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Print  Industry Revenues (Rs bn) Media Spend as % of GDP

Ad Revenue Sub Revenue Source: Worldwide Media & Mktg. Forecasts, Group M, Summer 2011

M&E industry size was Rs 728 bn in 2011, which grew by 12% over 2010. Expected 
CAGR growth is 15% till 2016.

Source: Worldwide Media & Mktg. Forecasts, Group M, Summer 2011

Indian Ad spend is expected to grow at a CAGR of 14% till 2016.

Print Media Ad pie continues to hold largest % of overall Ad pie at 46% and is expected to 
maintain lead with expected CAGR growth of 12% till 2016.
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Source: FICCI-KPMG Report 2012



Newspaper Reach (in ‘000)Can Read Population (in ‘000)
26% Growth

(Growth From 2007 – 2012) (Growth From 2007 – 2012)

41% Growth
9% Growth 11% Growth

Li l i f I di h 6 62 9 (i ‘000) f 3 11 (i ‘000) iLiterate population of India has grown to 656259 (in ‘000) from 537117 (in ‘000) in 
last 5 years from 2007 to 2012.

Source: IRS Q3 ‘12
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A d 44 2 illi T t l R d hi &19 8 MN D il d i I di ’ f t t i k tAround 44.2 million Total Readership &19.8 MN Daily readers in India’s fastest growing markets
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A Leader in Print Readership, operating in the highest growth 

Leadership in Multiple States –
Emerging Tier II & III Cities

markets in India

• Madhya 
Pradesh, Chhattisgarh, Rajasthan, 
Gujarat, Haryana, Punjab, Chandigarh, 
Maharashtra, Himachal 
Pradesh, Uttrakhand,
Jharkhand, Jammu & Kashmir & Delhi

Focus on Revenue Market Share - in 
Multiple language

• Hindi, Gujarati, Marathi and English

• 38% Urban population resides in Bhaskar
Markets

• 36% of India’s total consumption is 
concentrated in Bhaskar Markets.

• Newspaper readership penetration is only p p p p y
30%
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Source: IRS Q3 ‘12
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Indian Language gaining share of ad-pie

English
50%

English
40%

Indian Language
50%

Indian Language 
60%

Hindi Started getting the Premium(On Value Basis)

2005 : Rs 69 bn 2011 : Rs 139 bn

50%

2591

603

1994

2005 : 7.2x Premium 2011 : 4.3x Premium

603

English Hindi

276

English Hindi

Source: FICCI KPMG Report , IRS , TAM Adex
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INDIA 

28 States

Less: 7 NE States
(Non Focused Markets)

7 Union Territories

Less: 6 Union Territories
(Non Focused Markets)

6 Metros (English Play)
Delhi, Mumbai, Chennai             

Hyderabad, Kolkata,     
Bangalore

Remaining:  (Major) 1 U.T.ChandigarhRemaining: Major 21States 

Hindi Bengali Oriya Marathi Gujarati Southern DB Corp

1 State 1 State

DB Corp Andhra Pradesh

Tamil Nadu

Kerala

Karnataka

Madhya Pradesh 
Chattisgarh
Rajasthan
Haryana 
Punjab
Himachal Pradesh 

DB Corp

DB Corp

Uttarakhand
Jharkhand                
Jammu & Kashmir 
Bihar

Uttar Pradesh

Source: Indian Govt Web site
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UNIFORMLY DISTRIBUTED EBIDTA FROM OUR DIVERSIFIED MARKETSUNIFORMLY DISTRIBUTED EBIDTA FROM OUR DIVERSIFIED MARKETS
Our business in Madhya 
Pradesh, Chhattisgarh, Rajasthan, Gujarat, Haryana, Punjab, Chandigarh etc. equally 
contributes towards top-line, bottom-line & our readership, thus reducing the 
d d bilit i l k tdependability on any one single market

EVEN DISTRIBUTION OF OUR 19.8 MN AVERAGE DAILY READERS
Readership – IRS 12 Q3

CPH 12%M h ht 7% CPH, 12%

Gujarat, 19%

Jharkhand, 4%
Maharashtra, 7%

Rajasthan, 32%

MP & Chtsgrh, 26%

CPH Gujarat MP & Chtsgrh Rajasthan Jharkhand Maharashtra
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CPH – Chandigarh, Punjab & Haryana

