in

Phone No: +91-512-2216161

By Order of the Board
For Jagran Prakashan Limited

Amit Jaiswal

Company Secretary and
Compliance Officer
Membership No. F5863

Place: Kanpur
Date : July 31, 2020
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Annexure-A

Disclosure relating to Directors pursuant to Regulations 36(3), 26(4) and other applicable provisions of
the Securities and Exchange Board of India (Listing Obligations and Disclosure Requirements)

Regulations, 2015, and Secretarial Standard — 2 on General Meetings

Name of Director Mr. Amit Dixit Mr. Devendra Mohan Gupta Ms. Divya Karani Mr. Vikram Sakhuja
DIN 01798942 00226837 01829747 00398420

Date of Birth January 26, 1973 January 07, 1950 October 09, 1965 October 30, 1961
Age 47 Years 70 Years 54 Years 58 Years

Date of first appointment October 22, 2011 September 04, 2008 November 13, 2019 April 15,2016

Area of Expertise

Has wide experience in
the field of investments
and investment
opportunities in India
and South Asia.

Has vast experience in
handling Product Design,
Research & Development,
Production, Purchase

& Sales (Domestic &
Overseas).

Has experience in
Management, Marketing
and Management-
Consumer.

Has experience in
Management, Marketing
Research and Media.

Qualification

MBA from Harvard
Business School.

- Bachelor’s degree
in Engineering

Bachelor of Commerce,
Bombay University,

« B. Tech, IIT, Delhi
« MBA — Marketing,

« MS in Engineering (Mechanical). Sydenham College IIM-Kolkata
from Stanford of Commerce &
University. Economics.
« B.Tech. from « Global Leadership
Indian Institute of Program, London
Technology, Mumbai. Business School.
« Dentsu Management
Institute, Global Session
at Dentsu Inc. Tokyo
HQ, Japan.
« Senior Executive
Leadership
Program"Harvard
Business School.
Relationship with Directors None Brother of Mahendra None None

and Key Managerial
Personnel

Mohan Gupta, Dhirendra
Mohan Gupta and
Shailendra Mohan Gupta.

Remuneration last drawn  Nil Nil Being an Independent, Being an Independent
(per annum) (in %) Director of the Company Director of the Company,
no remuneration no remuneration has been
has been drawn by drawn by Mr. Sakhuja,
Ms. Karani. apart from sitting fee.
Shareholding in the Nil 117,890 Shares Nil Nil
Company
No. of Board meetings 2 out of 6 6 out of 6 3outof3 5 out of 6

attended during FY19-20

(appointed as Additional
Independent Director
of the Company w.ef.
November 13, 2019)

Directorships /
partnerships in other
bodies corporate in India

Midday Infomedia
Limited

Blackstone Advisors
India Private Limited
Mphasis Limited
Comstar Automotive
Technologies Private
Limited

Sona BLW Precision
Forgings Limited
Aadhar Housing
Finance Limited
Essel Propack Limited
Aakash Educational
Services Limited

Jagran Micro Motors
Limited

« Jagmini Micro Knit
Private Limited

Jagran Media Network
Investment Private
Limited

DBR Ventures LLP

« Dentsu Advertising and
Media Services India
Private Limited

« Platinum Communications
Private Limited

Madison Communications
Private Limited

Out-Sel Promotions India
Private Limited

Moms Outdoor Media
Solutions Private Limited
Platinum Advertising
Private Limited

Entrust Communications
Private Limited
Hiveminds Innovative
Markets Solutions

Private Limted

Media Research Users
Council India

Audit Bureau of Circulations
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Name of Director

Mr. Vikram Sakhuja

Chairman / Member of the Member of Audit

Committee of the Board of Committee

Directors of the Company

Member of Corporate Social

Responsibility Committee

Chairman / Member of the
committee of other Public
Limited Companies in
which he / she is a Director

Mr. Amit Dixit Mr. Devendra Mohan Gupta Ms. Divya Karani
None None
Mphasis Limited- None None

Audit Committee,
Nomination and
Remuneration
Committee,

Sona BLW Precision
Forgings Limited-
Chairman of
Nomination and
Remuneration
Committee

Aadhar Housing
Finance Limited-
Chairman of
Nomination and
Remuneration
Committee

Essel Propack
Limited-Nomination
and Remuneration
Committee

None
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Name of Director

Mr. Sanjay Gupta

Mr. Sunil Gupta

Mr. Shailesh Gupta

DIN 00028734 00317228 00192466
Date of Birth December 20, 1962 May 27, 1962 April 07, 1969
Age 57 Years 58 Years 51 Years

Date of first appointment

June 30, 1993

October 01, 1993

November 28, 1994

Area of Expertise

Has vast experience in print media
industry, editorial experience,
public relations, management and
strategy development and
implementation. He holds the
position of Editor in Chief of Dainik
Jagran and CEO of the Company.

Has experience in the print media
industry, administration,

public relations, strategy
development and
implementation.

Has experience in the print media
industry, Marketing/ advertising,
public relations, strategy
development and implementation.
He is President of The Indian
Newspaper Society, past Chairman
of Council of Audit Bureau of
Circulations.

Qualification

« Bachelor’s degree in Science.

« Master’s degree in Commerce.

« Bachelor’s degree in Commerce.

Relationship with
Directors and Key
Managerial Personnel

None

None

Son of Dr. Mahendra Mohan Gupta

Remuneration last drawn
(per annum) (in %)

308.87 Lakhs

280.80 Lakhs

273.28 Lakhs

Shareholding in the 53,000 Shares 50,000 Shares Nil

Company

No. of Board meetings 6 out of 6 5 out of 6 5 out of 6

attended during FY19-20

Directorships / - Midday Infomedia Limited None « Music Broadcast Limited

partnerships in other
bodies corporate in India

MMI Online Limited

The Indian Newspaper Society
Sanjay Dhruv Mohan Investment
Consultants LLP

Multiples Private Equity

Fund Il LLP

Midday Infomedia Limited

Audit Bureau of Circulations
Rave Real Estate Private Limited
MMI Online Limited

The Indian Newspaper Society
VRSM Enterprises LLP

.

Chairman / Member

of the Committee of the
Board of Directors

of the Company

Member of:-

« Stakeholders Relationship
Committee,

- Corporate Social Responsibility
Committee,

« Risk Management Committee

« Member of Stakeholders
Relationship Committee

.

Member of Risk Management
Committee

Chairman / Member
of the committee of
other Public Limited
Companies in
which he /

she is a Director

- Midday Infomedia Limited:
Chairman of Audit Committee,
Nomination and Remuneration
Committee, CSR Committee

None

Music Broadcast Limited —
Member of Nomination &
Remuneration Committee

.
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Winning

with trust

We have always progressed by
winning and retaining the trust of all
our stakeholders. The faith of our
patrons, business partners, teams
and communities inspires us to strive
harder, think smarter and strengthen
our business model to continue doing
what we do best, creating relevant
and engaging content for diverse
audiences across different market
segments and communication media.

FY 2019-20 saw our print, radio

and digital businesses manage their
momentum, despite some volatility
along the way. The Out-of-Home
(OOH) and Activation businesses are
still not out of the woods, but their
long-term potential continues to

be robust.

We see these testing times as
opportunities to take a long hard
look at our operating mechanics and
subsequently streamline processes,
rationalise the cost structure and
build on a strong liquidity buffer for
the future. We are learning fast to
navigate better through the COVID-19
crisis, while looking for opportunities
this pandemic may offer, because
we believe every crisis has a brighter
side. Moreover, we are taking care
of our teams, business partners and
the communities we work with; and
have enough liquidity to manage our
operations comfortably.

Your trust is all that we need
to thrive in the new normal.

About Us

in India since 2003.

Founded in 1942 by freedom fighter, Late Shri Puran Chandra Gupta,

Jagran Prakashan Limited is a media conglomerate with interests spanning across
printing and publication of newspapers and magazines, FM Radio, digital, outdoor
advertising and promotional marketing, event management and activation businesses.
The Group publishes 10 publications from 13 states in 5 different languages and has
15 digital media portals. In addition, through radio, it has operations at 39 FM stations
besides web stations. The Group’s flagship brand Dainik Jagran continues to be
integral to India's socio-cultural fabric and is uninterruptedly the largest read daily




I JAGRAN PRAKASHAN LIMITED

WINNING ACROSS MARKETS

Matters that matter m

Our publications and other media platforms have always been a strong
backbone to the overall business, enhancing the recall of the Jagran
brand across India. From sprawling cities to small towns and hamlets,
our publications and initiatives are diligently followed by millions of
people, because we serve sharp, credible content and incisive analysis
that builds trust and instantly strikes a responsive chord.

JAL ZEHER
The 13,000 textile and dyeing houses in Panipat, Haryana are responsible for releasing

every day 100 Million litres of untreated waste into the open land and drains, eventually
contaminating groundwater. Taps in homes spout muddy, coloured water, harmful enough to
send about 200 patients per day complaining of skin allergies and gastro-intestinal problems,
and over 200 cancer patients every year. Our campaign fought for citizen’s right to safe water.
We highlighted the flouting of norms, and rampant misuse of water. We tested water samples
and published the reports in the newspaper. We helped rally public support and roped in
experts to debate solutions, and compelled authorities to take corrective measures.

HINDI HAI HUM

Dainik Jagran launched a platform
called ‘Hindi Hai Hum’ to evangelise
Hindi and help extend the market for
Hindi publications. Our programme
was intended to preserve, promote and
build the legacy of Hindi and extend
its market, inspire the next generation
of writers in Hindi, encourage original
writing on contemporary issues

in Hindi, and create a platform for
freewheeling discussions and debate.
We continued with several initiatives
like India’s 1t ever Hindi Bestsellers’
list, a Hindi literary festival, a
fellowship programme, a mentorship
programme, and so on.

CAMPAIGN AGAINST

ACID ATTACKS

In India over 1,000 girls are attacked
with acid every year. This is despite

an order by the Supreme Court that
limited over-the-counter acid sales

only to people over 18 years who
provided identification and a reason

for the purchase. But there was no
legal binding. Dainik Jagran took to the
streets to fight for the implementation of
the law. Our campaign sought to push
for banning acid sales in retail markets,
and sensitising men about the gender
violence. Our campaign compelled the
administration into action.

WINNING WITH TRUST

CAMPAIGN AGAINST

BURNING PARALI

When 23 Million farmers in North India
burn crop residue, they release a

lethal cocktail of particulate matter,
carbon-dioxide, nitrogen-dioxide

and sulphur-dioxide, which reduce

life span by 7 years, and costs

India “US$200 Billion. Why do they
burn? It’s the connivance of climate
change and the cumulative effect

of government policies. But farmers
burning stubble are arrested and fined.
Is this even sustainable? Farmers are
easy scapegoats for a wider problem.
They are expected to switch over to
expensive methods and machinery.
Compelled to burn their fields, they

are the first victims of the smog. We
helped farmers clear their fields without
burning, educated them on the adverse
impacts of burning, got experts to
suggest alternatives, and pushed the
government to create farmer-friendly
policies, rather than penalise them.
The campaign succeeded in bringing
down instances of forest fires and
spurred affirmative government action.



WINNING ACROSS MARKETS

ADHA GLASS PANI

With increasing urbanisation and
declining water table, “40% of India’s
population won’t have access to
drinking water by 2030. Water stress

is more than a hydrological issue, as
usage is shaped by human behaviour.
We believed that citizens must act with
responsibility. It is customary in Indian
culture, to serve a glass of water to
guests. Our campaign attempted to
change this practice by advocating
serving ‘Half Glass of Water’. Along with
several other measures, we enlisted the
support of 1,757 restaurants to serve
only half glass to all guests.

