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Pantaloons Stores

Brand Stores

Multi-brand

8.4

Q1 FY22

Shop-in-shops

across
Dept stores

9.3

Q1 FY23
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Market Update

First normal start to fiscal after 2 years Inflationary pressure on businesses

— Industry witnessed an excellent quarter — Inflationary pressure continued to
with sales significantly higher than the expand cost base for retailers, most of
last normal base (Q1 FY20) which was passed on to end consumers

— Consumer confidence and spends came
back with more excitement

Accelerated Physical network expansion

— Brands and retailers now back to
. aggressive store network expansion
Offline rebounded 99 P

— Offline retail is now back after a 2-year
hiatus post-COVID Focus on Omni-capabilities

— Ecommerce continues to grow albeit a
little slower due to higher base during
COVID

— Continued focus on building Omni
capabilities

ADITYA BIRLA
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Q1 Highlights

Best-ever Q1 performance New levers driving growth

— ABFRL revenue grew by 39% over pre- — Strong performance across newly
COVID to reach Rs. 2875 Cr. incubated growth levers— Casualization,

— Clocked Rs. 500 Cr. EBITDA; 51% above small town formats, private label
pre-COVID launches and branded ethnic play

— Net Profit at more than 4 times the pre-
COVID levels

Enhanced Omni-channel coverage Back to aggressive brand investments

— Expanded Omni-channel network to more — Enhanced investments in brand building

than 1600 stores now; Amongst the largest
in the country

ADITYA BIRLA
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Consolidated Financials Growth Growth
(I Rs. Cr) Q1 FY20 Q1 FY22 Q1FY23 TR g
Revenue 2065 812 2875 254% 39%

EBITDA 332 -145 500 51%
EBITDA Margin 16.1% -17.8% 17.4%

EBIT 129 -383 230 /8%
PBT 35 -468 135 286%
PAT 22 -352 94 338%

NMEWZZ

— Revenue grew by 39% over pre-COVID levels

— EBITDA increased by 51% over pre-COVID inline with increase in revenue

— Net profit at Rs. 94 Cr. Vs. Rs. 22 Cr. in Q1 FY20 N@\\\
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Ql FY23 | Key Segm ents | Revenue

Consolidated Financials Growth
(InRs. Cr.) Q1 FY20 Q1 FY22 Q1 FY23 vs FY20 Vs FY22
Lifestyle Brands 1006 435 1519 51% 250%
Other Businesses 120 282 38% 134%
Madura Segment 49% 225%

>

Pantaloons Segment 15% 368%

Elimination

ABFRL 34% 258%

Ethnic Subsidiaries 166%
Others
ABFRL Consolidated 39% 254%

Strong bounce back across all segments post-COVID shows inherent strength of

business model | NN
—  Lifestyle brands grew at a remarkable rate of 51% over pre-COVID level (\T\‘\&\ 3
—  29% LTL growth over a large network of stores (LR £ @a
—  Pantaloons recorded another quarter of more than Rs. 1000 Cr. revenue NN\
—  Ethnic subsidiaries grew to 2.7 times of LY hn W’M{\\
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Ql FY23 | Key Segments | EBITDA

EBITDA EBITDA %
Q1 FY22 Q1 FY22

-

Growth
vs FY20

Consolidated Financials

(In Rs. Cr.) Q1 FY20 Q1FY23 Q1FY20 Q1 FY23

Lifestyle Brands -13.2% 17.5% 40%
Other Businesses -18.3%
Madura Segment -14.3% 16.0% 79%
Pantaloons Segment -25.2% 21.2% 33%
Elimination
-17.8% 18.2% 52%
Ethnic Subsidiaries -18.9% 4.1%
Others
ABFRL Consolidated 500 16.1% -17.8% 17.4% 51%
Mt~
TN
Robust performance across segments led to 51% EBITDA growth over pre-COVID \N\\\
(\\ N\
— Lifestyle and Pantaloons continued to generate strong EBITDA \\i Q
— Other businesses also contributing to improved profitability
ia
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Lifestyle Brands