CPH Gujarat MP & Chtsgrh Rajasthan Jharkhand Maharashtra



so far 5 editions fromso far 5 editions from
AurangabadAurangabad NashikNashikAurangabad, Aurangabad, NashikNashik, , 
JalgaonJalgaon, , AhmednagarAhmednagar
& & SolapurSolapur……
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Maharashtra, Aurangabad Maharashtra, Aurangabad 
MM 20112011May May 20112011

Di M hi ODi M hi O

Average Issue 
Readership 
Estimates

AIR 
Base

SEC SEC AB % of Total 
Reader BaseA B ABDivya Marathi OverDivya Marathi Over

All leader &All leader &
leader in SEC ABleader in SEC AB

Estimates A B AB

Divya Marathi 342 28 58 86 25%

Lokmat 273 15 39 54 20%

D il S k l 65 4 8 12 18%

The affluent truly appreciates quality content of Divya Marathi  The affluent truly appreciates quality content of Divya Marathi  

Daily Sakal 65 4 8 12 18%

AIR: Average Issue Readership

SEC: Socio Economic Class

Figs in ‘000

IMRB: Indian Market Research Bureau
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Jaipur IRS 12 Q3

Dainik Bhaskar 1088

Average Issue Readership in ‘000s

CONSISTENT CONSISTENT 
LEADERS FROM LEADERS FROM 
THEN TILL NOWTHEN TILL NOW

Dainik Bhaskar 1088
Nearest Competitor 785

Chandigarh/ Haryana IRS 12 Q3

Dainik Bhaskar 1475

Nearest Competitor 1034THEN TILL NOW…THEN TILL NOW… Nearest Competitor 1034

Ahmedabad IRS 12 Q3

Divya Bhaskar 1114

Nearest Competitor 863

A it IRS 12 Q3Amritsar IRS 12 Q3

Dainik Bhaskar 136

Nearest Competitor 112

Jalandhar IRS 12 Q3

k h kDainik Bhaskar 137

Nearest Competitor 115

Ranchi AIR

Dainik Bhaskar 270

IMRB Survey
RanchiRanchi--IMRB IMRB SurveySurvey

Dainik Bhaskar 270

Nearest Competitor 303

IRS : Indian Readership Survey

Aurangabad AIR

Dainik Divya Marathi 342

Nearest Competitor 273

AurangabadAurangabad--IMRB SurveyIMRB Survey--
August 2011August 2011

IMRB: Indian Market Research Bureau Nearest Competitor 273
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Advertisement Revenue (Mn)( )

Total Revenue (Mn)
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R B kd Qt 3’FY13Revenue Breakdown  Qtr. 3’FY13

Circulation,
17%

Other, 6%

Revenue Growth Drivers

Advertising,
77%

Upward revision of ad rates at national and local level

Driving growth through Retail Advertisers

Improved Circulation, in Existing and Newer Markets and better price realization

Further consolidation in existing markets and expansion into new territoriesFurther consolidation in existing markets and expansion into new territories
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EBITDA Growth & its Margin (INR MN)

PAT Growth &its Margin (INR MN)
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Particulars

QTR  3
(FY 11-12)

QTR  3
(FY 12-13)

YTD DEC
(FY 11-12)

YTD DEC
(FY 12-13)

Rs MN 

Matured Emerging DBCL
Standalone Matured Emerging DBCL

Standalone Matured Emerging DBCL
Standalone Matured Emerging DBCL

Standalone

Topline 3381 376 3914 3698 497 4386 9651 897 10955 9995 1391 11869

EBIDTA(Before 
pre-opex) 1141 (144) 1041 1227 (56.5) 1245 3323 (450) 2945 3087 (266) 2970pre opex)

EBIDTA(After 
pre-opex) 1141 (165) 1019 1227 (56.5) 1245 3323 (570) 2825 3087 (277) 2957

EBIDTA % 34% (44%) 26% 33.2% (11.4%) 28.4% 34.4% (63.5%) 25.8% 31% (20%) 25%

*Emerging Editions:  Editions which are less than 4 years old
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R t C it l E l d (ROCE)Return on Capital Employed (ROCE)

