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Dear Sir /Madam,
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LT Foods: Indian-origin Global FMCG Company

Legacy

70+ years of
Industry Experience

Product Portfolio

Expansion

Keeping in pace with
changing consumer
preferences
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DAAWAT®, Royal,

Golden Star, 817

Elephant, Ecolife,
Heritage

State-of-the-art facilities;

Strengthening Supply Chain
through Digital
intervention &
automation

Sustainable

Growth

5 years' Revenue CAGR: 16%
5 years’ PAT CAGR: 21%

Market
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Global

Footprint

Presence in 80+

countries

(well-entrenched global
distribution network)

Sustainability
Initiatives

Capitalization

INR 16,500 crores+
(as on 30 Jun’25)

Driving sustainability
initiatives across the
Value Chain



Our Global Distribution Network &) LTFoOoDS
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Our Value Creation Journey

13%

3%

FY15

FY16

FY17

10 Years' Financial Highlights

16% 16%

4,773 8 5,451
FY18 FY19 FY20 FY21 FY22
B Revenue —PAT % ROCE%

18%

6,979

FY23

22%

7,822

FY24

21%

8,770

FY25
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Credit Rating

Outlook
— %
A+
@, (2021) (2023)
0. (2018)
(2016)
.BBB-
(2013)

*CRISIL & India Ratings
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FINANCIAL
HIGHLIGHTS

Q1FY2026




Q1 FY26 Financial Highlights & LTrooDs
J Revenue* L J Gross Profit L J EBITDA L

0°/°
y 1%
- . i i
H Q1FY25 H Q1FY26 HQ1FY25 H Q1FY26 m Q1FY25 m Q1FY26
* accelerated brand investments; * % to revenue from 33.5% to 34.7% * % to revenue from 12.4% to 12.1% due to
+ Growth across segments and geographies due to decrease in input costs increased brand spends

) EBIT £ 2 PBT £ 2 PAT £

m Q1FY25 m Q1FY26 m Q1FY25 m Q1FY26 B Q1FY25 B Q1FY26

. . - *Revenue includes Revenue from Operations and Other Income
Figures in ¥ crores unless specified
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Other Financial Metrics & LTFOoOoDs

NURTURING GOODNESS

Inventory Days 218 221
Trade Payable Days 50 55
Trade Receivable Days 34 30
Working Capital Days 202 195
Return on Capital Employed % 20.9% 21.1%
Return on Equity % 17.8% 17.1%
Interest Coverage (times) 11.6 8.9
Net Debt / EBITDA 0.78 0.81
Net Debt / Equity 0.22 0.24

Figures in ¥ crores unless specified
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Financial Highlights (Segmental) & LTrooDs
SEGMENTS BASMATI & OTHER SPECIALITY ORC;.QI::;EE?&?[?ND
Period Q7 FY25 Q71 FY26 Q7 FY25 Q71 FY26
Revenue Share % 86% 85% 11% 12% 3% 2%
Revenue (INR in Crs) 1,793 2,124 222 293 56 47
Revenue Growth % 14% 18%* 34% 32%** 30% -16% ***
Volume Growth % 19% 20% - - - -
(branded business (branded business
@18%) @22%)
Gross Margin % 32% 34% 42% 35%* 37% 37%
EBITDA Margin % 13% 13% 12% 10%* -3% -5%

#change in product mix *supported by strong demand across geographies;

** growth driven by expanded distribution in Europe and the US;
***Discontinuation of ‘Daawat Sehat’ impacted sales growth, new business not generated due to full capacity utilization;
Figures in ¥ crores unless specified
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BASMATI & OTHER
SPECIALITY RICE




OUR MOST LOVED BRANDS & LTFoops

DAAWAT

=

2nd Largest Basmati #1 Basmati brand in Regionally strong #1 Jasmine brand
brand in India North America Basmati brand in the USA

BRING OUT
—YOUR—

FINEST

Leading brand in Far
East & Africa

r

M.
o
q

- Devaaya:

ATI RICE

Premium Basmati Everyday Basmati #1 Basmati brand Long-grain Staples in Middle
in the Middle East in the Middle East in Canada everyday Basmati East & India

Figures in ¥ crores unless specified
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Expanding Horizons, Maintaining Leadership

