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Safe Harbor Statement 

This presentation contains forward-looking statements and information that involve risks, uncertainties and assumptions. Forward-looking statements 
are all statements that concern plans, objectives, goals, strategies, future events or performance and the underlying assumptions and statements, other 
than those based on historical facts, including, but not limited to, those that are identified by the use of words such as “anticipates”, “believes”, 
“estimates”, “expects”, “intends”, “plans”, “predicts”, “projects” and similar expressions. Risks and uncertainties that could affect us include, without 
limitation: 
• General economic and business conditions in the markets in which we operate; 
• The ability to successfully implement our strategy, our research and development efforts, growth & expansion plans and technological changes; 
• Changes in the value of the Rupee and other currency changes; 
• Changes in the Indian and international interest rates; 
• Allocations of funds by the Governments in the healthcare sector 
• Changes in the laws and regulations that apply to our customers, suppliers, and the pharmaceutical industry; 
• Increasing competition in and the conditions of our customers, suppliers and the pharmaceutical industry; and 
• Changes in the political conditions in India and in other global economies. 
Should one or more of such risks and uncertainties materialize, or should any underlying assumption prove incorrect, actual outcomes may vary 
materially from those indicated in the applicable forward-looking statements. 
Any forward-looking statement or information contained in this presentation speaks only as of the date of the statement. We are not required to 
update any such statement or information to either reflect events or circumstances that occur after the date the statement or information is made or to 
account for unanticipated events, unless it is required by Law. 



Section 1  

Key Financial Highlights 



H1 FY 2018 : Key Financial Highlights 

Revenues from Operations 

EBIDTA 

1824 1852 

Q1FY17 Q1FY18

Q1 

3813 4344 

H1FY17 H1FY18

Q2 H1 

1.5% 25.3% 13.9% 

1989 2492 

Q2FY17 Q2FY18

736 714 

Q1FY17 Q1FY18

1475 1692 

H1FY17 H1FY18

739 978 

Q2FY17 Q2FY18

-2.9% 32.3% 14.7% 

YoY Growth 

YoY Growth 

All figures in INR MN 

PAT 

624 708 

Q1FY17 Q1FY18

1315 
1637 

H1FY17 H1FY18

690 
929 

Q2FY17 Q2FY18

13.4% 34.5% 24.5% YoY Growth 



Section 2  

Business Overview 



Our business segments  

H1 FY 2018 : Revenue comparison of Eris with IPM 

 2,682   2,856  

 1,412  
 1,615  

H1 FY 17 H1 FY 18

Eris Lifesciences Ltd 

Acute

Chronic

 1,93,797   2,05,632  

 3,90,068   3,89,885  

H1 FY 17 H1 FY 18

IPM 

Acute

Chronic

6.1% 

-0.05% 

6.5% 

         
5,83,865  

         
5,95,517   4,095 

 4,471 
2.0% 9.2% 

14.3% 

All figures in INR MN 
Source IMS TSA MAT Sep 17 

YoY Growth YoY Growth 



 
Our business segments  
 

Chronic Specialty Acute 

Revenue 
Contribution 

TA Wise 
Revenue Mix 

Our DNA 

 Chronic therapies and lifestyle disorders 
 

 Super specialty acute 
 

 Clinically differentiated  products/ Unmet need 
 

 Complimentary portfolios 

Vitamins 
40% 

Gastro 
27% 

Others 
33% 

Cardio 
50% 

Anti-
Diabetic 

44% 

Others 
6% 

Source : IMS TSA MAT March & MAT Sep 17; Other Chronic Therapuetic areas ;  Neurology,chronic pain-analgesics & chronic respiratory 
Other Acute therapuetic areas : acute pain, gynaecology, anti Infectives, acute respiratory, hepatoprotectives, hormones, derma, blood related,  
 ** revenue considered for entire FY as per IMS , *since brand Launched post 2013  growth for FY 17 over FY 16 considered,  

 INR 5491 MN (FY 17)/ INR 2856MN (H1 FY 18) 
 65.6%(FY 17)/ 63.9%(H1 FY 18) 
 Revenue CAGR(FY 13-17) : 28.9% 
 H1 FY18 YoY Revenue Growth : 6.5%   