15 wmition litres

JAGRAN SANSKARSHALA

This is an endeavour to bring together
aware, responsible and confident young
citizens. Our campaign attempted to
improve the emotional quotient of our
future generations, expand their circle
of concern, and create guidelines to
further social cooperation. We created
an immersive campaign where content
was read, seen, heard, institutionalised
and lived. We ran a series of stories
and articles related to values for
contemporary living. These were
converted into comic books and into

a video animation series as well.

overl.4 million

JAGRAN YOUTH PARLIAMENT

A programme to advance understanding
of democratic governance among
young citizens through simulated
Parliamentary sessions. The programme
allows the youth to engage in a
democratic dialogue based on
constitutional values and interact with
key national and local stakeholders.

NEOO youth

Water saved and
identified potential to save
~100 Million litres annually

HAR VOTE KUCH KEHTA HAI
The country is divided into 543
constituencies with each electing a
leader to represent it in the Parliament.
Every constituency had its own issues
to address, but political parties talked
of ‘One Nation One Manifesto’. They
were agenda-led, and with coalition
compulsions driven compromises, the
issues of local constituencies were
left far behind. Our campaign ‘Every
vote says something’ stressed that
each vote is a voice, and this voice
cannot be ignored.

229

Children reached
across India

JAGRAN FILM FESTIVAL

In a cluttered newspaper market, we
organised a film festival to interact
with new audiences and present a
different side of Dainik Jagran to the
world. The festival was positioned as
‘Good cinema belongs to everyone’. It
was an integrated marketing campaign
that reached out to 300 Million
people through a mix of digital and
conventional media and topped the
brand awareness charts.

300 wmiltion

Constituencies received
citizen’s charters with issues
to be addressed by locally
elected representatives

for participation

People reached through the
10™ Jagran Film Festival

From 10 cities selected
for participation

JHARKHAND DEMANDS
CULTURE, PROSPERITY AND
DEVELOPMENT

India’s 104 Million tribal people
represent the world’s largest indigenous
population. They often face eviction
without appropriate rehabilitation

and uncertainty of livelihoods. Their
endemic culture faces an assault

too. Our campaign dared to ask the
question ‘Development yes, but at
what cost?’ In solidarity with citizens
and the afflicted population we fought
for preserving their lands, culture, and
their very identity.

AdOLS dNno
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WINNING WITH CREDIBLE CONTENT

WINNING WITH TRUST

Smarter ways to engage

India is gradually turning into a digital society; and interestingly, 2020
saw more internet users in rural India than its sub-urban and urban
counterparts. Over the years, we have witnessed sustainable growth in
our digital assets, and have progressively expanded our digital offerings
to reach out and connect with more people.

The future potential of our digital
business can be gauged from the
fact thatin Q4 of FY 2019-20 and
for the whole of the reporting year, it
accomplished encouraging growth.

As a growing media conglomerate, our
responsibility is to produce original,
relevant and factual content that

is trustworthy. Also, our consistent
focus is to analyse consumers’ moods
and societal conversations, isolate
objectionable content for verification
to produce factual, unbiased and
non-partisan content.

Vishvasnews.com is a premier Hindi

fact-checking website that is committed

to debunking misinformation and
mal-information. It is India’s first
dedicated Hindi fact-check and news
verification portal, which is certified
by International Fact-Checking
Network (IFCN). It is among the select
62 esteemed global media portals that
have received this certification from
the Poynter Institute. The news stories
covered on Vishvas.News aims to
eliminate fake news and helps spread
awareness among common citizens
about the difference between real
and fake. It is also the fact-checking
partner of Facebook. The website has
a dedicated editorial team to identify,
verify and authenticate news.

About 90% of internet users are
non-English speakers, who often fall
into the trap of fake information.
Vishvas.News has five Hindi fake-news
busters, and one each in Punjabi and
Urdu. Hundreds of texts, audio and
video clips are flagged daily to
Vishvas.News’ fact-checkers by
Facebook’s automated tool, or through

dedicated email or WhatsApp helplines.

Each morning, the team chooses

two dozen stories to debunk from
among hundreds mostly related to the
elections, political parties or prominent
leaders. Verifications begin with
reaching out to the subject or

their PR representative. A variety of
tools like image recognition and sun-
shadow calculators are employed.

By the day’s end, all accessible fake
content are exposed through detailed
articles on Vishvas.News’ website.
Facebook also radically reduces its
distribution and they are fed into its
machine-learning algorithms.




WINNING WITH CREDIBLE CONTENT

Enhancing media
literacy training

For a society to reach to its full potential, it is
essential that its citizens learn to discriminate
between facts and false news.

Sach Ke Saathi (SKS) (fact check training
sessions) was introduced by Vishvas.News
to personally reach out to citizens by building
a pool of Super Champions and Champions
to keep popular internet users informed of
fake news. This training programme was
coordinated by Vishvas.News in association
with Facebook.

SKS during General Elections (April-May,
2019): During the Lok Sabha Elections, First
Sach Ke Saathi event was conducted to make
citizens aware of fake news/misinformation
and of the simple fact-checking methods

that can be availed. During the period, the
Vishvas News team toured nine cities and
educated 2,000+ people in person who then
educated 55,000+ people within their own
social circles.

SKS on Health Fact Check (February 2020):
The second Sach ke Saathi event was
conducted in February 2020 in collaboration
with Facebook to make citizens aware about
COVID-19 and related misinformation.

The Vishvas News team visited six cities
during this period and educated 1,200
people. Subsequently, our 1,200 participants
educated over 60,000 individuals in their
own social networks so far.

DATA-LED APPROACH TO DRIVING
ENGAGEMENT

In early 2019, we developed a proprietary
Content Recommendation Engine (CRE).
This allowed us to deliver personalised
content to our audience through customised
push notifications. The engine personalised
content recommendations by suggesting
published articles that are believed would
be of interest to users. In order to do this,
we relied on a topic-based model, as well as
Google Analytics. A topic-based model was
required to categorise all dated and current
content and Google Analytics was used to
capture user behaviour data to understand
the content that readers are interested

in. Serving relevant content ensured that
readers frequented our portals as a rich
source of credible and trustworthy content.
After the 2019 Parliamentary elections, we
saw a 16% increase in returning users, and an
11% increase in daily pageviews.

AdOLS dNno

S140d3d AYOLNLVLS
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WINNING WITH POSITIVITY

Hear the good tidings

As India’s first private radio broadcasting network, we weave in regional and
cultural nuances into our offerings, to provide our patrons the very best of
what they love. We are a leading player in the radio business, taking our key
insights from our patrons and deepening our country-wide reach.

We want to be the voice of positivity in times of social uncertainty, such
as the ones in which we are living. We addressed and highlighted shared
concerns to raise awareness and welcome positive change.

Our listenership continues to grow, underpinned by the trust and loyalty
of millions of people.

Our influencer-driven campaigns target pertinent civic, environmental and
social campaigns.

BEING A RESPONSIBLE
CITIZEN

We took to the streets of some
of the country’s busiest cities

to execute our civic campaigns.
Khel Khaddon Ka was our
initiative to bring attention to
the issue of gaping potholes
around major Indian cities like
Mumbai, that make commute V4
difficult during the monsoons.
Radio City Par Amdavad Ki Thu
Thu Mein Mein is our attempt

to stop the practice of spitting

in public places. To drive this
campaign, in-house Radio
Jockeys (RJ) visited bustling
traffic signals and reached out to
paan shop owners.




WINNING WITH POSITIVITY

SUPPORTING ECO-CONSCIOUSNESS

Radio City Par Plastic Ke Fools helped ignite behavioural
change, bring attention to the insidious nature of single-use
plastics for the environment, and familiarise citizens with
eco-friendly alternatives. We have responded to Delhi’s
growing pollution concern by building the first humanmade
forest at Keshavpuram, in collaboration with the Municipal
Corporation of Delhi. The first plantation drive we organised
in this endeavour culminated to 3,000 saplings planted with
1,000+ people in participation.

SALUTING OUR WOMEN OF SUBSTANCE

Change Maker and Sheroes of Hyderabad are our
endeavours to recognise women who have demonstrated
quiet strength and admirable bravery in their life. All those
who have done things differently, with determination.
PadYatra, in its second season, is one of our boldest and
most important initiatives. Working to shatter stereotypes
associated with menstruation, our RJ Divya was joined by
deputy CM of Delhi, Manish Sisodia, drove home the need
to stop discrimination against menstruating women. Women
Not Allowed shifts focus and scrutiny away from women on to

1,000+

People participated in O:
movement dedicated to
developing India’s first
man-made forest in Delhi

men in stand-up comedy.

71.47 Lakhs

Votes registered on website
to pick favourite Shero and

her story

Connecting with consumers

We operate one of India’s most loved
radio networks and work to conceive
hyperlocal solutions. Our customer
connect campaigns engage our
listenership with entertaining as well as
informative activations.

Our inclusive connect initiatives cater
to diverse age groups. The Radio City
Super Family event presents activities
and engagements that are designed
to integrate every member of a regular
Indian family.

REGIONAL EVENTS ROUND
THE YEAR

Taste of Chennai Awards and the Food
Icon Awards strengthened our connect
with regional customers and become

a reliable partner for food trails. The
former is an initiative to recognise
food haunts in Chennai with innovative
dishes or décor themes, while the
latter took place in Bengaluru and

25 restaurants were acknowledged

as the city’s best.

Winning trust. Spreading joy.

Our efforts are designed to win trust
and spread positivity across customer
cross-sections.

We believe that real change can only
come when more citizens wake up to
their rights and exercise them with
awareness. Through the Mat Kar
campaign, we encouraged everyone
from first-time to occasional voters to
cast their vote in the General Elections.
The initiatives were appreciated and
supported by Mr. Ranbir Singh, Chief

Electoral Officer, Mr. Satnam Singh,
Special Chief Electoral Officer. These
programmes encouraged senior citizens
to visit polling booths and cast their
votes. Our takeaway from the event —

a lot of them were eager to vote but
needed help in reaching the booths.

Dabbewale ka Dabba Bharo was
our fundraiser to support Mumbai’s
Dabbawalas, whose livelihood took

City Cine Marathi Awards is organised
to recognise stellar performances from
the Marathi movie. In tune with India’s
love affair with culture, we organised
the 11™" season of Radio City Super
Singer, a singing talent show that has
introduced many outliers in the Indian
entertainment industry.

a hard hit, owing to the nationwide
lockdown. We raised 321 Lakhs in
funds to ensure that those who
get us our meals on time, never
have to go hungry.

We also made 100 Days of Cricket
preview possible with Word Cup match
screenings at Inox multiplex and as the
official radio partner of Mumbai Indians,
one of the most illustrious IPL teams.
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I JAGRAN PRAKASHAN LIMITED WINNING WITH TRUST

CORE STRENGTHS

Width, dept

Largest

READ DAILY IN INDIA -
DAINIK JAGRAN*

No. 1

WEBSITE IN INDIA’S
EDUCATION SPACE?

