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Investor Release For Immediate Release 

Q1 FY20 Financial Performance 
 

 Revenue growth of 14.6% YoY to Rs. 6,297 million 

 EBITDA stood at Rs. 569 million with EBITDA margin of 9.0% 

 PAT stood at Rs. 275 million with PAT margin of 4.4% 

 

Mumbai, 2nd August, 2019: Parag Milk Foods Ltd., a leading manufacturer and marketer of dairy-based 

branded products in India announced its Unaudited Financial Results for the quarter ended 30th June 2019.  

 

Performance Highlights for Q1FY20 

Consolidated Revenue from Operations for Q1 FY20 reported a growth of 14.6% YoY to Rs. 6,297 million 

as compared to Rs. 5,494 million in Q1 FY19. Growth was driven by an increase in revenue from Milk 

Products by 16% YoY to Rs. 4,211 million. 

The share of Milk Products for Q1FY20 is 67% of total revenue, while that of liquid milk was 18% and the 

same for Skimmed Milk Powder was 13%. 

Gross Profit for Q1 FY20 registered a growth of 1% YoY to Rs. 1,684 million as compared to Rs. 1,668 

million in Q1 FY19. 

The compression in Gross Margin was mainly due to increase in milk procurement prices. Due to drought 

effect of last year and delayed monsoons, feed availability was severely constrained leading to stress at 

farmer level. Therefore, Raw Milk prices paid to farmers increased sequentially during the quarter. We 

have already passed on the raw milk price increase by combination of increased consumer prices and 

reduced trade discounts. The full effect of this correction will come from Q2 FY20. 

EBITDA for Q1 FY20 de-grew by 4.6% YoY to Rs. 569 million as compared to Rs. 596 million in Q1 FY19. 

EBITDA Margin for Q1 FY20 stood at 9.0% which was impacted mainly due to decline in Gross margins 

PAT for Q1 FY20 stood at Rs. 275 million as compared to Rs. 283 million in Q1 FY19. PAT Margin were 

healthy at 4.4% in Q1 FY20 
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Key Updates of the Quarter:  

1. New Product Launch - Avvatar Rapid 

Key Features – 

 Only hydration drink in the category fortified with whey 

protein 

 Ideal intra-workout drink with a combination of glucose and 

Maltodextrin  

 Provides quick replenishment of lost electrolytes caused by 

sweat loss during intense training/workouts  

 Instant release of high-quality whey protein to help reduce 

muscle fatigue and repair damaged muscles and boost performance 

 Available in 3 flavours – Lemon, Watermelon and Orange 

Sport Nutrition Market Size – Rs. 1,400 – 1,600 Crs, Growing at more than 25% CAGR 

 

2. Launch of Pride of Cows in Singapore 

 Key Features –  

 Milk will be transported via air from the Pune farm to Singapore 

 Singapore enjoys a reputation as a place for the well-heeled and has 

one of the largest per capita incomes in the world. It is also known 

for its established wealthy households and emerging affluent 

millennials who are looking for transformational experiences that 

fulfil their aspirations, making Singapore an ideal region for the 

expansion of Pride of Cows 

 

Future Plans – 

 Aim to double the Pride of Cows revenues in the next 2 years  

 Plan is to expand the product portfolio by introducing new milk variants under Pride of Cows 
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3. GO Cheese Product Campaign – Har Tasty Cheez Mein Go Cheese 

Key Features –  

 The campaign emphasizes on Go Cheese as being a common 

ingredient in everyday recipes 

 The new campaign is an effort to educate consumers on Go 

Cheese being the key ingredient in most loved dishes like 

pizza, fries, burgers and street food, which is being consumed 

almost every day out of the home at various QSRs & hotel 

chains 

 It connects with consumers by highlighting how Go Cheese makes all their favourite meals tastier 

by being presented to them in different ways and styles like grated, sliced, dips and sauces 

 One can check the TVC on YouTube: https://www.youtube.com/watch?v=R5DoewJqX1g 

 

Commenting on the performance, Mr. Devendra Shah, Chairman said “This quarter has witnessed a 

subsequent increase in milk prices owing to a drought scenario and a delayed monsoon which have posed 

challenges to the farmer community in the form of increased feed costs. Parag being focussed on 

consumer products, we have been able to successfully pass on the increased raw milk prices by reducing 

trade schemes and discounts as well as increasing the consumer prices of our products. Our brand 

strength and consumer pull has helped us in passing on these price increases with ease. Despite this 

pressure on gross margins, our EBITDA and PAT margins continue to remain on track as per our Vision 

2020 due to our continued focus on manufacturing efficiencies, cost control and launching innovative 

value-added products. We will continue to invest behind expanding our distribution and strengthening 

our brands to continue our growth momentum going forward.” 
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About Parag Milk Foods Ltd: 
 
Parag Milk Foods Limited, established in 1992, is the largest private dairy FMCG Company with a pan-India 
presence. We have our own manufacturing facilities with in-house technology which are strategically 
located at Manchar in Maharashtra, Palamaner in Andhra Pradesh and Sonipat in Haryana.  
 
We sell 100% cow’s milk products which are healthy and nutritious. Our integrated business model and 
strong R&D capabilities has helped us emerge as the leader in innovation.  
 
Our dairy farm, Bhagyalaxmi Dairy Farm Private Limited house more than 2,500 Holstein Friesian cows, 
with a mechanized milking process. Under brand “Gowardhan”, we offer traditional products like Ghee, 
Dahi, Paneer etc. while under brand name “Go” we offer products like cheese, UHT milk, buttermilk, lassi, 
yoghurt etc. 
 
“Pride of Cows”, the flagship brand of Parag Milk Foods was introduced with a proposition of Farm to 
Home concept targeted towards customers seeking premium quality cow milk. The Company also forayed 
into dairy based beverages with the launch of “Topp Up” and “Slurp” - a mango drink with a dash of milk. 
Recently the Company has also ventured into B2C segment for Whey Protein with the brand Avvatar – 
India’s 1st 100% vegetarian whey protein, first of its kind manufactured in India.  
Our goal is to become the largest dairy FMCG company that emphasizes on health and nutrition to 
consumers through innovation. 
 
Safe Harbor Statement: 
 
Statements in this document relating to future status, events, or circumstances, including but not limited 
to statements about plans and objectives, the progress and results of research and development, 
potential project characteristics, project potential and target dates for project related issues are forward-
looking statements based on estimates and the anticipated effects of future events on current and 
developing circumstances. Such statements are subject to numerous risks and uncertainties and are not 
necessarily predictive of future results. Actual results may differ materially from those anticipated in the 
forward-looking statements. The company assumes no obligation to update forward-looking statements 
to reflect actual results changed assumptions or other factors. 

For further information please contact: 

Company Investor Relations Advisors 

Parag Milk Foods Ltd 

Natasha Kedia  

Head - Investor Relations 

Email ID: natasha.kedia@paragmilkfoods.com 

Tel. No.: +91 22 43005555/ Ext: 631 

Strategic Growth Advisors Pvt. Ltd. 

Rohan Adhiya 

Email ID: rohan.adhiya@sgapl.net 

Tel No: +91 9833219522 
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