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Safe Harbor

This presentation and the accompanying slides (the “Presentation”), which have been prepared by Music Broadcast Limited
(the “Company”), have been prepared solely for information purposes and do not constitute any offer, recommendation or
invitation to purchase or subscribe for any securities, and shall not form the basis or be relied on in connection with any contract
or binding commitment what so ever. No offering of securities of the Company will be made except by means of a statutory
offering document containing detailed information about the Company.

This Presentation has been prepared by the Company based on information and data which the Company considers reliable, but
the Company makes no representation or warranty, express or implied, whatsoever, and no reliance shall be placed on, the truth,
accuracy, completeness, fairness and reasonableness of the contents of this Presentation. This Presentation may not be all
inclusive and may not contain all of the information that you may consider material. Any liability in respect of the contents of, or
any omission from, this Presentation is expressly excluded.

Certain matters discussed in this Presentation may contain statements regarding the Company’s market opportunity and
business prospects that are individually and collectively forward-looking statements. Such forward-looking statements are not
guarantees of future performance and are subject to known and unknown risks, uncertainties and assumptions that are difficult
to predict. These risks and uncertainties include, but are not limited to, the performance of the Indian economy and of the
economies of various international markets, the performance of the industry in India and world-wide, competition, the
company’s ability to successfully implement its strategy, the Company’s future levels of growth and expansion, technological
implementation, changes and advancements, changes in revenue, income or cash flows, the Company’s market preferences and
its exposure to market risks, as well as other risks. The Company’s actual results, levels of activity, performance or achievements
could differ materially and adversely from results expressed in or implied by this Presentation. The Company assumes no
obligation to update any forward-looking information contained in this Presentation. Any forward-looking statements and
projections made by third parties included in this Presentation are not adopted by the Company and the Company is not
responsible for such third-party statements and projections.



Table Of Contents

Business Digital Created
Highlights Landscape Business
[ ° [ ® [ )
Platform wise reach ; .
Radio Trends & Radio City Revenue N ’ Top Solution-driven
1 Highlig}l1ts e hlghllghtsljzuice;/lv product event sales highlights

° 8

On Air & On Ground Awards & Financial
Events Recognitions Highlights
[ ° [ °
Expansion of Appreciation on Financial health of
Corporate Footprint Outstanding performance Organization

Internationally in various Category



Key Highlights — Q1FY26

/.

e

Radio Industry

*  (2%) YoY de-growth in volumes
for Q1FY26

= 1.63 Kclients are new in Q1FY26
out of 3.76 K total clients
advertised on Radio platform

Radio G?'g/
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Operational Highlights
* Q1FY26 Market Share at 18%

* 41% of the total clients on the
Radio platform advertised on Radio
City

* 34% of New clients on Radio
platform advertised on Radio City

Radlio C?'g/
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Programming & Marketing

Highlights

35% Revenue Garnered from
Created Businesses - Properties,
Proactive pitches, Digital,
Sponsorships & Special days

Digital revenue contribution is at
10% of overall ad sales revenue

Source: Aircheck 15 Markets Volume Data & Radio City Data
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Radio Industry Volume Trend
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Radio Industry — Q1FY26 Category Trend ”"
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Real Estate Auto Pharma Education Jewelry

& Va4l

Finance

15% 11% 11% 10% 7% 6%

Volume
Contribution

Growth (YOY)

(15%) 11% 3% 22% 9% 8%

Volume
Growth

Source: Aircheck 15 Markets Volume Data



50 L+ Clients Club
Innovation Through Collaboration

Powering

Radlo CJQ/

£ JAGRAN INITIATIVE ‘ / \
50 L Phus MAHAVITARAN

Q Maharashtra State Electricity Distribution Co. Ltd.
Clients /

( Joyalukkas
World's favourite jeweller HYuanl



FM BOLE TOH
Radlio Cfg/

Digital
Landscape




Social Media Platforms

Facebook Twitter YouTube LinkedIn
6O B wid | |
N o A N ——— v, N __/ N __/ N p— _
(Followers/Sub): (Followers/Sub): (Followers/Sub): (Followers/Sub): (Followers/Sub):
4.5M 419 K 335K 1.6 M 58 k
Rank: Rank: Rank: Rank: Rank:
No.2 No.3 No.1 No.4 No.2

