
Financial Update - February 2018



Safe Harbor

This presentation and the accompanying slides (the “Presentation”), which have been prepared by LT Foods
Limited (the “Company”), have been prepared solely for information purposes and do not constitute any
offer, recommendation or invitation to purchase or subscribe for any securities, and shall not form the basis or
be relied on in connection with any contract or binding commitment whatsoever. No offering of securities of
the Company will be made except by means of a statutory offering document containing detailed information
about the Company.

This Presentation has been prepared by the Company based on information and data which the Company
considers reliable, but the Company makes no representation or warranty, express or implied, whatsoever,
and no reliance shall be placed on, the truth, accuracy, completeness, fairness and reasonableness of the
contents of this Presentation. This Presentation may not be all inclusive and may not contain all of the
information that you may consider material. Any liability in respect of the contents of, or any omission from,
this Presentation is expressly excluded.

This presentation contains certain forward looking statements concerning the Company’s future business
prospects and business profitability, which are subject to a number of risks and uncertainties and the actual
results could materially differ from those in such forward looking statements. The risks and uncertainties
relating to these statements include, but are not limited to, risks and uncertainties regarding fluctuations in
earnings, our ability to manage growth, competition (both domestic and international), economic growth in
India and abroad, ability to attract and retain highly skilled professionals, time and cost over runs on
contracts, our ability to manage our international operations, government policies and actions regulations,
interest and other fiscal costs generally prevailing in the economy. The Company does not undertake to make
any announcement in case any of these forward looking statements become materially incorrect in future or
update any forward looking statements made from time to time by or on behalf of the Company.
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Financial Highlights–9M FY18 Vs. 9M FY17 (Consol. Level)

• Topline growth of 10% to INR 2572 crore

• Gross Profit increased by 10%, to INR 730 crore

• EBITDA increased by 5% to INR 310 crore

• Profit Before Tax (PBT) improved by 27% to INR 171 crore

• Profit After Tax (PAT) at INR 110 crore, up by 20%

• Improvement in PAT Margin from 3.9% to 4.3%

• Contribution of branded revenue to overall revenue increased to c.61% (vs. 56%)

realizations up by 14% (Rs. 69/Kg Vs. Rs.61/Kg) level

• Improvement in debt-equity ratio from 2.51 to 1.26 and current ratio from 1.08 to

1.30

• Earnings per share improved from INR 3.43 to INR 4.10, up by 20%

• Market share increased to 28% in India as per AC Nielsen
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Strategic Highlights – Equity Infusion through Qualified 
Institution Placement (QIP)

• In the last quarter, LT Foods achieved a major milestone by raising

c. 400 crore from equity market from renowned Indian and Global

funds

• The investors have showed their faith in the future growth drivers of

the Company such as expanding the product portfolio and

geographical presence in key growth and stable markets

• The funds raised will be utilized to deleverage and to strengthen its

balance sheet

• Leading funds like SBI MF, DSP Black Rock MF, Morgan, Citi,

Reliance MF among others have participated in the QIP
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Strategic Highlights – Launched New Avatar of “Daawat” 
for UK & European Market 

• During the last quarter, LT Foods announced an extension to their

strategy for the critical European market, including UK

• Launched the new avatar of leading brand “Daawat”

• New initiative will give the brand a new look and feel with more

information to the consumer
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Strategic Highlights – Modernization of Organic Facility 

• In this quarter, the Company has upgraded and modernized its

existing Organic facility to help EcoLife gain market share in both

India and International markets

• The Company’s strategic intent is to now focus on the demand of

Indian market which is growing at a faster pace
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