*Source: IRS 2019 Q4
#Source: Comscore, MMX-Multiplatform, April 2020, News-Information Category

Two

NO. 1 PRINT DAILIES -
DAINIK JAGRAN (HINDI)
AND THE INQUILAB
(URDU)

gth

RANK IN NEWS/
INFORMATION WEBSITE
CATEGORY WITH OVER
106.6 MILLION UNIQUE
VISITORS*

[ ]
Five
BUSINESS VERTICALS — PRINT,

RADIO, DIGITAL, OOH AND
ACTIVATION

15

DIGITAL MEDIA
PORTALS




CORE STRENGTHS

10

PUBLICATIONS

39

RADIO STATIONS

86 wmillion

TOTAL READERSHIP OF
THE GROUP ACROSS ALL
PRINT PUBLICATIONS*

300+

EDITIONS/SUB EDITIONS
ACROSS PRINT PUBLICATIONS

10

LANGUAGE OPERATIONS
SPANNING PRINT AND RADIO

13

STATE PRINT PRESENCE
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I JAGRAN PRAKASHAN LIMITED WINNING WITH TRUST

CORPORATE IDENTITY

Trusted by millions for decades

With over seven decades of rich experience in the media industry
behind us, Jagran has emerged as one of India’s largest and most
trusted media conglomerates. From printing and publication of
newspapers and magazines, FM Radio, Digital, Outdoor Advertising
and Promotional marketing to event management and activation
businesses, our interests span a growing universe.

Vision
Just like the morning sun that dispels darkness and brings

warmth to the world, the vision of Jagran is to transform lives
through enlightening and enriching experiences.

Businesses
PRINT DIGITAL RADIO
OUT-OF-HOME ACTIVATION
(OOH)

10



CORPORATE IDENTITY

National prominence

p)
/
Ve

13

O Radio
1 Agra 20 Karnal
2 Ahmedabad 21 Kolhapur
3 Ahmednagar 22 Kota
4 Ajmer 23 Lucknow
5 Akola 24 Madurai
6 Bareilly 25 Mumbai
7 Bengaluru 26 Nagpur
8 Bikaner 27 Nanded Waghala
9 Chennai 28 Nashik
i 10 Coimbatore 29 Patiala

il 11 Delhi 30 Patna

1  Bihar 8 Madhya Pradesh 12 Gorakhpur 31 Pune

2  Chhatttisgarh 9  Maharashtra 13 Hissar 32 Ranchi

3  Delhi 10 Punjab 14 Hyderabad 33 Sangli

4 Haryana 11 Uttar Pradesh 15 Jaipur 34 Solapur

5 Himachal Pradesh 12 Uttarakhand 16 Jalandhar 35 Sura.t

6 Jammu & Kashmir 13 West Bengal 17 Jalgaon 36 Udaipur

7  Jharkhand 18 Jamshedpur 37 Vadodar'a
19 Kanpur 38 Varanasi

39 \Vizag
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I JAGRAN PRAKASHAN LIMITED

KEY PERFORMANCE INDICATOR

WINNING WITH TRUST

Portrait of Resilience

The media and entertainment industry including the print media, which was
already suffering from slowdown in advertising spends on account of economic
slowdown was severely hit by the COVID-induced lockdown. On the back

of its strong balance sheet and prudent business strategies, we have been
consistently focusing on optimising the profits of all businesses and ensuring
maximum distribution to shareholders in the form of dividends and buybacks.

Operating revenue (3 in Crores)

FY 19-20 | EE® 2,097

FY 18-19 ¥ 2,363
FY 17-18 9 2,304
FY 16-17 ¥ 2,283

Circulation revenue (Zin Crores)

FY 19-20 | ® 422

FY 18-19 O 438
FY 17-18 O 433
FY 16-17 O 433

Profit after tax (2in Crores)

FY 1920 E—y 281

FY 18-19 O 274
FY 17-18 9 311
FY 16-17 O 349

Despite macro-economic headwinds since
demonetisation in 2016-17 and COVID-19,
the Group successfully managed profits
through prudence.

12

Advertisement revenue (Z in Crores)

FY 1920 [ ® 1,521

FY 18-19 91,737
FY 17-18 O 1,697
FY 16-17 ¥ 1,687

Operating profit (Z in Crores)

FY 19-20 [ — 433

FY 18-19 9534
FY 17-18 O 583
FY 16-17 ¥ 640

Revenue breakup (%)

5 6
<
12 g
@® Print
Radio
® Digital

Events &
Outdoor

80



KEY PERFORMANCE INDICATOR

Value distribution to shareholders

Dividend paid and buyback as per cash flow statement

Dividend paid (3)
FY 19-20 | E® 125

FY 18-19 & 107

FY 17-18 9 112

Total value distributed to shareholders
(% in Crores)

FY 1920 [ ® 227

FY 18-19 O 400

FY 1718 O 414

Buyback (zin Crores)

FY 1920 e ® 102

FY 18-19 o 293
FY 17-18 9 302
DISTRIBUTED

1 ,041 Crores

In the form of dividend and
buyback of shares in the last
three years

13
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I JAGRAN PRAKASHAN LIMITED

CMD'S MESSAGE

Trust underpins our
business continuity

F We have never been

in such uncertain times

for as long as | can
remember. However,
as a Group, we acted
with speed to sense

the pandemic’s impact,

which helped us in timely

initiation of actions. |_7

Dear Shareholders,

| am happy to share with you the

Group’s performance for FY 2019-20.

As we all know, these are testing

times when societies, economies, and
businesses are navigating through

an unprecedented health as well as
economic crisis. Although the impact
of the pandemic was only for part of
the year under report, it was enough to
worsen the performance, which till then
had already become victim of economic
slowdown. However, your Company
showed resilience and contained

the damage.

Despite this never-seen-before
scenario, our endeavour was to
anticipate the risks likely to be faced
in maintaining the continuity of the
business in an uncertain environment
and manage them to the best of

our ability. Accordingly, the Group
was prompt to arrange additional
liquidity, cut/defer avoidable costs,

14

ensure delivery of products and
services and generate revenues even
during lockdowns within the given
constraints. This was made possible
by the entire team which displayed
the exemplary courage, determination
and commitment.

In consequence, continuity of the
business is assured with sufficient
liquidity and better visibility of profits
in place. In crisis situation, everyone
looks for credible information to allay
concerns and fears. | am pleased to
share that newspaper as well as radio
both are preferred choices over other
mediums during pandemic.

FY 2019-20 saw deepening slowdown
in the economy, followed by the
outbreak of the COVID-19 pandemic
that led to the most stringent lockdown
of the world in the last quarter of the
financial year. The lockdown impacted

WINNING WITH TRUST

the economy but uncertainties around
the local lockdowns are proving to

be still more difficult to cope with.

The businesses particularly those
small in size with limited resources
are confronted with the challenges

of survival. Media and entertainment
industry, which thrives on financial
wellness of all segments of the
economy is obviously hard hit and

will struggle for revenue for some
quarters. The industry is also suffering
due to lower government spend on
advertisement coupled with undue
delays in payments. However, this has
given us opportunity to relook at our
business model and work upon making
it more robust so that it withstands
shocks more efficiently.



CMD'S MESSAGE

PRINT OUTSHINES

In our print business, Dainik Jagran
helped by its scale and reach and
saving in newsprint cost was the

best placed among all the Group’s
businesses. Printing of newspaper

and delivery continued across the
country, wherever possible, despite the
lockdown. Strategic increase in cover
price compensated some of the revenue
de-growth. Moreover, efficient cost
management coupled with lower news
print prices were key in containing the
drop in profits.

| am pleased with the results of the
latest readership survey, which once
again confirms the fact that Dainik
Jagran continues to be the No. 1
newspaper in the country since 2003
uninterruptedly. Contrary to the
common perception, the survey shows
that English readership has once again
grown, and print media continues to be
one of the dominant segments of media.

It also gives me pleasure that the
newspaper as medium of news has
emerged stronger from the current
crisis due to its credible content at a
time when everyone seeks to get the
correct information. Our editorial team
and newspaper distributors deserve
special appreciation for doing their
jobs diligently, despite the threat of the
pandemic. Their contribution in these
testing times is being recognised by
society and will be remembered long
after the crisis is gone.

This pandemic has reinforced the
benefit of collaborative approach

and healthy competition much more
than ever before and | am happy to
inform that all key publishers are
working together to overcome these
challenging times. | hope and trust that
this trend will continue in the interest of
all stakeholders.

OPTIMISM IN DIGITAL

AND RADIO

Despite challenges, digital business
reported growth in revenues and the
Group was able to significantly reduce
its operating loss to less than ¥ 1 Crore
in FY 2019-20 from ¥ 9 Crores in the
previous financial year. This trend

is likely to continue. Concurrently,

your Company further consolidated

its position among the top 10 news

and info publishers in India, which

will augur well for the business going
forward. Moreover, our video content

is becoming increasingly popular,
registering strong traffic growth.

Within the Hindi News and Information
Category, the Company's flagship brand
Jjagran.com grew in terms of users, page
views and the time spent.

The Group has strong radio business
with decades-rich legacy brand

Radio City known for its uniqueness

in terms of its content and prudence.
Radio business too first suffered due
to economic slowdown and then the
pandemic. During the pandemic,

our industry’s financial health and
performance got further impaired

due to steep fall in ad spend by the
government on the one hand and no
support such as waiver of licence fees
and payment of old dues from them on
the other hand, although the Group’s
radio business continues to have a
strong balance sheet with no debt and
cash equivalents of ¥ 220 Crores.

Radio as medium increased its
listenership belying the popular belief
that it is only a transit medium. The
lockdown bolstered radio content
consumption, taking its reach to

51 Million, second only to TV with

56 Million, with increase in per day
consumption by the listeners.

This reaffirms the fact that the
conventional media such as TV,

radio and print continue to hold their
audience and increasing consumption
of digital media is not causing any shift
as people generally believe.

Outdoor advertising, event
management and activation businesses
have been the hardest hit since the
lockdown was imposed. However, | am
confident that as the nation experiences
graded exit from the lockdown the
pent-up demand in these businesses
will drive growth and margins in the
coming quarters. Tier-1l and Tier-lll cities
can throw up significant opportunities

in this segment, as the impact in these

markets is relatively lower compared to
that of big cities.

DEDICATED TO OUR PEOPLE
AND SOCIETY

During the crisis, we have taken all
relevant steps to ensure the safety
and security of our people. Regular
sanitisation of our workplaces and
equipment and maintaining all safety
protocols continue to be on the top

of our radar. | must thank the Jagran
team and all its associates for rising to
the challenge with relentless efforts
in this critical hour of need. They went
beyond the call of duty to serve society
and the nation, which | respectfully
acknowledge.

As a responsible corporate citizen,

we will continue to channelise our
resources and energy to discharge

our social responsibilities through the
Shri Puran Chandra Gupta Smarak Trust.
We will continue to work on our priorities
in the realms of education, social
awareness, environment conservation,
cleanliness and so on, while supporting
the vulnerable sections of society in the
best way we can.

PROGRESSING WITH FOCUS
We have never been in such uncertain
times for as long as | can remember.
However, as a Group, we acted with
speed to sense the pandemic’s impact,
which helped us in timely initiation

of actions. These steps included
rationalising cost and augmenting
liquidity for smooth operations. As a
result, the Group now has adequate
liquidity of over ¥ 900 Crores.

| assure that regardless of challenges
and difficulties, we will always remain
committed to work in the interests of
our employees, business partners,
shareholders, society and other
stakeholders and will be agile to
capitalise on any opportunity these
bad times may offer.

Warm regards,

Dr. Mahendra Mohan Gupta
Chairman and Managing Director &
Editorial Director

15

AdOLS dNno

S140d3d AYOLNLVLS

SININILVLS TVIONVNIL



BUSINESS DIVISION REVIEW: PRINT

Leadership in times
of change

Yes, that is a strong vindication of the trust of millions of our readers
across the nation. Even as the operating landscape continues to
evolve with looming uncertainty across markets, our dominance
prevails against adversity.

