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Investor Release For Immediate Release 

Parag Milk Foods Ltd 9M FY20 Financial Performance 

 Revenue growth of 10.4% YoY to Rs. 19,027 million

 EBITDA stood at Rs. 1,711 million with EBITDA margin of 9.0%

 PAT stood at Rs. 836 million with PAT margin of 4.4%

Mumbai, 30th January 2020: Parag Milk Foods Ltd., a leading manufacturer and marketer of dairy-based 

branded products in India announced its unaudited financial results for the quarter and nine months 

ended 31st December 2019.  

Performance Highlights for 9M FY20 

Consolidated Revenue from Operations for 9M FY20 reported a growth of 10.4% YoY to Rs. 19,027 million 

as compared to Rs. 17,235 million in 9M FY19. Growth was subdued on account of the shortfall in milk 

availability during the quarter. 

The share of Milk Products for 9M FY20 is 67.5 % of total revenue, while that of liquid milk was 18.5% and 

the same for Skimmed Milk Powder was 12.3%. 

EBITDA for 9M FY20 stood at Rs. 1,711 million and EBITDA Margin stood at 9.0%. 

PAT for 9M FY20 stood at Rs. 836 million and PAT Margin stood at 4.4% in 9M FY20. 

Performance Highlights for Q3 FY20 

Consolidated Revenue from Operations for Q3 FY20 stood at Rs. 6,329 million as compared to Rs. 6,006 

million for Q3 FY19, representing a growth of 5.4% YoY. Growth was subdued on account of the shortfall 

in milk availability during the quarter. 

Gross Profit for Q3 FY20 was Rs. 1,612 million as compared to Rs. 1,957 million in Q3 FY19. Gross margins 

stood at 25.5% for Q3 FY20. Heavy rainfall, non-availability of green fodder and delayed calving affected 

the flush season, leading to disruptions in availability of milk causing spiralling milk prices which impacted 

margins. 

EBITDA for Q3 FY20 stood at Rs. 588 million while EBITDA Margins stood at 9.3%. Tight operational 

controls and improved productivity measures have improved the performance. 
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PAT for Q3 FY20 stood at Rs. 276 million as compared to Rs. 307 million in Q3 FY19. PAT margins stood at 

4.4% in Q3 FY20.  

Commenting on the performance, Mr. Devendra Shah, Chairman said “We have delivered a steady 

performance in light of a challenging operating environment recording a revenue growth of 10.4% YoY in 

9MFY20. Heavy rainfall washed away fodder-producing crops, creating a shortage of animal feed and 

affecting livestock farming. The late onset of and extended monsoon, non-availability of green fodder and 

delayed calving have affected the flush season and curtailed availability of milk.  

We believe that though this maybe a period of short-term pain, our experience and historical trends 

indicate that a recovery is inevitable. We have been in the dairy business for almost three decades and 

successfully navigated these situations in the past, a testimony to the inherent strength of our business 

model. As an integrated FMCG player and the only one in India deriving all our products from 100% cow’s 

milk, our end-to-end business model, strong brand recall and well-entrenched distribution network 

positions us uniquely to capitalize on the strong sectoral opportunities.”  
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About Parag Milk Foods Ltd: 
 
Parag Milk Foods Limited, established in 1992, is the largest private dairy FMCG Company with a pan- 
India presence. We have our own manufacturing facilities with in-house technology which are 
strategically located at Manchar in Maharashtra, Palamaner in Andhra Pradesh and Sonipat in Haryana. 
 
We sell 100% cow’s milk products which are healthy and nutritious. Our integrated business model 
and strong R&D capabilities has helped us emerge as the leader in innovation. 
 
Our dairy farm, Bhagyalaxmi Dairy Farm Private Limited house more than 2,500 Holstein Friesian cows, 
with a mechanized milking process. Under brand “Gowardhan”, we offer traditional products like 
Ghee, Dahi, Paneer etc. while under brand name “Go” we offer products like cheese, UHT milk, buttermilk, 
lassi, yoghurt etc. 
 
“Pride of Cows”, the flagship brand of Parag Milk Foods was introduced with a proposition of Farm to 
Home concept targeted towards customers seeking premium quality cow milk. The Company also 
forayed into dairy based beverages with the launch of “Topp Up” and “Slurp” - a mango drink with a 
dash of milk. Recently the Company has also ventured into B2C segment for Whey Protein with the 
brand Avvatar – India’s 1st 100% vegetarian whey protein, first of its kind manufactured in India. 
 
Our goal is to become the largest dairy FMCG company that emphasizes on health and nutrition to 
consumers through innovation. 
 
Safe Harbor Statement: 
 
Statements in this document relating to future status, events, or circumstances, including but not limited 
to statements about plans and objectives, the progress and results of research and development, 
potential project characteristics, project potential and target dates for project related issues are forward-
looking statements based on estimates and the anticipated effects of future events on current and 
developing circumstances. Such statements are subject to numerous risks and uncertainties and are not 
necessarily predictive of future results. Actual results may differ materially from those anticipated in the 
forward-looking statements. The company assumes no obligation to update forward-looking statements 
to reflect actual results changed assumptions or other factors. 
 
For further details please contact: 

Company Investor Relations Advisors 

Parag Milk Foods Ltd 

Natasha Kedia  

Head - Investor Relations 

Email ID: natasha.kedia@paragmilkfoods.com 

Tel. No.: +91 22 43005555/ Ext: 631 

Strategic Growth Advisors Pvt. Ltd. 

Vaun Divadkar/ Deven Dhruva 

Email ID: varun.divadkar@sgapl.net / 
deven.dhruva@sgapl.net 
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