— Robust operational performance led to quarterly revenue of Rs.
1,519 Cr.
— 51% growth over pre-COVID (Q1 FY20)
— EBITDA growth of 40% over pre-COVID

— Retall LTL growth of 29% (over Q1 FY20) on 2000+ store network
reflecting strong brand franchise

— Best ever quarter for our Women’s wear
— Business grew by more than 50% over pre-COVID

— Casual share continued to grow rapidly

— Ecom business grew by more than 50% over LY

Q1FY22 Q1FY23

RETAIL frea 3018 3257

NETWORK Ik Stores 230 2527
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Retail channel grew 76% over pre-COVID levels

Channel-wise Revenue (in Rs. crore)

QLFY20 Q1FY22 Q1FY23

Wholesale 349 67 315
Retail 450 192 793
Others 207 176 412

LOYALTY BASE (akns)
o [ ovenes o
0% loyal customers
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Pantaloons

— Highest ever first quarter for the business with Rs. 1027 Cr.
Revenue

— Strong EBITDA performance on account of larger full-price
period

— Ecom channel grew by 70% YoY led by strong traction on own
platforms
— Successful app pilot; 5 lakh+ downloads on launch

— Continued to expand its private label portfolio with new
launches in distinct spaces

QLFY22 Q1FY23

RETAIL (oo Mz 4922

NETWORK Ik Stores 342 375



Category
Mix

m Men

m\Women's Western
m\Women's Ethnic

m Kids

mNon Apps

Ownership
Mix

m Own Brands
m MFL
m Others

High private label share in Q1 FY22, an aberration due to impact of COVID



Other Business
Segments

Active Athleisure Innerwear
Youth Western Wear
Super Premium Brands
Ethnic wear
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— INNERWEAR —

— Highest ever quarterly sales with business growing to ~2.5x of LY

— Aggressive network expansion
— Expanded trade MBO count to exit with ~29000 stores

— [Ecom sales at ~3x of pre-COVID level
— Portfolio now well balanced between Inner wear & Athleisure

— Continuously launching innovative products — New launch “AIR”
met with tremendous consumer love

— Business set to scale up rapidly




AMERICAN EAGLE

— Revenue grew ~3 times the pre-COVID levels

— Continued to expand the distribution network with 5
new stores during the quarter

FOREVER 21

— Improving margin profile with leverage of local
sourcing

AMERICAN EAGLE FOREVER 21




Super Premium Brands

— One of the fastest growing businesses within ABFRL
portfolio with revenue more than 2x of pre-COVID level

— Continued to deliver double digit EBITDA margin

HACKETT %POLO TED BAKER QFREDPERRY

LONDON RALPH LAUREN LONDON

THE COLLECTIVE



Ethnic
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Jaypore

— Revenue grew to 3.5 times of LY with both the
channels showing robust growth

— Physical store network expanded to 11 stores — Set
for further scale up

— Continued scale up of own website through
technology advancement and customized marketing

— New categories such as Home, Jewelry & Men’s
wear contributing to growth

JAYPORE




Shantnu & Nikhil

— Highest ever Q1 revenue, More than 2x of LY

— Added 2 more stores to the network; Now available across 12
stores (50% above LY)

— Strong efforts toward brand building
— Revamped retail across 50% of existing couture network

— Promising traction on new channels of sale
— Ecom & SIS now brings ~30% of bridge revenue
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SHANTNU % NIRHIL



Sabyasachi

— Revenue grew by ~160% over pre-COVID levels
— Robust profitability with EBITDA growing to 4 times of LY

— Strong consumer acceptance of jewelry and accessories
building new platforms for growth
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Tasva

— Brand finding strong traction on the foundation of winning
products and price-value proposition
— Reflected in impressive store walkins, high
conversions and positive consumer feedback

— Rapid store expansion planned in this financial year

— Added 6 stores to the network during this quarter
— Plans to end the year with more than 60 stores

dh
TASVA
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House of Masaba

— Completed the transaction to acquire majority
stake in House of Masaba during this quarter