Segmental

Revenue Mix %

YoY Growth %

Highlights

Segmental
Revenue Mix %

YoY Growth %

Highlights

31%

10%
MAT Jun'25 Market Share @ 25.2% with leadership in the
Western region
HH penetration @ 56.2 lacs (MAT'25) (vs. 45.6 lacs (MAT'23));

Leadership in majority of E-=Comm / Quick-Comm platforms;

DAAWAT

BRING OUT
—YOUR—

FINEST

Devaaya:

Continental Europe

18%

57%
5-years revenue target of £100 million;

Partnered with 4 leading UK retailers

DAAWAT

BRING OUT
—YOUR—

FINEST

North America
43%

32%

+ ‘Royal’ commands a 54% Basmati rice import share;

+ ‘Golden Star’ now #1 Jasmine rice brand;

GoldenSta k-3

Middle East & Rest of the World

8%
-33%
« INR 16 crores of revenue from Saudi Arabia (Q1 FY26)
: =

47 BRING OUT gﬁﬁ

—YOUR— HADEEL
FINEST

Devaaya:
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Setting Higher Benchmarks For Our Core Business & LTFooDs

Basmati & Other Specialty Rice Segment

20%

3,550 3,954 4,440 5,775 6,537 7,279 YoY Growth %
it === e —— — e (Q1 FY26)

FY20 FY21 FY22 FY23 FY24 FY25 Volume Realisation

mmRevenue (INRin Crs) =—e=VolumeYoY % =—e—Realisation YoY % 20% 1%

Figures in ¥ crores unless specified
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Completed 100% acquisition of Golden Star (USA) & LTFooDs

* #1 Jasmine rice (Thai Hom Mali) brand in the USA

 (Thailand) naturally fragrant, long grained, slightly sweet taste and soft texture;

Revenue (USD in Mns)

O TRIME CRAD, 114
2X
53
FY23 FY25

Figures in ¥ crores unless specified
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NATURE BIO FOODS

ORGANICALLY SOURCED

Rice, Ancient Grains, Beans & Pulses
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ORGANIC FOODS
& INGREDIENTS




Purpose Driven, For a Better Tomorrow & LTrooDs

+INR ror
+30 years of +110,000 Ha Rovenne (Pras) +11% EBITDA

industry experience organic farmland (FY25)
(+13% CAGR in 5yrs)

Explore the tales of
farming dedication &

350 Agri Team

Strenqth Organic Certifications Food Safety Food Label Social Environmental R L
9 Certifications Certifications Certifications Management System Innovation: )
Humans of Organic
RS Food Safety System m AN\
X 'l USDA cccccccc ation 22 000 I
ae . oy &
. ~ <ol s SGS “‘\“Ov'x;‘v‘l;s?’ 14001:2015
5"2120 *ﬂm‘o Li‘ .'3»3
i ; y “ag -\ Z;H ood Safety T A
Fa"'."fng g v A
80,000 families 7 ;hi_'ﬂ,,
. 0 (A
association ' BIOSUISSE 0 o
‘J ORGAN! ¢ IFS
Naturland
sd s st
Regenerative
@&%‘i&; KRAV.
135 e We own 30% stake of the European
Group (ICS)

organic foods brand, Leev

Figures in ¥ crores unless specified

LT FOODS INVESTOR PRESENTATION | Q1FY26 1e


https://humansoforganic.com/
https://leevorganics.com/

Pioneers of Indian Organic exports

We are the Leaders in most

of the food categories we

S

o®
09

deal in

25

Countries which
form our partner
base

+78%

Share in India’s
exports of organic
rice

+52%

Share in India’s
exports of organic
pulses & lentils

Figures in ¥ crores unless specified

QIR +12%
\’j, Share in India’s

I

exports of organic
food

+85%

Share in India’s
exports of organic
flour

. Regions We Export to

0
+21 /0 # Canada # Germany
Share in India’s # France # South America
exports of organic & Italy & Israel
oil seeds % Australia # Eastern Europe
# New Zealand # United States

Netherlands s

/~
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°
°
. Sourcing Partners . Our Offices
# India # USA
& East Coast Africa # Netherlands
# Thailand # India
17
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Business Updates & LTroops

v

\:/

NATURE BIO FOODS

Nature Bio Foods Wins at
the 13th CSR Summit &
Awards 2025

We are honored to receive the Best Use of CSR Funds in

Various Social Activities award at the 13th Corporate Social
Responsibility Summit & Awards 2025.

