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Operational Performance-Snapshot
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Operational Performance: Q3 and YTD FY 2013-14
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Financial Highlights: Q3 FY 2013-14

• Factors contributing to increase in profitability :
a. Increase in apparel sale value by 12.23% and realisation per garments by 14.12% as compared 

to corresponding quarter last year. 

b. Cost of goods sold (CoGs) decreased YoY by 1.19% of sales due to improvement in realisation 
per unit by 14.12%. 

• Factors responsible for dampening profitability growth :-
a. Advertisement spend including digital marketing spend increased (S & D expenses) by 1.68%  of 

sales to Rs 11 Cr during the quarter. It is testimony of Company’s commitment for consistent 
investment for brand liveliness and brand building .

b. Volume de-growth by 1.67% as compared to corresponding quarter last year. Volume growth 
was confined in Q3 due to early Diwali  in current year as a result sale during  the month of 
November was moderate.

c. Increase in personnel cost by 0.31%, manufacturing expenses by 0.86%, administrative 
expenses by 0.29%  of sales. 

d. Other income is lower YoY by  Rs 2.23 Cr due to switchover of some Bank FDs into mutual funds 
schemes /FMP where income will be recognised on maturity during Q4. 
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Trend in Sales

Q3 FY2013-14
• Sales value increased by 12.39%
• Apparel sales value increased by 

12.23% to  Rs 83.27 crores
• Apparel sales quantity decreased by 

1.67%
• Apparel sales realization per unit 

increased by 14.12% to Rs. 962

YTD FY2013-14
• Sales value increased by 23.04%
• Apparel sales value increased by 

24.22% to Rs 267.28 crores
• Apparel sales quantity increased by 

11.07%
• Apparel sales realization per unit 

increased by 11.83% to Rs. 900
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Trend in Operating Profit

Q3 FY2013-14

• EBITDA increased by 2.21% 

• EBITDA margin decreased to 19.9%

YTD FY2013-14

• EBITDA increased by 35.95% 

• EBITDA margin increased to 25.55%
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Trend in Net Profit

Q3 FY2013-14
• PAT decreased by 11.47% 
• PAT margin decreased to 12.31%
• Quarterly EPS at Rs. 8.62 (9.74)

YTD FY2013-14
• PAT increased by 25.48% 
• PAT margin increased to 16.8%
• YTD EPS at Rs. 37.59 (29.95)
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Balance Sheet (Subject to proposed dividend)
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Ratios and Cash-flow Analysis

• The financial position remains strong with 
healthy cash reserves

• Profitability ratios have improved
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Brands

• Killer continues to be the flagship 
brand with share of 52%

• Lawman Pg3 share has increased to 
22%

Brand wise sales break up Q3 FY 2014

Sales (Rs crs) Q3 2014 Q3 2013 % Change

Killer           45.26           39.77 14%

Lawman           19.06           15.65 22%

Easies             1.62             1.67 -3%

Integriti           17.33           17.11 1%

Others             3.01             2.57 17%

Total           86.28           76.77 12%
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Products

• Jeans is the largest selling product 
with share of 44%

• Trousers showed strong growth of 
120%

Product wise sales break up Q3 FY 2014

Sales (Rs crs) Q3 2014 Q3 2013 % Change

Jeans           37.97           45.39 -16%

Trousers           13.17             6.00 120%

Shirts           15.60           10.95 42%

T-Shirts             3.49             1.94 80%

Others           16.05           12.49 29%

Total           86.28           76.77 12%
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Channels

Channel wise sales break up Q3 FY 2014

• The channel mix been stable with 
strong growth across all channels

• National Chain Stores showed higher 
growth

Sales (Rs crs) Q3 2014 Q3 2013 % Change

Retail           24.07           22.29 8%

MBO           45.35           40.68 11%

National Chain 
Stores             7.94             5.52 44%

Factory Outlet             2.93             2.62 12%

Exports             5.99             5.66 6%

Total           86.28           76.77 12%
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Regional Distribution

• Region-wise mix was stable and 
most  regions have shown growth

Region wise sales break up Q3 FY 2014

Sales (Rs crs) Q3 2014 Q3 2013 % Change

North           17.90           15.87 13%

West           19.71           20.29 -3%

Central             6.78             5.26 29%

South           14.65           13.27 10%

East           21.25           16.42 29%

Overseas             5.99             5.66 6%

Total           86.28           76.77 12%
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Key developments 

• Company proposed a second interim dividend of Rs 7 per equity share. The first interim dividend was for Rs 
7.5 per equity share.

• CRISIL has upgraded Company’s debt rating from A+/Stable (Adequate safety) to AA-/stable (High degree of  
Safety)  which shall enable superior credit terms from the Banks to the Company.

• The Company has augmented “Business Progressive Fund”  to Rs 14 Cr by appropriating a sum of Rs. 1.5 Cr 
out of its profits during the quarter to maintain normal growth in sluggish market conditions and support 
superior growth for long term.

•Major Advertisement & Branding initiatives
 Campaign for Integriti  “The Spirit called youth” 
 Campaign for Lawman Pg3 “Be the Star” 
 Digital Media Spent was  Rs. 48.71 lakhs during the quarter. All brands were active on social platform   
    viz Twitter, face book, You-tube and trended top 10 world over .  
Integriti  brand  was the “Powered By” sponsor of Dance India Dance on Zee TV HD and  the “Title”sponsor for 
Super Cars show on National Geography channel and sponsored  Suvreen Guggal’s  Show on Channel  V 
 In-Stadia Branding  during India-Australia Series in for all brands  across stadiums in India.

•  Opened 30 new retail stores i.e. 11 K-Lounges , 12 Killer EBO, 5 Integriti and 2 Lawman stores. Though 
majority of  sales was recognised during Q2 on despatch. With this Company has presence in  over 181 cities 
and 24 states across India.

•  End of Season Sale started from  10.01.14 and shall last until 10.02.14.
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Retail stores
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Thank You
Disclaimer:  Certain statements in this document or explanation thereof during discussions may 
be forward looking statements. Such forward looking statements are subject to certain risks and 
uncertainties like government actions, direct and indirect tax structures , local, political or 
economic developments, weather conditions deferring season, technological risks, overall market 
scenario and many other factors that could cause our actual results to differ materially from 
those contemplated by the relevant forward looking statements. Kewal Kiran Clothing 
Limited(“KKCL”) will not be in anyway responsible for any action taken based on such statements 
and undertake s no obligation to publicly update these forward looking statement to reflect 
subsequent events or circumstances.