 INR 2885 MN (FY 17)/ INR 1615 MN (H1 FY 18) 
 34.4%(FY 17)/ 36.1%(H1 FY 18) 
 Revenue CAGR(FY 13-17) : 12.0% 
 H1 FY18 YoY Revenue Growth :14.3%  



Strong brand & Specialty focus 

 Significantly higher  contribution from Top 10 and Top 25 mother brands  
 High focus on super-specialists and specialists  

72.5% 

48.0% 

Eris

IPM Top 25
Co Avg

Top 10 Mother brands revenue contribution 

92.2% 

69.2% 

Eris

IPM Top 25
Co Avg

Top 25 mother brands revenue contribution 

96.7% 

3.3% 

Prescription contribution  

Specialists & Super Specialists

61.5% 
38.5% 

Prescription contribution  

Specialists & Super Specialists

IPM 

ERIS 

Source : IMS TSA March MAT 2017  IMS Medical Audit MAT Sep 2017,  



Growth brands 

Mature brands 

Decline brands 

Prescription contribution from lifecycle stages of pharmaceutical molecules constituting product portfolio of respective companies (1) 

Source: SMSRC data for MAT February 2017 
Note: 
1. Growth, mature and decline phases refer to rate of growth in prescriptions of pharmaceutical molecules (all molecules taken 

together) at a CAGR of 8% minus 1% minus 5%   respectively, for the relevant period 

31% 
39% 

29% 

IPM 

47% 

26% 26% 

Sun Pharma 

49% 

25% 26% 

Lupin Limited 

31% 27% 

42% 

Torrent Pharma 

73% 

25% 

2% 

Eris Life Sciences 

Superior lifecycle profile of brands compared to the IPM  

26% 

49% 

25% 

Abbott 

5% 

65% 

31% 

Pfizer Wyeth India 

22% 

44% 

34% 

Glaxo Smithkline 

17% 

47% 

36% 

Sanofi  

 
Superior lifecycle profile of brands vis-à-vis IPM  
 
 



Strong brand focus 

39 of our 255 brand extensions^ fall under DPCO, which contributed to 12.03% & 10.52%  of our revenues for FY 17 & Q1 FY 18 respectively 

Source : IMS TSA March MAT 2017 ,IMS Medical Audit MAT March 2017,  
*since brand Launched post 2013  growth for FY 17 over FY 16 considered,  
 

5.5% 

5.3% 

4.4% 

6.3% 

4.9% 

6.8% 

3.6% 

10.8% 

7.2% 

2.5% 

Glimisave

Eritel

Rabonik

Remylin

Tayo

Olmin

Atorsave

LNBloc

Tendia

Crevast

#3 

#4 

#10 

#8 

#5 

#3 

#6 

#2 

#3 

#6 

(Market share in FY2017) (Prescription rank FY2017) 

29.0% 

28.5% 

9.2% 

10.2% 

7.7% 

36.1% 

7.2% 

168.4% 

448.3%* 

20.4% 

(CAGR 5 Yr  FY 13-17) 

Our Top 10 Brands 

 
 Our Top 10 brands have leading 

market position in their 
respective Therapeutic Areas  
 
 
 
 