Return on Net Worth (RONW)
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Year EndedYear Ended Quarter ended Quarter ended 

Particulars (INR million) March-09 March-10 March-11 March-12 December-11 December-12 Growth %

Advertising Income 7256 8086 10034 11281 3059 3412 11.5%

Circulation Revenue 2009 2118 2144 2422 632 731 15.7%

T l I 9610 10630 12 94 14 3980 442 11 2%Total Income 9610 10630 12794 14755 3980 4427 11.2%

Newsprint (4,075) (3,279) (3,838) (5,080) (1,350) (1,447) 7.2%

Other Operating Expenditure (4,062) (3,922) (4,786) (6,071) (1,647) (1,750) 6.3%

Total Expenditure (8,137) (7,200) (8,624) (11,151) (2,997) (3,197) 6.7%

EBITDA 1473 3429 4170 3604 983 1230 25.1%

EBITDA Margin 15.3% 32.3% 32.6% 24.4% 24.7% 27.8%

Net Profit 476 1828 2587 2021 554 706 27.6%

Net Worth 2360 6361 8289 9177 9404 10408

Secured Long Term Gross Loan 4595 2394 1745 1328 1395 1223

Cash & Bank Balance 452 1926 1727 1896 1591 917

Secured Working Capital Loan 817 573 337 577 761 450Secured Working Capital Loan 817 573 337 577 761 450

Total Secured Gross Debt 5412 2966 2082 1905 2156 1673

Net Block (Fixed) 6471 6475 7091 8224 8195 8653

ROCE 15.0% 31.9% 35.1% 27.0% 25.7% 27%

RONW 20.0% 28.7% 31.2% 22.0% 21.5% 20.7%
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• Launched in 2006, now operates from 17 stations in 7 states, namely  

M.P., C.G., Punjab, Gujarat, Rajasthan, Chandigarh, Maharashtra

• Our Radio Business has attained PAT in record less than 4 years time, 

from the time of operations of all 17 stations.

• Strong Advertisement revenue of Rs 191 million with growth of 21 7% in• Strong Advertisement revenue of Rs. 191 million with growth of 21.7% in  

Qtr 3 FY’13 on YOY Basis. 

• Achieved EBIDTA of Rs. 73.1 million (margin of  38.3%) and PAT margin 

of 24.5% in Q3 FY’13

• Strong Competitive advantage because of knowledge of consumers & 
advertisers, in these markets,
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• Digital Business has shown a impressive growth of 1950% in last 3 years .

• Our Unique Visitors have grown to 10 million per month, thus registering 

growth of 1650% in last 3 years.

• Collective page views stands at 250 million per month• Collective  page views stands at 250 million per month. 

• www.dainikbhaskar.com has become largest Hindi language website with 

163 million page views, registering growth of 2700% in last 3 years.

• www.divyabhaskar.com has become largest Guajarati language website 
with 67 million page views, thus registering growth of 1100% in last 3 
years.

• Our Revenue growth is impressive 100% in Qtr 3 YOY and we have been 
maintaining good growth momentum in our Digital revenue.
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Chairman - 44 years of experience
Served as Chairman of FICCI of the MP region

Ramesh Chandra Agarwal

Managing Director of DBCL
27 years of experience in the publishing and newspaper business

Sudhir Agarwal

19 years of experience. Won the E&Y ‘Young Entrepreneur of the Year 2006 ’ Award
distinction of being the youngest chairman of Indian Newspaper Society for MP region

Girish Agarwaal

13 years of experience in the publishing business 
Heads entire Production, IT and Technology for DBCL

Pawan Agarwal

Heads the Piramal Group in IndiaAjay Piramal*

Executive Chairman of Ogilvy & Mather Pvt. Limited, IndiaPiyush Pandey*

Previously the Chairman & Executive Director at Central Bank of India and Chairman & 
Managing Director of Vijaya Bank

Kailash Chandra 
Chowdhary*

Vice-President of BIR Brussels, the International Authority in Non- Ferrous Metals Ashwani Kumar Singhal*

A member of the planning group sub-committee of the Union Planning Commission of 
IndiaHarish Bijoor*

* denotes Independent Directors.
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