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The Imbachi x Peter England

Market Update

Underlying demand Apparel demand aided by
remained sluggish early festive momentum
Cautious consumer sentiment Partial festive shift to Q2 boosts

persists demand
Ongoing steps to drive long-term Transition to GST 2.0
recovery

Steady demand growth Rising emphasis on youth
across non-metro centric offerings

markets Players launching collections &
expanding formats to address Gen
Z consumers
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ABLBL Network

3256%* 785+

Brand Stores Cities & Towns presence
Small Town stores No. of Malls presence

i 4) Footprint 4 . 7

million sqg. ft.
B/ 9. ) Sept’'25
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Q2 HIGHLIGHTS

5th consecutive quarter of Consistent and profitable

strong retail L2L growth
Focused retail execution driving LTLs EBITDA grew 12% vs LY
ABLBL Q2 LTL at 12% on a base Margin at 16.6%, up 125 bps YoY
of 3000+ stores Lifestyle brands up 80 bps
Overall growth at 4% YoY Emerging business up 130 bps
Lifestyle brands up 7% PAT stood at Rs. 23 Cr vs =59 Cr LY
Retail expansion on Strengthening brand
track leadership
Gross addition of 75+ stores in Q2 High-impact GTMs blending lifestyle
125+ in H1 FY26 narratives with product innovation

Current trend towards opening larger| * New celebrity associations to drive
stores brand affiliation & visibility

Q2 FY26 ADITYA BIRLA LIFESTYLE BRANDS LTD




ABLBL HIGHLIGHTS | Q2

ABLBL Consolidated

(In Rs. Cr.) Q2 FY25 Q2 FY26 G(\r,gv&t)h
Revenue 1965 2038 4%
o
EBITDA 301 338 120 Revenue up by 4%
EBITDA grew 12% YoY
EBITDA Margin 15.3% 16.6% Margin up 125 bps led by
EBIT 127 129 gross margin improvement
PBT (before exceptional) 18 31
Exceptional items -08 -
PBT -81 31
PAT -59 23

Q2 FY26 ADITYA BIRLA LIFESTYLE BRANDS LTD



ABLBL SEGMENTAL | Q2

Revenue Growth EBITDA EBITDA%

Consolidated Financials

(Rs. Cr.) Q2 FY25 Q2 FY26 E Q2 FY25 Q2 FY26 Q2 FY25 Q2 FY26
Lifestyle Brands2 1644 1754 7% 304 338 18.5% 19.3%
Emergin
bl 326 292 -10% 1 4 0.2% 1.5%
Elimination -5 -8 -3 -5
ABLBL 1965 2038 4% 301 338 15.3% 16.6%

Q2 revenue growth led by strong double digit retail LTL; Margins expanded 125bps

Lifestyle Brands : 7% growth in Q2 despite low wedding dates
EBITDA margin expanded by 80 bps

Emerging business : LTL at 11% with 130 bps margin expansion
Overall growth impacted due to F21 exit

1. Q2FY25 Lifestyle Brands Revenue and EBITDA have been restated for comparison. The change reflects the reclassification for transaction between Innerwear and Lifestyle Brands,

which are now shown in Elimination row (erstwhile under Lifestyle Brands) Q 2 F Y 2 6 ADITYA BIRLA LIFESTYLE BRANDS LTD
2. ABGL earlier classified under Emerging Businesses, will now be reported as part of Lifestyle Brands (net revenue & EBITDA), reflecting its integration of its manufacturing operations within the segment



ABLBL HIGHLIGHTS | H1

ABLBL Consolidated

In Rs. Cr.
( ) H1 FY25 H1 FY26 (o |y)

Revenue 3749 3878 3%
Revenue up 3% vs LY
EBITDA 584 624 7%
EBITDA grew 7% YoY
EBITDA Margin 15.6% 16.1% Margin up 50 bps despite higher
EBIT 243 242 advertising spends (120 bps vs LY)
PBT (before exceptional) 47 59
Exceptional items -98 -
PBT -52 59
PAT -39 48

Q2 FY26 ADITYA BIRLA LIFESTYLE BRANDS LTD



ABLBL SEGMENTAL | H1

Revenue Growth EBITDA EBITDA%

Consolidated Financials

(Rs. Cr.) H1 FY25 H1 FY26 E H1 FY25 H1 FY26 H1l FY25 H1 FY26
Lifestyle Brandst:2 3121 3324 7% 586 623 18.8% 18.7%
Emergin
Busmgss 640 571 -11% 5 10 0.7% 1.7%
Elimination -11 -16 -6 -9
ABLBL 3749 3878 3% 584 624 15.6% 16.1%

Lifestyle Brands maintained a strong growth trajectory
Growth driven by 13% Retail LTL in H1
EBITDA margin flat despite higher marketing spends YoY

Emerging business portfolio impacted due to F21 closure; Margin expansion of 100 bps