With reference to CVD notice received by Ecopure Specialities Limited (a fellow-subsidiary of LT Foods), the Company has filed a case brief on July 16, 2025 giving the
past precedents wherein AFA applied by Department was not held right by Courts of International Trade in similar circumstances and as per process if US DOC had
some questions/clarifications, they could have done as per process by asking for supplemental questionnaire. Petitioners have also filed their case brief and
Ecopure now will file a rebuttal brief on July 24, to contest the AFA.

If the DOC Final results maintains AFA, Ecopure can file an appeal to the Court of International Trade (CIT).

Figures in ¥ crores unless specified
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White Queso > e & Brown Basmai,
& Jalapeno Stree : gy i Quinoa & Garlic

AUTHENTIC

& Basmati Rice

RETWTRSZING) NETWT 0507 (24000

DAAWA; DAAWA] DAAWAT SAAWAT SAAWAT
Lucknowi — X
Biryani Kit ; i

AETWITLs ezl

Revenue (INR in Crs)

2.5X

=

No.1 | KARIFKARI 2 KARIKARI‘

ROASTED o ROASTED o

QUICK COOKING

e RiCE CRACKER 75
IMMUNO PLUS PEANUT Mik MiX
BLACK RICE SALT PEPPER CHILLI GARLIC .
3 NG o
G Conn - — FY21 FY25
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Ready-to-Heat (RTH) Ready-to-Cook (RTC) Ready-to-Eat (RTE)

NOT FRIED
-

VEGAN

o LY

Biryani Kit

® RiCE CRACKER
PEANUT HiX NON-GMO

SALT PEPPER

CHILLI GARLIC a w

0T Mi

£ ZERD TRANS

+75,000 kits sold to E-commerce FAT

platforms (+50% YoY)

DAAWA, DAAWA] DAAWAT 5 AAWAT SAAWAT

Doubling existing capacity;

+43% growth
in Kari Kari

%Cgl"f: | —

+47,000 cups sold to E-
commerce platforms (3x YoY);

Monthly production of +1 million

pouches

Streamlining product portfolio to focus on high-demand and high-margin products;

LT FOODS INVESTOR PRESENTATION | Q1 FY26 21



KARI KARI

(&) N0 PALM OIL

(&) ZERO TRANS FAT

KARI-KARI

STED RICE CRACKERS [
o

SWEET & SALTY

‘ -
! i g

GLUTEN FREE

Rice Crackers from the

Niigata region of Japan
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DAAWAT
-—————
JASMINE

GLE/BAL
—GOURMET —

Why Choose
Daawat ]asmme Thal Rice?

@ u lﬁ
Naturally
Fragrant

Product of Gluten-Free
@ Thailand @
Thai Hom Malli y Non-GMO
‘f certified

~
%) LT FOODS

NURTURING GOODNESS

"THAI GREEN
CURRY RICE KIT

Complete Gourmet
Rice Meal Kit

Authentic

Recipe

BRING OUT YOuR
—FINEST—

22
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The King of Bollywood teams up with the King of Basmati! & LTEO9Ds

DAAWAT

BRING OUT s U~
_YOUR— | —YOUR -

FINEST

DAAWAT A

BRING OUT
—YOUR —

FINEST

Times Square, New York

* Baloch separatists h||ack
train, kill 20 Pak soldlers

DPAAWAT A
BRING OUT
S1OURS
FINEST
#StocksInFocus 7 U || i uufﬁ | § #StocksToTrade

#NurturingGoodness ¥LTFOODS

#rice StockMarketlndla
mmShahRukhKhan::x
#daawat #StocksMarket

ALL India Edition: 1.52 crore Ay
[ #FMCG #BringOutYourFinest #Daawat

___________________ _ #ZeenatAman #StocksToWatch #stocksinfocus
#ASIUASIUIKIN #DaawatBrmgOutYourFlnest

1St Innovatlve print
campaign in category

That's when you know,
B DAAWAT Z
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https://www.youtube.com/watch?v=QaNecSiQNoQ&t=4s
https://www.youtube.com/watch?v=QaNecSiQNoQ&t=4s

Marketing Campaigns & LTrooDs

Radio Campaign for Sustainable and Eco-Friendly Jute Bag

Brmg Out Your Finest Delhi NCR launched on World Environment Day

Pov- You come back from hostel
Jo9» after along time W

DAAWAT
Super for the pIate
Super for the planet

{
3 N
i ":\.