During the year, we continued to focus on providing refreshing and
credible content to our readers, working relentlessly to course-correct
our roadmap every step of the way.

DIVISIONAL PERFORMANCE

4 1,700 Crores 4 375 Crores

Revenue in FY 2019-20 Operating profit
86 Million 5

Total readership Language operations
States served (circulations) Publications

300+

Editions and sub-editions

[ @



BUSINESS DIVISION REVIEW: PRINT

PRINT BRANDS

@
1o SIPRY

Dainik Jagran

India’s #1 daily since 2003

Our flagship print publication, Dainik
Jagran is India’s most-read daily. It
reaches 68.7 Million (Source: IRS 2019 Q4)
Indians, across 11 Indian states.

RPIss

Mid-day Gujarati

Mumbai’s No. 2 Gujarati newspaper
Mid-day Guijarati reflects the city’s
unique culture, pace and spirit.

£ s E1

Sakhi

Among India’s top Hindi
magazines for women

Remains one of the most popular

Hindi women’s magazines in the
Hindi-speaking states.

sdgiaar
dJaglaar

Nai Dunia Nav Dunia

Among India’s top 10 Hindi
newspapers

Nai Dunia has six editions in Madhya
Pradesh (Indore, Ujjain, Gwalior and
Jabalpur) and Chhattisgarh (Raipur and
Bilaspur). Nav Dunia is published from
Bhopal in Madhya Pradesh.

The Inquilab

India’s #1 Urdu newspaper

The Inquilab is a popular newspaper
in Maharashtra, Uttar Pradesh,

Delhi and Bihar.

"2ad Alc1sred

Khet Khalihaan

Agri-based magazine

This is our popular Hindi publication
catering to the agriculturalists in Uttar
Pradesh and Uttarakhand.

mid-day

Mid-day

Mumbai-centric daily

Mumbai’s niche English daily
reflecting its unique charm, culture,
pace and never-say-die spirit.

[:]
Urrg AT
Punjabi Jagran
Among Punjab’s leading dailies
This is our Punjabi language newspaper,

published in Punjab, which adds strength
to Dainik Jagran in Punjab.

£ D SIPRY
—ir—

Dainik Jagran Inext

Presence across 12

prominent North Indian cities

It caters to the youth in Uttar Pradesh
(Agra, Prayagraj, Bareilly, Gorakhpur,
Varanasi, Kanpur, Lucknow, Meerut),
Uttarakhand (Dehradun), Bihar
(Patna) and Jharkhand (Ranchi and
Jamshedpur) with 12 editions.

17
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I JAGRAN PRAKASHAN LIMITED WINNING WITH TRUST

BUSINESS DIVISION REVIEW: PRINT

POWER OF PRINT

There are around 400 Million newspaper readers in India (Source IRS 2019). Our flagship newspaper
Dainik Jagran enjoys No. 1 position in India for over 15 years.

READERSHIP SCORECARD (Figures in '000)
IRS 2019 Q4: Update
Dainik Jagran 68,667
Next 1379 « Dainik Jagran con'tinues to be
: No. 1 newspaper in the country
b lE DR (BTl LS since 2003 uninterruptedly
leEREy (bR 425 « We are ahead of the No. 2 player
The Inquilab 915 by 16.2 Million readers.
Nai Dunia 6,340
Nav Dunia 1,197
Jagran Josh Plus 2,071
Jagran Sakhi 2,738
Jagran Khet Khalihaan 386
Punjabi Jagran 678
Jagran Group Total 86,152

Publications ~ Total Readership (TR)

Source: IRS 2019 Q4

Note: Total Readership (TR) is the number of readers
who have read the newspaper at least once in the
previous 30 days.

18



BUSINESS DIVISION REVIEW: PRINT

PROGRESS AND STRATEGY CORE STRENGTHS
= Witnessed significant adverse impact = Focus on cash generation leading m Strong position in Hindi heartland
on advertisement revenues due to to better distribution, which is the )

. ) ) . = Ownership of top newspaper brands,
persistent economic slowdown and best in the industry . . - -,
nationwide lockdown including Dainik Jagran — India’s most

= Improve liquidity and protection read daily, The Inquilab — India's
= Reported increase in per of profits to the extent possible most read Urdu daily, Mid-day
copy realisation of newspapers during pandemic English, Mid-day Gujarati, Nai Dunia
to partly off-set loss of and Nav Dunia

advertisement revenue = Monetise digitalised newspapers
= Credible and trusted brands

= Soft newsprint prices and
cost rationalisation measures

helped in maintaining profit

= Multilingual presence helps
penetrate different markets

Mid-day now on mobile

For over four decades, Mid-day has articulated the
voice of Mumbai, and has continued to present

the most comprehensive, authentic and engaging
news to its readers. Staying always one step ahead,
Mumbai’s favourite newspaper has now added its
digital tabloid on mobile. For the

first time ever, the newspaper

will be available for a convenient

page-by-page reading experience

on smartphone as well as mid-day
website, with additional

multi-media features. Mid-day AN

and Gujarati mid-day now reach
a wider national audience,
building a strong equity with their
industry-leading and credible
coverage in these trying times.

19
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JAGRAN PRAKASHAN LIMITED

sic Broadcast Limited (MBL) in which Jagran
2r 73% stake. It operates in 39 cities and

p 40 cities in India. We believe radio is a
trated segment, and we are leveraging the
nsion and diversified market penetration.

e 24.7%

station in Bengaluru

3.7% 69 wmillion**

istenership share, Listeners, first for an
aking us the No. 2 Indian broadcaster
adio station in Delhi

th

ank as Great Place

0 Work among Best
anguage Workplaces
Asia in 2020

*Source: RAM Data, TG: 12+ All, Statistic: Share%, P
Place of Listening: All
**Source: AZ research baseline study April 2019, T

rivate FM broadcaster Listenership share, enabling
India us to emerge as No. 1 radio



BUSINESS DIVISION REVIEW: RADIO

Radio City pioneered the new-age FM
programming in India since its inception in
2001. It introduced refreshing and unique
content for listeners, including humour
(Babbar Sher) and gyaan on love (Love
Guru). With its tag line of ‘Rag Rag Mein
Daude City’, the radio station developed
a one-of-a-kind bond with its audience

in each city bringing to the fore the city’s
uniqueness, spirit and cultural heritage.

Radio City Freedom Awards and Radio
City Cine Awards offer platforms

for celebrating independent music

and regional cinema, respectively.
Additionally, Radio City is growing its
digital partnerships. In the last couple of
years, we have collaborated with Apple,
developing playlists for Apple Music,
and partnered with Amazon Alexa with
online radio stations.

KEY RADIO CITY PROPERTIES

Love Guru
Expert advice on love life
and relationships

Babber Sher
Pioneered humour on
FM Radio

Radio City Super Singer
India’s first talent hunt
contest on radio

Radio City Cine Awards

PROGRESS AND STRATEGY

m Listenership galloped from 48 Million
to 51 Million, with increased average
time spent in listening to Radio City
during pandemic

= Relied upon by the listeners for
credible information during
pandemic contrary to popular
belief that radio is consumed
while on move only

= Reduced fixed cost by ¥ 30 Crores
in FY 2019-20; cost savings will
continue and result in still higher
profits when normalcy returns

m Launched revamped mobile
application with a blend of Radio
City originals and entertainment
features; witnessed 38% increase in
downloads post relaunch

Kal bhi Aaj bhi
Retro era music and tales

Gig City
Live-on radio performances
by artistes

Radio City Freedom Awards
Celebrates ‘independent sounds
and voices’ across genres and
languages

Felicitates regional cinema and performers

Remained in the limelight during the
award season with 85 national and
international awards like Golden
Mikes, India Radio Forum, New York
awards, ACEF awards and others

Recognised for the 9" time in
‘India’s Best Companies to Work
For’ study by Great Place to Work
(GPTW) Institute, along with the
‘India’s Best Workplaces for Women
— 2019’; it ranked among the top
75 organisations

Ranked 4% in ‘Best Large Workplaces
in Asia’, according to the GPTW
survey in 2020

Increased market share with focused
attempts and innovative content for
diverse audiences

CORE STRENGTHS

Leadership in key markets like
Mumbai, Bengaluru and Delhi

Strong, emotional connect with
listeners around ‘Rag Rag Mein
Daude City’ philosophy

Constant focus on improving a mix of
yield and inventory

Robust team as testified by 4™ ranked
in ‘Best Large Workplaces in Asia’,
according to the GPTW survey in 2020

21
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BUSINESS DIVISION REVIEW: DIGITAL

Strategic investmentsin [

new endeavours

Our Group's digital media platforms inform, entertain and empower millions
through web, text/voice-based value-added services and products. Ranked
among the fastest growing digital media platforms, the Group has 15 digital
media portals across genres like news, education, blogging, classifieds,

youth and curated videos for diverse audiences.

DIVISIONAL PERFORMANCE

4 44 Crores

Revenue in FY 2019-20

6.6 wmillion*

Unique users in
Health-Information
category

75.5 million*

Unique users in Hindi
website in News-Information
category

28 wmillion

Facebook fans

No. 1

Website in India's
education space

25.4 wiliion*

Unique users in
Education category

No. 9

In News-Information
category

106.6 wmiliion*

Unique users in
News-Information category

134 %

Growth in total unique
visitors across all our digital
properties to 106.6 Million
in April 2020 (45.5 Million
in April 2019)




BUSINESS DIVISION REVIEW: DIGITAL

DIGITAL BRANDS

£ FIPRY

jagran.com
Jagran.com
India’s leading Hindi website and
news portal
Jagran.com is designed to cater to a
fast-growing digital society. Reported
199% growth in unique users to
75.5 Million in April 2020 (25.2 Million
in April 2019)*

Jagran English

English news portal

Caters to the needs of English digital
readers, who look for credible and
unbiased news. Covering news stories
across varied content categories like
national, local, international, business,

sports, entertainment, lifestyle and more.

Her

Her Zindagi

Hinglish portal for women
Contemporary online magazine,
enabling women to enrich their
perspective and discover their inner
strengths. Reported 608% growth in
unique users to 11.2 Million in April
2020 (1.6 Million in April 2019)*

mid-day

Mid-day
Mumbai-centric news portal

India’s most engaging local news brand.

Radiocity.in

Online music for everyone
Listeners to enjoy their favourite
shows and exclusive digital content
through 18 stations.

PROGRESS AND STRATEGY

= josh

Jagranjosh.com

India’s No. 1 education site

It is the top-most fastest growing Indian
education portal. Reported 49% growth
in unique users to 25.4 Million in April

2020 (17 Million in April 2019)*

ungAniee
Punjabijagran.com
Digital platform for Punjab

Reaches specific audiences in their
mother-tongue.

inextLive

Online portal for youth

This is online portal offers news,
views, technology, sports, fun and
entertainment in a language that is
decidedly young and communication
style that is unique.

Gujaratimidday.com

Gujarati news portal

Offers rich content exclusively in
Gujarati language, covering varied
content genres like politics, business,
entertainment (Dhollywood &
Bollywood), food, lifestyle, places,
culture and more local content.

Onlymyhealth

onlymyhealth

Popular health portal

It is a resource-house of health
information and medical updates

on healthy life ideas. Reported 18%
growth in unique users to 6.6 Million in
April 2020 (5.6 Million in April 2019)*.

m  Reduced operating loss to less than
% 1 Crore in FY 2019-20 vis-a-vis
% 12 Crores in FY 2018-19

= We have a strong digital media
portfolio that recorded 107% growth
in unique users during the year

m Bagged 16 awards and won
3 YouTube Shields

m Established subscription models
for newspapers

m Building sustainable and profitable
business model

Source: Comscore, MMX-Multiplatform, April 2019-April 2020, News-Information Category

asglaar

Nai Dunia

Hindi news portal in central India
Prominent Hindi news portal known for
excellence in journalism.

