


Investor Release

Parag Milk Foods Limited FY21 Financial Performance

Mumbai, 12th June 2021: Parag Milk Foods Limited, a leading manufacturer and marketer of dairy-based
branded products in India announced its Audited financial results for the quarter and year ended 31st March
2021
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For Immediate Release

 Revenue declined due to pandemic at Rs. 18,418 million for the year
 EBITDA stood at Rs. 1,248 million with EBITDA margin of 6.8%
 PAT stood at Rs. 207 million with PAT margin of 1.1%

Performance Highlights for FY21

Consolidated Revenue from Operations for FY21 reported a degrowth of 24% YoY to Rs. 18,418 million as
compared to Rs. 24,379 million in FY20

The share of Milk Products for FY21 is 73% of total revenue, while that of liquid milk was 10% and the same
for Skimmed Milk Powder was 15%.

Growth for FY21 was subdued due to:

• Business from the HORECA segment (Hotel, Restaurants and Catering Channel Partners) was impacted
during the year due to lockdowns across the country during the year.

• A large part of our Liquid Milk is distributed through Modern Trade channel and due to pandemic
situation and subsequent lockdowns, Modern Trade channel was highly affected as well as there has
been shift in consumer buying behaviour from these outlets, leading to lower revenues.

• Lower commodity sales (SMP) due to lockdown related disruptions.

Gross Profit for FY21 stood at Rs. 4,799 million as compared to Rs. 6,232 million in FY20. During the year,
the prices of milk increased post easing of lockdown restrictions after first phase and peaked in Q4FY21.
Milk prices have started softening during the current quarter and procurement has increased.

EBITDA for FY21 stood at Rs. 1,248 million and EBITDA Margin stood at 6.8%. With operating leverage to
playout, we expect our margins to improve once our revenues come back to normalcy.

PAT for FY21 stood at Rs. 207 million and PAT Margin stood at 1.1% in FY21

Dividend: The Board of Directors have recommended a Total Dividend of Rs. 0.5/- per equity share of Face
Value of Rs. 10/- each (5% of Face Value) for the financial year ended 31st March 2021
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Company raises Rs. 316 crores by preferential allotment of equity shares, FCCBs and other Instruments

• International Finance Corporation (IFC) has invested Rs. 155 crores by way of subscription to preferential
issue of equity shares and subscription of FCCBs in addition to proposed subscription to NCDs of Rs. 150
crores committed in December 2020

• Sixth Sense Venture Advisors LLP, invested Rs. 50 crores by way of preferential issue of equity shares

• The promoters have further subscribed for preferential allotment of 1,00,00,000 convertible share
warrants, convertible into equity shares for Rs. 111 crores. With this, the promoter holding in the
company would be maintained at 46%

GO CHEESE
Campaign on Top Hindi News 
Channel AAJ TAK & Marathi News 
Channel ABP Majha

Marketing Campaigns & Consumer Engagement Initiatives

Did online influencer activity with food 
bloggers. It was overall a successful campaign.

Got organic followers and high engagement on 
Insta page post this activity

Hamper activity during Valentine's 
day along with the influencer 
activity to promote this campaign

It was a contest where followers 
must share their full of love 
moment and tag PoC page. Purpose 
of this activity was to gain some 
engagement through social media

https://www.youtube.com/watch?v=-Kq383XekE4
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Commenting on the performance, Mr. Devendra Shah, Chairman said

“FY21 has been a very challenging year for us. CoVID-19 has impacted the entire economy and we are
fortunate to be in branded value-added food business, being impacted to much lesser extent. Our
distribution was impacted as we faced restrictions in movement of stock as well as availability of
manpower and closure of outlets due to lockdowns.

However, we believe that our performance in such extra-ordinary circumstances has been quite good. First
of all, we took good care of our farmers, who are the main pillars of this business and ensured much higher
milk collection from them during these difficult times when there was lesser demand. We had to convert all
that excess milk into inventory of various products to be liquidated at later stage, but this solidarity with
farmers have boosted their confidence further in the Company and would go a long way in forging lasting
relationships. We also took good care of not only our own employees but society at large by engaging in
various CSR activities to support the pandemic effected people.

We have also continued on our cost rationalisation efforts to minimise the impact on profitability in these
difficult times. We have been proactive in adapting our distribution as well as supply chain in this situation
as also introduction of new products and brand building efforts.

In the month of April 2021, our Company raised funds through preferential allotment of equity shares,
FCCBs and other Instruments. This will help reduce the overall debt burden. The funds will also be utilized
for meeting our capex requirements over the next 2 years and would free up our cash flows during that
period. Additionally, the proceeds would be utilised to enhance working capital for future growth. This
would provide enough firepower to bolster the balance sheet and propel the company for future growth.

We believe that COVID-19 will bring up new opportunities across dairy and FMCG sectors and our Company
being a well-established player in the value-added segments with a pan – India distribution reach is well
placed to capture these opportunities and increase our market share.

We have been committed to our long-term goal of providing the highest level of consumer satisfaction with
our host of well-established brands and we are confident of achieving robust operational and financial
performance with full-fledged revival in demand across product categories.”



Safe Harbor

Any forward-looking statements about expected future events, financial and operating results of the Company are
based on certain assumptions which the Company does not guarantee the fulfilment of. These statements are subject
to risks and uncertainties. Actual results might differ substantially or materially from those expressed or implied.
Important developments that could affect the Company’s operations include a downtrend in the industry, global or
domestic or both, significant changes in political and economic environment in India or key markets abroad, tax laws,
litigation, labour relations, exchange rate fluctuations, technological changes, investment and business income, cash
flow projections, interest, and other costs. The Company does not undertake any obligation to update forward-looking
statements to reflect events or circumstances after the date thereof.
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About Parag Milk Foods Ltd:

Parag Milk Foods Limited, established in 1992, is the largest private dairy FMCG Company with a pan India
presence. We have our own manufacturing facilities with in-house technology which are strategically
located at Manchar in Maharashtra, Palamaner in Andhra Pradesh, and Sonipat in Haryana.

We sell 100% cow’s milk products which are healthy and nutritious. Our integrated business model and
strong R&D capabilities has helped us emerge as the leader in innovation.

Our dairy farm, Bhagyalaxmi Dairy Farm Private Limited house more than 2,500 Holstein Friesian cows, with
a mechanized milking process. Under brand “Gowardhan”, we offer traditional products like Ghee, Dahi,
Paneer etc. while under brand name “Go” we offer products like cheese, UHT milk, buttermilk, lassi,
yoghurt etc.

“Pride of Cows”, the flagship brand of Parag Milk Foods was introduced with a proposition of Farm to Home
concept targeted towards customers seeking premium quality cow milk. The Company also forayed into
dairy based beverages with the launch of “Topp Up” and “Slurp” - a mango drink with a dash of milk.
Recently the Company has also ventured into B2C segment for Whey Protein with the brand Avvatar –
India’s 1st 100% vegetarian whey protein, first of its kind manufactured in India.

Our goal is to become the largest dairy FMCG company that emphasizes on health and nutrition to
consumers through innovation.

Contact Details

Company: Parag Milk Foods Investor Relations: Orient Capital

Mr. Shashikant Dalmia Mr. Deven Dhruva

shashikant.dalmia@parag.com deven.dhruva@linkintime.co.in

Tel : +91 22 43005555 Tel : +91 98333 73300

www.paragmilkfoods.com www.orientcap.com






