— Business started execution of its long-term

growth plan
— Beauty launch planned in Q2

masaba




Building a market leading portfolio across all large segments in Indian fashion

Lifestyle Pantaloons Ethnic
businesses

Expand presence in Build the most .
meaningfully large and comprehensive portfolio
g : future growth platforms of ethnic brands across
extensions and asset-light

OSSO categories, occasions and
distribution model price-points

Continue to build brand Accelerate growth with

strength on pillars of proven and well-established
premiumization, brand business model

ADITYA BIRLA
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FINANCIALS

Consolidated Profit & Loss

Q1FY20 Q1FY22 Q1FY23

In Rs. Cr.

Revenue from Operations 2065 812 2875
Other Income 18 24 31
Total Income 2083 836 2906
EXPENSES

Cost of Materials Consumed 183 107 335
Purchases of Stock-in-Trade 707 526 1272
Changes in Inventories 59 -233 -337
Employee Benefits Expense 260 250 347
Finance Costs 94 85 94
Depreciation & Amortisation 202 238 270
Rent Expense 122 0 209
Other Expenses 421 331 581
Total Expenses 2048 1304 2771
Profit before Tax 35 -468 135
Tax Expenses 14 -116 41

Net Profit after Tax 22 -352 94




DISCLAIMER

Certain statements made in this presentation may not be based on historical information or facts and may be “forward looking statements” including, but
not limited to, those relating to general business plans & strategy of Aditya Birla Fashion and Retail Limited (“ABFRL"), its future outlook & growth
prospects, future developments in its businesses, its competitive & regulatory environment and management's current views & assumptions which may
not remain constant due to risks and uncertainties. Actual results may differ materially from these forward-looking statements due to a number of
factors, including future changes or developments in ABFRL's business, its competitive environment, its ability to implement its strategies and initiatives
and respond to technological changes and political, economic, regulatory and social conditions in the countries in which ABFRL conducts business.
Important factors that could make a difference to ABFRL’s operations include global and Indian demand supply conditions, finished goods prices, feed
stock availability and prices, cyclical demand and pricing in ABFRL’s principal markets, changes in Government regulations, tax regimes, competitors
actions, economic developments within India and the countries within which ABFRL conducts business and other factors such as litigation and labour
negotiations.

This presentation does not constitute a prospectus, offering circular or offering memorandum or an offer to acquire any shares and should not be
considered as a recommendation that any investor should subscribe for or purchase any of ABFRL's shares. Neither this presentation nor any other
documentation or information (or any part thereof) delivered or supplied under or in relation to the shares shall be deemed to constitute an offer of or an
invitation by or on behalf of ABFRL.

ABFRL, as such, makes no representation or warranty, express or implied, as to, and does not accept any responsibility or liability with respect to, the
fairness, accuracy, completeness or correctness of any information or opinions contained herein. The information contained in this presentation, unless
otherwise specified is only current as of the date of this presentation. ABFRL assumes no responsibility to publicly amend, modify or revise any forward
looking statements on the basis of any subsequent developments, information or events or otherwise. Unless otherwise stated in this document, the
information contained herein is based on management information and estimates. The information contained herein is subject to change without notice
and past performance is not indicative of future results. ABFRL may alter, modify or otherwise change in any manner the content of this presentation,
without obligation to notify any person of such revision or changes. This presentation may not be copied and disseminated in any manner.

INFORMATION PRESENTED HERE IS NOT AN OFFER FOR SALE OF ANY EQUITY SHARES OR ANY OTHER SECURITY OF ABFRL

This presentation is not for publication or distribution, directly or indirectly, in or into the United States, Canada or Japan. These materials are not an
offer of securities for sale in or into the United States, Canada or Japan.

Aditya Birla Fashion and Retail Limited | CIN L18101MH2007PLC233901

Registered Office: Piramal Agastya Corporate Park, Building ‘A, 4th and 5th Floor, Unit No. 401, 403, 501, 502, L.B.S. Road, Kurla, Mumbai - 400 070
Website www.abfrl.com Email invrelations.abfri@adityabirla.com