JagranTV

New OTT platform

Offers in-depth feature video stories
that informs, educates and helps you in
taking better life decisions.

™ junction

Jagranjunction

Blogging platform

A blogging platform, widely known for
views and counter perspectives from
writers across the country.

Inquilab

Urdu news portal

Inquilab focuses on social reforms,
education and employment.

Vishvas.News

Popular news website

Increased prominence with fact-based,
quality news; expanded operations in
10 different languages in collaboration
with World Health Organization and
Press Information Bureau.

CORE STRENGTHS

m Credible content garners audiences
m  Extensive portfolio of offerings

= Robust technology system offers
better experience

m Strong social outreach through
Facebook and Twitter
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JAGRAN PRAKASHAN LIMITED WINNING WITH TRUST

BUSINESS DIVISION REVIEW: OOH AND ACTIVATION

Focused on long-term viability

This business segment offers Out-of-Home (OOH) advertising services
across the country through Jagran Engage. It also provides end-to-end and
experiential below-the-line (BTL) marketing solutions through Jagran Solutions.

During the first three quarters of FY 2019-20, we put significant emphasis on profitability, which helped improve operating
profit of our event businesses. However, revenues have completely dried up from this business segment due to the COVID-19
pandemic and subsequent lockdowns and social-distancing measures.

CORE STRENGTHS

J a g ra n E n g a g e (OO H) State-of-the-art infrastructure comprising

We provide comprehensive and customised service web-based tools, simulators and CRMs

offerings to meet our client’s requirements across

the country. Some of the services include planning,

creative adaptations, competitive landscape, data on

traffic count and post campaign results. Conduct research and maintain database
very meticulously

Real-time monitoring, coupled with logistical
and execution expertise

OFFERINGS
Hoardings and Unique -
billboards street furniture
Metro network, Ambient media

railway stations
and bus stands

Innovative and Retail signages
clutter-breaking
solutions
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BUSINESS DIVISION REVIEW: OOH AND ACTIVATION
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COMMUNITY CARE

WINNING WITH TRUST

Deepening social impa

Our citizenship efforts are dedicated towards grassroots empowerment.
We remain committed to contributing towards lasting social transformation and
creating positive social outcomes through specific and targeted interventions.

As a responsible corporate citizen, we
support a charitable trust, Shri Puran
Chandra Gupta Smarak Trust, to drive
our social responsibilities. Pehel,

an outfit of the Trust provides social
services such as organising workshops/
seminars to voice different social issues,
health camps/road shows for creating
awareness on the social concerns and
helping underprivileged citizens. It has
been collaborating with various national
and international bodies like the World
Bank and UNICEF on various projects to
effectively discharge its responsibilities.
Pehel has also been actively participating
in Swachh Bharat Mission.

We also worked on creating awareness
around these topics and assisted
trusts and societies, dedicated to the
cause of promoting education, culture,
healthcare, and so on.

In continuation of the much-appreciated
Open Defecation Free (ODF) and
ODF+, the second World Toilet College
at Aurangabad, Maharashtra started
the specialised area of development
of special hand tools/devices to avoid
fatalities due to manual scavenging.
Kam Avida, based in Pune developed
special hand tools for this purpose,
sponsored and supported by

Mr. Amitabh Bachchan. The Uttar
Pradesh government assured to
sponsor a docufilm on the Evils of
Manual Scavenging — Safai Baaz.
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We are driven by our core editorial philosophy, encapsulated in our
seven principles (Saat Sarokaar)

Jﬁ; Poverty Eradication Dg Environment Conservation

O

Healthy Society Eﬂg Water Conservation

@ Educated Society 8 Population Management

@ Women Empowerment

EDUCATION

The Trust has also been engaged in
imparting primary, secondary and
higher education to ~12,000 students
through schools and colleges in Kanpur,
Noida, Lucknow, Varanasi, Dehradun
and smaller towns in northern India.

NUTRITION

Jagran Pehel — 7 Sarokaar is promoting
nutrition through millets, in the form of
cookies and noodles. ‘Treat by what
you eat’ being the maxim of AYUSH
immunity enhancers and Jagran Pehel —
7 Sarokaar is working for organic millet
and lemna farming.



COMMUNITY CARE

During the COVID-19 lockdowns, our Team Jagran Pehel — 7 Sarokaar conducted CSR activities targeted
towards specifically helping India’s fight against COVID-19.

Released a digital booklet on COVID-19 designed to encompass the
need, necessity and compulsion to accept COVID protocol of:

Use Namaskar and Prioritise handwashing Use facemasks Maintain
‘No Handshake’ physical distancing
for greeting

Cough and Download Do not treat COVID-19

sheeze in sleeves Arogyasetu App patients as outcast

Some of these messages were so powerful and conveyed The quality of the product was further endorsed by
the essence of ‘winning against COVID’ so well that they Shri Narendra Modi when he hailed the one he was
were retweeted and reproduced in different forms. In fact, wearing at Ram Mandir bhoomi pujan as success story
some of them were talked about by Shri Narendra Modi in under Atmanirbhar Bharat Mission.

his Mann Ki Baat.

Fostered a working alliance with IIT Kanpur (IITK) and IIT
Bombay (IITB) through Jagran Pehel for making reusable

— washable face masks to be distributed. As a result,
hand-spun, hand-woven Khadi masks were made by women
Self-Help Groups (SHGs), 95 Ambar Charkhas in Chitrakoot.
During this phase, SWASA facemasks was conceived by IITK
Incubatee Dr. Sandeep Patil. The SWASA Facemasks are
better facemasks as they are more breathable.
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RECOGNITION AND ACCOLADES

Inspiring moments

During the year, we bagged close to 200 awards that celebrate
our various achievements.

We are especially proud of the AIMA Managing India Award for ‘Lifetime Contribution to Media’
bestowed upon our CMD and Editorial Director, Dr. Mahendra Mohan Gupta.

AWARDS WON

Dainik Jagran Radio City Jagran New Media Jagran IT Team
Jagran Solutions Jagran Production Team Dainik Jagran Inext

1 1 1
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RECOGNITION AND ACCOLADES | CORPORATE INFORMATION

CORPORATE INFORMATION

BOARD OF DIRECTORS
Chairman and Managing Director
Mahendra Mohan Gupta

Whole-time Director and CEO
Sanjay Gupta

Whole-time Director
Shailesh Gupta
Dhirendra Mohan Gupta
Sunil Gupta

Satish Chandra Mishra

Director

Amit Dixit

Anita Nayyar (up to September 27, 2019)

Anuj Puri

Devendra Mohan Gupta

Dilip Cherian

Divya Karani (w.e.f. November 13, 2019)
Jayant Davar

Ravi Sardana

Rajendra Kumar Jhunjhunwala (up to September 27, 2019)
Shailendra Mohan Gupta

Shailendra Swarup (w.e.f. September 27, 2019)
Shashidhar Narain Sinha

Vijay Tandon

Vikram Sakhuja

CHIEF FINANCIAL OFFICER
Rajendra Kumar Agarwal

COMPANY SECRETARY & COMPLIANCE OFFICER

Amit Jaiswal

NOMINATION & REMUNERATION COMMITTEE
Dilip Cherian, Chairman

Ravi Sardana

Shailendra Mohan Gupta

Vijay Tandon

AUDIT COMMITTEE

Vijay Tandon, Chairman

Amit Dixit

Anita Nayyar (up to September 27, 2019)

Rajendra Kumar Jhunjhunwala (up to September 27, 2019)
Jayant Davar (w.e.f. September 27, 2019)

Shailendra Swarup (w.e.f. November 13, 2019)

STAKEHOLDERS RELATIONSHIP COMMITTEE
Rajendra Kumar Jhunjhunwala, Chairman

(up to September 27, 2019)

Ravi Sardana, Chairman (w.e.f. September 27, 2019)
Sanjay Gupta

Sunil Gupta

CORPORATE SOCIAL RESPONSIBILITY
COMMITTEE

Mahendra Mohan Gupta, Chairman

Rajendra Kumar Jhunjhunwala (up to September 27, 2019)
Sanjay Gupta

Vikram Sakhuja (w.e.f. September 27, 2019)

REGISTRAR & SHARE TRANSFER AGENTS

KFin Technologies Private Limited

(earlier: Karvy Fintech Private Limited)

Selenium Tower B, Plot Nos. 31 & 32, Financial District
Nanakramguda, Serilingampally Mandal,

Hyderabad - 500032, India

Phone: +91 40 6716 1559 / Toll Free No: 1800-345-4001
www.kfintech.com

E-mail id: einward.ris@kfintech.com

STATUTORY AUDITORS

Deloitte Haskins & Sells

13" & 14" Floor Building — Omega,
Bengal Intelligent Park Block — EP & GP,
Sector — V Salt Lake Electronic Complex
Kolkata - 700091, West Bengal

INTERNAL AUDITORS

Ernst & Young LLP

Golf View Corporate Towers B,

Sector 42, Sector Road, Gurgaon 122 001

SECRETARIAL AUDITORS

Adesh Tandon & Associates,

811, 8" Floor, Kan Chambers,

14/113, Civil Lines, Kanpur - 208 001, Uttar Pradesh

BANKERS TO THE COMPANY
Central Bank of India

Bank of Baroda

ICICI Bank Limited
Allahabad Bank

State Bank of India

Union Bank of India
Oriental Bank of Commerce
Axis Bank Limited
Corporation Bank

Punjab National Bank
HDFC Bank Limited
Deutsche Bank

Yes Bank Limited

REGISTERED OFFICE

Jagran Building

2, Sarvodaya Nagar, Kanpur - 208 005
Tel. No.: 0512-2216161

CIN: L22219UP1975PLC004147
Website: www.jplcorp.in
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WINNING WITH TRUST

BUSINESS RESPONSIBILITY REPORT

(As per Regulation 34(2)(f) of the Securities and Exchange Board of India (Listing Obligations and Disclosure Requirements)
Regulations, 2015)

SECTION A: GENERAL INFORMATION ABOUT THE COMPANY

1. Corporate Identification Number (CIN) of the Company L22219UP1975PLC004147
2. Name of the Company Jagran Prakashan Limited
3. Address of the registered office Jagran Building, 2, Sarvodaya Nagar, Kanpur, Uttar Pradesh, India- 208005
4. Website www.jplcorp.in
5. E-mailid investor@jagran.com
jpl@jagran.com
6. Financial year reported 2019-20
7. Sector(s) that the Company is engaged in Publishing of Newspapers (NIC code: 58131)
(industrial activity code-wise)
8. Three key products / services that the Company *  Print (Publications)
manufactures / provides (as in Balance Sheet) » Digital (Web, text/voice-based value added services and products)
+  Out-of-Home (OOH)
+ Activation
9. Total number of locations where business activity is undertaken by the Company
i.  Number of international locations Not applicable
ii. Number of national locations Pan India with 32 printing facilities
10. Markets served by the Company — Local / State / National

National / International

SECTION B: FINANCIAL DETAILS OF THE COMPANY

Paid-up capital ¥ 5,624.00 Lakhs

Total turnover ¥ 177,224.50 Lakhs

Total profit after taxes ¥ 26,228.34 Lakhs

AN

Total Spending on Corporate Social Responsibility (CSR)
as percentage of average net profits (%)

For FY 2019-20, the Company spent 0.63% of its average net profits
towards CSR activities.