1. H 1 FY25 Lifestyle Brands Revenue and EBITDA have been restated for comparison. The change reflects the reclassification for transaction between Innerwear and Lifestyle Brands,

which are now shown in Elimination row (erstwhile under Lifestyle Brands)
2. ABGL earlier classified under Emerging Businesses, will now be reported as part of Lifestyle Brands (net revenue & EBITDA), reflecting its integration of its manufacturing operations within the segment Q 2 F Y 2 6 AR ENRES LIFESTVEE BRANDE LD
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LIFESTYLE BRANDS
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LOUIS PHILIPPE VAN HEUSEN

PETER ENGLAND

ALLEN SOLLY
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SIMON CARTER
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Q2 HIGHLIGHTS

Revenue at Rs. 1754 Cr, growth of 7% vs LY
Robust double digit LTL across all brands

Overall LTL at 12% on 2500+ network reflecting leadership
of its brand franchise

5th consecutive quarter of strong positive LTL

Small-town business delivers 2" consecutive quarter of
double-digit LTL

EBITDA grew 11% YoY to reach Rs. 338 Cr
Margin at 19.3%, up 80 bps YoY

Discount control measures continued despite tough market
conditions

Network consolidation almost completed
60+ gross store additions in Q2

Robust new store pipeline in-place for H2

Q2 FY26 ADITYA BIRLA LIFESTYLE BRANDS LTD



LIFESTYLE BRANDS

Channel-wise
Revenue (in Rs. Cr.)
Q2 FY25 Q2 FY26 vs. LY
Retail* 924 1003 8%
Wholesale 412 419 2%
E-commerce* 258 259 0%
Others* 50 73 45%

Robust retail performance sustained through the quarter; LTL growth at 12%
Reflects strong underlying brand momentum
Small town revival continued

Department store channel moderated by lower primary sales
Secondary LTL remained strong at double digits

E-com business stabilizing; poised for profitable acceleration in coming quarters

* Previously, outlet store revenue was included under Others. It is now reported under Retail. Additionally, E-commerce has been further split
from erstwhile Others to be presented separately. These changes will be reflected going forward.
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“Elvis Lives” campaign across all platforms Collzles i doxztreeltzavggstern Women Enhancing retail experience

p, - ' 20+ stores opened and 30+ renovated in H1 FY26
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\TAAPSEE PANNU
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VAN HEUSEN


https://www.youtube.com/watch?v=MLpUCXdDj7k

ALLEN SOLLY

Integrated “Wings of Glory” camping Sania Mirza: New Brand Ambassador for Focus on larger stores and deeper retalil
across platforms Allen Solly Handbags presence

25+ stores opened and 20+ renovated in H1 FY26

FOR THOSE WHO

DREAR IN ALTITUDES



https://www.youtube.com/watch?v=AzO6DvgyzmM

PETER ENGLAND

3600 GTM rollout Celebrating Festival in Style Building Flagship stores in every market

20+ stores opened and 25+ renovated in H1 FY26



https://www.youtube.com/watch?v=A5B2QKpi6Bg&list=RDA5B2QKpi6Bg&start_radio=1

LOUIS PHILIPPE

Strong casual-led GTMs aligned to Focus on larger stores and deeper retail
Trend-driven product launches
consumer demand presence
i , —

'.‘ louisphilippeindia and 2 others '

mmansworld = 100% EUROPEAN

20+ stores opened and 20+ stores renovated in H1 FY26

22 OPTIONS | MRP 3499-4299

REVIVAL

Qs Qu 3 Y7

O Liked by mentally.on.vacation and others

Le Denim

| WHAT EVERY DENIM WANTS TO BE

A LOUIS PHILIPPE ORIGINAL

RACEDAY
REVIVAL

MOTORSPORT INSPIRED
LIMITED EDITION

3 louisphilippeindia - Original audio

louisphilippeindia &

Biggest Mall store (~6000 Sqft) for the brand, opened in
Phoenix, Pune

&




Emerging Business
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VAN HEUSEN
AMERICAN EAGLE \' —— INNERWEAR ——
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Emerging

AMERICAN EAGLE
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Sustained profitable growth momentum

Presence across 68 stores and ~250 shop-

in-shops in leading department & MBO
formats

Positioning around youth-focused denim
driving strong connect among consumers

= Operating on a profitable & scalable model

= Offline expansion on track

= 15 new stores added in Q2, deepening
reach across smaller towns

= Now available at 185+ stores and
1000+ offline touchpoints nationwide

= Key launches: Zignition, BALANCEPRO, and
CLOUDFLEX

\,’ VAN HEUSEN"®

—— INNERWEAR ——

Focus on driving profitable growth
Continued reduction in YoY losses

Strong retail performance with double digit
LTL growth

Present across 37000+ trade outlets &
100+ exclusive stores

Launched new Pima Cotton Innerwear
collection



2 Stores Launched in Gaya & Darbhanga

Launch of Small-Town Format Key Products launched Making India Fitter
Impactful products across Running Shoes, REEBOK x DREAM RUNNERS HALF MARATHON
Walking Shoes, & Apparels Participation: 5000+ Runners
<< ‘ RGN > HEXAWARE B M) M e 3 B

360° flex on the streets.