; i .
m -
memisitoodluntiliyouzrelinfalhostel '

BRING OUT YOUR FINEST

World Environment Day
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https://www.facebook.com/DaawatBasmatiOfficial/posts/pfbid05D8gt7n7xcuYVNz9wgAanptN5hV9xkUYPmCdeeogzw3fcWjuswGnCw9xiSroXyYWl

Accelerated Growth Through Collaboration

P Pl o) o032/035

Daawat + Zepto = Biryani magic in 10 mins Q)

Watch the magic unfold, HERE

LT FOODS INVESTOR PRESENTATION | Q1 FY26
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Tasting Table.

The 14 Best Indian Groceries You Can Buy At
Costco

SPICE UP

YOUR GAME

SWEEPSTAKES

"
ROYAL. | uNicorNs



https://www.youtube.com/watch?v=4pHyva3LBGo

People, Culture & Recognitions

Global
Manpower

6,500+ employee
strength globally

Talent
Magnet

58% millennials

& GenZ

(blend of ambition &
experience)

Equal Opportunity
Employer

Certified

FEB 2025.FEB 2026
INDIA

This is to certify that LT Foods Limited has
successfully completed the assessment conducted by
Great Place To Work®, India, and is certified as a great workplace.
Category: Mid-Size Organizations

This certificate is valid from February 2025 till February 2026.

LT FOODS INVESTOR PRESENTATION | Q1FY26

Balbi Singh
Chief Executive Officer
Great Place To Work®, India

@ LI.roops

TWICE RECOGNIZED FOR
EXCELLENCE!

Royal has won 2024 Self Magazine & People’s Food
Supermarket awards

ROYAL

Hyorutossi
Biryani Kit
iR

21st Annual Chef Awards Q‘W
Tith Knowledge Summit -

@ 170¢t,2024 | () The Ashok, New Delhi

St Tt

fe i"o indlancul linaryforum

-~
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NURTURING GOODNESS

p INDIAN
RESTAURANT
CONGRESS & AWARDS 2024

13" National Convention on Foo

R RESTAURANT FRANCHISE IN
INDIA.IN

27
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Continuing on the high-growth global FMCG business & LTFooDs

MARGIN EXPANSION

* Building Economies of Scale

GROWTH
» Further solidifying the CORE business

+ Adding efficiencies across the value chain

+ Driving premiumisation
« Widening distribution channel

« Expanding product portfolio and entering newer
geographies

« Explore inorganic opportunities

BEING RESPONSIBLE @ @
« Embedding ESG in the culture of the g
organisation J

CAPABILITY BUILDING

+ Digital Transformation

» Focus on building People skills and talent pool

LT FOODS INVESTOR PRESENTATION | Q1FY26 29



Laying A Clear Path in Place for Future Growth

Compelling growth opportunities across geographies, expected to
achieve EBITDA Margin of +14% in the next 4 years

Expanding Product Portfolio and

Product Premiumisation

+ Focusing on profitable growth, reflected in 5
years’ EBITDA CAGR of 16% and corresponding
PAT CAGR of 21%;

* Exploring multiple adjacent categories for
expansion ~ right to win to expand share of
consumer’s wallet;

Revenue Mix %
FY24 FY29

10% \’{ 3% 10%)

87% 83%

7%

= Basamti & Other Specialty Rice
= Organic Foods & Ingredients
5 RTH /RTC

LT FOODS INVESTOR PRESENTATION | Q1FY26

Identified
Levers for
Margin
Expansion

1,400+
Distributors

=1 1,500+ towns

Distribution
Reach (INDIA)

195,000+

outlets

Deepening Distribution and

entering Newer Geographies

Robust distribution network to drive consumer
reach & penetration, and to further strengthen
our franchise;

Strategic restructuring based on the ‘Theory of
Constraints’ is geared towards achieving
sustainable growth

Strong focus on Quick Commerce, E-
Commerce and Modern Trade partners

~ reflected in expanding and
growing leadership in majority
of E-Comm / Q-Comm platforms;

/~
2 LT FOODS

NURTURING GOODNESS

30



Opportunity Landscape for our Core Business

Basmati Rice Market (est.) (INR in crs.)

