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is the company’s flagship brand present throughout 
India, UAE and South Asian Countries.

We are an Apparel Company, leading in Men’s & Women’s Innerwear, 
Athleisure, Thermals, Socks, with an increasing presence in Kids wear 
& Towels.



 Developed organized and extensive network of distributors across India

 Expanded presence in Apparel from Innerwear to Athleisure, Thermals, Sock, Towels

 In Innerwear :

 Established the premium segment with brand Jockey

 Changed the rules of retailing - Product display modules, Attractive box packaging, Lifestyle Point 

of Sale imagery

 Brought the category ‘out of the closet’ using ‘first-of-its kind’ international brand 

communication

 Set up Exclusive Brand Stores to display entire range of Apparel, a first-of-its-kind in 
innerwear category



Page Industries : Infrastructure Facilities

20,000+
Employees• 9 in Bangalore

• 4 in Hassan 
• 1 in Mysore
• 1 in Gowribidanur
• 1 in Tiptur
• 1 in Tirupur

Production & Warehouse facilities 
spread over 2.4 Million square feet  
across 17 locations 













Our Products

Innerwear (Men)

• Vests
• Briefs
• Boxer Briefs
• Trunks
• Boxer Shorts
• Inner Tees
• Thermal Wear

Innerwear (Women)

• Brassieres
• Sports Bra
• Panties
• Camisole
• Crop Top
• Tank Tops
• Shapewear
• Thermal Wear

Athleisure  (Unisex)
• Bermudas
• Track Pants
• Lounge Pants
• Sports Shorts
• T- shirts
• Polo T-shirts
• Gym Vests
• Yoga Pants
• Sleepwear
• Jackets
• Sweat shirts

Socks

• Formal
• Casual
• Sports
• Performance Towels

• Face
• Hand
• Bath 

Juniors 
• Vests
• Briefs
• Trunks
• Camisole
• Panties
• Shorties
• T-shirts
• Polo T-shirts
• Boxer Shorts
• Knit Shorts
• Knit Tracks
• Tank Tops
• Shorts
• Leggings
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HIGHER 
DISPOSABLE 

INCOME

15 - 34 YRS 
LARGEST 

CONSUMER 
GROUP

INCREASE IN 
URBAN 

POPULATION

INCREASED SHIFT 
IN ORGANISED 

RETAIL

HIGH GROWTH  
MIDDLE, PREMIUM, 
SUPER- PREMIUM 

SEGMENT

INCREASED 
INVOLVEMENT IN 

BRANDED INNERWEAR

MORE
DISCERNING
CONSUMERS

HIGHER 
ASPIRATION FOR 
INTERNATIONAL 

BRANDS

Industry Growth Drivers
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Brand History







Global Distribution MapGlobal Distribution Map



Brand Philosophy



Through archetypes we saw a way to define Jockey in
a memorable fashion that connects with consumers well

beyond individual products and their attributes. It became clear
during our process of brand discovery that Jockey is closely aligned

with the story of the Innocent. The Innocent reflects the human
desire to reach “Paradise,” to be happy and truly enjoy life. The
journey to reach paradise also requires the Innocent to focus on

the “here and now” to enjoy what life brings everyday and
continually find ways to search for that “ best place.”



This Spirit of the Innocent is consistent with 
our brand and true to what we believe.



Our Purpose



To Satisfy
The Human Need
For Comfort.



We’ve evolved into the best loved and most respected provider of underwear in the world.



Today, our brand has grown to 
embrace a wider view of our



Consumers see Jockey as a brand 
that is genuine, happy,
approachable, relaxed, engaging 
and personal.
But they also give us permission 
to mean more to them.



create products for many different areas of Daily life 
that help people build a more balanced world



Super Premium/Lifestyle 
Brands 

Premium / Aspirational 
Brands 

Mid Premium Brands

Mass Brands

Brand Positioning



Sales and Distribution



SALES ARCHITECTURE

Online Channel
Sales

Exclusive
Brand
Store

Large
Format
Store

SALES



CHANNEL SALES



FRONTLINE SALES TEAM : 
TERRITORIAL AND MICRO FOCAL 
REPRESENTATION



900+ Distributors | 2,500+ Distributor Accounts

1,800+ Cities / Towns

50,000+ Retail Network

350+ Channel Sales Strength

1,000+ Distributor Sales Officers



SUPPLY CHAIN

PAGE 
INDUSTRIES 
LIMITED

DISTRIBUTOR
(Primary)

RETAILER        
(Secondary)



Stand Alone Wall Fixtures – 9’ x 7’



Stand Alone Wall Fixtures – 6’ x 7’



Exclusive Brand Stores



EBO – Fact File 

Exclusive Brand Outlets 500+

Retail space in square feet 4,00,000+

Stores in High Streets 375+

25+

100+Stores in Malls

Exclusive Women Stores



Phoenix Mall - Bangalore



Phoenix Mall - Bangalore



Phoenix Mall - Bangalore



Orion Mall- Bangalore



DVG Road - Mysore



Exclusive Womens Store



R City Mall – Mumbai



R City Mall – Mumbai



Large Format Stores 











Jockey Online



Exclusive Online Store – jockeyindia.com

25,600 Pin codes serviced in India



Exclusive Online Store – jockeyindia.com



Overseas Markets



UAE

Exclusive Brand Outlets
4

Doors
83

SRI LANKA

Exclusive Brand Outlets
2

Doors
144

NEPAL

Doors
112



Al Ghurair - UAE



Colombo - Sri Lanka



Marketing Brand Jockey 
to a 

Diversified India 



Media Strategy : Brand 

BRAND

TELEVISION

MOVIES

DIGITAL & 
SOCIAL MEDIA



Media Strategy : Product 

PRODUCT

PRINT MEDIA

OUT OF 
HOME MEDIA

DIGITAL & 
SOCIAL MEDIA



PRINT MEDIA













Out of Home : Larger than Life





















Digital / Social Media



Embracing the Digital & Social 

Mediums

Social Brand Assets

• Facebook

• Instagram

• YouTube

• Twitter

• FreeAsIAm | Blog



OUR PURPOSE AND VISION

To satisfy the human need for comfort; by ensuring our consumers 
always get the most comfortable and innovative products at the best 

possible quality and value for money.