Section 3  

Financial Performance & 
Business Strategy 



Company Productivity : H1 FY 18 

Sales Revenues 
7250 4344 

FY 17 H1 FY18

1501 1679 

FY 17 H1 FY18

4.0 4.3 

FY 17 H1 FY 2018

Medical 

Representatives 

Yield per man 

per Month 

696 755 

FY 17 H1 FY 2018

Field Managers 

 Yield per man per month in INR lakhs 
 Revenue  in INR MN 



Financial Performance : H1 FY 2018  

Revenues from Operations 

EBIDTA 

1824 1852 

Q1FY17 Q1FY18

Q1 

3813 4344 

H1FY17 H1FY18

Q2 H1 

1.5% 25.3% 13.9% 

1989 2492 

Q2FY17 Q2FY18

736 714 

Q1FY17 Q1FY18

1475 1692 

H1FY17 H1FY18

739 978 

Q2FY17 Q2FY18

-2.9% 32.3% 14.7% 

YoY Growth 

YoY Growth 

All figures in INR MN 

PAT 

624 708 

Q1FY17 Q1FY18

1315 
1637 

H1FY17 H1FY18

690 
929 

Q2FY17 Q2FY18

13.4% 34.5% 24.5% YoY Growth 



(FY 13-FY17 figures are restated) 
CAGR is for 5 years FY13-FY17;* EPS (INR) is for H1 FY18, not annualized 

 3,931  
 5,088   5,456   5,970  

 7,250  

 4,344  

FY13 FY14 FY15 FY16 FY17 H1 FY18

CAGR 16.5% 

 859   989  
 1,215  

 1,715  

 2,686  

 1,692  

FY13 FY14 FY15 FY16 FY17 H1 FY18

CAGR 33% 

 582   704  
 892  

 1,336  

 2,421  

 1,637  

FY13 FY14 FY15 FY16 FY17 H1 FY18

CAGR 42.8% 

 4.23   5.12  
 6.49  

 9.71  

 17.61  

11.91 

FY13 FY14 FY15 FY16 FY17 H1 FY18

21.9% 19.4% 22.3% 
28.7% 

37.1% 39.0% 

FY13 FY14 FY15 FY16 FY17 H1 FY18

14.8% 13.8% 
16.4% 

22.4% 

33.4% 
37.7% 

FY13 FY14 FY15 FY16 FY17 H1 FY18

Revenues from Operations 

PAT 

EBITDA Margin 

EBITDA 

EPS 

PAT Margin 

* 

All figures  are consolidated & in INR MN 

Financial Performance : H1 FY 2018  



Top 10 Institutional Investors as on 30th Sep 2017 

* Based on grouping assumptions 

3.45% 

2.95% 

2.16% 

1.65% 

1.30% 
1.08% 1.01% 0.97% 

0.83% 
0.65% 

BIRLA SUN LIFE TRUSTEE COMPANY SBI MUTUAL FUND MOTILAL OSWAL MUTAL FUND

GOLDMAN SACHS INDIA LIMITED MORGAN STANLEY DSP BLACKROCK MUTUAL FUND

ABU DHABI INVESTMENT AUTHORITY - BEHAVE IDFC MERRILL LYNCH MARKETS SINGAPORE PTE. LTD

FUNDSMITH EMERGING EQUITIES TRUST PLC



Way Forward 

 

• New Categories 

within existing 

Therapeutic 

Areas(TAs) 

 

 

 

• Product lifecycle 

management, new 

product extensions 

 

 

• Further leverage 

diagnostics & 

technology, doctor/ 

patient engagement 

Consolidate 

Consolidate  
our position in TAs 

where we have 

significant presence 

 

• Lifestyle/ Chronic 

portfolio 

 

 

 

- Neurology 

 

 

- Women’s health 

 

 

- Bone health and 

mobility disorder 

Expand 

Target & 

Enhance 
Our presence in large 

high-growth TAs 

• Leverage our 

existing sales, 

marketing, 

distribution & 

manufacturing 

capabilities 

 

• In Dec 2016, 

entered in 

distribution 

agreement with 

India Medtronic for 

‘I-Port Advance’ 

injection port  

In-Licensing 

In-Licensing and 

development 
opportunities 

• Identified 6 key 

products in 

Cardiovascular and 

Anti-diabetes 

segment  

 

 

- Total market size of 

approx.  INR 20 bn 

 

 

- Patents to expire by 

FY 2024  

Future Patent 

Expiries 

Target Future  

patent expiries 

• Acquired majority 

stake in Kinedex 

Healthcare Pvt. 

Ltd.  

• Acquired 40 

trademarks from 

Amay Pharma in 

2HFY17  

• Acquired  entire 

shareholding of 

UTH healthcare 

Ltd 

Strategic 

Acquisitions 

Enhance our product 

line and capabilities 

through strategic 

acquisitions 