Expected Industry CAGR

0

Categorical Growth

+ overall growth in Basmati
rice and speciality rice
categories;

Factors

Driving
Growth

+ Consumers’ movement
from lower to higher price
points in India;

LT FOODS INVESTOR PRESENTATION | Q1FY26

+ South Asian population

North America
25,000+ 6,000+
7-9% 10-12%

0

Immigration

migrating to western
countries

Preferences

« Growth of Ethnic cuisine
and increasing popularity
of biryani, globally

/~
2 LT FOODS

NURTURING GOODNESS

Europe (+UK) Middle East
6,000+ 40,000+
4-6% 3-4%

Indian FMCG market is estimated at
~$105bns, with an expected growth
CAGR of 11%, driven by:

* increased per capita
consumption;

* increased household penetration
(fueled by improving retail reach)

31



Further strengthening brand recall for increased market share vk crs

« Improve market share in India « Increase revenue mix of NPD from 2% (currently) to 10%
« Extend into adjacencies
« Increase consumer acquisition  Further strengthen consumer reach and penetration

Tapping Emergent and Big Opportunities

Conversational Contextual Conventional Super Foods Regional Specialities Global Specialities
—_—0"

DMWA?

Digitally-enabled Distribution Across Verticals

Portfolio Expansion & NPDs

Mass Media + Digital Presence + Activations War Room Resolving ) )
‘Plan Central - Bottlenecks Virtual Calling
' ’ ints-of- to reduce costs
Food Expressions ..o packs Consumer Activations Enable Local at points-of-sale
& Recipes — Promotions =
‘ Auto Credit financing
Replenishment to distributors
for efficient-serving cost optimisation

General MT & e-

LT FOODS INVESTOR PRESENTATION | Q1FY26 32




Investing in Capabilities: Digital Transformation

Build a ‘Smart & Intelligent Enterprise’ which can drive 1.5X ~ 2X BUSINESS VALUE

Leadership

L)

Key
Objectives

*® %

Technology

Case Study:

How LT Foods achieved 2x revenue growth

with diqgital supply chain transformation

Reduced finished
good inventory

from 40-45 days
to 20 days

LT FOODS INVESTOR PRESENTATION | Q1FY26

Enhance Stakeholder Experience

. Create More Value For The

Customer

- Optimize & Rationalize Cost

Enhance Productivity

Bring More Transparency
Reduce Risks

Enable Compliances

More Controls & Agility
Enhance Safety

Enable Fast Decision Making

Enable ESG

- Strong Brand Value

Better Market Position

8

LJ

/~
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Enable Revenue Growth
Improved EBITDA
Strong Controls

Enable Sustainability

Stronger Financial
Position

33


https://www.ey.com/en_in/transformation-realized-case-studies/how-lt-foods-achieved-2x-revenue-growth-with-digital-supply-chain-transformation

Our Continuous Inorganic Growth Journey & LTFooDs

NURTURING GOODNESS

Lo

Acquisition Attributes

+ Strengthen presence in existing
and newer geographies;

 Further solidify presence in newer
segments in existing geographies;

+ Leverage distribution network of
the target entity to supply existing
products;

#1 Basmati 817 Elephant (Canada) &  European organic #1 Jasmine rice in
rice in North IV / Rozana (Middle East) foods brand the USA
America (30% stake)

*remaining 49% acquired in May’25

LT FOODS INVESTOR PRESENTATION | Q1FY26 34



ESG Initiatives: Setting Global Precedents & LTFooDs

Home  AboutRice v  Aboutus v  Howwework v  Takeaction  Resources  Membership v News v  Events & Webinars v

. -
: @
LTFO0DS

GOLD

LT Foods\AchlevésIncNUStry |rst ;

2024

1!
|
;

with SRP-Verlfled Low-Carbo Rlce { e e =

)

(sT Foodé. India, SRR Member, Story
' q.
4

Read More About It Here

ecovadis

Sustainability Rating

'APR 2025 _
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https://sustainablerice.org/lt-foods-completes-pilot-of-srp-verified-low-carbon-rice-a-milestone-for-climate-smart-agriculture/

/~
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NURTURING GOODNESS

ESG Initiatives: Nurturing Goodness

3 0 0 0 LLFI005 & LTroops £ L1 Fo0Ds & \Troops
LT Foods Limited .,A LT FOODS +
Sustainability Report 2023-24 ’ NURTURING GOODNESS FUELING
e - YOUNG MINDS WITH GENDER EQUALITY PURE WATER, EMPOWERING THE FUTURE
HEALTHY MEALS STARTS WITH EDUCATION | BRIGHTER okl ot e el
WeS 75 Girls Th h
° UdyayaneCal:'g,p :r::urin:assri;;‘tlgr Future o FUTURES FOR
Shaping a 30 000+ LIVES

. L

Sustainable Future

3\ i\ ~:}.