OUR MISSION

To be the largest and most profitable premium innerwear and 
leisurewear brand within the men, women and kids segments in our 

licensed markets
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About Speedo
 Speedo International Ltd. is a manufacturer and distributor 

of swimwear and swimming accessories based in Nottingham, UK

 Founded in Sydney, Australia in 1914, the industry leading 
company is now a subsidiary of the British Pentland Group

 Speedo products include Swimwear, Equipment, Water shorts, 
Apparel and Footwear



MARKET SIZE AND POTENTIAL
ALL INDIA

Presenter
Presentation Notes
We know the category is growing at a phenomenal rate, but what is the market size and market potential? How big is the market?



MASSIVE OPPORTUNITY AWAITS…
The AC Nielsen survey reveals that out of the ‘Non Swimmers’ surveyed –

24% of the non-swimmers demonstrated 
‘likelihood to swim in the future’

Out of the 124 Million ‘Non Swimmers’ in the Target Audience -

This would translate to an 
additional 29 Million swimmers who 

demonstrate a likelihood to swim 

Presenter
Presentation Notes
The AC Nielsen survey reveals that out of the ‘Non Swimmers’ surveyed – 24% of the non-swimmers demonstrated  ‘likelihood to swim in the future’ Out of the 124 Million ‘Non Swimmers’ in the target market -This would translate to an additional 29 Million swimmers waiting to jump into the pool. There is a huge desire and aspiration to swim in India. This is what is ultimately fueling the growth for the category, which you all have been experiencing in your stores



Growth Drivers for Category in India..
Most parents now recognize swimming as an important life skill. Parents insist that their

children need to learn swimming 

Most modern high rise apartment complexes in metro cities provide swimming pool access for 

their residents 

More people are taking to swimming for various reasons -

 Healthy Living & Weight Management

 Fitness

 Refreshment / Relaxation

 Hobby

Presenter
Presentation Notes
Several of the key retailers across India, like yourself, have shared similar findings and observations about the growth of the category…. 



Growth Drivers for Category in India..

 Swimming is being recognized as rehab for physical ailments 

 Swimming is a life long activity and suitable for all ages

 Swimming is a social activity shared with family and friends

Holiday occasions to Beach / Resort destinations are on the rise

 Schools around the country are making it a compulsory activity and part of the 

Physical Education program/syllabus 

Presenter
Presentation Notes
Several of the key retailers across India, like yourself, have shared similar findings and observations about the growth of the category…. 



Snapshot Speedo in India

25+ • Number of Distributors

35+ • Number of Exclusive Brand Stores

60+ • Number of Doors in Large Format Stores

1000+ • Total Retail Presence across India

150+ • Towns and cities across India

























OUR PURPOSE AND VISION
“To inspire people to swim; with Speedo"

OUR MISSION

“To be the number one swim brand in our licensed markets, 
in terms of both market share and profitability”
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Snapshot (INR in Millions)

PARTICULARS FY 18 FY 17 FY 16 FY 15 FY 14 FY 13 FY 12

Total Income 25520.28 21304.61 17962.43 15516.32 11941.72 8842.63 7017.65

EBIDTA 5621.35 4375.60 3849.99 3276.15 2615.62 1850.20 1513.88

PBT 5175.06 3948.23 3430.83 2933.10 2334.81 1656.79 1340.93

PAT 3469.75 2662.82 2315.18 1960.24 1537.84 1125.33 899.85

EPS (Rs.) 311.07 238.74 207.57 175.74 137.87 100.89 80.68

EBIDTA Margin (%) 22.03 20.54 21.43 21.11 21.90 20.92 21.57

RONW (%) 41.00 40.00 43.69 50.68 53.21 52.70 54.27

ROCE (%) 58.32 54.79 57.76 50.73 50.11 52.25 56.81



Sales INR (Millions)
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(INR in Millions)

2,616 
3,276 

3,850 
4,376 

5,621 

2013-14 2014-15 2015-16 2016-17 2017-18

EBIDTA

2335
2933
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3,948 

5,175 

2013-14 2014-15 2015-16 2016-17 2017-18

PBT

1538
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2315
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3,470 
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PAT



(INR in Millions)

49% 51%
58% 55%

58%

2013-14 2014-15 2015-16 2016-17 2017-18

RETURN ON CAPITAL EMPLOYED
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EPS (Rs Per Share) DPS (Rs Per Share) Dividend Payout Ratio (%)

EPS & DIVIDEND

53% 51%
44%

40% 41%

2013-14 2014-15 2015-16 2016-17 2017-18

RETURN ON NETWORTH



Financial Highlights for the Half Year ended 30th September, 2018.

INR.15,060 million

INR.3,501 million

INR.3,272  million

INR.2,171  million

INR.13,226 million

INR.2,739 million

INR.2,523 million 

INR.1,694 million 

13.87%

27.84%

29.68%

28.17%

Current CH Previous PH Growth

REVENUE

EBIDTA

PBT

PAT



Thank You
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