List of activities on which expenditure in 4 above has
been incurred

Donation to Jagran Pehel — A Division Of Shri Puran Chandra Gupta
Smarak Trust for promotion of organic farming in rural areas.

SECTION C: OTHER DETAILS

1. Does the Company have any Subsidiary Company / 3. Do any other entity / entities (e.g. suppliers,
Companies? distributors, etc.) that the Company does business
Yes, as on March 31, 2020, the Company had two subsidiary with participate in the BR Initiatives of the Company?
companies, which were: If yes, then indicate the number of such subsidiary

: - company(s)
» Music Broadcast Limited No, currently, the suppliers / vendors and distributors do
- Midday Infomedia Limited not participate in Company’s BR initiatives. However, the

2. Do the Subsidiary Company / Companies participate ,Co.mpa’“,’ fe.ncgurages its business partners to participate
in the BR Initiatives of the parent company? If yes, then in its BR initiatives.
indicate the number of such subsidiary company(s)

No, the subsidiary companies manage and carry out their
own BRinitiatives.

30



BUSINESS RESPONSIBILITY REPORT

SECTION D: BR INFORMATION

1. Details of Director/ Directors responsible for BR
i

Details of the Director / Directors responsible for

Details of BR head

implementation of the BR policy / policies

00028734

Mr. Sanjay Gupta

Whole-time Director & CEO

0120-3915800

a. DIN number 00028734 Z‘ z'eme”mber

b. Name Mr. Sanjay Gupta c: Designation

c. Designation Whole-time Director & CEO
d. Telephone number
e. E-mailid

sanjay@jagran.com

2. Principle-wise (as per National Voluntary Guidelines) BR policy / policies

PRINCIPLE

Businesses should conduct and
govern themselves with Ethics,
Transparency and Accountability

PRINCIPLE

Businesses should respect the
interests of and be responsive
towards all stakeholders, especially
those who are disadvantaged,
vulnerable and marginalised

PRINCIPLE

Businesses should provide
goods and services that are safe
and contribute to sustainability
throughout their life cycle

PRINCIPLE

Businesses should respect and
promote human rights

PRINCIPLE

Businesses should promote the
well-being of all employees

PRINCIPLE

Business should respect, protect

and make efforts to

restore

the environment

PRINCIPLE PRINCIPLE | 8 | PRINCIPLE | 9 |
Businesses, when engaged in Businesses should support Businesses should engage
influencing public and regulatory inclusive growth and with and provide value to their
policy, should do so in a equitable development customers and consumers in a
responsible manner responsible manner
Sr. No. Questions P1 P2 P3 P4 P5 P6 P7 P8 P9
1 Do you have a policy / policies for#.... Y Y Y Y Y Y Y Y Y
2 Has the policy been formulated in consultation with the Y Y Y Y Y Y Y Y Y
relevant stakeholders?
3 Does the policy conform to any national/ international Y Y Y Y Y Y Y Y Y
standards?
4 Has the policy been approved by the Board? If yes, has it Y Y Y Y Y Y Y Y Y
been signed by the MD / owner / CEO / appropriate Board
Director?*
5 Does the Company have a specified committee of the Y N N N N N Y Y N
Board / Director / Official to oversee the implementation of
the policy?
6 Indicate the link for the policy to be viewed online?* All policies are shared directly with respective stakeholders. Some of

our policies are available at http:/jplcorp.in/new/Reports.aspx?CID=14.
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WINNING WITH TRUST

Sr. No. Questions P1 P2 P3 P4 P5 P6 P7 P8 P9

7 Has the policy been formally communicated to all relevant Y Y Y Y Y Y Y Y Y
internal and external stakeholders?

8 Does the Company have in-house structure to implement Y Y Y Y Y Y Y Y Y
the policy / policies?

9 Does the Company have a grievance redressal Y Y Y Y Y Y Y Y Y
mechanism related to the policy/policies to address
stakeholders’ grievances related to the policy / policies?

10 Has the Company carried out independent audit / N N N N N N N N N
evaluation of the working of this policy by an internal or
external agency? *

Notes:

# Jagran has the following policies covering the nine principles: Code of Business Conduct and Ethics for Directors and Senior Management,
Code of Conduct for certain business units, Editorial Code, Vigil Mechanism / Whistle-Blower Policy, Code of Internal Procedures and Conduct
for Regulating, Monitoring and Reporting of Trading by Designated Persons and their immediate relatives, Code of Practices and Procedures
for Fair Disclosure of Unpublished Price Sensitive Information, POSH Policy, Quality Policy, Environment Policy, Human Resource Policies,

Suppliers / Vendor Code and Corporate Social Responsibility (CSR) policy.

* Policies relating to respective principles are approved by respective functional heads.

~ As a part of internal audit, implementation of the vigil mechanism is reviewed from time to time. Other policies are reviewed by respective
functional heads themselves, from time to time.

If answer to Sr. No. 1 against any principle, is ‘No’, please explain why:

Sr. No. Questions P1 P2 P3 P4 P5 P6 P7 P8 P9
1 The Company has not understood the Principles
2 The Company is not at a stage where it finds itself in
a position to formulate and implement the policies on
specified principles
3 The Company does not have financial or manpower N.A.
resources available for the task
4 It is planned to be done within next 6 months
5 Itis planned to be done within the next 1 year
6 Any other reason (please specify)
3. Governance related to Business Responsibility maintaining the highest standards of ethics and is backed

i. Indicate the frequency with which the Board of
Directors, Committees of the Board or CEO to
assess the BR performance of the Company.

Managing Director and / or CEO of the Company review
the BR performance and related issues. The Board of
Directors review relevant BR issues and assess BR
performance of the Company annually.

ii. Does the Company publish a BR or a Sustainability
Report? What is the hyperlink for viewing this
report? How frequently it is published?

Business Responsibility Report can be viewed as
part of Annual Report and is available online at http:/
jplcorp.in/new/FinancialReports.aspx.

SECTION E: PRINCIPLE-WISE PERFORMANCE

Principle 1:
Businesses should conduct and govern themselves with
Ethics, Transparency and Accountability

1.
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Does the policy relating to ethics, bribery and corruption
cover only the Company? Yes / No. Does it extend to the
Group / Joint Ventures / Suppliers / Contractors / NGOs /
Others?

Yes, the Company considers Corporate Governance as an
integral part of management and places great emphasis
on ethics and transparency. The Company is committed to

by informed independent Board and Senior Management.
These values are embedded in Company’s core and
have stood test of time since inception. The Company
has a Code of Conduct and Ethics that is approved by
the Board of Directors and is applicable to all Directors
and Senior Management Personnel. Additionally, certain
business units also have their own Code of Conduct that
reflect the needs and demands of their area of work and
are applicable to all employees. Further, the Company
has documented Editorial Code covering aspects like
independent / unbiased reporting and robust Vigil
Mechanism / Whistle-Blower Policy.

The Company has also documented Supplier / Vendor
Code of Conduct applicable to suppliers and follows zero
tolerance on any acts of bribery, corruption etc. by such
agencies during their dealings with the Company and or
with any of its employees.

The above policies apply only to Jagran Prakashan Limited
and do not extend to subsidiaries.

How many stakeholder complaints have been received in the
past financial year and what percentage was satisfactorily
resolved by the management?

During FY 2019-20, 52 complaints were received from
the shareholders of the Company of which all (i.e. 100%)
complaints wereresolved as on March 31,2020. Complaints
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from other stakeholders like suppliers and contractors
are forwarded to the respective Department Heads and
addressed on a case to case basis. No complaints were
received under the Vigil Mechanism during the year.

Principle 2:

Businesses should provide goods and services that are
safe and contribute to sustainability throughout their
life cycle

1.

List up to 3 of your products or services whose design has
incorporated social or environmental concerns, risks and / or
opportunities.

The Company’s major businesses are (i) Publishing of
newspaper (i) Maintaining online news portals (iii) Providing
Out-of-Home (OOH) marketing and activation services.

Being a leading media Company, Jagran recognises its
responsibilities towards its readers and citizens of the
country. Accordingly, every word of editorial content
generated across both print and digital medium follows a
strict Editorial Code. This Code underlines the Company’s
commitment to ensure that readers get to experience
credible content that is balanced, well researched,
independent and unbiased. Another unique feature of the
Company’s Editorial Code is the foundation on which it is
built — The Seven Principles. These seven principles or as
Jagran calls them ‘Saat Sarokaar’ are at the core of our
editorial philosophy and are intrinsically linked to the real
progress of our nation. These seven principles are:

» Poverty Eradication: End poverty in all its form
everywhere. End hunger, food security, improve
nutrition and promote sustainable agriculture.

+ Healthy Society: Ensure Healthy lives and promote
well-being for all.

. Educated Society: Ensure inclusive and equitable
quality education and promote lifelong learning
opportunities for all.

- Women Empowerment: Achieve gender equality and
empower all women and girls.

.« Environment Conservation: Take urgent action to
combat climate change and its impacts. Sustainably
manage forests, combat desertification, halt and
reverse land degradation, halt biodiversity loss. Ensure
access to affordable, reliable, sustainable and modern
energy for all.

- Water Conservation: Ensure access to clean drinking
water and sanitation for all.

+ Population Management: Promote inclusive and
sustainable economic growth, employment and
decent work for all.

Every day, Jagran delivers enriching and empowering content
to its readers in line with these seven principles. This ranges
from a daily column on health and wellbeing, to youth-centric
supplement focusing on providing them with access to job
opportunities and to content catering specifically to the
needs of women readers. Beyond the content, the Company

also leverages its massive reach to organise initiatives that
are in spirit of these seven principles and have the potential
to mobilise citizens and generate ground-level impact.
The Company launched the following new initiatives:

« Jal Zeher: The 13,000 textile and dyeing houses in Panipat
are responsible for releasing a toxic cocktail of 100 mn
litres/day of untreated waste into open land, and drains,
eventually contaminating groundwater. Taps in homes
spout muddy, colored water, potent enough to send about
200 patients/day complaining of skin allergies and gastro-
intestinal problems, and over 200 cancer patients/year. The
cost — ¥ 200 Million of medical bills. Our campaign fought
for citizen’s right to safe water. We highlighted the flouting
of norms, and rampant misuse of water. We tested water
samples, and published the reports in the newspaper. We
rallied public support and got experts to debate solutions,
and forced authorities to take corrective measures.

« Hindi Hai Hum: Dainik Jagran launched a platform called
“Hindi Hai Hum” to evangelise Hindi and help extend the
market for Hindi. Our programme was intended to preserve,
promote and build the legacy of Hindi and extend its market,
inspire the next generation of writers in Hindi, encourage
original writing on contemporary issues in Hindi, and
create a platform for debate and a free expression of ideas.
We continued with several initiatives like India’s 1%t ever
Hindi Bestsellers list, a Hindi literary festival, a fellowship
programme, a mentorship programme, amongst others.

. Campaign against Acid Attacks: In India over 1,000 girls
are attacked with acid every year, in an attempt to destroy
their very identity. This is despite an order by the Supreme
Court that limited over-the-counter acid sales only to
people over 18 years who provide identification and a
reason for the purchase. But the law was just not being
implemented. Dainik Jagran took to the streets to fight for
implementation of the law. Our campaign sought to push
for banning acid sales in retail markets, and sensitising men
to the effects of gender violence. Our campaign forced the
administration into action.