Radio City Social Media Reach: 185.6 M




Accelerating Digital Growth

RC Studio SMINCO

Rad.io City's vi(.ieo.conterllt distripution o, SMINCO revolutionizes influencer
© | onJio TV, making it the first radio ~ marketing, giving brands the power to
<>---. st.atlon in the country to launch a 24x7 ’ plan, track, and succeed with data-
STV video channel smlr!co driven strategies

Muzartdisco Al R] SIA

Beatchain and Radio City India
-] 4| launched ‘Muzartdisco’ independent
prm—— | artist discovery platform

Radio City has introduced Al R] Sia, a
radio jockey created harnessing
artificial intelligence

Spotify Woka RC Swapper

“_osa Kids-centric gaming and A next-generation podcast platform
S t' With Spotify’s digital and measurable ‘”F? : entertainment app, operates within built to deliver high-quality, engaging,
pO va ads solution, Radio city to offer its @ a dynamic and competitive and diverse audio content to listeners
clients new advertising solutions 7= f{ | landscape m%ﬁygﬁﬂ streaming on digital platform




Digital Client Solution Highlights

STAND A CHANCE TO

FLY PABROAD
Nissan Carnival ST e b et NCPI UPI

Campaign Campaign

LG Water Purifier
Campaign

McDowell’s Spot The
Caravan Campaign

NISSAN MAGNITE
" \ SUMMER DRIVE

(O PAYMENTS INTERPACE

NOER | Sl

A Scammer’s Playbook

They Don’t Want
You to Know!

RANGE STARTS @
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Big On Air Initiatives : Cricket Ka Blockbuster \\
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Cricket Ka Blockbuster !!

Radio City’s Cricket Ka Blockbuster was a phenomenal
success, bringing the thrill of the game straight to cricket
fans! With real-time updates, expert insights, and engaging
content, we kept listeners hooked throughout the
tournament

From on-air excitement to dynamic digital storytelling,
Cricket Ka Blockbuster delivered unmatched coverage,
celebrating every boundary, wicket, and nail-biting finish

As the ultimate cricket entertainment destination, we
ensured fans never missed a moment of the action—
because at Radio City, the game never stops!



Big Coalition
TNPL

TNPL is the second most followed league in TN.
We are the partners of Lyca kovai kings to boost the
perception of the brand in Coimbatore zone
RC brand presence in LED boundary boards, Giant LED
and Player jersey

This dynamic collaboration served high-octane excitement
to table tennis fans across the nation, amplified through
Radio City’s vibrant on-air programming and extensive
digital reach. Additionally, this deal also generated a
revenue of 28 lacs reinforcing Radio City’s position as a
powerhouse in sports partnerships



Influencer Collaborations
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Our partnerships with high-profile entities and
influencers continue to be a cornerstone of our digital
strategy, We successfully collaborated with Zee, which
has a follower base of 1.2 million, amplifying our reach

significantly. Celebrity sociation ensuring Radio City
Kannada's Instagram page remains highly engaged

Radio City roped in Aadhya Anand known for her role in
Crushed, which earned her a Filmfare OTT nomination,
and her debut in Netflix’s Bombay Begums, with a
following of 1M RC'’s popular segment Viral City, hosted
by R] Archana. Radio City's Viral City boosted its reach
and engagement, as influencers brought their large,
dedicated followings to the platform, helping to amplify
the interview

To boost brand presence and foster deeper engagement,
Radio City collaborated with influencers across various
genres. This initiative has significantly amplified our
digital outreach and reinforced our brand’s resonance
with a wide and active online audience




Programming & Marketing Led Regional Events \\
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Anand ke Shauryaveer Gujarat Radiance City ka Hangout
Award Awards Awards Udaipur
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o Super Students Awards Education Conclave - Lucknow - City Secret sound -

O Season 5- Udaipur Udaipur Bada Mangal Gorakhpur y



Sales + Marketing Initiative : Family Premier League \\

A cricket-themed RWA activity was successfully conducted by Marketing across several cities, such as
Chennai, Coimbatore, Jaipur Madurai, and Varanasi.
The initiative saw participation from over 10 brands, integrated through multiple engagement activities.
) The activity achieved an average reach of 10,000 / city.

: Y



Ultimate Table
Tennis
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RADIO CITY SERVE
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Radio City served up the
action as the official radio
partner for Ultimate Table

Tennis, taking listeners

courtside with exciting
updates and coverage

FAMILY
"PREMIER
¢y

RADIO CITY'S BIGGEST STAGE FOR FAMILIES
NOW CELEBRATED NATIONWIDE!