__3.

Through its mid-day meal programs, we ensure
3,000+ children receive vital nourishment
require for a healthier life.

Our water sanitation initiative
makes clean water a reality for many

Surooos (MM gLTFooDs @ LT Foocs
THECYCLE OF CHANGE 1%, COME RAIN OR CHANGE BEGINS WITH || /202017 roup aims tocrate 1o
STARTS HERE! ! MORE RAIN BRIGHT IDEAS! 4 enhancepslzjstainability effogts.
% [

We empower women with menstrual health
education & safe sanitation practices

Lighting 323 communities

.- WE'LL BE READY!
. We recycle 15,000+ KL of water
. " with rainwater harvesting.

with solar power

1st Sustainability
Report
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https://ltfoods.com/ltfoodscms/uploads/investors/annualreports/annualreports_1740135117.pdf

Shareholding Information

® Promoters

= Mutual Funds

m FPIs / FIIs (Others)
FIIs (SALIC)
Others
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NURTURING GOODNESS

Shareholder Information

as on jJune 30, 2025
BSE Ticker 532783
NSE Symbol LTFOODS
Bloomberg LTFOODS:IN
Market Capitalisation (¥ Crs)* 16,892
Free - Float share % 40.0%
Free Float Market Cap (ZCrs) 6,757
Shares Outstanding (# in Crs) 34.7

Industry

Consumer Foods

Promoter Shares are Unencumbered

* Share price as on 30" June 2025 (Closing Price: INR 486.45)
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Safe Harbour &) LTFoOoDS

This presentation and the accompanying slides (the ‘Presentation’), which have been prepared by LT Foods Limited

(the “Company”), have been prepared solely for information purposes and do not constitute any offer, recommendation

or invitation to purchase or subscribe for any securities and shall not form the basis or be relied on in connection with any contractor binding commitment whatsoever. No
offering of securities of the Company will be made except by means of a statutory offering document containing detailed information about the Company.

This Presentation has been prepared by the Company based on information and data which the Company
considers reliable, but the Company makes no representation or warranty, express or implied, whatsoever,
and no reliance shall be placed on, the truth, accuracy, completeness, fairness and reasonableness of the
contents of this Presentation. This Presentation may not be all inclusive and may not contain all of the
information that you may consider material. Any liability in respect of the contents of, or any omission from,
this Presentation is expressly excluded.

This presentation contains certain forward-looking statements concerning the Company’s
future business prospects and business profitability, which are subject to a number of risks and
uncertainties and the actual results could materially differ from those in such forward-looking
statements. The risks and uncertainties relating to these statements include, but are not limited
to, risks and uncertainties regarding fluctuations in earnings, our ability to manage growth,
competition (both domestic and international), economic growth in India and abroad,
Ability to attract and retain highly skilled professionals, time and cost over runs on
contracts, our ability to manage our international operations, government policies
and actions regulations, interest and other fiscal costs generally prevailing in the
economy. The Company does not undertake to make any announcement in case
any of these forward-looking statements become materially incorrect in future

or update any forward-looking statements made from time to time by or on behalf
of the Company.
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LET'S BUILD RESILIENCE.
LET'S GROW SUSTAINABLY.

~
&9 LTFooDs

Ms. Monika Chawla Jaggia

(Chief Corporate Development Officer)

E-mail: monika.Jaggia@ltgroup.in
Phone: +91 124-3055101
Website: https://Itfoods.com/

LT FOODS LTD.

(CIN: L74899DL1990PLC041790)

Registered Office Address:
Unit-134, 1st Floor, Rectangle-1, Saket District Centre,
Saket, New Delhi-110017

Corporate Office Address:
4th Floor, MVL I Park,
Sector - 15 Gurugram - 122001


https://www.linkedin.com/company/lt-foods/
https://www.facebook.com/LTFoodsOfficial
https://x.com/ltfoods?lang=en
https://www.instagram.com/ltfoods_official/
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