CLOVYDFLEX

MECHANICAL CUSHIONING
<380, FLEXIBILITY

DREAM
RUNNERS

KRIZ BALA

100™H M

YOUR NAME
INSTYIE

iy
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AMERICAN EAGLE

AMERICAN EAGLE

b SYONEY SWEENEY
%7 HAS GREAT JEANS

AMERICAN
EAGLE °

IN INDIA

' More than 2 million jeaps
sold to countless customegs,

Here's to
7 well-worn years.

JOIN US FOR THE
CELEBRATIONS

.
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VAN HEUSEN"

—— INNERWEAR ——
Building strong retail model with higher Multiple initiatives in Place to drive Kev products Launched
throughputs & enhancing network health Wholesale Channel’s Growth yP

Elilﬁﬂﬁ mé mﬁmﬁhm \, VAN HEUSEN b

SAGAR FASHION

\ Seer Lurvury
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ABLBL | P&L Statement

Consolidated (Rs. Cr.) ABLBL
Q2 FY25 Q2 FY26

Revenue from Operations 1965 2038
Other Income 20 21
Total Income 1985 2059
EXPENSES

Cost of Materials Consumed 236 266

Purchases of Stock-in-Trade 514 725

Changes in Inventories 106 -129

Employee Benefits Expenses 229 220

Finance Costs 109 98

Depreciation & Amortisation Expense 175 209

Rent Expenses 163 150

Other Expenses 437 490
Total Expenses 1968 2028
Profit before exceptional & Tax 18 31
Exceptional items -98 -
Profit before Tax -81 31
Tax Expenses -22 8

Net Profit after Tax -59 23




ABLBL | Balance Sheet

ABLBL
Consolidated (Rs. Cr.)
Mar-25 Sep-25
Net worth 1277 1310
Net Debt 781 993
Lease Liability 1980 2221
Capital Employed 4038 4524
Net Block (incl. CWIP) 1141 1156
Goodwill 628 628
Right to Use Assets 1524 1784
Deferred Tax Assets 130 131
Net Working Capital 615 826
Capital Employed 4038 4524

ADITYA BIRLA LIFESTYLE BRANDS LTD



Disclaimer

Certain statements made in this presentation may not be based on historical information or facts and may be “forward looking statements” including, but not limited to, those relating to general
business plans strategy of Aditya Birla Lifestyle Brands Limited (" ABLBL"), its future outlook growth prospects, future developments in its businesses, its competitive regulatory environment and
management's current views assumptions which may not remain constant due to risks and uncertainties. Actual results may differ materially from these forward-looking statements due to a number
of factors, including future changes or developments in ABLBL's business, its competitive environment, its ability to implement its strategies and initiatives and respond to technological changes and
political, economic, regulatory and social conditions in the countries in which ABLBL conducts business. Important factors that could make a difference to ABLBL's operations include global and Indian
demand supply conditions, finished goods prices, feed stock availability and prices, cyclical demand and pricing in ABLBL's principal markets, changes in Government regulations, tax regimes,
competitor’s actions, economic developments within India and the countries within which ABLBL conducts business and other factors such as litigation and labour negotiations.

This presentation does not constitute a prospectus, offering circular or offering memorandum or an offer to acquire any shares and should not be considered as a recommendation that any investor
should subscribe for or purchase any of ABLBL's shares. Neither this presentation nor any other documentation or information (or any part thereof) delivered or supplied under or in relation to the
shares shall be deemed to constitute an offer of or an invitation by or on behalf of ABLBL.

ABLBL, as such, makes no representation or warranty, express or implied, as to, and does not accept any responsibility or liability with respect to, the fairness, accuracy, completeness or correctness of
any information or opinions contained herein The information contained in this presentation, unless otherwise specified is only current as of the date of this presentation ABLBL assumes no responsibility
to publicly amend, modify or revise any forward looking statements on the basis of any subsequent developments, information or events or otherwise Unless otherwise stated in this document, the
information contained herein is based on management information and estimates The information contained herein is subject to change without notice and past performance is not indicative of future
results ABLBL may alter, modify or otherwise change in any manner the content of this presentation, without obligation to notify any person of such revision or changes. This presentation may not be
copied and disseminated in any manner

INFORMATION PRESENTED HERE IS NOT AN OFFER FOR SALE OF ANY EQUITY SHARES OR ANY OTHER SECURITY OF ABLBL

This presentation is not for publication or distribution, directly or indirectly, in or into the United States, Canada or Japan. These materials are not an offer of securities for sale in or into the United
States, Canada or Japan.

Aditya Birla Lifestyle Brands Limited | CIN L46410MH2024PLC423195

Registered Office Piramal Agastya Corporate Park, Building ‘A", 4th and 5th Floor, Unit No. 401, 403, 501,
502, L.B.S. Road, Kurla, Mumbai- 400 070

Website www.ablbl.in
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