FROM LOCAL CHEERS TO NATIONAL CELEBRATIONS.
FAMILY PREMIER LEAGUE IS BRINGING FAMILIES TOGETHER
ACROSS INDIA THROUGH FUN, BONDING AND CRICKET.

Radio City's national cricket
tournament brought families
together through sport and
bonding. What began locally
became a nationwide
celebration of family
teamwork

Brand Communication & PR Initiatives

RC Originals

NOT JUST PLAYING MUSIC.
CREATING IT T00.

3

RADIO CITY BECOMES
INDIA'S FIRST RADIO STATION
TO LAUNCH ITS OWN ORIGINAL MUSIC.

Radio City became India’s
first radio station to launch
its own original music label,

dropping exclusive tracks

that define the sound of today

Great Place to
Work

A WORKPLACE
THAT WINS HEARTS
& AWARDS!

Music st Ltd
(Radio City 91.1 FM)

Rank 10

————= Y

Radio City was proudly
certified as a Great Place to
Work, ranking among India’s
Top 10 and #1 in Media. This
recognition celebrates our

commitment to a positive,
empowering culture



Awards & Recognitions

ACEF Global
Awards

A VICTORY THAT
KNOWS NO BOUNDS!

oidtu x
wiry e

12 GOLE
3 SILVER
4 BRO

AWARDS

Swept the ACEF Global
Awards with 19 wins,
celebrating Radio
City’s excellence in
@ customer engagement
and creative

O campaigns

The India Audio
Summit & Awards

OUND OF SUCCESS
ECHOING LOUDER THAN EVER

2% 1M N\
RADIO CITY TOOK
HOME BIG WINS AT
THE INDIA AUDIO
SUMMIT AND
\ AWARDS 2024! /

\_/‘

Bagged top honors at
the India Audio
Summit, cementing
our leadership in audio
innovation and
impactful storytelling

The Golden
Mikes

'RADIO CITY REIGNS AGAIN AT
THE GOLDEN MIKES
CELEBRATED ONCE MORE
FOR REDEFINING RADIO WITH
PASSION, CREATIVITY, AND IMPACT

“TUNE I T0 EXCELLENCE.
CELEBRATE WITH US!

Radio City's creative
excellence earned
industry recognition
yet again. The station
celebrated redefining
radio with passion and
impact at the
prestigious awards

IASA & ACEF

+

DOUBLE THE HONOURS, ~
OUBLE THE PRIDE!

RADIO GITY
CELEBRATES
BIG WIKS AT

Radio City celebrates a
phenomenal run with
big wins at both IASA
and ACEF, marking a
moment of unmatched

creative excellence

ASHA Awards

A s mrar

WHEN MAHARASHTRA CHOSE

ITS BEST, IT CHOSE US.

RADIO CITY

SPROUDTD BE AWARDED
MAHARASHTRA'S S
BEST RADID STATION &=

AT THE ASHA GAURAV AWARDS 2025

When Maharashtra
picked its best, it chose
Radio City. Honored as

the state’s top station
for excellence and

impactin broadcastingy
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Profit and Loss Statement
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Particulars (Rs. in Cr) Q1FY26 Q1FY25 YoY
Revenue 49.3 59.6 -17%
Other Income 7.0 6.6

Total Income 56.3 66.2 -15%
Licenses Fees 4.9 5.0

Employee Expenses 18.2 19.4

Other Expenses 25.2 26.0

EBITDA 8.0 15.9 -50%
EBITDA Margin 16.1% 26.6%
Depreciation/Amortization 7.1 8.5

EBIT 0.9 7.3 -88%
EBIT Margin 1.8% 12.3%

Adjusted Finance costs* 0.8 0.7

PBT 0.1 6.6 -98%
Tax 0.0 1.9

Adjusted PAT 0.1 4.7 -98%
Adjusted PAT Margin 0.2% 7.8%

Interest on NCRPS 2.3 2.1

Reported PAT -2.2 2.6 NA
Other Comprehensive Income 0.0 0.0

Total Comprehensive Income -2.2 2.6 NA

*Adjusted for interest on NCRPS
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Mr. Rajiv Shah
Email: rajivs@myradiocity.com

www.radiocity.in

Thank You

Contact Us

SG A Strategic Growth Advisors

CIN: U74140MH2010PTC204285

Mr. Jigar Kavaiya / Ms. Ami Parekh
Email : jigarkavaiya@sgapl.net / ami.parekh@sgapl.net

www.sgapl.net
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