. Campaign against burning Parali : When 23 million farmers
in North India burn crop residue, they release a lethal
cocktail of particulate matter, carbon-dioxide, nitrogen-
dioxide and sulphur-dioxide, which reduces lifespans by
7 years, and costs India $200bn. Why do they burn? It’s
the connivance of climate change and cumulative effect
of government policies. But farmers burning stubble are
arrested and fined. Is this even sustainable? Farmers are
easy scapegoats for a wider problem. They’re expected to
switch to expensive methods and machinery. Compelled to
burn their fields, they’re the first victims of the smog. We
helped farmers clear their fields without burning, educated
them on negative impacts of burning, got experts to
suggest alternatives, and pushed government to create
farmer-friendly policies rather than penalise them. The
campaign succeeded in bringing down fires and affirmative
government action.

« Adha Glass Pani : 40% of India’s population won’t have
access to drinking water by 2030. Water stress is more
than a hydrological issue, as usage is shaped by human
behavior. It was imperative that citizens took responsibility.
It's customary in Indian culture, to serve a glass of water
to guests. Our campaign attempted to change this practice
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by advocating serving “Half Glass of Water”. Along with
several other measures, we enlisted the support of 1,757
restaurants to serve only half glass to all guests. The
campaign saved 15 mn litres of water in 56 days, with a
potential to save about 100 mn litres annually.

Additionally, the Company continued
earlier campaigns:

following of its

« Jagran Sanskarshala: An endeavour to create a pool of
aware, responsible and confident young citizens. Our
campaign attempted to improve the emotional footprint of
our future generations, expand their circle of concern, and
create guidelines to further social cooperation. We created
an immersive campaign where content was read, seen,
heard, institutionalised and lived. We ran a series of stories
and articles related to values for contemporary living. These
were converted into comic books and into a video animation
series as well. All this content was directly made available
to over 1.4 million children across our entire footprint.

. Jagran Youth Parliament: A programme to advance
understanding of democratic governance among youths
through simulated parliamentary sessions. The programme
allows the youth to engage in a democratic dialogue
based on constitutional values and interact with key
national and local stakeholders. Around 500 youth from
10 cities were selected through a rigorous process to
participate in the event.

Jagran is also cognizant of the environmental impact of its
operations and undertakes several initiatives to minimise
the same. The details of these initiatives are included
under Principle 6.

2. For each such product, provide the following details in
respect of resource use (energy, water, raw material etc.) per
unit of product (optional)

The Company has undertaken several initiatives for
managing the amount of energy and water used in
operations. Details of these initiatives have been provided
under Principle 6.

3. Does the Company have procedures in place for sustainable
sourcing (including transportation)? If yes, what percentage
of your inputs was sourced sustainably? Also, provide details
thereof, in about 50 words or so.

The Company endeavours to practice sustainable sourcing
by including parameters such as safe working conditions,
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prevention of child labour, business ethics while evaluating
vendors. Also, the Company is working with trusted and
reputed vendors.

4. Has the Company taken any steps to procure goods and
services from local & small producers, including communities
surrounding their place of work? If yes, what steps have
been taken to improve their capacity and capability of local
and small vendors?

The Company uses a mix of local and global suppliers for
its raw material requirement. The Company has developed
trusted relationship with local vendors and works with
them to develop quality product that meets its as well
as industry needs, thereby enabling local vendors to
grow their business. Also, the Company works with local
businesses to generate productive local employment by
hiring talent from nearby locations to meet requirements
for services like printing, waste handling, housekeeping,
logistics, machine and other business operations.

5. Does the Company have a mechanism to recycle products
and waste? If yes what is the percentage of recycling of
products and waste (separately as <5%, 5-10%, >10%)

The Company understands that natural resources are
limited and therefore should be optimally utilised. In order
to efficiently utilise the limited resources, the Company
has deployed operational control measures to control
the wastage and set wastage norms for each plant. Plant
wise actual wastage is closely monitored to ensure that
wastage is within permissible limits. Also, the Company
has set up ETP (Effluent Treatment Plant) for treating and
reusing waste water for non-potable uses like gardening,
cleaning, in flush system etc.

Principle 3:

Businesses should promote the wellbeing of all employees
Jagran family comprises of talented and inspired professionals
who contribute towards Company’s vision and success. The
success of Company’s business, quality of work and brand
perception by customers wholly rests on the ability and
commitment of its employees. Further, the Company attempts
to provide safe, fair and discrimination free work environment.
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1. Total number of employees 5,808
2. Total number of employees hired on temporary/contractual/ casual basis (Retainers) 1,683
3. Number of permanent women employees 262
4. Number of permanent employees with disabilities -
5. Do you have an employee association that is recognised by management? No
6. Percentage of your permanent employees is members of this recognised employee association? -
7. Number of complaints relating to child labour, forced labour, involuntary labour, sexual harassment in the last
financial year and pending, as on the end of the financial year:
Number of Number of
# Category complaints filed complaints pending
during FY as on end of FY
i Child labour / forced labour / involuntary labour - -
ii. Sexual harassment - -
ii.  Discriminatory employment - -
8.  Percentage of your under mentioned employees were given safety & skill up-gradation training in the last year?
The Company recognises the importance of trainings and organises various training sessions to facilitate skill upgradation of
employees. The Company also conducts fire and safety training and mock drills periodically.
Principle 4: a large scale and allow Jagran to mobilise thousands

Businesses should respect the interests of, and be
responsive towards all stakeholders, especially those
who are disadvantaged, vulnerable and marginalised

1.

Has the Company mapped its internal and external

stakeholders? Yes / No

Yes, the Company has mapped its internal and external
stakeholders, the major/ key categories include:

+ Readers/Society

- Distribution agencies

» Advertisers

« Vendors / Suppliers / Contractors

. Employees (including content producers, journalists)
« Community organisations / NGOs

«  Government and regulatory authorities

« Investors and banks

Jagran’s brand is defined by the trust that our stakeholders
place in us every day, be it the millions of readers or business
partners or the communities that Jagran works in.

2.

Out of the above, has the Company identified the
disadvantaged, vulnerable & marginalised stakeholders?

Yes, the Company has identified disadvantaged, vulnerable
& marginalised stakeholders and through its CSR initiatives
is focussing on children and women issues.

Are there any special initiatives taken by the Company to
engage with the disadvantaged, vulnerable and marginalised
stakeholders? If so, provide details thereof, in about 50
words or so.

The Company undertakes several initiatives for engaging
with the disadvantaged, vulnerable and marginalised
sections of society. Some initiatives taken by the Company
in FY 2019-20 to engage with marginalised sections of
society include Jagran Sanskarshala campaign, Jagran
Youth Parliament, Jal Zeher, Hindi Hai Hum, Campaign
against Acid Attacks, Campaign against burning Parali
and Adha Glass Pani. These campaigns are taken at

of stakeholders and make a meaningful impact on the
ground. Her Zindagi, our bi-lingual women centric web
portal through its content aspires to cover diverse aspects
of femininity alongside motivating and educating them.
Details of these initiatives are given under Principle 2 and
Details of CSR initiatives is provided under Principle 8.

Principle 5:
Businesses should respect and promote human rights

1.

Does the policy of the Company on human rights cover
only the Company or extend to the Group / Joint Ventures /
Suppliers / Contractors / NGOs / Others?

The Company adheres to highest level ethical practices as
articulated by its Code of Conduct. The Company values
contribution of each stakeholder and provides thriving
work environment to employees to work together and
succeed. The Company has policies relating to Human
Resources and Prevention of Sexual Harassment (POSH),
which promote a free, fair and discrimination free working
environment for employees and provide a mechanism for
raising concerns and resolution of disputes.

The above policies apply to Jagran. The Company has in
place a Supplier / Vendor Code. Company’s subsidiaries
have their own policies.

How many stakeholder complaints have been received in
the past financial year and what percent was satisfactorily
resolved by the management?

There were no complaints reported on violation of any
human rights during the financial year.

Principle 6:
Business should respect, protect, and make efforts to
restore the environment

1.

Does the policy related to Principle 6 cover only the Company
or extends to the Group / Joint Ventures / Suppliers /
Contractors / NGOs / others

The Company understands the need of protecting the
environment and optimal use of natural resources. The
Company’s Environment policy outlines its commitment
towards running the operations in line with the
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applicable environmental laws and optimal utilisation of
natural resources.

Though the policy, currently, does not apply to external
stakeholders including suppliers, contractors, NGOs etc.,
the Company follows zero tolerance on any hazardous
activities by such agencies and encourages them to
positively work towards creating a better environment.

2. Does the Company have strategies / initiatives to address
global environmental issues such as climate change, global
warming, etc.? Yes / No. If yes, please give hyperlink for
webpage etc.

Yes, the Company has been working on climate change
issues by improving its process efficiency and taking
initiatives in energy efficiency. For instance, the Company
started using ‘Vio-Green Plate Technology’ (waterless
chemistry) to save water, installed water harvesting
structures at locations, installed star rated energy efficient
air conditioners, installed LED lights to save energy cost.

Further, two of the principles in Company’s editorial
content pertain to environment and water conservation.
Through daily publications and editorial content weaved
around these themes, the Company endeavours to
empower and enable its readers to become more aware
about environmental challenges and potentially play a role
in solving these issues.

3. Does the Company identify and assess

environmental risks? Yes / No

potential

No, the Company’s operations do not entail significant
environmental impact.

4. Does the Company have any project related to Clean
Development Mechanism? If so, provide details thereof, in
about 50 words or so. Also, if yes, whether any environmental
compliance report is filed?

No, the Company does not have any Clean Development
Mechanism (CDM) projects.

5. Has the Company undertaken any other initiatives on -
clean technology, energy efficiency, renewable energy, etc?
Yes / No. If yes, please give hyperlink for web page etc.

Yes, the Company has taken several initiatives across
operations in areas related to energy efficiency, emissions
management and water management. Details are provided
in response to Q2.

6. Are the Emissions / Waste generated by the Company within
the permissible limits given by CPCB / SPCB for the financial
year being reported?

Yes, the emissions and waste generated are within
permissible limits given by CPCB / SPCB.

7. Number of show cause / legal notices received from CPCB /
SPCB which are pending (i.e. not resolved to satisfaction) as
on end of financial year.

Nil

Principle 7:

Businesses, when engaged in influencing public and

regulatory policy, should do so in a responsible manner

Jagran engages with industry associations in responsible
manner for advocating public and regulatory policies
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towards the advancement of the industry and public good.
The Company’s Editorial Policy ensures balanced, unbiased,
responsible and truthful reporting.

Additionally, being into news publication; the Company has
always strived to publish content which the readers have aright
to know. In its published content it has always endeavoured
to maintain a balance between news and views, thereby
attempting to educate readers and create a difference.

1. Is your Company a member of any trade and chamber or
association? If Yes, Name only those major ones that your
business deals with.

Yes, the Company is a member, inter-alia, of:

« Audit Bureau of Circulations (ABC)

- Indian Newspaper Society (INS)

« Readership Studies Council of India (RSCI)

« Internet and Mobile Association of India (IAMAI)

« Rural Marketing Association of India (RMAI)

» Indoor Outdoor Advertising Association (IOAA)

- Digital News Publishers Association (DNPA)

- Indian Languages Newspapers Association (ILNA)
« All India Newspaper Editors’ Conference (AINEC)

« Merchants’ Chamber of Uttar Pradesh

2. Have you advocated / lobbied through above associations
for the advancement or improvement of public good? Yes /
No; if yes specify the broad areas (drop box: Governance and
Administration, Economic Reforms, Inclusive Development
Policies, Energy security, Water, Food Security, Sustainable
Business Principles, Others)

The Company has been active in various business
associations and has made representations from time to
time in the interest of industry and its stakeholders.

Principle 8:
Businesses should supportinclusive growth and equitable
development

1. Does the Company have specified programmes / initiatives /
projects in pursuit of the policy related to Principle 8? If yes,
details thereof.

