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Prospect Consumer Products Limited Reports Robust H1 FY26 Results: Revenue
Up 125%, PAT Up 87%, Driven by Capacity Expansion and B2C Growth

Ahmedabad, November 07, 2025: Prospect Consumer Products Limited (formerly known as
Prospect Commodities Limited), a Gujarat-based company engaged in processing and supplying
premium cashew kernels under the brand DriFrutz, announced its financial results for the half year
ended September 30, 2025 (H1 FY26), reporting a 125.4% year-on-year increase in Total Income
t0329.69 crore and an 86.9% rise in Profit After Tax (PAT) to X2.06 crore. EBITDA grew 125.6%

YoY to X3.97 crore, supported by capacity expansion, automation, and strong performance across
both B2B and B2C segments

Key Financial Highlights:
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Particulars (Rs. Crs) H1-FY26 H1-FY25 Y-o-Y Change
Total Income 29.69 13.17 125.4%
EBITDA 3.97 1.76 125.6%
EBITDAM 13.42% 13.38% 4 Bps

PAT 2.06 1.10 86.9%
PATM 6.95% 8.39% (144)BPS
EPS 3.43 2.07 65.5%

Management Commentary

Mr. Vimal Mishra, Promoter & Managing Director, Prospect Consumer Products Limited,
said:

“H1 FY26 marked a period of strong growth and execution for Prospect Consumer. Total income
rose 125.4% year-on-year to ¥29.69 crore, with EBITDA and PAT increasing by 125.6% and
86.9% respectively. This performance reflects the impact of our capacity expansion, automation,
and operational efficiencies.”

“Our facility upgrade from 1,200 MT to 4,800 MT has positioned us for scalable and cost-efficient
growth. Utilization has reached 2,500-3,000 MT and is expected to cross 4,000 MT next year.
The new automated systems have enhanced productivity, consistency, and reduced manual
dependency across processes.”

“On the market front, our ‘DRIFRUTZ’ brand continues to gain traction in Ahmedabad through
retail and online channels. With positive customer feedback, new flavoured products, and
strong festive demand, we are confident of sustaining our growth momentum while evolving into
a trusted premium dry fruit brand.”

About Prospect Consumer Products Limited

Prospect Consumer Products Limited (formerly known as Prospect Commodities Limited) is
an Ahmedabad-based company engaged in the processing, exporting, and marketing of
premium-quality cashew kernels and dry fruits. Established in 2022, the company has
rapidly evolved from a trading-focused enterprise into a fully integrated, automated processing
player with a strong presence in both B2B and B2C segments.

Under its flagship brand “DRIFRUTZ”, Prospect offers a curated range of flavoured cashews,
dry fruit gift hampers, and assorted premium nuts, catering to India’s fast-growing healthy
snacking and gifting markets. The company operates a state-of-the-art facility at Changodar,
Ahmedabad, with an installed capacity of 4,800+ MTPA, equipped with advanced
automation systems for end-to-end quality control, consistency, and scalability.

With direct sourcing networks across Africa, South Asia, and India, Prospect ensures a steady
supply of high-quality raw cashew nuts while optimizing costs through backward integration.




The company’s products are distributed through both domestic retail and e-commerce
platforms, and exported to key global markets. Driven by strong governance, a lean cost
structure, and continuous innovation, Prospect Consumer Products aims to emerge as one of
India’s leading integrated dry fruit and premium snacking brands.

Disclaimer

This document contains forward-looking statements, which are not historical facts and are subject
torisks and uncertainties such as government actions, local developments, and technological risks.
The Company is not responsible for any actions taken based on these statements and does not
commit to publicly updating them to reflect future events or circumstances.
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