The Company has a Corporate Social Responsibility (CSR)
Policy for betterment of society including marginalised.
The CSR policy is overseen by the Corporate Social
Responsibility (CSR) Committee and the Company
undertakes activities that are aligned with the Companies
Act. Jagran Pehel, a division of Shri Puran Chandra
Gupta Smarak Trust which is also supported by the
Company in imparting education partners with various
other organisations and works across a diverse spectrum
spanning across sustainable livelihood, hygiene and
sanitation, health, education and gender equality.

2. Are the programmes / projects undertaken through
in-house team / own foundation / external NGO / government
structures / any other organisation?

The Company makes donation to a charitable trust for
setting up / expansion / running and maintenance of
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educational institutions, promotion of organic farming in
rural areas and other activities for the betterment of the
society as a whole. As a socially responsible corporate
citizen, JPL has been persistently exploring novel
opportunities and possibilities in the form of sustainable
programs or projects for its CSR activities in order to create
larger social impact and positive changes in the lives of
community, keeping in line with the Saat Sarokar. Company
also participates by contributing funds in extending help
to flood victims and victims of other natural calamities.
For the financial year 2019-20, the Company chose to
spend its CSR funds in a new area of CSR in order to bring
a positive change in the livelihood of farmers and help
improve health and nutritional status of communities.

Have you done any impact assessment of your initiative?

The Company has not conducted impact assessment of its
Corporate Social Responsibility projects.

What is your Company’s direct contribution to community
development projects - Amount in T and the details of the
projects undertaken?

Amount for
FY 2019-20

¥ 250 Lakhs

Project / activity identified

1. Donation to Jagran Pehel — A Division
of Shri Puran Chandra Gupta Smarak
Trust for promotion of organic farming
in rural areas.

Have you taken steps to ensure that this community
development initiative is successfully adopted by the
community? Please explain in 50 words, or so.

While planning community development initiatives, the
Company engages with the community to understand its
needs. Initiatives are planned to address the needs and
expectations of the community. This ensures successful
adoption of initiatives to the extent possible.

Principle 9:
Businesses should engage with and provide value to their
customers and consumers in a responsible manner

1.

What percentage of customer complaints / consumer cases
are pending as on the end of financial year.

There are no material customer cases / complaints
outstanding as on the end of FY 2019-20.

2.

3.

Does the Company display product information on the
product label, over and above what is mandated as per local
laws? Yes / No / N.A. / Remarks (additional information)

Not applicable as the industry is not governed by any
regulations with respect to product labelling.

Is there any case filed by any stakeholder against the
Company regarding unfair trade practices, irresponsible
advertising and / or anti-competitive behaviour during the
last five years and pending as on end of financial year?

There is one (1) pending case as on March 31, 2020,
pertaining to an allegation of unfair trade practice. The
case is pending at evidence stage.

Did your Company carry out any consumer survey / consumer
satisfaction trends?

Given the nature of business and the direct connect
we have with our readers, the Company carries out
periodic surveys to stay on their pulse. The objective is to
understand their needs and ascertain the gaps. We also
participate in readership and brand related surveys carried
out by independent agencies.

For our digital platforms, we seek real time feedback from
users visiting our webpages through pop-up forms to take
inputs on their user experience.

For our Out-of-Home (OOH) and Activation services clients,
we customise our solutions based ontheir needs. Feedback
on our services and their experience with us is collected
during and at the end of our engagement with them.
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BOARD’S REPORT

Dear Shareholders,

WINNING WITH TRUST

The Directors have the pleasure in presenting the 44" Annual Report and Audited Financial Statements of Jagran Prakashan
Limited (“JPL” / “the Company”) for the financial year ended on March 31, 2020.

1. FINANCIAL RESULTS

The summarised standalone and consolidated financial results of the Company along with appropriation to reserves for the
financial year ended March 31, 2020 as compared to the previous year are as under:

 in Lakhs)
Particulars Consolidated Standalone
Year ended Year ended Year ended Year ended
March 31, 2020 March 31, 2019 March 31, 2020 March 31, 2019
Revenue from Operations 209,731.86 236,265.18 177,224.50 193,987.64
Other Income 3,225.00 4,077.79 1,762.83 2,513.10
Expenditure 166,469.61 182,891.58 139,733.38 153,269.25
Profit before Finance Costs, Depreciation and Tax 46,487.25 57,451.39 39253.95 43,231.49
Less: Finance Costs 3,334.08 2,585.08 2,057.32 1,967.30
Less: Depreciation and Amortisation Expenses 14,576.28 12,791.95 8,367.60 7,476.89
Profit before share of Net Profits of Associates and Tax 28,576.89 42,074.36 28,829.03 33,787.30
Add: Share of Net Profit of Associates accounted for using 2.03 50.94
the equity method
Profit Before Taxes 28,578.92 42,125.30 28,829.03 33,787.30
Less: Tax Expense 488.90 14,702.28 2,600.69 11,796.10
Profit for the Year (PAT) 28,090.02 27,423.02 26,228.34 21,991.20
Other Comprehensive Income (Net of Tax) (371.56) (180.58) (369.92) (152.65)
Total Comprehensive Income for the Year 27,718.46 27,242.44 25,858.42 21,838.55
Total Comprehensive Income attributable to:
Owners of the Company 26,963.64 25,875.96
Non-controlling interest 754.82 1,366.48
Opening Balance of Retained Earnings 140,127.96 122,103.36 109,340.83 98,455.94
Net Profit for the Year 28,090.02 27,423.02 26,228.34 21,991.20
Re-measurements of post-Employment Benefit Obligation, (276.01) (96.68) (299.69) (86.11)
net of Tax
Share of Non-controlling interest in the Profit for the year (754.82) (1,366.48)
Change in share of Non- controlling interest after buyback - 3,334.94
Appropriations:
Dividend (10,374.41) (8,892.35) (10,374.41) (8,892.35)
Dividend Distribution Tax (2,132.50) (1,827.85) (2,132.50) (1,827.85)
Buyback of equity shares of the Company from retained (6724.05)* - (6,724.05) -
earnings
Tax on buyback of equity shares of the Company (83.82) - (83.82) -
Transfer to/(from) Debenture Redemption Reserve (371.53) (250.00) - -
Transfer to/(from) Capital Redemption Reserve (304.24) (300.00) (304.24) (300.00)
Closing Balance of Retained Earnings 147,196.60 140,127.96 115,650.46 109,340.83
Earnings Per Share (EPS)
Basic 9.32 8.65 8.94 7.30
Diluted 9.32 8.65 8.94 7.30

*Approx. ¥ 3067.10 Lakhs were utilised from the general reserve for the Buyback.

2. FINANCIAL HIGHLIGHTS AND STATE OF
COMPANY'’S AFFAIRS

i) Consolidated
Theturnoverofthe Companywas3 209,731.86 Lakhsforthe
year ended March 31, 2020 as compared to ¥ 236,265.18
Lakhs in the previous year. The Company’s profit for the
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ii)

year ended March 31, 2020 was T 28,090.02 Lakhs as
compared to T 27,423.02 Lakhs in the previous year.

Standalone

Theturnoverofthe Companywas3 177,224.50 Lakhs forthe
year ended March 31, 2020 as compared to ¥ 193,987.64
Lakhs in the previous year. The Company’s profit for the
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year ended March 31, 2020 was ¥ 26,228.34 Lakhs as
compared to ¥ 21,991.20 Lakhs in the previous year.

For a detailed analysis of the financial performance, refer
to the Report on Management Discussion and Analysis,
forming part of this Report.

. BUYBACK OF FULLY PAID-UP EQUITY SHARES
OF THE COMPANY

During the financial year, the Company completed its third
consecutive buyback of equity shares of the Company in
last three (3) financial years.

Pursuant to the receipt of approval of Board of Directors
vide resolution dated December 09, 2019 and in
accordance with the applicable provisions of the Securities
and Exchange Board of India (Buyback of Securities)
Regulations, 2018, the Company bought back its equity
shares from the open market through stock exchange
mechanism i.e., using the electronic trading facilities of the
stock exchanges where the Equity Shares of the Company
are listed i.e., National Stock Exchange of India Limited
(“NSE”) and BSE Limited (“BSE”).

The Buyback was undertaken by the Company to return
surplus funds to the shareholders and help optimise returns
to shareholders. The Buyback opened on December 16,
2019 and closed on February 24, 2020. The Company
bought back 15,211,829 fully paid-up equity shares of face
value of ¥ 2/- each (representing 5.13% of the total number
of outstanding equity shares of the Company), through
open market through stock exchange mechanism, at an
average price of ¥ 66.37/- per equity share. The amount
utilised was ¥ 10,095 Lakhs, excludingincidental expenses.

The Company has duly extinguished the bought-back
15,211,829 equity shares of ¥ 2/- each. Accordingly,
the issued, subscribed and paid-up share capital of the
Company was reduced from ¥ 5,928.24 Lakhs comprising

ISSUE OF NON-CONVERTIBLE DEBENTURES

296,411,829 equity shares of ¥ 2/- each to ¥ 5624.00 Lakhs
comprising 28,12,00,000 equity shares of ¥ 2/- each.

. DIVIDEND

During the financial year, the Company incurred a payout
of approx. ¥ 10,095 Lakhs pursuant to the buyback as
discussed above and also made payment of dividend of
approx. ¥ 12,507 Lakhs (inclusive of dividend distribution
tax of approx. ¥ 2,132.50 Lakhs) as approved by the
shareholders of the Company at the annual general
meeting held on September 27, 2019 for the financial year
2018-19, the total payout constituting approx. 78% of the
Profit before Tax for this financial year.

In view of the above and impact of COVID-19 pandemic,
the Board does not recommend any dividend on the equity
shares of the Company to conserve financial resources.

. DEPOSITS

The Company has not accepted any deposit from public
/ shareholders in accordance with Section 73 of the
Companies Act, 2013 (“the Act”) read with the Companies
(Acceptance of Deposits) Rules, 2014 and as such, no
amountonaccountofprincipal orintereston publicdeposits
was outstanding as on the date of the Balance Sheet.

. CREDIT RATING

Details of credit rating assigned by CRISIL are given below
and are also uploaded on the Company’s website at
https://jplcorp.in/new/Reports.aspx?CID=29

Rated Amount in

Facilit
Y % Crores

Rating

Cash credit* 175 CRISIL AAt/ Stable
Letter of Credit* 110 CRISIL A1+/Stable
Commercial Paper 70 CRISIL A1+
Non-Convertible 300 CRISIL AA+/Stable
Debentures

*total bank loan facility rated.

Subsequent to year end, the Company has issued 2,500 rated, secured, senior, listed, redeemable, non-convertible
debentures (“NCDs”) of face value of ¥ 10,00,000 (Rupees Ten Lakhs) each, aggregating to ¥ 25,000 Lakhs through two
different issues on a private placement basis. The first issue opened and closed on April 21, 2020. The date of allotment of
NCDs was April 21, 2020. The second issue opened and closed on April 24, 2020 and the NCDs were allotted on April 27,

2020. Details of the NCDs are as under:

St securi No. of Face Valuein¥ Redempti c R Listed Amountin
No. ecurlty Debentures ace Value in edemption oupon Rate isted on ? Crores
1. 8.35% JPL 1,000 10,00,000 3 years, bullet 8.35% p.a. BSE 100

2023
2. 8.45% JPL 1,500 10,00,000 50% at the end of 3 year 8.45% p.a. NSE 150

2024 (X 75 Crores) & 50% at the end of

4t year X 75 Crores).

Total 2,500 250

These NCDs we